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Don Henley Gauges The 
'Miles' With Geffen Set 



SEE PACE S 



Famous To BMG 
In Global Shift 



BY IRV LICHTMAN 



NEW VOKK— Kiimous Music has 
switchoil ulTiliation in most global 




MUSK PUiLlSHIHC 



markets lu BMG Musio Publishing, 
after more than (id years in whit-h the 
bulk of its sublicensing was repre- 
(Cniiliinfrd on /Hif/v 116) 
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Capitol's Garth Brooks 
Rides In On fresh Horses' 



■ BY MELINDA NEWMAN 

NASHVILLK— As Garth Brouks 
prepaivs for ("a|iitnl Nashville's Nov. 
21 release of "Kresh 
Horses." his first .^tudio 
album in two years, hi- 
faces a country niarkci 
that is raflically diftcr- 
ent from the one in 
which he made his fie- 
but in I9S9. 

In fad. in the two 
years since his last al- 
bum — the pause was 
punctuated by a preatest-hits collec- 
tion and a special compilation for 
McDonald's— 
cfumtry's ranks 

have swelled. 

Close to -M) of 

the 7o positions on Billboard's Hot 
Country Singles \: Tracks chart are 
occupied by artists who have re- 
leased their debut albums since 



1993's "In Pieces" came out. 

Although he wonders if he's stayed 
away too long from a market that de- 
mands a release from an artist every 
year, Brooks says the 
time away from the 
studio and the mad has 
done him ^ood. "I'm 
writing more now than 
ever," he .says. "1 
haven't written this 
much since 1987 or 
l\iSX. before I got 
BROOKS signefi." 

His refreshed spirit 
shows im "Fresh Horses." produced 
by Allen Reynolds. Brooks 
c<iine(l the term 
"garage coun- 

try" to describe 

the new al- 
bum's .-iound — a high -energy, 
stripped-down. take-no-pris(mers 
approach. 

(Couthmed on jmue 27) 
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Diverse Acts, Indie Labels 
Discover Freedom In Philly 



BY DAN DeLUCA 



PHII.ADKI.PHIA— In this city of 
tK'i(rlilnii-hin.Kls. the music conu'S 
from all coi-ncrs. 
That diversity is 
spawning a full 
spectrum of new 
artists and a 
healthy infrastruc- 
ture to support 
them. 

Unlike when 
Kennv Ganihle and 
Leon Huffs Phil- 
adelphia International label was the 
home of Philly soul in the '7Us. or 
when the Hooters. Koberl Ha/.ai'd. 
and Tommy Conwell & the Younj; 



liumblers made the city a main- 
stream rock outpost in the 'SOs. 
Philadelphia's cuiTent sound is as di- 
verse as the population of the na- 
tion's fifth-largest 
city. 

The Philly 
palette offei*s the 
indie-rock psy- 
chedelic skiffle of 
the Strapping 
Fieldhands: the 
organic hip-hop of 
the Roots; the 
s i nger/son gwri ler 
slylings of June Rich and Ben 
Arnold; the acid jazz and techno- 
trance of DJs King Britt and Josh 
«'o}iti)inf(i on i>fif/t !!',> 



IN THE NEWS 



New York's 
WPLJ, Scott 
Shannon 
Sweep 
Billboard 
Radio Awards 

SEE PACE a 
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Seger Creates A 
'Mystery' For Capitol 

■ BY MELINDA NEWMAN 

NEW YORK — There are several 
questions surrounding' "It's A Mys- 
lery." Bob Sejter & the .Silver Bullet 



Band's first studio album in four 
years. Will Seger accompany the 
Tuesday (24) release with his first 
tour in almost 10 years? Will thi.i be 
his la.st record for Capitol Records, 
his home for moi-e t han two decades"? 

Seger talked to Billboard about 
such issues from his car phone on his 
way to band rehearsals. 

"We're ti-jing to maybe go tm tour 
in January. February, or March." he 
says. "We don't have a drummer or 

(Cinitinnrd Pit fiitqi' lO'i) 

U.K.'s Nation Of 
'Ethno-Techno' 



BY DOMINIC PRIDE 



LONDON— The multiracial makeup 
of Hiitain in the 'y0.s. it.self a legacy of 




the nation's colonial paM, is fueling a 
fusion of mu.sical styles that melds tj-a- 
ditional ethnic .soumls with modern 
sampling techniques and a techm> i»eat. 
Tills heady brewsountis as if some- 

•f'niiliiiKiii itii imgi' '>^l 
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They'll take you back to the 60s and 70s. 
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SOMETIMES THE BEST FORM OF ADVERTISING IS 



ORD OF MOUTH. 



— 'THE BENDS' IS 

DYNAMIC AND PASSIONATE 
...DELICIOUSLY DISTURBING POP. 

— ROLLING STONE 



"RADIOHEAD TOSS AND TURN 
LIKE THE BEST PEARL JAM AND 
U2 ANTHEMS. " 

— PEOPLE 



"RADIOHEAD HAVE CONFOUNDED SKEPTICS 
WITH 'THE BENDS,' AN ALBUM DESTINED TO 
DOMINATE THE AIRWAVES." 

— ALTERNATIVE PRESS 

'"THE BENDS' IS THIS YEAR'S 
JOSHUA TREE. " 

— LA WEEKLY 



"MY FAVORITE RECORD 
OF THE YEAR." 

— k.d. lang 



"THE ONE BRITISH BAND THAT 
SHOULD SUCCEED IN AMERICA.' 



-CHRIS CORNELL/SOUNDGARDEN 



"IT S A POWERFUL, BRUISED, 
MAJESTICALLY DESPERATE RECORD 
OF FRIGHTENINGLY GOOD SONGS." 

— Q 
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THE NEW ALBUM FEATURING 'JUST* 
THE NEW SINGLE AND IS. BREAKTHROUGH VIDEO 



OVER 275.000 SOLD • JUST OFF TOUR WITH R E M. AND SOUL ASYLUM 




Platinum Debut Album 
lealuring "Cr«*p** 
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• THE BILLBOARD 200 * 

* DAYDff&W • MAfflAH CWEY • COUJMftA 
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BLUES 

* FROM THE CRADLE • ERIC CLAPTON • DuCK ■ HEPBISE 


45 


CONTEMPORARY CHRISTIAN 

* I Li LEAD YOU HOME • MfCHAEL W. SMfTH • WUNION 


42 


COUNTRY 

* STARTING OVER • REBA MCEWnRE • MCA 
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44 
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THE RILLBOAAD LATIN SO 
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4Q 
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R&B 
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REGGAE 

* BOOMBASTtC • SHAGGY • vn&rw 


45 


j WORLD MUSIC 
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45 
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DANCE / CLUB PLAY 

* FANTASY • MARIAH CAREY • COLUMBIA 


35 


DANCE / MAXI*SINGLES SALES 

* FANTASY • MAfitAH CAREY * COLUMBIA 


35 
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41 


R&B 
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* NAME ■ GOO GOO DOLLS ■ MFT^ KMX 


S2 


* TOP VIDEO SALCS * 
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26 


RENTALS 
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'Actual Miles': Henley Won't Go Quietly 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 
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* DESIGN OF A DECADE 1 9e«/ 1996 * A&Mvnco 



In our apparent prefei^nce for legality over morality, our culture 
increasingly perceives no imperative but winning in the moment. 
Thus, we gamble against eternity while bending fundamental terms 
and beliefs to suit short-term aims. 

As author Andrew Delbanco points out in his absorbing new 
book, "The Death of Satan: How Americans Have Lost The 
Sense Of Evil" (Farrar, Straus and Giroux), the Hebrew word 
Satan in the Old Testament originally meant obstructor or ad- 
versary, but was translated during the third century by the 
Greeks into diabolos (from dia-bollein, to tear apart). In the 
Greek rendering of the New Testament, the devil became not a 
tempter hut sntaiwK, an enemy of God. Post-Renaissance 
English translations made him a paradoxical creature and then 
an ugly pest. "By 1900," writes Delbanco, "it was impossible to 
reattach the word 'sin' to its original sense (transgression, viola- 
tion, trespass), because the target of the violation — God — was 
gone." 

"But in the end," reckons singer/songwriter 
Don Henley, "we all must answer for our own be- 
havior. If our reply is with a code of convenience, 
that means the concept 'we're all in this together' 
has gone to hell." 

Henley's sentiment neatly abridges the 
Satanic, no-exit scenario of "The Garden Of 
Allah," the seven-minute suite that's one of three 
new songs (the others are the blues-rocker "You 
Don't Know Me At All" and Henley's recent 
cover of Leonard Cohen's "Everybody Knows") 
on his forthcoming anthology album, "Actual 
Miles: Henley's Greatest Hits" (Geffen), due 
Nov. 21. 

" 'The Garden Of Allah' is a solo sequel to 'Ho- 
tel California,' " notes Henley. "To give you an 
oven'iew of the l.vrics, the devil appears to be a 
young man — a writer, agent, whatever — who is 
tooling in his BMW through the San Fernando 
Valley [Calif.]. Satan is frustrated because things 
have gotten so bad that even he is confounded. 
The weather, for instance, is so hot that it re- 
minds him of his own dwelling place below, and he's sweating 
through his fine seersucker suit. He realizes that the entire cul- 
ture has lost its moral compa.ss and that there is no longer any 
distinction between good and evil. Therefore, the devil's job has 
become obsolete. He waxes nostalgic about the good ol' days 
hanging out in Hollywood with F. Scott Fitzgerald and Aldous 
Hu.\ley, alluding to the historic Garden of Allah." 

A 3'/!-acre hotel complex of Spanish-style bungalows that once 
stood at 8150 Sunset Blvd.. the Garden of Allah was built on the 
former estate of Ru.ssian silent-film actre-sis/producer Alia Nazi- 
mova, a former concert violinist who abandoned music for the stage 
and screen. Known for her bizan-e, highly stylized movie roles, Na- 
zimova created a j;anctuao' along similar lines for her celebrity vis- 
itors, who included Errol Flynn, Gloria Swanson, Greta Garbo, Tal- 
lulah Bankhead, Robert Benchley, Dorothy Parker, and Leopold 
Stokowski. Nazimova was financially ruined in the Great Depres- 
sion and died a year after her last movie, "Since You Went Away" 
(1944); following her death, a local bank a.ssumed control of her re- 
treat and, in the '50s, demolished it to build offices. But during its 
three-decade heyday, the Garden of Allah was the site of robberies, 
orgies, drunken rages, tense honeymoons, bloody brawls, divorces, 
suicides, and murder. 




by Tlnothy Whits 



Henley's ode to the un.seemly spa is a churning rock drama built 
around Danny Kortchmar's forewarning lead guitar figures, Sheryl 
Crow's ill-boding backing vocals, and Vinnie Colaiuta's violent 
drums. Henley's voice is electronically reprocessed during two spo- 
ken-word intervals in which he offers Beelzebub's lament, the fallen 
angel explaining his role as an exjjert witness in a recent court ap- 
pearance. The problem is, Lucifer is too hone.si ("I'm a gun for hire, 
I'm a saint, I'm a liar ... I can get you any result you like"), and 
what u.se is a devil who fails to deceive? 

"I knew 1 had tapped into the Zeitgeist," says Henley, laughing, 
"when I picked up The Los Angeles Times on the day we finished 
mixing the song and it had a big review of Delbanco's new book." 

What's fascinating is how' well such disturbing themes fit within 
the highlight* of Henley's solo work. Few songwriters since the '70s 
have made more adventurous use of modem studio hardware in ex- 
panding the topical/interpretative spectrum of popular music, yet 
Henley began as a small-town Texas countr>'-rock 
drummer/singer who took up songwriting after 
reading Ralph Waldo Emerson's "Self-Reliance" 
and Henry David Thoreau's "Walden." 

"It's likely," Henley admits, "that there's a run- 
ning thread in all the songs on the album." These 
include "Dirty Laundry," 'The Boys Of Summer," 
"All She Wants To Do Is Dance," "Not Enouf^ 
Love In The World," "Sunset Grill," "The End Of 
The Innocence," 'The Last Worthless Evening," 
"New York Minute," "I Will Not Go Quietly," and 
"The Heart Of The Matter." "I suppose," he says, 
"that all the .songs touch on modem society's non- 
acceptance of any essential principles or beauty. 
Mr. Thoreau saw those things in the world around 
him, but where I part company a little bit with him 
is in his belief in rugged individualism, which I 
think we've all embraced at the sacrifice of a sense 
of community." 

Henley nonetheless confesses his relief at being 
a "free agent" in the music community for the first 
time in his adult life, since "Actual Miles" fulfills 
his Geffen solo contract. Apart from lingering over- 
seas tour commitments with the Eagles, he has no current record- 
ing obligations whatsoever. And the witty cover art for "Actual 
Miles," in which Henley portrays a polyester-clad auto salesman, 
is intended to underscore the "commodity mentality" he sees as rife 
in music. 

"It's a commentary," he says, "on how all the mergers and mar- 
ket-share obsessions in our business make artists feel like pork bel- 
lies, soybean futures, or used cars." 

Newly married and resettled in Dallas, with a baby on the way, 
Henley reaffinns his interest in a possible "joint record and docu- 
mentary film on Te.\as root music." 

Meanwhile, he thinks that "You Don't Know- Me At All" best 
expresses his ambivalence toward the rock industrj' to which he de- 
voted "the first half of my life." 

'The song is in the guise of a guy-giii breakup," he e.xplains, "but 
it's really about our snap judgments of our neighbors. For instance, 
I didn't know I could write a song as heartfelt as "The Heart Of 
The Matter,' .so I'm touched when iJeople send notes .sa>ing they 
got as much out of the experience as I did — 'cause I really learned 
from it I want my child to grow up in a world that believes there's 
real evil out there, but also some good things yet to be discovered 
within each of us." 



THIS WEEK IN BILLBOARD 



STRAWBERRIES ON A ROLL 

Since changing ownership last year, Strawberries has invested in 
advanced point-of-sale and inventory replenishment systems that 
are expected to make the chain more competitive. Associate 
retail editor Don Jeffrey has the story. Page 63 

MAKING WAVES AT RADIO SEMINAR 

The recent Billboard/Airplay Monitor Radio Seminar featured ani- 
mated sessions on a variety of concerns, including the rivalry 
between R&B and top 40/rhythm outlets and the station-buying 
spree that shows no sign of ending soon. Page 93 
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Pert. Right Bill On W^y To White House 

RIAA Looks To More Digital-Related Legislation 



I BY BILL HOLLAND 



WASHINGTON, D.C— The music indus- 
try's long-awaited Performance Right in 
Sound Recordings bill is on its way to Pres- 
ident Clinton to be signed into law. 

The bill, an amendment to the U.S. Copy- 
right Act, grants intellectual-property pro- 
tection to labels and artists and could even- 
tually produce millions of dollars in royalty 
income annually. 

The bill will grant copyright owners the 
right to authorize the digital transmission 
of their works via digital audio cable serv- 
ices, satellite music services, commercial 
online providers, and other digital sub- 
scription services. 

"I'm pleased to report that we now have 
an impressive bill that, when signed by the 
president, will allow our industry to move 
into the future with confidence," says Jay 
Herman, chairman/CEO of the Recording 
Industry Assn. of America. 

The legislation, H.R. 1506, was passed 
unanimously by the House of Representa- 
tives Oct. 17. It had already been passed 
unanimously by the Senate Aug. 8. The 
new law is intended to reduce the chances 
of revenue being lost to labels and artists 
due to digital audio transmissions and 
sales, particularly from subscription serv- 
ices. 

President Clinton is expected to sign the 
bill within 30 days. The administration sup- 
ported the legislation. 

Unlike performance right laws in other 
countries, the U.S. version will be limited 
to digital cable and satellite transmissions, 
with traditional radio and TV exempted. 

Also exempted will be future over-air 
digital radio broadcasts. 

'The law also will not apply to background 
music services, public radio, restaurants, 
department stores, hotels, and amusement 



parks. 

However, RIAA officials say the new pro- 
tection will ensure that new technology 
does not chip away at the bulk of new 
income resulting from digital audio .sub- 
scription services. 

"This legislation is the first step in 
bringing our copyright industries closer to 
the information highway," said Rep. Car- 
los Moorhead, R-Calif., in his statement on 
the House floor. "As we enter the digital 
and information age, the protection of 
Americans' intellectual property is essen- 
tial." 

Moorhead, chairman of the House Intel- 
lectual Property Subcommittee, was the 
sponsor of the House bill. The Senate bill 
was co-sponsored by Sens. Orrin Hatch, R- 
Utah, and Dianne Feinstein, D-Calif. 

Moorhead also congratulated the record- 
ing industry and its initial foes, the broad- 
casting lobby and music publisher/song- 
writer groups, "for working together and 
coming up with what I believe is a good, 
solid piece of legislation." 

A compromise came in June, when a 
redraft of the Senate bill, S. 227, cleared 
the Senate Judiciary Committee without 
opposition, following several weeks of 
intense discussions between the sponsors, 
RIAA, organizations representing satellite 
and cable services, and songwriter/music 
publisher groups. 

The latter groups were worried that the 
bill would subordinate existing rights. The 
final version limits record labels' exclusive 
rights in licensing material to digital ser- 
vices and further defines a digital delivery 
as either an "electronic sale" or an elec- 
tronic-jukebox performance. 

An electronic sale would be subject to a 
mechanical royalty payment from labels to 
publishers and songwriters (Billboard, July 
8). 



In January, after wrestling with broad- 
caster opposition to 1993 and '94 versions 
of the bills, RIAA cut a deal with the 
National Assn. of Broadcasters to exempt 
broadcast radio and TV from the bill's pro- 
visions (Billboard, Feb. 11). 

"We are pleased that the House recog- 
nizes broadcasters' unique role in a digital 
world," says NAB president/CEO Edward 
0. Fritts. 

Not directly considered in the bill was 
the possibility that traditional radio sta- 
tions, which are expected to switch to dig- 
ital broadcasting in five to 10 years, might 
switch to airing entire albums as a way to 
compete against satellite services. 

"'This bill deals only with instances 
where someone would have a clear com- 
mercial advantage and not advertiser-sup- 
ported radio," says Berman. 

Berman says that if traditional radio 
begins broadcasting entire albums digital- 
ly, "we'll have to deal with it. It'll be much 
easier in an environment in which we have 
this law, because this bill reiterates that we 
have the exclusive right to distribute sound 
recordings, so that situation could be in the 
area of contributory infringement." 

Next on the RIAA's legislative agenda is 
an effort to ensure that sound recordings 
are further protected on the information 
superhighway. 

"We can now turn our attention to the 
administration's White Paper recommen- 
dations on the National Information Infra- 
structure," Berman says. 

Under the performance right bill's pro- 
visions, record labels would receive 50% of 
the royalty pool; featured artists would 
receive 45%, with background singers and 
instrumentalists each receiving 2.5% from 
either the American Federation of Musi- 
cians or the American Federation of Tele- 
vision and Radio Artists. 



Commentary 

Black Artists Have A Responsibility 



■ BY ANDRE FISCHER 

The time hiis come lo draw the line between 
artistic expression and social responsibility. 

CK'er the years. o\"er distance, over oppres- 
sion, artists have communicated the black 
experience. We haw accomplished this with 
two bailie things: our faith and our music. 
Both must coexist. When one is in jeopardy, 
our view of oursel\«s changes, allowing forces 
beyond our control to determine who and 
what we are in the ej-es of the world. 

It seems at this point that all the strides 
made in the '50s, '60s, and '70s for civil rights 
and affirmative action are being undone. 
Don't think this does not affect the music 
industry. We have not taken the responsibili- 
ty to nurture our young, up-and-coming arti- 
sans in the study of our musical and political 
heritage, and we are now witnessing dire 
repercussions. 

Black music is at a crossroads. On one 
hand, it is selling records and creating a great 
deal of revenue, while, on the other hand, one 
genre of our musical culture is being blamed 
for some of the social ills in our communities. 



In the way our music product is marketed 
by record companies and in the purpose 
behind its creation — which nowadays seems 
to be only for profit — we have fostered the 
perception that black music is disposable, 
rather than a crucial part of the African- 
American heritage that should be passed 
down through generations. 

To the black A&R executive, producer, 

'It is not the 
record compa- 
ny's job to 
uphold our cul- 
ture.* 

Andre Fischer It a pro- 
ducer and president of 
Dreforce Entertainment 



artist, and songwriter, it is not the record 
company's job to uphold our culture; it's ours. 
The responsibility lies with us, and it must be 
tempered by the needs of the communities in 
which we live. But we, as artisans, must also 




maintain the moral, ethical, and spiritual 
guidelines that have been passed down to us 
through years of sacrifice and diligence by 
our elders, not only in music but in politics 
and civil rights. 

Most business entities are not concerned 
with the idiosyncrasies and various elements 
that make up a culture. They only take fash- 
ionable pieces that will hold up in the mar- 
ketplace for the moment. I'm sad to say that 
most of us spend too much of our time adapt- 
ing to these trends, few of which will be left 
in any time capsules. 

Black artists today need to present an 
image that reflects the diverse, rich heritage 
of our black culture. And we must be sure 
that it epitomizes our true image and that 
only we are the authors of its content 

The value of our heritage is not based upon 
the amount that someone will pay to buy a 
piece of it, but upon our appreciation of our- 
selves. Without the knowledge of self and hew 
we fit in this wx>rld as African-Americans, our 
music is doomed to be perpetually misunder- 
stood and taken for granted, even as it is emu- 
lated around the world. 
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Warner, BMG Team On 
Latin Video Cliannel 



BY DON JEFFREY 



NEW YORK— Warner Music 
Group and BMG plan to take on 
MTV in Latin America with the 
launch of a 24-hour music video 
channel in mid-November. 

Called YA TV 
(after the Span- 
ish word for 
"now"), the video 
channel will be I^Hf^^ 
transmitted via 
satellite to Mexi- 
co, Central and 
South America, 
and parts of the gassner 
Caribbean. 

Warner and BMG are each one- 
third partners, along with HBO Ole, 
a joint venture of Home Box Office, 
Warner Bros. Pictures, Sony Pic- 
tures Entertainment, and 016 Com- 
munications, which delivers movies 
to TV audiences in Latin America. 

"We think it's a great opportunity 
for bigger exposure for Latin reper- 
toire than there currently is," says 
Rudi Gassner, president/CEO of 
BMG Entertainment International, 




who worked out the deal with 
Michael Fuchs, chairman of Warner 
Music, and Jose Manuel Pagani, 
CEO of HBO 016. 

Executives say that they plan to 
appoint a GM who will report to a 
board made up of the three compa- 
nies. The channel will be based in 
Caracas, Venezuela, with offices in 
Mexico City and Buenos Aires. 

The programming will consist of 
\ideochps announced by VJs, as well 
as news, lifestyle, and talk shows 
aimed at youth. 

Says Stanley Fertig, VP of strate- 
gic planning and business develop- 
ment for Warner Music Group, "We 
want the kids in Latin American 
countries to feel that they own this 
channel." 

He adds, "We seek to license 
videos from all producers of video. 
We will not favor our own." 

The new channel will compete di- 
rectly with MTV Latino, which was 
launched two years ago. At the end 
of the second quarter this year, 
MTV Latino reached 5.2 million ca- 
ble households, compared with 3.6 
(Continued on page 118) 



WPU N.Y. Big Winner At Awards 

Billboard/Monitor Honors Station 5 Times 



BY CHUCK TAYLOR 



NEW YORK — It was a clean sweep 
for top 40/adult WPLJ New York at 
the 1995 Bill board/ Airplay Monitor 
Awards. 

The station picked up honors in 
each of the five categories in which it 
was nominated, including the awards 
for station of the year, PD (Scott 
Shannon), music director (Mike Pre- 
ston), local air personality (Shannon 
and Todd Pettengill), and promotions 
director (Heidi Dagnese). 

WPLJ, which took home four 
awards last year, again walked away 
with more trophies than any other 
station. The awards show and dinner, 
held Oct. 14 at the New York Marriott 
Marquis, drew more than 1,000 atten- 
dees and featured live performances 



by Elektra artists Simply Red and 
Silk. It was hosted by WRCX (Rock 
103.5) Chicago morning man Mancow 
Muller — who made it worth his while 
by picking up the award for major- 
market rock personality of the year. 

The evening was the climax of a 
three-day radio seminar sponsored 
by Billboard and its sister Top 40, 
Country, Rock, and R&B Airplay 
Monitor publications (see stories, 
pages 93 and 94). The awards, deter- 
mined by Billboard and Monitor read- 
ers, were given in the categories of 
adult, country, R&B, rock, Spanish, 
and top 40. There were also honors 
for network/syndicated programming 
and personalities. 

Another big winner was country 
WSIX Nashville, which received 
awards in four categories, including 



HBO Video Shifts Focus To 
Budget Sell-Througli Titles 




■ BY SETH GOLDSTEIN 

NEW YORK— HBO Video has finally 
caught the sell-through bug that long 
ago infected the rest of the video trade. 

The Time Warner unit, based in 
New York, isn't giving up on high- 
priced rental titles, but fewer of them 
will be coming from Savoy Pictures. 
Savoy, HBO Video's prime theatrical 
supplier, is placing greater emphasis 
on TV output. Sell-through offers 
greater opportunities. 

HBO Video president Henrj- McGee 
makes it clear that his priority is the 
development of a budget business. 

Says McGoe. w-ho moved from 
Home Box Office to replace Eric 
Kessler. "It's absolutely essential that 
we be in sell-through, the fastest- 
growing segment of the market. 
You're going to see a much more ag- 
gi*essive HBO." 

He doesn't exclude direct-to-sell- 
through titles and the creation of sep- 
arate children's and family entertain- 
ment lines. 

HBO Video, which never ignored 
sell-through, is taking its bigge.st 
plunge with a 13-tape package, "Tales 
From The Crypt," at $12.95 each. Six 
cassettes of the half-hour stories, orig- 
inally seen on HBO, were released five 
years ago. but at rental prices. Now, 
retailers who buy a set of 12 get the 
Cryptkeeper's Dozen, including a free 
copy of the 13th. 

"We think $12.95 is a terrific price," 
saj-s McGee. " Tales From The Cr>pt' 
is a good choice for it." Anheus*er-Bufich 
agrees. The beer maker is using the 
Crj-ptkeeper as its retail "spokesper- 
son" for Budweiser this monUi. 

McGee anticipates total sales of 
100,000 tapes, more than the volume 
registered by Time Life Video & Tele- 
vision, which offered the "Crj'pt" se- 
ries via direct response earlier this 
year. Mail-order marketing, rather 



than competing with retail, is thought 
to build consumer demand. 

HBO Video should also benefit fi*om 
television syndication. "Tales From 
The Co'pt," first seen on HBO, Ls be- 
ing broadcast on the Fox network, but 
not in its original pay-TV form. HBO 
Video's more adult edition, with origi- 
nal cuts restored, presumably will re- 
mind viewers of what's available over 
the counter. 

McGee got a feel for sell- through 's 
potential when HBO Video repriced its 
(Continued on jutqe 105) 



Sales Breaker. During a promotional stop in London for AC/DC's upcoming 
release, "Ballbreaker," lead singer Angus Young is presented with an award by 
Warner Music International executives, commemorating AC/DC's career sales of 
more than 30 million units in Warner Music International territories (excluding the 
U.S., Australia, and New Zealand). Pictured, from left, are Jaquelyne Ledent- 
Vilian, consultant. Warner Music Europe; Stephen Shrimpton, president. WMI; 
Max Hole, U.K. managing director, EastWest Records U.K.: Rob Dickins. 
chairman, Warner Music U.K.; Ramon Lopez, chairman/CEO, WMI; Young; 
Stewart Young, the band's manager: Mark Foster, VP of marketing, Warner 
Music Europe; Dante Bonutto, head of rock, EastWest Records U.K.; Peter Ikin. 
senior VP of international marketing and artist development. WMI: Manfred 
Zumkeller, president, Warner Music Europe; and Andy Murray, director of 
marketing U.S. repertoire. Warner Music Europe, 



Viacom Store Focus: Sell-Thru, Low Price 

Blockbuster Reveals Details Of New Retail Concept 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Entering- it< sec- 
ond retail decade. Blockbuster Enter- 
tainment and parent Viacom Inc. will 
introduce a new store concept of lower 
prices on sell-through pi-oduct and will 
pump advertisinii? and pif)motional dol- 
lars into selling more \ideos, instead of 
just renting them. 

As pre\iously reported, the Viacom 
store will be fashioned after the Warn- 
er Bros, and Disney store concept 
(Billboard, Dec. 24, 1994). Blockbuster 
is spearheading the plan and will open 
a flagship store in Chicago in late 1996. 
Nine other stores will be rolled out in 
1997, according to a Viacom represen- 
tative. 

Blockbuster Entertainment Group 
president/CEO Steven R. Berrard 
says that the company just signed a 
lease for the yet-to-be named store, lo- 
cated at the comer of Michigan Avenue 
and Ontario Avenue. 

The showcase store will carry li- 
censed merchandise from Viacom's 
subsidiaries, such as MTV, Nick- 



elodeon, and Paramount Pictures, as 
well as music and video product. "It 
could carry as many as 3,000 to 4.000 
SKUs," Berrard says. 

In comparison, Warner and Disney's 
retail outlets carry approximately 
L500 SKUs. 

The company-themed store will ap- 
parently compensate for Blockbuster's 
lack of activity in the superstore arena 
forged by the Musicland Group's Me- 
dia Play; Borders Books & Music; 
Barnes & Noble; Hastings Books, Mu- 
sic & Video; and others. Berrard sail's 
that these megastores don't fit Block- 
buster's profile as the "neighborhood 
family" store. 

"They can't provide a full array of 
product and service, and it's not neces- 
sarily a family experience to shop in 
them," he says. "You also can't put a 
Media Play in ever>* neighborhood." 

Blockbuster, which earlier this year 
ended its joint venture with Virgin 
Megastore in the U.S., now jointly 
manages Virgin's four megastores in 
Australia and one in the U.K. 

"We own big (stores], but we're well 



positioned in the U.S. and have a niche 
here without them," Berrard says. 

With 4,300 stores worldwide. Block- 
buster is the dominant player in the 
video rental market, but in sell- 
through, it lags behind mass mer- 
chants and combo chains. 

"Sell-through is not an area we 
adapted to quickly." t^aya Berrard. 
"We've tried to maintain gross mar- 
gins, but now we're changing and will 
have more competitive pricing." 

As an example. Blockbuster has 
priced "Casper" at $14.98, just three 
cents above the title's minimum adver- 
tised price. 

Berrard says that the chain's adver- 
tising plans will "have the same inten- 
sity" as those of mass merchants, start- 
ing with a series of TV spots during the 
fourth quarter urging consumers to 
buy at Blockbuster. A free-standing 
print insert communicating the same 
message will be distribute*! to approxi- 
mately 50 million households in No- 
vember. Tie-ins with promotional part- 
ners will also be a major focus. 

(Continued on page 118) 



medium-market station of the year. 
Former WSIX PD/music director 
Doug Baker, now with Capitol 
Nashville, won for both of his former 
positions, and morning host Gerry 
House won the local air personality 
prize for the fourth consecutive year. 

WHTZ (ZlOO) New York was the 
most honored top 40 station, scoring 
awards as station of the year and for 
PD Steve Kingston and music direc- 
tor Andy Shane. 

WRKS New York, WGCI-FM 
Chicago, WJHM (102 Jamz) Oriando, 
Fla., and WQOK Raleigh, N.C., were 
each multiple winners in the R&B 
category, while modem rock KROQ 
Los Angeles was the leading rock sta- 
tion, with three awards. 

KQXX McAllen, Texas, cleaned up in 
the small-market Spanish-format cate- 
(Continued on page 95) 

Warner Write-Off 
Contributes To 
3rd-Quarter Drop 

■ BY DON JEFFREY 

NEW YORK— With a large write-off 
to close several music magazines and a 
decline in international sales, Warner 
Music Group reports a sharp decrease 
in third-quarter profits and a drop in 
overall revenues. 

Quarterly earnings for Time Warn- 
er's music unit fell TSjS% to $45 million, 
from $172 million in the same period a 
year ago. 

A big chunk of that drop resulted 
from an $85 million pretax charge to 
shut down Warner M\mc Enterprises, 
a 2-year-old venture that published six 
monthly music magazines sold with 
sampler CDs and music videos. 

Company sources say that it cost too 
much to get subscribers to the maga- 
zines. Customers paid by the issue, 
which meant that a large amount of 
marketing money was spent to keep 
them from dropping their .subscrip- 
tions. 

The magazines, sold through direct 
mail, focused on specific music genres. 
They were Huh, Rock Video Monthly. 
Christian Music Crossroads, Jazziz, 
BBC Music Magazine, and New Coun- 
tr>' Music. 

Sources say that Michael Fuchs. 
chairman of Warner Music, told ana- 
lysts the company would "stick to its 
knitting" and avoid ventures that do 
not produce good returns on invest- 
ment. His discussion included label 
joint ventures, such as the one recently 
terminated with Interscope Records, 
which apparently was not as profitable 
as Warner expected. 

Without the write-off. Warner Mu- 
sic's quarterly earnings would have de- 
clined 17.4% to $142 million. According 
to the company, the principal reason 
was "significant delay in product ship- 
ments" in international markets. Al- 
bums by local artists that were sup- 
posed to have been shipped in the third 
quarter will instead come out in the 
fourth quarter or the first quarter of 
next year. Thus, the company expects 
strong international results in those 
perio<ls. 

Overall music-group revenues in the 
third quarter, which ended Sept. 30, 
fell 5.6%, from $1.05 billion to $992 mil- 

(Continued on page 118) 
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NEC Unveils Its Miniature 
Digital Video, Music Player 



■ BY STEVE McCLURE 

TOKYO— According to NEC Corp.. 
the future is in the cards — silicon 
cards, to be exact. 

The Japanese electronics giant 
has unveiled a prototj'pe of its Sili- 
con View digital video and music 
player, a credit-card-sized device 
that allows real-time playback from 
data stored on a memory card. It 
comes with a 2.5-inch video screen 
and a tiny built-in speaker. 

The announcement comes almost 



a year after NEC revealed its plans 
to develop the new audiovisual for- 
mat (Billboard, Dec. 17, 1994). 

Silicon View allows direct down- 
loading ()f music or full-color movies 
onto the cards. NEC claims that the 
technologj'. based on the MPEG-1 
standard, results in VCR-quality 
images and CD-quality sound. Sili- 
con Audio has no moving parts and 
is completely solid-state, eliminat- 
ing the possibility of skipping and 
allowing complete random access. 

(Corttimted on fxige 107) 



CD Still Drives 14% Global Sales Growth 

IFPI Cites U.K., Japan Gains In Ist-Half '95 Stats 



m BY JEFF CLARK-MEADS 

LONDON— The world record market 
grew in value by I47r in the first half of 
1995, accoi*ding to figures from interna- 
tional labels body IFPI. 

Driven by continuing advances for 
the CD, the retail value of sales of all 
formats; w'as $15.82 billion in the first 
six months of this year. 

Compared with the same period in 
1994. CD unit sales rose im to 792.3 
million units; cassette unit sales fell 9^ 
to 310 million; vinyl albums dechned 
18*!^ to 6.8 million; and singles gained 
15% to 210.9 million. 

The IFPI figures are collated from 



31 countries that, the organization says, 
account for 91% of the value of world 
sales. 

In a prepared statement, the IFPI 
says that the latest figures confirm the 
CD's position as the world's dominant 
format, but that "more notitble is the 
pace of growth which the CD has main- 
tained." 

According to the IFPI, "With unit 
sales up by 19%, the impact of CD 
growth is far in excess of declines e-xjje- 
rienced in other formats; the absolute 
increase in CD album sales in the first 
half of 1995 w"as almost four times that 
of the decline in all other format**." 

IFPI acknowledges that the rise in 
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single.^ sales Is the re-sult of increases in 
a small number of countries, but that, 
nonetheless, "this result confirms the 
su.stjune<i revival of the singles market 
during the 1990s." 

The organization identifies one of the 
world's strongest growth rates as that 
of .Japan, where the total number of 
units .sold was up 37.3% in the first half 
of this yeai', compared with the .same 
period hist year. 

However. IFPI .says this refietUi » 
reassessment of the Japanese marltet 
in light of the rise of imported CD sale.s, 
w-hich have gone from 9% in all of 1993 
to 43% in all of 1994. 

"The emerging significance of the 
major international retail chains in the 
Japanese marltet has prompted this 
phenomenon." IFPI says, "and many 
of the CDs are thought to be parallel 
imjwri.s. The growth conftrms the con- 
tinuing potential of the .lapanese mar- 
ket. It does, however, simultaneously 
pose a considerable threat to the local 
(Continued on page 92) 

Sting Is Stung 
By Accountant 
For $9 Million 

■ BY JEFF CLARK-MEADS 

LOKDON — An accountant has been 
sentenced to sLx years in jail for steal- 
ing 6 million pounds (more than $9 
million) from Sting. 

However, the singer, who was the 
main prosecution witness at the trial 
in Southwark Crown Court in Lon- 
don, told the court that he was not 
aware of the money's disappearance 
until he received a letter from a mem- 
ber of the accountant's staff. 

The accountant, Keith Moore, de- 
nied the theft when he appeared be- 
fore the court but was convicte<l Oct, 
17 after a hearing that lasted three 
and a half weeks. In passing the six- 
year sentence. Judge Gerald Butler 
said that Moore's actions, after 15 
years of working for Sting, were a 
"gross breach of trust." 

The prosecution had told the court 
that the demands of Sting's music and 
acting careers meant that he relied 
heavily on Moore to oversee his finan- 
cial affairs. 

In 1988, the prosecution said, 
Moore began transferring money 
from a bank account held by Sting's 
company, Steerpike Overseas. The 
money was moved to two accounts in 
Moore's name, and Sting said that al- 
though he was aware of the accounts, 
he did not know that only Moore could 
withdraw money from them. 

Moore exploited this fact by using 6 
million pounds ($9.25 million) of 
Sting's money for i>ersonal and busi- 
ness initiatives between August 1988 
and July 1992. These initiatives in- 
cluded converting Russian military 
aircraft and setting up a string of 
restaurants. 

Moore claimed that Sting had 
agreed to the "general principles" of 
an investment strategy that he had 
put together. However, during his 
two days of testimony, the artist re- 
peatedly told the court that nothing 
could he further from the truth. 

Sting also denied Moore ".'^ claim 
that he had given the accountant per- 
mission to withdraw $1 million to pay 
(Continued on patje 105) 
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Salt-N-Pepa Form Jireh Records 



I BYJ.R. REYNOLDS 



LOS ANGELES— On the heels of 
the best-selling album of their endur- 
ing career, rap duo Salt-N-Pcpa has 
signed a long-term, international 
recording deal with MCA. At the 
same time, Cher>'l "Salt" James and 
Sandra "Pepa" Denton have entered 
into a joint venture with MCA to form 
Jireh Records. 

The deal was announced here by 
M('A Music Entertainment chair- 
man/CEO Al Teller. "Salt-N-Pepa 
have proven over the last few years 
that they have tremendous talent that 
has translated into millions of fans 



here and around the world," Teller 
said. "We're ver>' excited about them 
joining the MCA family and look for- 
ward to hits both from them and from 
acts they sign to their new laljol." 

The act's latest album, the 1993 
London records release "\ery Neces- 
sar>'," has sold 2.9 million copies, ac- 
cording to SoundScan. The group's 
sixth album, "The Clock Is Ticking," 
is scheduled for release by MCA in 
April. 

Says Denton, "The album will have 
the same light-hearted approach, but 
like our previous work, will contain 
positive, issue-oriented messages." 

Jireh (pronounced "Jyra") Records 



will be based in Falls Church, Va., 
with offices in Washington, D.C., and 
New York- The label is a collaboration 
of James, Denton, and longtime Salt- 
N-Pei)a managers Carol Kirkendall, 
Darryll Brooks, and Gerald Scott. 
Jireh will conduct its own A&R, busi- 
ness affairs, and administration; 
MCA will provide marketing, publici- 
ty, promotion, and additional admin- 
istrative support. 

Denton and James are co-chairmen 
of the label's board of directors Kirk- 
endall is coo/treasurer, Brooks will 
oversee promotion, and Scott will 
oversee marketing activities. Busi- 
(Continued on pafje 107) 



Inscape To Absorb Two 
Warner Interactive Units 



■ BY MARILYN A. GILLEN 

LOS ANGELES— Time Warner is 
closing the offices of two of its inter- 
active divisions and shifting its multi- 
media-development focus onto one of 
its newer unit*. 

The company's west Los Angeles- 
based startup, Inscape, will bring the 
2'A-year-old Time Warner Interac- 
tive and the 10-month-old WamerAc- 
tive under its expanded corporate 
umbrella. 

Michael Nash, a former executive 
at HBO and a founder of Inscape in 
partnership with HBO and the Warn- 
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er Music Group (Billboard, July 23, 
1994), becomes CEO of the newly 
combined Inscape enterprise, report- 
ing jointly to the Warner Music 
Group and HBO in New York. 

The new Inscape offices are slated 
to expand further to accommodate its 
augmented role. 

The move follows the resignation in 
April of Time Warner Interactive's 
CEO and COO, after which corporate 
supervision of the unit was shifted to 
HBO (Billboard, April 22). 

WarnerActive, which debuted in 
January as a CD-ROM publishing 
and support unit, is headed by 
VP/GM David Archambault In addi- 
tion to its goal of performing market- 
ing, distribution, and support func- 
tions for affiliated labels, the division 
has released outside developers' CD- 
ROM titles jointly under its own im- 
print and theirs, including the recent 
"Where's Waldo At The Circus" and 
"Panic In The Park." 

"nme Warner Interactive, which has 
such past releases as "Woodstock 25th 
Anniversary CD-ROM" and "Rise Of 
The Robots" to its credit, has several 
high-profile CD-ROM releases still in 
the works for '96, including "Atmosfear" 
and "Endorfun," which features an orig- 
inal world-music soundtrack. 

Titles already in the pipeline will be 
released under their originators* lo- 
gos, Nash says. 

Rather than signaling a retreat, a 
Warner Music Group spokesman 
characterizes the three-unit consoli- 
dation under the Inscape insignia as 
"a logical evolution of Warner Music 
Group's desire to create a strong and 
effective publishing company, and 
further evidence of Warner Music 
Group's commitment to the growing 
multimedia industry." 

The spokesman adds, "The newly 
consolidated multimedia publishing 
company is positioned to take greater 
advantage of economies of scale in 
marketing, product development, and 
co-op advertising." 

According to Nash, "It's an aggre- 
gating of assets and an attempt to 
gather valuable resources together 
under a common leadership and com- 
mon vision." 

Decisions are still being made 
about the fates of the staffs of Time 
Warner Interactive and WarnerAc- 
tive, the Warner Music Group 
spokesman says, adding that no lay- 
ofTs have been announced. 

Terry Hershey, president of the 
entertainment di\ision at Time Warn- 
er Interactive, declined comment on 
the consolidation when reached at the 
TWI offices in Burbank, Calif. A 
spokesman for WarnerActive charac- 
terized the operation as "business as 
usual," at least through the end of the 
year. 

Time Warner sports a multitude of 
multimedia divisions. Inscape and 
WarnerActive reported to the Warn- 
er Music Group, while TWI reported 
to HBO. 

In addition, the Time Warner cor- 
porate structure includes two other 
multimedia-development units: Time 
Warner Electronic Publishing, which 
is the New York-based multimedia 
arm of Time Warner Trade Publish- 
ing that is headed by director Andrew 
Lerner; and Warner Bros. Interac- 
tive Entertainment, which is a Bur- 
bank-based unit of Warner Bros. 
Consumer Products headed by 
Steven Koltai. TWEP's first con- 
(Couf 'nmed ou jmqc 107) 
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In foct, here's uihot DJ's across the 
country are saying about Red: 

"We p\ay "How's taw Whole Fomllyroll the time. Our 
listenen an crazy for it. I've been looking for music 
Mice yours." Mancow.WRCX 

Chicago. IL 

"Of all the parodies I ploy. Red Peters is the most 
requested. He is one of the cores of the show." 

Rick Chase. KMEL 

San Francisco. CA 




"We love Red Peters. 'How's Your Whole familyV is one 
of our most requested songs...lt*s hilarious" 

Brother Wease, WCMF 

Rochester. NY 

"We got the biggest react/on erer to the song 'Blow Me 
(You Hardly Even Know Me)', ft was o huge reaction... 
It's hysterfca/Zy funny. You have to prove it to yourself." 

Mark Parenteau, WBCN 

Boston. MA 

•"BLOW M£' ranks up there wfth 'STAIRWAY TO HEAVEN' 
and Red is the most sophisticated, misunderstood 
artist of our time." Bob & Steve, KILO 

Colorado Springs. CO 



'e think it's a smash.. 



We all fudged our undies!" 

Tim & Mark. KDKB 
Phoenix. AZ 



"Red Peters is the sickest, most demented songwriter I i 
have ever heard. He's perfect for my show." I 
Paul Castronovo. WZTA 

Miami. FL 

i 

"Afthough Red's album is a little blue, judging by the 
phone response, I think he's going to be seeing a lot of 
green." Downtown Joe, KISW (Twisted Radio) 

Seattle.WA . 



'This guy is disgusting, sick <£ filthy and it's great!" 

Dudley & Bob with Debra, KLBJ FM 
Austin. TX 



"When sucking on a stiff coc*tai7, we love listening to 
Red Peters!" Todd & Tyler, Z92 

Omaha. NE 

"I laughed, I cried...l creamed my jeans!" 

Tim Spencer, Rock 103 

Memphis.TN 



WATCH FOR RED'S NEW CHRISTMAS SINGLE 
"Holy Sh*t, It's Christmas" 
Radio Date - November 20, 1 995 

For infoimation on the Red Peters National Radio Tour Contact: 
Alan Rommellanger. MVP Entertainment (805) 565-9552 • Stephen Russo, Ugly Sisters Records (212) 319-7875 
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RCA's Wanderlust En Route 
To Alternative Rock Fame 



■ BY TRUDI MILLER ROSENBLUM 

NEW YORK— Among the most 
promising bonericiaries of Philadel- 
phia's rapidly expanding music scene 




WANDERLUST 



are local alternative band Wander- 
lust, which didn't have to wander far 
to get a record contract (see story, 
page 1). The band recorded a four- 

Appeals Court 
Closes Book In 
Marley Battle 

NKW YORK— The 2nd l .S. Circuit 
Court of Appeals here has rejected an 
appeal by Marvin Zolt and David J. 
Steinberg in what appears to be the 
final chapter in a l{)ng legal battle In- 
volving the estate of Bob Marley. The 
two had been found guilty of fraud, 
negligence, and other common-law vi- 
olations relating to their handling of 
the late reggae superstar's estate. 

In the original Nov. 17. 1992, rul- 
ing, Zolt, Marley 's accountiint at the 
time of his death in 1981, and Stein- 
berg, his attorney outside of Jamaica. 

(Coittiinu-d on pttf/v 117) 



song EP in October 1994 and was al- 
most immediately signed to RCA. 

"We were waiting for the discs to 
come back from the duplicator, and in 
the meantime, our manager. Debbie 



wanderlust 



Schwartz, sent out three or four cas- 
settes. Within a week, we heard from 
three record companies," says lead 
singer/rhjthm guitarist Scot Sa.\. 
Less than two months later, the 
(Cnntimn'ff on po(fe 117) 



TNN Threesome 
Plan Platter Of 
Country Shows 

NASHVILLK— A Garth Brooks 
TV s|>ecial is among the 19iMi syn- 
dication projects planned by air 
personalitie.s Lorianne Crook and 
Charlie Chase and their pro<lucer, 
Jim Owens. 

The three — who are exiting 
TNN at the end of the year over 
creative differences — recently re- 
vealed a slate of specials and se- 
ries now in the planning or pro- 
duction stages. 

"Garth Brooks— Offstage" will 
be hosted by Crook and air on 
('BS on an as-yet-unspecified 
date. Another prime-time special 
pro<luce<i by Owens and hosted by 
Chase and Crook is "The Hunks 
And Ladies Of Country Music," 
which is in production for Turner 
Original Productions and ttill be 
shown on TBS. 

"Crook And Chase," a Monday- 
Friday daytime talk and enter- 

Wotitiniit (I on /Kit/c i 17) 



Radio Wakes To Interscope 
Act Deep Blue Something 



■ BY CARRIE BORZILLO 

LOS ANGELKS— The success of 
Deep Blue Something's RainMaker/ 
inlerscoiK' debut, "Home," has been 
something of a Catch-22 for the Den- 
ton, Texas-based band. 
It seems the band's sudden success 
at top 40 radio 
. ;~— " with its first sin- 

- mCAt gle, "Breakfast 
riLnl At Tiffany's." has 

SEEKERS '"^*flp many album 
mQi/\T rock and modern 

- .^5Ujft*?V rock stations shy 

^ away from the 
band, which con- 
siders itself an alternative act. 

Ironically, the band is getting al- 
bum rock and modern i-ock aiii>lay in 
neighboring Dallas — and that has 
caused problems as well. Singer/ 
bassist Todd Pii>es lost his job as an 
English teacher at a private Christian 
school because students were hearing 
the band on modern rock KDGK Dal- 
las and crosstown album rock KTXQ 
(Q102). When parents found out, they 
immediatelv called for his dismissal. 



BMG's Di Blasio Goes Global On 'Latino' 



■ BYJOHNLANNERT 

Saying "it's now or never" for his 
croiisover campaign. Di Blasio and 
his record label, BMG L^.S. Latin, 
have left no stone unturned in their 
quest to transfer the pop pianist's 
success in Latin Ameiica to the U.S.. 
Europe, and Asia. 

To realize this lofty objective. Di 
Blasio and -Jesus Lopez, VP of BMG 
CS. Latin, enlisted prominent man- 
ager/producer Emilio Estefan Jr.. 
who executive protluced Di Blasio's 
upcoming album, "Latino." 

E.Stefan, in turn, .secured famed 
studio whiz Phil Ramone to produce 



the album, set to drop Nov. 7. 
Estefan has become Di Blasio's 
unofficial manag- 
er. He is negotiat- 
ing Di Blasio's 40- 
city U.S. tour with 
the William Mor- 
ris Agency, has 
hired Rogers & 
Cowan to handle 
Di Blasio's Anglo 
DI BLASIO press blitz next 
January, and has 
signed the pianist to his publishing 
company. FIPP. 

Concurrently, Lopez has mapped 
out an ambitious radio/retail cam- 




paign designed to firmly establish Di 
Blasio as a household name, not only 
in the U.S.. but in such markets as 
Europe and Asia. 

Lopez obseiTes that Di Blasio is 
well-known in Latin America as a 
crowd-pleasing entertainer who \wv- 
fornis emotive, romantic renditions 
of classic Latino love songs. But with 
"Latino," says Lopez, "the concept 
was to maintain the sound that has 
sold more than 1 million albums in 
Latin America in the i)ast two yeai-s 
while amplif>ing his capacity to pen- 
etrate other markets with a much 
more potent and modern muscial 
(Continued on jWQv 10')) 




The members of Deep Blue Something 
show off their Heatseekers T-shirts to 
cximmemorate the barxJ's 
RainMaker/lnterscope debut, "Home." 
which reached No. 1 on the Heatseekers 
chart Oct. 7. Shown, from left, are Kirk 
Tatom. John Kirtland. Todd Pipes, and 
Toby Pipes. (Photo by Chuck Pulin) 

saying that they did not want a 
rock'n'roUer teaching their children, 
according to Pi|>es. 

(Contitmed on /mpe 117) 

Nation Strives 
To Expose Asian 
Artists In U.K. 

■ BY DOMINIC PRIDE 

LONDON— In ils seven-year life- 
span. Nation Reconis has done much 
to bring the wealth 
of Asian acts fur- 
ther into the British 
mainstream. Not a 
bad achievement 
for a ci)mi>any that 
prides itself for 
working "as far out- 
side the record in- 
diistiy ajf jjossible." 

With a roster that includes Asian 
political rappers Fun- Da-Mental, fu- 
sionists Transglobal I'ndergi ound. 

fCoHlimifd on iKt(/f W.'ii 
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First Single TROUBLE MAN Peiformed by Neneh Cherry 



FUTURINC: BONO. BOVZ II MEN. NENEH CHERRY. DietBLE PUMETS. 
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C+C Music Factory Takes New Step 

Act Jumps To MCA For 3rd Set, Bows New Singers 



BY LARRY FLICK 



NEW VOKK— With the Dw. 5 world- 
wiiie relejt.se (»1'C" + C Music Factor>'"s 
self-Iitleil thin) album, the enduring 
fianee'pop outfit staits a promising; new- 
career chapter by movinJ^ to MCA 
Recoif Is with a fi*esh vocal lineup. 

Preceded by the single "I'll Always 
Be AttJund," which wa.s Issued Oct. 17, 
the project shows producer/comiioser 
Robert Cli\illes carrjing the baton of 
creative direction for the act following 
the untimely [iassing of [jartner Da\id 
Cole, who died of complications result- 
ing from spinal meningiti.s eai'lier this 
year. 

Cli\Tlles discoverie-s Vic Black and fe- 
male trio A.S.K. M.E. ai*e the primarj' 
vocalist'' on the album, though rappers 
Greg Nice, Charlie Brown, and Doug 
Phat make guest appeai*ances. 

"It was always DaWd's and my inten- 
tion for C + C Music Factoiy to be an 
ongoing source of exposing new talent," 
Clivilles says. "I couldn't let that dis- 
soi\'e with Da\id's jiassing. We worked 
way too hard to get to the jwint where 
the C-i-C name carried weight in the 




C + C MUSIC FACTORY 

music industiy to just let it slip away." 

"I'll Always Be Ai-ound," a hi|>hoi>- 
derived pop/soul jam. is already a 
dancefloor smash, leaping to No. 7 on 
Billboai-d's Club Play chait and No. 21 
on the Maxi-Singles Sales chart this 
week. Although MCA is just beginning 
to solicit airi)Iay from pop, R&B. and 
crossover radio, early response from 
programmei-s is liuyely jwsitive. 

"It's a good song." says Erik 
Bradley, music dii-ector at W^BBM (B- 
96) Chicago. "It's a radical depai-lure 
from their |iast material in that it Ls a lot 
more laid-back and smooth. But it's a 



smart, creative direction for them 
that's in keeping with what's happening 
in music right now. There is no den\ing 
that this is quality music." 

Retailers, particularly danci' si>ecial- 
ty buyers, are al.so high on the single, 
which is available in cassette, ma.\i-cas- 
sette/CD. and double 12-inch. "At first, 
there was a lot of curiosity from fans 
who were wondering what the record 
would sound like." says Dawn Myers, 
manager of B.P.M. Records in San 
Bemai-dino. Calif. "Now. we're selling 
to people who have had a positive reac- 
tion to the record after hearing it in a 
club." 

On a larger retail .scale, Roy Burk- 
hert, buyer for the 37-store Hamiony 
House chain basetl in Ti-oy, Mich., says 
the album will probably experience a 
similai' progression of consumer inter- 
est. "The name value alone will bring 
some people in right away." he says. 
"The rest of the story will be told once 
t-adio decides if the groove is on tai-get — 
which I'm guessing will be the case." 

In marketing this incarnation of 
C+C Music Factoiy, MCA Ls focusing 
iContinued on t>age 107) 



Benitez Says 'HOLA' To Latin 
Artists With Bilingual Label 



BY PAULVERNA 



NF".W YORK — ."seeking to increase 
iheir stake in the lucrative Latin music 
market, l.sland Records and Pol.vGram 
have joined forces with entrepreneui' 
Jellybean Benitez's stait-up label and 
publishing operation. Home of Latin 
Aitists. 

HOLA — which means "hello" in 
Spanish — will function as a joint ven- 
ture between Benitez, Polj-Cram, and 
investment banking finn Wassei-stein 
Perella. according to a .statement from 
Benitez. 

The label plans to release bilingual 
Spanish/English-language music, 
which will be simultaneously mai'keted 
by PolyGram Latino to the Hispanic 
market and by Island Records to the 
Anglo audience. 

Benitez says that HOLA will i-elease 
approximately four bilingual i-ecoi-ds in 
1996, plus three Spanish-language 
tropicaVsalsa albums that will be dis- 
tributed by PolyGram Latino. 

HOLA will also encompass .IB Mu- 
sic Publishing, Benitez*s publishing 




O'Brien Lands 2-Part Deal: 
Sony To Distrib 57, Shotput 



BY CHRIS MORRIS 



LOS ANGELES— Pnxlucer Brendan 
O'Brien has landed a unique two- 
pronged label and production deal 
fimded by Son\' Music. 

O'Brien hits established 57 Records, 
an imprint handlefl by Sony Music Dis- 
tribution and marketed and promoted 
by the Sony family of labels. His Shot- 
put Recortls. which is al^o newly estab- 
lished and will move its product pri- 
marily through the Sony-owned 
independent distributor RED, will em- 
ploy its own small staff to market and 
promote its wares. 

The first release fi-om 57, the album 
"Vulture" by the Atlanta-based quar- 
tet 3 lb. thrill, was released Oct 17. The 



set is being markete<l and promoted 
through Sony 550 Music. 

Shotput Records is schedule<l to kick 
off in January with a reissue of the 
Hampton Grease Band's "Music To 
Eat." a cult album originally released in 
the eaiiy '70s by ('olumbia. and a still 
untitled new album by Hampton 
Grease Band guitarist Glenn Phillips. 
The reissue will be handled by Sony's 
catalog division. Legacy, while the 
Phillijjs album will move through RED. 

O'Brien is one of the top hit-making 
pnxlucers of recent years. He helmed 
Peari Jam's multiplatinum albums "Vs." 
and "Vilalog>'" (as \\ell ay "MiiTur Ball." 
the Seattle band's ixK-ent collaboration 
with Neil Young) and Stone Temple Pi- 
(Continued on fmqe iU) 




A Giant Step For GRP. GRP executives announce the formation of Giant Step 
Records, a jazz label created by promoters/managers/concert organizers 
Jonathan Rudnlck and Maurice Bernstein of tine Groove Academy. Shown, from 
left, are Amos Newman, A&R representative, Blue Thumb; Jim Cawley, senior VP 
of marketing. GRP; Sandra Trim-DaCosta, VP of marketing. GRP; Rudnick; 
Tommy UPuma, president, GRP; and Bernstein. 



Island Records presidenlCEO Johnny 
Barbis, front left, congratulates 
Jellybean Benitez. front right, on the 
creation of HOLA Recordings, a new 
joint-venture label with PolyGram. In 
back, from left, are Ken Baumstein. 
executive VP/GM of HOLA. and W. 
Townsend Zeibold, managing director 
of Wasserstein Perella Entertainment 
LP., a third partner in the venture. 

venture with Wasserstein Perella that 
includes cuirent hits by such artists as 
Mary J. Blige, the Notorious B.LG., 
Sou! For Real. L.L. Cool J, and Boyz II 
Men. 

For Island Records, the venture 
with Benitez repi-esents an opportuni- 
ty to expand into the Latino market. 
Island president^CEO John Barbis 
says. "We ha\'e been intereste<l in ex- 
panding into the Latin market here in 
the \ I.S. for quite some time. Jellybean 
Benitez is a groundbreaking aitist in 
his own right. I've alw-ays respected 
him immensely and feel fortunate to 
have such a good friend as a partner. 
With Jellybean at the creative helm. I 
am ceitain that we will be able to break 
new gix)und and develop artists for the 
entire world." 

Pol^k-Gram Latin America president 
Manoio Diaz add.s, "The HOLA agree- 
ment will enable Poly(Iram to further 
strengthen its presence in the U.S. 
Latin market. We are convinced that 
the North American Latin market pro- 
vides an important area of future 
growth for Polj-Gram." 

(Continued on page t05) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Hnoman M^d is 

promoted to executive VP of Island 
Records in New York. He was senior 
VT. 

Epic Records Nashville appoints 
Jack Lameier senior VP of national 
country promotion and Dean Broad- 
head VP of marketing and artist devel- 
opment. They were, respectively, VP 
of national countrj- promotion for Epic 
Records Nash\ille and VP of business 
planning for Sony Music. 

Charles C. Ciongoli is named VP of 
finance for MCA Records in Los Ange- 
les. He was VP and group controller 
for MCA Records and Music Publish- 
ing. 

Irene Bick is appointed VP of direct 
marketing for Angel Records in New 
York. She was VP and account director 
for OgiKy & Mather Direct. 

Susan Genco is promoted to senior 
director of business and legal affairs 
for Arista Records in New York. She 
was an attorney for the company. 




Tom Maffei is named national di- 
rector of crossover promotion at Capi- 
tol Records in Los Angeles. He was 
West Coast promotions manager at 
Relati\ity. 

Zoo Entertainment appoints Dana 
Keil national director of pop promo- 
tion in Los Angeles, David Ross 
Northeast regional promotion/market- 
ing manager in New York, David 
Tezak Great Lakes regional promo- 
tion/marketing manager in Troy, 
Mich., and Stephanie Hughes manag- 
er of creative services in Los Angeles. 
They were, respectively, director of 



BROADHEAD CIONGOLI 

pop promotion. West Coast, at Colum- 
bia; Northeast regional marketing and 
promotion manager for Atco/East- 
West; Mid-Central regional promotion 
manager for HoIljTvood Records; and 
coordinator of creative services at Zoo. 

Noo Tr>'be Records in Los Angeles 
promotes Mike Mack to GM and Car- 
monique Roberts to director of artist 
development . They were, respectively, 
national director of video and sales and 
coordinator of creati\'e services. 

David Nives is appointed GM of 
Cooking Vinyl America L.P. in Port 
Washington, N.Y. He was New York 



area sales manager for Rounder and 
the REP Co. 

Adam Reinhart is promoted to 
VP/GM of Motor Jam Records/Salem 
& Eng Entertainment in New York. 
He was director of A&R/artist repre- 
sentative. 

Edward Shapiro and Gene Masson 
are both named counsel for Tommy 
Boy Music in New York. They were, 
respectively, associate director of busi- 
ness affaii-s at GRP Records and coun- 
sel at Serling, Rooks & Ungar, 

Troy Hansbrough is named direc- 
tor of A&R for American Recordings 



in Los Angeles. He was head of 
booking for Slim's nightclub in San 
Francisco. 

PUBLISHING. Kim Gilmour is pro- 
moted to creative manager for the 
Polj-Gram Music Publishing Group in 
New York. She was creative coorctinar 
tor. 

RELATED FIELDS. Nathaniel Lipmanis 

named senior VP/general counsel for 
HOB Entertainment Inc. (House of 
Blues) in Los Angeles. He wras senior 
counsel for the Walt Disney Co. 
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Rhino, Turner Join For IVIovie l\/lusic 

ClasswSoundtixu;ks Remastered In Their Entirety 



I BY JIM BESSMAN 



NEW YORK— When Rhino Records 
and Turner EnterUinment Co. joined 
forces to launch soundtrack line 
Turner Classic Movies Music/Rhino 
Movie Music earlier this year, little 
did they know 
that the produc- 
tion of new 
soundtrack titles 
would be a major 
production num- 
ber in its own 
right. All have 
been digitally re- 
mastered — some 
in the nick of 
lime. 

The June re- 
lease of "North 

By Northwest" was particularly 
urgent, according to Turner/Rhino's 
director of soundtracks A&R Marllee 
Bradford. 

"The master has almost complete- 
ly disintegrated," says Bradford. "We 
had only one pass to transfer it to dig- 
ital format before it fell apart. You 
couldn't even stay in a closed room 
with the master, because you'd be 
overcome by the fumes!" 

"North By Northwest" just one of 




the eight titles released since the 
three-year project's bow in April with 
"Dr. Zhivago." "Meet Me In St. 
Louis." and "Zeigfeld Follies." 

Bradford adds that "North By 
Northwest," like many of the Turn- 
er/Rhino titles, is the premiere 
release of the 
soundtrack. Non- 
premiere titles, 
though, are often 
distinguished by 
their complete- 
ness or by the 
inclusion of rare 
nialerial. The new 
"Dr. Zhivago," for 
example, is more 
than double the 
length of the orig- 
inal soundtrack 
issue, because it includes extended 
versions and outtakes. 

The line has movie fans salivating 
for the next release. "There's huge 
interest in these releases," says Tim 
Devin, manager of Tower Records in 
downtown Manhattan. N.Y. "This is 
the kind of line that film and show 
fans have been waiting for— getting 
their favorite soundtrack in the nice, 
dressed-up package. 'The Wizard Of 
Oz' looked incredible. People know the 



Srd Songwriting Summit 
To Join U.S., Asian Artists 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Gary Burr, Klaus 
Meine and Rudolf Schenker of tiie Scor- 
pions, Sarah Hooker. Daxt; Koz, Brenda 
Russell, Victoria Shaw, Cathy Dennis, 
Tommy Shaw, and Desmond C'hild art? 
aniong those who will be participating 
in "Pacific Harmony/ Indonesia 95," a 
songwriting summit that will culminate 
in a charily concert and music irvdustry 
seminar. 

The songwriters and artists are 
scheduled to gather in Bali, Irafonesia, 
from Oct. 26-Oct. 30, where they will 
meet and write songs with artists and 
writers from Soutlieast Asia. The dele- 
gation will then travel to Jakarta, the 
Indonesian capitol, for a two-day semi- 
nar that will cover topics of interest to 
the international music community, 
including copyright laws. On Nov. 4, par- 
ticipants will perform at a children's- 
hospital charity concert. 

Consumers will have a chance to hear 




Dave Koz and Victoria Shaw are 
among the performer/songwriters tak- 
ing part in the Bali, Indonesia, summit. 



the results of those sesfdons when BMG 
releases an album featuring songs from 
"Pacific Harmony/Indonesia 95" in 
Asia. Currently, there are no plans for 
a U.S. release. 

The trip is the third such event orga- 
nized by Los Angeles-based song- 
write r/pro<lucer Alan Roy Scott. The 
first e.xcursion, titled "Music Speaks 
Louder Than Words," took place in the 
fall of 1988, when American songwrit- 
(Continued on page 22) 



ONE GREAT 
PERFORMER 
DESERVES 
ANOTHER. 



release dales and are waiting for 
them, so we have big first-day num- 
bers." 

Now, Rhino and Turner are in the 
midst of "Hollywood's Most Precious 
Jewels. Shining Brighter Than Ever," 
a fourth-quarter campaign that com- 
menced in late Seplemlxjr and lasts 
through the holiday .season. 

The campaign kicked off with the 
servicing of a CD sampler for press, 
radio, and in-store play; it featured 
selections from the 1995 Turner/ 
Rhino releases and came in a special 
velvet-lined jewel box. 

Then came general merchandising 
pieces, including posters and flats, 
and a special double-bin card that 
stretched over two soundtrack disc 
(Coniinued on page 20) 




Mama Told Me To Share. Chuck Negron, right, donates the Billboard No. 1 
plaque from Three Dog Night's "Mama Told Me Not To Come" single to the Hard 
Rock Cafe in New yorV.. Negron, former lead singer of the band, has released a 
new solo album on Viceroy Records, "Am I Still In Your Heart." With Negron is 
Jack Moran, GM of the New York Hard Rock. 
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Roster-Trimming At Windliam Hill; 
Bruce Unplugs For 'Tom Joad' Tour 




by Melinda Newman 



UOWNHILL: Sources say that Windham Hill Records 
and its High Street Records subsidiary recently pared 
their rosters. Acts departing the labels include the Jazz 
Passengers, Downey Mildew, Scott Cussow, Gala, the 
Modern Mandolin Quartet, Pierce Pettis, Paul 
McCandless, Psychograss, Lost Tribe, and Philip 
Aaberg. The cuts followed the Julv installation of now 
A&R VP Christine Reed. 



rLYING SOLO: Bruce Spring- 
steen will embark on the first solo 
acoustic tour of his career this 
winter in support of his Nov. 21 
Columbia album, "The Ghost Of 
Tom Joad." The tour, which will 
take place in 2.000- to 4000-seat 
theaters in the U.S. and Europe, 
is booked by Premier Talent. 
According to a source. Spring- 
steen may have an accompanist or two with him, "but 
it will essentially be a solo performance. We assume 
he'll be doing material other than this album." 

The album, recorded in Springsteen's home studio, 
contains 12 songs — or "stories" as Columbia is calling 
them — set in modern day, but evoking the spirit of "The 
Grapes Of Wrath," Hence the album title with the name 
of the protagonLst of the John Steinbeck novel. The song 
titles are "The Ghost Of Tom Joad," "Straight Time," 
"Highway 29," "Youngstown," "Sinaloa Cowboy," "The 
Line," "Balboa Park," "Dry Lightning." "The New 
Timer," "Across The Border," "Galveston Bay," and "My 
Best Was Never Good Enough." Some songs feature 
drums and ba^ss, but the album is basically an acoustic 
solo effort, reminiscent in style to "Nebraska." The first 
single has yet to be picked. "Overall, it's a record that 
needs to presented in the first instance as a complete 
work," says a source. 

Although Columbia knew Springsteen was working on 
a new album, until Oct. 7, when the album was mastered, 
"No one was sure it would be a Christmas release," says 
a source. HoweTOr, once Springsteen was finished, there 
was no thought of waiting until after the holiday season 
to issue the reflective, sober album. "When Bruce has 
finished a record, it's like, 'Let's get it out there,' " says 
a source. 

The solo tour does not negate the possibility of a 
reunited E Street Band tour, as has been the rumor since 
Springsteen released a greatest-hits set with new E 
Street Band cuts in February. "Bruce was in the middle 
of creating a solo album of some sort, and he took a break 
to prepare the greatest hits," says a source. "He went 
back to work on his solo album, and in essence created a 



new album. This is all stuff that got recorded in the sum- 
mer and spring of this year. A new record emerged after 
the hits record." 



I HIS AND THAT: Although RCA has no comment, it 
looks like artist manager Danny Heaps is headed to the 
label as head of marketing. Heaps 
did not return calls by press time . . . 
Gloria Estefan is the only pop artist 
to receive a call from Pope John 
Paul II to perform as part of the 
gala celebration Friday (27) at the 
Vatican marking the pontiff's 50 
years in the priesthood. She will per- 
form "Mas Alld" (Beyond), the first 
single from her new Spanish-lan- 
guage album, with a *)2-piece orches- 
tra .. . Elektra band Kyuss has bro- 
ken up. The members intend to 
pui^ue .solo careers. Same story with Island act Quick- 
sand . . . The members of Journey have retained Irving 
Azoff to "guide thorn through an exploratory phase" that 
could lead to a new album or tour. Is this like Pete Wil- 
son forming an "exploratory team" to determine whether 
he should run for president? . . . Women In Rock will pre- 
sent its second showcase of female musicians at the 
Philadelphia Music Conference on Thursday (26). The 
organization presented its first evening of music at New 
York's CBGB in July 



I HEY'RE GONNA PUT ME IN THE MOVIES: Find 
me an artist whose music isn't represented in theatrical 
or TV movies today, and I'll show you an artist who needs 
a new agent. Be that as it may, a whole slew of acts has 
new material in upcoming flicks. Sting cut three jazz 
tunes, "Angel Eyes." My One And Only Lo\'e," and "It's 
A Lonesome Old Town" for the "Leaving Las Vegas" 
soundtrack, which also features Don Henley's live ver- 
sion of the standard "Come Rain Or Come Shine" . . . 
Steve Winwood wrote and performed the theme song, 
"Reach For The Light," for the new animated Steven 
Spielberg feature "Balto" . . . Former Bangle Susanna 
Hoffs recorded the title track to the film "Now And 
Then" with former Go-Go's Charlotte Caffey and Jane 
Wiedlin ... On the television front, Devo founders Mark 
Mothersbaugh and Gerald V. Casale wrote "Scared By 
Love," which will appear in the Nov. 6 NBC movie "She 
Fought Alone." 

Assiatanee in preparing this column tvaa provided by 
Chrix Morris. 
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the new album by 

★★★★ 

''What's Inside is without question the best 
album she's made..." 

- New York Post 



What's Inside Tour 



10/29 Providence, Rl. 

10/31 Portland, ME. 

11/1 Buriington, VT. 

11/2 Rochester, NY. 

11/3 Northampton, MA. 

11/4 Boston, MA. 

11/5 Portsmouth, NH. 

11/6 Washinston, D.C. 

11/8 New York City, NY. 

11/9 Philadelphia, PA. 

11/10 Buffalo, NY 

11/11 Toronto, ONT. 

11/12 Ann Arbor, Ml. 

11/16 Madison, Wl. 

11/17 Chicago, I L. 

11/19 Minneapolis, MN. 

11/21 Denver, CO. 

11/24 Seattle, WA. 

11/25 Portland, OR. 

11/27 Santa Rosa, CA. 

11/29 San Francisco, CA. 

12/1 Orange County, CA. 

12/2 Ventura, CA. 

1 2/3 Los Angeles, CA. 
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November Tour Support Includes 
Spots on: 

^ lop 40 Debut 

All Adult Charts 
2nd Week 
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RHINO, TURNER JOIN FOR MOVIE MUSIC 



(Continued from page IS) 

bins and was fashioned like a movie 
marquee featuring the available titles. 

Advertising will be in Movieline. 
People, and gay press, such as The 
Advocat*. A TV spot has been devel- 
oped for programming on Turner's 
TNT cable channel, which, unlike its 
Turner Classic Movies sister channel, 
carries advertising. 

The spot highlights the entire line 
and offers a Turner/Rhino catalog to 
those who call an 800 number. Callers 
will then be added to a direct-mar- 
keting base being compiled for future 
soundtrack releases. 

Turner TV programming is also 
tying in with the releases. When the 
four^disc "Mickey & Judy" box, con- 
taining the Mickey Rooney/Judy Gar- 
land musicals "Babes In Arms," 
"Babes On Broadway," "Girl Crazy," 
and "Strike Up The Band" came out 
Sept. 19, Turner Classic Movies 
showed all four films while spotlight- 
ing the availability of the Turner/ 
Rhino soundtrack box. 

Turner/Rhino's two-disc "LuUabye 
Of Broadway: The Best Of Busby 
Berkeley At Warner Bros.," which 
was issued Oct. 10, was likewise 
accompanied by a weeklong series of 
corresponding Berkeley musicals on 
the Turner Classic Movies channel. 

The channel is also scheduled to 
shmv the first and second installments 
of the "That's Entertainment!" trilogy 
on Dec. 2 and 9, respectively, to push 
the "flagship" entry in the Turner/ 



Wc at Allegro know l)usliics.s is an art, 
just like music itself. Which is why we're 
as respected for our sales and marketing 
as we are known for nur music. With 
timely payments. Innovative prumo 
Creative marketing. Thoroughness 
accessibility. If Allegro sounds like the , 
kind of name you want representing f 
your name, simply call us today. 





Rhino program: the six-disc "That's 
Entertainment! The Ultimate Anthol- 
ogy Of MGM Musicals" boxed set. 

The $89 entr.v. out Tuesday (24), 
contains 129 tracks from 82 classic 



- Craig Dory. Presideiil /CF.O 
TIIK DORI.AN CROUP. ITD. 




musicals, inctudinji^ the full sound- 
tracks from the three "That's Enter- 
tainment!" documentaries and a sixth 
disc, "That's More Entertainmentl," 
made up of additional material. Pack- 
aged in a bookcase-like piece, the set 
comes with a 100-page book of more 
than 400 photos — and a marketing 
campaign designed to showcase the 
Turner/Rhino line along with its flag- 
ship. 

"We're working on different kinds 
of markets and outlets to sell this line 
of product," says Rhino senior prod- 
uct manager Andrea Kinloch, noting 
that for the July release of Turner/ 
Rhino's "The Wizard Of Oz" two-disc 
set, the company tied in with a gift 
shop at the MGM Hotel in Las Vegas, 
which put up an "Oz" display. 

Special promotional and marketing 
efforts supporting the upcoming 
"That's Entertainment!" box include 
two e\*ents in Los Angeles Nov. 1: an 
in-store signing by musical screen 
legends, including Esther Williams, 
June Allj-son, Cyd Charisse, and Ann 
Miller, at Tower Records' Sunset 
Boulevard outlet, and a trade recep- 
tion at the Hollywood, Calif., land- 
mark Chateau Marmont. Other 
Tower-related activities involve a 
satellite-dish giveaway and a year's 
cable TV and satellite TV service, in 
association with Turner Classic 
Movies. Kinloch says that other 
accounts will promote the release 
with display contests. 

Additionally, Tower Video stores 
will participate in audio promotion, 
especially since MGM/UA Home 
Video, which is also involved in cross- 
promotions, will release a video 
"That's Entertainment!" boxed set at 
the same time. 

"We're making a concerted effort 



through the end of the year at retail, 
with ads and cross-promotions, but 
we will continue to work the line 
indefinitely," says Kinloch. "It's an 
important soundtrack line and rela- 
tionship for us that we'll have for the 
next three years." 

The deal calls for Turner to supply 
MGM, RKO, and Warner Bros, with 
soundtracks from its vast film library, 
while Rhino assumes all manufactur- 
ing and distributing functions. 

Enormous research was required 
to find and assemble the source mate- 
rials for the "That's Entertainment!" 
set. "We took recordings that came 
from so many types of sources," says 
Bradford, who explains that new 
"comp" mixes — as many as seven 
composite takes of a single song, with 
each composite composed of as many 
as six microphone placements, or 
angles — were made to present each 
of the 129 selections in its optimal 
music form. Since many of these orig- 
inal production elements were miss- 
ing, Bradford had to scramble in 
order to get the best possible final 
mix. 

"Sometimes, only one or two angles 
still exist, or there's only one comp, 
or just the playback disc they used 
for the actors to perform to," says 
Bradford, who frequently found such 
rare source material through collec- 
tors outside the studio. "When there 
were no angles, comps, or playback 
discs, we relied on stampers — the 
metal 'negatives* of the playback 
discs — and the couple of places in 
town that still have the equipment to 
transfer them. Without the stampers, 
we'd have to go, as a last resort, to 
the music and the effects tracks of 
the film print master, which is essen- 
tially just providing the audio rersion 
of the film. What we're doing, then, 
is fighting against time to preserve 
and restore these film-music ele- 
ments and get the recordings out to 
the public." 

"'That's Entertainment!" con- 
cludes Turner/Rhino's 1995 release 
slate. Among the miyor first-quarter 
1996 releases are, in January, the 
"Lena Home At M-G-M: Ain't It The 
Truth" anthology, to be promoted in 
February in conjunction with Black 
History month; and "Gigi." which is 
also out in January and includes the 
entire score along with supplemen- 
tal material of songs by star Leslie 
Caron that were dubbed by Betty 
Wand on the actual soundtrack. The 
"Ben Hur" and "King Of Kings" 
soundtracks come out in February, 
to be followed in March with a mul- 
tidisc boxed set of "Gone With The 
Wind." 
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ASCAP members make 
more of it on college radio. 
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If you're a 
songwriter 
and want the 
highest 
payments 
for your 
college radio 
performances, 
ASCAP is the 
place to be. 
We were the 
first to pay royalties on college 
radio and we continue to conduct 
the most extensive survey of 
college radio in the USA. 
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This is where it hapjiens. The key 
conlact. The critical nieetinj;. 'Ilie 
closiiij;. The signiiij;. The deal. Ilie 
BevCTly Hilton Hotel at Ilie heart of 
Beverly Hills, 



♦ Beautifully renovated rooms. 

♦ In-rooni fax. 

♦ Complimentary fitness center 
and Olympic-sized pool. 

♦ Cellular phones available. 
All at a price that adds warmth to your welcome. 




For resentaliom. call 
your profestiona! travel 
agenl, l-800-HILTONS, 
or the Beivriy Hillon at 
310-285-1307. Ask for 
The Execulhv Rale. Plan 
CodeP0. 
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SONGWRITING SUMMIT 

(Coiitiiiiifd fwnt pii()c IS) 

ers visited Moscow, Leningrad, and 
Estonia in the former US.S.R TTiat trip 
resulted in a same-titled album released 
by Epic. The second trip, billed as 
"Countrj' And Eastern," merged coun- 
iry songwriters with artists and writ- 
ers in the Romanian cities of Bucharest 
and Sinaia in the spring of 1994. 

Scott says he was approached about 
doing the Indonesia trip following his 
other successful ventures. "They're 
very eager to learn," Scott saj's. "We're 
doing panels on management, perform- 
ing rights, and copyright law. They're 
not afraid of the issues and are so open 
to discussing them. They're crying out 
for knowledge about the way we do 
things." 

"f^cifk Harmony/liKkHiesia 95" coin- 
cides with the country's 50th anniver- 
sary of independence. Scolt says that 
President Soeharto, Chief Minister 
Moerdiono, and other government ofli- 
cials have been sui^xirtive of the project, 
especially Tengku Malinda Ctengku" is 
Indonesian for princess), who has been 
extremely helpful in organizing the trip 
and events. Malinda, who works for 
Indonesia's state television and is very 
involved in the government, is also a 
tremendous supporter of the arts. 

"I think that music and the people 
behind the music are v-ery important," 
Malinda says. "And since I have the 
privilege to have contacts in the gov- 
ernment, I think I should promote this 
for the betterment of the music circles 
. . . We have a lot to learn. Your people in 
the music world are very much more 
advanced than us." 

Malinda says she hopes that the event 
will help improve the global creatiw 
community's perception of Indonesia. 
"In a way, we do haw a bad image with 
all the piracy going on," she sajT*. "If we 
ha\e this awareness, we will try to over- 
come it, and it wiD also help (other coun- 
tries dol business in this country." 

Gary Burr, named ASCAP's song- 
writer of the year earlier this month, 
participated in the trip to Romania and 
says interacting with songwriters from 
other cultures is an interesting experi- 
ence. "In Romania, it was very good for 
their writers to see people who actually 
make a living doing this," he says. "We 
think w have it hard here, but over there 
they were doing it under the threat of 
arrest and under the supervision and 
censorship of the government. Com- 
pared to that, we haw it relatively easy. 

"It really was a wonderful thing in 
Romania, and I'm looking forward to 
the same sort of thing in Indonesia. 
It's a very bonding experience," he 
continues. "It certainly does show you 
that every country has its writers and 
artistic people, and every one of them 
basically has the same fears and 
philosophies. It's really an amazing 
experience to see that" 

The other songwriters traveling 
to Indonesia are Matthew and Gun- 
nar Nelson, Gary Nicholson, Tommy 
Page, Allan Rich, Steve Werfel, 
Mark Mueller, Brad Parker, Andy 
Goldmark, Lois Walden, Randy 
Sharp, Stewart Harris, Dave Gib- 
son, Mark Hudson, Sass Jordan, Jeff 
Lorber, Steve McClintock, Maria 
Vadal, and Lisa Fischer. Also, a 
number of music industry profes- 
sionals will take part in the semi- 
nars there, including Nashville 
Songwriter Assn. International's 
Pat Rogers, ASCAP's Loretta 
Munoz, and BMG Music's Ron Sol- 
heveld. 
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r Billboar 
trade 
ads & editorial 
are the primary 
sources 
-etailers use 
to find new 
releases. 



GSA 

AD CLOSE: OCT. 24 

ISSUE DATE: NOV. 18 

Billboard's November 
18th issue explores the 
regional markets of 
Germany, Switzeriand, and 
Austria. This spotlight will 
include featured 
articles on the top five 
artists, composers and 
producers in the German- 
market (based on first 
half-'95 analysis) and the 
role German publishing 
companies played in 
orchestrating the top hits of 
the year, In addition, look 
for an annual review on 
business and creative 
developments toking place 
in Switzerland and Austria. 

Contact 

Christine Chinetti 
44-171-323-6686 



RAP 



AD CLOSE: OCT. 31 

ISSUE DATE: NOV. 25 

Billboard s Spotlight on rap will 
survey the state of music and 
the morket, the post year's 
trends and styles, and toke you 
overseas to report rap activity 
in the U.K., France, Italy, Japan 
and Australia. Additional cov- 
erage will include rap acts that 
are taking to on-line sites and 
CD-Roms; the trend toward 
urlxin stations using rappers as 
broodcast talent - who's where 
and how they fore on radio; 
and a report on members of 
the successful group the Wu- 
Tang Clan and how they hove 
produced successful albums 
for several other huge artists. 



Contact 

Ken Piotrowski 
212-536-5223 



BRAZIL 



AD CLOSE: NOV. 7 

ISSUE DATE: DEC. 2 

In 0 continuing effort to 
embrace Latin American 
markets worldwide. Billboard 
shines the spotlight on Brazil in 
its December 2nd issue. This 
late-breaking comprehensive 
review of Brazil's market 
includes profiles/outlooks 
from record labels, an 
update on the concert scene 
and a report on the recent 
resurgence of veteran pop 
acts. We'll also take a look 
at certain "hot" topics in the 
market, such as the effect of 
the government's monetary 
policy on industry activity. 



Contact 

Angela Rodriguez 
305-441-7976 
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QUINCY JONES 



AD CLOSE: NOV. 21 

ISSUE DATE: DEC. 16 

Quincy Jones, one of the 
entertainment industry's 
premier talents, celebrates 
a half-century of wide- 
ranging accomplishments. 
Billboard's December 16 
spotlight is anchored 
around an up- close, 
exclusive interview with 
Quincy, highlighting his 
career milestones as a 
music producer, arranger, 
artist, publisher and film 
producer/scorer. We'll also 
take a look at his much 
anticipated new release 
Q's Juke Joint and his future 
projects. 



Contact 

Gary Nuell 
213-525-2302 



YEAR IN MUSIC 

AD CLOSE: NOV. 28 

ISSUE DATE: DEC. 23 

Blllbcxird's 1995 Year 
End Issue is a renowned 
event, wheie artists 
and the entire industry 
take the spotlight. It 
contains the Year End 
charts, chronicling the 
year's best releases. 
Plus, expanded 
editorial coverage 
recaptures the 
impactful trends and 
happenings of the past 
year. A Collector's 
Issue, it remains on the 
newsstand for two 
weeks. 



Contact 

Pat Rod Jennings 
212-536-5136 



YEAR IN VIDEO 

AD CLOSE: DEC. 12 

ISSUE DATE: JAN. 6 

Enjoying another successful 
year the home video 
market continues to diversify 
and expand its products, 
This January 6 spotlight is 
anchored around the 
year-end positions of 
Billboard's home video 
charts, including Top video 
sales. Top video rentals and 
Top kid video. In addition. 
Billboard takes you through 
the major trends of 1995 as 
well as taking a look at 
predictions for 1996 trends 
and developments. 



Contact 

Jodie Francisco 
213-525-2304 
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CAPITOL'S BROOKS RETURNS ON 'FRESH HORSES' 

(Continued from page I) 



Artists & Music 



The Tresh Horses' Songs: 
A Track-By-Track Listing 



But the last two years have not been 
without their complications. Brooks 
found himself in the middle of tm legal 
battles: one of his co-managers, Pam 
Lewis, filed suit against his other co- 
manager. Bob Doyle. One result of the 
case, which is still pending, is that 
Brooks had to set up his own manage- 
ment company. 

Additionally, Brooks himself was 
named defendant in a copyright in- 
fringement suit lodged by songwriter 
Guy Thomas, who alleged that the 
Brooks/Jenny Yates composition 
"Standing Outside The Fire" bore a too 
striking resemblance to the Thoma^ 
Kenny Loggins song "Conviction Of 
The Heart" "This has been the year 
that I've seen things that I never 




dreamed of when you dream about 
making music," says Brooks. 

Through it all. Brooks' star contin- 
ues to rise. Since his 1989 self-titled de- 
but, he has sold an astronomk^ 54 mil- 
lion albums in the U.S., placing him 
behind only the Eagles (56 million), 
Billy Joel (58 million), and the Beatles 
(70 million), as the top-selling albums 
artist according to the Recording In- 
dustry Assn. of America. 

The following is an interview con- 
ducted Oct 9 with Brooks in his Music 
Row management office and on the 
steps of Jack's Tracks recording stu- 
dk>. Throughout, Brooks made it clear 
he is not about to rest on his laurels. 

Billboard: You've worked on this 
album off and on for two years. 
That's the longest you've ever taken. 

Brooks: And it was the hardest [al- 
bum] by far. I've thrown up, cried. 



passed out. I have done everything 
physically possible j'ou can do with a 
record and for some reason loved it 
Don't ask me why. 

BB: You told Billboard earlier 
this year that it would take a miracle 
to put a record out in 1996. What was 
the miracle? 

GB: The miracle was the fact that I 
found Garth Brooks somewhere in the 
middle of the summer. Just found him. 
I don't know where. I don't know how 
to explain it without people thinking 
I'm nuts anyway, but I was thinking if 
it's going to take a miracle to produce 
another album like anything we've 
done in the past, I just thought I'll 
never make it, because at that time we 
had only two or three songs. And some- 
where in the middle of summer, it's like 
the writer came out in me . . . and the 
next thing you know, we've got 12 
songs. 

BB: You co-wrote eight of the 10 
songs on the albiun. The most you've 
ever co-w-ritten before was six songs 
on "Ropin' The Wind." In fact, 
you've vehemently protested having 
too many of your songs on your al- 
bums. 

GB: That's another reason I'm real 
scared [about this album], because I 
know I'm not one of the upper writers 
in this town. I've never been a fan of my 
writing. I just bring what I do to [pro- 
ducer] Allen Reynolds. I didn't care for 
[previous Brooks' hits] "If Tomorrow 
Never Comes" or "Unanswered Pray- 
ers." I gave "The Thunder Rolls" and 
"What She's Doing Now" away, and alj 
of them found their way back to me. I 
just trust Allen and his ears. 

BB: But you also went through an 
ungodly amount of songs, trying to 
find material by other writers. 

GB: I heard 4,700 songs personally 
for this album. We cut one: a Tony 
Arata [author of 'The Dance"] song 
called "The Change." 

BB: Songwriters have tremendous 
power in Nashville. They can even 
decide whether they will let an artist 
cut a track, can't they? 

GB: Sure. There's millions of stories 
I could tell you about songwriters who 
wouldn't let me have things because 
they wanted them for bigger artists, 
you know, when we started. And [those 
writers] have been real sweet and come 



Following is a track-by-track list- 
ing of the songs on Garth Brook<^' up- 
coming Capitol Nashville release, 
"Fresh Horses." 

• "The Old StufT (Brj-an Kennedy/ 
Dan RobertsAJarth Brooks). A high- 
octane paean to Ule on the road that 
also serves as a retrospective on the 
first year of Brooks' career. This song 
will open the new tour. 

• "Cowboys And Angels" (Kent 
Blaz\'/Kim Williams/Garth Brooks). 
Brooks calls thus "probably the most 
hardcore country song I ever cut." 
The ballad pays homage to cowboys 
and the women who love them. 

• 'Tever" (Steven Tj'Ier/Joe PerrjV 
Brj-an Kennedy/Dan Roberts). A re- 
make of the Aerosmith tune (blended 
with a Kennedy/Roberts song) recast 
as a rodeo tale. 

• "That or Wind" (Leigh Rey- 
nolds/Garth Brooks). A lushly pro- 
duced ballad about two lovers who re- 
unite years later. 

• "Rollin' " (Harley Allen/Leigh 
ReynoklVtJarth Broolei). Little Feat 
meets Garth Brooks in this rollicking 
stoi^' of a restless gal. 

• "The Change" (Tony Arata/ 
Wayne Tester). A sweeping ballad 
about having faith in yourself and 



up to me and 8aid,"Danm, you know, I 
feel kind of fimny," and it's like, "Hey, 
you just gotta do your gig." 

BB: Have you cut anything by any- 
one who refused you a song for the 
first album? 

GB: I'm sure I have, because if the 
song is good, you gotta block that out 
There are people in this town that I 
don't get along with, but it's all about 
being true to the music. It's not about 
politics. And that was one of the hard- 
e.st les.sons I had to learn here. 

BB: Aside from "The Change," the 
only song you didn't co-write is the 
second single, a reworking of Aeros- 
mith's "Fever." What reaction did 
you get from [the rock band's] Joe 
Perry and Steven lyier? 



your o\wi ability to make a difference. 

• "The Beaches Of Cheyenne" 
(Dan Roberts'Br>'an Kennedy/Garth 
Brooks). A midtempo story about a 
cowboy's last ride and the tormented 
woman he leaves behind. "We were 
to'ing to think of a ftjn co»-boy beach 
song, a marriage between Jimmy Buf- 
fett and George Strait, but all of a 
sudden it turned into a 'Long Black 
Veil' kind of thing," sa>'s Brooks. 

• "It's Midniglit Cinderella" (Kim 
WilliamsTvent Blazy/Garth Brooks). 
A sly, lighthearted rewrite of the clas- 
sic faiiy tale in which someone other 
than the prince gets the girl. 

• "She's Every Woman" (Victoria 
Shaw/(Jarth Brooks). The first single 
from the album, a ballad about a 
women who embodies many of her 
lover's ideal characteristics. 

• "Ireland" (Stephanie Davis/ 
Jenny YatesGarth Brooks). A toucli- 
ing saga, complete with sjnthesized 
bagpipes and iiet hundreds of years 
ago, about a native son returning 
home. "We were treated exceptional!}' 
well in a lot of countries on the vmr\A 
tour," says Brooks. "But Ireland 
treated us like famil)' basically, so I 
wanted to somehoK' s^y .something to 
then." MELINDA NEWMAN 



GB: Their manager sent the 
[changed] lyric to both Tyler and 
Perr>', because we didn't have a tape to 
play them yet Perr>' immediately saW, 
"Sure, man. Why not? Let's give it a 
run," which was sweet of him. "Tyler 
wanted me to call him, [so] we talked, 
and he said one of the coolest things. 
He saW, "Just go for it I know youll 
take care of it" Tho.se weren't his exact 
words, but I felt like he trusted rae not 
to drag it through the dirt 

BB: Were you thinking about 
Tyler when you cut the vocals, be- 
cause this album features your loos- 
est, most vibrant vocals yet 

GB: Yeah. This is the cut that set the 
whole mood for the album for us. When 
(Continued on page U) 



'Horses' Readied With Marlteting, Tour Plans 



I BY MELINDA NEWMAN 

NEW YORK— Garth Brooks' new al- 
bum, "Fresh Horses," will be accompa- 
nied by a $4.5 million marketing push, 
and that's just for the first four months 
of the project. 

In March, another p)iase will kick in 
wiien the artist starts his first tour in 
more than two years, booked by the 
William Morris Agency. 

Since the release of his last studio al- 
bum, 1993's "In Pieces," Brooks has 
formed his own management company, 
following the disbanding of Doyle/ 
Lewis, and the upper echelon at Capitol 
Nashville has changed. 

Capitol Nashville, Brooks, and his 
management staff began holding 
weekly meetings about "Fresh Horses" 
in early September. "The gist of the 
meetings has been to talk about ideas 
with Garth as well as determining who's 



doing what betft'een the two camps," 
says Walt Wilson, executive VPKStA of 
Capitol Nashville. "ThLs Ls the first rec- 
ord he's worked with this regime." 

In additk>n to an array of promotions 
planned through CMT, radio stations, 
and country dance clubs, Capitol Nash- 
ville is running a TV, print, and radio 
campaign that will ensure that the 
world knows about the Nov. 21 release. 

The first of three humorous television 
ads, none of whfch features Brooks, be- 
gan running Oct. 3. The second t»x) will 
kick in shortly after the album comes 
out and will last until the end of the 
year. Similar radio spots are planned. 

Brooks will be hard to mi.ss during 
the week that the $16.98 album bows. 
He'll appear on "The Tonight Show 
With Jay Leno" Nov. 20. On Nov. 21, 
he'll be the star of a IK'e syndicated 
Westwood One radio special; the next 
day he'll be on "The Today Show" and 



Voice of America. On Thanksgiving 
Day, hell take part in Fox's NFL pre- 
game and halftime .show. December ap- 
pearances will include "Larry King 
Live" and "CBS This Morning." 

The public welcomed back Brooks 
when it propelled his first single, "She's 
Eveiy Woman," to the top of Billboard's 
Hot Country Singles & 'Tracks chart in 
just seven w^eeks. 

That song is working great for us," 
says WYNY New York PD Chris Kamp- 
meler. "The demand for his new album 
is great He's got a &bulous hit record." 

Others felt that "She's Every 
W(Knan," the only track from the album 
that radio has heard, w-as not as strong 
as singles past. 

"It didn't seem to cause the listener 
reactton that we're used to with (Jarth," 
says Houston KKBQ PD Dene Hallam. 
"Of course, our scale of measurement 
for Garth is, and should be, different 



than it is for the average bear. Country 
radio needs a great GB album." 

Retail also could do with some hits as 
it heads into the holiday season. 
'There's an anticipation built up for the 
album," says Roy Burkhert, buyer for 
the Troy, Mich.-based Harmony House. 
"He's still God for most country fans. It 
will be one of our top 10 albums of the 



Doug Smith, buyer for Clamegie, Pa.- 
based National Record Mart agrees. 
"He'll be bigger in stronger country 
maricets than he will for us, since we*!^ 
more of a Northeastern chain than a 
Southern one, but he will still be strong 
for us," Smith saj's. 

Capitol is setting up promotions with 
record retailers as well as with Kmart 
Wal-Mart, and Target, traditionally 
strong Brooks sellers. In addition to be- 
ing in the music departments of the 
(Continued on page jj) 
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G. LOVE 81 SPECIAL SAUCE aKEH67152;EPiC (10.96 Ecyi5 98) 


COAST TO COAST MOTEL 


29 


15 


8 


RAY BOLTZ wdbd Jifcoi tpictg 98eq15 9B) 


THE CONCERT OF A LIFETIME 


(30) 




1 


MICHAEL SWEET Benson 8<175 :9 sa il 96) 


REAL 


31 


25 


2 


BLOODS DANGEROUSPUMP 673AWASLOCK (10 9815 98) 


DAMU RIDAS 


32 


18 


16 


MOKENSTEF CJTBURST.'RAL S2736d'.TSUN0 (lO 98'!5 98) 


AZZ IZZ 


C33J 





1 


MENACE CLAN bap-a-lot aona-NOO thybe !9 9613 98, 


DA HOOD 


14 


34 


3 


JIM BRICKMAN WISDHAM ,^lLLLlt64l99a'l!>98, 


BY HEART 


3l) 





1 


BONEY JAMES warner BROS ^5913(10 9»]5.98i 


SEDUCTION 


36 


32 


25 


RHETT AKINS dlcca ]i09aw(yi(lO 9afls 98) 


A THOUSAND MEMORIES 


37 


29 


14 


THE JAZZMASTERS jyc 20t9 (9 98-15 98) 


THE JAZZMASTERS II 


36 


26 


13 


BUJU BANTON LODSE cannon b2dll5';)5LAND.:i09at598 


TILSHILOH 


39 


36 


13 


KENNY CHESNEY B).A G6562.BCA i9 »4 15 98. 


ALL 1 NEED TO KNOW 


40 


28 


7 


WILLIAM BECTON I FRIENDS wre 9)i>)NTER$ouH0 9 9a 1 


3 98) BROKEN 



BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY CARRIE BORZILLO 



OCHOOLWORK: MCA Rpc- 
onls is st?n(lmg ynung; R&B new- 
coinef Muntecu back Ut school ui 
promote his debut album, "soul- 
school." The Ifi-year-old New 
Orieaiis-based artist, who uses a 
tutor for his schtxilinK due to e.\- 
tensK e promotion obligiitiotis, l« 
on a 20-market tour of high 
schools and mkidle schools from 
Oct. 20-No\-. 29. 

Hell perform a 20-minule set, 
including a duet with labelmate 




Self Assured. "Cannon, " 
the first single from Self's 
Spongebath/Zoo debut, 
"Subliminal Plastic 
Motives," is due Tuesday 
(24) arxJ is getting heavy 
phones at modem rock 
WRLG Nashville and WAXQ 
(Q104) New York. The 
album release party is 
Monday {23) in Nashville. 
The Kingsport. Tenn.-based 
band, led by 22-year-old 
Matthew Mahaffey, will do 
spot dates throughout the 
end of the year, including an 
Oct. 26 date at Rock Palace 
in RiverskJe. Calif. 



Immature, "Is It Me?," 
peaked at No. 32 on Hot R&B 
Singles in April, and "Call It 
What You Want," his second sin- 



Cassette singles, T-shiits, and 
Monteco dog tags will be passed 
out at the schools, as well as fli- 
ers luiing .'itudenU to a Itxral re- 
tail store where the album is on 
sale. 

"The main reason we're doing 
this is for Monteco to get close to 
his peel's," says Mariljn Bat- 
chelf>r. national dii*ector of mar- 
keting at MCA. "He has per- 
formed at several black expos 
and industry conventions this 
yeai% and we've learned that he's 
his best salesper- 
son." 

After top 40/ 
rhythm -crossover 
WPGC Washington. 
D.C.. leaked "Is It 
Me?" in January, the 
label jxit Monteco on 
several regional ra- 
dio and retail prano- 
tional tours and 
landed htm appear- 
ances on BET and at 
the Uni convention 
and the Impact Su- 
per Summit. 

Radio stations will 
tie into the school 
tour either by run- 
ning a contest in 
which the school with 
the best attendance wins the 
Monteco concert or by simply 
prmnoting the appearance on air. 
For instance, in Los Angeles. 
Monteco will take a inde In R&B 
KKBT {the Beat)'s "hit van" on 
the way to his performance. In 
Cleveland. R&B WZAK will en- 
list the attendance contest. 

After the artist performs, he 
will answer questions from fans. 
"Our primary' focus is to send a 
'stay in school' message," says 
Batchelor. "These kids are his 
peers and are more apt to listen 
to him than us." 




Without A Doubt. "Tragic Kingdom, " the Trauma'lnterscope 
debut from Orange County. Calif-, rockers No Doubt, t>ows at 
No. 9 in the Pacific Regional Roundup this week. The band is 
in the midst of club dates and is up for several modem rock 
radio-sponsored Chnstmas sho^vs this year. 



REGIONAL HEATSEEKERS #1 



MOUNTAIN 
TmiClaik, rwrfCloilr 




NORTHEAST 
Mf. Bungle, DiKO Volante 



EAST NORTH CENTRAL 
liuone Clown Posm. ttidcSt Box 



WEST NORTH CENTRAL 
Biyan WMI«, firyan WNft 



n PACIFIC 




SOUTH CENTRAL 
MyitlW, HBKlOtMymal 




THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling titles by new & developing artists. 


MOUNTAIN 

1. Tcni ClJrk. Terr, Cla<« 

2. Take TfiM. NoDOOy EIM 

3. 8ry*n While, Bfyan White 

4. Mr. Bunitt. D-ko VMnte 

5. H«atn«r Nov*. QySttt 

S. Cripi. Kition^ida R>p ftidu 

7. Blood*. Dairu Ridss 

8. The Moffitli, The MD«»t1i 

9. GartMgc. Gaft^iie 

10. Debarah Cox. DeQsrjl' Cat 


NORTHEAST 

1. Mr. Bundle. D v.l- Volante 

2, Life Of Afony. L'gl) 

3. Gilbetle Santa Roia, En Vivo Desde El... 

4, Octobe* Project, H\Ung Farther In 

S- C. Love t Special S»Mt, Coast To Coast 

6. Take That, Not>acty Else 

7. Heather Nova. D)-siet 

8. Edwyn CoWns, Gotgtout Gno'g* 

9. Garbase. Garbage 

10. The Com. Forgiver So FoigMten 



To hit markets not included in 
the .school tour, MCA has set up 
WTite-in contests in the No- 
vember and December is-sues of 
the national black teen maga- 



zines Black Beat and Right On!, 
res|)ecth*ely. For the Black Beat 
contest, winners receive a 
Christmas gift of Ruff Wear 
jeanswear. Right On! winners re- 



a!ivc Mont*K.t) dog tags. 

Great to be straight: 

Gary Kurfirst, owner of Radio- 
active Rec<»rcls, says the only ob- 
stacle that the label may face 
with Black Grape is that the 
British band doesn't sound like 
any band on U.S. modem rock 
radio today. Black Grape, the 
new band formed by former 
Happy Mondays leader Shaun 
Ryder, mixes rap, punk, funk, 
and soul on its ver>' poppy debut, 
"It's Great When You're Straight 
. . . Yeah," re- 
lea.sed in the U.K. 
I Aug. 7 and in the 
VS. Oct. 10. 
=r ' The album de- 

buted at No. 1 on 
the U.K. album 
chai-t Aug. 2r.. The 

first single, "In 

The Name Of The 
Father," bowed 
Aug. 19 on the 
U.K. singles chart 
_ at No. K. The sin- 

gle will be seni- 
ced to modem 
rock stations in 
the US. on Mon- 
day (23). 

"Because ao 
many bands 
sound alike {on American radio], 
there might be a window of op- 
portunity here if programmers 
are getting bored," says Kur- 
firsL "So many, though, like to 
play it safe and may not touch 
something with a dance beat and 
not guitar-driven. HopefUlly, the 
aggressive stations will." Kur- 
first says that, for now, he just 
wants to lay a soUd foundation 
for the band, which tours the 
States Nov. 18-Dec. 10, anfi work 
the album more aggressively af- 
ter the holidavs. 



I ID KITS: Weeks after the 
tragic death of two of their mon- 
bers, For Squirrels are e.xperi- 
cncing bittersweet success with 
songs fnxn their 550 Music de- 
but, "Example." Modem i*ockers 
KROQ Los Angeles. KOME San 
Jose, Calif., WKRO Davtona 
Beach, Fla., and XTRA-FM 
(91X) San Diego arc playing 
"The Mighty K.C.." while KITS 
(Live 105) San Francisco, 
WNNX {99X) Atlanta. WSHE 




Right On. Echobelly kicks 
off its nationwide tour Nov. 2 
in support of its 550 Music 
debut "On," released Oct. 
17. The album, on Fauve/ 
Rhythm King in the U.K.. 
Ixjwed on the Hits Of The 
U.K. albums chart at No. 4 
for the week ending Oct. 7. 
The first single, "King Of The 
Kerb," will be serviced to 
modem rock radio Oct. 30. 



Miami, and WZRH (the Zephyr) 
New Orleans are on "8:0e PM." 

Road work: Former School 
Of Fish lead singer Josh Clay- 
ton-Felt will tour in advance of 
his A&M debut, "Inarticulate 
Nature Boy." due in early 1996. 
Hte trek began in Seattle Oct 16 
and fimtihes in LA Dec. 2. 
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Immature 's Musical Growth Spurt 

MCA Act Broadens Appeal On 'We Got It' 



IBY J.R. REYNOLDS 



Gunnin' For Gold. Priority Records rapper Mack 10 celebrates the Recording 
Industry Assn. of America's gold certification of his self-titled debut set with label 
executives. Pictured, from left, are Priority executive VP/GM Art Jaeger, Mack 10, 
Priority sales president Mark Cerami, and Prionty president/CEO Bryan Turner. 



LOS ANGELES— After a dLsappoint- 
ing recording debut on Virgin, Imma- 
ture established itself as a leen-idol 
trio with the MCA album "Plajtyme Is 
Over." When the label releases "We 
Got It" internationally Dec. 5. the ado- 
lescent threesome will attempt to 
demonstrate its musical growth with a 
set that should appeal to a broader con- 
sumer base that includes young adults. 

Immature debuted in 1992 with the 
Virgin disc "On Our Worst Behavior." 
The act dressed in weird fashions and 



Randy 



Crawford Comes Home 'Naked'; 
lAAAM Reps Hear London Calling 



amt the 



Backdoor return: The fact that Randy Crawford 

didn't ha\'e a domestic label deal failed to deter the \«ter- 
an jazz/R&B vocalist from recording her latest album, 
"Naked And True." The album found a home at WEA Ger- 
many, which distributed it in Europe. 

Commenting on the difficulty of hybrid R&B and jazz 
artists to obtain record deals in the U.S., Crawford's Los 
Angeles-based manager Barry Gross says, "Record com- 
panies [in Europe] have a better handle on artists like 
Randy." 

Howe\'er. once the set made its way to the red, white, 
and blue shores as an import and jazz/AC stations jum[)ed 
on the cover of J J. Cale's "C^jun Moon," Mesa/Bluemoon 
snapped up Crawford's project 
for domestic distribution. 

"Even though [jazz/ACl 
doesn't usually play vocal 
tracks, this album has a laid- 
back, soulful quality that 
makes it attractive to the for- 
mat," says Mesa/Bluemoon 
sales VP'Paul Santos. "The 
album has a funky edge to it 
and will not only appeal to jazz 
and R&B consumers, but we 
think pop listeners will also 
embrace it." 

"Naked And True," which arriws at retail Nov. 7, is a 
collection of jazz and R&B favorites that includes songs 
recorded originally by such artists as Patrice Rushen 
("Forget Me Nets"), George Benson ("Give Me The 
Night"), and FVince ("Purple Rain"). It was produced by 
Hannover, C^rmany-based Ralf Droesemeyer. 

The album also features the instrumental work of noted 
funksters Bootsy Collins, Hemic Worrell, and Fred Wes- 
ley, 

Bluemoon executives view "Naked And True" as pri- 
marily a radio-driven project that will benefit from sup- 
port marketing measures: A "Forget Me NoLs" clip was 
recently serviced to BET, VIII, the Box, and appropriate 
local video programs. In addition, a yet-to-be-determined 
track will be serviced to dance clubs as a 12-inch vinyl 
promo. 

Santos says, "Randy already has a base at urban and 
contemporary jazz stations, and the songs she's doing are 
so familiar that her potential to cross over is high." 

Crawford is currently on tour in Europe, but Gross says 
to expect a visit to the U.S. in the spring. The vocalist is 
signed to the William Morris Agency. 

For THE THIRD successive year, the International 
Assn. of African-American Music, in coryunction with the 
British-based Black Entertainment Trust Society, hosted 
the Global London Tour Oct. 1 S — a full week of business 
activities for U.S. executives, producers, artists, arxl entre- 




by J. R. Reynolds 



preneurs. 

In addition to attending seminars — which focused on 
the perceiwd lack of support for black music on the part 
of major U.K. companies, and the dearth of black execu- 
tiws in power positions — visits were made to retail, radio, 
record distributors, and magazine publishers. LAAAM del- 
egates also attended artist showcases. 

Label LEAP-FROGGING: Former A&M vocal quar- 
tet For Real has inked with Rowdy/Arista. The group's 
first effort at its new home is the Babyface-produced 
track "Love Will Be Waiting," from the "Waiting To 
Exhale" soundtrack, which is scheduled for release on 
Arista in mid-November. 

For Real's Los Angeles- 
based manager Herb Jordan 
saj-s, "We welcome the oppor- 
tunity to work with [Rowdy 
president] Dallas Austin and 
anticipate strong backing from 
[Aristal president Clive Davis, 
who was intimately involved in 
the deal." 

For Real's harmonies have 
alv^ays been soulful; Jordan 
says to expect a funkier edge to 
the group's tracks, courtesy of 
Austin's production talents. 

Twentieth Century Fox will release the movie "Waiting 
To Exhale" to theaters Dec. 22. 

Database: when rapper 2Pac was recently released 
from prison, he promptly signed with Death Row Records. 
No word yet on when to expect an album. He has also 
signed with Suge Management and Consulting, joining a 
heavyweight roster that includes Jodeci, DeVante, and 
Mary J. Blige . . . Elektra artist Keith Sweat. Qwest 
vocalist Keith Washington, and "Video Soul" VJ Donnie 
Simpson are among the celebrity hunks featured (taste- 
fully) in the 1996 Alaye calendar . . . Ichiban's Soul Clas- 
sics imprint releases its next batch of vintage R&B hits 
compilations on Tuesday (24). Among the CDs, which are 
ideal holiday adult stocking stuffers, are "Lifting The Spir- 
it," an assortment of tracks that raise the inner spirit; 
"Love, Peace And Understanding," themed around world 
peace and unity; and "Soulful Love Duets Vol. One" and 
"Soulful Lov« Duets Vol. Two," which feature chart-top- 
ping duets of the '60s, '70s, and '80s . . . Zoo will release 
the much-awaited album "I Refuse To Be Lonely" by the 
late Phyllis Hyman Nov. 7. The similarly titled first sin- 
gle is currently on the airwaves . . . Uptown/MCA act 
Jodeci recently embai-ked on a U.S. tour in support of its 
platinum-certified set "The Show, The After Party, The 
Hotel." Joining the act on the road is labelmate Mary J. 

(Coiidnucd on pagf -^I) 



was imaged as a brash, preteen collec- 
tive that was too young to be labeled a 
group of bad boys. Although the talent 
was there, .voung consumers seemed to 
have a difficult time relating to the 
group's over-the-top look and bubble- 
gum hip-hop. 

As a result, the album sold only 
33,000 units, according to SoundScan, 
and failed to make the Top R&B 
Albums chart. 

When the group jumped to MCA to 
record its sophomore set in 1994, its 
musical approach and tawdry alterna- 
tive image were scrapped in favor of, 
ironically, a more mature demeanor. 

And consumers responded. "Play- 
tyme Is Over" sold 533.000 units, 
according to SoundScan, and reached 
No. 26 on the Top R&B Albums chart. 
The group members, all 12 years old, 
became teen sensations, causing 
groupie mob scenes wherever they 
made public appearances. 

On "We Got It," Immature moves 



toward an even more adult sound with 
smooth ballads and groove-laden mid- 
range tracks. The band's Marques 
"Batman" Houston says, "The biggest 
difference between this album and the 




IMMATURE 



For Dave Clark 

A memorial service honoring the 
late record promotion wteran Dave 
Clark will be held Thursday' (26) at 
5 p.m. sharp at the Sheraton 'Sew 
York & Towers in Imperial Ball- 
room B. 

The 30-minute ceremony will 
prwwle the Cathy Hughes "Salute 
To Excellence" tribute, which is 
also scheduled at the hotel. 

Clark is acknowierlgefl as being 
the first black record promotion 
man in the basiness. He was born 
March 6. 1909. His last p(Jsition in 
the industry was promotion senior 
VT at Malacn Records. 

Clark died July 22. 1995. 

In honor of his lifelong record 
business achievements, Malaco 
established the Dave Clark Memo- 
i*ial Music Scholarship at Lane Col- 
lege in his native Jackson, Tenn. 



last one is that we've matured a lot. 
Our voices have changed and so has 
our musical style." 

Jerome "Romeo" Jones and Kelton 
"LDB" Kessee round out Immature. 

A year can be a long time for artists 
who are just entering their teens, and 
change is inevitable. However, David 
Harleston, president of MCA's black 
music collective, plans to tap the act's 
evolution to establish a perception of 
Immature as a legitimate creative force. 

Harleston say.s, "Consumers, espe- 
cially joung adults, who weren't Imma- 
ture fans before will be pleasantly sur- 
prised. The album has beautiful 
melodies; these guys are growing up, 
and i-oull hear songs that reflect that 
There's a warmth in their deliverj' that 
is sure to endear listeners from 12 to 
25." 

"We Got It" was produced by Los 
Angeles-based Immature manager 
Chris Stokes, along with Brian Morgan 
and Pic Conley. 

MCA is hoping to maintain high eon- 
sumer awareness of Immature 
through an intense electronic media 
campaign that includes appearances on 
television magazines, such as "Extra" 
and "Entertainment Tonight." Print 
fanzines and other j'outh-oriented pub- 
lications are being approached for fea- 
(Coutiuued on fxige SI) 




Shal Birthday Boy. Shai group member Carl Martin, who also heads Carl Mar- 
tin Entertainment, celebrates his birthday with a few industry colleagues at tt>e 
Room in West Hollywood. Calif. Pictured, from left, are veteran vocalist Leon 
Ware, Martin, actor Marlon Wayans, actress Michelle Thomas, and rapper/pro- 
ducer Dr. Ore. 
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Btxxid TOP RftB ALBUMS 
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COMPILED FROM A MTIOtUL SMIPU OF RETML 

STORE SALES REPORTS COLLECTED, COMPILED. 
AND PROVIDED BY 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


is 


ARTIST TITLE 

LABEl & NUMBL FtDISTRIBUTING LABEL ISUGGESTED LIST PRICE 0« EOJIVAIENT fOfi t>SStnEA:Dl 


PEAK 
POSITION 


CD 


NEW^ 


1 


* * * Nn 1 /Hot Shot Dfrut-* * 

AZ DM 32631* I10.9a'15 38i 1 *>??*a!Nc. 1 DOE OR DIE 


1 


d) 


NEW^ 


1 


KRS-ONE JIVE fllSTO* (10.9ai5 981 KRS-ONE 


2 


3 


' 1 - 


2 


MARIAH CAREY COLUMBIA &67O0 (iO.98 Can$.9Sl DAYDREAM 


1 


(D 


NEW^ 


1 


JANET JACKSON DESIGN OF A DECADE 1986/1996 


4 


(5) 


g 


17 


3 


SOUNDTRACK CAPITOL 32438 (10.9fl/16.98} DEAD PRESIDENTS 


5 


t 


2 


3 


3 


RFRAI n 1 FVFRT L EDDIE LEVERT 

WbT^LM - ..a:;D9ai55b ^AIHtHANDbON 


2 




3 


5 


13 


XSCAPE • so so OEF e707?*/t:;OlUMBIA 110.96 E(V15.99I OFF THE HOOK 




s 


5 


7 


7 


FAITH EVANS BAD BOY 73O01AHISTA(10.9a/15.9B) FAITH 


2 


9 


6 


6 


10 


SOUNDTRACK A DEF JAURAl 529021 VISLAND (10.98/16-981 THE SHOW 


1 


10 


8 


8 


13 


BONE THUGS-N-HARMONY A ' RUTHLESS 5539i'RELATfVirf (10.W15.9ai E. 1999 ETERNAL 


1 


11 


4 


1 


4 


KOOL G RAP COLDCHlLLIN/tPICSTREn5780B*/tPICa0 98Eai5,9B) 4.5.6 


1 


12 


11 


9 


12 


SOUNDTRACKA' MCA SOONDTRACKS 11?2B*;WCAU0 96/17918) DANGEROUS MINDS 


2 


13 


7 


2 


3 


■f- NPG 45999'WARNER BROS. (!0 9a'I6.98) THE GOLD EXPERIENCE 


2 


QD 


51 


50 


32 


* * * uREATEST uAINcn it it ir 

MVCTIUAI J\r Crriv • i^Ul iiur 'i i1 olt.l r. tMi im UIMH f\C UVCTIlf 
m T O 1 1 ^'Ki t5UT *15(Ji'JIVt 11 U ?3> 1 J-W Us Mlf^U Ur M T j r I^^L 


14 


15 


14 


13 


15 


D'ANGELO • EMI 32629!]0 9&15 9S) BROWN SUGAR 


5 


IS 


12 


11 


11 


RAEKWDN GUEST STARRING TONY STARKS (GHOST FACE KILLER) • qj^j^^ ^^^J ^ OJdW UW. 


2 


17 


13 


ID 


g 


JUNIOR MA.F.I^ UNDEA&'BiG BEAT 92614VM (10.98'1S.98| CONSPIRACY 


2 


u 


10 


4 




fUC cm ruiffwTT i"-iiijft«jLiHnit Mill iMH uni n n nnwmi 


4 


11 


17 


14 


10 


SPIAM UnttUCUT A iwnfiMK RMMMf inwi emic oni i RPtiruOFR vnii 
sniMn nvMUVMn i w huiumt amtou (ju-w uf i3.wif ■ ntMCMotn luu 


4 


20 


18 


15 




SOLO PERSPGCTNE M9017 (9.9BflS.98) SOLO 


11 


21 


15 




2 


WU ft int MAAD dnCUa nTlWT/UM]ONBZBo90*/ISlAWU0.98n3.96) WnB SuCVirr 


15 


22 


16 


16 


13 


n258-;MCA ,10 «V16.« ™^ ^HOW. THE AFTER PARIY. THE HOIEL 


1 


23 


19 


20 


48 


TLC A* LAFACE 26O0SVARISTA (10.98/16.981 CRAZYSEXYCOOL 


2 


(24) 


NEW^ 


1 


XrnCBIQGAnOMSTRII£HT0UTTHAlAffi&3981VPRlORin(10.9a/16.98]B OWEUJN' IN THE LABB 


24 


(25) 


NEW^ 


1 


DEBORAH COX ARlSTA 18781 1 lO.WlS 981 ■ DEBORAH COX 


25 


26 


20 I 19 


13 


MONICA* ROWDV370O&ARISTA(10.9ft'15.9B) MISS THANG 


9 


(27) 


NEW^ 


1 


SOULS OF MISCHIEF JiVE 41551 (10 g&'lS 98) NO MAN'S LAND 


27 


2< 


21 


21 


15 


LUNIZ • NOO TRYBE 40523 (9 9a'13.961 OPERATION STACKOLA 


1 


29 


23 


13 


4 


SOUNDTRACK uptown i is-sz-mca no 9a 1 7 96) new York UNDERCOVER 


12 


30 


22 


12 


3 


RBX PfiEMCDITATED 4586frWARNER BROS (9 98.15 98) THE RBX FILES 


12 


31 


24 


22 


6 


REGINA BELLE Columbia 66S13 iio.98 Ea'i6.98} REACHIN' BACK 


18 


32 


25 


27 


13 


AFTER 7 VIROIN 40547 (10.98< 16.98) REFLECTIONS 


7 


(33) 


35 




2 


PURE SOUL STEP SUH'INTERSCOPE 9263&AG 110 9at6.9SlH PURE SOUL 


33 


34 


28 


24 


31 


2PACA INTERSCOPE92399*/AG(10.9aiG9Bt ME AGAINST THE WORLD 


1 


35 


26 


23 


16 


MACK 10 • PRI0R1TV5393e(9 9&'14 9S)B MACK 10 


2 


Cm) 


36 


33 


18 


WILLIAM BECTON & FRIENDS intersound 9145 C9 98, 14 98) B BROKEN 


25 


37 


29 


31 


12 


TRU NO LIMIT 53983 •.'PfltORITY (10 9*15.98) ■ TRUE 


25 


38 


30 


26 


55 


BRANDY A' Atlantic 8?&iivag (9.9»l5.98i BRANDY 


6 


39 


27 


28 


57 


THE NOTORIOUS B.I.G. A' bad BOY 73000VARtSTA <9-96/15,96) READY TO DIE 


3 


40 


31 


29 


14 


SHAGGY 9 ViRGIN 40158* il0.9a'15.98) BOOMBASTIC 


11 


41 


32 


34 


46 


MARY J, BLIGEA' uptown ii156*jmca(io.9&'15.98] my life 


1 


42 


38 


36 


11 


AL GREEN tme right stuff 30eOOCAPnOL <I0.9»16-98) GREATEST HITS 


34 


43 


34 


25 


8 


TWINZ CiFU^^RA^.5^78B3•JlSlAN0 (10 9*15,98) CONVERSATION 


8 


® 


NEW^ 


1 


MENACE CLAN rap-a-lot 407iar400 trybe i9 9ai3 98) B DA HOOD 


44 


45 


33 


30 


17 


EPI^S^SOM* (23%'£^32981 HISTORY: PAST. PRESENT AND FUTURE BOOK 1 


1 


C«) 


44 




2 


CRIPS OANGtROUSPUMP6739i'WAHL0CXllO9a']5 98) B NATIONWIDE RIP RIDAZ 


44 


47 


41 


39 


45 




6 



41 


37 


32 


8 


THE DOVE SHACK G FUNILRW. 527933MSLANO !J0 9ai5.96) 


THIS IS THE SHACK 


13 


49 


45 


40 


59 


BOYZ II MEN A" Motown 0323 {10 9&'l6 981 ll 


1 


SO 


42 


37 


15 


SOUTH CIRCLE SOME : ^ ; :- «lLi-l'. r r I9.9»16 981 ANOTHA DAY ANOTHA BALLA 


8 


51 


47 


56 


21 


JON B. TAQYUM'550 MU£IC66d3&EPICI1098EQ'15.9a)M 


BONAFIDE 


24 


S2 


46 


41 


25 


MOBB DEEP • LOuDee4ao-i<icii9.9ai5.9e> 


THE INFAMOUS 


3 


53 


40 


- 


2 


BLOODS DANGEROU&PUMP 673fl/WARL0CX (10.98/15 981 fl 


DAMU RIDAS 


40 


54 


50 


44 


13 


BUJU BANTON LOOSE CANNON S341I9*/1SlAND{t0.98/l 5.98)0 


TIL SHILOH 


27 


55 


43 


52 


19 


C-BOAWOL7197 19 98.14 98) 


TALES FROM THE CRYPT 


4 




65 


62 


27 


SOUNDTRACK A PRIORITY 53959* 110.9*15 98) 


FRIDAY 


1 


n 
9/ 


39 


35 


3 


MARTIN LAWRENCE EASTW£ST617d9fEGI10.9&15.98) 


FUNK FT 


35 


58 


54 


49 


40 


BROWNSTONE A MJJ S7827)Q>IC (10.98 EQrl 5.98] 


FROM THE BOTTOM UP 


4 


59 


52 


54 


29 


aEKml'^.^v^-^y*''" *S » RETURN TO THE 36 CHAMBERS 


2 


GO 


56 


43 


3 


THE TEMPTATIONS Motown 530568(10 9&'l6 98) 


FOR LOVERS ONLY 


43 


(1 


49 


46 


14 


BUSHWICK BILL RAP.A.L0T40512')TV00TRTBE(10.9&15.98i 


PHANTOM Of THE RAPRA 


3 


02 


60 


59 


48 


METHOD MAN A DEF JAM/RAL 523839*)1SLAN0 (10.96/15.981 


TICAL 


1 


63 


57 


55 


49 


SADE A' EPIC 66686- (10.98 £0116.381 


THE BEST OF SADE 


7 


(S> 


67 


70 


91 


5"^*?* ;5 981 ^"^^'^ ™^ WU-TANG (36 CHAMBERS) 


8 




58 


66 


69 


SI?!!lbIw™"^T *;2^^ ON AH COME UP (EPl 


2 


60 


62 


58 


10 


VARIOUS ARTISTS tgmm^ BOV n37(10-9a'15.98l 


JOCK JAMS VOL. 1 


33 


CE> 


81 


— 


3 


* * * Pacesetter * * ♦ 

JAYO FELONY jmlral 52i03fj' iSi.Ar*D iUX9S. 16 9aj 


TAKE A RIDE 


67 


68 


55 


38 


3 


DIANA ROSS MOTOWN 530586 no 9816 981 


TAKE ME HIGHER 


38 


69 


48 


47 


9 


B.C. KNOCC OUT li DRESTA OUTSURST/RAL 527899'1SLA7ID (10 98 


15 981 on REAL BROTHAS 


IS 


70 


71 


51 


3 


ALEX 8UGN0N RCA 66665 (9 9a'15 981 TALES FROM THE BRIGHT SIDE 


51 


71 


59 


48 


5 


M.C. HAMMER giant 24637/WARNER BROS (10,9&16,98) 


INSIDE OUT 


23 


72 


7} 


69 


31 


E.40 • SICK WID' it 4155&in/E I10 9&15 98) 


IN A MAJOR WAY 


2 


73 


69 


65 


15 


WAYMAN TISDALE MOIAZZ 0552^1UOTOWn (10 9815 981 Ii 


POWER FORWARD 


48 


74 


64 


60 


13 


GURU CHRrSAllS 3429atMI 1109815.981 JAZZHATA2Z VOL. II NEW REALITY 


16 


(75) 


NEW^ 


1 


KAUSION lENCH MOe 2002 110 98^6.99) SOUTH CENTRAL LOS SKANLESS 


75 


70 


68 


53 


3 


A FEW GOOD MEN lAFACE 26021MSTA (10 9815 981 


TAKE A DIP 


53 


77 


63 


42 


3 


J. DUBB RELENTLESS 530 (7.3&12.9S) 


GAME RELATED 


42 


71 


78 


74 


54 


BARRY WHITE A' AiM SdOU^PERSPECTIVE (9.98/13.98) 


THE ICON IS LOVE 


1 


79 


76 


71 


9 


PATRA 550 MUSIC 67094 ( 10.98'T 5.981 01 


SCENT OF ATTRACTION 


28 


(to) 


87 


68 


44 


PHIL PERRY eiUE THUMB 4026'GRP (9 98' 15.98] 


PURE PLEASURE 


50 


'si 


66 




2 


MC BREED WRAP8I50CH(BAN(109a'15,98) 


THE BEST OF MC BREED 


66 


82 


70 


57 


8 


J. SPENCER M0JA22 0551/MOTOWN (10,9a'15 98) 


BLUE MOON 


49 


83 


61 


72 


21 


NAUGHTY BY NATURE • tommy BOr llll'dl 9frlS 9S) 


POVERTY'S PARADISE 


1 


84 


53 


45 


5 


E.S.G. PERRW 53973', PRK]ft(TV (10 9a'16.98l ■ 


SAILIN' DA SOUTH 


29 


(Jb) 


89 


91 


12 


THE JAZZMASTERS JVC 2049 (9.9815 981 ■ 


THE JAZZMASTERS II 


35 


86 


84 


79 


152 


KENNY G A' arista 18646 no 981 5 981 


BREATHLESS 


2 


87 


85 


78 


19 


ALL.4-0NE • BLITZZ/ATU^NTIC 8274&AG (10.9a'16.9fl) 


AND THE MUSIC SPEAKS 


31 


88 


75 


63 


17 


MOKENSTEF OinBURST.'RAL 527364*r'tSLAND no 9815 981 ■ 


AZZIZZ 


24 


89 


72 


61 


16 


TONY THOMPSON giant 24596.'WARNER BROS ( 10 98 1 5 98) 


SEXSATIONAL 


17 


to 


74 


64 


29 


SOUL FOR REAL A 

UPTOWN 1. .. .. '.- '-y 


CANDY RAIN 


5 


91 


97 


83 


23 


MASTA ACE INCORPORATED OELiaOUS vinyl 32873*^l«nT0t (9.9*15.98) SrmN' ON CHROME 


19 


92 


79 


80 


16 


B.O.N.E. ENTERPRISE STONEV BURKE 70020 (9 9frI4.98) 


FACES Of DEATH 


29 


93 


90 


95 


97 


R. KELLY A' jive 41527 no 98^15 981 


12 PUY 


1 


94 


32 


75 


53 


THUG LIFE INTIRSCOPE 9236a'AG 19 98/15.981 


VOLUME 1 


6 


95 


100 


99 


18 


INCOGNITO TAUIN (OUa\TRVE forecast 528O0OVEBVE (998/1598) 


100 DEGREES AND RISING 


29 


96 


% 


76 


28 


MONTELL JORDAN A PMP HAL 527179-jISLAND no 9&16,981 


THIS IS HOW WE DO IT 


4 


97 


77 


90 


46 


THE DAYTON FAMILY PO broke 1514MTEmTIVITY(9 9ai6 9«)B 


WHATSONMYMIND? 


38 


98 


80 


67 


3 


SOUL II SOUL VIRGIN 40626 (10 98.15 98) 


VOLUME V BELIEVE 


67 


99 


86 


84 


33 


ADINA HOWARD • MECCA DOItEASTWEST 61757/tEG (10.98/15.98) 


DO YOU WANNA RIDE? 


7 


(100) 


RE-eilTIIT 


64 


BLACKSTREETA INTTRSCOPE92351.'AG(10 9&15 98] 


eiACKSTREET 


7 



C3 Albums with the greatest sates gams t^is week. •Recording Industry Assn Of Amenca (RtAA) certification fof shipment of 500,000 album units (250,000 for EPs) A RIAA certification for stiipment of 1 miltion units (500.000 for EPs). with multiplalinum titles indicated by a numeral fol- 
lowing ttie symt»l 'Aslensk indicates LP is availaWe, Ktost tape pnces. and CD prices for WEA and BMG labete. are suggested lists. Tape prices marked EG, and all other CD pnces, are equivalent pnces, which are projected from wholesale prtces, Greatest Gainer shows chSft's largest unit 
increase. Pacesetter irwlicates biggest percentage growth Heatseeker Impact shows alliums removed from Heatseekers this week. B indicates past or present Heatseeker title c 1995, Biltboard/BPI Communications, and SoundScan. Inc. 



First there were credible charts. 
Now there's incredible news! 



Airplay Monitor — everything you expected and news coverage too! 




•Top 40 Airplay Monitor • Country Airplay Monitor 
• R&B Airplay Monitor • Rock Airplay Monitor 

The only radio publications based exclusively on electronically 
monitored airplay from Broadcast Data Systems, 

• Airplay Charts • Power Playlists • Biggest Gainers • New Releases 

• Song Activity Reports • Impact Pages • Monitored Video Playlists 

• PLUS all the latest radio and music industry news* every week! 

CALL 1 -800-722-2346 to subscribe: 

Pan of the Billboard Musk: Group. 



Special Offer for Billboard Subscribers 
Receive Top 40 Airplay Monitor tor ttre discount rale o( S179/year. Receive any of 
ttie otlier Airplay Monitors (Rock, R4B. Country) lor the discount rale ol 
S149/year.Ttiars a 25°o discount off ol the regular sut}Scnp1ion rates| 



^Top 40 Aitplay Monitor, Country Airplay 
Monitor and R&B Airplay Monitor only. 
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lANGING TOUGH: "FanUsy" hv Mariah Carey (Columbia) hold: 
No. 1 jjosition on the Hot R&B Singles chart this w-eek. In its fifth week, it is 
still gaining in airplay. In fact, it mm^js back into the No. 1 i)osition on the Hot 
R&B Singles Airplay'chart "Who Can I Run To" by Xscape (So So Def/Colum- 
bia). which was No. 1 on the airplay chart last week, also gained in airplay but 
got pushed back to No. 2 because "Fantasy" gained more points. On the Hot 
R& li Singles chart, "Who Can I Run To" remaias bulleted at No. 2. Meanwhile, 
"Tell Me" by Groo\'c Theory (Epic), which movies 4-3, continues to haw strong 
gains in both airi)laj' and sales. Both "Who Can I Run To" and 'Tell Mc" have 
the |X)tential to make it to the top, but they will need a strong surge in sales to 
get past "^'knlasy." 

It'S LIKK that and THAT'S THE WAY IT IS: "Like This And Like 
That "/"Before You Walk Out Of My Life" by Monica (Ro«cly/Ari.sta) has the 
largest increase in points on the entire chart This strong gain pushes it into the 
top 10,asitmm«s 11-9. Usually iwords with such a. strong increase would take 
a larger jump, but because the top 1.5 of this chart is so compctitire lately it 
only manages to mov¥ up two positions. "Already Missing You" by Gerald & 
Eddie Leveri Sr. (EastWe.st) Ls al.st) caught in this traffic jam. It stalls at No. 
12 despite a viery healthy week at radio and retail. It is now No. 1 at WWIN 
Baltimore and WKXI Jackson, Miss., and is lop five at eight other stations, 
including KKDA Dallas, WZAK Clereland, and KM.I.I Shrewport, La. 

Fantastic VOVAGE: "Cruisln' " by D'Angelo (EMI) takes a nice jump up 
the R&B singles chart this week. D'Angelo's "Brown Sugar" is one of the most 
critically acclaimed albums of the year. This singer/songwriter/producer has 
been .selling out shows in clubs all across the eountr>'. This week, "Cruisin' " is 
top 10 at 10 statbns, including WPEG Charlotte, N.C., WKKV Mihraukee, and 
WJLB Detroit "Come With Me" by Shai (GasoUne Alley, .MC:A) picks up the 
pace this week. It jumps31-19, with \Br>' strong gains in both airplay and sales. 
It is top five at seven stations, including WQMG Greensboro, N.C., WJHM 
Orlando, Fla., and WHRK Memphis. 

Survival of the fittest. "Uquid S»wd.s" by Cenius^CZA (Geffen) 
Ls this week's Hot Shot Debut It makes a verj' impressire debut at No. 33 and 
enters the chart based on the strength of its sales.. At radio it is receiving ver>' 
limited airi>lay at a handful of .stations. Geniufv'GZA is a member of the Wu- 
Tang Clan. On the Hot Rap Singles chart the record is this week's Greatest 
Gainer and jumi» 28-4. 

Greatest gainers: "Temptations" by 2Pac (Interscope) takes the hon- 
ors for Greatest Gainer/Airplay this week. Now that Tupac Shakur has been 
released from jail on bail, it will be interesting to see if the popularity of his 
records at radio and retail is affected. This week, "Temptations" is top 10 at 
WEJM Chicago, KKDA Dallas, and WHTA Atlanta. "I MLss You (Come Back 
Home)" by Monifah (Uptown/MCA) wins the Greatest Gainer/Sales avi-ard 
this week. Monifah is the latest discovtiry of rapper/producer/reeord executive 
Heavy D. "I Miss Y'ou" is also buikling a strong ba-se at radio. This week it is top 
Hvi; at WXYV Baltimore and top 15 at WJHM Orlando, Fla., WOWI Norfolk, 
Va, and WNVL Lexington. I\v. 
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BUBBLING UNDER 



HOT R&B 
SINGLES 



* 

IS 
X 


! 


5 
* 


TITLE 

ARTIST (lABEljUISTRIBUnNG LABEL) 




3 


7 


LET IT GO 

CLUB mUVlfil (RIP-IT) 




8 


3 


LOVE TRIANGLE 

D'ftliA KING (WORK) 




5 


2 


WHAT'S n' LIKE 

IJ N V (UA^FRICIVWARNER BROS I 




2 


10 


WASSUP, WASSUP 

A-TOWH PIATFRS iPREMf DITATIDWB; 




9 


5 


CAU IT WHAT VOU WANT 

MOMIECO IMCA 




11 


5 


AU MY LOVE. AU THE TIME 

PRINCE MARKIF WE (MOTOWN) 




6 


6 


BANKHEAD BOUNCE 

DIAMWiD EEAT D ROC IEASTWESTjEEG) 






1 


I'LL ALWAYS BE AROUND 

C,C MUSIC EACTORV (MCAI 




17 


2 


LASTDAYZ 

ONYX IJMIRAUSLAND) 




10 


e 


BACK TOGETHER AGAIN 

fULLfORCE (CALIBER! 




IS 


3 


SOME ENCHANTED EVENING 

THE TEMPTATIONS IMOTOWW) 




7 


7 


LOVE ME STILL 

CMARA KHAN (MCA) 




18 


5 


I'U MAKE YOU FAMOUS 

DA YOUNCiSTAS ILLV FUNKSTAZ IPOP ART) 



t 
I 


* 


o 

1 

* 


TITLE 

ARTIST ILABElyDlSTRieuTING LABEL) 


14 


19 


4 


TEMPERATURE'S RISING 

MOBRDEFPdfXiDRCJH 


IS 


12 


e 


BABY LOVE 

SOL (COPIAl 


16 




1 


RUMORS 

FATHER DOM (JIVEI 


1? 


13 


2 


GHETTO HEAVEN 

NLIDtN") l^rHLLI oDIOt 


11 


14 


16 


DUNKEY KONG 

BILO IWfiAI'.ICHIBArt 


19 




1 


1 CAN'T STAND THE PAIN 

lASCN WEAVER IMQTOIftNl 


20 


21 


10 


THIS THAT SH-T 

AEiTM MURRAY (JfVE) 


21 




1 


GHETTO PARADE 

30SSMJLN AND THE BLA»UAK (4 LIFE) 


22 


22 


2 


GET ME OFF 

MPROMP? (MQJA7;,M0T0WN) 


23 


20 


5 


i-Ff LOVE LEAD THE WAY 

'■.[ 1. -J ((jL"E IDUR 


24 




1 


IF 1 NEVER KNEW YOU 

JON SECAOA i SMANICE IMOlLTWOOOl 


2i 




1 


SUCCESS 

FAT XIE (RElATIWITYI 



IMMATURE 

(Conthtned from page 2'J) 
tures. 

The trio has made cameo appear- 
ances in films including "House Party 
3." and Houston ha.s a recumng rale in 
the Warner Bros, network comedy 
series "Sister, Sister." 

On the mu.sic side, Immature's "Feel 
The Funk" from the "Dangerous 
Minds" soundtrack had 1,580 detec- 
tions o^-er 1 13 K& B, crosso\'er, and top 
40 stations for the week ending Oct 12, 
according to Broadcast Data Sj'stems. 
The song is currently No. 15 on the Hot 
R&B Singles chart. The track also 
appears on "We Got It." 

The title track from "We Got It" is 
the hypnotic first single, which was 
serviced on vinyl to radio and club DJs, 
college stations, and to those on MCA's 
Immature specialty list, including fan 
club members, prior to the CD's ship- 
ment to R& B anti pop station.s Oct. 27. 

Ashley Fox, MCA black music col- 
lecti\'e marketing and public relations 
says that the videoclip for "We Got 
It" will arrive no later than the release 
date of the single and will be serviced 
to local and regional programs, as well 
as MTX VHI, the Box, and BET 

"In-person appearances are impor- 
tant to our marketing strateg>; and we 
plan to send the group on a national 
promotion tour prior to the album's 
release." says Fox. 

A concert tour is scheduled to begin 
in February. Immature is represented 
by Famous Artists. 

THE RHYTHM & THE BLUES 

(Coittinued from page 29) 

Bilge, as well as Bad Boy Entertain- 
ment's the Notorious B.I.G., Junior 
Mj\.F.I.A., Total, and Craig Mack. 
Other act* scheduled to appear during 
the tour are Adina Howard, the 
Luniz, the Bassment, and Naughty 
By Nature. 





Boyz Time Out. Dre Force/Rhythm 
Safari act Boyz Of Paradize take a 
break from shooting the clip for "The 
Run Around," the group's second sin- 
gle. Pictured in back, from left, are 
B.O.P.'s Jack, rapper Ice-T. director 
Okuwah. and B.O.P's Ricky. In front, 
from left, are B.O.R's Eric, Chariie, and 
Jeffrey. 



Looking for a Back Issue of 
BILLBOARD? 

To purchase, call 

800-745-8922 
or 

(Outside U.S.) 614-382-3322 



HotRa 


p Singles. 


WEEK 






WKS ON 
CHART 


COMPIUD f HOM » NATiONfli SAMPLE OF RETAIL STOfit SAUS REfOftTS 

COLLECTED COMPILED, AND PRCMDED er SoundScan* 
TITLE ■lllill ARTIST 


1 


1 


1 


U 


★ * ★ No. 1 ★ * ★ 

CANCSTA'S PARADISE IFDOH "OANGEIKIUS MIKDS') A * CiXiLIO FEATURING LV. 

ICI ;Di MCA SOlJ.NDTRAChS Ti'.:'j4MrA 5 «Ct.S al NO. 1 


2 


2 


2 


22 


1 GOT 5 ON IT • 


♦ LUNIZ 


CD 


3 


9 


3 


CELL THERAPY 

VI ■ .Ah'..L .' ■■ . ^. 


♦ GOODIE MOB 


® 


28 




2 


* ★ ★Greatest Gainer* * * 

LIQUID SWORDS * GENIUS7GZA 

ic; ill GEfFEN wjy.;; 


5 


4 


3 


17 


SUGAR HILL • 


♦ A2 


6 




10 


3 


ICE CREAM 


♦ CHEF RAEKWON 


7 




5 


10 


HOW HIGH (FROIil THE SHOW!") • ♦ REDMAN METHOD MAN 


i 


; 


6 


IS 


PLAYER'S ANTHEM • 

cm/' IT. ,X1 L%DEASQiG6tAT ^U^AG 


♦ JUNIOR M.A.FI.A. 


CD 


23 


25 


3 


RUNNIN' 

Curi :X' DELICIOUS VI\T^ 58J63'CAPiTO. 


♦ THE PHARCYDE 


10 


9 


7 


15 


BOOMBASTIC/IN THE SUMMERTIME * ♦ SHAGGY 

Ci.ri :v .^l «iRGIN3*TSJ 


11 


Id 


16 


4 


DANGER 

■IC'i'i; FAClR niJi-UERCLtR' 


♦ BLAHZAY BLAHZAY 


12 


8 


1 


10 


1ST OF THA MONTH • ♦ BONE THUGS N HARMONY 

:Ci 11- ^LlTt-LF.SS ft?ri RtLATlVifT 


13 


10 




2 


BOMOIGI 


♦ ERICK SERMON 


14 


11 


8 


19 


ONE MORE CHANCE/STAY WITH ME A ♦ IHE NOTORIOUS B I G. 


QD 


16 




2 


AIN'T NOTHIN' BUT A SHE THING 


♦ SALT N PEPA 


(D 


NEW^ 


1 


WINGS OF THE MORNING 


♦ CAPLETON 


17 


13 


12 


3 


THROW YOUR SET IN THE AIR 

i'l M. - . , II . ., ; .......L'giA 


♦ CYPRESS HILL 


18 


15 


14 


1/ 


SUMMERTIME IN THE LBC (FROM "THE SHOWH ♦THE DOVE SHACK 


d) 


17 


19 


7 


FADES EM ALL 


♦ JAMAL 


(D 


18 


13 


11 


JEEPS. LEX COUPS. BIMAZ i. BEN2 


♦ 1 OST BOYZ 


21 


12 


11 


3 


MC S ACT LIKE THEY DON T KNOW 


♦ KRS ONE 


(22) 


21 


23 


E 


Y'ALLAINT READY YET 


♦ MYSTIKAL 


CD 


27 




2 


EAST SIDE RENDEZVOUS 


♦ FROST 


24 


19 


17 


7 


TEMPTATIONS 

:.l V ■ . ■ ...JLIAG 


♦ 2PAC 


25 


22 


18 


6 


WEST UP! ♦ WC 8. THE MAAD CIRCLE 

C - ■-■ . . -.L . ■. .JJ-ja-SLAND 


2« 


20 


15 


6 


REAL HIP HOP 

III ■ ■ LEG 


♦ DAS EFX 


QD 


2i 


24 


8 


SITTIN' ON CHROME ♦ MASTA ACE INCORPORATED 

1 ' ii5^iSYL&8452'CAPlT(H 


QD 


31 


27 


14 


GIRLSTOWN 

" '.' T ' " iiLUMBIA 77850 


♦ SUPER CAT 


2S 


25 


21 


14 


WHATZ UP, WHATZ UP ♦ PLAYA PONCHO FEATURING LA SNO 
C It/: iTi ^l so SO DEF 7795amuVBI* 


JO 


29 


22 


8 


RETURN OF THE CROOn.™ 000668 (FIIOII •CIOCKBISI ♦ :-.KH'\ CCDGE!? « 

•■ ■ ■ RESANDAMULI/WCA SOUUDTRACKSSSIIJAICA 


31 


26 


20 


27 


1 WISH • 

1 ■ ■ ■. iM ^*.^>0.^COTTIBROS 


♦ SKEELO 


QD 


35 


34 


11 


THE NOD FACTOR 

IC'.T, ■ :/ ■■■ ^G 


♦ MAD SKILLZ 


33 


30 


38 


9 


WASSUR WASSUP 

L : ' i '.' . ■■ t 'riOS.WARNER BROS 


♦ A-TOWN PLAYERS 


34 


32 


32 


18 


ROUND t ROUND 

■ ■.■ - 1 I-,- ^3W,ISIAND 


♦ TWINZ 


35 


33 


26 


10 


SULTRY FUNK ♦ M C. HAMMER FEATURING VMF 


3e 


34 


29 


13 


WHERE'S DA PARTY AT? ♦ DOUG E FRESH 

1 ' ■ . i ■ • 1., -I'l'.iirr.i ;b^9ISLAN0 


OD 


« 


30 


12 


1.2 PASS IT ♦ THE DSD PROJECT FEATURING DSD AILSTARS 

:C F.T ' ■ ■> ■ '1 i-I 1 .-'H^f.ARISTA 


38 


38 


31 


4 


ON THEM THANCS 


♦ MACK 10 


39 


40 


33 


4 


TEMPERATURE S RISING 


« MOBB DEEP 


40 


36 




2 


GHETTO HEAVEN 


INCIDENTS 


QD 


4i 


40 


7 


WHERE'Z DA PARTY AT? 


♦ MIILKBONE 


42 


39 


28 


23 


FOE LIFE 

C. *' PR OPT* rTi9: 


♦ MACK 10 


43 


46 


45 


10 


THIS THATSH-T 


« KEITH MURRAY 


44 


41 


36 


8 


CUP YO HANDS 


♦ NAUGHTY BY NATURE 


45 


43 


39 


18 


SO MANY TEARS 


♦ 2PAC 


(3D 


NEW^ 


1 


LAST DAYZ 

1'- M. ■ ■■ ISLAND 


♦ ONYX 


QD 


REENTRir 


4 


BANKHEAD BOUNCE ♦ DIAMOND FEATURING D-ROC 


QD 


NEW^ 


1 


GHETTO PARADE BOSSMAN AND THE BLAKJAK 


49 


41 


4: 


12 


SLAM 


♦ BEENIE MAN 


50 


37 


35 


2E 


ra BE THERE - YOU RE ALL 1... A 


♦ METHOD MAN'M.J. BLIGE 



Bubtxing Under iisis tr>e top 25 singles unOer No. 100 
MfHCh have not yet charted. 



O Records with the greatest sates gams tnis week ^VKleoclip dVAilatxItty. #Recoraine Industry AssocMliort 
ot America (RIAA) cerl'tication for sain of 500.000 units. A RIAA certification tor sales of 1 rmllnn units. Catalog 
no. IS for cassette single 'Asterisk indicates catalog number is for cassette maxi-singte; cassette single unavailable 
(C) Cassette single availability (Dl CD single availability <M) Cassette majd-smgle availability. (T) Vinyl maxi-single 
avaitability. 1^^) Vinyl single availability. <X) CO maxi-single availability. 'C 1995. Billboard/BPI Comntunications, 
and SoundScat), inc. 
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B.iboad HOT R&B SINGLES 

FOR WEEK ENDING OCT. 28, 1995 ■ ■ W ■ ■ ■^■■■V ^^HH H^Pl^BHi^^Ti 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED. COMPILED. AND PROVIDED BY |°||| 



THIS 
WEEK 


sS 


i ° 

< 


WKS ON 
CHART 


TITLE ARTIST 

PRODUCER iSO%<iWR)TER; LftPEL 4 NUyBER'DISTRtBUTING LABEL 


PEAK 
POSITI .. : . 




1 


1 


5 


* * ♦ No. 1 * * * 

rANIAsT 5 WMU n No. I V MAKIAn LfAncT 


1 


CD 


2 


5 


3 


WHO CAN 1 RUN TO ♦ XSCAPE 

: j-^PK: HOLBkiCK SlMMl>\S,A:.iriN Jk I ;C. .D,' SO SO OE' 7aCi6'COLLjMBIA 


2 


CD 


4 


7 


14 


TELL ME • ♦ GROOVE THEORY 

BP AT-SOr. it) «VILSON,A LAfl=*IEUX.D BROWM iC: iDi 'T: IJ(.<EPIC 77%1 


3 


4 


3 


2 


3 


BROKENHEARTED ♦ BRANDY 

- ■■ ■ -■■■C: K CROUCH ,K JONES) iC; iTi iXi ftTUNTIC 57150 


2 


c 

3 


6 


8 


9 


SENTIMENTAL ♦ DEBORAH COX 

U ID ALSriNC.WQlfE.D CO*- ICi iO) IM: IT! iX| ARISTA 1 28W 




e 
D 


7 


4 


S 


1 HATE U 

fi.f iC: iDi (Tl ;vl :.«;-NPG 178U,'WARNER BROS. 




7 


8 


9 


7 


1 Ji'.V : IAi>,SON IJ JftCKSDN.J HARRIS i 1 T LEWlSi iCI iDKTl |Vl (KMiM 1194 




8 


5 


3 


11 


r^ANH^TA'^ PARAfllCF (FOnM >*nANRFRnM^ MINf)^"! A * riVll in FFATI IRINH t U 

i'.Fr ? L ^/<\DE=S["'RA3HEEOSW0',DERi iC.mDi tAIJV SOUNDTHACuS 55I«.'M'yi 


2 




11 


^ 


2 


Lint 1 nia HriLf Line i n#* i/Dcrunc luu wmlix i ur wii Lire w rvii^i^iioH 

i ^. ■■: ". -Hfi. .DijiTiN: wi'[,swRriN, :scMiCK '."ifijt. iCi:D;;r;p:'A'jy3-5Cf;wi3'i 


9 


10 


10 


10 


13 


ucAucfj A cm n 

. - 1 i.T L[WlS,iWRIGH7,DStCKiS.OC>«V15f M*CK5QAPCIAl tCi (IHi:! PtPVECTM im 


7 


11 


9 


6 


9 


YOU ARE NOT ALONE A ♦ MICHAEL JACKSON 

■■ (C)rD:niltf7lOEPlC78C02 


1 


QD 


12 


17 


5 


ALREADY MISSING YOU ♦ GERALD & EDDIE LEVERT.SR. 

r. ^Vii--- ■, r. . -viur.E T MCKOl/^Si :Ci lD, EAS^MST t4374,tEG 


12 


QD 


18 


- 


2 


CRUISIN' ♦ D'ANGELO 

J "-.jLL-: ROai'NSD'* y TAF'LiNi O.-JM i.SJ^* 


13 


14 


13 


11 


17 


'TIL YOU DO ME RIGHT ♦ AFTER 7 

"! -.i ■ ■, ICllOJtV: li'lFJGlN .1BJ<M 


5 




16 


16 


6 


FEEL THE FUNK (FROM "DANGEROUS MINDS") ♦ IMMATURE 

. . - _ C)(OiMCASOUNDTHAC»(S '..'Ai^^'UCA 


15 


lb 


15 


13 


18 


vm 1 MCPn TO 1 riur Mr a a taitm pv/anq 

TUU UdCU 1 U LUVC MC W V r 1 n C.Vrtl"IO 

■ T .I'.'. ■ ■, ■ ,';.-.--,,s CC)(0)[M}(T)mBADB0Y7.9jZ&ARISTA 




17 


U 


12 


2] 


1 GOT 5 ON IT • ^ LUNIZ 

* -. iiir^i.MOUR,KING.rCSTER.MCaflOy,BEU^MrH) iO lOi (Ti f<W TstYBE 




18 


20 


14 


13 


i', ■,' -.i-l ■■, Ml-- -.h: , <Ci (0> ITI MERCJRv 


12 




31 


31 


B 


1 ; i:MM| IX^ gasoline AUtY SWdl 'MCA 


19 


20 


22 


19 


25 


dUUMdAs 1 IL/iN 1 Ht aUMMcK 1 IMc. A V snAUuT 

1 I' .-.T.'UiDpjRijf LL R FLO*D,fi Livingston: ^cj ti ivkx^ ^/irgin 


1 


21 


19 


20 


23 


BROWN SUGAR ♦ D'ANGELO 

: ■■ ., :n. 'H;.MI.1f D ;D'AN3EID,A 5MAHEED MUMMMEDl iCMDKT; IX/ EM! 5^360 


5 


22 


23 


22 


19 


ONE MORE CHANCE'STAY WITH MEA ♦ THE NOTORIOUS B.I.G. 

. "orusEia M:£y.^C£:,0fiDftM,5':c«ssi iDi,C];mktiead6;t-.'J03:«is'i 


1 


23 


17 


21 


i; 


SUGAR HILL • ♦ A2 

1 I . ■ i-;.-.--',- (C)<TII1>EMIS5407 


12 


24 


21 


18 


22 


WE MUST BE IN LOVE ♦ PURE SOUL 


11 


\aj 


27 


47 


3 


CELL THERAPY ♦ GOODIE MOB 

;-: ■'-".'■'.^ED^C(:E.BB'.B^E^T3u^Tc^l;G>^,w«.vGHT0Nl iCi;Mhr/ijiKWfcCE2J::swisT* 




(26) 


28 


30 


9 


DDCTTV not A tf>tJ a 

■ ■ ■■1. 1 [C! iDjiTl (Vj-rAB yuM 77813.'550 UbSiC 


26 


27 


24 


15 


23 


HE'S MINE • ^ MOKENSTEF 

-1.V,' ■ ■■ ■ i -o ■ f i- ■■■ '[-■ LiMi'j.t: ;CI(Oj il^l'&jTBURSI.'RAL 170aiSLAND 


2 


28 


26 


25 


10 


HOW HIGH (FROM -THE SHOW!") • ♦ REDMAN/METHOD MAN 

i -.-.h-.- .-. '• : ■.■ "V Id iTuXI DEF JAM.'RAL ?92aiSLAND 


10 


29 


29 


29 


10 


LOVE T.K.O. ♦ REGINA BELLE 

L (C.rtiOMACR.G.NOBL£.Jft.,LW0MACK) i-Z\ iDi (V) COLLMSIA 77965 


29 


30 


30 


26 


21 


waterfallsa ♦ tlc 

'.- -[ -ihga'.i^ed \oi?e.m etheridge.l lOPts: :ci rj'fiv: n. q;- la-ace ?-4;o7 arista 


4 


31 


33 


23 


27 


SOMEONE TO LOVE • ♦ JON B. FEATURING BABYFACE 

! .■m:..^. iC. V ■■■AG YUM 7^a9a MUSIC 


7 


(D 


44 


49 


4 


ANYTHING ♦ 3T 

3T T JACKSON.T JACKSON TjACtSOM MJJ 77913 550 MUSIC 


32 


(33) 


NEW^ 


I 


* * ★ Hot Shot Debut ★ ★ * 

LIQUID SWORDS ♦ GENtUS/GZA 

(■■A :0 '.jf-: :t h c 'Jg::-, iO geffen i$3« 


33 


(34) 


3d 




2 


AIN'T NUTHIN' BUT A SHE THING ♦ SALT-N-PEPA 


34 


(35) 


41 


41 


6 


★ * ★ Greatest Gainer/Airplay ★ * * 

temptations ^ 2PAC 

ir ' <M - .lTO.Tl«tii.™a1«fcM,S«jK0>.Al?tC«i,G-:UNlCK,s.54M;tS,Ei^ iCi V. % N:DiSa««!K 


35 


36 


2S 


23 


15 


PLAYER'S ANTHEM • ♦ JUNIOR W.A.F.I.A. 

■ ■.'.0T0R'>fiB.l.e..inTl£K»l.arTlEC£«OU (CII¥l!Tll»jUNDtAS=ir;BCa-9B;i9*TLtUnC 


7 


dD 


37 


51 


3 


ICE CREAM ♦ CHEF RAEKWON 

1-.- h _ (Cl ■D:.iTi.3uD6^12&KCA 


37 


38 


32 


24 


10 


1ST OF THA MONTH # ♦ BONE THUGS-N-HARMONY 

CJ'J-NEt- . ■■i.T' ^.y/tlLV lCliT](Xlf?UTHLESS6331 RELA.TlVlTY 


12 


(39) 


42 




2 


(YOU MAKE ME FEEL LIKE) A MATURW. WOMAN IFROM "NEW YORK UNDERCOVER") ♦ Mrii?V J BLIGE 

J '.'TiJML ■(; 5i?Fn\ - I..-.G, ^ ::: UPTO^TJ &513aVCA 


39 


Cm) 


67 


88 


J 


★ * * Greatest Gainer/Sales ★ * ★ 

1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") # MONlFAH 

t-EAWDiHEAV^ D.I I'DivfJi.^^ ■ Ci i.M ■li IX; UPTOWN 55107jUCA 


40 


41 


34 


27 


9 


VIBIN' ♦ BOYZ II MEN 

T V ■. ;!■:= BOH '1 WEN I'J W^PHIS tV t^OPiJIS.S STC-CKVANJ ^EL1.Y 3 MRINSOM ICI [T, (V) W WO^CW^ MOfe 


27 


42 


38 


32 


28 


DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) A # MONICA 

D Aj^Ii\ ID AUSTlN.D.SIMMOSSQa III J T SMiTH.W 3AtlEP'i iCl 10) lM) iTU".') ffOVk'Dr 3-5040'ARISTA 


1 


43 


45 


38 


9 


ARE YOU READY? PEBBLES 

fj WIM\S fX KILLINGS. V WINANS A sf^CHBOUFIG.PtBBLES.J SYL^AIJi) Xl <DI iM) Ti My 54993 


38 


44 


39 


37 


8 


ML b AUl LIKfc inti UUN 1 KNOW ♦ KKb-UINt 

. -.!R,c martin;' (CKTf (X; J'Vt 4J315 


35 


45 


40 


33 


19 


FEELS SO GOOD • ♦ XSCAPE 

iL.r. L . MCAPt) !C)(M)(rjlX)SOSO0£F 7752],CQLUMfi'A 


8 


4« 


35 


36 


11 


TONIGHT'S THE NIGHT ♦ BLACKSTREET 

- ^ L^^r T P,.Ev" J..:=.-; " HUGO.PWILUAMS.M RllPf) fC) IMJ [Tj.'Hl INTERSC&PE 981 IS 


27 


GD 


47 




2 


BOMDtGI ERICK SERMON 

f 'AW<y. it SE»»ON,R.JAMES) (D (DHH) {TlDEF .AM RAL 7196.1SLAND 


47 


QD 


53 


57 


6 


ALL 1 CAN 00 ♦ TINA MOORE 

t/.-HAELl A MAP-IN G SMITH) iC) STTH LT' ii^mv =MrA 


48 



THIS 
WEEK 




Si 


WKS. C. 


TITLE 

l--r:i ii.L": :--iNGWRiT£R) 


ARTIST 

LABEL t. NUMBEdEHSTRIBUTING LABEL 


PEAK 


49 


43 


34 


21 


FREEK'N YOU • 

l::aM; J" :jAMN&£LF[0EVANIE4MISI>AJWNSELFi 


♦ JODECI 

ICI IMI ;Ti IXI UPTOWN f:M23ATCA 


3 




57 


63 


4 


DANGER 

!■ - [ jii 'J L JM c-jD (ouTLOuo.p.E cunm 


♦ BLAH2AY BLAH2AY 

iTi RADER TCAR.VERCUR'Y 


50 


dD 


52 


52 


8 


WHAT ABOUT OUR LOVE? 

H nftYDi\ IR RIDEOUI B STINGILV.P TEMPLE; 


• MAYSA 

■:C,i it; IJtJ BLUE THUMB 306:.GRP 


51 


52 


51 


44 


13 


TONITE 

n .\is-i'i :ri i j^T >, 


♦ A FEW GOOD MEN 

'ICl (0; IT) LAFACE 2-AlOiAftlSTA 


44 


53 


K 


42 


13 


SUMMERTIME IN THE LBC (FROM -THE SHOWn ♦ THE DOVE SHACK 

r,'-. J'.: . L^VL^.H ' :| ,:, IV, .'i T, FUWIH, ^jU 151A.SD 


37 


54 


46 


39 


17 


LOVE AMBITION (CALL ON ME) 

^ .r-i - .:rjijchi 


♦ JASON WEAVER 

XI id; MOTCYrfVN 0318 


32 


\nj 


55 


56 


6 


WEST UP! ♦ WC 8. THE MAAD CIRCLE 

\ . . .-i:-'iw-;,';j:.5Luo,mEnjKE3wtLRvc.tjw:iI?.E:j>tm :■ : i^s'Si'icci^icj-i^it^us: 


52 


56 


54 


46 


14 


BE ENCOURAGED 

v. r erL^rr. i^; v. b£ct3n 


WILLIAM BECTON & FRIENDS 

XmNTERS&JNO 'iWl 


32 




78 


83 


3 


RUNNIN' 

, Lit iL LIL'/.*R1,I HAfOMN.t WILCC»,J.YANCY) 


♦ THE PHARCYOE 

(C.i iTl ;xi DELICIOUS 'VINYL 68A83.CAp;T0L 


57 




76 


~ 


2 


YOU PUT A MOVE ON MY HEART QUINCY JONES INTRODUCING TAMIA 

^J.'-i:- jO'.LS 'R TEUPEPTON.i :CI ILvtV; awtSI L'TiLWARNEH BROS 


58 


(59) 


64 


72 


6 


Y ALL AINT READY YET 

■jAA^tlL 1." 'v.l^.L ED.VlkOr- 


♦ MYSTIKAL 

ICI ;t;B 3 BU* 423.3rjl'.'E 


59 


60 


58 


55 


6 


REAL HIP HOP 

n.. ^REM ER ifl WESTON.W.HiNES) 


♦ DAS EFX 

(C) (T; 1X1 EAST'ftEST 6A367'EEG 


48 


61 


63 


S» 


11 


IF YOU WANT IT * SOUL FOR REAL 
-t^. ' : fC^.-' D ' ROE NSONJCCUVIEftS BAftN£S,O.CINTftO«) rti UPLD^'ft bbOOti'MLA 


53 


dD 


62 


64 


3 


THROW YOUR SET IN THE AIR 

L'.^!,. r,'i.-.,i.l "'.:i . ■;.icSL 


♦ CYPRESS HILL 

tC! IMHT) (XJ RUFFHOUSE 78042C0LUMBIA 


62 


63 


61 


64 


9 


YOU CANT RUN 


♦ VANESSA WILLIAMS 

ICMDI WING 222A\IERCURY 


40 


(oU 


NEW^ 


! 


WINGS OF THE MORNING 

'■■T. -uLI'i "■i:;-siS3ELL.0REDDINGI 


♦ CAPLETON 

(C) IDI !MI IT) AFfilCAS STAR PAL 71 WSU^ND 


64 


^PJ7 


72 


78 


3 


LOOK WHAT YOU VE DONE 


♦ ASANTE 

(C) C0L.JMB A RRRCa 


65 


66 


60 


53 


12 


SOMETHIN' 4 DA HONEYZ* 

"■-"[-■iv' • '. • ■ " •'"-1. ;ipi£^:edras.-[Ed 


♦ MONTELL JORDAN 

CI iMI T' IV; ;«; PtAP.RAL 6W2 ISLAND 


18 


67 


56 


45 


11 


CURIOSITY (FROM DANGEROUS MINDS') 


♦ AARON HALL 

ICS MCA SOONOTRACRS SSIOS'MCA 


36 


68 


66 


65 


18 


LOVE DON T LOVE NOBODY 


PHIL PERRY 

(C) StlfE THUMBGRP 3C6i'MCA 


46 


(69) 


73 


90 


6 


FADES EM ALL 

p '.jp.E Rc:- l: ;h . Pi- L. . ^:T.E,^ i.i.r.iOM 


♦ JAMAL 

(C) (Dl (T) (tOWOY 3-SQ42 AR.STA 


69 


70 


79 


63 


10 


JEEPS. LEX COUPS, BIMAZ & BENZ ♦ LOST BOYZ 

L-:-r.-. ^ ^AHVLY Jh L'P LhE-.'.i.i^L I I\A.lf D TIM CflWGl ICMM) (TV UPTOWN 6E062,'W:A 


63 


71 


7] 




9 


6IRLST0WN 

r cr^V ji,; - RKPaTRICKILVUARAGH.E SERMON, MT'JCKERI 


♦ SUPER CAT 

11 IM) IT! IXiCOLUUBIA T/SM 


59 


72 


59 


50 


9 


HANDLE OUR BUSINESS 


♦ TONY THOMPSON 

:CI GIANT ;7aoe.'A'ARNERBROS 


30 


73 


69 


62 


7 


CAN 1 TOUCH YOU. .THERE? 


♦ MICHAEL BOLTON 

iC) ID) iV.' COLUMBIA 77991 


62 


74 


65 


60 


18 


1 WISH • 


♦ SKEE-LO 

(0 (T) (X) SLISSMtNE 7a03?.'SCOTTi Bi?OS 


33 


(13) 


NEW^ 


1 


EAST SIDE RENDEZVOUS 

L' ..AH. I) A 1 ■ C 3 LU'US fBOST.ZANELLA.SCO/ZESEj 


♦ FROST 

''OlTl RUTHLESS i534 R£LAT)','iTY 


75 


76 


68 


61 


6 


LOVE ENUFF 

ir'.:Ei( ii R0r.'L0,WMEEL£R,LAW,A'O£RSCN,M0V.AT 


♦ SOUL II SOUL 

:; ICl :" YlR^Gl^ i6s:8 


61 


(ID 


77 


77 


5 


TAKE ME HIGHER 

\ u iVALDlN :\ U WAL[>£N,S J DAKQTA.N.GERMAINE; 


♦ DIANA ROSS 

;Cl ;T,mXi M010WN0432 


77 


(78) 


88 




2 


O'L SKOOL * ISSAC 2 ISSAC 

. ; uyC'tS G A ISVCE SAA: D -Ll1;T:n a ISW.M aiEr efiDT«ia.C.«f5R.. M£1]£UDAOW£LSi ICI MEfiOJflr 2^9* 


78 


dD 


82 




2 


IT'S IN GOD'S HANDS NOW 

KARR'S '.' ',T1'.' :■ IN;. 


♦ ANOINTED 

(CiiMiWORD 78041iEPIC 


79 


80 


80 


67 


13 


PULL UP TO THE BUMPER 

:;il. . .- ■,r.-R R HAKESR£ARE,GJOf,£S: 


♦ PATRA 

:Ci ',t, 1X1 sec music 77931 


21 


(E> 


33 


86 


5 


JUST FOR MY MAN 


♦ SKILLZ 

;CI RAGIf,G BULL 5007 


81 


dD 


89 




2 


THE RUN AROUND ♦ BOYZ OF PARAOIZE 

OA. IF', f (C) ORE FORd/RHrTMM SATAfil 53226ffR10RITY 


82 


d) 


100 


80 


6 


WHAT YOU WANNA DO? 


• KAUSION 

<C)L£NOH MOB 2001 


72 


84 


84 


73 


14 


WHAT2 UP, WHATZ UP ♦ PLAYA PONCHO FEATURING LA, SNO 

' , 1 ■ ■ "i."'-R L ASSO) ilC; (M) m {XF S3 SO D£R 77954C0LUMBIA 


63 


85 


31 


70 


7 


CLAP YO HANDS 

•,R R.: . l il a CRISS.V BRLi/;r.,p pepres,j aat 


♦ NAUGHTY BY NATURE 

A COOPER) (C) IT) IXI TOMMY BOY 7D3 


70 


86 


75 


68 


7 


KISS FROM A ROSE (FROM "BATMAN FOREVER") • * SEAL 

1 " JR-. .£": (C. ID) (V) ZTTjSIBt ITSgfeWARrYER BROS 


52 


87 


37 


84 


20 


1 CAN LOVE YOU LIKE THAT 

. .M.'L:^D,MDEfi»TJKIMBALLJ 


♦ ALL-4-0NE 

ICI (D) BVITZZ 87I34;ATLANTIC 


40 


86 


92 


79 


19 


MIND BLOWING 


♦ DAVID JOSIAS 

IC; IMI IT; IXI :MI8513 


69 


89 


94 


82 


8 


SITTIN' ON CHROME 

AEE ONE ID CLEAR 


♦ MASTA ACE INCORPORATED 

I'l 'TnXI DEL'CIDJS VI', YL S!i4R2,aLPirOL 


67 


90 


a 


81 


8 


SLAM 

:: 'i ll f iDKELLi,! ARCHER, •! THDMPSO't 


♦ BEENIE MAN 

n,i 'R.ANr; )AM.\ICA 0140 ISLAND 


75 


dD 


NEW^ 


1 


SORRY. 1 

.■. ;.M.'.M\G,- RICEOIJT ,A',OC'AMNG,H Ria£CJT,A •„R.,V;,I >^? 


♦ WILL DOWNING 

Ci MERCURY 2410 


91 


(S) 


96 




2 


TREAT MYSELF 

R ,vn\ri£R 15 .VCNDER,5 Af.OREWSI 


STEVIE WONDER 

;CI MOTOWN 0436 


92 


93 


74 


74 


4 


ON THEM THANGS 

THE 88^ UNIT i^AEK ICi 


♦ MACK 10 

iCHTi PfilORITY 53220 


74 


94 


90 


76 


10 


THE NOD FACTOR 

THE R!/.:';,r- ir: ,r.vi:, i ,FrRNA\D£?„' WATSCN R RETi 


♦ MAD SKILLZ 

;CI !T1 IXI BIG BEAT 9B;42,'ATLAfaiC 


76 


95 


85 


85 


5 


THIS IS NOT A GOODBYE 

CELL,:'-!',' i::"'. : "L.iOTT,H M,D3LET0N,M B»C'^M 


SUBWAY 

CI ID) eiV 10 'O4'D2;U0TOWN 


85 


96 


71 


66 


17 


1 CANT TELL YOU WHY 

T TAyLOA,C FARRAR IT SCHMlT.D HENLET.G.fFtfY) 


♦ BROWNSTONE 

ICI ID) (T) iv'i ;x,' Mij 77a4aEPic 


22 


97 


97 


94 


13 


STAY WITH ME 

P .VI'M\S,S HAR'YET IB WINANS,S HAHVEYI 


BEBE & CECE WINANS 

(C) n,'; CAPITOL E*067 


62 


96 


91 


71 


18 


SO MANY TEARS ♦ 2PAC 

R ^ n,': RR':: .iRTIONEOjAD iTSHAkUR,G JACOBS,EBAKER,SW0N0£Ri iCI iMUKI IN-ERSCOPER'ajJi 


21 


99 


99 


98 


5 


ANYTHING 

AL<LE;'LERi , RR [ RR I LEE lii,A LylES,A MARTIN 


♦ J. QUEST 

fC)(TlMERajRY21H6 


94 


100 


93 


93 


16 


MY UP AND DOWN 


♦ ADINA HOWARD 

Rl 'Ti l.'l MERXA :.:f,EXRTVS-'iT fjJii^.TFR 


32 



O Records with trte greatest airplay arxJ sales gains this week. ^Videoclip availability. •Recording Industry Assn. Of America (RIAA) certification for sales of WO.OOO units. ARIAA certilication for sales ol 1 million units, with additional million indicated by a numeral following 

the symbol. Catalog number is for cassette smgte. 'Asterisk indtcates catalog number is tor cassette maxi singte, regulai cassette single unavailable. (C) Cassette single availability. (0) CO single availabtlity. (M) Cassette maxi-single availability. (T) Vmyl maxi-single availabitity. 

(V) Vinyl single availability. (X) CD maxi singte availability c 1995. BillboanJ/BPi Communicatiorg 
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billboard. 



FOR WEEK ENDING OCTOBER 28, 1995 



Hot R&B Airplay. 

Compited liom a national sample of airplay supplied by fc ".dULdst Data Systems' Radio Track service. 87 R&Bstaltons 
are electronically iTKKijtored 24 hau>s a day. 7 days a week. Son^ ranked by gross impiessnns. computed by cro&s- 
referenang exact tones ot airplay with Arbilron listener data. This data is uied in the Hot R&B Singles cturl. 



R&B SINGLES A-Z 

TITLE (Publistie* bcunsmg Org.) Sheet Mime Disl 



X 


s 

1 


5 
a 

t 


TITLE 

AflTlST [mB£U[}l5IHtBunNG LABtU 




t 

E 




5 
t 


TITLE 

ARTIST 1LA8EL/DISTHIBUTING LABEL) 


CD 


2 


8 


* ♦ NO. 1 * * 

yA=IAMCARfy>COUjMBtAj 3 'AfS Hi ^a 1 


3B 


37 


11 


HOW HIGH 

«ti:MANMtlHu[i MAN lUiF !AM/RALi 


39 


38 


10 


LOVE T.K.O. 

RECINA BELLE (COLUMBIA] 


2 


1 


12 


WHO CAN 1 RUN TO 

X5£APF M :'rFi:uliJf/f)iAI 


® 


4« 


17 


BE ENCOURAGED 

iVIlL AM RECTClN A FRIENDS i INrFR^Ill.'in: 


3 


3 


12 


BROKENHEARTED 

8RANDY !-'[.:r,i 


(3D 


52 


6 


1 MISS YOU (COME BACK HOME) 

MOMFAH ■ ..VNMrA; 


33 


4 


14 


TELL ME 

GBCXJVE TMEORV tEPIC) 


42 


36 


18 


1 GOT 5 ON rr 

LUMZi'.:. I-'^.Fi 


s 


5 


9 


1 HATE U 

r INP&WARNER BROS.! 


® 




1 


HEY LOVER 

L.l, COOL J 'Df-' JiVt-VRAL ISLAND 1 




10 


2 


YOU REMIND ME OF SOMETHING 

R. KELLY UWtl 


44 


40 


24 


FREEK'N YOU 

JODCCI IUPTOWN,'MCA) 


7 


e 


13 


SENTIMENTAL 

DEBORAH COX (ARISTA] 


45 


47 


7 


LOVE DONT LIVE HERE ANYMORE 

FAlTMfVASS ■-■■'.:-i P.' ■■ ■/-.f-T,\; 


1 


8 


10 


RUNAWAY 

lANn i/n>/-,r:N imM) 


46 


42 


17 


1ST OF THA MONTX 

BONE IHUGS-N-HARMONf (RUTHLESS) 


9 


7 


17 


YOU ARE NOT ALONE 

M^tiAEl JlCRSONirrvC 




47 


51 


5 


ALL 1 CAN DO 

TINA MOORE (STREH LIFE/SCOTTI BROS ) 


10 


9 


13 


HEAVEN 

SOLO ''EK'iPtcr VI 1 


4B 


29 


15 


PLAYER'S ANTHEM 

jurjCRMAFjA jm:€A^bgb£atailanti;:. 




11 


7 


ALREADY MISSING YOU 

GERWDAECDELi\t.HI SR. (EASTWESTSC) 


i3S) 


S2 


3 


ANYTHING 

3T MJ. I ■ : 


32) 


12 


20 


'TIL YOU 00 ME RIGHT 

Afltft 7 (VIRGmi 


so 


41 


16 


LOVE AMBITION (CALL ON ME) 

JASON WEAVER : r/: •iJV.I.. 


® 


15 


8 


CRUISIN' 

D'ANGELOEI,'!' 


51 


45 


10 


TONITE 

A FEW GOOD MEN . lAFACE ARISfAl 


14 


14 


21 


YOU USED TO LOVE ME 

fAlIHEVA\5 ( ■ ■ '.'"1 


52 


55 


4 


(NEED YOU TONIGHT 

ILWCRMAFIA iJSE£A'iRG Bf ATflkTLANTO 


ID 


18 


17 


ON THE DOWN LOW 

BRIAN WCKMCiHl ■ ■- ■■ ■ li ' . 


CS) 


59 


17 


LOVE DON'T LOVE NOBODY 

TMIL PERRV iBLUE '"-L'.'v. M^.r 


35) 


17 


22 


BROWN SUGAR 

D'ANGELO 


54 


S3 


5 


AINT NUTHIN' BUT A SHE THING 

SALT-N PtPA _ Jf.L.' 1'. r:i -NL 


3D 


20 


21 


ONE MORE CHANCE/STAY WfTH ME 

THE NOTORIOUS B 1 G IBAD BOY,ARISTA) 




55 


56 


8 


ARE YOU READY? 

PEBBLES il^CAi 


11 


13 


10 


GANGSTA'S PARADISE 

COOUOfEAT LV M:.i -.J !■, llhi(>.-ST/-A,. 


S) 


69 


3 


YOU PUT A MOVE ON MY HEART 

, ".'p.. ju; "iG i*r/;A (3'/(t5TA'*Bi 


11 


16 


21 


WE MUST BE IN LOVE 

PURE SOUL i JM ■ntH^.iOfE,' 


57 


50 


13 


YOU CAN'T RUN 

VANESSA WILLIAMS (WINCVMERCURY] 


3D 


22 


6 


LIKE THIS AND LIKE THAT 

liWNICA .VI.' AH 


51 


4< 


13 


VIBIN' 

BOTZK MEN ir/.;lU/.M 


3D 


25 


4 


DIGGIN' ON YOU 


59 


66 


5 


Mrs ACT UKE THEY DONT KNOW 

KRS^NE UIVEl 


n 


19 


29 


SOMEONE TO LOVE 

>3f.B rrAT BA8>rACE|yAflYLAl550MUSlQ 


w 


60 


5 


WESTUP1 

WC i THE MAAD CIRCLE iPArDAy. lONDOM 


a 


21 


n 


FEEL THE FUNK 

IMMATURE <MCA SOUhDTRACKS<MCA) 


m 




1 


WHERE YA AT? 

VARIOl-'S ARTISTS i'.'FR!lti AJ 


24 


23 


23 


MO«NSn? (DLrlBURST.'RAL'lSLAND) 


S2 


65 


6 


EVERYDAY IT RAINS 

MAR* J BLIGF f tT AV ftAI;'SlitiD' 


2S 


27 


23 


BOOMBASTIC 

SHAGGY IV RGINf 


w 


72 


2 


WHERE IS THE LOVE 

irSf-f A TRIHA II- Till 


35) 


35 


4 


SOON AS 1 GET HOME 

f AITH tVAH^ IBAD BOtyARISTA) 


M 


SB 


22 


TONIGHTS THE NHSHT 

BLACf(STREET MNTERStOPEI 


3D 


54 


2 


HOOKED ON YOU 

SllK(El£KTflA'EEG> 


IS 


68 


6 


WHAT ABOUT OUR LOVE? 

MAYS* iB-Uf. IHUWfcl'jHf! 


21 


24 


30 


WATERFALLS 


II 


49 


8 


A NATURAL WOMAN 

MAR< J BLIGE lUPla.vr-iMCA) 


® 


28 


9 


PRETTY GIRL 

JON 0- i -Lt.' b-bj MUSIC) 




17 


64 


U 


SOMETHIN' 4 OA HONEYZ 

MO-4TLIL JC'.RCm IPMPiRAljlSLAND) 


3D 


44 


6 


COME WITH ME 

SHAI IGASOLINE AUEY/MCA) 


w 




9 


MIND BLOWING 

DAv C J05A5 "■■ 


31 


26 


14 


SUGAR HILL 

AZ:-LMII 


19 


70 


10 


IF YOU WANT IT 

MUL FOR REAl L.f TQiVNMCA 




34 


4 


WHERE EVER YOU ARE 

TERWr ELLIS ^EASIWEST/t£GI 


35) 




1 


CEU THERAPY 

GOCDIE M0!3 A"lii;i| 


® 


57 


2 


ONE SWEET DAY 

MAf (AH CAf-r-' A BOYZ II MEN (COlUMeiA) 




31) 




1 


FUNNY HOW TIME FLIES 


34 


30 


21 


FEELS SO GOOD 

xSCAPE ISO SO CEF.'CtXUMeiA) 


72 


67 


9 


SUMMERTIME IN THE LBC 

iH-_ jH,;!>, (GFUNVRAUISUND) 


3S 


32 


28 


DONT TAKE IT PERSONAL 

t«lNICA IROWDT.AJilSTAl 


35) 


75 


2 


K) YOU WANT TO 

^^.i.iPF li'j w:: DfFHXH.UMBlA) 


35) 


43 


6 


TEMPTATIONS 

2PAC' r.l-.h'-,: . -- 


3i) 




1 


rALL AIN'T READY YET 

MrsriKAL ;big bov/jive) 


3D 


39 


9 


BEFORE YOU WALK OUT OF MY UFE 

MONICA (ROWOY/ARISTAJ 


75 


63 


14 


CURIOSITY 

AARON HALL i'.':'<i 



Record? witt] tt>e greelcst airplay gains. >£' 199B BillboarcVBPI Convnunicalons. 

HOT R&B RECURRENT AIRPLAY 







1 


WATER RUNS DRY 

B0r7l: MFN IMOTOWN) 






! 


CANT VOU SEE 

TDTAl PTAT THE WTOROJSaiaiKMMVBTO 




1 


2 


BEST FRIEND 

BRANDY lATLANrCI 




4 


; 


THIS IS HOW WE DO IT 

MDNTCU JCnnAN {PMPi RALlSlANDS 




3 


8 


GRAPEVYNE 

tfWJWNSIONt (MJJ,'EP10 




2 


2 


CRAZY LOVE 

fiftlAN MCKNIGHT IMF ^CURT 




7 


18 


IF YOU LOVE ME 

BraWNSTONE IMJJ,1PIC 




5 


16 


CANDY RAIN 

SOUL f DR WLAl lUflOWiMCA; 




6 


6 


1 LIKE 

KUI KIOSE (KEIJ^tLEKTfUVtEG) 




10 


10 


ITS BEEN YOU 

ANITA BAKER lELEKTRIVtCGI 




12 


11 


FREAK LIKE ME 

AKNA HOWARD («CCA DONtASTVrtST.tEGl 




9 


6 


EVERY LIHLE THINS 1 DO 

SOUL FOR REAL lUPTOWH'MCAl 




14 


4 


1 WANNA LOVE LIKE THAT 

TONY TMCA1PS0N iGlANT WARNER BROS.l 



14 


17 


28 


PRACTICE WHAT VOU PREACH 

BARRY WHITE IWLM,T>EHSPECTIVEI 


IS 


8 


21 


CREEP 

TLC (UFACt- ARISTA] 


It 


16 


11 


JOY 

8LACKSTREET [IMItHSOOPE) 


17 


18 


15 


BABY 

BRANOY lATtANTICI 


18 


13 


6 


ru BE THERE . ..TOU'RE ALL 1... 
METHCOr.Wr.Ml HI H.l :il f JAIA'fiAl 1 


IS 


11 


23 


1 WANNA BE DOWN 

□ fWOY :A-LANTn: 


20 


19 


22 


BEFORE 1 LET YOU GO 

BLACKSTfiLLT lINtEBSCOPtI 


21 


21 


19 


1 APOLOGIZE 

ANITA BAKER lElEKTRA'EEr.l 


22 




24 


ON BENDED KNEE 

BOY? II MFN IMOTOWN) 


23 




14 


RED LIGHT SPECIAL 

TIC aAEACE^ABiSTAl 


24 


15 


10 


ASK OF YOU 

RAFHSEL SAAIM lEPtC SOUNDTRAS^SW MUSKi 


29 


20 


13 


FOR YOUR LOVE 

3IEVIE WONDER iMOHTWN! 



12 



Reuirrents are tiOes which have appeared or ttie Hot R&B 
Sog^ chart (or ?0 ■meia and haw dropoed beloMr the top 50. 



1ST OF THA MONTH iRuttiless Attach. ASCAP/Mo 
Ihui, ASCAP/Dollafz-N-Sense, BM|.'>lMrtu, BMI) 
AIN7 NUTHIN' BUT A SHE THING (Bsd Of Nais. ASCAP) 
ALL I CAN DO (Rondur BMl'Sony. BMI/lfwif. 
BML/Andrea Martin. BMI) WBM 
ALREADY MISSING YOU (Divided, BMI/Zomba, 
BMl'Ramal. BMLWam^-TainerlanE. BMI] VTBM 

32 AMYTHIW5 tToTheTee, BMI) 

43 ARE YOU READY? (All S^.ASCAP^itone. 
ASCHPyHard Hands, ASCAP/^ana Tribe, ASCAP^tMl 
Blaciwood, mmn Knnws BW'MCA SMllo-Mo. BMI] 

M SE ENCOURAGED (Red Rnvinar.SESAC) 

47 80MDIGI (Stone City. ASCAP^Natiotial League. ASCAP] 

20 eOOMBASTIC/IN THE SUMMERTIME (iMr^ar^ 

ASCAP.I/alaco BMieroadey. ASCAP/T>Dl)Gram, ASCAP) HL 
4 BROUHHEARTEO (Hunun Rhythm, BMI/Chrysalis. 

ASCAPi^oung legem). ASCAF) 
U BROWN SUGAR (Ah-choo. ASCAP/12.0D AM. ASCAP/ 

Po(>Gram Int'i, ASCAP/Jaw Merchant. ASCAP) HI 
73 CAN I TOUCH YOU...THERr (Warner Ctiappell. 

ASCAPi'Wr B<iltQn's, BMWomba , BMl/Warner- 

lameilane. BMl'Out Of Pockd, ASCAP) WBM 
35 CEU THERAPY (Organized Noize, BMI/Sliti Shirt, 

BMNGoodie Mob. GUI) 

85 CLAP YO HANDS (Naughty. ASCAP/WB ASCAP/ 
Coleem^-EMI, ASCAP./B Feldman & Co., BMI) WBM 

IS COME WITH ME (Music Cwp W A/tHric3, 

BMl'Cadico Appearance By Ramses. ASCAP/Vandy. 
ASCAP,iWCA, ASaP/C Spot. BML'^ppahc. ASCAP) W 

13 CRUISIN' (Bertram ASCAP) 

67 CURHSmr (FROM DANGEROUS MIMlS)([]UA(iiiASCtf)' 
[)a».in fiSUe.^'. CM\t3m. ASCAPiMCA ASCM^ 

50 DANGER (Copynglit Control) 

42 DONT TAKE IT PERSONAL (JUST ONE OF DEM OATS) 
(O AR P , A.SCAP/Afro DtriMe, BWl/Nij Rhythm And Ute, 
mum\ ASCAPAull Keel, ASCAP/Deep TechnolOBy. 
ASCAPyOef Jam. ASCAP/1.L Cool ), ASCAP) HbVlBM 

75 EASTS»ERENDEZV0US(ALT,BMlOC;Eru5.BW 
0>«rm»sed BHf nncli LiX BMl^oo ftCMTi Too [Joihrv BMO 

69 FADES EM ALL (EMI April, ASCAP..'B>g Pnppa. 

ASCAP/Juslin, ASCAP/Bee Mo Easy, ASCAP) 
1 FANTASY (Rye. QMI/Scny, BMl'Melered, ASCAP/ 

PofyGram int'l, ASCAP/Stone lam ASCAP/Ness. Nitty & 

Capone, ASCAP^WB, ASCAP) HLAfflM 
45 FEELS SO GOOD (So So Oef, A$CAP/£MI Apnl 

ASCAPy'Air Conlrul, ASCAP) HL 
15 FEEL THE FUNK (FROM DANGEROUS MINDS) 

(&mba. BMliHoDkmafi, BMI) WBM 

49 FHEEirNTOU(FMIAfinl,ASfAP,i'De:«Mr« Mob ASCAP) HI 

8 GANGSTA'S PARADISE (FROM DANGEROUS MINOS) 
O-Boy. ASCWvaBt) rtsrfl, ASJ^',:Bco OadcJy. ASCAP.lwy 
SarvlGrs. Nifl^o^ Or Pn^m, BMl-Madcastte. 
BMl')obetE. ASCAP/Blach But ASCAP) HLftm 

71 OIHLSTOWN Uombs ASCAPiiWild Apache. 
ASCAP/Enc Semwn, ASCAP) WBM 

72 HANDLE OUR BUSINESS (Oavey Po<^. ASCAP/Waco. 
ASCAP^Siap Roc BWI) 

10 HEAVEN I LMl ApnI. ASCAP/Tlyte Tyme. ASCAP/New 
Petspectiwe, ASCAP) 

27 HE'S MINE (Mo Ken ASCAP/AJl IniL ASCAP/Han* 
Wawe, ASCAP^'Controwersy, ASCAP/WB, ASCAP/Songs 
01 Lastrada, BMl'Sones Of PolyGram. 6MI/Rijt)lHr 
aand.BMI) WBM/HL 

28 HOW HIGH (FROM THE SHOW') IFunhy Noble. 
ASCAP^7omb3, ASCAP/Ericli Sermon, ASCAP/Careers- 
BMG, BML'^u-Iang. BUI) HLTWBM 

87 I CAN LOVE YOU LIKE THAI (DoTund Cuts. BW 
WomMand. ShU>itanon ASCtf/Seond Wave. ASCAPAUl 
Keel. ASCAP/Fnends And Angels. ASCAP) HUMGM 

37 ICEC«£IIM<Cinas{M(;eM1tei«caGW^[sKtM)tl 

51 IF TOU WANT IT (EMI Apnl, ASCAP/Soul On Sou). 
ASCAP/V/B, ASCAP/Evek, ASCdP/)urpng Bean, BMLUIy's 
Jams. ASCflP.Gansla Lean, BMUlUOItsefi. 8W) WBM 
I GOT 5 ON IT (Stackula. BML^rue ScienCB. 
ASCAP,ariple Goid, BMt'Jay King fV, BMl/Sorp Of All 
Nations, BMIyWarner - laineriane, BMUM! Blschwood, 
BMLTmi tuff-EnuH, BMI) WBM 

€ I HAH U (Controversy, ASCAP. WB, ASCAP) WBM 
40 I MISS VOU (COME BACK HOME) (FROM NEW YORK 
UNDERCOVER) lEMI April. ASCAPit-Z-Duz-lt. 
ASCAPi'-WB, ASCAPi'twelle. ASCAP) 
79 IT'S IN GOD'S HANDS NOW (Sony Tree. BMtWe 
Care ASCAP/Sony, ASCAP.'Buitt On Rock. 
ASCAP,i'Copy(iEht Management. ASCAP) 
I WISH (Oiange Bear BMl) 
TO JEEPS. LEX COUPS. BIMA2 t BEN2 (EMIAonl, 
ASCAP^Bee Mu Easy, ASCAP,aosl Buyz. ASCAP/Vaiwsa. 
ASCAPlMy Tvw Sons. ASCAP/Clyde Olis ASCAP) HI 

81 MIST FOR MY MAN (Seveitti ASCAP.'Ticmbal ASCAP) 

86 USS FROM A ROSE (FROM BATMAN FOREVER) (Sf^BMO 

9 LIKE THIS AND UKE THAT/BEFORE VOU WALK OUT 
OF MY LIFE (EMI Apnl, ASCAP.i'D A.R.P , A3CAP/WB, 
ASCAP/Nulhouse, ASCAP/Almo. ASCAP.'Salandra. 
ASCAP/EUI Casad<da. BMI/EMl BlackMood, BMt) 

33 LIQUID SWOROS (GZA, ASCAP/Ramecca, BMI) 
85 LOOK WHAT YOU'VE DONE Urauma Uittt. 

ASCAP,.'BMC ASCAP.niMi Lady Roars, BMI) 
S4 LOVE AMBITION (CALL OH ME) (Human Rhythm, BMI) 
SB L0VED0N7L0VEH0BO0T(Waiwr-IarwilateeMhWBM 

76 LOVE ENUFF Uaii\e B PRS.TMI Viigin. PRS^MI. 
PffS,.'EMlApnl ASCAP.'IMI Blachwood. BMI) 

29 LOVE T,K,0. (Warr*r-TamErlar>a. BMll WBM 

44 MC'S ACT LIKE THEY D0N7 KNOW (Zcmba, ASCAPfiCP, 
ASCAP,.C(tb!d Piari, ASCAP.tMl flfrt. ASCAP) WBMiH. 

88 MIND BLOWING IVert>cal Cily. BMl'PMA, BMI) 
M THE NOD FACTOR (Forever People. ASCAP/lesIer 

fernanaei. ASCAP,iVRI-)ON, BMI) 
78 O'L SKOOL (EM Apr< ASCAP/Bovfia. ASCAPvOowe OiU. 

BMl'SwigsOtPattidm eMLHun[>ev«i,ASCAP/Protais, 

ASCAP/ftich (Voow. ASCAP.'M lam. ASCAP) 
22 ONEMORECHAHCE/STAVWnHMECBcF^ 

ASCflP.'Jusln ASCAPiiOrt Apnl ASCAf/Jotete. ASCAP) HlAlfiM 
18 ON THE DOWN LOW (Cancelled LuiKti. 

ASCAP|i?plyGram Infl ASCAP) HL 
93 ON THEM THAHGS (Real An Rirff, ASCAP/ASB. ASCAP) 

38 PmiHrSWIHEWdfndeas.ASCAP/ClarV i True Funk. 
BMltMl Apnl. ASCW'/Jusbn. ASCAP/Bg Poppa. ASCAP) HL 

26 PRETTY GIRL (Sony Tree BML'Ecal, BMI) WBI«*L 
M PULL UP TO THE BUMPER (Songs Of PolyOiant. 

BMI/liat. BML^racfl lones. ASCAP/PofyGram Int'l, 

ASCAP/Chenan, ASCAP) HL 

50 REAL HIP HOP (Straiglit Oirt Da Sewsr. ASCAP/tMl 
Afint, ASCAP/Cellar To The Addct. ASCAP) 

82 THE RUH AROUND (Songs 01 PolyGram BMl/Son£s 
01 Menainal, BMI/Penny Funk. BMI) 

7 RUNAWAY (Black Ice, BMl/EMI Apnl. ASCAP/Flyte 

Tyme. ASCAP) WBM 
57 RUHNIN' (Beetjunhye, BML/EMI Blackwood, BMI/ 
Ephcy. ASCAP) HL 



17 



74 



Billboard 



FOR WEEK ENDING OCTOBER 28, 1995 



Hot R&B Singles Sales. 

Compiled from a national sut)-saniple of POi (pon \ <J t. i eciuipped key ft4B retail stores which report oumber 
al units sold to SoundScan. Inc, This data is used m the Hot R&B Sinefcs d^ait 

SountlScafrK 

lllliii 


i 

B 




ARTIST (LABELDISTRieUTIMG LABELI 




t 




S 
5 


ARTIST ItABEUOISTRIIjUTING LABEL) 


1 


1 

lU 


* * NO. 1 * * 

FANTASY 

IM^IAHCnPLY M.LLIf.'BlAl |, ..^ jl Fti, £ 




41 


11 


JEEPS, LEX COUPS. BIMAZ & BENZ 

LOSTBOy?ii fl'-i/--* M'. Ai 


39 


28 


21 


MOWNSirr rotlTBLJRSTr'RAUISLANO) 


2 


-(— 

2 ; 11 


GANGSTA'S PARADISE 

CXWLIOTLAT LV IMCA SCUNOTRACKSlMCA) 


40 


29 


22 


BROWN SUGAR 

DASGELDlLNl.: 


30 


3 


3 


WHO CAN 1 RUN TO 

XSCAPL ISO SO 0EF«OLUM8W) 


41 


32 


11 


TONIGHrS THE NIGHT 

DlAllKrjTRtET -I' m 


35 


5 


12 


TELL ME 

GROOVE IHEORT (EPIC) 


42 


30 


18 


YOU USED TO LOVE ME 

FAIT-( EVA.Ni .... ! ■ '1- ■ lA) 


35 


15 


2 


LIKE THIS AND LIKE THAT 

MLINIOl IRLWDY.ARISTA) 


43 


26 


8 


MCS ACT LIKE THEY OONT KNOW 

KR&«t (JIVE) 


6 


4 


8 


BROKENHEARTED 

BflANOV lATLANtlC) 




44 


37 


9 


PRETTY GIRL 

jme (TAB YUW/'j'jO MUSIC) 


7 


6 


9 


SEMnMENTAL 

DCfiORAH COX (ARISTA) 


4S 


35 


20 


WE MUST BE IN LOVE 

PURL SOLll .ISTEP ^ M-P'",rot-ri 


1 


7 


21 


1 GOT SON IT 

LUNIZ 1- J" 'P'BF 


w 




1 


1 MISS YOU (COME BACK HOME] 


33 


12 


3 


CELL THERAPY 

GOCOIEMOB LA'ACLAHISIA 




47 


39 


13 


ON THE DOWN LOW 

l!-'i;..'4 Ml rMI.-C iMf kl'.llR*! 


10 


9 


7 


RUNAWAY 

lANEI MCKSON [A&M] 


41 


40 


1 


KISS FROM A ROSE 

^L/iL .'■ ■ •■■ ■' ■-■ ! i.l. 1 


3D 


65 


2 


LIQUID SWORDS 

GENIUS'WA (&EFFEHI 


49 


46 


E 


Y'ALL AINT READY YET 

MySHML^ i . 1 . - . ,; 


12 


11 


13 


HEAVEN 

SOLO (PERSPECtlvn 


1) 


64 2 


EAST SIDE RENDEZVOUS 

FKOSr i .■■-,1 -.. "t .. fi 


13 


8 


S 


1 HATEU 

t INPGWARNER BROS.) 


51 


42 


5 


TEMPTATIONS 

2 PAC iiNTEnsronc. 


14 


10 


9 


YOU ARE NOT ALONE 

MICHAEL jACKSON (EPIC) 


52 


41 


7 


LOVE T.K.O. 

RECINA QELLE i .:! L-.t/m/n 


is 


13 


17 


SUGAR HILL 

A2 lEMII 


S3 


49 


— 
6 


WEST UP! 

WC & THE MAAD CIRCLE IPATDAt/lOMDON) 


U 


14 


3 


ICECREAM 

CHEF RAEKWON ILOOEVBCA) 




3) 


62 


7 


ARE YOU READY* 

ftmiih '■ ■ 


3D 


18 


6 


FEEL THE FUNK 

IMMATURE MCA SOUNDTRACKSMQA) 


ss 


45 


21 


FREEK'N YOU 

>DOfciaiprowN,'UCA) 


3D 


24 


8 


COME WITH ME 

SHAI 1 GASOl INE ALLEV/MCA) 


56 


47 


21 


WATERFALLS 

TLC .:LAfACE..AR'STA) 


19 


16 


10 


HOW HIGH 

■ ■ .i.w:annf«T,«Ai,t^y^ii;; 


57 


44 


6 


REAL HIP HOP 

'0>V-:V' ■ .■■■SMEGl 


21 


17 


15 


PLAYER'S ANTHEM 

JUNIOR MAFIA (UTCCASBCGEATATLANTIQ 




U 


51 




CAN 1 TOUCH YOU...THERE? 

MICHAEL euLTON (COLUMBJAI 


a) 


52 


3 


RUNNIN* 

TWE PHARCYDE (EJEllCWUS V1NYUCAPIT0L) 


SD 


55 


8 


SITTIN' ON CHROME 

P/ASrAAa.iSC iDtLICICOSVINrLOPlTOU 


22 


25 


9 


VIBIN' 

BOYZ 11 MEN iMOTOWNI 


m 


69 


9 


GIRLSTOWN 


23 


20 


25 


B00MBASTIC/1N THE SUMMERTIME 

SHAGGY FVIRGIN) 




SI 


57 


13 


WHATZ UP. WHATZ UP 

PIAYA PONCHO FEAT. LA SNO ICii"; SO 0(>: 


24 


31 


4 


DANGER 

BLAHZAY BLAHZAY (FADEIVWEHCURV) 


82 


68 


11 


TONITE 

A FEW GOOD MEN il AFACr.AoiSTAi 


2S 


19 


9 


1ST OF THA MONTH 

BONE THUGS-N HAHMONY (RUTHLESS) 


83) 


70 


11 


CURKKITY 

AAHOr^ MAI i . ' ■ 


2t 


21 


17 


TIL YOU DO ME RIGHT 

AFTER 7 . "1. 1. 


(4 


53 


27 


DON'T TAKE IT PERSONAL 

Mr>NCA irowdy.ahistai 


27 


22 


2 


BOMDIGI 

ERICK SERAION iCFF Al.l RAL ISlANIi 


® 


— 


4 


WHAT ABOUT OUR LOVE? 

MAVa* 'ieiLt iHUMtKiHfl 


w 


34 


5 


ALREADY MISSING YOU 

GERALD i rCO E ir,TRT Sfi I,',! TEG 


K 


66 


8 


RETURN OF THE CROOKLYN DODGERS 

[..HuU-tLVN HOUGbWb ''^ijiMCA) 


» 


23 


19 


ONE MORE CHANCE/STAY WITH ME 

IHE NOIOKIOUb B 1 G HAU L-i -<.,_.IA 


87 


58 


21 


1 WISH 

SKEE in i!;'.iN&i<.iNr,iiconi bros.) 


IS 


36 


2 


AINT NUTHIN' BUT A SHE THING 

a^lINKPi I- MSIANDI 




SI 


54 


12 


SOMCTHIN' 4 DA HONEYZ 

MONIELL JORDAN (PI*<Pi'RAUSLAND) 


3D 




1 


WINGS OF THE MORNING 

CAPl£)i,ir. ijih , Al, MiH.HALTSU^ND) 


St 


59 


13 


PULL UP TO THE BUMPER 

PATRA ■ ■ 1 ■.'■i'--ii-i 


32 


27 


3 


THROW YOUR SET IN THE AIR 

CYPRES". Hl.l .R.i. rHG.ISL'COlUMBIA) 


70 


63 


19 


1 CAN LOVE YOU LIKE THAT 

ALL .*'CNE ailaMic; 


H) 


50 


2 


CRUISIN' 

DA'H-.FICI (EMI) 


71 


71 


9 


LOVE AMBITION (CALL ON ME] 

iASQN WEAVER Mi.il'J'/i-ii 


a) 


56 


2 


A NATURAL WOMAN 

MARY J BLIGE lUPTCWN'MCA) 


72 


60 


19 


FEELS SO GOOD 

XSCAPt tSfJ SO DEF.COIUMBIA) 


35 


33 
43 


13 
3 


SUMMERTIME IN THE LBC 

THE DOVE SHACK F J'.-. PAIjTSlAf.Di 


(H) 


— 


5 


THE NOD FACTOR 

WAD SMLLZ 1BIG BEAT/ATIANTIC] 


H) 


ANYTHING 

3T ■,■ '.luSICI 


74 


67 


4 


WASSUP. WASSUP! 

A TOWN PUYCRS IPREMCOITATED/WBI 


3D 


38 j 7 


FADES EM ALL 

JAMAE iROWDY/AftlSTA) 




7S 


73 


8 


ROUND t ROUND 

TwiNiib ' j-'Jc-.^vAL ■;.Ar.i.:i 



CD Records with the greatest sales gams 1 995 BilltxjafOl'BPl Cixnmunicatlofis and SoundScan, Inc, 



5 SEHTIMENTAl(EMIAeril.ASCAP/T)ARP,, 

ASCAP/WB, ASCAP/I^tdhnuse. ASCAP/EUI Blackwood. 
BMl,.'[)et)orah Coi. BMI) WBM/HL 

89 SiniN' ON CHROME (DAMASIA. ASCAP/Varry Whrte. 
ASCAP/PolyGram Inl I, ASCAP) HL 

90 SLAM (EMI Blaciiwood. BMI.'TMt, BMI/Promuse. 
BMl'Special Ed. BMI/Howw lae. BMI) 

31 SOMEONE TO LOVE (Sony Ire«, BMI/'EcJt, BMi) HL 
66 SOMnniN' 4 OA H0NEY2 [Chrysalis. ASCAP/Wo' 

Swa(>e, ASCAP/Oii's. BMl'Noniai] Nwlian. 

BMl/Wainei-Ianwrlane, BMl/Swes Of PolyGram. 

BMVMadcastle, BMIi^econd Decade. BMI) HU'WBM 

91 SORRY. I (Will Do«n, ASCAP/Dncle Buddies, 
ASCAP/PolyG/am Int'l, ASCAP/Ttecliwty SESAC) 

23 SUGAR HILL ancky Track BMI) 
53 SUMMERTIME IN THE LBC (FROM THE SHOW!) (Big 
Nuts. BMl'EMI Apnl, ;^P) HL 
TAKE ME HIGHER (Grslilude Sky, ASCAP/Warrter 
ChappHl. ASCAP/Kalamaioo. ASCAP) WBM 
TELL ME (Almo, ASCAP/'Groone 78, ASCAP/lizop, 
BMl/Sony Tree, BMlDream Team, BMI) WBM^L 
TEMPTATIONS Ooshua's Dream. BML'tntetscope 
Pearl. BMI/Wamer-Tamertane. ASCAP/Saia, 
BMl'Songs 01 Laslrada. BMI/Fuiiky Knoble. 
BML^ndgeport. BMI/Bee Mo Easy, ASCAP) WBM^L 
THROW YOUR Sn IN THE AIR (Sou A^asre. ASCAP/ 
MCA ASCAP,«s From Da 601* ASCAP/BMG, ASCAP) HL 
'TIL TOU DO ME RIGHT (Sony Tree, BMI/Ecat, 
BML.'KmeJ, BMI) 

TONIKTTS THE NIGHT (Dorvl fiSC/P/larta. ASUP/ 



77 



Tiuc3S.ASCAP/SnicA>i SonLASCAP/ladq. ASCAP) WCM 
52 TONITE (EMI Apnl, ASaP/t).AR P. ASCAP) 
» TREAT MYSELF (SltMlaridMDnisASCAP/MwtJNatul. BMI) 
41 VIBIN' (Vanderpool. BMI.'Aynavt. BMI;3hawn Pahick. 

BMI/Ensi£n. BMLBee & Te«. BMI.'Butter linx, BMI) HL 
30 WATERFAUS<0<Kaiv«IHnA,BMlStirfS>wtBMl'BaiSttf. 

ASCAP,^Iutiz. ASCAPi^etibtara. ASCAP,EMI Aprj. ASCtf) M. 
24 WE MUST BE IN LOVE IPl3y«d Uke A StepSun, 

ASCAP.fllack Art Of Wat, ASCAP) 
55 WEST UP! (B-1M Pine ASCAP/Wuoplwwoa. 

ASCAP.WB, ASCApiGariK^la Boo£ie ASCAP/Beal Ai> 

Huh. ASCAPi'MycuiiiM;, ASCAP) WBM 
51 WHAT ABOUT OUR LOVE? (PolyGram kitl. ASCAPAIncle 

Biiddes ASCAPyEMI Blackwood, mma. BU) 

83 WHAT VOU WANNA DOT (Lench Mob, ASCAP/Ganesta 
Boogie, ASCAP,^ ASCAP) WBM 

84 WHATZ UP, WHATZ UP (Pepper Dtrve, BMI) 

2 WHO CAN I RUN TO :W,irner Tamerlane, BMI) WBM 
64 WINGS OF THE MORNING llruing. BMI) 
59 Y'ALL AIN'T READY YET (ZDmba.ASCAP/Ctun 

Checkm , ASCAP) WBM 
11 YOU ARE NOT ALONE (Zomba,BMl/R Kelly, 

BMLWarner Tanwflane, HMI/Blark Ice. BMI) WBM 
63 YOU CAN'T RUN {Sony rroD. BMl'Ecal. BMI) 
3S (YOU MAKE ME FEEL UKE) A NATURAL WOMAN (FROM 

NEW YORK UNDERCOVER) (Screen Gems EMI BMI) 
58 VOU PUT A MOVE ON MV HEART (Rodsonfs. 

ASCAP/AlTfl, ASr.AP.1 
16 YOUUSEDTOLOVEMEtOifnaBatiy.BWIancAConibs, 

BMIEM BlackMod. BMlTMi SM Tinnl. BMO U. 
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Raw Stylus Says Goodbye To Acid Jazz, Hello Street Soul 



r USHING STREET SOUL: As the 
descripth'e lines of the acid-jazz musi- 
cal movement continue to blur, U.K. 
groove outfit Raw Stylus steps for- 
ward with "Pushing Against The 
Flow." In this sterling Geffen Records 
collection, the act makes an unwitting 
but convincing argument for perma- 
nently (Jumping the dog-tirefl moniker 
"acid jazz" for the more simplistic and 
comfortably broad term "street soul." 

"In the end, I think it better captures 
the essence of the music that bands like 




RAW STYLUS 



ours are making," says band 
member/songwriter Jules Brookes of 
the unusual concoction of hip-hop, old- 
school R&B, funk, pop, jazz, and ragga- 
dub elements that are the Raw Stylus 
sound. "To me, the term 'acid jazz* is too 
confining— though I must .';ay that we 
tend to find any kind of narrowing cate- 
gorization unfairly limiting. It creates 
boundaries that aren't necessary." 

This is particularly true since there 
is no musical component that domi- 
nates "Pushing Against The Flow" 
beyond the sass and flexibility of 
Donna Gardier's lead vocals. Pro- 
duced by the band with Gary Katz, 
who is perhaps best known for his 
work with Steely Dan, the album 
whips around from the chilled vibe of 
"Cuban King Breeze" (deliciously 
spiced with fluttering horn frills), to 
the wriggling pace of the single 
"Believe In Me" — with pit stops at all 
rhythmic points in between. 

"One of our goals for this album was 
to fuse an original sound," Brookes 
says. "We wanted these songs to make 
you feel something, whether it is to 
dance or laugh or cry. We wanted to 
make an album that would work inside 



a club or inside your home." 

Formed roughly five years ago. Raw 
Stylus started as the production/remix 
team of the London-born Brookes, an 
accomplished instrumentalist and singer, 
and Manchester. England, native Ron 
Asian, a turntable artist turned studio 
whiz. The boyhood friends were roomies 
in a London flat when they coined the 
name Raw Stylus. "I had an old record 
player and couldn't e\'en afford a new sty- 
lus." Brookes says with a laugh. "We 
were ruining all of our records by using 
it. When we were looking for a name, I 
suggested 'raw stylus.' It fit us in so 
many wa>*s." 

Before they were joined by Gardier in 
1993, the duo earned high marks for its 
behind-the-scenes input on recordings by 
Peter Gabriel, Baba Maal, and Toni 
Childs, among others. With Gardier in 
tow, Asian and Brookes sought to flesh 
out the band's sound by adding seven 
musicians to the stage lineup, an unusu- 
al move for a dance-oriented act. 

"There's nothing quite like the sound 
of a band jamming together," Asian 
says. "With canned beats, there's no 
room to be spontaneous." 

It is the desire for that kind of spon- 
taneity that has the act icy on the idea 
of having its music undergo the requi- 
site house remix. "It feels too much Uke 
being on a factory conveyor belt/' 
Brookes says. "Also, we are not a house 
band, so it feels weird tt; hear our 
songs sped up into a context that has 
nothing to do with our creatiw core." 

A compromise was made with 
"Belie\'e In Me," which is clicking with 
mainstream DJs largely on the 
strength of Eric "E-Smoove" Miller's 
interpretations. "We specifically asked 
for him, because his work tends to haw 
a soulful vibe that we liked," Aslin says., 
adding that another plus of the 12-inch 
version of "Believe In Me" was that 
Gardier went into the studio with 
Miller to recut the weal. 

With "Pushing Against The Flow" 
about to hit retail, the next step is for 
the band to hit the concert trail here. 
It is currently gigging around the U.K. 
and Europe and casting an eye toward 
arri\nng in the U.S. for some club-le\t;l 
shows before the end of '96. 

"The album is only one piece of the 
puzzle," Gardier says. "I don't think 
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WE ARE THE 12" VINYL 

SINGLE SeLUTI#N 

CaUbrating Ow ISth Anni««rtary 



• OVER 500 MAJOR/INDEPENDENT LABELS 

• CURRENT AND CATALOG ON 12" / LP'S 

• KNOWLEDGEABLE SALES FORCE 

• EXCELLENT SERVICE 
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by Lamj Flick 

you get the full flavor of who we are 
until you experience us live. That's 
when the music combines with the 
energy of a crowd that wants to be 
taken on a journey. It's somethinf; that 
cannot be manufactured in a studio." 



N 



UGGETS: At long last, Virgin 
Records dance music honcho Rick 
Squillante is ready to unveil Women 
Of Color, the female vocal trio that 
marks his second signing to the label's 
fledgling underground club subsidiary. 
The 12-inch single "Soft Touch," pro- 
duced by King Britt and John Wicks, 
is due out in January, and it sporti> a 
laid-back grom-e a la the dear-depart- 
ed Electribe 101. It is a far more song- 



oriented effort than Squillante's first 

release, the No. 1 smash "I'm Ready" 
by Size Nine, aka producer/composer 
Josh Wink. 

Meanwhile, "I'm Ready" — which 
originated the much-copied mix 
arrangement of interminable drum 
rolls and house grooNPS breaking down 
to a mid-song hip-hop beat — is show- 
ing signs of becoming a mainstream 
pop smash in the U.K. and Europe. To 
meet the demands of international 
music-video outlets, the label has pro- 
duced a clip for the single, a sci-fi epic 
directefl by Hershel Gayer. 

is there a camp-disco aficionado who 
does not absolutely li\'e for the mid-'80s 
singles output of Eartha Kitt? Shame 
on those of you shaking your heads in 
denial! Those brave enough to Tess up 
should hot-foot it to a nearby dance 
specialty shop for a copy of the diva's 
just-issued best-of collection on the 
Miami-based Can't Stop/Hot Records. 
Besides the expected classic "Where 
Is My Man" (available here in useful 
'90s-style hi-NRG remixes) this set 



DJ/Producer D'Ambrosio 
Earns Clubland Respect 



■ BY MICHAEL PAOLETTA 

NEW YORK— Although Bobby 
D'Ambrosio has been spinning in \mr- 
ious New York nightclubs for the i>ast 
15 years, it was not until 1990 that he 
took his first step on the journey into 
the competitive world of remixing. 
Fi\e years later, he is ranked among 
clubland's top 

C producers. 
i Taking se\Teral 
I nights off from 
his nightly DJ gig 
at Long Island, 
N.Y., hot spot 
Metro 700 in 1990. 
D'Ambrosio made 
D'AMBROSIO his first foray into 
a recording stu- 
dio to produce Pamela Fernandez's 
downtempo rendition of the Alicia 
Meyers classic "I Want To Thank 
You." For D'Ambrosio, it was a chance 
to flex his musical muscles beyond 
the turntable deck. 

In the short time since that pro- 
duction, D'Ambrosio has, with little 
fanfare, steadfastly gone from one 
remix project to another, supplying 
club-conscious grooves to artists as 
diverse as Gloria Estefan, Barry 
White. Tom Jones, Yello, and Sophie 
B. Hawkins. Along the way, his 
restructurings helped to usher k.d. 
lang's "Lifted By Love," Michael 
Watford's "So Into You," and 
Frankie Knuckles' "Too Many 
Fish" to the top of Billboard's Club 
Play chart. In fact, it was the Wat- 
ford hit that earned D'Ambrosio 
clubland recognition for his increas- 
ingly distinctive deep-house sound. 
Kudos from some of the industry's 
toughest critics began to accumu- 
late. Among those heaping praise 
was Judy Weinstein, the seasoned 
veteran who guides the careers of 



Knuckles, David Morales, and 
Satoshi Tomeii under the Def Mix 
Productions banner. 

"I saw her at a [party for label] 
Strictly Rhythm, and she told me 
how much she liked my work," 
D'Ambrosio says. "She also men- 
tioned that she thought I might hke 
to work with Frankie, David, and 
Satoshi. I was shocked. Then, a 
week later, I ran into Da\'id, and he 
said I would be welcome to join the 
Def Mix family." 

Shortly thereafter, D'Ambrosio 
was a confirmed member of one of 
clubland's most respected and 
revered pixxiuction houses. "By being 
a part of this group, they definitely 
bring out the best that I can do. I 
have so much to learn from them." 

When not DJing in clubs around 
New York and in Europe, D'Ambro- 
sio can be found in the studio work- 
ing on his first self-produced four- 
song EP for an indie that is .still to be 
confirmed. "I'm working with my 
keyboard player. Shawn Lucas; 
singer Daryl Martin; and songwriter 
Billy Brown," he saj-s, with infectious 
enthusiasm. "Three songs are 
already completed: 'Brighter Day.' 
'Always,' and 'Another Day." The four 
of us, in various combinations, have 
penned all the lyrics." When ques- 
tioned about the project's m^erall vibe, 
D'Ambrosio, without skipping a beat, 
describes it as having "a classic house 
feel vvith gospel influences." 

"Songwriting and producing are 
two things that I've always wanted to 
do — and enjoy doing," he says. "With 
remixing, you are giving your own 
interpretation to someone else's pro- 
duction. But when you're the produc- 
er, you are basically creating some- 
thing from nothing. It's definitely 
more challenging. And for me. the 
more challenging, the better." 



features such festive baubles as "Ara- 
bian Song" and Kitt's two Bronski 
Beat duets, "(-ha Cha Heels" and "My 
Discarded Men." Fun, fun, fun . . . 

If you have been digging Diana 
Ross' current sizzler, "Take Me High- 
er." but have not had a workable mix 
for your club audience, fret no more. 
Motown is finally issuing the batch of 
remi.xes that have been thrilling U.K. 
punters for nearly a month now. Best 
of 'em is the I Feel Radical version by 
Felix Da Housecat, with its rumbling 
deep-house percussion, though Brian 
"B.T." Transeau's Sonic Illusion mix 
strobes with ambient atmosphere. And 
if those do not suit ya. Josh Malani, 
Kev in Hedge, and T-Empo all have a 
turn at bat, with results that vary from 
good to mediocre. 

If you have any doubt that La Ross is 
finally in top recording form, check out 
the album "Take Me Higher," which 
meshes the predicted pop ballads with 
jeep-funk that would do Mary J. Blige 
proud. The kicker is a delicious cover of 
Gloria Gaynor*s "I Will Survive," pro- 
duced by Narada Michael Walden. 
Interestingly, that is the number that 
stands out in the legendary artist's cur- 
rent (and oh-so-festive) 2'/2-hour show. 

Fans of the late Phyllis Hyman 
should prepare for the Nov. 7 post- 
humous release of her final album. "I 
Refuse To Be Lonely," on TSOP/Zoo 
Entertainment. It is hard not to listen 
to such heart-rending songs as "Wait- 
ing For The Last Tear To Fall," "Why 
Not Me," and the title track and not be 
washed over with sadness. She was 
clearly in peak vocal form throughout 
the recording of the set, benefiting 
from the guidance of producers Dave 
"Jam" Hall and Barry J. Eastntond. 
among others. 

It remains to be seen if the label 
will serve Hyman's sizable club fol- 
lowing with remixes of any material 
from the album, though the midtem- 
po "Back To Paradise" and "It's Not 
About You (It's About Me)" are both 
accessible to house tw^eaking. Regard- 
less, this is essential, if not totally 
heartbreaking. 
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FOR WEEK ENDING OCT. 28. 1995 



CLUB PLAY 



1. A MOVER L« COLITA ARTIE THE 1 
MAN PARTY ;-:oni nnos 

2. A MOVER LA COLITA CHAZZ looic 

3. LOOK WHO'S TALKING DR ALBAN 

LOGIC 

4. I'M ALIVE CUT 'N' MOVE eui 

5. MUSIC TAKES ME HIGHER LIFT 

SU8 LWBAN 

MAXI-SINGLES SALES 

1. BAD GIRLS XAVIERA GOLD basement 

BOTS 

2. ON THE DOWN LOW BRIAN MCKNIGHT 

MEWCURV 

3. HEAVEN KNOWS ANGEL MORAES 

TRIBAL AMERICA 

4. GHETTO GIRL 8-OFF eastwesi 

5. A MOVER LA COLITA CHAZZ idgc 



Breakouts: Titles with ^ture chart polenlial, 
based on club ptay or sales reported Ihrs week. 
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THIS 
WEEK 




2WKS 
AGO 


a? 

* 5 


COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISTS. 

TITLE 

LABEL 4 HUMBEft'DtSTRlfiUTlNG LABEL 


ARTIST 










* * * No. 1 * * * 




CD 


1 


2 


6 


FANTASY -•■ . .aeh j- '.: 1 


♦ MARIAN CAREY 




4 


9 


5 


STAY TOGETHER « i. ,!,■ -•J-ri-v tz4 


♦ BARBARA TUCKER 


(3) 


5 


8 


7 


RUNNING AROUND TOWN SiRL maiUd 


♦ BILLIE RAY MARTIN 


4 


2 


1 


8 


WE CAN MAKE IT STRlCTLy rhythm 023 


MONE 




13 


23 


5 


TAKE ME HIGHER I.IOTOWN0433 


« DIANA ROSS 


6 




4 




YOU ARE NOT ALONE EFIC 7B0O3 


♦ MICHAEL JACKSON 


(T) 


20 


42 


3 


I'LL ALWAYS BE AROUND l/C-« 55H6 ♦ CtC MUSIC FACTORY FEAT A S K. M E 4 VIC BLACK 


(8) 


19 


28 


4 


AUTOMATIC LOVER (CALL FOR LOVE) ARISTA 1-2877 


♦ REAL MCCOY 


O) 


IS 


21 


13 


1 FEEL LOVE MAM.--E5ro il/POfiT MERCURV 


DONNA SUMMER 


10 


12 


15 


7 


BRING SACK MY HAPPINESS El£KTRA 6£09E>EE<i 


MOBY 




23 


31 


4 


BELIEVE IN ME GEFFEN 221» 


RAW STYLUS 


12 


7 


7 


11 


UNCONDITIONALLY BOLD' SOUL 2006 80101 


SAUNDRA WILLIAMS 


cm 


16 


19 


6 


CRAZY COOL caPTIVE 3S5mvlRGIN 


♦ PAUU ABDUL 


(14) 


25 


30 


4 


SO IN LOVE M j .N .h-iNt MUSIC 8W22 


ELLI MAC 


15 


10 


12 




1 WANNA B WITH U CURB EDCL 77086 


♦ FUN FACTORY 


16 


6 


3 


10 


TURN [TOUT MCA SOUNDTRACKS 55113'MCA 


LABELLE 


17 


14 


17 


8 


FREEK'N YOU UPTOWN 55041i-MCA 


♦ JODECI 


(18) 


27 


35 


4 


SAY A PRAYER ARISTA 1 2Sa2 


TAYLOR DAYNE 


19 


8 


5 


10 


PANINARO '95 EMI S8370 


♦ PET SHOP BOYS 


(20) 


31 


45 


3 


RUNAWAY AiM 1225 


♦ JANET JACKSON 


21 


11 


10 


9 


TRY ME OUT EASTWEST 6609ft'EEG 


♦ CORONA 


(22) 


29 


38 


4 


PADLOCK EPIC 78022 


M PEOPLE 


23 


21 


22 


7 


ANOTHER DAY CURS i JOS) 


♦ WHIGFIELD 


24 


9 


6 


12 


EVERYBODY BE SOMEBODY 'MW OOOZSTRICTLY RHYTHM RUFFNECK FEATURING -YAVAHN" 


(25) 


28 


27 


5 


DESTINATION ESCHATON H e ;803a 


♦ THE SHAM EN 


2t 


22 


20 


8 


AFRO-LEFT COLUMBIA 78&15 


♦ LEFTFIELD 


27 


17 


11 


to 


FREE SlUS ALBUM CUT/MCA 


CHANTE MOORE 


21 


26 


16 


9 


THE PHOENIX HARDUSSCC6 


GOD WITHIN 


@ 








★ ★* Power Pick* * ★ 




42 


- 


2 


REACH SrsiC-LV RH'THM 1233C 


LIL' MO' YIN VANG 


30 


SI 


37 




LUV CONNECTION ELE«TRA6609a£EG 


♦ TOWA TEI 




39 


49 


3 


VOICES IN MY MIND DA GROOVES 128 


VOICES 


32 


34 


33 


6 


1 KNOW A PLACE VERVOUS 20150 


KIM ENGLISH 


33 


30 


18 


12 


BAD THINGS LOGIC 59021 


N-JOl 


34 


33 


24 


12 


FALLEN ANGEL RAOIOACriVC 550Q&WCA 


♦ TRACI LORDS 


35 


35 


32 


7 


HOLD MY BODY TIGHT LONDON 03 l3filWID 


♦ EAST 17 


31 


18 


14 


|[ 


WHAODA U WANT (FROM ME) VIRGIN 38906 FRANKIE KNUCKLES FEATURING ADEVA 


(37) 


49 




2 


HELLO RCA PROMO 


STATE OF GRACE 


31 


38 


43 


7 


HIDEAWAY SUI^N SUDE IMPORTOECONSTRUCTtON 


DE'UCY 


39 


36 


26 


8 


THE HORN RIDE TRIBAL AMERICA 583031 R S 


EN 


4« 


32 


25 


u 


HARLEOUIN-THE BEAUTY AND THE BEAST WASNER SRCS <3513 


♦ 5VEN VATH 
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(41) 


NEW^ 




ABRIENOO PUERTAS £- C J-S7? 


♦ GLORIA ESTEf AN 


?42) 


NEW^ 


I 


I'VE BEEN WAITING K4B 018 


MAYDIE MYLES 


(43) 


44 




2 


(WHEN 1 KISS YOU) 1 HEAR CHARUt PARKER PUVING LOGIC Wm 


SPARKS 


(44) 


47 




2 


LOVE ENUFF VIRGIN 3B50S 


♦ SOUL II SOUL 


45 


46 


47 


5 


EENY MEENY (SWEET TEMPTATION) QWEST A357a,WARNER BROS RUFFNEXX SOUND SYSTEM 


(46) 


NEW^ 


I 


SHINE lOG'C 59026 


« ERIRE 


47 


24 


13 


12 


HUMAN NATURE MAVERIC^%RE ilSaOWARNER BROS 


♦ MADONNA 


(48) 


NEW^ 


1 


FAIRGROUND EASTWEST PROMOEEG 


♦ SIMPLY RED 


(49) 


NEW^ 


1 


GOING ROUND VIBE IMPORT'MCA 


D'BORA 


(50^ 


NEW^ 


1 


PAPER MOON BOLD' STARS BOLD' 
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FANTASY VI 7 iXjCOLUMBA/SC'.'t ': . ■ - .r 


♦ L'ARIAH CAREY 
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4 
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TELL ME 1 ■ 1 * 1 LPtC 78068 


* 

♦ GfWOVt THEORY 


'3 


)l 34 




2 


WINGS OF THE MORNING (MMT) AFRICAN STAR'RAL 7I99tlSU^N0 


♦ CAPLETON 


(4); 8 


28 


3 


SENTIMENTAL (M) m (X) ARISTA 1-2892 


♦ DEBORAH COX 


5 


3 


3 


5 


RUNAWAY ITI (XI A&M 1225 


♦ JANET JACKSON 


( 


7 


2 


4 


DANGER m FADCR D07fillyOCURY 


♦ BLAHZAY BLAHZAY 






) 


17 


25 


5 


SET U FREE II) IX) STRICTIY RHVTHH 12362 


PLANET SOUL 




i 




14 




2 


AUTOMATIC LOVER (CALL FOR LOVE) IMI m ARISTA 1 2877 


♦ REAL MCCOY 


9 


6 


5 


3 


ICE CREAM iTi LOUD 61«iHCA 


♦ CHEF RAEKWON 


10 


5 


31 


3 


BOMDIGI IM) IT) OCF JAM/RAL 7197^ISU\ND 


* ERICK SERMON 


11 


10 


24 


3 


1 GOT DAT FEELIN' IM) IT] CLR 5214 


D.J KOOL 


12 


2 




2 


LIQUID SWORDVLABEU ITI GEFFEN 22106 


♦ GENIUSiGZA 


13 


9 




2 


SAY A PRAYER Tin ARISTA I 2882 


TAYLOR DAYNE 


(14) 


19 




2 


UKE THIS AND LIKE THAT ITI ROWOV 3-5053;ARIsrA 


♦ MONICA 


(15^ 


35 




2 


CELL THERAPY IMl IT) IX] LAFACE 2-41 14/ARtSTA 


* GOODIE MOB 


16 


12 


6 


3 


THROW YOUR SET IN THE AIR IM] [Tl IX] RUFFHOUSE 7e046COLUMBU 


♦ CYPRESS HILL 


17 


11 


1 


8 


MC'S ACT LIKE THEV DONT KNOW IT) Ol) JIVE 4232 ) 


♦ KRS-ONE 


IB 


13 


3 


10 


HOW HIGH IT] IX) DEF JAWRAL 992&ISLAND ♦ REDMAN/METHOD MAN 


19 


18 


12 


19 


THE BOMBI ITHESE SOUNDS FALL..) IM) IT] «] HENRY STREET;^ BEAT 95747/AG 


♦ THE BUCKETHEADS 








27 


16 


6 


TAKE ME HIGHER IT) ixi M0TC7WN 0433 


♦ DIANA ROSS 
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I'LL ALWAYS BE AROUND (Ml IT) IX) MCA 55146 « C«C MUSC FACTORY FEAT AS K. M E. 1 VIC BUtCK 








33 


21 


16 


SUGAR HILL ITmxi EMI 58407 


♦ A2 


23 


16 


13 


9 


YOU ARE NOT ALONE IT) (XI OK 78003 


« MICHAEL JACKSON 


24 


20 


15 


15 


PLAYER'S ANTHEM IMUTI (XI UNDEAVBIG BEAT 95750 AG 


♦ JUNIOR M AF IA 


25 


29 


38 


; 


MISSING IT) 1X1 ATLANTIC e562CkAG ♦ EVERYTHING BUT THE GIRL 


27 




NEW*- 
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RUNNIN' ■': IX( OEUCIOUS VINYl 5846aCAPITC4. ♦ THE PHARCYOE 




15 


10 


7 


REAL HIP HOP (Ti IX) LASTWEST 66I0i'E£G 


♦ DASEFX 


21 


26 


14 


3 


HEADZ AINT REDEE (Tl WRECH 20165'NERVOUS BLACK MOON/SMIF-N-WESSUN 


29 


21 


11 


4 


1 HATE U (T) IX] NPG ABsga-WARNER BROS. 


+ 


(^ 


NEW^ 


1 


UNION CITY BLUE (]] (Xl BRILL'ANTXHRYSALIS 58474£M[ 


BLONDIE 


31 


28 




2 


LAST DAYZ (Ml IT) IX) mwi 7115.'lSLAt»D 


♦ ONYX 


32 


24 


22 


3 


RUNNING AROUND TOWN IT] II) SIRE 660B6EEG 


♦ BILLIE RAY MARTIN 


33 


23 


18 


10 


VIBIN' IT) (XI MOTOWN (D407 


♦ BOYZ II MEN 


34 


22 


i; 


21 


BOOMBASTIC'IN THE SUMMERTIME IT] IX] VIRGIN 38496 


♦ SHAGGY 


35 


25 


23 


8 


BROKENHEARTED ,T i«i ATLANTIC e5551)AG 


♦ BRANDY 


(36) 


NEWft' 


1 


UVIN' PROOF (Ml IT) PAYDAY.FFRR 0077,15mND 


♦ GROUP HOME 


37 


32 


27 


11 


A WHITER SHADE OF PALE/NO MORE "1 LOVE YOU'S" (UimiXI ARISTA 1 2851 ♦ ANNIE LENNOX 


38 


44 


48 


9 


SAFE SEX, NO FREAKS (Ml IT] WRECK 201 '.:,s , _ ♦ FUNKMASTER FlfX t THE GHEHO CELEBS 


_ 


39) 


NEW^ 


I 


1 MISS YOU (COME BACK HOME) IM] IT) ix) uptown 55)32MCA 


♦ MONIFAH 


40 




47 


43 


10 


THIS THAT SH'T (MliT) ixi JIVE 42303 


♦ KEITH MURRAY 


_ 


41) 


NEW^ 


1 


AIN'T NUTHIN- BUT A SHE THING m LONDON 0346ISumD 


♦ SALT-N-PEPA 


42 




40 


40 


10 


TME NOO FACTOR (D (Xj BIG SCAT 9S743we 


♦ MAD SKILL2 


(43) 


NEW^ 


1 


BOOMaOOMaOOMmiXIAUREUSIlOO « THE OUTHERE BROTHERS 


44 


50 


20 


3 


SUCCESS m RElATIvnY 1251 


♦ FAT JOE 


(45) 


RE-EMTRr 


18 


1 GOT 5 ON IT IT) NOO TRVBE 38474^VTRGIN 


♦ LUNI2 


46 


41 1 - 


11 


SCATMAN (SKI-BA-BOP-BA-DOP-BOP) ITI IX] RCA 64379 


♦ SCATMAN JOHN 


_ 


47) 


RE-ENTRY 


18 


FREEK'N YOU IMI IT) (X) UPTOWN 55041'MCA 


♦ JODECI 


46 




39 


39 


5 


EVERYBODY BE SOMEBODY ITI MAW 0002^TROLY RHYTHM RUFFNECK FEATURING -YAVAHN" 


49 


42 


26 


4 


A MOVER LA COLITA IT] (XI GROOVE NATION 7B04BSCOni BROS 


ARTIE THE 1 MAN PARTY ] 




RE-EmRT 


8 


TURN IT OUT (Tl IX] MCA SCONDTRAiCXS 55) 13 MCA 


LASELLE 1 



O Titles with trie greatest sales or club play increases this we«k. ♦Videoclip availability- Catalog number is fof vinyl maxi-slagle. Of cassette maxi-smgle if vinyi Is unavailaWe. On Sates chart; (M) Cassette fnaxi single availability. (T) Vinyl maxi-single availability. {X) CD 
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DARE 2 B DIF 



COME TO AAV WINDOW 




i l QIFRENT 



m7«43-i2ir 

ZYX 7843 8 macil 
ZYX 7843-4 sjmc 



RENT 

DIRECT FROM STATEN ISUND, NEW 
YORK COMES THIS CO-ED DUO THAT 
ROCKED CLUBLAND LAST SUMMER 
WITH -A WORLD OF LOVE' NOW THEY 
TACKLE THE TOP 40 AIRWAVES WITH 
'COME TO MY WINDOW THEIR LIVE 
SHOW HAS KNOCKED THEM DEAD FROM 
COAST TO COAST THEIR MESSAGE IS 
SIMPLE. . FOR THOSE WHO DARE 2 B 
DIF RENT. Vrt SALUTE Ul 



U.S. DANCE PARTY 
VOL IV CONTINUES 
IN THE 
CELEBRATION OF 
MUSIC THAT IS ZYX' 
THIS IS THE LATEST 
8, GREATEST PEEK 
INTO THE WORLD 
OF EURO DANCE 
MUSIC MANY OF 
THESE TUNES HAVE 
BEEN 



U.S. DANCE PARTY VOL. 4 

PARTY HlBBHHHBiH STAPl 

TiNUEs nnl^SMi^nn oanceflc 



mmm mc? mum iimjii 

HARAJUKU 



2YX 60026-4/2MC 
ZYX 60026-2/2CD 



ZYX-MUSIC DISTRIBUTION LTD. 



72 Otis Stri 



let - West Babylon - New York 11704 



STAPLES ON THE 
OANCEFLOOR. IN THE 
HEALTHCLUBS ON 
THE RADIO AND NOW 
IN YOUR OWN LIVING 
ROOM TAKE HOME 
THE SOUND OF YOUNG 
EUROPE ON THIS 
DOUBLE CD SET OF 
HITS' 



Phone: 516-253 



FROM -PHANTOM OF THE OPERA" TO "ON 
MY OWN' THROUGH 'CAN YOU FEEL TME 
LOVE TONIGHF HARAJUKU HAS HAD 
YOU DANCING TO THE TOP TUNES FROM 
BOTH THE BROADWAY STAGE 4 THL 
SILVER SCREEN IF POCAHONTAS COUL 

GO OUT DANCING THIS IS WHAT SHt 
WOULD REQUEST FROM THE D.J I LOOK 
FOR THE FULL LENGTH RELEASE TO 
COME THIS FALL! 



0800 / Fax: 516-253-0128 




7YX 66033-12 12- 
Ut 66033-8 matll 
ZYX 66033-4 sgmc 
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Baker & Myers Do It Themselves 

Legendary Songwriters Record Debut Single 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Most acts takins 
debut singles to country radio are 
starting from scratch. But when 
MCG/Curb recording artists Baker & 
Myers visit stations on their current 
promotional tour, they perform not 
only their debut single, "These Arms." 
but their other songs, of which many 
have been staples of country radio, 
such as the multiformat hit "I Swear." 

Between the two of them. Gary 
Baker and Frank Myers have written 
numerous hits, including Crj-stal Gayle 
& Eddie Kabbitt's "Just You And I," 
Eddy Raven's "I Got Mexico," and 
Alabama's "Once Upon A Lifetime" 
and "T.L.C.A.S.A.F" .John Michael 
Montgomery's rendition of "I Swear" 
topped Billboard's Hot Country Sin- 
gles chart for four weeks, and All-4- 
One's cover wa-s No. 1 on the Hot 100 
Singles chart for 11 weeks. The tune 
was awarded top honors by the Coun- 
try Music Assn., the Academy of Coun- 
try Music, and Nashville Songwriter's 
Assn. International. It won Grammy 
awards for best country song and best 
R&B vocal. It has been named 
ASCAP's song of the year for two con- 
secutive years and was named Bill- 
board's No. 1 country song for 1994. 

After picking up nearly every tro- 
phy imaginable for their songwriting 
abilities. Baker & Myers are attempt- 
ing the transition from successful 
songwriters to recognizable perform- 
ers. 

"It was just a natural thing," Myers 
says. "I've been performing all my 




BAKER & MYERS 



life." 

Myers performed in Eddy Raven's 
band for nine years and co-wrote 
many of his biggest hits. Early in his 
career. Baker performed with pop act 
LeBlanc & Carr. More recently, he 
was lead vocalLst of the Shooters, who 
made some noise at country radio dur- 
ing their tenure on CBS Records in 
the late '80s. Prior to seeking a deal as 
a duo. Baker & Myers performed 
together in Marie Osmond's band. 

"This was the next logical .step for 
us to take, becau.se we've been work- 
ing together since 1988," Baker sa,vs. 
"We've been writing and recording 
together, playing in Marie's band for 
three years together, rooming togeth- 
er [on the road] . . . That's how we 
developed our sound, by being togeth- 
er for seven years. We weren't thrown 
together to compete with anybody." 

Making the leap from song- 
writer/musician to recording artist is 
not always easy. "A lot of people have 
tried it. Some are successful; some 



CMA Elects Directors And 
Officers Aplenty For Board 



NASHVILLE— The Country Music 
Assn. has elected new directors and 
officers on its board. 

Tony Conway, president of Buddy 
Lee Attractions, is chairman of the 
board. Kitty Moon of Scene Three Inc. 
in Nashville is the new president. 
Donna Hilley of Sony Music Publish- 
ing Nashville is executive VP, and 
David Conrad of Almo/Irving Music 
is senior VP 

New directors-at-large are Connie 
Bradley of ASCAI? Mercury Nashville 
president Luke Lewis, and Giant 
Nashville president James Stroud. 

Other new directors are Jeff Walk- 
er, John Berry, Pat Alger, Kip Krones, 
Tom Collins, Bob Titley, David Ross, 
Jay Werth, Bob Moody, Joe Galante, 
Stan Goman. Steve Moore, and Kevin 
Hale. 

New VPs are Dick McCullough, 
Roger Bovine, Dick Gary, Stan 
Moress, Janice Wendell. Paul Corbin, 
Tim Wipperman, Larry Daniels, Rich 
Krumme, Eddie Reeves, Jimmy 
Gilmer, Merlin Littlefield, Merle Kil- 
gore, Jack McFadden, Coyote Cal- 
houn, Bob Romeo, Terry Cline, Don 
Light, Barry Coburn, Bruce Allen, 
Larry Hicks, Steve Hauser, Peter 
Smyth, and John Huie. 

International VPs are Paul Fenn, 
Greg Rogers, Richard Wootton, and 

36 



Thomas Stein. 

Hal Durham is board secretary. 
Allen Butler is assistant secretary, 
Wayne Halper is treasurer, Charles 
Anderson is assistant treasurer, 
Trisha Yearwood is sergeant-at- 
arms. Dene Hallam is assistant 
sergeant-at-arms, Chet Flippo is his- 
torian, and Mike Curb is assistant 
historian. 

At-Iarge directors serving the sec- 
ond .year of their term are Rick 
Blackburn, Bruce Hinton, and E.W. 
Wendell. 

Other directors in the second year 
of their term are Evelyn Shriver, 
Brent Rowan, Dave Pennefather, 
Jerry Bradley, Larry Fitzgerald, Lon 
Helton, Dan Halyburton, Tim Mur- 
phy, Tim DuBois, Terry Woodward, 
Rick Shipp, and Joe SuUivan. 

Robert Deaton will serve the 
remaining year of Kitty Moon's direc- 
torship as she ascends to president. 
Tom Shapiro will serve out the direc- 
torship of Harlan Howard, who has 
resigned for health reasons. 

CMA lifetime board members are 
J. William Denny of Nashville Gas 
Co., Ralph Peer II of peermusic in 
San Francisco, Frances Preston of 
BMI in New York, and Joe Talbot of 
Talbot Music Publishing in Nashville. 

CHET FLIPPO 



aren't," says Roy Burkhert, senior 
buyer for 38-store, Troy, Mich. -based 
Harmony House. He says that he 
bought the debut release of Baker & 
Myers because he respects the duo's 
songwTiting abilities. 

Jerry Kamiler, divisional merchan- 
di.se manager in music for Trans World 
Entertainment, which owns and oper- 
ates 600 music stores throughout the 
U.S., feels that Baker & Myers haw a 
bright future. The duo performed at 
Trans World's convention, and Kamil- 
er says that the performance received 
the highest rating of all convention 
(Continued on pugg J8) 




And The Winners Are. SESAC honored its award winners at the Springhouse 
Golf Club in Nashville. Pictured, from left, are SESAC president/COO Bill Velez, 
TV broadcast winner Vince Caputo. new adult contemporary songwriter of the 
year Warren Hill, VP for writer/publisher relations Linda Lorence, Pride of SESAC 
Award winner Chip Davis, country songwriter of the year Frank Dycus, director of 
writer/publisher relations Greg Riggle. venue licensing songwriter of the year J.J. 
Maguire, jazz songwriter of the year Geri Allen, adult contemporary songwriter of 
the year Jim Brickman, and writer/publisher relations representatives Olga Car- 
dona and Tim Fink. 



Trisha Yearwood Seeing Stars At Series; 
Bear Family, Capitol, Sony Reissue Classics 



I AKE HER OUT TO THE BALLGAME: Trisha 
Yearwood sings the national anthem at the second 
game of the world series Sunday night (Oct. 22) in 
Atlanta, which, coincidentally, is her major market. 
She's taking her mom, dad, sister, and brother along 
with her. 
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by Chet Flippo 



iINKY FRIEDMAN announces that he is throwing 
his support to the Gay Texans for Phil Gramm move- 
ment. He is also considering doing a remake of George 
Jones' "He Stopped Loving Her Today" as "He Stopped 
Beating Her Today," with proceeds not going to the O J. 
defense fund. 

Fallout continues over the CMA Awards show and 
the awards themselves. 
Randy Scruggs said 
very vigorously at the 
RCA post-awards party 
that the Alison Krauss 
sweep is a very loud 
"wake-up call for the 
industry." At SRO, 
though, KKBQ Houston 
PD Dene Hallam said 
that he felt the show^ hurt 
the format. "I think the 
notion of Alison as 
ambassador for females 
and performances by 
Mary Chapin Carpen- 
ter and Dwight Yoakam were wrong. We're getting too 
hip for the room, for the beer-drinking mainstream. 
Where was 'I Like It, I Love It,' which was No. 1 for 
five weeks in Billboard? Where is the mainstream? We 
were one of the first to play Alison, but she's not main- 
stream. And the average country guy from Pasadena 
(Texas) would be turned off by Faith Hill." Hmmmm. 

Farm aid reports that its Oct. 1 benefit concert in 
Louisville. Ky., raised close to $1 million. Executive 
director Carolyn Mugar said the organization will 
award its 1995 grants in November . . . Those wacky 
Tractors have been sending over a Christmas song a 
day for the past 10 days. These include the unforget- 
table "Santa Looked A Lot Like Daddy," the sentimen- 
tal "Jingle My Bells," and the rocking "The Santa Claus 
Boogie," which was the first song the Tractors ever 
recorded, back in 1988. Jeff Carson's Christmas sin- 
gle is "Santa Got Lost In Texas." 

Bringing it BACK: Reissue news looks bright. If 
you have $259.95 to spare, consider Bear Family 10-CD 
boxed set "Ray Price And The Cherokee Cowboys: The 
Honky Tonk Years: 1950-1966," which spans Price's 
career from his first 78 for Bullet Records in 1950 to 
"Danny Boy," his 1966 pop emergence. The package 



includes an 80-page illustrated hardcover book, complete 
diseography, and a 38,000-word essay by Rich Kienzle 
. . . Capitol Nashville is bringing back Tennessee Ernie 
Ford's 1960 album "Sixteen Tons" for the 40th anniver- 
sary of the single's release. It sold 2.5 million units in 
the first 10 weeks. Capitol also has reissues by Tex 
Williams, .Merle Haggard, Wanda Jackson, and duets 
by .Jackson with George Jones. Sony Legacy plans a set 
of 1996 reissues, including albums by Johnny Horton, 
Marty Robbins, and the Stanley Brothers. Bear Fam- 
ily's remaining '9.t relea.ses include Johnny Cash, Marty 
Robbins, Flatt & Scruggs, Sheb Wooley, Brenda Lee, 
Vernon Oxford, the Osbourne Brothers, and George 
Hamilton IV. For 1996, Bear plans projects on Hank 
Thompson, Darrell McCall, Charlie Walker, Carl 
Smith, Little Jimmy 
Dickens, Tommy Dun- 
can, and Dick Curless 
. . . Willie Nelson will 
release his second boxed 
set of the year Nov. 14, 
Sony Legacy's "Revolu- 
tions Of Time . . . The 
Journey 1975-1993." The 
three-CD box is an 
overview of Nelson's 
Columbia career ... On 
Nov. 21, Mercury will 
release a 62-song boxed 
set of the Statler Broth- 
ers, "Anniversary Cele- 
bration." It includes a diseography and booklet but no 
new or unreleased material. 

Clay walker performed with the largest backup 
band of his career — some 350 pieces — when he did his 
single "Who Needs You Baby" with the University of 
Texas marching band at half time of the UT/Oklahoma 
University game at the Cotton Bowi in Dallas Oct. 14 
. . . Collin Raye is the first country artist to perform 
on Stephanie Miller's new late-night show. He sings "I 
Think About You" on Friday (27) . . . Ricky Van Shel- 
ton was given a star at the (Country Music Hall of Fame 
Walkway of Stars during Contry Music Assn. week . . . 
SESAC is the first performing rights organization to 
offer musical soundbites on the Internet's World Wide 
Web. Zoom into http://sesac.com for music soundbites. 
E-mail, and company and licensing updates. 
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ANK DONE IT THIS A-WAY: If you want hardcore 
country, check out Wayne Hancock's DejaDisc album 
"Thunderstorms And Neon Signs." He's got the voice, 
the sensibility, the writing chops, and the two-tone 
boots. This boy will convice you that you really should 
live in cheap motels, drink Mad Dog wine and smoke 
Luckies, and go out with the trashy waitress who lives 
in the trailer park on the edge of town. 
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SHANIA TWAIN A '/is => -.aihvi.le 5;:6S6 ;: 98 Eiis 


S4I SB THE WOMAN IN ME 
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4 


4 


3 


13 


JEFF FOXWORTHYA WWNERBROS 45356 110 9a 16,98) 


GAMES REDNECKS PLAY 
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ALISON KRAUSS A NOW THAT 

ROUNDER 0325* 19 9&15 981 la 


VE FOUND YOU: A COLLECTION 
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GARTH BROOKS A" CAPlTOL NASHKILU 29689 II0.9&15.981 


THE HITS 
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BLACKHAWK ^RISIA 18792 (IQ.9&'1S.98) 


STRONG ENOUGH 




10 


10 






DOLLY PARTON Columbia 67i4O^0NTf (998 EaTS98) 


SOMETHING SPECIAL 
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DAVID LEE MURPHY m i:oi4 no 98.15 9S||B 
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VINCE GILL A WCA 11047il0 9aT5.981 


WHEN LOVE FINDS YOU 
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THE MAVERICKS MCA 1I257- 110 98)15 981 


MUSIC FOR ALL OCCASIONS 
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FAITH HILL warner Bros 45872 (10 9816981 
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GEORGE STRAIT MCA 1 1263 (39 98.'49.9B1 
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GREATEST HITS 


IT 

1/ 


U 




17 




MARTINA MCBRIDE RCA 665G9 I9 9&'16 981 
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NOT A MOMENT TOO SOON 
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GREATEST HITS 
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WAITIN' ON SUNDOWN 
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26 


37 


32 


JOHN BERRY CAPiTOL RASHVIUE 28495 (I0.9a(]6.981 


STANDING ON THE EDGE 


12 


Cu) 


29 


- 


2 


MARK CHESNUTT DECCA 11261 MCAI10 9»'15 9BI 


WINGS 


24 


2i 


25 


32 


68 


ALAN JACKSON A arista 18759 1 10.9&15.98I 


WHO 1 AM 


1 


26 


24 


20 


92 


JEFF FOXWORTHYA 

WARNER BROS 45314 19.9416 98) |!B 


YOU MIGHT BE A REDNECK IF... 


3 


27 


27 


22 


7 


CUBB'T7M?i0°?!s'9ei ''"'^ *»NT1N' AND HAVIN' IT All 


10 


2> 


20 


13 


3 


EMILIO CAPITOL NASHVILLE 32392 (9.9CLI3.98) 


LIFE IS GOOD 


13 


29 


28 


24 


5 


SAMMYKERSHAWMERCURrNASHV1LLES28536(]0.98EQT69e) THE HITSr CHAPTER 1 


19 




33 


29 


77 


REBA MCENTIRE A' MCA 10994 iia9&15.98) 


READ MY MIND 


2 


31 


31 


26 


13 


TRACY BYRD • mca 11242 no 9a]5 98i 


LOVE LESSONS 


6 


OD 


32 


30 


10 


TERRI CLARK mercury NASHVIUE 526991 110 98EQ'15 98)IB TERRI CLARK 


29 


33 


30 


47 


60 


PATTY LOVELESS • epic 6418a'S0«Y 19,98 Ea'15.98) 


WHEN FALLEN ANGELS FLY 


8 


34 


34 


31 


71 


TRACY BYRO A tACA 10991 (10.9a'15,9B) 


NO ORDINARY MAN 


3 


3S 


35 


27 


17 


Cu^vm (ISfs'tll ffl ™ RIGHT TO REMAIN SllENT 


7 


CD 


41 


39 


107 


REBA MCENTIRE A' MCA 109O6 1109(v:598l 


GREATEST HITS VOLUME TWO 


1 


QD 


40 


41 


89 


THE MAVERICKS A mca io961 (9 9815 98) n 


WHAT A CRYING SHAME 


6 



IthiS WEEK 


LAST WEEK 


2 WKS AGO 


< 

X 

o 
o 


ARTIST TITLE 

LABEL & NUMBER'DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) 


PEAK POSITION 


31 


37 


33 


17 


BRYAN WHITE ASYLUM 61642(10.941/15 98>H 


BRYAN WHITE 


17 


39 


36 


34 


89 


BLACKHAWK A arista 18708 (9 98(1 5 98) 


BLACKHAWK 


15 


40 


39 


28 


4 


TRACY LAWRENCE ATmNT>Ca2a47,fAGil09a'L598) 


TRACY LA)/fflENC£ LIVE 


24 




48 


44 


5 


S"u4* cSt (9.9& 13 98) * <=~''^''^ ™ ^^'^"^ 


41 


42 


42 


45 


49 


GEORGE STRAIT A mca iio92(i0 9S. 1^98) 


LEAD ON 


1 




43 


50 


17 


GEORGE JONES AND TAMMY WYNETTE MCA 1 l?4B(I0 9&l&9e) ONE 


12 


(JD 


44 


66 


15 


THE MOFFATTS POLYOOR NASHVILU 627373 (9,9ai3.&By|B 


THE MOFFATTS 


44 


49 


38 


35 


56 


TRACY LAWRENCE A ATlANTICS26&6>'AG(10 9a'l5.9(U 


1 SEE IT NOW 


3 


4C 


47 


43 


38 


NEAL MCCOY • atlastic i2Wmao.'i8.\i.%\ 


YOU GOTTA LOVE THAT 


10 


GD 


50 


46 


161 


GEORGE STRAITA' MCA 10651 1109&IS 9B\ 


PURE COUNTRY (SOUNOTRACKl 


1 


4> 


46 


40 


41 


WADE HAYES • Columbia 66412.'SONt i9 98 [Q'i'i%(H 


OLD ENOUGH TO KNOW BEnER 


19 


C49; 


57 


59 


65 


★ ★ ★ Pacesetter * 

WILUE NELSON ::iluvbi/i ^uei^^NT il 08 (i.- ^>^, 


* * 

SUPER HITS 


34 


50 


51 


67 


61 


THE TRACTORSA arista la?;^ <9 9& 15 9ai B 


THE TRACTORS 


2 


SI 


49 


38 


55 


ALABAMA* RCA 66410ll0.9a'15981 


SRCATEST HITS VOL. 3 


8 


S2 


45 


36 


9 


TY ENGLAND RCA 66522 (99a'l59B) 


TY ENGLAND 


13 


CM) 


65 




29 


SHENANDOAH capitoi Nashville 3 1109 no 9a' 1s.98i B 


IN THE VICINITY OF THE HEART 


31 


54 


54 


51 


16 


JEFF CARSON UOGCURB 77744iUIRB<99a'I& 9B)B 


JEFF CARSON 


22 


55 


52 


49 


90 


JOHN MICHAEL MONTGOMERY A' Atlantic 82&»'AG no 96i\h 9Bi KICKIN' IT UP 


' 


56 


56 


53 


35 


TRISHA YEARWOOD • MCA 1 1201 ao.9&'lS9e) 


THINKIN' ABOUT YOU 


3 


57 


53 


42 


39 


JEFF FOXWORTHY lAUGMtNGHVtNA2CM3{a9a'8 9ei 


THE REDNECK TEST VOLUME 43 


19 


58 


55 


48 


32 


RICK TREVINO Columbia 6677i,'sor« {9 98E(1'[59B) 


LOOKING FOR THE LIGHT 


17 


59 


60 


52 


31 


JEFF FOXWORTHY laughing hyena 2079 (4 9a'8.98l 


THE ORIGINAL 


27 


60 


68 


58 


29 


JEFF FOXWORTHY laughing hyena 2oao !4 9fti8 98i 


SOLD OUT 


35 


61 


58 


60 


36 


RHETT AKINS decca H09a'MCA(io.9ai5.98iB 


A THOUSAND MEMORIES 


48 


62 


59 


55 


38 


SAWYER BROWN • CUR8 77689(10.9*15981 


GREATEST HITS 1990 1995 


5 


63 


66 


69 


70 


DAVID BALL A WARNER BROS. 45562 f9.9B;'l6 981 


THINKIN' PROBLEM 


T~ 


64 


64 


54 


IS 


KENNY CHESNEY bha 66»2RCA <9 % 15 9S) B 


Aa 1 NEED TO KNOW 


39 




RE-ENTRV 


53 


CHARLIE DANIELS tPICM18^S0N^f (6 9»Ea9 9B! 


SUPER HITS 


50 


66 1 69 


63 


21 


OWIGHT YOAKAM REPRISE 45907.WARNER BROS (10 9&15.9 


SI DWIGHT LIVE 


8 


67 


73 


72 


10 


LEE ROY PARNELL 

CAREER 187WARISTAI109&15.98)a| 


WE AIL GET LUCKY SOMETIMES 


52 


68 


67 


62 


218 


BROOKS & OUNN A- arista i86sa [9 9& i ^ m 


BRAND NEW MAN 


3 




" 


70 


8 


DARYLE SINGLETARY giant 2460&WARNER BROS (10 9a'1598)B DARYLE SINGLETARY 


64 


70 


63 


65 


77 


PAM TILLISA *R'^TA ia75fl(9 9ai5.9a) 


SWEETHEART S DANCE 


6 


71 


62 


57 


172 


MARY CHAPIN CARPENTERA 'cauMS)A<8aai1iONYito 


8 ia'15 981 COME ON COME ON 


6 


72 


61 


64 


54 


MARY CHAPIN CARPENTERA Columbia 64327/SONYao 9 


8E(il6 981 STONES IN THE ROAD 


1 


73 


72 


73 


158 


^ui{n!^^^^tsm * '-^^ '^^^ "-'"^^ -s^^T 


1 


74 


75 


68 


55 


TOBY KEITH • POLYDOR NAS)WILLE 523407 [10 98(15.981 


BOOMTOWN 


8 


01) 


RE-ENIRY 


4 


RICKY VAN SHELTON Columbia 67l30>wvr (5 98 EQ-9 98) 


SUPER HITS 


64 



C3 Albums with Ihe greatest sales gams ttirs week. •RKOfding Industry Assn. OF Arrwfica (RIAAJ certificalron loc sales o' 500,000 units. ARIAA certi'Ication iot sales of 1 millioTi units, wrlh multimiltioct sclleis indicated by a numeral lollowmg the symbol. 'Asterisk irxjicates LP is available 
Most tape prKes, and CD prices for WEA and BMG labels, are suggested lists. Tape prces rrvafked EO, and all ottier CD prices, are equivalent prices, which are projected from wholesale pnces. Greatest Gainer shows chart's largest unit inciease. Pacesetter indicates tMBgest percentage growth. 
Heatseeker Impact shows albums rentoved from Heatseekers thts week. B indicates past or present Heatseeker title, ci 1995. Billboardi'BP' Communications, and SoundScan. Inc. 



Biibcxatd. Top Country Catalog Albums 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COUECTEO, COMPILED, AND PROVIDED BT §P^'j^^&\'l ' 
FOR WEEK ENDING OCT. 28, 1995 lllll" 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LABEL A NUMBERDISTRieuTING LABEL ISU13GESTE0 LIST PRICE OR EQUIVALENT FOR CASSETTLCD) 


WKS. ON 
CHART 




THIS 
WEEK 


UST 
WEEK 




WKS ON 
CHART 


1 


1 


PATSY CLINE A 12' (7 9aTZ 98) 200*«l«*l No 1 


GREATEST HITS 


232 




14 


13 


ALAN JACKSON A' arista 6681 (9 98 EQ'13 98) 


DON'T ROCK THE JUKEBOX 


20 


2 


3 


REBA MCENTIRE A' WCA 4979' (7.9a i2-98) 


GREATEST HITS 


230 




15 


16 


VINCE GILLA mca louoi9 9ai5 98i 


POCKH FULL OF GOLD 


26 


3 


2 


HANK WILLIAMS, JR. • CURB 77G3B le 9a9 9S: 


GREATEST HITS. VOL. 1 


46 




16 


14 


WAYLON JENNINGSA'RCASW 18 98) 


GREATEST HITS 


104 


4 


5 


GEORGE JONESA epic 4077&^ony (5 98 Ea9 98) 


SUPER HITS 


217 




17 


17 


HANK WILLIAMS mercury NASMVILLE 823293 17 98 EQ 10 981 


24 GREATEST HITS 


38 


5 


4 


KEITH WHITLEY A RCA 2277 (9 98 13.98) 


GREATEST HITS 


84 




18 


20 


REBA MCENTIRE A- mca 10400 (10 9a'L5.98) 


FOR MY BROKEN HEART 


11 


6 


6 


GEORGE STRAITA MCA 42035 17 9&12 98I 


GREATEST HITS. VOL 2 


232 




19 


18 


PATTY LOVELESS A epic 5323&SONY (9 98 EaT5 981 


ONLY WHAT 1 FEEL 


2 


7 


12 


ALABAMA A rca e.B?5 (7.9a 1 1 98) 


ALABAMA LIVE 


101 




20 


19 


COLLIN RAYE A tPIC4746aSONY(9 96La<13 98) 


ALL ICAN BE 


24 


S 


10 


SHANIA TWAIN mercury Nashville SI4422 (9.98 Eais 98i 


SHANIA TWAIN 


13 




21 


22 


COLLIN RAYE A epic 489a3^Y (9.98 E(V13.9ei 


IN THIS LIFE 


U 


9 


8 


GEORGE STRAIT A' MCA 5567- 17 ga 12 98) 


GEORGE STRAITS GREATEST HITS 


230 




22 




VINCE GILL A RCA 9fll4* (4 9a9 96) 


BEST OF VINCE GILL 


189 


10 


15 


THE BEIUMY BROTHERS CURB 42298 «CA (4 9a 11 98) 


GREATEST HITS VOL. Ill 


39 




23 


II 


PATSY CLINE mca 403817 9&1298I 


THE PATSY CLINE STORY 


64 


11 


7 


THE CHARLIE DANIELS BAND A epic 3879S..SONV (7 98 Eail 98) 


A DECADE OF HITS 


232 




24 


21 


GEORGE STRAIT • mca 10450(9 9815 98) 


TEN STRAIT HITS 


70 


12 


9 


BILLY RAY CYRUS A° M£(*CLjRr Nashville 510635 (1098 Eai6 981 


SOME GAVE ALL 


23 




25 




ALAN JACKSON A- arista 8623 (a 9a'13-98) 


HERE IN THE REAL WORLD 


5 


13 




KEITH WHITLEY • RCA 6494 (7 98 11 981 


DON'T CLOSE YOUR EYES 


10 


Catalog albums are ohjer Mies (Mtllch are registenng signiflcanl sales. 'C 1995. Billtnarl'BPI ConuDUnicalions and SoundScan. Inc. 
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by Wade Jessen 

In THE DUST: David Lee Murphy (MCA) claims his first No. 1 hit on Hot 
Country Singles & Tracks with "Dust On The Bottle." It's the fourth sin- 
gle from his debut set, "Out With A Bang," which bullets at No. 11 on Top 
Country Albums. Murphy, who describes this album as "Saturday-night-in- 
a-pickup-truck-with-the-windows-rolled-down-having-a-good-time-party- 
music," first appeared on the airplay chart in March 1994 with ' 'Just Once," 
which was included in the "Eight Seconds" soundtrack, peaking at No. 36. 
His previous single, "Party Crowd," reached No. 6 in August. 

Murphy, a native of Herrin, 111., moved to Nashville in 1983 to write songs, 
scoring his first success with material recorded by Reba McEntire and 
Doug Stone. WCUZ Grand Rapids, Mich., turns in the heaviest airplay for 
this release with 57 detections this week. Carl E, music director at that sta- 
tion, .says Murphy performed the song during a listener appreciation show 
in late August and spurred intense audience response. Heavy airplay is also 
monitored at WYNY New York, KSAN San Francisco, and WCTK Provi- 
dence. R.I. 

With a single BOUND: Alan Jackson's "Tall, Tall Trees" scores the 
week's largest airplay increase, rocketing 51-27. Detections for that track 
increase by more than 1,700 over the previous week, and it should reach Air- 
power status next week. This release is one of two new tracks on .Jackson's 
forthcoming hits package (Arista), available at retail Tuesday (24). That 20- 
song set also features "Home." the song Jackson performed during the 
Country Music Assn. awards telecast Oct. 4, which originally appeared on 
Jackson's debut disc, "Here In The Real World." That 1989 set re-enters 
Top Country Catalog Albums at No. 25, perhaps due to anxious buyers who 
watched the CMA ceremony. In fact, the lingering effects of the award show 
telecast cause us to raise bullet criteria again on this week's Top Country 
Albums list. 

Merry young ENGLAND: Xy England (RCA) earns our Hot Shot 
Debut at No. 66 on Hot Country Singles & Tracks with "Smoke In Her 
Eyes," the second outing from his self titled debut disc. England, who expe- 
rienced another important debut at the WSM Grand Ole Opry Oct 6, is a for- 
mer member of Garth Brooks' band, Stillwater. Meanwhile, Wade Hayes 
(Columbia) enters our airplay list at No. 69 with "What I Meant To Say," 
and hatted newcomer Terri Clark (Mercury) comes in at No. 75 with "When 
Boy Meets Girl." 

Red ALERT: Reba McEntire retains the No. 1 space on Top Country 
Albums with "Starting Over" after debuting there last week. Although the 
lead single from that set stalls at No. 22 on the airplay tabulation. Scott 
Borchetta, MCA/Nashville's promotion VR says the follow-up release, "Ring 
On Her Finger, Time On Her Hands." is already gaining momentum. That 
cut was a No. 5 hit for Lee Greenwood in 1982 on the same label. Mean- 
while, a 10,000-unit increase o\'er the prior week snags Greatest Gainer hon- 
ors on Top Country Albums and The Billboard 200 for Shania Twain's "The 
Woman In Me." Willie Nelson wins our percentage-based Pacesetter award 
on Top Country Albums (57-49) with a 50% gain, while a 25% boost brings 
Vince Gill's "When Love Finds You" the Pacesetter trophy on The Bill- 
board 200. 



SRO Awards Go To McEntire, McGraw 

Arista And Narvel Blackstock Are Also Honored 



NASHVILLE— Reba McEntire was 
honored as touring artist of the year 
and Tim McGraw as new touring artist 
of the year at the fifth annual SRO 
Awards, part of the Country Music 
Assn.'s international entertainment 
expo. 

Comedian Bill Engvall was host of 
the awards show, held Oct. 6 at the 
Wildhorse Saloon. Arista Records 
Nashville was named record label of 
the year. Narvel Blackstock of 
Starstruck Entertainment won as 
artist manager of the year. 



Other awards are as follows: club of 
the year: Crazy Horse Steakhouse in 
Santa Ana, Calif.; concert venue with 
capacity under 6,000: Ryman Audito- 
rium, Nashville; concert venue over 
6,000: Starwood Amphitheatre, 
Nashville; concert promoter: Steve 
Hauser, Pace Concerts Southeast/Star- 
wood Amphitheatre, Antioch, Tenn.; 
festival/special event: Fan Fair, 
Nashville; international concert pro- 
moter: Kieran Cavanagh, Kieran 
Cavanagh Productions. 

Publicist: Evelyn Shriver, Evelyn 



Shriver Public Relations; radio station, 
small market: WWYN Jackson, Tenn.; 
medium-market station: WIVK 
Knoxville, Tenn.; large-market .station: 
WSIX Nashville; road manager: Terry 
Elam (Vince Gill); support services 
company: TomKat's Catering, 
Nashville. 

Talent agency: William Morris 
Agency; talent buyer/producer George 
Moffett, Variety Attractions, 
Zanesville, Ohio; talent agent: Rick 
Shipp, William Morris Agency. 



BAKER & MYERS 00 IT THEMSELVES 

(Continued from page S6) 



activities. 

Kamiler says he was pleased that 
Baker & Myers were a hit at Trans 
World's convention, but the bottom line 
is whether or not they sell. "I knew 
ever>'one enjoyed them, but I was more 
interested in haw that is going to trans- 
late into putting dollars in the cash 
register," Kamiler says. "[The district 
and regional managers] all felt that, 
based upon the kind of music that is 
selling today, these guys really hit that 
sound right on the head, and they real- 
ly thought that from a sales point of 
view, Baker & Myers have something." 

He thinks that songwriting creden- 
tials are an excellent calling card in the 
approach to country radio. "The fact 
that a song has their name on it is obvi- 
ously going to gi\e them a leg up on the 
avalanche of other materials coming 
across that PD's desk," he says. "That 
should really bode well in their ability 
to get their music heard." 

Benson Curb, director of national 
sales for the Curb Group, says that the 
duo's success as songwriters carries 
"instant credibility. It's not like they've 
had ju.st one or two successful .songs," 
he says. "Their history goes back so 
far, and thev've written many hits." 

Even so, Paul Johnson, PD at WSOC 
Charlotte, N.C.. admits that, initially, 
he was skeptical about the duo's 
pros[)ccts as an act, because there's a 
difference between writing great 
songs and having star quality. "These 
guys both came up playing in bands, 
and they know how to do the star- 
power part of it," Johnson says. "And a 
lot of people can do the star-power part 
of it, and the problem is getting hooked 



up viith the right songs. But when you 
have guys who can write songs like 
Baker & Myers, there isn't going to be 
a problem with material. I've always 
believed that the heart of country 
music and country radio is the songs. 
The people that can come up with an 'I 
Swear' and the other songs they have 
are certainly equipped to do a lot over 
time. 'These Arms' is just the begin- 
ning — and a great beginning." 

MCG/Curb VP Carson Schreiber 
saj-s that emphasizing Baker & Myers' 
showmanship has been a key part of 
breaking them as artists. "They're 
great entertainers who write great 
music," he says. "The label is com- 
pletely committed to breaking Baker 
& Myers as a hit act in country music. 
They have all the ingredients, from 
showmanship on stage to the art and 
craft of spectacular songwriting." 

The label bucked conventional wis- 
dom by releasing a ballad, "These 
Arms," instead of an uptempo song, as 
the first single. Schreiber says that the 
label wanted a strong love ballad in the 
same vein as "I Swear" to connect 
Baker & Myers with that caliber of 
song in the minds of listeners. The duo 
says they were also in favor of "These 
Arms" as a debut single, because it 
showcases their harmonies. 

To insure that consumers are aware 
of Baker & Myers, MCG/Curb has 
launched a campaign to provide the 
artists with high visibility at radio and 
retail. While on the radio tour. Baker & 
Myers performed on-air acoustic sets 
that included the songs made hits by 
other acts as well as tunes from their 
debut album. The label will also sup- 



port the product through a syndicated 
radio special and radio advertising. 

"At retail, we're doing listening posts 
and trying to position them up front," 
Curb says. "We want people to really 
see what Baker & M.vers are all about" 

According to Curb, the act will be 
featured on Kmart's sneak preview 
machine, on Best Buy listening posts, 
and as part of Blockbuster's launching 
pad program, which puts the album on 
listening posts and sale prices the 
product. In-store appearances are 
planned at select outlets. 

Baker & Myers are booked by the 
William Morris Agency and managed 
by Gary F^con of Falcon Management 
■The duo plans to continue touring this 
fall. Among their upcoming dates is the 
10th annual Gastonia Fish Camp Jam, 
an event sponsored by WSOC that 
Johnson says generally draws 60.000 
people. 




Bush In '96. Artist Sam Bush signed 
with Sugar Hill Records at the Interna- 
tional Bluegrass Music Awards, Pk:- 
tured, from left, are Bush and Sugar 
Hill's Barry Ross. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE 

rmi {PuMisrtet - Licensing 0\i) Sheet Mu»k: Oi}1 

11 MX I NEED TO KNOW (Love Ttia Town. ASCAP/DsvKl 
Ajron. ASCAP/Murrati, BMI) WBM 

12 MtY GU. Of HIKE (Hot PuMished) 

48 ANYTHIW FOR LOVE (Sony Tr»e. BMI/Taylor Rose, 
BMI] KL 

IS UCK IN YOUR U)M5 MAIN (Almo, ASCAP/Garlicky. 

ASCAP.'Paui And kinaihsn. BMI) WBM 
7 BETTER THINGS TO DO (Gitst Cumbettond. BMl/Oia 

mond Struck. BML'Tom Shapiio. 6Ml/Son;( Iiee. 

BMI/Mike Curt). BMI) WBM^Vl 
SC IK> 01' TIVCR (Sw^i 01 PotyGram. SMI/lokeco. BMI) HI 
TO BILL S UUINDROMAi; BAR AND GRIU (Sony Doss 

Keys. ASCAP/OMML ASCAP/Miimotiu, BMI/Sonss Of 

Pol^ram. BMI) HI 
39 BORN IN THE DARK (House Of Dust BMI/FirstWnte. 

BMI) 

U CAN'T BE RULLY GONE (MCA. ASCAP/Gary Burr. 
ASCAP) 

43 THE CAR (Diamond Storm. BMl/EMI Timer Street. 

BMI/fMI Blackwood. BMI) 
4 CHECK TES OR HO (John Juan. BMI/Victwia Kay. 
ASCAP) 

33 DEEP DOWN (Rick Hall. ASCAP/Walertown. 

ASCAP/Alabsma Band. ASCAP/Wildcountry, 

ASCAP/Miss BIyss. ASCAP) WBM 
45 DON'T STOP (Sony Tree. BMI/Greal Cumbettand, 

BML^ianond Struck. BMl/Mik« Curb, BUI) WBM/HL 
1 OUST ON THE BOTTLE (N2 D ASCAP) 



RIGHTS/SHEET MUSIC 



2S 60 REST HIGH OH THAT MOUHTAM (Benefit. BMH WBM 
33 HALFWAY OOWH (Mighty Nice 6MI/laudersan|s. 

BMl/Btue Water. BMI) HL 
51 HEART HALF EMPTY (Gary Burr, ASCAP/MCA. 

ASCAP/TMI April ASCAP/Oesmotitte, ASCAP) 
30 HEAVEN BOUND (I'M READY) (EMI Blackwood. 

BMl/Tbght Key, BMLlinde Manor BMI) HL 
35 HERE COMES THE RAIN (Sony Tree. BMI/Raul Malo. 

BMl/3ongs 01 PolyGram. BMUSevertAnjels, BMI) HL 
S5 HOME ALONE IFianI Abroach. BMl^CA. SMI^Iy- 

Gram Interrulioaal Tunes. SESAC/C^aig Moms. ASCAP) 
SO HONKY TONK HULIH' (EMI Blxchwood. BMI/Torrest 

Hills. BMI) mU/Hl 
74 IF t AIN'T GOT YOU (Almo, ASCAP/WB. ASCAP/Bij 

Iractor. ASCAP) WBM 
U IF I COULD SEE LOVE (Warrwr-Tameflafle. BUl/Pan- 

cho Belita. BMlAongitiKle. BMI/August Wind. BMI/Coy- 

ote Moon. BMI/^ett James. BMII WBM 
55 IF I HAD ANY PRIDE UFT AT ALL (WB. ASCAP/East 

64 [h Street. ASCAP/Warner-Tamertane. BMI/Yasa, 

BMI) WBM 

21 IF I WAS A DRINKIH' MAR (EMI Towaf StTMt. 

BMI/MCA Canada. SOCAN/Sold For A Song. 

SOCAN^rrttwr Bsrt ASCAP) HL 
13 IF THE WORLD H40 A FRONT PORCH (TIE 

ASCAP^lac Giand, ASCAPAIuy Bueno. BMl/5ony Tree. 

BMl/Terilee. BUI) WBM/KL 
63 I JUST CAN'T STAND TO BE UNHAPPY (Care«rs-BMG. 



8Ml/Tti«h Prestwood, BMI) 
9 1 LET HER LIE (Big Giant. BMI/Di Vet. BMt/LitUe 

DaAol^ BMI) WBM 
10 I LIKE IT, I LOVE IT (Emdar ASCAP/Texas Wedie, 

ASCAP/Rick Kail, ASCAP) WBM 
52 I'M A STRANGER HERE MYSELF (Cross Timbers, 

BMI/Br)«ht Like The Sun, BMI/Foferunner, BMI/Palm 

Island. BMI) 

2 I'M HOT STRONG ENOUGH TO SAT NO (Zwnba, 
ASCAP) WBM 

2S IN PICTURES (BMG ASCAP/Careers-BMG, BMI) 
WBM/HL 

41 I THINK ABOUT IT ALL THE TIME (New Don, 

ASCAP/New Hayes. ASCAP/lrvitif. BMI) WBM 
37 irS HOT THE END OF THE WORLD (Sony Trt«. BMI,<1ef- 

■lee, 8Mi'D-Tn. BMl'Sony Crass Keys, ASCAP) HI 
12 I WAHHA CO TOO FAR (Cafeers-BMG. BMI/Doo 

Laynt BMl/lf\'i['«, BMI/Colter Bay, BMI) WBM/HL 
23 I WIU ALWAYS LOVE YOU (Velvet Apple. BMI) WBM 
58 KNOCK. KNOCK (WBM. SESAC-'EiIra Innincs, 

SESAC/Warnei-Iamerlane BMl/Jett Stevwis, BMI) WBM 
M LEAD ON (Acutf-ftese. BMl/Maypop. BMI^ildcountiy. 

BMI) WBM 

8 LET'S GO TO VEGAS (All Over Town, BMt/Sony free, 
BMI) WBM/Hl 

36 LIFE GETS AWAY (Blackened. BMI/lrvine. BMl/EMI 

Blackwood. BMI/B«triletiem. BMI) WBM 
20 LIFE GOES ON (Howiin Mils, ASCAP/Squate West, 

ASCAP/Kickinn Btrd, BMIAfiomahswk, BMI/Careers- 

BMG. BMl^aker Mstket. BMI) WBM/HL 
71 USTEHIN' TO THE RADIO ISIarstruck Aneel. BMl/EMI 

Blackwood. BMI) 
31 LOVE LESSORS (Saddle Tan. BMI/Acuff-Rose 

BMI/Hewitt. ASCAP) WBM 



5 HO MAN'S LAND (All Over Town. BMI/Sony Tre«. 

BMi;Nfw rt'oM BMi.'love This lown, ASCAP/Oatnd 
Aanw ASCAPI WBM,.'Hl 
57 NOT ENOUGH HOURS IN THE NIGHT (Sony Cross 
Keys, ASCAP/Kim Williams. ASCAP/O-Tex, BMI/Hit 
Street. BMI) 

*4 NOTHING (Coal Dust West. BMI/Wainer TarnenarH. 
BMI/Songs 01 PotyGram. BMI/Seven Angals, BMI) 

28 ONE BOl ONE GIRL (EMI BUcAwood, BUl/Marh Alan 

Spnneer. BMI) HL 
38 ONE EMOTION (Blackened. BMI/1n'in& BMI) WBM 
22 ON MY OWN (r«ew Hidden Valley, ASCAP/Carolefiayvr 

Stgti. BMI) WBM 
73 PARn ALL NIGHT iShabloo. BMIyMax Latfs. BMI) 
42 REBECCA LYNN (MCA. ASCAP/Acutf-Rose. BMI) WBM 

46 RU8-A-DUBBIN' (Goodman Walker. BMI/B«ckaroo 
BMI/^hocI MiaigM, ASCAP) WBM 

6 SAFE IN THE ARMS OF LOVE (Irving. BM(/FortunaEe 
Moon, BML^La Rue Two. BMI,^anesv)lle. BMI) WBM 

48 SAVE THIS ONE FOR ME [EMI Apnl, ASCAP/ldes V 
March, ASCAP/Slarstruck Writers Group. ASCAP/Mart 
D AS(^) HL 

47 SHE AIH7 YOUR ORDINARY GIRL ISuzi foe. BMI/My 
Split. BMI) WBM 

59 SHE SAID YES (BMG, ASCAP/Sony Tree, BMI) 
3 SHE'S EVERY WOMAN (BMG, ASCAP/Major Bob, 

ASCAP) WBWHL 
66 SMOKE IN HER EYES (C«fe«rs-BMG. BMI/Hugti 

Prestwood. BMI) 
IT SOMHIMES SHE FORGHS IWB ASCAP) WBM 

27 TAU, TALL TREES ario BMlTottK/iDi- BMI) WBM 

28 TEOUlU TALKIN' (Hidden Planet BMI/Ensi^n. 
BML^Tireat Cumberland. BMI) WBM/HL 



24 THAT'S AS CLOSE AS I'LL GET TO LOVING YOl 

(Mdames. BMH R S . BMl;Bugle. BMI/hving. BMI/AJmo. 
ASCAP.'Tiiki Merm, ASCAP^-Siren, SABAM) WBM 
67 THESE ARMS ilomba. ASCAP/Diim Stars ASCAP) 
HUWBM 

16 (THIS THING CAUED) WAHT1N' ANO HAVIN' IT ALL 

(WB. ASCAPi^mosonian. ASCAP/Avalon Way, ASCAP) 
WBM 

62 THOU WORDS WE SAID iMiehty Nice. BMI/Vfait No 
More. BMI/Bluo Walor, BMI/TWyGtam IM I. ASCAP) 

GO THREE WORDS, TWO HEARTS. OHE NIGHT (Music 
Corp Of Amencs. QUiMai^ Collie. BMI/THousenotei. 
BMI) HL 

64 THE TROUBLE WITH LOVE (Musjc Corp 01 Amenca. 
BMl'Santee River, BMl/Blackwood. BMl/TickM To RkM. 
BMI) HL 

34 TROUBLE IBro N Srs. BMI/Keilh Syk«s. BMI) 

69 WHAT I MEANT TO SAY (Sony Tree, BMl/Oon Cook. 

BMI/KaTy's Rainbow. BMI/Sony Cross Keys. 

ASCAP/Mill Village ASCAP) 
46 WHEN A WOMAN LOVES A MAN (Major Bob. 

ASCAP.^'Sany Ttee. BMI/True South, BMI) WBM/H. 
75 WHEN BOY MEETS GIRL (Great Cumberland. 

BMLDianiDnil Struct! BMI/Sony Tree. BMI) 

14 WHISKEY UNDER THE BRIDGE (Sony Tree. BML/Doit 
Cook. BML'ButlalD Praitw. BMI/Stowbtlly. BM) HL 

15 WHO HEEDS YOU BABY (lori James. BMIyiiitda Cobb. 
BMI/ThBt's A Smasti. BMI/5ory Cross Keys. ASCAP) 
HI 

61 WHO'S COUHTINO (EMI April. ASCAP/SOoudacaster. 
BMI/Baby Mae. BMI/Kamstein Cumberlar)(J. ASCAP) 
WBM/HL 

18 THE WOMAN IN MC (NEEDS THE MAN IN YOU) 

(Loon Echo. BMI/Zamba. ASCAP} WBM 
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Bilbgad HOT COUNTRY .llSf^ 



COMPILED FROM « KATIONAl SAMPLE OF AIRPLAY SUPPLIED 8Y 
BROADMSI DAIA SYSTEMS RADIO TRACH SERVICE 150 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



Is 


3* 




WKS ON 
CHART 


TITLE 

PRODUCER i5DN(irtRntfl' 


lABtl S. 


ARTIST 

H'MBERtJISTRIBUTING LABEL 


PEAK 
POSITION 


CD 




1 


12 


★ ★ * No. 1 ♦ * * 

DUST ON THE BOTTLE LtekmNo l 


DAVID LEE MURPHY 

ICMVl MCA MW4 


1 


CD 


2 


5 


14 


I'M NOT STRONG ENOUGH TO SAY NO 




♦ BLACKHAWK 

iL) iv: ARISTA :-:6S7 


2 


3 


1 


2 


« 


SHE'S EVERY WOMAN 

i REViOLO^ V -Hfl.V.LifrRCOKSI 


GARTH BROOKS 

CAPITW NASH'^iLLE ALBUM CUT 


i 


CD 


8 


13 


6 


CHECK YES OR NO 

■ . "■■■r DMWtllS.DHOGLESeVi 




♦ GEORGE STRAIT 

{ViM[:a ^^i;; 


4 


CD 


9 


10 


10 


NO MAN'S LAND ♦ JOHN MICHAEL MONTGOMERY 


5 


(D 


10 


12 


14 


SAFE IN THE ARMS OF LOVE 

■ M KENNEDY.P BUNCH) 




♦ MARTINA MCBRIDE 

FCirVjRCAMlJS 


6 


7 


3 


4 


16 


BETTER THINGS TO DO 

iltUA i;.- .RD.I CLARKX WAItRS) 


♦ TERRI CLARK 

IC) [V) MERCURY NASHVILLE flSi' 046 


3 


8 


5 


6 


13 


LET'S GO TO VEGAS 

^ HEM." i • ■ -.1 : ■ 




♦ FAITH HILL 

IC) IV: WARIER BROS 17181 


5 


CD 


13 


16 


14 


1 LET HER LIE 

• ■ ■..liOMALlOva.XIHNSON) 


♦ DARYLE SINGLETARY 

iCi'VIG^fiT 17818 


9 


10 


6 


1 


12 


1 LIKE IT, 1 LOVE IT 

: . L ■■ ''t--: DUKESJ SANOCfiSON.M-HAlU 




« TIM MCGRAW 

(C; IVI CURB 76%1 


1 


OD 


12 


14 


14 


ALL 1 NEED TO KNOW 

■ 1 1 H'.NGiRl 




♦ KENNY CHESNEY 

IC) ^; BNA fc4.1A; 


11 


GD 


15 


15 


13 


1 WANNA GO TOO FAR 




♦ TRISHA YEARWOOD 

(ViMCA ^W?8 


12 


13 


; 


3 


14 


IF THE WORLD HAD A FRONT PORCH 

r-' • • ■. 1 1' -I- . 1' 'M/iHOj 




♦ TRACY LAWRENCE 

iC: IVT ATlA.'lTIC8;i 19 


2 


05 


17 


18 


6 


WHISKEY UNDER THE BRIDGE 

'. - ' • H DUNN) 




BROOKS & DUNN 

IVI ARISIA 1 :;7c 


14 


OD 


18 


22 


7 


WHO NEEDS YOU BABY 

^1K^'J_ . .'..M ■ ' ' r WILLIAMSI 




♦ CUT WALKER 

1C!IVIG.ANT 1 7 77 1 


15 


IS 


II 


II 


IS 


(THIS THING CALLED) WANTIN' AND HAVIN' IT ALL 

M MIL_L- '■■ ■.' .! -v; ;,L' LLOGItiS 


♦ SAWYER BROWN 

Id IVI CURB 76555 


11 


OD 


16 


17 


11 


SOMETIMES SHE FORGETS 




♦ TRAVIS TRin 

IV 1 WARNER BROS 17 7LT2 


16 


m 


20 


19 


12 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) 




♦ SHANIA TWAIN 

MERCUR- NA5I1V.LLE 8572015 


18 


CD 


21 


2b 


9 


BACK IN YOUR ARMS AGAIN 




LORRIE MORGAN 

iCi IV; RNA f).:.T5T 


19 


(D 


24 


23 


9 


* ★ * AlRPOWER * * * 

LIFE GOES ON 

C JI\flV^:f;,Di;KAU,nrTlf TEJ(AS{DGfiAV r UCHUGn K tLJllESli 


♦ LITTLE TEXAS 

IVI WARNER BROS 17/70 


20 


QD 


23 


21 


12 


* * * AlRPOWER * ★ * 

IF 1 WAS A DRINKIN' MAN 

' >r- F jDC.BHiLU 


♦ NEAL MCCOY 
iCl IVT ATUWTIC 87120 


21 


22 


22 


20 


7 


ON MY OWN 




♦ REBA MCENTIRE 

:Lii:viMcA;.f:iuc 


20 


QD 


26 


27 


7 


1 WILL ALWAYS LOVE YOU 


DOLLY PARTON & VINCE GILL 

COLUMBIA ALBUM CUT 


23 


(D 


27 


29 


9 


THAT S AS CLOSE AS I LL GET TO LOVING VOU 

£. GIBSC* ;S DVrOR-SK-r J: F^ERS-jN.J LEXERS! 




♦ AARON TIPPIN 

IC; IV 1 RCA 64^92 


24 


Qb) 


28 


31 


5 


IN PICTURES 

E MRD^JR .ILABAWa I) COTLE.B E BO^D; 




ALABAMA 

ICI IVlRCA«4.i:9 


25 


26 


19 


9 


14 


ONE BOY. ONE GIRL 

. ■.! A SPRINGER.S SMITHI 




♦ COLLIN RAYE 

LOIVI Ef*lC 77973 


2 


(E) 


51 




2 


TALL. TALL TREES 




♦ ALAN JACKSON 

:vi ARISTA 1-2S79 


27 


QD 


29 


34 


11 


TEQUILA TALKIN' 

■. ' . 1 MV.C WATERS 




LONESTAR 

ic: IVI BNA 64386 


28 


QD 


30 


35 


9 


GO REST HIGH ON THAT MOUNTAIN 




♦ VINCE GILL 

IV; MCA 55098 


29 


30 


25 


24 


13 


HEAVEN BOUND (I'M READY) 


(i: 


♦ SHENANDOAH 

V: CAPITOL NASHVILIE 5844? 


24 


QD 


32 


37 


8 


LOVE LESSONS 




♦ TRACY BYRD 

ci iv; Mr.A 55;02 


31 


32 


14 


8 


17 


HALFWAY DOWN 

E bJhiil.jH i; L/.iJDtRl!ALt 




PATTY LOVELESS 

C: IVI EPVC 77956 


6 


CD 


39 


46 


4 


DEEP DOWN 

P THUS M PCOIE (W ALDRlOGEJJAftRARO) 




♦ PAM TILLIS 

ICl ;vi ARISTA 17878 


33 


(D 


38 


41 


6 


TROUBLE 




• MARK CHESNUTT 

ICI IVI OECGA 55103 


34 


QD 


36 


39 


11 


HERE COMES THE RAIN 

■ - t MALO.KaSTAS; 




♦ THE MAVERICKS 

CUViTACAsSUBO 


35 


(D 


45 


64 


3 


LIFE GETS AWAY 

. ' i ■ L-M. K :C BtATK.HMCHOlj'iS.rsCHUTLER 




CLINT BLACK 

RCA ALBUM CUT 


36 


QD 


37 


38 


11 


IT'S NOT THE END OF THE WORLD 

t r:.!!; 1 ■.iLiJN.L.BOONE.E.CLARK 




♦ EMILIO 

C: CAPITOL ^ASHVlLl£ 58432 


37 


38 


31 


30 


17 


ONE EMOTION 

Im . ;[ . i i/.i>. CBlACK.ftNIOIOlAS: 




♦ CLINT BLACK 

IVI R^ 643S; 


2 



is 


UST 
WEEK 




z 

Oi- 

is 


TITLE 

PHCinnci . ir^i.r.i i; 


ARTIST 

LABEl 4 NUMBER'CISIRIEiUTING LABtl 


PEAK 
POSITION 


QD 


40 


44 


6 


BORN IN THE DARK 


DOUG STONE 

IVI COLUMBIA 'my* 


39 


QD 


42 


43 


8 


WHEN A WOMAN LOVES A MAN 


♦ LEE ROY PARNELL 

!Vi CAREER :-256; 


40 


41 


33 


28 


17 


1 THINK ABOUT IT ALL THE TIME 

1 riLiVtl.,L HliVJAkD IJ SCHL;I7,B L.VSEY 


JOHN BERRY 

CAPITOL NASHVILLE ALBUM CUT 


4 


(4D 


44 


53 


4 


REBECCA LYNN 

B } WALKER JR K lEHNING iD SAMPSON S E\NiNG) 


♦ BRYAN WHITE 

(CiiV. ASYLUM 6436.J 


42 


QD 


48 


55 


4 


THE CAR 

C HC'WARCmC M SF'RIGGS.G.HEVDEI 


♦ JEFF CARSON 

ICI :)! IV! MCG CURB 76970 


43 


C® 


52 


59 


3 


NOTHING 

PANl:iR-iur, I: VOAKAM.ROSTASI 


□WIGHT YOAKAM 
REPRISE AlBUW CUT WARNE R BROS 


44 


45 


41 


26 


16 


DON'T STOP 

.3C- iL -.A.NS T SHAPlROl 


♦ WADE HAYES 

IC)(V) COLUMBIA 77954 


10 


QD 


49 


51 


5 


RUBADUBBIN' 

1 cut 1 , . : V.-, ' . ■. I'.'^mi 


♦ KEN MELLONS 

iCIIVTiPIC 7B066 


46 


(S) 


46 


42 


18 


SHE AIN'T YOUR ORDINARY GIRL 


AUBAMA 

10! IV, HC^ 04745 


2 


(D 


47 


48 


8 


SAVE THIS ONE FOR ME 

S BUI^ 'i . 1 -7 IV THOMPSON.MU SANDERS, 


« RICK TRFVINO 

IC! IV! CI7LIMBIA 7797,-i 


47 


® 


50 


49 


7 


ANYTHING FOR LOVE 

nCOC- ■ 1 . ■■-■ ART.S HOGINi 


♦ JAMES HOUSE 

'Ci iVEPIO 77967 


49 


50 


54 


57 


7 


HONKY TONK HEALIN' 

BCHAN. ; • : • ■ 


♦ DAVID BALL 

(V) WARNER BROS 17785 


50 


CS) 


59 


72 


3 


HEART HALF EMPTY ♦ TY HERNDON FEATURING STEPHANIE BENTLEY 

mOi-'.V.i i;.- 1 .ih..' ■ I HiLlii .CiiVj EPIC 78073 


51 


CD 


56 


56 


S 


I'M A STRANGER HERE MYSELF 

C HRU: • ■ I " iM'jCY.M LINDSEV.M KEITHI 


♦ PERFECT STRANGER 

ICI {VI CURB 76%9 


52 


CD 


67 


- 


3 


CAN'T BE REALLY GONE 

J STRl i ■ • ., 1 '7 4 1. bjRR) 


♦ TIM MCGRAW 

iC! 1^1 IVI CURB 76971 


53 


54 


57 


54 


19 


LEAD ON 

T BRQWN.G.STRAIT iE DILLON. T LiENTRYl 


GEORGE STRAIT 

(V7 MCA 550M 


7 


QD 


71 




2 


IF 1 HAD ANY PRIDE LEFT AT ALL 

1 n.7WiS i; HCIW7.90. iGRTf 'JEDAUM TSfAlS.L 5rTS[R 


♦ JOHN BERRY 

101 IVI CAPITOL NASMVilLE 58465 


55 


56 


53 


52 


16 


BIG OL' TRUCK 


« TOBY KEITH 

IY7 POLYDCfi NASHVILLE 579 574 


15 


CD 


62 


74 


3 


NOT ENOUGH HOURS IN THE NIGHT 

- .'^'i: A L.ARKER fi KARBIS H WILLIAMSI 


♦ DOUG SUPERNAW 

ICSVIGIANT 17764 


57 


® 


60 


61 


4 


KNOCK. KNOCK 

7rRr.,:i i ■.ALLEY. i STEVENS!' 


♦ THE HUTCHENS 

ATLAfillC ALBUM CUT 


58 


QD 


63 


- 


2 


SHE SAID YES 

\1 ;VRir,-r i; C-OYIE.R AKINS' 


♦ RHETTAKINS 

IVI OECCA 557335 


59 


60 


55 


50 


20 


THREE WORDS. TWO HEARTS. ONE NIGHT 

'-r:.v ' '.' : ■ if,' 1 .'1 III C, POUSE! 


♦ MARK COLLIE 

IC! IviGiANT 17855 


25 


61 


58 


58 


8 


WHO'S COUNTING 

';'t.- liGER.T MARTIN.R. WILSON! 


♦ WESLEY DENNIS 

IV! MERCURY NASHVILLE 852 236 


58 


CD 


64 


62 


4 


THOSE WORDS WE SAID 


♦ KIM RICHEY 

IC! iVIMERCUHT NASHVILLE 852 300 


62 


CD 


68 


70 


3 


1 JUST CAN T STAND TO BE UNHAPPY 

- 7J.-- ' ■ ■ -L^TWCODI 


♦ BOBBIE CRYNER 

ICl IV) MCA 55099 


63 


QD 


66 


67 


5 


THE TROUBLE WITH LOVE 

.-1 ^'1 ! ., - ■. ■:■ L-;UAIRE 


♦ ROB CROSBY 

(CI RIVER NORTH NASHVILLE 3006 


64 


69 


65 


68 


3 


HOME ALONE 

- I AM.371,L SHELL 0 'A WILS."1 1 '.i ■■7- 


♦ A RUNNER 

7 I'OIYDOR NASHVILLE 577 040 


65 










* * * Hot Shot Debut * * * 




QD 


NEW^ 


1 


SMOKE IN HER EYES 


♦ TY ENGLAND 

CI!'.') RCA 64405 


66 


QD 


72 


69 


5 


THESE ARMS 


♦ BAKER 4 MYERS 

LCi IV! MCG CURB 76967 


67 


QD 


75 




2 


IF 1 COULD SEE LOVE 

•, C 1 i.ARC B lAMfsi 


♦ BRETT JAMES 

ICI :VI CAREER 1-2869 


68 




NEW^ 


1 


WHAT 1 MEANT TO SAY 

oCfYr'- - . . '. ' V. --iR.'i 


♦ WADE HAYES 

(CI (V) COLUMBIA 780*7 


69 


70 


69 


60 


8 


BILL'S LAUNDROMAT. BAR AND GRILL 


♦ CONFEDERATE RAILROAD 

10! IVI ATLANTIC 87104 


54 


71 


74 




2 


LISTENIN' TO THE RADIO 


♦ CHELY WRIGHT 

10; IVI POLYDOR fuWHVILLE 577 282 


71 


72 


RE-ENTRY 


11 


ANY GAL OF MINE 

, i..lL:-.IC ,. RUBER'OI 


GINO THE NEW GUY 

NO LABEl 


56 


73 


REENTRY 


16 


PARTY ALL NIGHT 

5 h JLii ".7751 . FUiWURTHYl 


♦ JEFF FOXWORTHY 

;CI IVrWAR'lER BROS 171*06 


53 


74 


RE-ENTRY 


17 


IF 1 AIN'T GOT YOU 


MARTY STUART 

IVi MCA 55069 


46 


QD 


NEW^ 


1 


WHEN BOY MEETS GIRL 

K STEGALL ,C WATERS IT SIWPIRO.T CLARK, C WATCR^I 


♦ TERRI CLARK 

ICl VI MERCURY NASHVILLE 852 388 


75 



CDReccds Wiowiog an nicrease m delecltons over the [xevious wetk, fi;eafiJH.«.b ol cliafi movDirieot. Airpower awarded to those records whKli 
attaiTi 3000 detections tor the first tirT»e. ♦Videoclip availability. Catalog number is tor cassette single, o* vinyl if c^jssette ts unavailable. <C) 
Cassene Single availatitity, (0) CD sir^gle availability (M) Cassette ma)ii-S4iigle availability. (Tl Vinyl mani-<.i(^ avaitabiiny. (V) Vinyl sirigte avait- 
aliility. (X) CD nid«i-ii'iEle availability, c 199b, Billboard.'BPI Coinini.nications, 























COMPIlfD FROM 1 NAnONU. SAMPLE Of RETUL STORE DUD 
RACK SUES REPORTS COUiCTED. COMPILED. AND PROVIDED n j 

=K ENDING OCT. 28, 1995 1 


oundScanx 

liiiili 


B 


i: 




Ol 


d. Top Country Singles Sale 


j 


Utm 


FOR WEI 


THIS 


sS 


2 WKS 


z 
o 

to ^ 

ti 


TITLE LABEL & NUMeER7DISTRIBUTINC LABEL ARTIST 




THIS 
VI/EEK 


LAST 
WEEK 


2 WKS 
AGO 


li 


TITLE label t NUMeERi'flrSTRIBUTING LABEL 


ARTIST 










* * * No. 1 ★ * * 

1 LIKEIT, 1 LOVE IT i i RH ,96; awtcUUNo l TIM MCGRAW 






14 


12 


8 


18 


NOT ON YOUR LOVE MCG CURB 76954 


JEFF CARSON 


1 


1 


1 


10 






17 


19 


6 


THAT'S AS CLOSE AS I'LL GET TO LOVING YOU RCA 64392 


AARON TIPPIN 


TT) 


3 


14 


3 


THE WOIMN INMEINEEDSTHE MAN IN YOU) mercury Nashville 852206 SHANIA TWAIN 






16 


15 


13 


16 


SHOULD'VE ASKED HER FASTER RCA642ao 


TY ENGLAND 


3 


2 


2 


12 


ONE BOY. ONE GIRL epic 7797a COLLIN RAYE 




(17) 


19 


18 


18 


ANGELS AMONG US RCA 62643 


ALABAMA 


U) 


5 


4 


11 


I'M NOT STRONG ENOUGH TO SAV NO arisia 1 2657 BLACKHAWK 




(18) 


20 


20 


7 


IF 1 WAS A DRINKIN' MAN ATEAnTlcS7l20 


NEAL MCCOY 


(i) 


6 


7 


18 


WHEN YOU SAY NOTHING AT ALL BNA 64329 ALISON KRAUSS & UNION STATION 




19 


18 


17 


18 


WALKING TO JERUSALEM MCA 55049 


TRACY BYRD 


6 


4 


3 


18 


YOU HAVE THE RIGHT TO REMAIN SILENT CURB 476956 PERFECT STRANGER 




20 


9 


6 


18 


ANY MAN OF MINE/WHOSE BED... • MEROlRV nashvieee 856 448 


SHANIA TWAIN 


ill 


7 


10 


6 


NO MAN'S LAND atiantc 87105 JOHN MICHAEL MONTGOMERY 








24 




2 


IN PICTURES RCA 64419 


AUBAMA 




8 


5 


17 


SOMEONE ELSE'S STAR asylum 64435 BRYAN WHITE 






22) 


25 


23 


5 


SAFE IN THE ARMS OF LOVE RCA 64345 MARTINA MCBRIDE 




10 


II 


10 


LET'S GO TO VEGAS warner BROS 17ISI FAITH HILL 






23) 


23 


24 


9 


BABY. NOW THAT I'VE FOUND VOU rounder 4601 ALISON KRAUSS & UNION STATION 




11 


12 


4 


WHO NEEDS YOU BABY giant 17771 CUY WALKER 






24 


22 


22 


6 


irS NOT THE END OF THE WORLD CAPIIOE NASMVllLE 59A32 


EMILIO 




16 


15 


5 


BETTER THINGS TO DO MERCURY NASHVlLU 852 046 TERRI CLARK 




25 


21 




8 


(THIS THING CALLED) WANTIN' AND HAVIN' ff ALL CURB 76955 


SAWYER BROWN 




14 


16 


5 


LOVE LESSONS MCA 5S102 TRACY BYRD 


ORecOTtJsw 


fi the greatest sales gams Uris week- •Recording Industry Assn. ol America certilicalion lor sales of 500.000 units. ARI7W 


13 


13 


9 


13 


PARTY ALL NIGHT WARNER BROS 17806 JEFF FOXWORTHY 


certification for sales of 1 million units, wittr mullimillion titles indicated by a numeral following the symbol 
Communicalions and SoundScan, IrK, 
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Behind PolyGram's Rodven Deal 



rOLYGRAM ADDS RODVEN: As 
many of you know, PolyGram Latin 
America has acquired Venezuelan 
record label RodNCT. The price tag was 
$57 million. 

Under the deal, which took effect 
Oct. 1, a new label, PblyGram Rodven, 
has been created to house former Rod- 
ven acts. This imprint will be go 
through Rodwn's di-stributor, Uni, until 
January, when PGD takes over. 

Further, newly formed PolyGram 
Venezuela becomes PolyGram's sev- 
enth Latin subsidiary. Carlos 
Sanchez, currently managing director 
of Rodven Colombia, is expected to be 
appointed managing director of the 
new Venezuelan company. 

PolyGram's Rodven deal provides 
PblyGram with a quick leg up in mar- 
ket share in Latin America and the 
U.S. Latin market, even though 
increases in both regions amount to 
less than 5%. Of greater import, per- 
haps, is Rodven's rich tropical catalog, 
which should offer numerous repack- 
aging postsibilities. 

Rod\-en was purchased from Rodol- 
fo Rodriguez-Miranda and the Cis- 
neros Group, the latter of which is a 
part owner of Univision, the No. 1 
Spanish-language TV network in the 
U.S. In recent years, Rodven had 
become most successful as a compila- 
tion imprint that used TV ad cam- 
paigns to sell its compendiums. With 



Notas 




by John Lannert 



Rodven's prosperous inside track to 
Univision no\^' closed, it will be inter- 
esting to see how PolyGram will mar- 
ket those sets. Fittingly, Rodwn's high- 
est-charting record at the time of 
PolyGram's acquisition was a multi- 
artist tribute album to Selena titled 
"Cumbia Triste," 

Sony chile, alerce align: 

Sony Chile and Chilean alternative 
indie Alerce will embark on a joint ven- 
ture in mid-November that calls for the 
two labels to jointly develop Alerce's 
stellar roster with Sony pro\iding its 
marketing and promotional muscle in 
exchange for 50% of the sales revenue. 

The pact should strengthen Sony's 
presence in the domestic rock arena, 
while affording Alerce broader expo- 
sure for its artists. 

The initial beneficiaries of the 
Sony/Alerce accord are the nine acts 
that have accounted for the bulk of the 
Alerce catalog for the past several 



years: La Pozze Latiiui, Los Morton, 
Los Panteras Negras, Los Miser- 
ables, Ludwig Band, Chancho En 
Piedra, La Floripondio, Mai 
Corazdn, and Santiago. Both the cat- 
alog and forthcoming new product will 
be distributed by Sony. 

Sony's general manager Jos6 
Ant6nio Eboli says, "Sony needs to 
develop new catalog, but that would 
take a long time, and we cannot begin 
from zero signing up 20 bands in six 
months, especially if there already are 
interesting groups in the market" 

Alerce exec Viviana Larrea stress- 
es that the two labels will continue to 
operate independently and that Alerce 
won't change its Image as an attenti\'e 
boutique imprint for Chile's rock acts. 

All Alerce product will be released 
under the company name. Moreover, 
the agreement includes a provision 
that allows an unsigned act to choose 
between inking with Alerce or Sony. 

McA BRASIL TAPS ROSA: Paulo 
Rosa has been named managing direc- 
tor of MCA's newly minted MCA Music 
Entertainment do Brasil, effectiw Jan. 
1, 1996. Rosa was formerly an exec 
with Brazilian concert promotion com- 
pany Promoter. Rosa sa>'s the upstart 
label not only will promote interna- 
tional artists, but will also sign and 
market domestic acts. However, BMG 
(Continued on next page) 
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COMPILED FROM A NAFlONAi SAMPLE Of AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS RAOlO TRACK SERVICE 96 LATIN MUSIC STATIONS ARE 
ELECTR0NK:ALLY MONITOfiED 24 HOURS A DAY. 7 DAYS A WEEK 


in Lu 
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ARTIST 

LABEL'DfiTRIBUTiNG LABEL 


TITU 

PRODUCER (SONGWRITER) 










* * ♦ No. 1 * ★ * 


CD 




1 


6 


LUIS MIGUEL 

WEAUTINA iMeUJiNo. 1 


♦ SI NOS OEJAN 

L MK3UEL.K.CiBRIAN (JAJWENaj 


2 


1 


2 


7 


GLORIA ESTEFAN 


♦ ABRIENDO PUtRTAS 

i tiT-FA',.*- K iAN-Ati;;FII ' SA'r.UOI 


CD 


3 


4 


7 


CRISTIAN 

MLLUD- Hjr.jvi-aA 


VUELVEME A QUERER 

J AVENWLNO LUHRS IJ.AVENDANO LUHRS) 


4 


4 


3 


11 


LOS TIGRES DEL NORTE 


GOLPES EN EL CORAZON 

FN INC iR VALENCIA) 


CD 


5 


9 


4 


SELENA ♦ TECHNO CUMBIA 

fM' lATIN A B QUINTANILLA III (A B QUINTANHIA IM P ASTUOILIO) 


CD 


6 


22 


3 


ENRIQUE IGLESIAS 

^ uNOVISA 


♦ SI TU TE VAS 

R PEREZ BOTUA IE IGlESiAS R MORALES) 


CD 


15 




2 


PETE ASTUDILLO COMO TE EXTRANO 

fyi LA'IN A B QyiNIANILLA III lA B.QUINTANiLLA LLP ASTUDILLO J OJEDA] 


Ci) 


10 


7 


7 


THALIA 

•M: Lfi'lN 


♦ PIEL MORENA 

E ESTEFAN JR .K.SANTANDER (K SANTANDERJ 


9 


9 


10 


6 


RICKY MARTIN ♦ TE EXTRANO, TE OLVIDO, TE AMO 

SONY kf, PnRTfRiCiATWl 


10 


8 


8 


7 


MAZZ 


ESTUPIDO ROMANTICO 


11 


11 


6 


16 


SELENA 


♦ TU SOLO TU 










★ * * AlRPOWER* ★ * 




NEW^ 


1 


CARLOS VIVES PA MAYTE 

PJLTGRAU LATINO c VIVES.R BUyR iC.VTVES.I.BENAVIoeS.E-CAMPO) 


13 


/ 


5 


11 


M. A. SOLIS y LOS 8UKIS 


♦ SERA MEJOR QUT TC VAYAS 

A iOL.3 '.M A ':OLiSl 


14 


13 


13 


7 


JUAN GABRIEL 

ARJOLABMG 


CANCION 187 

JUAN GABRIEL GASRIELI 


IS 


12 


14 


4 


MANA 

WEA LATNA 


HUNDIDO EN UN RINCON 

FHER,A.GO«ZALES ) G-JlTtTANA .,FH£R| 


QD 


17 


16 


6 


JULIO IGLESIAS 

S'jUT 


♦ BAILA MORENA 

R AHCUSA IB L!V R FEFTROI 


cn) 


16 


12 


18 


SELENA 

EMI LATIN 


♦ 1 COULD f ALL IN LOVE 

K THOMAS ;KTH0MAS1 




24 


20 


7 


MOJADO 

KJN;)Vi^A 


TU PIERDES MAS 

1 LO/WIO iT CHAVE/ MARQUE/I 


QD 


NEW^ 


1 


M. A. SOLIS Y LOS BUKIS 


EQUIVOCADO 

M A SOLIS iM A SOLIS) 


QD 


18 


?1 


i 


MANNY MANUEL 


SI UNA VEZ 

J OUEROL!P.ASTULi .11 ■■. u,. „a u) 


dD 


?; 


35 


3 


GIRO 


;.i 1 U ':.L;Pll HAS 


CD 


23 


30 


3 


THE BARRIO B0Y22 -RES Ml VERDAD 
saK f p.li r IN K.C-PORIER IJ M SCARANO.N.SKOfiSKY LGOMEi) 


23 


!9 


15 


5 


LOS FUGITIVOS 


VELETA LOCA 

P UOnA tLAGUILE) 


24 


20 


29 


3 


MARTA SANCHEZ ARENA Y SOL 


QD 


28 


18 


8 


GUARDIANES DEL AMOR 

AKiLLAHM^ 


PARA QUE QUIERO UN CORAZON 

APASTORIPCALDLRON) 


26 


22 


28 


5 


LOS PALOMINOS 


♦ LA LLAMA 

M LICHTENBERGER jR IM BENITO) 


27 


25 


26 


6 


INTOCABLE 

LMI LATIN 


♦ U MENTIRA 

JLAYALA (NOT LISTED) 


QD 


33 




2 


DAVID LEE GARZA Y LOS MUSICALES TONTA 

tM! LATIN D L GARZA.T G0NZALE2 [J BODRIGUEZ.M OSNEROS! 


® 


29 


23 


7 


EMILIO 

i„A' ICjI \n'.t-VI[.t;£WI LATIN 


♦ NO ES EL FIN DEL MUNDO 

BUICKFi: IP Nil SDN L (iflONi • CIJVHKl 


30 


21 


27 


6 


PIMPINELA 


♦ PASE LO QUE PASE 


QD 


35 


32 


5 


TIRANOS DEL NORTE 


TRAMPA MORTAL 

J MARTINEZ IF TORRES) 


32 


14 


11 


8 


MARC ANTHONY 


SE ME SIGUE OLVIDANDO 

S GEOfiCF M ANTHONY IH AMAPO PFRE/) 


QD 


31 


17 


9 


ALEJANDRO FERNANDEZ 


♦ COMO QUIEN PIERCE UNA ESTRELLA 

P RAMIRF/ IH ESTRADA) 


34 


30 




2 


EDNITA NAZARIO DIME TU 

IM lA:iN KC-PORIEK.ENAiARlOU WAYNE SRILEY KCPORTERI 


QD 


NEW^ 


1 


TRES RAZONES 

rONOVISA 


QUE MAS QUIERFS 
JUAN GABRIEL OJAN GA0R)EU 




37 




2 


REY RUIZ 

SONY 


EL REY DEL MUNDO 

Tl'MAHiNYiRlOPEi) 


QD 


NEW^ 


1 


UURA FLORES 

FDN-aVI^A 


ANTES DE QUE TE VAYAS 

MASOUSlMASaiSl 


QD 


NEW^ 


1 


TITO ROJAS 

V P 


LLORARE 

J MERCED (M IBARRA) 


QD 


BE-EMTRY 


2 


LOS RIELEROS DEL NORTE 


NO ME HAGAS MENOS 

J 5 Ll>tZ lY ROMOl 


d) 


NEW^ 


1 


LOS YONIC'S 

FONO'.'ISA 


PERDONAME 

M B) EE PflOVENZANO lA VEGA) 






POP 




1 TROPICALSALSA 


1 REGIONAL MEXICAN 



19 STATIONS 

1 CRISTIAN Mrioo*. FD«ovifL>\ 
VUaVEMt A QUERER 

2 LUIS MIGUEL wealaiina 
SI NOS OEJAN 

3 RICKY MARTIN SONY 

TE EXTRANO, TE OLVIDO... 

4 GLORIA ESTEFAN tPlO^v 
AUHILNDO PUERIAS 

5 PIMPINELA POLfGRAM LAM 
•iu PASE LO QUE PASE 

6 MARTA SANCHEZ POLYGRAM 
I AT NO ARENA Y SOL 

7 MANA WtA LATiMA 
HUNDIDO EN UN RINCON 

8 THALIA LM LATIN 
PIEL MORENA 

9 JON SECADA & SHANICE 
MQiLA'.ora SI NO TE.,. 

10 EDNITA NAZARIO fut lAfiN 

DIM: TU 
n JULIO IGLESIAS SON' 

HMIA MOHENA 

12 THE BARRIO BOYZZ 5»k,IMi 
^ATiN ERES Ml VERDAD 

13 MILLIE TMI lATiN 
SOLA 

14 CARLOS VIVES PonGRAW 
J^VUO PA MArTE 

15 RICARDO MONTANER CM' 

LATIN PASA TODO 

LjHieicfrii st 



in M 



21 STATIONS 

1 GLORIA ESTEFAN rPH:v?ON> 
ABRIENDO PUERIAS 

2 LUIS MIGUEL wEALAriNA 
SI NOS OEJAN 

3 MANNY MANUEL MtHtNGA 
ior-Mhi SI UNA VEZ 

4 GIRO SDi'^ONv 
SI lUSUPIERAS 

5 REY RUIZ SONY 
EL REY DEL MUNDO 

6 CRISTIAN MUOOY TONQMISA 

VUELVEME A QUERER 

7 TITO ROJAS w P 
LLORARE 

8 MARC ANTHONY SOIIO LAT. 
NGSCNv SE ME SIGUE... 

9 JERRY RIVERA 
AHORA QUE ESTOY SOLO 

0 RICKY MARTIN Stmv 
TE EXTRANO, TE OLVIDO... 

1 ZAFRA NEGRA lAtiTMnATiN 
SUfRlENDO PGR ELLA 

2 CARLOS VIVES !^DL-uPAM 
bVI so PA MATTE 

3 GILBERTO SANTA ROSA 

DIME PORQUE 

4 JAILENE rw lATiN 
SOY UNA DAMA 

5 LOS HERMANOS ROSARIO 
KAREfiTOl ypHAM lATl'tO , . 

!tie pfEwcia wrrii nrjiBfCevi crtan rnnwemenl A wcwo wlio N 

M in OjmMf Ol pUyS. \r* fpton! Wi»ia3 m f-oip i,\aUa 5 ii ; 

6 iMiMt O B<«Iki«i.1'BPI Cotrr^iir-.tnliimr.. Ir^ 



57 STATIONS 

1 LUIS MIGUEL WCAIATIMA 
SI NOS OEJAN 

2 LOS TIGRES DEL NORTE 

H.Mivi:-ji CiOLftS E^ i I 

3 PETE ASTUDILLO LWi lai 'i 
(.:OMQ II t.XIRANO 

4 MAZZ LMI LATIN 
ESIUPIDO ROMANTICO 

5 SELENA ZU\ LATIN 
TU SOLO TU 

5 SELENA i Mi iATi\ 
TECHNO CUMBIA 
7 ENRKIUE IGLESIAS r:iNL 

Vi!.A SI TU TE VAS 
B GLORIA ESTEFAN [PIOSONt 

ABRIENDO PUERIAS 
9 JUAN GABRIEL ARIOLABMG 
CANCION 187 

0 MOJAOO FONOviSA 
TU PIERDES MAS 

1 M. A. SOLIS Y LOS BUKIS 
KiNLiviiA SERA MUOR . 

Z M. A. SOLIS Y LOS BUKIS 
rowGviSA EQUIVOCADO 

3 LOS FUGITIVOS poi ycraw 
RiJUVfN VELFTA lOCA 

4 LOS PALOMINOS .r.Ny 
lA KAMA 

5 GUARDIANES DEL AMOR 
ARKJtAE-BMG PARA QUE . 

I bM^ on tnc ctwt 
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LATIN NOTAS 

(Continued frttw preceding page) 

will continue to distribute MCA. Inter- 
estinffly, BMG's manaf^inj; director is 
Luis Oscar Niemeyer, a former col- 
league of Ro&a's at lYomoter. 

TeJANO NOTES: More than 430 
country and Tejano industry folks 
gathered at Floore County Store in 
San Antonio. Texas, on Sept. 22 at a 
launch party for Arista/Texas act Joel 
Nava and his just-released self-titled 
debut. The album contains a 5(VfiO split 
of country and Tejano sounds. The 
gathering was unusual in that it was 
the first time a label has showcased an 
artist for country and Tejano simulta- 
neously. 

BMG U.S. Latin formally threw its 
hat into the Texas ring with an indas- 
try showcase Oct. 5 at the La Mansion 
del Rio hotel in San Antonio. Two of 
BMG's new Tejano signees, Lizza 
Lamb and Juan Manuel Y Delirio, 
played at the event, which coincided 



with the label's four-day sales conven- 
tion. Other artists who performed 
were Tony Montana, Paul Urbina of 
La Traizon, Shorty Segovia of La 
Fiera, and all-female group Las 
Venenosas. All were signed to BMG by 
independent producer Luis Silva. 

The 1995-96 Tejano Music Awards 
season launches Nm; 3 with the second 
Tejano Music and Media Conference, 
slated to be held at the Institute of 
Texas Cultures in San Antonio. The 
TMAs are scheduled to take place 
March 23 at San Antonio's Alamo- 
dome. Among other pre-awards events 
are the TMA Kick-Off Party on Dec. 
1, TMA FanFair on March 22, and 
TMA Showcase on May 3. 

Chart notes: Thanks tx) a well- 
covered trial surrounding her shooting 
death in March, Selena has gotten hot 
again on The Billboard Latin 50. Her 

chart-topping "Dreaming Of You" 
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(EMI Latin-EMI/EMI Latin) revers- 
es 12 successive weeks of declining 
sales by posting a nearly 18^? increase 
this week. Selena's other n\-e titles on 
the chart boast even higher percent- 
age spikes, ranging between 23% to 
32^. 

There are few other significant posi- 
tion changes on The Billboard Latin 50, 
saw Jon Secada's "Amor" (SBK/EMI 
Latin) debuting at an impressive No. 
9 — his highest chart debut ewr. 

One final retail item: Sales data 
from Puerto Rico retailing giant Casa 
de los Tapes is included for the first 
time in this week's chart. 

At radio, Luis MigueFs "Si Nos 
Dejan" (WEA Latina) regains the No. 
1 slot on Hot Latin Tracks with a 
strong |>oint surge that should ensure 
its position at the top of the chart for 
several weeks to come. 

Elsewhere, there are several new- 
comers to the Top 10 of Hot Latin 
Tracks: Enrique Iglesias, son of 
Julio, whose entry "Si Tu Te Vas" 
(Fonovisa) holds at No. 6 this week 
with a bullet; veteran Tejano 
singer/songwriter Pete Astudillo, 
with his catchy cumbia number "Como 
Te Extraho" (EMI Latin) kiting 15-7; 
and sultry Mexican songstress lltalfa, 
whose peppy, Emilio Estefan-pro- 
duce<l track "Piel Morena" moves 10-8 
with a bullet. 

A.sHvutance in preparing tkit column 
wan provided by Pablo Mdrqtiez iii 
Santiago, Chile, Enor Pamno in S6o 
Paido, Brazil, atid Ramiro Burr m San 
Antonio, Texas. 

UTIN TRACKS A-Z 

nriE [Publistiei - LKionsing Org ) Sr>nt Music Disl. 

2 AUIEHOOPUERTA$(nPf'. BMtl 

37 AHTES DE QUE TE VAVA5 (Mas lahn. SESAC) 

24 ARENA T SOL (Copytigtit ContiMI 

Ifi BAILA MOREHA (Livi Music. ASCAP/Rata Music. 
ASCAPJ 

14 CANC»N187(BMGSoi%s. ASCAP) 

33 COftW QUIEIt PIEROE UNA ESntELLA (Um Mujtca, 
ASCAP) 

7 COMO TE EXTRAHO 1A0 III Muiic.BMI/^MI 
Blackwood BUl/Peacs Rock, BMI) 

34 DIME TU ICooynem Control 

36 EL REY DEL MUNDO (Sony. ASCAP] 

19 EQUrVOCAOO (Mas Lain. SESACI 

22 ERES Ml VUDAO (YOU'RE MY EVERTTHING) 
(IntefSongUSA.ASCAP) 

10 ESTUPIDO ROMANTKO [Peace Rock. BMLIono 
Iguana &Mi; 

4 GOLPES EH EL C0RA20N (T^res Del Norte E M . 
BMI) 

15 HUNDIOO EN M RIHCOH iCopyr^M Control) 

17 I COULD FALL IN LOVE (Sony Tunes. ASCAP/Velkm 
Elechanl, ASCAP/Son», ASCAP) 

2$ LA LLAMA tManbcn, ASCAP) 
77 LAMEMnRA(Co(iyriEritConlroi> 

LLORME (NaU. ASCAP) 
29 NO ES EL FIN DEL MUHOO (Sony Tree. Bm/J»t\\m. 

BMl/Sorry Cross Keys. ASCAP/O-Tex Musk, BMI) 

39 HO ME HAGAS MEHOS {^omba Golden Sands, 
ASCAP) 

12 PA MAYTEiCopyiiEm Control) 

25 PARA QUE QUIERO UN CORAZON (BMG Songs 
ASCAP) 

3D PASELO QUE PASEIFirstpcf Musk, ASCAP) 

40 PERDOMAME(Coprf«t)t Control) 

8 PIEL MORCNA (FIPP 8MII 

35 QUE MAS QUIERES (BMG Songs ASCAP) 

32 SE ME SIGUE OLVIDANDO IBMG Music, BMI) 

13 SERA MEJOR QUE TE VAVAS (Mas Latin, SESAC) 
1 SI NOS DEJAN (BMG Songi ASCAP) 

21 SI TU SUPIERAS (Ccpyoghl Control) 
6 SI TU TE VAS (Foncwisa, SFSAC) 

20 SI UNA VE2 (Peace Rock. BMI/IMl Blackwood. 
mifm Candei.BMI) 

t TECHNO CUMBU (A Q III Music BMltMl Blackwood. 
BMl/Pwce Rock. B«l) 

9 TE EXTRANO. TE OLVIDO. TE AMD (CoprriEM 
Conliol) 

28 TONTA (Cocyright Conbol) 
31 TRAMPA MORTAL (Luna. BMI) 

18 TUPIERDES MAS (Copyright ControO 
a TU SOLO TU (Peer Int I . BMt) 

23 VELHA LOCA (Copyncht Comrol) 

3 VUELVEMEAQUERER(ForHwisa.S€SAC) 
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ARTIST LABEL « NUMBfR'DISTRieUTIW LABEL TITLE 








it it it Greatest Gainer/No. 1 ★ * ★ 


1 


13 


SELENA EMI UTIMIMI 34:?l'TMt LATIN 1 i wnki 


a No 1 DREAMING Of VOU 


2 


2 


3 


GLORIA ESTCFAN tPiC6/2ft4/S0NY 


ABRIENDO PUERTAS 


Qj 


4 


82 


SELENA A CMI LATIN 28eo3B 


AMOR PROHIBIDO 




3 


29 


GIPSY KINGS NONESUCH 7935a/AG 


THE BEST OF GIPSY KINGS 


{Jj 


6 


16 


JULK) K.LESIAS SOnv S1604 


LA CARRETEFW 


( 


5 


5 


MAZZ EMI LATIN vr^ 1 iBB 


SOLO PARA Tl 


7 


7 


15 


VARIOUS ARTISTS ariou 39136,'BMG 


MACARENA MIX 


S 


9 


60 


LUIS MIGUEL A WEA LATIfiA 97?34 


SEGUNDO ROMANCE 








★ ★ * Hot Shot Debut ★ ★ ★ 


® 


NEW^ 


JON SECAOA SSH 354e&^M( (Ai-tt 


AMOR 


CD 


12 


42 


SELENA EMI UITIN 30907 


12 SUPER EXITOS 


n 


8 


2 


GILBERTO SANTA ROSA SONY aiea? EN VIVO DESDE EL CARNEGIE HALL 


12 


10 


10 


CARLOS VIVES polygram LATIW 528 b3\^ 


LA TIERRA DEL OLVlOO 


13 


14 


25 


LOS TIGRES DEL NORTE fonovisa mijo 


EL UEMPLO 


14 


15 


121 


GLORIA ESTEFAN A ECiC 63807/SONV 


Ml TIERRA 


15 


11 


4 


RICKY MARTIN SOm 


A MEDIO VIVIR 


QD 


13 


100 


SELENA • EMI LATIN 42770 


LIVE! 


17 


16 


121 


LUIS MIGUEL A wea latima 75806 


ROMANCE 


rte\ 


NEW^ 


ZAFRA NEGRA j&n 349SaeMi latin 


VAMO AL MAMBO!! 


19 


13 


13 


JUAN GABRIEL ariola z^mcvomg 


EL MEXICO QUE SE NOS FUE 


20 


i; 


20 


INTOCABLE EMi latin 32632 


OTRO MUNDO 


QD 


27 


95 


SELENA • CMI latin 42635 


ENTRE A Ml MUNDO 


22 


20 


36 


BRONCO ronoviSA 60?9 


ROMPIENOO SARRERAS 


23 


19 


22 


M. A. SOUS Y LOS BUKIS • foniT/iSa i> o-.BE 


PORAMORAMI PUEBLO 




RE-ENTRr 


LOS HERMANOSROSI«nwfSN0i6af<iLYGIMU LATINO LOS DUEN05 Da SWING 


® 


•E-Eimir 


KINITO MENDEZ jan 3S164^mi latin 


EL HOMBRE MERENGUE 


26 


24 


15 


JUAN LUIS GUERRA 440 karen 294iB«kiG 


GRANDES EXITDS 


27 


25 


6 


LOS HURACANES DEL NORTE For«OviSA 9316 


JUGADA NORTENA 


(D 


NEW^ 


VARIOUS ARTISTS max 8167CVSOHV 


TEJANO MIX 


29 


26 


25 


MANA WEA LATINA ^7070 CUANDO LOS ANGELES LLORAN 


® 


36 


10 


BANOA MACHOS rorwviSA eo34 


Ml CHICA IDEAL 


31 


22 


20 




TODO A SU TIEMPO 


32 


31 


21 


VICENTE FERNANDEZ sony 81565 


AUNQUE ME DUELA EL ALMA 


33 


23 


33 


U MAFIA SONV OS 


EXITOS EN VIVO 


QD 


38 


29 


SELENA Y GRACIEU BELTRAN EMt latin 32639 LAS REINAS DEL PUEBLO 


39 


30 


2 


CACHAO CRESCENT MOOP*tPIC 67319'SONY 


MASTER SESSIONS VOL. 2 


36 


29 


20 


LOS PALOMINOS sonvbiss? 


EL GANAOOR 


37 


28 


121 


SOUNDTRACK elektra 96124CVECG 


THE MAMBO KINGS 


QD 


NEW^ 


DAVID LEE GARZA Y LOS MLfSICALES EMi latin 32899 ALGO DIFERENTE 


39 


32 


76 


CARLOS VIVES pql tgram latino 5ie r^---;™ 


CLASICOS DE LA PROVINCIA 


40 


21 


14 


LOS FUGITIVOS POLyGRAM RODVEN 3306 


ILUSIONES 


41 


33 


55 


INDIA SOHO latino ei373/SONT 


DICEN QUE SOY 


42 


34 


5 


THALIA EMI LATIN 35217 


EN EXTASIS 


® 


44 


121 


MANA • WEA LATirtA 9oeiB 


DONDE JUGARAN LOS NINOS 


44 


35 


16 


JERRY RIVERA sowraisaa 


MAGIA 


49 


41 


121 


UNDA RONSTAOT A elektra 6076VE£G 


CANCIONES DE Ml PADRE 


46 


39 


4 


JOEL NAVA ARISTA TEXAS ie794/BMG 


JOEL NAVA 


47 


48 


121 


GIPSY KINGS A EIEKTRA G0B4S/EEG 


GIPSY KINGS 


® 


RE-ENTIIV 


MANNY KAANUEL MeRtNCAZ0cil463/S0NV 


REY DE C0RA20NES 


49 


42 


41 


EL GENERAL rca 2i09(tBMC 


ES MUNDIAL 


M 


37 


17 


VARIOUS ARTISTS POLfGRAM ROOVEN J?09 


CUMBIA TRISTE 






POP 


TROPICdL/SALSH 


REGIONAL MEXICAN 



1 SELENA EM LArmMif Ml latin 
DREAMING OF YOU 

2 GIPSY KINGS nonesuck'AC 
THE BEST OF GIPSV KINGS 

3 JULIO IGLESIAS sgny 

la carretera 

4 VARK)US ARTISTS aakxabmg 
MACARENA MIX 

SLUIS MIGUEL wEA lktina 
SEGUNDO ROMANCE 

6 JON SECAOA SBKitMl latin 
AMOR 

7 RICKY MARTIN SONv 
A MEDIO VIVIR 

8 LUIS MIGUEL wea latina 
ROMANCE 

9 M. A. SOLISYLOS BUKIS 
FONOVISA 

FOR AMOR A Ml PUEBLO 

10 MANA WEA LATINA CUANDO 
LOS ANGELES LLORAN 

11 CARLOS Vn/ESPOL'i^GRAMLAIV 
NO CLASJOCB DE LA PROVINCIA 

12 THALIA EMI lA^in EN EXTASIS 

13 MANA WEA LATINA DONDE 
JUGARAN LOS NINOS 

14 GIPSY KINGS ELEKTRA EEG 
GIPSY KINGS 

15 LOS DEL RIO ARIOLABMG 
A Ml ME GUSTA 



1 GLORIA ESTEFAN Epic^ny 
ABRIENDO PUERTAS 

2 GILBERTO SANTA ROSA 

SONY EN VIVO OLSDE EL . 

3 CARLOS VTVES polyghaw laii 
NO LA TIERRA DELOLVICXD 

4 GLORIA ESTEFAN CpiC-SONy 
Ml TIERRA 

5 ZAFRA NEGRA J4N,'EMi lATiN 
VAMOAL MAMBO" 

6 LOS HERMANOS ROSARIO 
KAREN'PO: YGRAM lAI^NO 
LOS DUENOSDtl SV^mO 

7 KINITO MENDEZ iammi iatin 
EL HOMBRE MERFNfGUF 

8 JUAN LUIS GUERRA 440 
KARtN.-BWG GRANDL5 LXlTOS 

9 MARC ANTHONY ^HO laii 
NQ-SONY lODO A SU TIEMPO 

10 CACHAO CRESCENT mCkjnEpC 
SCNV MASTER SESSIONS VOL 2 

11 SOUNDTRACK ELEKIK^EEC 
THE MAMBO KINGS 

12 INDIA SOHO LATINO-SONV 
DICEN QUE SOY 

13 JERRY RIVERA SONY MAGIA 

14 MH<NY^W«Ja^C}«NGMDS□NY 
REYDeCCRAZCNES 

15 EL GENERAL RCAfiMG 
ES MUNDIAL 



1 SELENA EMI LATIN 
AMOR PROHIBIDO 

2 MAZZ EMI latin solo PARA Tl 

3 SELENA LMI LATIN 
12 SUPER EXITOS 

4 LOS TIGRES DEL NORTE 
FONCviSA El EJEMPLO 

5 SELENA EMI latin LIVE! 

6 JUAN GABRIEL ARKXABMG 
EL MEXICO QUE SE NOS FUE 

7 INTOCABLE Emi lATIN 
OTRO MUNDO 

8 SELENA fMi lATiN 
ENTRE A Ml MUNDO 

9 BRONCO FONOV'SA 
ROMPICNOO BARRERAS 

10 LOS HURACANES DEL 
NORTE fONijviSA 
JUGADA NORTENA 

11 VARIOUS ARTISTS 
MAX'WNv ItJANO MIX 

12 BANDA MACHOS fonoVtSA 
Ml CHICA IDEAL 

13 VICENTE FERNANDEZ SONY 
AUNQUL ME DUELA EL ALMA 

14 LA MAFIA SONY 
EXITOS EN VIVO 

15 SELENA Y GRACIELA BEL- 
TRAN EMi LATIN 

US REINAS DEL PUEBLO 



O Alboms with the greatest sales gams this week. •Recording Industry Assn, Of America (RIAA) certifi- 
calion for sales of 500,000 units. A RIAA certification for sales of 1 million units Greatest Gamer shows 
chart's largest unit increase. BB'FidKiates past and present H«atse«her titles C 1995. Billt>oard/BPI 
Communications and SoundScan, inc 
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EAVENLY SOUNDS: When it comes to achieving suc- 
cess in the mainstream market, there is only a handful of 
Christian acts who have made a m^jor impact. Reunion's 
Kathy Troccoli is on that short list of talent. Her 1991 
album, "Pure Attraction," spawned "Everything 
Changes," which hit No. 14 on Billboard's Hot 100 and 
introduced TroccoH's impressive voice to the mainstream. 
Her self-titled follow-up continued her success on AC radio 
with "If I'm Not In Love" and "Tell Me Where It Hurte." 
The New York native found herself opening for Michael 
Bolton and Kenny Logging and appearing on "The 
Tonight Show With Jay Leno" and other TV programs. 

After successfully cracking mainstream radio, Troccoli 
could reasonably be expected to follow the same path with 
her new release. Instead, "Sounds Of Heaven" is her first 
entirely Christian mu.sic album in 10 years. "I've been 
doing a couple of interviews recently, and I'm very shocked 
at how shocked people are [that it's not a pop record]," 
Troccoli .says. "I've never stated that I was just going to 
do pop music only. My heart has always been in ministry." 

Troccoli says that she's not closing herself off to the 
mainstream, but that this is what she feels passionate 
about doing. Her management and record companies are 
supportive of her decision. "They were psyched about it," 
she says. "So I felt like the timing was right for it all." 



The result is one of the be.^t albums of TroccoH's careen 
Fans will have a chance to hear the new material on Troc- 
coH's current 25-city tour with labelmate Clay Crosse. In 
addition to the tour. Troccoli has been highly visible this 
fall, performing during the festivities surrounding Pope 
John Paul IPs recent U.S. visit, serving as a spokeswoman 
for Pri.son Fellowship Ministries and the Life Teen Youth 
Organization, and co-hosting a new TV show with come- 
dian Mark Lowry on the Inspiration Network. 

"It's going to be a variety show." TroecoU says. "We want 
it to be a positivie, alternaUve kind of show for families that 
can enjoy all kinds of entertainment. It's going to be so 
much fun. It's a lot on my plate right now, but it's excit- 
ing." 

Butler retires: On Nov. 1, Gospel Music Assn. 
founder Don Butler will retire after 31 years of service to 
the GMA and 45 years in the gospel music industry. But- 
ler and two others chartered the GMA in 1964. He sen'ed 
as a board member for the next 1 1 years, including chair- 
man in 1975-76. He was the GMA!s executive director from 
1976-91 and also serv-ed as director of the Resource Cen- 
ter and Archive. 

Butler's career began as an artist in the '50s with such 
groups as the Marksmen and the Statesmen. He was 
named "Mr. Gospel Singer of America" in 19i58. During 
his tenure in the indu.stry, Butler also worked as a pro- 
ducer, artist manager, and administrator of publishing cat- 
alogs. In rec(^nition of his contributions to the industry, he 
was inducted into the Gospel Music Hall of Fame this year. 
Butler's dedication to and participation in the industry will 
be sorely missed. 

Tattoo who'; Benson Music's new label. Tattoo, 
recently inked its first two acts. Former Myrrh group the 
Choir and newcomers Common Children signed their 
contracts in a Nashville tattoo parlor. 




by Jim Mamie 



r AST/PRESENT: Want to talk about a living tradition? 
When composer/saxophonist Julius Hemphill died last 
April, he was in the middle of finishing a 20-minute piece 
commissioned by the Pacific Rim Players and paid for 
by the Meet the Composer funding program, among oth- 
ers. But Hemphill's passing didn't terminate the project. 
Two longtime associates of the saxist. Tim Berne and 
Marty Ehrlich, were asked to each deliver a work in his 
stead. In mid-September, the pair debuted their creations 
at Wesleyan University in Middletown, Conn. Berne came 
up with a piece called "Open, Coma." Ehrlich's contribu- 
tion was "Bright Canto." Featured soloist on both was 
pianist Ursula Oppens, Hemphill's longtime partner. "The 
show went well. It was actually quite fun," says Berne. 
"Ursula was fantastic." EhrUch's latest New World record 
is a gem by his Dark Woods Ensemble titled "Just Before 
The Dawn." Berne's Bloodcount quartet is about to 
release "Memory Select" on JMT. By month's end. Music 
& Arts will issue a duet of Berne and pianist Marilyn 
Crispell called "Inference." 



H 



ELPFUL THREADS: Josh Redman isn't the only sax- 
ophonist to have aligned himself with the fashion trade. 
Blue Note's Richard Elliot turned the new men's store at 
the Beverly Hills, Calif., Saks Fifth Avenue into his latest 
venue Oct. 11. The retail performance was a benefit for 
AIDS Project Los Angeles and the kickoff to a special pro- 
gram in which "After Dark," Elliot's latest disc, will be 
soki in the store through the end of the year. A donation to 
the Project will be made from the proceeds. KTWV-FM 
(the Wave) Los Angeles helped sponsor the show. 



UOUL ON ICE: New York's Rockefeller Center is syn- 
onymous with the Christmas season, and the skating rink 
at its heart is one of the city's foremost congregation spots. 
So keyboardist Larry Geldings had quite a few listeners 
to impress when he provided the music for the rink's sea- 
sonal opening Oct Ifi. It's the 59th year that tourists and 
natives alike have enjoyed the facility, and the graceful 
moves by the experts involved — under the direction of 
skater Jo Jo Starfauck, who produced the display — gave 
the event athletic panache. Music from Geldings' new 
Warner Bros, disc, "Whatever It Takes." was played by 
that set's core group: Goldings, guitarist Peter Bernstein, 
and drummer Bill Stewart. The same personnel also 
make up the recent Minor Music release by the Goldings 
Trio, "Light Blue." 

TrACKIN*: a lot of the tough-minded street action that 
takes place in Spike Lee's latest film, "Clockers," gets 
emotionally enhanced by the forlorn and somewhat eerie 
music composed by jazz bandlea<]er Terence Blanchard. 
The score utilizes an 83-member orchestra. The sound- 
track, on Columbia, is due for release on Halloween. Blan- 
chard and Lee are a longstanding team; the bandleader 
scored "Mo' Better Blues," "Jungle Fever," "Crooklyn, " 
and "Malcolm X" for the director Bits of Blanchard's 
"Clockers" music parallel the profound lament found in 
Gdrecki's chart-topping "Symphony No. 3" on Nonesuch. 
No, Hollywood, he's not just a jazz trumpeter. 

Fret NOT: For the last few months, Chicago jazz musi- 
cian Nick Colionne has been enjoying the action of an 
Epiphone Emperor guitar. His endorsement of the instru- 
ment puts him in good company: Also touting the fine 
(wints of various Epiphone models are blues man John Lee 
Hooker, rocker Matthew Sweet, and country virtuoso 
Chet Atkins. Ads have run in issues of Guitar Player mag- 
azine since July, and a free copy of Colionne's latest record, 
■•It's My Turn," has been part of the promo paclu^ with 
each purchase of an Emperor. 
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Top Contemporary Christian 



THIS WEEK 


* 


1 WKS ON CHJi.I 


ComplM froo) a nattoMi sampla of ratail sun ^SXtSSSKT 
and om-stop Mies riporls. Illllll 

ARTIST TITLE 

LABEL « NUMBER/DISTRIBUTING LABEL 


1 


1 


8 


★ * NO. 1 * ★ 

MICHAEL W. SMITH 

RfUNiwoiOG BwroLsMNo 1 I'LL LEAD YOU HOME 


CD 


2 


19 


VARIOUS ARTISTS wOiD 6727Mnc MY UTMOST FOR HIS HIGHEST 


CD 


NEW^ 


CECEWINANS SPAKROw 51441 ALONE IN HIS PRESENCE 


CD 


3 


15 


VARIOUS ARTISTS 

SPABliow l44M:M«!0ANt AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL 


5 


4 


8 


PETRA WORD 9624 ■ NO DOUBT 


S 


5 


2 


STEVEN CURTIS CHAPMAN SPARKm 14M ■ MUSIC OF CHRISTMAS 


CD 


11 


32 


POINT OF GRACE wOROSeosa THE WHOLE TRUTH 


8 


7 


20 


JARS OF CLAY essential !>&73/bjieniwood ■ JARS OF CLAY 


9 


9 


74 


KIRK FRANKLIN AND THE FAMILY • 

GOSTO CENTRIC 72UWCHORDANT (■ KIRK FRANKLIN AND THE FAMILY 


10 


3 


9 


RON KENOLY integrity 02392 ■ SING OUT WITH ONE VOICE 


11 


6 


11 


RAYBOLTZ WORD 41601 B THE CONCERT OF A UFETIME 


(W 


18 


2 


MICHAEL SWEET BENSON 84 1 75 REAL 


13 


10 


59 


AMY GRANT A' MrRRx 6974moRD HOUSE OF LOVE 


14 






NEWSBOYS STARSONG a8147CHORDANT GOING PUBLIC 


IS 


13 




GEOFF MOOOEIi THE nSTANCE forefront 5I29iChordant ■ HCMERUN 


(R) 


2i 


2 


KATHY TROCCOLI reunion 01 10 SOUNDS OF HEAVEN 


17 


14 


6 


SUSAN A5HT0N 

SPARROW, £.1122 SUSAN ASHTON SO FAR. THE BEST OF SUSAN ASHUXt VOUJME ONE 


18 


21 


65 


STEVEN CURTIS CHAPMAN • 

SPARROW -.i-jacHORDANl B HEAVEN IN THE REAL WORLD 


U 


IS 


16 


YOLANDA ADAMS TRIBUTE 592 KDIADEM ■ MORE THAN A MELODY 


20 


IS 


36 


NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

verity 43010B SHOW UP! 


21 


19 


3 


LARNEUE HARRIS BENSON 8419s UNBELIEVABLE LOVE 


22 


22 


151 


DC TALK A forefront 3002/choroant FREE AT LAST 


23 


20 


16 


HEZEKIAH WALKER/FELLOWSHIP CRUSJU>E CHOIR 

BENSON 1 168 BH LIVL IN NEW YORK BY ANY MEANS NECESSARY 


® 


2? 


19 


CLAY CROSSE reunion 0104 TIME TO BELIEVE 


25 


17 


13 


DONALD UWRENCE 1, TRI-CITY SINGERS 

sparrow MaaCHORDANT BIBLE STORIES 


(S) 


33 


53 


4 HIM BENSON 4046 THE RIDE 


27 


25 


30 


ANOINTED WORD 67051 CALL 


28 


23 


11 


OUT OF THE GREY SPARROW 1 466 GRAVITY 


29 


30 


105 


CARMAN* SPARROW l3S7/CHOnOANTB THE STANDARD 


30 


28 


105 


MICHAEL W. SMITH • REUNION Qoeimmi FIRST DECADE 1 9S3- 1 993 


QD 


36 


7 


VARIOUS ARTISTS 

BRENTWOOD 5519 AMERICAN 25 FAVORITE PRAISE & WORSHIP SONGS VOLUME 3 


(2) 


31 


17 


VARIOUS ARTISTS K TEL6171 TODAYS BEST CHRISTIAN HITS 


(S) 


RE-Emur 


BIG TENT REVIVAL AHDENTffoREFRONT 25112/chordant BKj TENT REVIVAL 


34 


26 


11 


RICH MUUINS REUNION 7726 ■ BROTHERS KEEPER 


35 


32 


79 


AUDIO ADRENAUNE FOREFRONT 301 2A3OR0ANT DONT CENSOR ME 


® 


39 


38 


PFR SPARROW 14S2yCHOROANT GREAT LENGTHS 




NEW^ 


JOHN BERRY CAPITOl NASHVILU 32663 0 HOLY NIGHT 


38 


37 


13 


WES KING REUNION 3720 COMMON CREED 


3S 


29 


2 


SHIRLEY CAESAR EPC HE WILL COME 


d) 


RE'tNTRT 


POINT OF GRACE WORD 26014 POINT OF GRACE 



(~) Records with the greatest sales gains this week. • Recording Industry Assn. Ot America (RiAA) cer- 
tification for sales of 500.000 units; A RIAA certification for sales o4 1 nnillion units with each acMitional 
million indicated by a numeral following the symbol. Ail albums available on cassette and CO. 'Asterisk indi- 
cates vinyl available. ■ indicates past or present l-teatseeker btte. ^ 1 995, 8illboard/BP1 Communications. 



DOROTHY 




Get your hands on 
Dorothy Norwoods' 
SizzUng New Album 

from Malaco and 
"Shake The Devil O^f" 
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Rare U.S. Appearance By Christie Boosts Erato's Sales Hopes 




If you cant have the real thing: 
What do you do when your prioritj' artist 
is based in Europe and only rarely visits 
the the U.S.? Erato is one label with this 
dilemma: William Christie, American- 
born but now a hVench institution with 
his hit period instrument and vocal 
group, Les Arts Florissants, only 
appears on these shores once a j-ear or 
so, for what seems like a few minutes, 
and even then sticks to the big perform- 
ing centers (i.e.. New York), with his 
large-scale opera iHxxlucUons. But for his 
handsome new recording of Mozart's 
"Requiem" (his first standard repertoire 
recording for the label), Erato has a 
fancy. European sales tool: a handy CD 
with three excerpts from the record, plus 
a 12-minute Enjdish-language interview 
with Christie about the "Requiem" that 
is comtniently dubbed into I-Yench, Ger- 
man, and Spanish on additional tracks. 
The eloquent Christie holds forth on 
such topics as his 
reasons for choos- 
ing the SQssmayr 
completion of the 
"Requiem," even 
though there is a 
new one by Robert 
Levin, and about 
the sound that peri- 
od instruments 
CHRISTIE bring to the piece: 

"The soloists don't 
have to shriek their lungs out"; the 
orchestra Is "like a sports car, it can nego- 
tiate the turns a little better" The CD is 
the soundtrack for a promotional video, 
produced in France with the help of 
Pechiney, a French metal-product com- 
pany that regularly supports Christie's 
performing and recording acti\ities (and 
gets a prominent label credit). 

The CD Is being distributed to retail- 
ers and radio; the latter can get Christie's 
thoughts on the air e\<en if they can't get 
him into the studio. It m^ be particular- 
ly useful next month, when CThristie and 
Les Arts do one of their rare toiu^: N(.i\'. 
15 at the University of California at 
Berkeley and Nov. 17-21 in Kansas City, 
Mo., St Paul, Minn., and Chicago. 

CaRMINA on a DIET: In contrast to 
the many pumped-up, full-orchestra \'er- 
sions of OrfPs "Carmina Burana," Bis 
(distributed by Qualiton) has released a 
chamber version, performed by two 
pianos (Roland Pontinen and Lo^'e Der- 
winger) and the Kroumata Percussion 
Ensemble plus chorus and soloists, con- 
ducted by Cecilia Rydinger Alin. 

The stripped-down version Is a worthy 
altemath^: It is raucous without being 
plush, more medieval than modern, and, 
even though the tenor soloist sounds as 
though he's being strangled, the choral 
work (the Uppsala University Choir 
and Uppsala Choir School Children's 
Choir) and the other soloists are fine. 

Robert von Bahr, the label's directw, 
includes a nule in the program book that 
explains why full texts are not included: 
He feels that since the texts are 700 
years old, the publisher should not be 
entitled to author compensation for the 
right to reproduce them, which, says 
Bahr, vrould represent 20% of the CD's 
selling price. "Because we believe that 
the musknans deserve to be paid, we can- 
not justify the pajment of such sums. I 
cannot understand how other record 
companies can pay such rates — if indeed 
they really do." 

Renewed HALL: The New England 

BIU-BOAHD OCTOBER 28, 1995 





by Heidi Walesou 

Conservatory in Boston is planning a cel- 
ebration concert for its newly restored 
Jordan Hall. The Oct 27 event which will 



feature Wynton Marsalis, Denyce 
Graves, and Yo Yo Ma, will showrase the 
hair.s facilities and iicousUcs with "a (are- 
fully planned selection of timbres and 
muskial genres ranging from full orches- 
tra with chorus to chamber music and 
jazz, as well as a work for a large group 
of percussion instruments." The famous, 
beautifully wood-paneled hall, loved by 
musicians, underwent six months of 
meticulous restoration, including a new 
heating and wntilation system, repair 
and recreation of ornamental detail. 



reuphotstered seating, redesigned light- 
ing, and restoration of the ceilii^ to its 
original colors. A new ek^^ator makes the 
box office, the hall, and the school wheel- 
chair accessible. With its innards now 
state of the art. Jordan Hall hopes to 
attract recording acti\ity. 



Mo 



IOVTMENT: Sony Classical has pro- 
moted Gilbert Hetherwick to senior 
VFJ international marketing. Hether- 
wick came to Sony from Angel 
Records/EMI Classics in April 1995 to 



be senior VP, marketing . . . Mood-music 
compilations have their ups and downs, 
but I lo\'ed listening to Conifer's "Stair- 
way To Heaven," subtitled "A Musical 
Journey Into Peace And Tranquility." 
An interesting and well-chosen group of 
pieces, including some by Stanford, 
Mozart, and Barber, for starters, gets 
excellent performances by the Choir of 
Trinity College, Cambridge, England, 
and some terrific soloists, directed by 
Richard Mariow. 




AVAILABUB THROUGH THEM INDEPENDfiNT DtSTmSUTOM: 
HEPttALES / CENTRAL nOUIH OOSfEL ' Nl WV SOUNDS 
W A W WHOLESALERS 
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i 

I 


! 


1 

X 

o 

% 


Compjlwl from a natiofial sampte of rotail stort and rack sales ^nascm* 
ropofis colioctod. conoilod, and pfondod by llllll^ 

ARTIST TITLE 

LABEL a> NUMBER.'DISTRieuTING LABEL 


CD 


1 


20 


* * No. 1 * * 

WiaiAM BECTON & FRIENDS 

WIB 914VNT£f*SOlJNn ^ 7 »wdiA «t No, 1 BROKEN 


CD 


NEW^ 


CECE WINANS sparrow 5IM1 ALONE IN HIS PRESENCE 


3 


3 


113 


KIRK FRANKLIN AND THE FAMILY • 

GOSPO CENTRIC 21 19 Kg KIRK FRANKLIN AND THE FAMILY 


4 


2 


17 


DONALD LAWRENCE & THE TRI-CITY SINGERS 

CRYSTAL ROSE 5M8Q'SPARR0W BIBLE STORIES 


e 
9 


5 


3 


REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS 

WORD 673D3,'£PIC SHOUT 


D 


6 


37 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

VERITY .1301GBB SHOW UP! 


7 


8 


15 


YOLANDA ADAMS tribute 3592 ■ MORE THAN A MELODY 


g 


7 


17 


TMF rAMTOM SPIRITLUUS Ri ArKHPRRv lAtrvuAi Ann 1 IVF IN MFMPHI5 II 


a 
9 


10 


12 


SHIRLEV CAESAR 

woso 6730i.tPic SHIRLEY CAESAR LIVE . HE WILL COME 


10 


9 


16 


HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 

BENSON 4168 ■ LIVE IN NEW YORK BY ANY MEANS... 


11 


4 


5 


KENNY ELDRIfXjE & THE JESUS CELEBRATION FVIASS CHOIR 

BORN AGAIS iQoe EXCITED 


OD 


21 


3 


JAMES HAa AND WORSHIP It PRAISE intersouno 9163 KINGOFGLORY 


13 


14 


5 


EDDIE JAMES & THE PHOENIX MASS CHOIR fresh wine 001 HIGHER 


14 


12 


53 


DOTTIE PEOPLES ailant« int l 10200 ON TIME GOD 


15 


11 


75 


AlEHO INTL MUSIOTYSCOT SOOWATLANTA INTL IT'S OUR TIME 


Id 


15 


59 


HELEN BAYLOR WORD 66443/EPIC B Int LIVt tiArbKltlMLL 


VAL/ 


34 


21 


TRI-STATE MASS CHOIR III PARADISE 701 1/TY5C0T WORTHY 


dD 


RE-EMIRY 
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by Lisa Collins 

Putting rumors to rest: Despite consumer 
response to and critical acclaim for Yolanda Adams' lat- 
est release, "More Than A Melody," speculation from 
industry sources is that Adams may exercise her option to 
lea\'e Tribute Records when her contract expires next 
year. This stemming from reports that while there were 
preorders of 85,000 copies when the project was released 
three months ago and that sales are well ov^r the 100,000 
mark, coverage in such key markets as Los Angeles and 
Detroit has been sporadic. 

However, longtime manager Shiba Freeman says that 
Adams is not making any plans to mm-e. "We are present- 
ly working with the label." Freeman says, "and our focus 
right now is to do all we can to promote the record and 
improve our presence in some of those major markets, like 
Los Angeles." 

At Nashville-based Tribute, president George King 
contends that Adams is queen and that promotion on 
"More Than A Melody" is moving into high gear. "This 
project has had the largest marketing campaign, and we 
are \'erj' pleased," King sa>'s. "Yolanda is our total focus, 
and sales are extraordinar>'. It's the highest Yolanda's ewr 
been on the charts." 

King adds that his label Is only in the middle of its pro- 
motional rollout "Thirteen-hundred radio stations have 
been serviced, and we have key market position in 65 
Musicland stores. We're done two concert \ideos and a con- 
cept video, one of which we just started in full rotation at 



BET. Plus, we have some crosso\'er potential, and we're 
going after that. We'^-e seniced urban radio and are pro- 
moting heavily in fn-e key cities to get a breakout. We're 
trying to make Yolanda Adams the greatest gospel artist 
in the world." 

Adams is currently touring as part of a full promotion- 
al schedule in support of the album. (Contractually, she 
has one record left on her Tribute pact) 

Christmas CHEER: Leading this year's lineup of 
Christmas releases. Dottle Peoples will put her spin on 
some familiar holiday favorites with the Tuesday (24) 
release of "Christmas W\\h Dottie" from AIR . . . Also due 
is the much anticipated follow-up album from Kirk 
Franklin, titled "Kirk Franklin & The Family Christ- 
mas." Franklin will be taking his Christmas cheer on the 
road beginning Nov. 15 for a six-week tour with the Can- 
ton SpirituaJs and Fred Hammond's Radical For Christ 
Ensemble. He'll return home to prepare for his scheduled 
nuptials to Tammy Collins Jan. 20 in Dallas. 

Also due from Franklin is a song featuring Hezekiah 
Walker, Donald Lawrence, and Karen Clark on Island 
Records' soundtrack to Keenan Ivory Wayans' Miramax 
film "Don't Be A Menace." The single, "Don't Give Up," is 
being released Nov. 20 and marks Island's exploratory/ 
introductory bow on the gospel marketplace with an inspi- 
rational label. The project is being called "Island's Inspi- 
rational All-Stars." 

A CD-5 featuring three versions of the Franklin cut, 
along with two Christmas tracks (one of which is John P. 
Kee's rendition of "The First Noel"), will be available Dec 
5. 

Finally, the Georgia Mass Choir has landed a choice 
part in a remake of the classic 1947 Cary Grant holiday 
film, "The Bishop's Wife," which will st^ Whitney Hous- 
ton and Denzel Washington. Rehearsals get under ^ray 
Saturday (28), and you guessed it, the singers will play the 
bishop's choir. 



CAPITOL'S BROOKS RETURNS ON 'FRESH HORSES' 



(Continued fmni puge .27) 

we started cutting, we came upon a 
term called "garage country." It's very 
stripped down. This was five pieces — 
two guitars, bass, drums, and a fiddle, 
and that's it. We got a cut called 
"Rollin' " where the harmonies are off 
The lead vocal is off in places, but it's so 
much fun that we left it. We just decid- 
ed to haw fun on this one and to take 
ourselves seriously only on songs that 
needed to be taken seriously . . . 

But at no time do I ever want any- 
body to think that I'm not competitive 
or that I'm complacent with where I'm 
at. I feel very thankful to be making 
records, hut when I'm making records, 
it's kill or be killed. Do the best job that 
you can do. 

BB: How did your time off help 
you creatively? 

GB: I think it helped me extremely. 
The slogan for this record was "if it 
ain't fun, it ain't me," and we just got 
back to doing what we do, you know. It 
got extremely heavy there for awhile. 
I'm being sued for the first time erer 
in my career, so all this stuff is real 
heavy for me. I had to get back to the 
things you see when you're first 
dreaming about this: You see the peo- 
ple's faces, you smell the empty audi- 
toriums at sound check; you know, that 
stuff And that's what we're back into, 
so I feel a lot better. 

BB: Were you listening to the 
radio when you were making this 
album? 

GB: Yeah, I'm always listening to 
the radio. To be honest with .tou, I hax-e 
the same problem everybody else does 
right now, trying to keep up with all of 
the artists. I have fiiends, PDs, at radio 
stations that I'm very close with [who| 
say, "I haw fK-e people on my top 20 list 



that I'm playing right now, and I 
wouldn't know them if they walked up 
to me in full dress" . . . 

I tell yOM what would be new to radio 
now is traditional country music. 
George Strait and Da\id Ball are prob- 
ably the only guys hanging on to the 
real traditional stuff now. And they are 
now the minority, which is weird. 

BB: But you don't go that tradi- 
tional route. 

GB: I gotta ho me. So my sounds 
that I bring are just me. I am not Hag- 
gard, you know. I stay up nights wish- 
ing I was. but I'm not. I am not George 
Jones. I can only be myself. I could 
think of a couple of guys named [Chrisl 
LeDoux and Strait that I'd much 
rather be like. I'm proud of who I am; 
I just like listening to their stuff. 



BB: According to Billboard, coun- 
try radio posted its fourth consecu- 
tive down quarter, scoring its lowest 
audience share since the fall of *91. 
What's wrong with country radio? 

GB: I don't think anything's wrong 
with country radio, OK? I think if any- 
thing w wrong, it's stemming out of 
this town. And what thus town has done 
is bomb country radio. I blame 
Nashville and the 20-something labels 
here by not giving a damn if the prod- 
uct is quality or not. They're just 
throwing stuff out there, and if it 
sticks, fine. Nobody is developing 
artists. I talk to artists every day [who] 
had a record deal two years ago and 
they don't today. That's never hap- 
pened in country music before. 

(Contin ued on next page) 



'HORSES' READIED WITH MARKETING, TOUR PLANS 

(Continued fnwi puKfc JT) 



mass merchants, "Fresh Horses" will 
be prominently displayed in other 
high-traffic areas. The album will also 
be available at 800 Blockbuster video 
stores. 

Rackjobber Anderson Merchandis- 
ers will be placing the album in free- 
standing dump bins in grocery stores 
through Christmas. "We'll be in the 
neighborhood of 2.000 stores," says 
Wilson. 

In one of the stranger promotions, 
Capitol has hired crop artist Stan Herd 
to spell out the words "Fresh Horses" 
and "Garth" in a 350-acre wheat field 
in Oklahoma. "The project is directly 
over the flight pattern to Dallas" says 
Wilson. "The letters will be at least 100 
yards long. We're letting the pilots 



know so they can announce it from the 

air." 

The album will be released in the 
rest of the world Nm*. 21 as well, mark- 
ing the first time Brooks has had an 
album come out simultaneously around 
the globe. Signed to Capitol Nashville 
worldwide. Brooks appears on EMI's 
Parlophone imprint in the U.K. and 
EMI International in other territories. 

Brooks' album comes out the same 
day as the new Beatles anthology. 
"We've done our job. We're even bought 
a spot in the middle of [ABC-TV's] Bea- 
tles special, so we're doing the best we 
can to compete with that," saj^ Wilson. 

Assistance in preparing th vt story tvas 
proirided byTerri Horak. 
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CAPITOL'S BROOKS RETURNS ON 'FRESH HORSES' 

{Continued J\x>m pn'cecUng page) 

BB: A classic country radio sta- 
tion in Louisville, Ky., WKJK, put up 
a highway sign that said, "Less 
Garth. More Possum [George 
Jones]." How did you feel about 
that? 

GB: There's no way other than 
insulting my family that yon could hurt 
me more than this. If they're going to 
have balls and if they're going to be 
anything but two-faced, then they need 
to put "No Garth" on there. And if 
the.'^e people e\'en care to do any kind 
of radio promotion around the tour or 
anything, I'll sa\'e them the time right 
now: just don't make the phone call. If 
you truly believe less Garth will help 
your radio station, then no Garth 
should really rip it. 

BB: The bigger point is that you 
are now the representative for con- 
temporary country music. If the sign 
had said, "Less Billy Ray," it would 
not have had the same effect. 

GB: I know. This town giws credit 
and blame a lot. I don't ever want any- 
one to think that I'm feeling sorrj' for 
myself at all, [but] if in the next five 
years things go south for country 
music, I'll probably get the blame for 
it. Which is cool. You gotta take the 
good with the bad. 

BB: Why did you put the single out 
three months in ad^-ance of the album? 

GB: Because every [first] single 
we've had out has gotten killed by the 
album [because programmers would 
jump on other cuts]. Also, the record 
label put it out because they had it, you 
know. Record labels don't like to wait, 
I guess, because the next single's now 
been bumped up. They want to keep 
piling them right on top of each other. 

I'm sure they haw their reasons for 
it, but Allen and I sit there and go, 
".Jeez, let it breathe. Let the peoi)le tiaw 
time to soak it in. How 'bout this idea: 
How about letting them hare enough 
time maybe to inks it when it's gone." 
But they just keep piling them on. 

BB: Don't you have a say in the 
matter? 

GB: People can judge and say all 
they want about who has control, but 
the bottom line is that I work for a 
record label that I'm very proud to be 
working for, but they call the shots. 
They're going to hear from me when I 
don't believe in something, but I think 
I owe that to them, as a partner; the 
same way they do with me in meetings 



over there. 

BB: You may say you're working 
for the label, but youVe done every- 
thing you can to take the label out 
of the process. You've put your own 
indie promotion person on staff and 
you've hired [Capitol Nashville's for- 
mer head of sales] Joe Mansfield's 
company to help at retail. 

GB: The indie promotion is nerer to 
promote singles; it's to enhance our 
relationship with radio. It's also to keep 
an eye on the label to make sure the 
label never uses Garth Brooks as a 
crowbar for anjthing else that they're 
doing. I'm nerer saying they have, but 
you get rumors and stuff. 

When Doyle/Lewis was handling 
[me], there would be a stack of 20 notes 
from radio on [their J desks. Out on con- 
cert tours, radio would tell me they 
ne\'er got a reply back from the man- 
agement company, so it simply told me 
that they were over their heads. So we 
hired someone here to solely work with 
radio 24 hours a day for that reason. 
Joe Mansfield was the guy who headed 
up the first [several] million of my 
sales. So I don't believe Garth Brooks 
is all he can be without Joe Mansfield. 

BB: How did Doyle and Lewis' 
split affect you? 

GB: Like a kid in a divorce, just wait- 
ing to see what's going to happen. I 
hung around thinking it was going to 
solw itself, but it's not, so I had to mo\« 
on my own and form my own manage- 
ment company. I only talk to Pam in 
lawyer meetings, and I only talk to Bob 
wiien something about publishing comes 
up, because he's stiU [my] publisher. 

BB: You also had plenty of changes 
at your record label. The old regime 
had become a sore spot for you. 

GB: We're starting over, and this 
crew over there has been extremely 
great. [New president/CEO] Scott 
Hendricks called me personally, and I 
said, "Scott, here's the deal. Until you 
show me you can't sell records, I'm 
rocking with j'ou." 

BB: While I992'8 "The Chase " and 
1993's "In Pieces'* have sold 6 million 
and 5 million units, respectively, 
those numbers are half the sales fig- 
ures of 1990's "No Fences" and ITOl's 
"Ropin* The Wind." Did you lose 
faith in the label and [former label 
head! Jimmy Bowen's ability to sell 
your records? 

(Continued (HI pa{jeJt7) 
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For 2^ yrart, Alligator Records 
has rrleasrd the finest quality 
blues and roots rock music widi 
the label support to match. 



BILLY BOY ARNOLD 
Eldorado Cadillac 

Famed (hicaqo bluesman 
BILLYBOYARNOLD^/lfMArotf 
Would, liin 't 6ot You) presents 

the follow-up tolast year's 
critically-acclaimed Alliqator 
release, Bick Where I Belong. 
On tldorado ddillic, Billy Boy 

Arnold shows he's still the 
consumate blues singer d harpist 

in the classic (hicaqo style. 

Featuring a hard-driving band that 

includes Billy Boy's Alliqator 
labelmate, Bob Marqolin, this isa 
classic (hicaqo blues and blues 
harp lovers deliqht. Advertisinq 
and promotion will focus on core 
blues followers and the media 
that cater to them. 

Getting Behind Billy Boy 

• Full paqe, full color ads in 
Huucitn, Limgtluestni Blues 
frn/e, full page BOW ad in 
Blues icceii 

• Alliqator publicity department 
plicinq nitionalprrsiind 

television stories 

• Posters and in-store play copies 

STRKT DATE: OCT. 31ST 

Avallablv from these fine 
indeprndf nt distributors: 

Action* Associated 
Bayside«BiqSute*(RD 
DNA9HS void Fogey* 
Passport* Record Depot 
Select-0-tlits*Silo*Tant 

Member of* 
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MCA Publishing Lands New Talent 

Boberg Offers Writer-Artists Label-Like Support 



I BY CRAIG ROSEN 



LOS ANGELES— When MCA Music 
Publishing president Jay Boberg took 
the helm of the 
company in late 
January, hLs \ision 
was to offer more 
record-label-like 
services to the 
writers in an 
attempt to lure 
new talent to MCA. 
BOBERG "What we want 

to provide Ls more 
value to the writers beyond the 
advance and the more traditional pub- 
lishing services, such as placing songs 
in films and TV and putting writers 
together," says Boberg. "What we want 
to do at MCA is play a role in these 
artist-writer careers." 

The company did just that with Ala- 
ni.s Morissette, who »-as signed to MCA 




Music Publishing and MCA Records 
Canada seven years ago by John 
Alexander, now the executive VP of 
creative services, North America, for 
MCA Music Pub- 
lishing. "I've been 
working with her 
since that time," 
says Alexander, 
who helped hook 
Morissette up 
with her manager, 
Scott Welch of 
«.EXANO€H Third Rail Enter- 
tainment. 
"Up until she signed the recording 
deal with Maverick, ewry penny spent 
on Alanis was MCA Music Publishing 
money," Alexander adds. "It was that 
money that allowed us to make a couple 
of records and the videos and do the 
promotional tours in Canada when she 
was a teenager." 
Alexander says the company also 



Rooted In History, Bourne Music 
Looks Forward To A Global Future 



I BY NIGEL HUNTER 




LONDON— One of Beebe Bourne's 
earliest and most vivid memories is of 
a train journey stopover in the late '30s 
in Berlin. She was traveling with her 
parents, Saul and Bonnie Bourne, and 
her father left the train briefly to con- 
fer with a German subpublisher at the 
station. 

"The platform was swarming with 
SS storm troop- 
ers, and the 
atmosphere was 
grim and threat- 
ening," she says. 
"We were glad to 
get out of tiiere." 

Bourne Music 
Inc., which came 
BOURNE into existence in 

the mid-'40s when 
Beebe's father parted company with 
Irving Berlin, has always rated the 
international music market highly. 

"In the old days, American publish- 
ers tended to regard the rest of the 
world as being of lesser importance," 
she says, "but my father placed a high 
priority on good and efficient repre- 
sentation of our catalog abroad." 

The end of World War TI meant 
major subpublLshing realignments in 
Europe and a new beginning in Ger- 
many, where the Nazi regime had 
expropriated foreign businesses, 
including music publishing. 

The company's U.K. presence. 
Bourne Ltd., was founded shortly after 
the war and was administered by Keith 
Prowse/Peter Maurice Music (KPM). 
where Bourne's interests were man- 
aged at one stage by Joe "Mr Piano" 
Henderson, later a recording star. In 
1964 it established its own offices, 
which are now run by Maxine Harri- 
son, assisted by Claudette Plattenburg. 

Bonnie Bourne, who ran the compa- 
ny until her death in 1993, formed 
Bourne France in the early '60s. "We 
have affiliations throughout the world 



and maintain close contact with all our 
subpublishera." says Beebe. "With the 
expansion of new technologj' and usage 
of music, it's increasingly imiwrtant to 
keep all our writers and clients 
informed of what's happening where 
and when." 

She notes that the world has become 
smaller as new methods of communi- 
cation are developed, and advertising 
agencies now want to deal with sever- 
al territories when seeking licensing 
rights. Since Bourne has retained its 
synchronization rights worldwide, she 
re\iews e\'ery request personally, with 
her writers' best interests in mind, 
before granting permission and agree- 
ing on terms. 

Among the Bourne copyrightii which 
are regularly in demand are "IJnfor- 
(Continued on page 92) 



allowed the j'oung star to take the lime 
"to change directions and get more 
involved in her own writing." 

MCA Music Publishing's support 
continued before Maverick released 
"Jagged Little Pill," as Boberg got 
behind Morissette as soon as he joined 
the company. 

"That project leaped out at me on 
the day I walked in the door as one we 
needed to put all of our resources 
behind and all of our credibility, all 
around the world," Boberg says. "I 
started playing that record to people 
from Germany and Japan w£^ back in 
March." 

Adds Alexander, "We certainly are 
backing Alanis on a global effort as a 
publisher in conjunction with Ma\'er- 
ick/Reprise and Warner International, 
and we continue to be part of the 
team." 

That kind of commitment has al.so 
helped lure other artist-writers to the 
MCA Music Publishing fold, including 
Geffen artist Lisa Loeb. "The whole 
pitch in signing her was . . . 'We're not 
just going to give j^ou a check and go 
away.' " saj's Boberg, who adds that he 
recently met with Geffen executires in 
the U.K. about the launch of Loeb's 
album debut "Tails," in the U.K. 

Other recent signings include Dri- 
vin' N' Gryin'. which recently resur- 
faced with an album on Geffen; new 
British act Raw Stylus, also signed to 
Geffen; and rookie MCA Records act 
the Dimestore Hoods. 

"There wasn't a great deal of syner- 
gy between Geffen Records or MCA 
Records and MCA Music Publishing," 
says Boberg. "We had to create a rea- 
son why MCA Records or Geffen 
Records would want to ha\'e the pub- 
lishing with MCA. No one really cares 
that you are owned by the .same com- 
pany ... It really comes down to 
whether having their act signed to 
MCA Music Publishing is going to 
make their act more successful." 

Other new MCA Music Publishing 
(Continued on page iU) 
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HOT 100 SINOLEt 

FANTASY • Uariah Caray, Chhs Frantz, Una Weymouth, Dave Hall, Adrian U,n.., 
Steven Stanley • Rye Songs/BMi, Sony Songs/BMI. PolyGram Intematlonal/ASCAP, 
Metared/ASCAP, Stone Jam. ASCAR Ness Nitty & Capone/ASCAP. WB/ASCAP 

HOT COUNTRY SINGLES & TRACKS 

DUST ON MY BOTTLE • David Lee Murphy • N2D/ASCAP 

HOT RAB SINOLES 

FANTASY • Marlah Carey, Chris Franb. Tina Weymouth, Dave Hall, Adrian Belew, 
Steven Stanley • Rye Songs/BMI, Sony Songs/BMI, PolyGram tnternatlonal/ASCAP, 
Melered/ASCAP, Stone Jam/ASCAR Ness Nitty & Capone/ASCAP, WB/ASCAP 



HOT RAP SINGLES 

GANGSTA'S PARADISE (FROM "DANGEROUS MINDS") , 

Sanders, Doug Rasheed ■ T.8oy/ASCAR O/B/O Itselt ASCAR Boo Daddy/ASCAP 



Arils Ivey, Jr., Larry 
ly.'ASCAP. o/B/o Itselt ASCAR Boo Daddy/ASCAR Larry 
Sanders/BMl, Jotiete/ASCAR Black Bull'ASCAP 



HOT LATIN TRACKS 

SI NOS DEJAN • Jose Alfredo Jimenez • BMG Songs/ASCAP 



Easier Does n. SESAC and the U.K.'s Performing Right Society have negotiat- 
ed a multiyear agreement to facilitate reciprocal administration of the performing 
right groups' repertories. Shown, from left, are Bill Velez, SESAC's managing 
director, and Wayne Bickerton, PRS' chairman. 



NMPA, BMI Set Up Wteb Sites; 
Judge Rules On 'Shoop' Case 



UNLINE info BONANZA: The 
National Music Publishers' Assn. and 
BMI are supplying important infor- 
mation online to writers and publish- 
ers. NMPA and its mechanical royal- 
ty collection arm, the Harry Fox 
Agency, have set up a site on the 
Internet's World Wide Web to act as 
a directory and entry point for other 
industry 'Web sites. The "NMPA 
Music Links Page" provides direct 
links to 23 sites, among which belong 
to ASCAI? BMI. Tower Records. U2, 
Sony. CD Now, Music Reference, and 
BMG, which will be updated regu- 
larly. Of course, the site has NMPA 
and Harry Fox Agency information 
and is to be eventually used for online 
licensing, through the latter's office. 

As for BMI, it is making available 
U.S. Copyright Forms and its own 
clearance forms as part of its Web 
site. Those 
forms are the 
first of many 
features to be 
incorporated 
into the perfor- 
mance right 
group's Wob 
site. BMI says 
the service 
"allows the mil- 
lions of Internet users worldwide to 
download and print out the U.S. 
Copyright Forms for registering 
works of the performing arts, sound 
recordings, literary works, 
renewals, and for corrections to 
existing registrations." Also, BMI 
writer and publisher members can 
download and print the form 
required to clear or register their 
works with BMI. This Web site was 
launched last year and contains a 
database of more than 7.5 million 
items tied to BMI repertoire. 

The shoop song* decision a 

federal judge in New York has ruled 
that songwriter Rudy Clark never 
gi-anted renewal rights to his early 
■fiOs hit "The Shoop Shoop Song (It's 
In His Kiss)" to a predece.ssor pub- 
lisher and that Hudson Bay Music, 
which has controlled the copyright 
since 1970. has lost renewal rights. 
Judge John G. Koeltl found further 
Clark is o\\'ed S78.236.68 for pubUsh- 
ing royalties that accrued during the 
renewal period from Jan. 1, 1992 to 




by Irv Lichtman 



June 30, 1995. There had been ambi- 
guity as to written documents attest- 
ing to renewal rights, and Judge 
Koeltl ruled that Clark's testimony 
that he had never assigned such 
rights was "credible." The song was a 
top 10 hit in 1964 for Betty Everett 
on the Vee- Jay label. 

Subject matter: if there is a 
need to select songs by subject mat- 
ter, EMI Music Services, a wing of 
EMI Music Publishing, has just 
issued "The Categories." a four-CD 
set with 78 selections arranged 
under the general topics America (le, 
"Living In America"). Baby ("Sweet 
Baby James"). Emotions ("Who's 
Sorry Now"), Torchy Love ("Don't 
Blame Me"). Time/Time of Day 
("Angel In The Morning"). Friend- 
ship ("Trust In Me"), Ck>lors ("Deep 
Purple"), Moon/ 
Stare^kj'C'Blue 
Moon"), and 
Beautv ("The 
Shadow Of 
Your Smile"). 
Says Joanne 
Boris, execu- 
tiwVPofEMI 
Music Ser- 
vices, "Finding 
the music they need should be the 
easiest part of the job." 

Bills of fare: The New York 
Publishers' Forum will address "U.S. 
Performance Rights And The 
Unfairness Bill: An Update" at the 
Grand Hyatt Hotel on Tuesday (24) 
from 5-6:30 p.m. Panelists will 
include Richard Reimer, ASCAP's 
director of legal services; Del 
Bryant, BMl's senior VP of per- 
forming rights and writer/publisher 
relations, and Pat Collins. SESAC's 
senior VP of licensing. 

Print on print: The foll(wing 
are the best-selling folios from Cher- 
rv Lane Music: 

1. "Jekyll & Hyde." Vocal 
Selections. 

2. Van Halen, "Balance." 

3. Soundgarden, "Best Of 
Soundgai-den." 

4. Barbra Streisand, "The 
Concert." 

5. Faith No More, "King For A 
Day, Fool For A Lifetime." 
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Palas Coup. Writer Lisa Palas. sealed, recently signed an exclusive agreement 
with Crossfire Entertainment, which has a joint venture with Almo/lrving Music. 
With Palas. from left, are Crossfire's Betty Rosen and Ken Levitan and Almo/ln/- 
ing's David Conrad. Palas' songs have been recorded by Alabama ("You've Got 
The Touch") and John Berry ("More Than Just A Little"). 



CAPITOL'S BROOKS RETURNS ON 'FRESH HORSES' 

(Continued from page If5} 

GB: Individually, I liked ewryone 
over there, but as a label, we didn't get 
along. I just think Bowen got in a bad 
situation when he and Mansfield split 
up [Mansfield left the company in 
1992]. And then right at the same time, 
my new contract came in. I ne\'er felt 
that the Bou'en administration [under- 
stood the contract] because we newr 
saw eye to eye on what the thing 
meant. Therefore, I thought the well 
was very poisoned at the old label. The 
contract renegotiations started the 
downhill slide between the label and 
myself at the time. 

BB: Bowen believed an artist 
should release an album a year. Now 
that Bowen*B gone, what's your the- 
ory? 

GB: Tve never been through a 
Christmas season without a new piece 
of product; Christmas season is a good 
time to buy. It also makes sense [to put 
the album out now] since the tour kicks 
off in March. I got a letter from a lady 
that said she was going to psychoana- 
lyze me for free. She said, "You say ym 
never went through a holiday season 
without a new release, so you either 
think you're Santa Claus or God." And 
I thought, "Hold it Is there a choice 'C 
here?" 

BB: What can you say about the 
tour? 

GB: It starts here in March; well do 
77 cities [in North America]. The sec- 
ond leg starts in the spring of '97 in 
Europe with a planned filmed concert 
in Dublin. Australia will probably be in 
there as well. Then in spring '98, we'll 
start on a 44-city last leg of the North 
American tour. 

BB: This is primarily an arena 
tour. Are there any sheds or stadium 
sites? 

GB: No sheds. Well probably set up 
in fields s(Mnewhere and do an outdoor 
tour for these cities that we haven't been 
to in three or four years, because they 
don't have a hall (that can] supp(»*t the 
weight of our tour. After [Texas Stadi- 
um, site of a 1994 NBC sijocial], I'm not 
Bvare I ewer want to do stadiums again. 
The first night (of the three nights] felt 
so alone. Somewhere about three-quar- 
ters of the \^'ay down were the people I 
felt I coukin't get to. 1 couldn't see them. 



I felt like out of 65,000 people, I couldn't 
get to that little arc back Uiere of about 
20,000 people. 

BB: What's happening with your 
film company, Red Strokes? 

GB: [We left] Disney; now we've 
been signed as producers at Fox. We 
have two movies under way there. 
(Brooks' production partner] Lisa 
Sanderson's handling ail that. 

BB: A lot of artists in your posi* 
tion would be looking at what they 
can cut back on, but you just keep 
pushing harder and harder. 

GB: That's t)ecause making records 
is never what I'm going to be doing for 
my living. I'm never going to wake up 
and go in from a certain time to a cer- 
tain time and make records so 1 can 
pay the bills. When I'm making 
records, I'm out to try and make a dif- 
ference in the world. I mean, I know it 
sounds trite and I know it sounds like 
a canned answer, but while I've got the 
ball, I want to run as far and as hard 
and as fast and hit as many people as 
I can. 

BB: So how will you measure if 
this album is a winner or a loser? 

GB: I don't know; you just go with 
your gut If people aren't showing up 
at the concerts and the records aren't 
selling, you gotta take a serious look at 
if your time is over . . . 

There was a pitcher for the Oakland 
A's [who] on his retirement from base- 
ball cried like a baby. And he said he 
felt like he never wanted to do any- 
thing to hurt the game, and he felt like 
he was getting in the way. And when 
that time comes for me, if it's today or 
it's 10 years from now, I'm praying to 
God that I ha\-e the class to handle it 
and get out. 

BB: Isn't "getting out" a terrify- 
ing prospect to you? 

GB: YeaJi, but that's what I love; it's 
the weirdest thing. I'm sure every- 
body's been in a relationship where 
somebody treats you like crap, but you 
just keep coming back for more and 
that's what this is, man. It wears you 
out, it tears you down, you always 
think, "Is it over? la it over? Was I 
worth remembering?" And you love 
eN'ery minute of it. 
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The so mtitles . writers and publishers 
of the woppmost popular music - the 
BMI repdll^ire - in a searchable data- 
base of 7;5 million iterhs, updated 
weekly, together with the Web's most 
complete fund of information for and 
about songwriting and songwriters. 
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Multiple Multimedia Options 

AES Panel Shows All Eyes Are On Enhanced CD 



m BY STEVE TRAIMAN 

NEW YORK— If anything liv-ed up to 
the 99th Audio Engineering Society 
convention's theme, it was the over- 
flowing Oct 7 workshop, "Profession- 
al Audio In An Interactive World." 
Moderated by Joe Beck of the Code- 
works, the panel included innovative 
multimedia demos and comments by 
Murray Allen of Electronic ArLs, Phil 
Coady of Microsoft, Charles Kre- 
itzbcrg of Cognetics, Mac Leatherby 
of Avid Technologj', David Pakman of 
Apple Computer, and David Schwartz 
of Light Rail Communications. 

Enhanced CD received the most 
attention, with many of the panel mem- 
bers involved in nugor projects as they 
work with deNtlopers and producers on 
authoring tools, samplers, and even a 
CD-ROM magazine. All agreed with 
Leatherby, who said, "ECD is the one 
most immediate 'happening' in the pro 
audio industry and is the lai-gest oppor- 
tunity right now. When you think of 50- 
plus minutes of music on a typical CD, 
you have as much as 200 me^bytes of 
space available on the disc for multi- 
media information, and that's an excit- 
ing prospect." 

At Microsoft, Coady observed that 
"ECD is a m^jor push forward, and our 
CD Plus sampler is in final production 
stages." It features tracks by such 
artists as Ali Farka Tour^ with Ry 
Cooder; Pat Metheny; Randy New- 
man's "Faust" with Bonnie Raitt, 
James Taylor, Elton John, and Linda 
Ronstadt; John Coltrane, with Curtis 
Fuller's reminiscences; and BMG Clas- 
sics' "Alexander Nevsky" excerpts. 

"There are a lot of things to turn the 
music fan on," Coady continued. "Well 
have bios of each artist, writer, or pro- 
ducer; interviews focusing on the 
selection or album; and a discography 
for each act For example, in Newman's 
'Faust,' Taylor talks about seeing his 
role of God as 'a golf-playing, middle- 
American, regular kind of guy,' and 
Newman demos songs at the piano. 

"Enhanced CD gives every artist an 
opportunity to add so much more and 




Chrlstma* Bells. Sparrow Records 
artist Steven Curtis Chapman joined 
producer Brown Barrister and record- 
ing artist CeCe Winans at Ocean Stu- 
dio in Burtiank, Calif., to record Chap- 
man's first Christmas album, The 
Music Of Christmas." Shown, from left, 
are Chapman, Barrister, and Winans. 



brings a higher-quality audio into the 
realm of multimedia. "The sampler will 
be released mostly through [original 
equipment manufacturers] and will be 
bundled with Wmdows 95 in multime- 
dia .systems early next year, although 
we may have a retail version later on." 
"Apple customers have been using 
their Macs for music for many years," 
Pakman noted, "and now our Enter- 
tainment Industi-y/New Media Group 
is actively working with artists, record 
companies, studios, and multimedia 
developers. Our Apple Multimedia 
Program has about 3,500 [people) 
involved around the world, and we esti- 



mate that our QuickTime software 
authoring tool has been used in as 
many as 65% of shipping titles." 

Apple was a prime developer of the 
new Blue Book multisession standard 
for enhanced CD, and Pakman report- 
ed that at least 30 of the new titles 
were created on Macs. 

Light Rail's Schwartz previewed 
clips from the first issue of Control, the 
new CD-ROM interactive music maga- 
zine due in stores this fall. The quar- 
terly is "content-oriented, for those 
who want to create media in their own 
environment" he said. 

(Cotitinved on next page) 




Cash Pays Visit To Bad Animals. Country legend Johnny Cash leads a band of 
alternative rock Icons on a Willie Nelson tribute project for Justice Records, ten- 
tatively titled "Twisted Willie," Shown at Bad Animals studio In Seattle, from left, 
are Kim Thayll of Soundgarden, former Nirvana bassist Krist Novosolic, Sean 
Kinney of Alice In Chains, Cash. John Carter Cash (Johnny's son), and Justice 
president Randall Jamall, who Is producing the project. 



Elefante Can't Forget Rock Roots 



I BY GORDON ELY 



John Elefante has tasted big-time 
success in mainstream rock as the 
former lead singer of Kansas and in 
the contemporary Christian rock 
market as an artist and producer. 
As co-producer with his brother 
Dino Elefante, he's won Grammys 
and Dove Awards for his work with 
Christian rock pioneers Petra. 

But perhaps of greatest signifi- 
cance, Elefante has brought credi- 
bility to a genre that was once con- 
sidered a joke and has proved that 
serious rock muscle and a Christian 
message could 
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come together 
with explosive 
impact. 

His debut as 
a professional 
musician came 
in the late '608, 
at the tender 
age of 10, when 
he drummed in 
legitimate, in- 
come-earning top 
40 cover bands. His education as a 
producer began in the early '80s, 
when he and his brother built an 
8-track studio in their parents' 
garage in Long Beach, Calif. 

When calls went out in 1981 for a 
replacement for Steve Walsh, the 
lead singer of Kansas who had 
recently departed the group, Ele- 
fante — who had a solo project of his 
own ready to shop — nervously took 
a number and a place in the audition 
line. 

Impressed with Elefante's demos, 
the group's producer and manager 
tried him out on some of the band's 
repertoire. 

"I only had a day and a half to 
prepare," Elefante says, "and I was 
just sitting in the waiting room 
shaking in my pants. My voice was 
so quivery from nervousness, I left 
feeling like I'd never blown anything 
so bad in my life. I told Dino there 
was no way in the world I was going 
to get the gig." 

Elefante not only got the gig, but 



all four songs from his demo wound 
up on the subsequent Kansas album, 
"Vinyl Confessions." Throughout 
Elefante's three-year tenure with 
Kansas, he and Dino were plowing 
the profits into the building of their 
own 24-track room back home in 
Southern California. 

After the departure of founding 
member Kerry Livgren, Elefante 
felt that Kansas was "a ship that 
had run its course," and left the 
group in 1984, only to find his and 
Dino's phone ringing off the hook 
with production offers. 

John harbored the ambition to be 
an artist while he and his brother 
founded their own production com- 
pany, Pakaderm, but their success 
behind the boards delayed those 
plans for a decade. 

With the recent release of his 
first solo project, "Windows Of 
Heaven," on Word/Epic Records, 
Elefante landed his debut single, 
"This Is What Love Is," in the con- 
temporary Christian top five, and 
the hooky, single-rich album 
appears to be gathering steam. 

While Elefante, primarily a vocal- 
ist and keyboardist, is proficient on 
a number of instruments, his pro- 
ducer's instincts often lead him to 
sit back and draw on the talents of 
others, for his own projects as well 
as those of other acts. 

"I'm capable of doing a whole 
record myself — drums, bass, vocals, 
everything — but I don't like to do 
that," he says. "I still will sing and 
play on the albums I produce, but a 
lot of times I'd much rather sit back 
and observe and pull things out of 
other people." 

Elefante cites his tenure with 
Kansas as a school, where he 
received invaluable, on-the-job 
training in making records. 

"I learned a ton about how to 
craft a record," he says. "About how 
things fit in or don't fit in; why some 
things should be big and others 
small. I learned all about space, 
mainly from Kerry and [producer] 
Ken Scott. 

"It was a time of constant revela- 



tions. 'Oh, not too much low end on 
the toms, so they don't interfere 
with the bass guitar. Yeah, pull all 
the middle out of the toms so they 
get more of a thuddier sound. Com- 
press the snare to make it really 
crack, right in your face. Don't use 
your left hand on a synth part. Let 
the bass player take care of that.' It 
went on and on." 

Relocating to Franklin, Tenn., 
just outside of Nashville, from Los 
Angeles in 1993, the Elefantes cus- 
tom-built their own state-of-the-art 
studio, the Sound Kitchen, which 
has become a popular room among 
a number of Nashville producers, as 
well as a home base for all the Paka- 
derm productions. 

Looking to the future, Elefante, 
who over the years has helped to 
craft some monstrously big, aggres- 
sive rock albums, is not only looking 
to diversify into other genres, but is 
in a decidedly "less is more" frame 
of mind. 

"1 sat down with Richard Dodd," 
he says, "who has [engineered] a lot 
for Jeff Lynne. I told him, 'OK, I 
want to hear some Traveling 
Wilburys stories; I want some 
George Harrison stories. I want to 
know how you got what you got.' 

"He said, 'Man, you're gonna be 
disappointed. Tascam machine and 
a Soundcraft board. [Harrison's 
1988 album] 'Cloud Nine': Trident 
80-B, 40-input, no automation. All 
by hand, without reverb. None.' 

"I couldn't believe it," says Ele- 
fante. "I asked him how they made 
such great records. He said it was 
simple. They got great perfor- 
mances and had a producer who had 
great ideas and knew how to get the 
sounds he wanted, and [Dodd] would 
get it on tape. 

"That made me rethink every- 
thing. More and more of us have 
found ourselves starting with the 
technical and then going to the 
music," he says. 

"I don't care as much now about 
all that's going in technically. I just 
want to hear music that moves me." 



EUROSOUNDS 



A column by Zemn Schoepe on the 
European professional audio industry 

U.K. 

T HE LONDON FESTIVAL Orches- 
tra, led by conductor Ross Pople, has 
bought a Studio Audio Sadie digital 
audio U'orkstation to edit and master a 
90-album deal with BMG's Arte Novz 
label. "I realized that this contract 
would need substantial editing and cchi- 
cluded that as editors can charge 1,000 
pounds per album, a Sadie system at 
less than 6,000 pounds seemed a very 
sensible move," says Pople. 

BbM ELECTRONICS has launched 
a computer control system for its Tran- 
tec S5000 UHF radio mike, which is 
Windows-based and can communicate 
with 16 receivers. The system is pri- 
marily for theater applications in 
which receivers can be reconfigured 
for scene changes. 

"It was the next logical stage in the 
development of our UHF range," says 
BBM managing director Chris Gilbert 
(Continued on next page) 




Too Shai. Gasoline Alley/MCA record- 
ing group Shal mastered Its latest pro- 
ject. "Blackface," at Bernle Grundman 
Studios In Hollywood. Calif. Sfiown 
seated, from left, are Shal members 
Garfield R. Bright, Carl Martin, and 
Marc Gay; standing Is group member 
Carneli Van Rensalier, 
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"Engineers can use it to analyze the 
status of each receiver and to show . . . 
optimum antenna position." 



Martin audio has launched the 
ICT 300 compact stage s>'stem and the 
Wavefront 8 full-range PA system. The 
former uses twin 10-inch drivers hori- 
zontally aligned in a two-way configu- 
ration. Martin's patented technology 
employs the magnetic field generated 
by the low-frequency-dri\'er TOice coil 
to inductively driw an aluminum high- 
frequency diaphragm located at the 
center of the unit and horn-loaded by 
a phase plug and waveguide. 

The Wavefront 8 is a three-way 
arrangement, with each enclosure 
housing a wrtically splayed, dual 12- 



inch and a horn-loaded, lou'-mtd speak- 
er; a 6.5-inch, treated cone driver 
loaded by a phase plug and horn; and a 
1-inch exit compressor drive that 
reproduces high frequencies. 



BELGIUM 



N 



0 NOIZE studio in Belgium has 
taken delirery of a fully loaded Fostex 
Foundation 2000 DAW with DFM, 
while simUar configurations have been 
bought by Sangrila Studios in Lisbon, 
Portugal; Estudios Logar and EGA 
film studios in Madrid; and 103 Estu- 
dios in Barcelona, Spain. REa have 
been sold to Sarg Music in Norway and 
WDR in Germany. The Sound Co. in 
the U.K. has taken delivery of its third 
Foundation 2000 and ordered a DFM, 



MULTIPLE MULTIMEDIA OPTIONS 

(Cont inued Jroni preceding page) 



The premiere volume includes an 
"Electronic Scrapbook" feature with 
Les Paul, the father of multitrack 
recording, playing excerpts from his 
famous tune "How High The Moon," 
which has at least 75 recorded \'ersions 
worldwide. In another feature, "Ed 
Cherney Records Jann Arden," the 
noted producer/engineer discusses his 
approach to recording the acclaimed 
Canadian songstress. 



Siunming up the panel, Apple's Pak- 
man observed, "Most music-related 
CD-ROMs have missed the mark at a 
pricey $49.95 or more and are rarely 
found in music stores. Measured by the 
consumer in terms of 'usefulness,' the 
ECD is primarily a music experience 
in a packaged format, with the multi- 
media experience an added bonus that 
should make it very attractive." 
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while Imiy Televizyon in Turkey has 
taken its second, along V!\\h some REs. 



GERMANY 

Broadcaster swf Radio has 

bought its third AMS-Neve Capricorn 
digital desk to sen-e as the centerpiece 
of a new music studio at its concert hall 
in Freiburg, where it will be used to 
record the broadcaster's symphony 



orchestra. SWF TV has two Logic 2s 
and one Logic 1. Tremens-Film Ton- 
studio in Vienna has bought a Logic 2 
equipped with a film record and mon- 
itoring panel and dual joysticks for an 
all-digital THS film mixing facility. A 
Logic 1 with 16-output AudioFile will 
be installed at the facility's TV studio. 



lECENT LAWO digital broadcast 



console sales include two MC50 on-air 
consoles to Suddeutscher Rundfunk in 
Stuttgart and one MC80 production 
console to Finnish broadcaster YLE. 
German TV station ZDF has ordered a 
,56-channel MC80 for its studios in 
Mainz. Lawo is currently manufactur- 
ing 11 MC50 and MC80 digital con- 
soles — five for remote vans for Ger- 
man broadcasters MDR, NDR, and 
WDR and six for a new, fully digital 
radio complex at SWF. 



PRODUCTION CREDITS 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


RAP 


MODERN ROCK 


TITLE 
Artist' 
Producer 
(Law) 


FANTASY 
Mariah Carey,' 
M, Carey 
D. Hall 
(Columbia) 


FANTASY (R&B Mil) 
Mariah Carey.' 
M. Carey 
D. Hall 
S. Combs 
(Columbia] 


SHE'S EVERY WOMAN 
Garth BrookV 
A. Reynolds 
(Capitol} 


GANGSTA S PARADISE 
Coolio teat, L.V, 
D. Rasheed 
(MCA) 


LUMP 

Pres. Of The U.S.A/ 
C. Uno, Chris k Dave 
(boiumotai 


RECORDING 

STUDIO(S) 

Engineer's) 


CRAVimiT FACTORY 
(New Yor*) 
Jay Healy 


CRATOHIT FACTORY 
(New York) 
Jay Meaty 


JACK'S TRACKS 
(Nashville) 
Mark Miller 


ECHO SOUND 
(Los AngelH) 
Bob Morse 


EGG STUDIO 
(Seattle) 
Mark Guenther 
Conrad Uno 


RECORDING 
CONSOLE(S) 


SSL 400I1G Plus/ 
Neve VRSP Legend 
with Rying Faders 


SSL 4OD0G PluV 
Neve VRSP Legend 
with Flying Faders 


Coroiudo Quad 8 


Trident Vecto* 


Custom Spectrasonics 


RECORDERIS) 


Sony 3348 


Sony 3348 


ObriMTRlOO 


Studer A827 


Tascam MSR-ISS 


MASTER TAPE 


3M 99SfAinpci 467 


3M 99e'Ampe> 467 


Ampei499 


Ampex 499 


Ampex 456 


MIX DOWN 
STUDIO(S) 
Engineers(s) 


HIT FACTORY 
(New York) 
Jay Healy 


HIT FACTORY 
(New York) 
Tony Maserah 


JACK'S TRACKS 
(Nashville) 
Mark Miller 


ENCORE 
(Los Angeles) 
Kevin (tovis 


ROBERT LANG 
(Seattle) 
Davis Kjhne 
Steve Culp 


CONSOLEIS) 


SSL 409EG Plus 
with Ultlmation 


Neve VRSP Legend 
with Rying Faders 


Coronado Quad 8 


SSL 4000G 


Two API 2488 


RECORDER(S) 


Sony 3348/ 
Stu(lerA820 1/2" 
(doltiySRI 


Sony 3348' 
SluderA820 1/2" 


Sony PCM 3402 


Studer A827 


Otari MTRIOO 


MASTER TAPE 


Anipei499 


Ampex 499 


Ampe«467 


Ampex 499 


Ampex 499 


MASTERING 
Eniineer 


GATEWAY 
MASTERING 
Bob Lurtwig 


GATEWAY 
MASTERING 
Bob Ludwig 


GEORGETOWN 
MASTERS 
Denny Purcell 


HIT FACTORY 
MASTERING 
Hert) Powers 


CAPITOL MASTERING 
WallyTraugott 


CD/CASSEHE 
MANUFACTURER 


Sony 


Sony 


Capitol 


MCA 


Sony 



Ci 1995. Billboard/BPl Communications, Hot 100. R&B & Country appear in this feature each limei Album Rock. Modern Rock. Rap. Adult 
Contemporary, Club Play, and Dance Sales. 



More albums 
GO GOLD ON Ampex 

THAN ON ALL OTHER X^ES 
PUT TOGETHER 

AMPEX 

A MASTER OF ENGINEERING 
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# 1 Album in Germany 

by Pur 

1.3 million sold in 6 weeks 

#1 Single in Germany 

"I wanna be a Hippie" 
byTechnohead 



Eurj|g|ej|Hcle 

TiifilOSiSle 

"74-75' 
byH^ American group Thel 

#1 Partner in Germany 

j(y§£eclie Mode, Erasure, 
Nicic Cave. Right Said Fred 



Blow Up ^ 

One of the leading dance laliels with 
acts lil<e Captain Hollywood, 
Intermission and E-rotIc 
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Serving the hits throughout Europe 
Intercord's new dimension for the US-Market: 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



S. Africa's Music Awards Return 

Credibility Restored With New Judges, Categories 



m BY ARTHUR GOLDSTUCK 

JOHANNESBURG— South Africa's 
equivalent of the Grammy awards is 
back on track after several years in 
abeyance. The South African Music 
Awards, dogged by controversy until 
they were suspended two years ago, 
returned this year to a big thumbs-up 
from the recording industry. 

Riddled in the past with inconsis- 
tencies and irregularities, such as pro- 
ducers being named judges in cate- 
gories in which their own albums were 
nominated, the awards were put on 
hold two years ago while the music 
industry attempted to come up with a 
new approach and a new sponsor. 

The previous sponsor, a national 
retail chain, was itself a controversial 
participant because of a bitter strike 
by workers during the period of its 



sponsorship. 

In the two months since the dust has 
settled over the reinstated awards, the 
Assn. of the South African Music 
Industry, which represents most 
record companies here, has taken 
stock and agreed that the awards are 
back for good. 

"In general, we were very pleased 
with the way the music awards were 
run and the way it turned out, and we 
were particularly pleased by the media 
coverage and the positire sentiments 
expressed by the wider industrj';'' sayB 
ASAMI executive director Des 
Duber>'. "The prt^osis was that these 
were wholly legitimate, totally accept- 
able awards for South Africa. As is 
alwaj-s the case, there were a number 
of smail teething problems, but I 
believe we'v^e now dealt with them, and 
none of them detracted from the over- 



Sony Opens Wholly Owned 
Affiliate In The Philippines 



■ BY MARC GOROSPE 

MANILA — Sony Music Entertain- 
ment opened a wholly owned sub- 
sidiary in the Philippines Oct. 1 , join- 
ing Warner Music International as 
the only other 100%-owned affiliate 
in the country. BMG Entertainment 
International, PolyGram, and EMI 



Sony Music 

Music operate through joint wntures. 

The new Sony affiliate will be 
directed by managing director Wally 
Chamsay, who plans an innovative 
approach to marketing. "Basically, 
what we rely on locally is airplay, but 
I feel we haw a lot to gain by concen- 
trating on gimmicks, such as premi- 



ums at retail, where we can generate a 
more-conduci\x' atmosphere for prod- 
uct mo\'ement." 

In other words, Chamsay wants to 
pinpoint customer tastes at record 
stores and then bowl them over. He 
built his staff with this in mind, hoping 
to attract new ideas to shake up what 
is becoming a stagnant market. 

"I wanted fresh minds, people who 
come from different backgrounds but 
with successful track records," he saj-s 

The operation has yet to sign any 
domestic artists, although Chamsay 
says he will likely sign two local bands 
by early 199G. He must also face tradi- 
tional distribution problems that have 
plagued the mtyor international labels 
for years. Sony plans to handle sales 
itself in Manila and will use Star 
Records to distribute throughout the 
rest of the country. 



all package." 

The highlight of this year's awards 
was the sweep of three of the top 
prizes by the Soweto String Quartet. 
It was voted best new artist, and its 
debut album, "Zebra Crossing," was 
named best pop album and best 
instrumental performance — an 
unprecedented combination of awards 
here. Ironically, the Quartet had been 
playing for 15 years before being 
signed by BMG Africa. 

In this context, the awards were 
dramatic evidence of the huge impact 
of returning multinational record com- 
panies on South Africa. The awards 
came on the eve of BMG Africa's third 
anniversary in South Africa and 
underlined the benefit of new players 
looking for talent in an under-exploit- 
ed market. 

"BMG has demonstrated what a 
multinational can do if it is committed 
to local artists." &ays managing direc- 
tor Keith Lister. "I am personally 
alwaj'R at pains to explain to ewrybody 
that South African music reflects a 
huge diversity of talent and musical 
forms and that it requires a multiplic- 
ity of investment. One company can 
only do so much, and that is why I 
alwaj-s welcome the idea of as many of 
the mayors as possible being in South 
Africa. There is ju.st so much talent, so 
much to go around." 

Lister is satisfied that the awards 
haw established their credibility, and 
he belie\'e.s that "they can only grow in 
' stature from this point; they certainly 
crosse<l the first hurdle very success- 
fully. "I certainly had a lot of dissatis- 
faction, in pre\'ious ^-ears, aver the pro- 
found ignorance that people running it 
had of South African music; whereas 
this year, there was a concerted effort 
by sponsors, record companies, and 
judges to understand the totality of 
South African music." 

ASAMI's co-sponsor for the awards, 
leading banking group First National 
Bank, was also delighted with the out- 
come. 

(Continued on page 62) 



Court Orders Pirate To 
Pay Record Damages 




LONDON — Record companies have 
recei\'ed the largest damages award 
ever from a 
distributor of 
pirate CDs. 

The high 
court in Sin- 
gapore has 
ortoed Raag- 
vel Trading 
(S) Pte Ltd. 
to pay 950,000 
Singapore dollars ($660,000) for 
handling 4,025 pirate compilations. 

The collections included unli- 
censed copies of Eric Clapton's 
'Tears In Heaven", Madonna's "This 
Used To Be My Plaj-ground," and the 
Scorpions' "Wind Of Change." 
Raagvel Trading was alsw ordered to 
pay the costs of the case. 

The case was brought by interna- 
tional labels organization IFPI. Its 



regional counsel for Asia, May Seey 
Leong, says, "We are very pleased 
with the amount of damages award- 
ed, which is the highest settlement 
we've ever had against a distributor 
of pirated CDs. 

"It is also very timely, as the level 
of CD piracy has recently increased 
in Singapore." 

IFPI estimates that CD piracy in 
Singapore currently accounts for 
12* of the market, twice the report- 
ed levels of three years ago. The 
organization is coimtering the trend 
with increased enforcement actions 
and more seizures of stock. 

In February, a distributor was sen- 
tenced to 37 months imprisonment 
for possession of 4,000 pirated CDs, 
and in September a .stall holder was 
fined $21,500 for having 10 pirated 
dLscs in his stall. 

JEFFCI-AKK-MKADS 



Spanisli Indie Targets GSA 

Max Music Opens Office In Germany 



MADRID — Spain's top-selling indie 
label, the Barcelona-based dance spe- 
cialist Max Music, has opened an ofHce 
in Germany to cover the thriving Ger- 
many-Switzerland-Austria market 
with imported dance compilations as 
well as in-house collections under the 
company's Megamix imprint. 

Max spokesman Javier Sanz says 
the company is confident that the Ger- 
man operation, which opened Oct. 1, 
will be as successful as its forays into 
the Latin American and U.S. Latino 
markets, which Max began after the 
opening of its Miami office last yean 

Max's successes in Spain this year 
include the "Ibiza Mix 95" compilation, 
which, by the end of September, had 
sold 300,000-plua copies in the nine 



weeks since release. Its first U.S. 
release, "Merengue Mix," sold 250,000 
units, according to Sanz. The German 
office will be run by Alex Guder, for- 
mer A&R director at the Spanish label 
B.A.M.S. The edel company will han- 
dle distribution. Sanz says Max will be 
seeking product to license in the GSA 
territory, mainly from the U.K., Scan- 
dinavia, Italy, and the Benelux. 

"Max intends to apply the same 
inno\'ati\'e marketing methods to the 
GSA as those that haw made the com- 
pany the pre-eminent force in the 
Spanish dance market, which is the 
strategy of associated marketing 
backed up by closely targeted TV 
campaigns," Sanz says. 

HOWELL LLEWELLYN 
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International 



THE U.K.'S NEW NATION OF ETHNO-TECHNO' 



(Continued from page 1} 

one put wDrld music and dance in the 
blender, added a couple of Ecstasy tab- 
lets, and flicked the switch. 

The creators and fans of this music 
shun the tags that it has been given, 
such as "global beat," "ethno-techno," 
or "world dance." Call it what you will, 
it's finding a growing audience among 
increasingly open-minded buyers here, 
from young ravers to foIk*soaked old 
hippies. 

A \'arietj' of musicians is arri\'ing at 
this crossroads of musical cultures ftxHn 
radically different departure points. 
Techno, house, trip-hop, and hip-hop 
producers are using ethnic and world 
influences to add a human w^armth to 
their machine-generated music. I-Yom 
the opposite direction, African, Asian, 
and Middle Eastern musicians are dis- 
covering that their age-old traditions 
can gain new life and reach new audi- 
ences through modem treatment. 

Established arts breaking down the 
barriers between the worlds of ethno 
and techno include Loop Guru, Trans- 
global Underground, Natacha Atlas, 
and Banco De Gaia. A newiir generation 
of acts, such as Earlhtribe, the Joy. and 




LOOP GURU 



Astralasia, is bringing a new slant, add- 
ing to the work of such pioneers as Jah 
Wobble and producer Bill Laswell. 

Among the techno producers who 
have dabbled in the ethnic scene are 
Sandoz, Dean Thatcher of the Aloof, Sa- 
bres Of Paradise. Future Sound Of Ixm- 
don, and Juno Reactor. 

On a separate, but surprisingly paral- 
lel course, such musicians as British- 
Indian compaser Nitln Sawhney inter- 
pret Indian music in the modem studio, 
and names in world music including 
Mory Kante, Nusrat Fateh Ali Khan, 
Youssou N'Dour, and Cesaria Evoria 
can be found on 12-inch mixes. 

It is impossible to pigeonhole this 
music. The pro<luction techniques and 
the beat say it's dance music, but it's 
more likely to be found on the home CD 
player or pleasing outdoor festi\''algoers 
than on the dance floor. Like much of 
contemporary' British music, it defies 
definition, occupying a place between 
trip-hop. ambient techno trance, and 
world music. 

The many cultures that can be found 
in Britain are instrumental to this thriv- 
ing music scene. The National Censas 
Office say's that 5Jj'^ of British citizens 
regard themselves as being of non- 
European origin, including 3.5^ Asian 
and 1.6% black. There is also a substan- 
tial number of Eir citizens, partkiilarly 
Greeks and Italians, living in the UJC. 

London's position as a center of wwld 
affairs also means the capital is hone to 
an unparalleled diversi^* of influences 



through its transient population. 

While the Afro-Caribbean community 
saw much of its music, including ska and 
reggae, integrated into the British 
mainstream decades ago, sounds from 
Africa, Asia, the Middle East, and Eu- 
rope ha\'e been relegated to a collectors 
niche. 

In the "SOs, the advent of cheap per- 
sonal computers, affordable sampling 
technolog}', and mass-produced digital 
synthesizers means that almost any 
sound in the world can be sampled, 
looped, modified, and played. MIDI, fi- 
nalized in the early '80s, allowed synthe- 
sizers, instruments, and computers to 
communicate, but it was only in the 
early "905 that this equipment became 
affordable. This unleashed a creative 
potential not seen since the guitar u'as 
electrified. 

It was then only a matter of time be- 
fore artists started to use this equip- 
ment to gather the wealth of influences 
present in a country' that has scores of 
ethnic subgroups and access to the 
world's cultures. 

Say's Tim Whelan, aka Attia Ahlan, 
the chief sampler and MIDI guru of 
Transglobal Underground, "If we 
weren't doing thus, scimeone else would 
be. because the techiK>k)gy and the cul- 
ture have made it possible." 

Transglobal llnderground may rely 
on studio techniques, hut its sound has 
more to do with hip-hop than techno. Its 
secomi album on Natk>n Records, "In- 
tematk>nal Times," released in October 
1994, is strongly politicized, with lakl- 
back rhythms embellished by such 
Indian percussion as dhols, tablas, and 
congas, as well as the Arabic vocals of 
Natacha Atlas, violins, and heaps of 
prc^cramminp an<l samples. 

Transglobal Underground formed in 
1991 and gained attention with such sin- 
gles as Temple Head" (the inspiration 
for many of its peers) and "Taal Za- 
maan" in 1994. 

Its debut album. 'T>ream Of 100 Na- 
tions," came out in October 1993 and has 
sokl 4o.00() copies in the UJC.. and "In- 
ternational Times" has sold 26,000 cop- 
ies in the UJC, according to the label. 

Both albums reflect the range of mu- 
sicians that the group has incorporated 
into its IK'e set. "International Times" 
features Senser lead singer Heitham Al 
Sayed, labia and dhlak player Nawazish 
Khan, tabia player Raju Singh, and 
Larry Whelan on shawm and clarinet. 

Ahlan .'^ays, "At first, what we were 
doing was really an extension of DJing 
in the sense of making something out of 
wliat already existed. As time goes on. 
we have tended to start using things wv 
have created rather than samples." 

One stunning feature of Transglobal's 
records and gigs has been the Atlas, 
w^o released a solo album. "Diaspora," 
on Nation. 

While such Transglobal members as 
Ahlan and Count Dubulah helped in the 
productron of 'T)iaspora," the album lib- 
erates Atlas' powerful voice as it glides 
through .^ngs in Arabic, Hindi, French, 
and SpanL^h. The set features guest ap- 
pearances by Egyptian composer and 
oud player Essam Rashad and includes 
Atlas' two solo singles. "Dub Yalil" and 
"Leysh Nat'Arak." 

In some ways, Atlas embodies the fu- 
sk)n of European and Asian cultures in 
Britain today. Bom in the Moroccan 
suburbs of Brussels, she moved to 
Northampton in the UiC and later sang 
in an Arabic rock band. Then she re- 
turned to Brussels and fronted a Bel- 




TRANSGLOBAL UNDERGROUND 



^an salsa band, Mandanga. 

Collaborations with Jah Wobble's In- 
vaders Of The Heart ami Balearic beat 
combo iLoca! brou^t her to the atten- 
tion of Nation and Transglobal Under- 
groimd. 

MYSTIC ON THE DANCEaOOR 

Veering toward the trippy ambient 
world of trance are Loop Guru, who this 
summer left Nation for North South, a 
label owned by part of the British indie 
Abstract Sounds. The band's Nation 
catalog is licensed to Waveform Rec- 
ords in the U.S., which is distributed by 
Navarre. 

Loop Guru's second album, "Amrita," 
follows in the footsteps of its debut, 
"Duniya," taking mystic influences to 
the dancefloor and raiding the sample 
stores of everything from monkey 
chants to Indonesian Gamelan. 

"Amrita" has sold 6,000 copies in the 
U.K. since its September release on 
North South and 15.000 copies in (JSA, 
Benelux, and Scandina\ia. according to 
the label. 

At the core of Loop Guru are Salman 
Gita (Sam Dodson) and Jalai Muud 
(Dave Muddyinan), who assemble theii' 
tracks from a vast catalog of references 
and samples. 

Among those who have appeared in 
the lineup are Atlas, Dubulah, Iranian 
singer Susaan Deihim. and cora plaver 
Ravi. 

While "Amrita" abounds with sounds 
and imagery redolent of Goa or Bom- 
bay. Gita says that no one fiwn the band 
has e\'er been to India. Even the sitars 
and percussion have come from a place 
closer to home. "I Ii\'e one mile away 
fitjm a big Asian community in Southall. 
near London, and I visit Indian tape 



E()ually eclectic, but even further 
down the electi-onic road, Banco De 
Gaia. the handle of Toby Marks and his 
samplers, who hail from Leamington 
Spa in the Midlands region of England. 
He has relea^^od two albums on Planet 
Dog Records, 1994"s "Maya" and this 
year's "Last Train To Lhasa." 

Marks uses three samplers and has 
1.5 gigabytes of stored sounds, a total 
of se\'eral thoasiuid minutes f)f samples. 
The samples c*)nit' from exteasKx* tra\ - 
eling. as wiell as manipulatwn of his own 
voice. 'The percussion comes from all 
over the place. I like to mix and match 
with things that cane from thousands of 
miles apart." 

COPYRIGHT CONCERNS 

With this maskr re\'oi\ing around the 
use of samples, the question of copy- 
right comes into play. In the early days, 
many samples were lifted straight from 
recordings. This can still be done if the 
original artist clears the copyright, but 
in stMTie instances the artists either have 
to remove looped snatches or whole 
tracks. 



Mainly for legal reasons, Marks now 
prefers to construct his own samples 
rather than take them from records, al- 
though this also has its creath'e draw- 
backs. "On the track 'China' from 'Last 
Train To Lhasa,' I had to get someone 
to rerecord the quote I wanted, but it's 
ne\ er quite the same," he says. "It was 
the intonation and rhythm which at- 
tracted me to it in the first place. 1 also 
create things using my own voice, al- 
though you wT)ukln't recognize them as 
such." 

Transglobal Underground's Ahlan 
says the band also uses homemade or 
home-recorded samples. In one in- 
stance, the band launched an extensive 
search for Mauritanian singer Dimi 
Mint Abba to clear samples, only to find 
that she was in the U.K. 

There has now developed a small but 
profitable market in sampler CDs, such 
as the "Vindaloops" collection of Bhan- 
gra rhythms from British company 
Time &" Space. 

In addition to legal issues invoK'ed in 
.sampling, there ai^ the wider concerns 
of whether such wholesale use of non- 
Westem music sources constitutes theft 
or. at best, cxpfoitation. 

Marks .says that Banco De Gala's mu- 
sic is no more or less exploitati\'e than 
anyone else's. "People need to see that 
it's just other traditions which I'm tak- 
ing." he aay.s. "I don't see that I'm steal- 
ing anything any more than anyone else 
is stealing something from the classical 
world. I ahrays try and put the samples 
into a meaningftd context" 

Like others before him. Loop Guru's 
Gita argues that the important Issue is 
how much of the original is taken and 
how it is manipulated, rather than how 
much of it forms the finished work. "If 
we get a two-second loop and put it 
backward and repeat it over and over 
again, that's not what the original per- 
son wanted to hear." 

LrVE WORK IS CRUCIAL 

Global beat relies heavily on dance- 
style productH>n techniques, but such 
artists as Atlas, Transglobal Under- 
ground. Loop (juru, and Banco De Gaia 
have all cane to prominence as much 
for their live work as for their recoixi- 
ings. 

Two clubs, Whirl-y-Gig and Mega- 
dog, have helped to |)opularize music 
while promoting eclecticism. 

Michael Dog's Club D<^ started in 
London 10 years ago, and its mix of 
techno, space rock, dub. and world mu- 
sic catered to a discerning clientele. The 
club metamorphosed into Megadog and 
features live acts and has a home once 
a nronth at the Manchester Academy. 

"We've helped along this fusion be- 
cause wt?'ve rammed it dowTi our audi- 
ences' throats," say's Dog. "People who 
come to Megadog are open-minded. 
They flon't come back if they want to 
jast hear techno or house." 

There are reasons why ethno-techno 
does not ahv'ays get an airing in main- 
stream clubs, says Dog. "There's a DJ 
resistance to it. A lot of the beats don't 
fit in. and most DJs' idea of DJing is 
just to get a smooth mix and nothing 
more. You need to be brave, as there's 
that risk of clearing the floor, and few 
are prepared to take that risk." 

\\Tiirl-y-Gig is in its 15th year and 
Richard, who runs the club with Mary 
and a crew of 55. has been DJing for 13 
of those years. 

"When we started off. I was playing 
music which gave a European \iew on 



world music rather than the tropical 
sounds which were popular. Hiere was 
a bit of African musk; and reggae mixed 
in," says Richard. "Through the '80s, it 
was evolving into a kind of party sound 
with some kind of global aw"dreness 
symbolic of one love and mutual under- 
standing." 

At the time, .such nights were re- 
jected by purists of the world music 
community. The axplosron of ackl house 
and dance culture in 1988-^*9 changed 
the feel of Whiii-y-Gig. says Richard. 

"It was the first time that 'fast' music 
other than world music had been played 
in clubs." he says. "It brought a younger 
audience to us, and then the music 
started to appear as if it was coming 
more and more into the West more rel- 
e\'ant to us. In turn, a lot of the musi- 
cians had been influenced by world mu- 
sk; by then." 

Whirl-y-Gig still holds weekly club 
nijdits in Shoreditch. in East London, 
but the true spectacle is when it pres- 
ents the acts who regularly recei\'e club 
play to a live audience under its festival 
tent. For the last two years. Whirl-y- 
Gig has appeared at WOMAD festival. 
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Live potential also influenced the de- 
cision by Abstract Sounds director 
Edward Christie to sign Loop Guru. 
'•The one aspect which dilTerentiates 
Loop Guru from some others who are 
doing similar things is that they are a 
superb band in live performance. 
They've been building a following \Ta 
gigs and selling cassettes for the last 10 
years. They seem to be attracting a 
solid festi\'al^ing crowd in the same 
way that the L#evellers liave." 

WHO IS LISTENING? 

There is also a definite club audience 
that Ls thriving on the mix of influences 
to be found at Whirl-y-Gig or the Big 
Chill, an ambient club in Islington. 
North London. 

Says Pete Lawrence, who runs the 
Big Chill, "Eclecticism is the word. We 
have DJs who go from experimental 
techno to classical. There's a fusion and 
eclecticism that opens up doors for a lot 
of things to be acceptable for home lis- 
tening ... It really started at the turn 
of the decade with people like Loop 
Guru and later Whirl-y-Ciig. It's taken 
this long for the mainstream to catch 
up." 

But who exactly is listening now? 
Says Paul West of Space Band Manage- 
ment, who manages Banco De Gaia, 
"The audiences come from peopk* who 
like world music and people who like 
dance music. There are also people who 
like rock music and want swnething to 
chill out to after a gig." 

With only occasional championing 
from the likes of John Peel or such indie 
stations as XFM. few global beat acts 
have gained airplay. Recent interest 
from rock weeklies has helped Loop 
(Continued on page 104) 
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Replicators in the region are barely keeping up with demand in what's 
being described as "a growth industry on speed." 



BY MIKE LfVIN 




o one knows the exact number of CD replicating plains 
in Asia. Even if you don'i count the mushroom-like 
nature of the industr>' in Chma and the possibility thai 
India has two production lines, the best estimate is 
somewhere between 30 to 40 factories and 50 to 70 
lines. Revealing all your production lines would 
mean you have to pay taxes on them all, and this 
isn't how Asia works. 

CD replication is a growth industr)' on speed, 
liver)' company surveyed for this report has big 
plans for expansion, and most firms are less than 
five years old. With few exceptions. .Asian music 
formats arc rapidly switching from cassettes to 
CDs— at a 20% annual rate— and CD-ROM 
orders are growing even faster, 

"The big question today is how much capacity 
you can add and maintain your quality." says 
.-\ndy .Au. production manager for Hong Kong's 
Sonopress. an affiliate of the German manufactur- 
ing giant of the s^imc name, an undisputed regional leader. 

Sonopress forecasts arc based on a combination of domestic 
demand — mostly from the major labels — and CD-ROM orders from 
Japan, where high manulacturing costs arc forcing customers oll- 
shore. 

At its Tai Po plant, four lines no'crstop. putting out nearly 21 mil- 
lion units a year; two more lines will be added within six months, rais- 
mg production to 11 million units. Sonopress' Andy Au and compa- 
ny managing-director Henry Chow say the company could easily use 
eight Imes. if ihq' had the floor space, 

AUDIO GROWING. ROM EXPLODING 

Hong Kong"s music market h.is a CD-penci ration rate of 70%. but 
"we are still m a high-growth siagc with demand coming Irom all 
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directions." says Au. "CD audio is growing, although CD-ROM is 

exploding. " 

Orders come from Taiwan, Australia and China as well as Japan and 
Hong Kong. Increased ex-pons to China are also forcing company offi- 
cials to consider siting a new facility near Beijing or Shanghai, 
(Virtually all of China's CD plants arc in the southern pan of the 
coumi)'-) 

Audio CDs make up 90% of Sonopress' output, but CD-ROM 
business is doubling each year and should account for 50% of 
the company's business within three years. ''Liserdiscs have 
been a strong seller, but 1 think \ideo CDs wiW take away a lot 
c\ that because of the costs involved." adds Au. "When super- 
ilcnsitj' DVT^ comes in. we'll be into that ver>' quickly." 

60% MUSIC-CD PENETRATION 

In other countries, growth is based pnmanly on local demand 
for audio. Music-(!D penetration should reach 60% this year in 
Taiwan, and Lxal laciories arc barely keeping up with demand 
Prodisc Technologj' now has a capacit)' of 21 ,0 million units 
annually at its factot)'. although it is running at ^5% capacity. Three- 
quarters of its output is audio CD product with the remainmg ponion 
devoted to CD-ROM and CD-Video. Manager M.H- Un says Prodisc 
has "adapted quite well to emerging fonnats" and will convert its lines 
to keep up with demand. 

In Singapore. Easigate Technologv' has already converted 90% of its 
production to CD-ROM and video because audio demand from the 
music industr\' will never nse above 5 million units Its customer list 
is laden with iiucmational computer companies such its Apple. Lotus. 
Microsoft and DEC. Managing director H.K. Gob says current pro- 
duction of 1 1 million units annually is being increased by a third to 
meet new demand 

Prodisc has also created a sepamie subsidiar\' to handle orders from 

Cnimnin't/ I'M fXJ.tjc "^4 



Digitized "footprints" allow 
authorities to trace masters 
and pressing plants in a 
$l-billion bootleg market. 

■V MmUEVIN 



As the politics of piracy feeds the media with sexy head- 
lines, the logistics of controlling the problem gets shuf- 
fled deeper down the page. In Asia, few people on cither 
side of the conflict can explain how piracy is being solved 
on a mechanical le\el. 

In 1992. worldwide audio piracy stole about $2 billion from 
record companies; a conservative estimate would show about half of 
that coming from .-Vsia. Wlien the voluntar>' Source Idennfication 
(SID) Code prcKcss for CDs was introduced that year, it ga\T man- 
ufacturers a tool to demonstrate ihe desire to control piracy, as well 
as proof of their legitimaq- 

The ctxie's four-digit "fingerprint" allows authorities to trace the 
in.istcr and the pressing plant. .Although not all plants in .Asia use 
the s>'s[em, the IFPI estimates that CD piracy in the region — exclud- 
ing c;hina and India — has been cut by up to 70% in three years. 

ACCEPTING COPYRIGHT REALITIES 

i^ID's biggesi test is under way in C!hina. the world's newest fron- 
tier lor CD pirates, (CD piracy in India is not yet a concern), 
f^essured b\' the L'.S, Trade Representative (LiSTR). Chinese author- 
ities have had to accept mtemattonal cop\nglti realities in a hun>'. 
-Among a mind-boggling (for the Chinese) array of new laws, the SID 
Code was introduced in August 1994. The results have been inter- 
esting. 

Unlike the rest of .Asia. SID Ccxies are mandator)' for all CDs pro- 
duced in China's 26 legitimate factories. J.C. Giouw. ihe IFPl's 
regional director, saj-s the process is tailor-made for the mainland. 
"It allows them to show that they are committed to soMng piracy, 
but it also makes enforcement easier because most manufacturers 
still don't understand what copynght means." 

The result has been a significant drop in exported counterfeits — 
from an estimated 75 million to about 30 million — as pirates are 

Girittmieti .m pti^e 5-J 
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Japan and will be able to convert to high-density CD products as soon 
as the technolog)' is available. 

35 MILUON UNITS IN SOUTH KOREA 

In South Korea. CD penetration should soon pass the 50% mark — 
reaching "15 million uniLs — and market leaders SKC and Woongjin 
Media Corp are positioning 75% of their production for that segment 
Much of the CD-ROM business is being snapped up by subsidiaries 
of the counir>''s electronics multinationals, such as Samsung and 
Daewoo. 

Throughout Southeast Asia, CD business is growing, but not near- 
ly as quickly as the Chinese and Korean markets, because of a prefer- 
ence for cassettes- Many domestic labels, like Thailand's Grammy and 
RS Promotions, have diversified into CD replication for the limited 
amounts needed for iheir own releases. 

Another Thailand company. Onpa, has a capacity of 6.5 million 
units per year, but with the market holding steady at 95% cassettes — 
and the tendency of iniemational labels to import rather than manu- 
facture locally — managing director Viroj Prichavongwaikul says a 
move into higher-tech applications is inevitable. The company's first 
products will be educational, not music, with CD-Video production 
expected within the next 12 months 

MALAYSIA'S QUAUTV REP 

Since 1989. Malaysia has developed mto a favored electronics-man- 
ufacturing center for international customers seeking high-quality 
products. With a music market limited to 1.6 million CDs. local 
plants are expanding into CD-ROM products. 

Summit plans to raise capacity from 7 million units each year to 12 
million arc based on CD-ROM and video demand, says MD Peter 
Gan, Pnndex also has an eye on CD- Video for its 10.5-million-unit-a- 
year factory. 

Indonesia and the Philippines have far fevver CD lines, and execu- 
tives say their strategies arc lo solidif)' local audio demand before mov- 
ing into CD-ROM. 

China remains the big question mark. With 26 CD plants and as 
many as 78 lines, CD audio business — \inually 1 00% for export— has 
dropped dramatically following stringent anii-piraq' legislation earlier 
this year. 

But the entrepreneurial factory-owners have moved effortlessly into 
CD-ROM and CD-Video products, most of which continue to be ille- 
gal counterfeits (see SID Code stor>'). 

Piracy has also kept CD replication to a minimum in India, and 
sources say it will be many years before local companies can produce 
more-sophisticated applications. S 



Cantimicd from pa^c 33 

forced to be more selective. Yet the problem is a long way from being 
solved, because the attitude remains: "If I have the code on one ot my 
[production] lines, then 1 am following the law. My other lines don't 
have to use it." sa)'S Giouw. 

Most of China's illegal CDs arc now finding their way to Eastern 
Europe and Vietnam, where governments do not monitor piracy. 
Shipments to legiiimaie markets may have dropped drastically, but in 
China when one door closes, another alwaj'S opens up. 

VIDEO PIRACY RISING 

As Chinese and USTR officials signed February's pact to limit the 
spread of counterfeit sottware. manufaciureis were busy retooling their 
non-SlD-Code marked hnes for a new 
money-spinner. By April, audio pira- 
cy was on the wane, but video prod- 
ucts were just startmg to appear 

In Shenzhen, just over the border 
from Hong Kong, it is possible to buy 
any of 1 ,500 CD-\' and karaoke pnxl- 
ucts. "Pocohantas" and "Forrest 
Gump" are available for S5,50 each, 
while locally made CD-\' players go 
for as bttle as $400. Pirated CD-ROM 
products are so widespread that 
sources feel that only I % of the mar- 
ket is legitimate. 

"The SID Code is not about controlling audio piracy. It is about con- 
trolling plants that produce illegal CD products," says Giouw. "The 
IFPI is now onl>- concerned with audio, and the video mdustnes [have 
little or no anti-pirac>' representation!. Without enforcing the SID 
Code, video will suffer the same as audio." H 
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In a world run by majors, indies represent a 
growing league of their own. "Anyone who can supply 
what the retailers want in a timely fashion is 
at a distinct advantage in Asia today," 
says one label manager. 

BY MIKE LEWIN 



Ed Rapacki had some tough days at May's MIDEM .^sia in Hong 
Kong. By the close of the conference, the expon manager of the 
U.S. distributor Feedback had fielded product quenes from 
nearly 100 regional companies. 
"Since when is this place interested in indies?" Rapacki asked. 
Asian consumers are not yet flooding retail ouUets looking for alter- 
native or new-age music, but as the international labels focus more and 
more on their own products, "they 
have fewer and fewer resources for 
non- mainstream material." sa>'s Peter 
Bi^nd, international managing director 
for the Taiwanese-UK indie joint ven- 
ture Himalaya-Timbuktu, "This 
means great opportunities for mde- 
pendcnt distribution." 

Demand for iniemarional repenoire 
is growing — driven by increasing retail 
space and media deregulation — yet 
the supply is having trouble keeping 
pace. Quite simply. Asian record exec- 
utives have never fully believed that 
independent music could sell. 

During the past 12 to 18 months, 
these men and women ha\'e found out 
how wrong they were Taiwan, for 
example, has more indie product 

available than retail space in which to sell it, (MCA is talking about 
using a non-mainstream cmry strategy there.) And at least one 
Singapore-based Eurodance compilation has sold more than 1 million 
units. 



Taman has more indie product 
available than retail space in 
which to sell it. (MCA is talking 
about using a non-mainstream 
entry strategy there.) And at least 
one Singapoix-based Eurodance 
compilation has sold more than 
1 million units. 



"We can advise on marketing channels and the right media for pro- 
motion, things that play a big role m selling music," says Simon Nassar, 
Valentine Music's marketing manager. "In a sense, it's a two-way edu- 
cation process, but the benefits for independent repenoire owners are 
becoming very obvious. " 

LOCALS CREATING COMPETmON 

Local companies that are able to offer 
the same scope of senices as the multi- 
nationals arc creating competition. An 
informal survey shows that Asian labels 
have gained 64 Western-repertoire 
licenses during the past 18 months, 
Farmers such as Amenca's Rykodisc have 
taken the indie route in great part 
because they feel the>' are better served by 
non-major labels. 

Taiwan's Rock Records. Singapore's 
Valentine Music and Japan's Pony 

Canyon have subsidiaries in the region's most important markets, while 
Hong Kong's Capital Artists has strong media and marketing connec- 
tions, through broadcast parent TV'^, in all countries with large Chinese 
populations. 

Valentine Music has almost 150 licenses, including the U.S.'s 
Ichiban and Wall Of Records. Rock now represents 12 U.S. and U.K. 
labels, including Rj-kodisc and 4AD. and has just completed an agree- 
ment to distribute Japan's Avex Trax in Taiv^-an. 

"The majors tend to play safe, and smaller labels are splitting off to 
meet the new demand. Some of them are getting quite big," sa)'sDennLs 
Yang, international product manager for Magic Stone, a Rock Records 
subsidiary. 

COMPS PROMOTE DANCE 

For X'aleiuine Music Promotion and Form Private, also from 
Singapore, the move into independent distribution has been a mix of 
licensing repenoire as well as anLsts. During the past two years, the 
labels' dance compilations have had immense success and arc widely 
recognized as the best promotional tool lor dance music in Asia. BMG, 
Warner and Polj-Gram now have plans lor dance albums. 

"Western labels are waking up to the mcreased visibility that indie 
distribution can get them, especially as 
Asia's media deregulates and deep<ata- 
log retailers demand a wider variety of 
music," says Bill Stephens, manager, 
international dcpanment of Himalaya, 

"It's harder work lor indies because 
they don't have the resources of the 
majors, but that allows for more creativi- 
ty and efiiciency in a hands-on manner." 
saji^i Stephens. "If .Asia is the big market 
that evet>-one is forecasting, I think indies 
arc the most positive outlet lor interna- 
tional repenoire to get in." 



UNSERVED BY MULTINATIONALS 

As recently ss 1988. distribution in Asia flowed through only two 
channels: domestic music through local record companies, and domes- 
tic and foreign repertoire through the majors' 
subsidiaries and licensees. Today, networks are 
expanding — faster than many would have you 
believe — as local labels discover new business in 
filling the demand unservnccd by the six multi- 
national labels 

Although the majors still control most foreign- 
music distribution, more and more domestic 
companies — with the exception of those in 
South Korea — are hooking up with international 
repenoire owners lor some very basic reasons. 

["irsi is the chance to break away from the 
majors' sophisticated yet ngid organization, 
which can be prohibitively expensive and will 
only work if the label is committed to the reper- 
toire. It also gives foreigners more mdependence 
and a chance to feel their way into the market- 
place. 

But the greatest benefit is one that newcomers 
are only now starting to understand: that distri- 
burion in Asia is very different from the ware- 
housing and sales functions in the West. A local 
panncr lakes on many of the A&R, marketing 
and promohonal activities that foreigners can't 
do by themselves. 



BUDGETS AND ARTISTS 

Other segments previously ignored b>' 
major labels arc budget lines and second- 
tier Western artists. Retailers Tower. 
HMV and KI*S all say they have the space 
to stock these products but cannot get them from international suppli- 
ers. 

"Some of these artists should seriously think about using indie dis- 
tribution in Asia, even if they are signed to a major in the West." sa>'s 
one local label manager, ".Anyone who can supply what the retailers 
want in a rimely fashion is at a distinct advantage in Asia todav*." H 
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The Fox Agency International, Inc. 


National Music Publishers' Association 
& The Harry Fox Agency, Inc. 



711 Third Avenue 
NewVork, NY 10017 

Phone: 212-370-5330 



Fox Agency Singapore 

391 B Orchard Road 
*09- 10 Tower B 
Ngcc Ann Ciry, Singapore 0923 

Phone: (65)735-8966 
Fa»: (65)735-9979 




Pl IiLISIIKRS IN PAKTM'KSIIIP WITH S()N(;WI{I IT. HS: 

The music piiblisliers role is in proleftiiig 
and encouraging the creative process known 
as composition. 

The Fox Agency hiteniationaL hic. provides 
education, guidance and assistance to music 
piibhshers and songwriters in the protection 
and licensing of music copvTiglits in all media: 

• recordings 

• karaoke 

• motion pictures 

• television 

• radio 

• nniltimedia 



Global deliv 
And global prelection. 
That is NMPA's goal. 
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How It's Done, From Start To Sale, In The Land Of Subcontracts, 
Scarce Studio Space And No Returns 

BY IMKE LEVIN 



Four albums a year by most arnsts makes Hong Kong's produc- 
iion process a model oi coordination. When liMI released 
"Like A Dream Awakening." the lOili album by its premier 
local singer. Cass Phang. m January 1995, it relied on a sj'stcm 
that integrates resources well outside company walls. 

The subcontracting process begins belore Phang enters the studio. 
EMI has no m-house producers (of all the majors, only PolyGram 
has), and Hong Kong managing director !lerman Ho must decide 
among hall a dozen freelancers — who often write as well — lor the new 
album. The prcxiuction team is chosen to match the record's desired 
" lecl" wnth the Cantonese language *s mynad tones and reliance on 
rh>Tne, 

The next choice comes with the studio, fiMI owns no facilities 
(again, only PolyGram works with its own cquipmcni) and will select 
from 30 or so studios clustered within ihe colony's Tsim Sha Tsui, 
Jordan and Mongkok areas. For ".'Wakening." Ho uses Q-Sound, a 
lull 24-track digital lacility l ess than hall oi Hong Kong's studios use 



digiial equipment, a remnant of a cassette market that only recently 
has dropped to a 30% share 

SEARCHING FOR STUDIOS 

Once the primary' recording is done. Ho moves to another studio to 
complete the dubbing. With the ItKal music industf>''s huge output, 
sihedulmg problems ine\ntably ixcur. and there is no guarantee that 
one studio will Ix- available for ihc entire process. 

The album is mastered on DAT. Pressing is done ai Sonopresss 
New Terniones plant, which manufactures about 75% of Hong 
Kong's records. The album's fir^t nin of 80,000 to 100.000 CDs takes 
10 days. But there is no rush, because the artwork will likely not be 
completed for another two weeks, 

PAPER, JEWELS AND BLOOD 

Canmnchc albums are often presented as Utile gifts for consumers. 
Iwund up m paper or metal packaging or stuffed with handkerchiels 



and notebooks. With one artist often indistinguishable from the next, 
marketing takes on a sophisticated edge. Phang's album is relatively 
simple — a paper sleex e and a cardboard jewel lx>x — and only needs 
three days to be assembled by hand at EMI's warehouse at Yau Tong 
in deepest Kowloon. All domestic and iniemational records pass 
through this facility. 

From here the process takes a uniquely Hong Kong twist. As Ho's 
sales team spreads inio the dty of 6 million. "Awakening" is delivered 
to nine different wholesalers, who in turn will supply 1.000 records 
stores. Of these. 900 are under 300-squ;ire-leet. 

Hong Kong's ncighborhoc>d mentality is as mgrained as its search 
for a discount. 
Each wholesaler 
has a distinct area 
that IS his lief, 
based on every- 
thing from busi- 
ness relationships 
to blood lies. In 
places like Jordan 
and Mongkok. the 
majority oi stores 
arc holes in the 
wall thai rely on 
the wholesaler 
relationship to get 
price breaks. I hese 
outlets must be 
able to sell records 
at a 10% to 15% 
discount in order 
to compete with 
the HM\'. KPS and 
Tower mega.stores. 

There are no 
returns in Hong 
Kong, not from the EMI srngn Cuss Plmng 
retailer, and not from 

the wholesaler. You understand your consumer demand, or you suf- 
fer, as several wholesaler bankruptcies in 1995. resulting from a two- 
year dump in Caniopop. have proven with painful clanty. 

The nei result of the efforts by TMl and its outside contracts 
becomes clear shortly after the January' release, when "Like A Dream 
.■\wakenmg" enters the album chart in Hong Kong at No, I. B 





Best Choice for CD-DA, 
CD-ROM,VideoCD,CD-i 

If you are looking for a reliable partner for your CD business, 
see Woong'in Media for Mastering and Replication. 
High tedinology competitive price, quick delivery are our 
persistent commitment. We offer, 

— Premastering service. 

—Custom mastering service (or CD-DA, CD-ROM, Video CD & CD-I. 

— Top quality replication service for CD-DA, CD-ROM, Video CD & CD- 1 

— Fully automated packing service. 

— Offset & 4-Color Silk Printing Service. 



For more information, please contact us. 

Addfess. INEUI BLDG 26-9, INEUI OONG, CHONGNO-GU. SEOUL 110-410. KOREA 
Fax e2-2-745 7038 Tel 82-2745 4965. 741 5144 
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|tausncs lavor tape manulacturers in the Asia Pacific markets. 
Including China and India, almost 90% of consumers listen lo 
I their music on cassettes. M Michael Ho, managing director of 
'Maia>'sia's Micro Music, puis ii. "CD can't compete with 30 
years of casseiie culture jusi yei. " 

But numbers in the region fiavea way of changing radically. If you fac- 
tor out China and India. Asia Pacific music sales become 75% cassettes. 
By the end of this year, the figure will be down to 65%, says the IfT*!. 

The shift away from tape is being driven not only by the demand for 
the audio-CD but also by forces that are shaping ilic regions economic 
dnclopment. For example. Thailand, Mala)'sia and South Korea have 
reduced impon duties on digital manufactunng equipment as CD-ROM 
applications grow 

FEEUNG THE TAPE PINCH 

I long Kong and Singapore tape-makers are no\v able lo compete inter- 
nationally by investing in state-oi-tlie-an Gauss duplicating and Studer 
quiilit>'-conirol equipment. But executives are losing iheir enthusiasm for 
the format. 

■■| don't see any tape product beinga growth sector for us." says Heni)' 
(..ow. managing director of Hong Kong's Sonopiess. "It is only about 5% 
of our business, and less iuid less of thai is in music." 

Some companies are starting to feel the pinch "Wc'xe seen a steady 
drop in sales of about 5%yeariyslnce 1991. The move to CD [audio and 
ROW] has definitely affected ourbusines.s," saj-sjeff Hu. marketing man- 
ager lor Taiwan's MDS Group. 3M"s licensee. "We concentrate only on 
local tape products because we know we can't do c\ei'>T:hing, " 

COSTS LESS THAN CDS 

tape's luturc may be limited, but there is still room lor growih. say 
many industry executi\'es. One of the format s greatest benefits is thai 
the cost of material is not growing as fast as that for hi^er-iechnology 
CDs And the demand for audio- and vidcocassettcs is far from saturai- 
ed in most countries 

Mala>'sia's Tank is happj' to stick with its core tape business, which 
reached a production level of 9 million units in 1994. much of ii for 



Warner and BMG. 

"To go into CD manufacairing. there would bo stan-up costs of near- 
ly 10 million ringgit CS4 million)." says general manager Sunny Yap. 
"There is no volume in lerms of demand for CD and CD-ROM." But 
when thai happens. Yap predicts, "there will be a price war." 

At Taiwan's MDS Group, an expected drop in tape demand by the 
music business will be absorbed by diversification into children's, edu- 
cational and religious producis. suth iis audiolxniks The company's 
output IS 25 million audio tapes and 10 million \ndeoiapes annually, and 
new products coming on-line include studio DAT tape. 

NO SLOWDOWN IN THAIL\ND 

111 Thailand. Indonesia and the Philippines, audtocasseiles will con- 
tinue to be the most popular music fomiat for many j-eais. There arc also 
higli taxes on tape imports, aimed at protecting local industries. 

Thailand's leading label. Grammy, manufaiturcs 24 million Ciissenes 
a year for its own releases through subsidiary' MGA. Says production 
manager Saniipani Kchachai. "With brgcr quantities of MCs [music cas- 
settes] needed as the market expands, the company w\\ soon be updat- 
ing its lines." 

Independent Thai competitor Onpa manufactures 2ft million audio 
cassettes a year — as well as tape and cassette components — to meet 
demand of a market share for cassettes thai is holding steady at 90%. Its 
customers include FMI, BMG and Poly-Gram's altiliaies. as well as some 
domestic labels. 

THE MOVE TO DIGITAL 

For many lape-makers, new business will benefit from a shift to digi- 
tal tape in the recording process. In Hong Kong. Taiwan and Singapore, 
at lea-sr half the studios use digital mastering. Bui elsewhere, analog sys- 
tems are more prevalent, and new strategies include a move to digital 
products such as DAT Onpa expects lo incorporate R.AM-based mas- 
tering by the end of the year to speed up production and impro\'c qual- 
ity. 

Some firms are pbying both sides of ihe fence. Malaysia's Poliniha has 
increased its cassette capacity to 72.000 units daily but is also expand- 
ing into CD manufacturing with a factor)' line tfui opened in -August. 
Elxecuuve dircxtor Mr. Lao sa)^ his move inio CD-ROM and audio wilt 
attract the iniemational labels and non-music customers relocaiing to 
Mala\"sia for capital -cost benefits, 

PASSAGE TO INDU 

Karaoke on V'HS 1ms been a staple ot many tape companies, but a 
switch to laser and CD-Video is making many executives rethink strate- 
gies, Singapore's Summii Audio has seen its tape products shnnk from 
80% to 30% of annual output, due lo a swiich to CD audio and CD- 
ROM. The mo\'e has allovwd Summit to attract orders from as far awviy 
as India. sa>'s GM Hoio Ixc, 

Most tape manufacturers admit they would like to get a slice of the 
cassette markets in C!hina and India, which reached 425 million units 
last year and should easily pass the half-billion mark in 1995. 

But all Chinese producis are made by govemment-cono'olled compa- 
nies, which are not known for welcoming foreign compemion. India':* 
tape-duplication basiness is mostly label-affiliated and could be a huge 
grcwth sector (or .Asian companies able to meet low local prices H 



Re^ioihii clones Ji/x'ircJ K Philip Cheah in S(ng£i|»ine, dnhctt Wall 
in Tunvci'i. (.ill's Vim Zin/i ii in Thmiumi and Alcxiindra Su\tch in 
Staknsia. 
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ENTERPRISES 

LIMITED 



Our customers are satisfied, because 
they know that throughout the years, 
we are dedicated to specializing and 
refining our products. Therefore , we 
can always make it at a lower price, 
as well as a more flexible delivery 
than other suppliers. 

Audio Items 

C-0 in Five-Screws & Sonic-Weld Type 
Noreico Box (Plastic Outer Box) 

Other Items 
V-0 

CD Jewel Box (BOx + Tray) 

CHELSON ENTERPRISES LIMITED 

P O Box No, 68463. 
Kowloon Eost Post Office. Hong Kong 
Telephone:862-342 0782. 852-344 3385 
Facsmile: 852-357 1591 

U.S, OFFICE 

MAGNETIC AUDIO VIDEO INC. 

P.O.Box 758, San Gabriel 
CA 91 776-0758, U.S.A. 
Telephone . 818-285 6992 
Facsimile ; 818-285 9543 

CANADA OFFICE 
P.O. Box 328 

440-10816 Macleod Trail S, 
Calgary Alberta 
Canada T2J 5N8 
Telephone : 403-720 0886 
Facsimile : 403-720 0213 
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HITS OF THE EWORLD 



JAPAN iOanpa PueiiuHons Inc l 10'23/95 



AUSTRALIA ^Australian Record Industry Assn.) 10/22/95 



GERMANY (compiled by Media ComrotllO'lT/SS 



FRANCE (SNEP/IFOPiTile-Uve) 10/14/95 



WEEK SING1£S 

5 LOVE PHANTOM B'Z BMG I^OOMS 

2 HE1J.0. AGAIN MY LimElOVER Tors rtttom 

3 101 TO THE LOVE GLOBE A«CK IB.X 

1 MESSAGE MASAHARU FUKUVAMA BMCvictOR 

NEW. YASUMINOGOGO CHRISTO MORITAKA oricup 

6 LOVE LOVE LOVE DREAMS COME TRUE [Pic 

7 FEEL LIKE DAUCE GLOBE «vE» i««> 

4 TOMOVO ISUYOSHI NAGABUCHI lOSHiBAEUi 
NEW I BELIEVE lOMOMI KAHARA pic*.tERiDC 
NEW BEAMS KUROYUME K-i».nyi tMi 

ALBUMS 

1 MARIAH CAREY DAYDREAM COLUMBIA 

5 FIELD OF VIEW FIELD OF VIEW 1 IMH 

2 SPI2 HACHIMITSU it.iydou 

3 SCATMAN JOHN SCAIMAN S WORLD BMG «1CT0«1 
NEW CHARA BABY BABY BABY XXX tPKlvjNV 

NEW NAMIEAMURO DANCE TRACKS VOL 1 tusw rMi 

6 JANET JACKSON DESIGN OF A DECADE 1986/ 
1996 r-oivDOB 

4 HITOMI GO TO THE TOP *vw IHJU 
NEW OZZV OSBOURNE OZZMOSIS scm 

NEW OASIS IWHAT S THE STORY) MORNING GLORY 



NETHERLANDS (Sticramg Mega Top 501 10/21/95 
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NEW 
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NEW 
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NEW 



StNGLES 

NET IS EEN NACHT GJUS MEEUWIS « VAGANT 

NET BUSJE KAMT ZO HOLLENBOER bunnv 
KNOCKIN' DOUBLE VISION 
BOOMBASTIC SHAGGY niK^iN 
COME TAKE MY HAND 2 BROS- ON THE 4TH 

FLOOR r\K 

TU M'AIMES ENCORE CELINE DION SONv 
YOU ARE NOT ALONE MICHAEL JACKSON sour 
FAIRGROUND SIMPLY RED .viBNLIi 
WHY GOD WHY ARNO KOLENDRANDER sour 
OMDAT IK ZO VAN JE HOU GORDON CNR music 

ALBUMS 

MARCO BORSATO ALS GEEN ANDER roLvcOd 

MARIAH CAREY DAYDREAM sour 

CLOUSEAU OKAR EM> 

CELINE DION D EUX scNy 

PRINCE IHE GOLD EXPERIENCE WAWiER 

RENE FROGER LIVE IN CONCERT DINO 

RUTH JACOTT GEHELMEN uiw 

BZN ROUND THE FIRE MERO/irr 

YOTO TAMBU sour 

ANDRE HAZES OMOER OE MENSEN tMi 



Canadian chart information 
was unavailable for this issue. 
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MaiBOAnO'f ItatRHA tiohai 
MUrtKYCUIDtir THt WOniDWIBt 

MUftc AHo yiote 
avrmtff-ro-mrmsff 

DlRSCTOFr, JAMPACKMO WITH 

ntcono & viBSO compahw, 

MVflC PUaUfHBtf, 

oinitavTonr ahd mors. 



FOB FAjr nnvicc cau 

I-800-213-7ST4 
IHHy CALL (111) S36-SI74 

($s pen DiKECTOity for rmppiHC. 

SI2FOR IMTtRHATIOHAL OROERf. 
ADD APPLICABLE fALEf TAX}. 
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13 



SINGLES 

GANGSTA'S PARADISE COOLIO FEAT, L.V. mca 

STAYIN' ALIVE N-TRANCE ffSiivAi 

WHERE THE WILD ROSES GROW NICK CAVE & 

KYLlEMlNOGUt Li8tKr.,Jf=,it^AL 

FANTASY MARIAH CAREV .::uiijmbia 

KISS FROM A ROSE SEAL warn^r 

YOU OUGHTA KNOW A, MORISSEnE wiWNtH 

WATERFALLS TIC mc. 

YOU ARE NOT ALONE MICHAEL JACKSON Lfr. 
MYSTERIOUS GIRL PETER ANDRE fFSitwAi 
ALICE. WHO THE F"K... STEPPERS fESirv*L 
RUNAWAY JANET JACKSON asm 
SCATMAN— REMIXES SCATMAN JOHN BMg 
I CAN LOVE YOU LIKE THAT ALL 4 ONE wwh{R 
UNDER THE WATER M. BAtN BRIDGE GOIhsmg 
RIGHT TYPE OF MOOD HERBIE Kwr. 
WASN'T IT GOOD TINA ARENA mi .mbi» 
SOMETHING FOR THE PAIN BON JOVt MtRCuftf 
COME & GET YOUR LOVE REAL McCOY bwo 
AS I LAY ME DOWN SOPHIE 8 HAWKINS Columbia 
PARTY (REMIXES) CHRISTINE ANU mushhoou 

ALBUMS 

SOUNDTRACK DANGEROUS MINDS mca 
MARIAH CAREY DAYDREAM Columbia 
JANET JACKSON DESIGN OF A DECADE 1986- 

1996 '^M 

TINA ARENA DON T ASK toa WBi* 
GREEN DAY INSOMNIAC ■fo.iisiu 
OASIS IWHAT S THE STORY) MORNING GLORY 

LIVE THROWING COPPER racmoaciive 

RED HOT CHILI PEPPERS ONE HOT... warner 

ACDC BALLBREAKER tMi 

MICHAEL BOLTON GREATEST HITS 1985-1995 

COLUMBIA 

SIMPLY RED LIFE warnir 

CELINE DION THE COLOUR Of MY LOVE einc 

BLUR THE GREAT ESCAPE EU 

CHRIS ISAAK FOREVER BLUE warner 

SILVERCHAIR FRDGSTOMP uupmuh 

SEAL SEAUSEAL 1 1ST AND 2ND ALBUMS) wwfrtR 

MERRIL BAINBRIDGE THE GARDEN goth^smg 

HOOTIE&THEBLOWFISH CRACKED REAR... 



NEW SEAL SEAL AAH^efl 
16 SPIOERBAIT THE UNFINISHED SPANISH 
GALLEON OF FINLEY LAKE poltdor 



SINGLES 

SIEISTWEG FANlASTtSCHENVIER SONV 
BOOMBASTIC SHAGGY vihqn 
STAYIN" ALIVE N TRANCE intebcowd 
GANGSTA'S PARADISE COOLIO FEAT L.V mca 
FAIRGROUND SIMPLY RED eastwisi 
EVER AND EVER JUST FRIENDS (Ofi 
YOU ARE NOT ALONE MICHAEL JACKSON EPIC 
I WANNA BE A HIPPY TECHNOHEAO iniehowo.' 

FREEDOM D J BOBO 

EINE INSEL MIT ZWEI BERGEN DOLLS UNITED 

EASIWISt 

EIN SONG NAMENS SCHUNDER ARZTE 

UETRO**nMf 

WATERFALLS TLC AniOL> 

A GIRL LIKE YOU EDWYN COLLINS viWiiN 

STARS CHARIY IQWNOISE & MENTAL THEO 

l:«HAS MUICH 

CELEBRATION FUN FACTORY rcfi 

KISS FROM A ROSE SEAL wea 

BOOH BOOM BOOM OUTHERE BROTHERS m 

BABY COME BACK WORLDS APART cmi 

I CANT GET NO MARK' OH urban uaion 

I GOT 5 ON IT LUNIZ i/iflaN 

ALBUMS 

SIMPLY RED LIFE easiwcst 
PUR ABENTEUERLAND iNTtRCWO 
FANTASTISCHENVIER LAUSCHGIFT sow 
ARZTE PLANET PUNK wnRONOMF 
AC/t>C BALLBREAKER emtwesi 
BOHSEONKELZ HIER SIND DIE ONKELZ virgin 
MARIAH CAREY DAYDREAM StiM 
MARLAGLEN I. OVE & RESPECT miola 
MICHAEL BOLTON GREATEST HITS 1985-1995 

SCM 

KELLY FAMILY OVER THE HUMP KiLiia-iOLL 
RED HOT CHILI PEPPERS ONE HOT MINUTE 

INDIANS SACREO SPIRIT vibgin 

GREEN DAY INSOMNIAC wia 

TLC CRA2YSEXYCO0L ahioia 

JANET JACKSON DESIGN OF A DECADE L98&' 

1996 i>ijivs''«M 

FLIPPERS SOMMERSPROSSEN »HirxA 
OIESCHLUMPFE TEKKNO 1ST COOL VOL, I EM. 
MICHAEL JACKSON HISTORY: PAST. PRESENT 
AND FUTURE UOOK 1 epic 
LENNY KRAVITZ CIRCUS vwGir. 
MARLAGLEN THIS IS MARLAGLEN ark)IA 



HITS OF THE 



SINGLES 

JESAISPAS CELINE DION Columbia 

YOU ARE NOT ALONE MICHAEL JACKSON epk; 

SCATMAN'S WORLD SCATMAN JOHN bug 

STAYIN' ALIVE N TRANCE da'-CE >wiL 

SHIMMY SHAKE MO BOYZ HAfRrMuSK 

FANTASY MARIAH CAREY Columbia 

TU M'AIMES ENCORE CELINE DiON Columbia 

XXL MYLENE FARMER POL»toM 

74.75 CONNELLS EMI 

SURRENDER YOUR LOVE NIGHTCRAWLERS bmg 
SHY GUY DIANA KING anuuiiiA 
YEHANOHA INDIAN SACRED SPIRIT virgin 
MELODY TEMPO HARMONY BERNARD 
UVILLIERSS, JIMMY CLIFF 9Af':LA- 
GENERATION OF LOVE MASTERBOY babclat 
BOOM BOOM BOOM OUTHERE BROTHERS ha/'fy 

TOUTBAIGNE MENELIK & LA TRIBU wu 

KISS FROM A ROSE SEAL .-n-wEA 

LUCKY LOVE ACE OF BASE habclav 

HAVE YOU EVER REALLY... B. ADAMS POirDOR 

SIMPLE ET FUNKY ALLIANCE ETHNIK ULMU 

ALBUMS 

CELINE DION D EUX co«t*MB.A 
MARIAH CAREY DAYDREAM columsia 
AC/OC BALLBREAKER fA.srMST 
CRANBERRIES NO NEED TO ARGUE ^lano 
TEARS FOR FEARS RAOUL AND THE KINGS OF 
SPAIN t^-- 

MICHAEL JACKSON HISTORY: PAST, PRESENT 

AND FUTURE-aOOK 1 mc 

JACQUES DUTRONC BREVES RENCONTRES 

CO.L'-Uii'. 

MARCUVOINE MARC LAVOINE 1985 1995 rca 
CHARLES AZNAVOUR PALAIS DES CONGRES 
1994 

RED HOT CHILI PEPPERS ONE HOT MINUTE 

JOHNNY HALLYDAY LA LORAOA MERCURr 

SIMPLY RED LIFE easiwist 

INDIENS SACRED SPIRIT CHANTS ET DANSES 

DES INDIENS D AMERIQUE v.hg s 

OASIS iWHAT'S THE STORY) MORNING GLORY 

SMALL 

TOTO TAMBU 

AXEUERED SANS PLUS AHENORE virgin 

JOE SATRIANI JOE SATRIANI lpk: 

IRON MAIDEN THE X FACTOR emi 

NOA ACMINOAM NINI Mriu 

NIRVANA MTV UNPLUGGED IN NEW YORK ctsnn 




ITALY (Musica e Dtschi) 10/1095 (FIMI) iai&95 
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SIMPLY RED LIFE lAsnvrat 
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WHEN LOVE I HATE COUlOE DEF LEPPARD 
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OASIS IWHAT'S THE STORY) MORNING GLORY? 
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NEW 


POWER OF A WOMAN ETERNAL is: Av:Nut.LMi 
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MARIAH CAREY DAYDREAM COUIMeiA 
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MIS SHAPES. SORTED F0« E S t WIZZ PULP 
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PAULWELLER STANLEY ROAD ooi DISCS 
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MICHAEL BOLTON GREATEST HITS 1985-1995 
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YOU ARE NOT ALONE MICHAEL JACKSON 
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HIGHER STATE OF CONSCIOUSNESS JOSH WINK 
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BLUR THE GREAT ESCAPE rooo^ASlOPnOfit 
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NEW 


GREEN DAY INSOMNIAC nrpmfit 
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FANTASY MARIAH CAREY GOIUMBIA 
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WET WET WET PICTURE THIS mtcious 


10 
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LIGHT OF MY LIFE LOUISE iSI •vIMJHKi 
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NEW 


RENEGADE MASTED WILOCHILD Kumi'oirtiO' 


10 
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K.D. LANG ALL YOU CAN EAT waakcr 
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U) 


I'LL BE THERE FOR YOU REMBRANDTS EMT«5i 


11 


NEW 


MENSWEAR NUISANCE .Aupti 
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STAYIN' ALIVE H I RANGE FEAT RICARDO DA 
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27 


THE BEAUTIFUL SOUTH CARRY ON UP THE 
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CHARTS 
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NEW 


ANGEL INTERCEPTOR ASH inkliidfis 


13 


15 


INSPIRATIONS PAN PIPE DREAMS (VMUusic 
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CAMDEN TOWN i>LlGCi5 ala 


14 


13 


TLC CRAZYSEXYCOOL lAfACLARistA 
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NEW 


DO WHAT'S GOOD FOR ME 2 UNUMITED pwi 


15 


10 


CELINE DION D EUX inc 
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NEW 


ICARE SOU! II SOUL viK.in 
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17 


OASIS DEFINITELY MAYBE CBEATIIW 
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SOMEWHERE SOMEHOW WETWETWET mKious 
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MICHAEL JACKSON HISTORY PAST, PRESENT 












AND FUTURE - BOOK 1 1P<: 
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NEW 


MISUNDERSTOOD MAN CLIFF RICHARD wi 


18 
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IRON MAIDEN THE X FACTOR lui 
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NEW 


LUCKY YOU LIGH1MM-. SEEDS n-.: 


19 


34 


AUNIS MORISSETTE JAGGED LITTLE PILL 


21 
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WHERE THE WILD ROSES GROW NICK CAVE & 












KYL'L MINOGLE i.-i : 


20 


18 


BON JOVl THESE DAYS mehcuh» 


22 


13 


SOMETHING FOR THE PAIN BON JOVl uiBCijiir 


21 


25 


CRANBERRIES NO NEED TO ARGUE islAno 


23 


NEW 


THE MOVE YOUR ASS EP iCOOTER aijeraois^i 


22 


20 


PORTISHEAD DUMMY wj' Btxt 
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11 


PRINCE THE GOLD EXPERIENCE f4Pr.wABMH 
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15 


U KRAZY KATZ P) .\ DUNCAN IHSTW 
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24 


CELINE OlON THE COLOUR OF MY LOVE EF--: 
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NEW 


IT S ON YOU ISCAN MEI EUROGROOVE mt 
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14 


ACDC BALLBREAKER iastwes- 
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THE SUNSHINE AFTER THE RAIN BERRI 
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12 


GARBAGE GARBAGE mushroom 
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SEAL SEAL /t^ wea 
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SHORT SHORT MAN 20 RNGERS FEATURING 
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RED HOT CHILI PEPPERS ONE HOT MINUTE 






GILLETTE mjlT(i\t 
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NEW 


TRANSAMAZONIA SHAMEN OMunuimMn 
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NEW 


LSQTHORNER BRAVEHEART— SOUNDTRACK 
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MY FRIENDS RED HOT CHILI PEPPERS wAANtfi 
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WATERFALLS TIC iAl.v:L*ltiSTA 
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33 


HERBERT VON KARAJAN ADAGIO KARAJAN 


31 


NEW 


BREAK THE CHAIN MOTIV 8 ltliwlwa 
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LOVE RENDEZVOUS M PEOPLE MmllswiKiiw. 


31 


30 


ANNIE LENNOX MEDUSA KCA 
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NE'W 


FLAVOUR OF THE OLD SCHOOL BEVERLEY 
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28 


ECHOBELLY ON rAUVEWiYT>« KING 






kn;qht __"! 


33 


NEW 


DUBSTAR DISGRACEFUL FOOa-EAmWHCW 
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CAN 1 TOUCH YOU. ..THERE? MICHAEL BOLTON 
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BUCK GRAPE IT'S GREAT WHEN YOU'RE 












STRAIGHT YEAH RWOACINE 
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RUNAWAY JANET JACKSON aam 
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31 


BOYZONE SAID AND DONE nxYDOR 


36 


30 


COUNTRY HOUSE BLUR fw^xpARioPMOW 


36 


19 


DAVID BOWIE OUTSIDE rca 


37 


NEW 


LETS ALL GO TOGETHER MARION LONDON 
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40 


SUPERGRASS 1 SHOULD COCO parioprchi 
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32 


HIDEAWAY DE'LACY SLi'^N'SLiDLTitccmsli^ycriOf; 


38 


35 


BLUR PARKLIFE edodpariormwe 


39 
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LA LA LA HEY HEY OUTHERE BROTHERS -i-n- 


39 


NEW 


M PEOPLE BIZARRE FRUIT ziaxmmxxKH 
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LEVELLERS ZEITGEIST cxiHA 
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WHAT DO 1 DO NOW? SLEEPER iwxaint 
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SINGlfS 

FAIRGROUND SIMPLY RED easiwlsi 

ME AND YOU Al EXIA FEAT. DOUBLE YOU BWA 

HIDEAWAY DE LACY EULL time 

BOOMBASTIC SHAGGY YiBStN 

THE POWER TO MOVE YA ZIGGY MARLEY ElEJiTRA 

EVERYBODY BE SOMEBODY RUFFNECK FEAT- 

YAVAHN LUG ■ 

3 IS FAMILY DANA DAWSON EMi 
MIDNIGHT FARGETIA oiMO«tuENT 
FANTASY MARIAH CAREY cniUweiA 
YOU ARE NOT ALONE MICHAEL JACKSON [FK 

UBUMS 

CUUDIO BAGLIONI 10 SONO QUI CKuWKA 

SIMPLY RED LIFE (a^twst 

LIGABUE BUON COMPLEANNO ELVIS WEA 

ZUCCHERO SPIRITODIVINO pol*ix)h 

ANTONEUO VENDITTI PRENOILO TU QUESTO 

FRUTTOAMARO mhw 

RENATOZERO TRACCE DELL' IMPERFETTO 

MARIAH CAREY DAYDREAM coiuiMiA 
MICHAEL BOLTON GREATEST HITS 1985-1995 

COlJM[JI» 

PINO DANIELE NON CALPESTARE I FIORI NEL 
OESERTO CGOtASlrtESL 

■83 U DONNA. IL SOGNO E IL GRANDE INCUBO 



SPAIN l'VE7AFYVE) lQ/7/95 



THIS lAST 
WEEK 

NEW 



SINGLES 

SHUT UP (AND SLEEP WITH ME) SIN WITH 

SEBASTIAN ar.ula 

SCREAM NEW LIMIT dam 

STAYIN' ALIVE N-TRANCE CN»AIICWE 

ESTRES EX-3 0.-.SLR 

PLAY THIS SONG 2 FABIOLA GiNon 

ME AND YOU ALEXIA E'LAWCOr NEGRO 

ONLY HOUSE MR JACK cnr ahudi 

FAIRGROUND MIX SIMPLY RED Due 

TECHNOCAT TOM WILSON ekancoynecao 

VKIOSA SUENO LATINO ulamco • NEGRO 

ALBUMS 

GLORIA ESTEFAN ABRIENDO PUERIAS ERic 

EL ULTIMO DE LA FILA LA REBEUON DE LOS 

HOMBRES RANA cl.h-^lis 

HEROES DEL SILENCIO AVALANCHA EUVOOEON 

LU2 COMO LA FLOR PROMETIDA rispavoa 

SERGIO DALMA CUERPO A CUERPO merl^ 

JULIO IGLESIAS LA CARRETERA Sony 

MARIAH CAREY DAYDREAM soNv 

JUAN LUIS GUERRA GRANDES EXITOS aridia 

PABLO MILANES V VICTOR MANUEL EN BLANCO 

Y NEGRO ARioiA 

KETAMA DE AKI A KETAMA MERcoRr 



Hits 01 ThR World is compiled at Billboafd^ondon 5/ Bob Macdooald. C(ylacl 171-323-6686. tax 171-323-2314/2316- 



'Nmw' Indicates lirat gnlry of re-mtry into chart shown. 
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HITS OF THE WORLD 



EUROCHART HOT 100 A 



SMGUS 

YOU ARE NOT ALONE MICHAEL JACKSON ip<c 
FAIRGROUND SIMPLY RED USIVrtST 
BOOMBASTIC SHAGGY vtrcin 
FANTASY MARIAH CAREY cotuMB* 
WATERFALLS TLC iafaclaf«ta 
STAYIN' ALIVE N-TRANCE Aii around IMt WORLO 
SCATMAN'S WORLD SCATMANJOHN uhri^ 
I WANNA BE A HIPPY TECHNOHEAO MO«uulD£L 
TU M'AIMES ENCORE CELINE DION inccoiuMeu 
SOMETHING FOR THE PAIN BON JOVI mcrcury 

AUUMS 

AC/OC BALIBREAKER usiwisi 

MARIAH CAREY DAYDREAM COLUMBIA 

RED HOT CHIU PEPPERS ONE HOT MINUTE 

CELINE DION D'EUX epkxoiuubia 

MICHAEL BOLTON GREATEST HITS 1985-1995 

COLUMBIA 

IRON MAIDEN THE X FACTOR ui 

OASIS (WHArS THE STORY) MORNING GLORY? 

CftEATON 

MICHAEL JACKSON HISTORY: PAST, PRESENT 
AND FUTURE— BOOK 1 epic 
JANET JACKSON DESIGN OF A DECADE 1986- 
1996 AtM 

PRINCE THE GOLD EXPERIENCE waiimer 



BELGIUM ll^uYil 10/20/95 



SMOES 

NET IS EEN NACKT...ILEVENSECHD GUUS 
MEEUWIS EN VAGANT > plo music 
SHUT UP {AND SLEEP WITH MEI SIN WITH 
SEBASTIAN ARiolA 

YOU ARE NOT ALONE MICHAEL JACKSON EPK 

FAIRGROUND SIMPLY RED wiA 

DONT BREAK MY HEART VAYA CON DIOS ASioiA 

ME 4 MY DUB I DUB [Ml 

SCATMAN'S WORLD SCATMAN JOHN nc* 

I WANNA BE A HIPPY TECHNOHEAD EDEL 

STAY THE NIGHT GOOD SHAPE DiNO 

REGEN VAN GELUK DANA WINNER [mi 

MBUMS 

VAYA CON DK3S ROOTS & WINGS bm&arioia 
CCUNE DION D'EUX coiuMBiA 
K'S CHOICE PARADISE IN ME DOUBLI I 
MARIAH CAREY DAYDREAM COIUUSUI 
CLOUSEAU OKER emi 

MICHAEL JACKSON HISTORY; PAST. PRESENT 

AND FUTURE— BOOK I epic 

CCUNE DION THE COLOUR OF MY LOVE COLUMBIA 

PRINCE THE GOLD EXPERIENCE WAflNER 

AC/DC BALLBREAKER atlanhc 

RED HOT CHILI PEPPERS ONE HOT MINUTE 

WAflNER 



SWFPEN (GLF) 9/22/95 



SINGLES 

FISKARNA I HAVEN I0DESCHULT2 uu 
DEI VACKRASTE CECILIA VENNERSTEN CXR 
SHUT UP (AND SL£EP WITH ME) SIN WITH 
SEBASTIAN siMCSiNG 

OH. BABY ALL SONIC DREAM COLLECTIVE 
REMKEQlSOm 

THIS TIME I'M FREE OR ALBAN dwbmg 
DUB I DUB UE t MY McnEV 
YOU ARE NOT ALONE MICHAEL JACKSON [PC 
BOOM BOOM BOOM OUTHERE BROTHERS noi 

P(TC>' 

A GIRL LIKE YOU EDWYN COLLINS SETAXTIWIRGIH 
KISS FROM A ROSE SEAL wminer 



RED HOT CHILI PEPPERS ONE HOT MINUTE 
WARNER 

BLUR THE GREAT ESCAPE iooewariopmone 
IDDESCHULTZ IDDCXHULTZ mca 
SOPHIE ZELMANI SOPHIE ZELMANI epic 
SOUNDTRACK PULP FICTION MCA 
GVLLENETIDER HALMST ADS PARLOR PARLOPfONE 
LENNY KRAVirZ CIRCUS viroin 
RFTCHIE BLACKMOOrS RAINBOW STRANGER IN 
US ALL RCA 

FRANK ZAPPA STRICTLY COMMERCIAL— THE 

BEST OF FRANK ZAPPA BYKmsc 

LENA PHIUPSSON LENA PHIUPSSON onuMBiA 



PORTUGAL IPolujal/AFPI iafl7/95 



JUMJMS 

MARIAH CAREY DAYDREAM Columbia 

SIMPLY RED LIFE EASTmsi 

IRAN COSTA ALBUM DANCE viocKO 

CEUNE won D'EUX Columbia 

MICHAEL BOLTON GREATEST HITS 1985-1995 

COtUMBiA 

SHERYL CROW TUESDAY NIGHT MUSIC CLUB 

AAM 

GREEN DAY INSOMNIAC Warner 

AC/OC BALLBREAKER Atlantic 

IRON MAIDEN THE X FACTOR emi 

VANGELJS 1492— THE CONQUEST OF PARADISE 

EASTWESI 



NEW ZEALAND (rianzi 10/11/95 



SINCUS 

BOOMBASTIC SHAGGY VROIN 

FANTASY MARIAH CAREY SONT 

RUNAWAY JANET JACKSON aam 

YOU ARE NOT ALONE MICHAEL JACKSON SONY 

STAYIN' ALIVE N TRANCE eestival 

WATERFALLS TLC IMG 

1ST OF THA MONTH BONE THUGS-N-HARMONY 

THUVJNT 

SO IN LOVE WITH YOU UNV warher 
SOMETHIN' 4 DA HONEVZ MONTELL JORDAN 
UERCUOT 

BOOM BOOM BOOM OUTHERE BROTHERS 

FISItVAL 

ALBUMS 

HOOTIEtTHEBLOWFISH CRACKED REAR VIEW 

AC/DC BALLBREAKER [Ml 

CELINE DION THE COLOUR OF MY LOVE sont 

RED HOT CHILI PEPPERS ONE HOT MINUTE 

WARNER 

LIVE THROWING COPPER RADOwnrvE 

TLC CRAZYSEXYCOOL BMC 

NEIL DIAMOND GREATEST HITS 1966-1992 SON' 

HEAL McCOY ANOTHER NIGHT BMC 

LENNY KRAVITZ CIRCUS virgin 

CRANBERRIES NO NEED TO ARGUE island 



SWITZERLAND (MeOiaContimSwitzeElaodl 10/12/95 



SINGLES 

YOU ARE NOT ALONE MICHAEL JACKSON son< 

WATERFALLS TLC BMC 

SIE 1ST WEG DIE FANTASTISCHEN 4 SON> 

FREEDOM 0 J BOBO ERlsn 

BOOMBASTIC SHAGGY emi 

VnSH YOU WERE HERE REDNEX m 

HAVE YOU EVER REAUY LOVED A WOMAN? 

BRYAN ADAMS UM 

STAYIN' ALIVE N-TRANCE WARNER 

KISS FROM A ROSE SEAL WARNER 

FAIRGROUND SIMPLY RED WARNER 



AC/DC BALLBREAKER Warner 

MARIAH CJIREY DAYDREAM SCWY 

MARIA GL£N LOVE t RESPECT bmg 

ARZTE PLANET PUNK POLYGRAM 

DIE FANTASTISCHEN 4 LAUSCHGIFT som 

RED HOT CHILI PEPPERS ONE HOT MINUTE 

WARNER 

CELINE DION D'EUX sow 

LENNY KRAVITZ CIRCUS EMi 

VAYA CON DIOS ROOTS AND WINGS HMG 

TLC CRAZYSEXYCOOL BMC 



FINLAND (Seura/IFPI FlirlaTKl) l(Va/95 



SINGLES 

MJLN ON THE EDGE IRON MAIDEN EM 
HARD AS A ROCK AC/DC warmer 
FANTASY MARIAH CAREY Columbia 
TUHAT YOTA SAMUtI EDELMANN 4 SANI RCA 
SOMETHING FOR THE PAIN BON JOVI mercury 
FEEL SO GOOD WALDO BLUE BUBBLEiBLUEBlRD 
SHUT UP (AND SLEEP WfTH MEI SIN WITH 
SEBASTIAN SINGSNG 

ANYBODY (MOVIN' ONI MASTERBOY CLUB ZONE.' 

PCtYCRAM 

LUCKY LOVE ACE OF BASE MEGiWEn ART 
GEEK STINK BREATH GREEN DAY reproewea 

ALBUMS 

AC/DC BALLBREAKER warner 

RED HOT CHILI PEPf»ERS ONE HOT MINUTE 

wiwriER 

IRON MAIDEN THE X FACTOR emi 

EVA DAHLGREN JAG VILL SO MIN ALSKADE 

KOMMA FRAN DET VILDA THE RtcORD station 

TUHAT YOTO SAMULI EDELMANN 4 SANI RCA 

C-R0T1C SEX AFFAIRS iNTERCOflCbEMi 

AIKAKONC TAHTIKAAREN TAA RCA 

OASIS (WHAT'S THE STORY) MORNING GLORY? 

M[LT[fi 5A[IT[WS0NT 

LA BOUCHE SWEET DREAMS ua 

YO PARHAAT P0«0 



/U{GENTINA (ARGENTINA PRODUCTIONS) 9/95 



um 

WOK 

NEW 
NEW 

6 
NEW 
NEW 
NEW 

7 

10 



NEW 
10 NEW 



ALBUMS 

CHIOUITITAS LA MUSICA DE CHIQUITITAS SONY 
RICJUtDO MONTANER VIENE DEL ALMA EMi 
RICKY MARTIN A MEDIO VIVIR SONY 
EMANUEL ORTEGA SOVE S0~y 
PIMPINELA DE CORA20N A CORAZON polygram 
CHARLY GARCIA MTV UNPLUGGED SONY 
JULIO IGLESIAS lA CARRETERA SONY 
PONCHO Y LA SONORA COLORA TODOS A BAILAR 
CON, PONCHO Y LA SONORA COLORA SONY 
VARIOUS ARTISTS MEGA HITS '95 Sony 
GLORIA ESTEFAN ABRIENDO PUERTAS SONY 




GLOBAL 

MUSIC PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

POLAND: Anyone who is anyone in Warsaw turned up at the Victoria Hotel last month when 
acclaimed singer, guitarist, and songwriter Robert Gawlinski threw a banquet to celebrate his 
32nd birthday and to launch his first solo album, "Solo" (MJM Music). With help from friends, 
including singers Maryla Rodowicz, Ai^a Orthodox, Grzegorz Skawinski, and AndrzeJ 
Krzywy, Gawlinski performed a selection of his songs, old and new, while guests toasted his 
health and tucked into a gorgeous, layered birthday cake. Gawlinski 
earned his reputation as leader of renowned Polish rock bands 
Opera, Madame, and Wilki (the Wolves). His last album, "Acousti- 
cus Rockus," recorded with Willd, won universal praise, with one 

t_ ^_ critic suggesting that it was as great as Nirvana's "MTV Unplugged 

jSi^^^^^B ' York." But Gawlinski has SLirpassed even that masterpiece 

'i^Mfifl^^F • with "Solo," an album that reveals new facets of his talent. Gawlinski 
wrote all the tracks on the album, proving himself adept in a wide 
range of styles; rock, jazz, folk, soul, and psychedelK. Among the mu- 
sicians featured on the album are popular saxophonist Alek Korecki, 
drummer Marek Surzyn, and one of Poland's best guitarists, Mani- 
tou. Gawlinski is an exceptional lyricist He writes about the great 
imponderables — love and loneliness, life and death, heaven and 
earth — in an intensely emotional style that is fiill of reflection and 
imagination, and his best lyrics stand as poems in their own right 
The fu'st tracks from the album to be released on a promo CD are 
"0 Sobie Samym" (About Me Alone), from the soundtrack to the fitei "Prowokator," and "Trzy 
Noce Z Deszraem" (Three Nights With The Rain). Both have gained widespread airplay and 
are already on various charts. BEATA PRZEDPEL,SKA 

SPAIN: Joan Manuel Serrat has been a musical and ethical inspiration to Spanish musicians since 
the '608. After the singer/songwriter from Barcelona refused to represent his country in the Eur- 
ovLsion Song Contest unless he could sing in Catalan, he became an idol of "progressive" Spain. 
His success during the '70s while in semi-exile in Latin America and his .support for the Cuban 
revolution did his reputation no harm at home, and last year his album, "Nadic Es Perfecto" 
(Nobody Is Perfect), on BMG/Ariola, spent several weeks at No. 1. Now 14 Spanish artists and 
groups plus Cuban singer Carlos Varela have recorded a tribute album called "Serrat . . . Eres 
Unico" (Serrat . . . You're Unique) on BMG/RCA. Among the participants, who have recorded 
versions of Serrat's songs written over a period of 30 years, are Juan Perro, Ketama, Antonio 
Vega, El Pele, Joaquin Sabina, Tahures Zurdos, Kiko Veneno, and Loquillo. The album also 
features the last recording of the late Antonio Florea and a song by his sister RoBario, which 
she asked to record after his death. At the album launch in Madrid, the 61-year-oId Serrat gave 
a speech full of his usual self-effacing humor. howeix Llewellyn 

IRELAND: "Crossing" (Dare Records) is the third album by traditional Irish group Any Old Time, 
which comprises Matt Cranitch (fiddle), Dave Hennessy (melodeon), and Mick Daly (guitar, 
vocals). Produced by Maiy Black's former musical director Declan Sinnott, who joins the trio 
on several tracks, plajing guitar, dobro, and bass, the album contains 10 instrumentals and four 
songs. Some, such as Ger Wolfe's "The Crackling Radio" and Paddy Houlahan's 'The Cross- 
ing," are recent compositions, while others date back as far as the 19th century. The music is 
from Ireland (Cork, (Jalway, and Sliabh Luachra on the Cork/Kerry border), Newfoundland, Aus- 
tralia, and the U.S. (including David Lindley'a "I Always Knew That You Were The One" from 
the movie "The Long Riders" and Tom Russell's "Saint Olav's Gate"). KEN stewaht 

PORTUGAL: The spectacular success of Pedro Abrunhosa and his acid jazz^ip-hop band Ban- 
dem6nio (Billboard, Jan. 14) has paved the way for a new dance scene here. The top song of 
the summer was "Nao Me Esqueci, De Me Esquecer De Ti" (I Did Not Forget To Forget You), 
a dance smash by Oporto-based band D.R. Sax (Dance 
Rhythm Sax), taken from ite top 10 album "0670" (BMG/ 
Ariola Portugal). The members of D.R. Sax — Pedro Saraiva 
(bass, vocals), Rui Femandes (saxophone, keyboards), Mi- 
guel Guia (guitar), Nuno Silva (drums), and Guilda Figueir- 
edo (vocals) — think of themselves as a pop group devoted to 
traditional soul and funk with reference to modem hip-hop. 
The songs on "0670," which was recorded in London under 
the supervision of Douglas Cook of Beats International 
fame, are much influenced by 70s disco, Philadelphia soul, 
and jazz^fiink. Apart frvm the single, the standout cuts are 
"Cupido," "Proibido" (Forbidden), "Azul" (Blue), and the title track. D.R. Sax has been invited 
to perform in front of 70,000 football fans at Antas Stadium on Nov. 5, before the important match 
between Oporto FC and Benfica of Lisbon. Soccer executives are hoping that the band'.'^ vibrant, 
feel-good dance music will ease tension and help prevent crowd disorder, fer.na.ndo te.ne.nte 

U.K.: "Fly, Fresh'N'Phat" (EMI) is a compilation of tracks by new British R&B acts. The album 
was put together by EMI A&R manager DJ Elayne, and apart from singer Nathan Prime and 
former Talkin' Loud artist Bryan Powell, all the acts were discovered by Elaj-ne through demo 
tapes and special auditions solicited and organized in coryunction with The Voice newspaper. 
Among the artists who performed at a showcase to publicize the album at London's Hanover 
Grand were Michelle Dixon, a powerful soul singer in the Mica Paris vein; Stacey Phipps, 
who won over the crowd with her confident Mary J. Blige-influenced performance; and the Jo- 
deci-inspired quartet Deneshae, who seemed as surprised as the audience to see the members 
of Jodeci themselves walk on stage at the show's end to perform an impromptu version of 
"Freek'N You." KWAKU 
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Wc Proudly Congratulate Our Winners Of The 

1995 COUNTRY MUSIC ASSOCIATION AWARDS 




Album of the Year 
"When Fallen Angels Fly" 

PATTY LOVELESS 

Producer, EMORY GORDY, JR 



Male Vocalist of the Year 
VINCE GILL 



^ i'J / 



Vocal Duo of the Year 
BROOKS & DUNN 



Vocal Group of the Year 
THE MAVERICKS 




f 



Sing 

"When You Say Nothing At All" 

ALISON KRAUSS 
& UNION STATION Vocal Event of the Year 

Producer, RANDY SCRUGGS SHENANDOAH 

with ALISON KRAUSS 




Music Video of the Yeai 
"Baby Likes To Rock It" 
THE TRACTORS 



i 



HALL OF FAME 



We join BMl songwriters 
Dolly, Willie, Marty, Dwight 
and Merle in saluting 

ROGER MILLER 



emale Vocalist 



of the Year 
Horizon Award 

ALISON 
KRAUSS 



Musician of the Year 

MARK 

O'CONNOR 



Congratulations to 
our friend 

WALKER-MEADOR 



ners, visit us on the Internet at: http://bmi.coni/ 



International 



Canada 



Ace Of Base's Success 
Fuels Swedish Confidence 



OTOCKHOLM— You could not hav* 
picked a better time than mid-Octo- 
ber to take the temperature of the 
Swedish music business. With Stock- 
holm eiyoying the warmth of an Indi- 
an summer, the hottest international 
act that Sweden has seen in years, 
Ace Of Base, returned to the scene 
with a new single, "Lucky Love," 
which debuted at No. 1 on the 
Swedish singles chart. 

"It's a great track," 
declares Terje Engen, 
the new managing direc- 
tor of Mega Records 
Sweden, turning up the 
volume of the CD player 
in his office. Engen, the 
former managing direc- 
tor of PolyGram-owned 
Sonet Records, joined 
Mega Records earlier 
this year as the indepen- 
dent label, which is head- 
quartered in Denmark, 
planned to build on the 
spectacular success of 
Ace Of Base by expanding its roster. 

The debut album from Ace Of 
Base, "The Sign," was licensed by 
Mega out of Denmark to Arista 
Records in North America and to 
Metronome/MyGram for the rest of 
the world. It has sold an estimated 19 
million copies worldwide, according 
to the labels, bolstering the claim that 
it is the best-selling debut album in 
pop history. 

Ironically, Engen notes that 
Swedish fans may have been less 
enthusiastic in their support of "The 
Sign" than audiences elsewhere. "I'm 
Norwegian, so maybe I sec it more 
objectively," he says. "But now the 
media here are more supportive." 

"Lucky Lcm," published by Mega- 
song/EMI Music Publishing, is cer- 
tain to sweep across European radio 
as the leadoff single from "The 
Bridge," the new Ace Of Base album. 
Arista Records has another track, 
"Beautiful Life," which was slated for 
an Oct. 20 release as the first U.S. sin- 
gle. On Oct 30, "The Bridge" will be 
released by Mega in Scandinavia and 
PolyGram affiliates in most markets 
outside North America. Arista's 
release of the album is scheduled for 
Nov. 7. 



ABROflD 




sounds on "Purple Pain" are Randy 
and Starmarket (both on Dolores 
Records), Refused (on the Startrec 
label). Souls (Telegram/Warner), 
Girlsmen (Sony), and Teddybears 
(MNW). 

Further evidence of the strength of 
Sweden's alternative rock scene 
comes from the skateboard-punk act 
Milleneolin, which is on the indepen- 
dent Burning Heart label 
and published by AIR 
Music. The band's single 
"The Story Of My Life" 
climbed into the top 20 
this month, flanked by 
new songs from the likes 
ofTLC and Seal. 

Sweden's retail 

VALUE of music sales 
reached 2,582.5 million 
kronor ($332 million) in 
1994, according to the 
most recent annual fig- 



Maclsaac's Not Just Fiddling Around 

A&M Debut Mixes Traditional Music^ Punk, Grunge 



OWEDISH FANS OF the artist for- 
merly known as Prince have shared 
the excitement aver his new disc, "The 
Gold Experience," which has been 
described as his finest effort since 
"Sign 0' The Times" or "Purple Rain." 
But earlier this j-ear, sev-eral of Swe- 
den's alternative acts paid a tong^in- 
cheek "tribute" to the singer with 
"Purple Pain," a thrash and grind 
remake of the 1984 blockbuster. 

The album, released by Dolores 
Records, which is part of the inter- 
nationally active MNW Records 
Group, does more than turn Prince's 
best-known album on its head. It 
belies the image of Sweden as home 
solely to chart-topping dance pop. 
And it showcases what Dolores 
Records calls "the Swedish elite 
among ska, hardcore, punk, and 
alternative bands" in the market. 

Among the nine acts who inflict their 



by Thorn Duffy u^es compiled by the 
IFPI, a modest 7% rise 
over the previous year. The country 
ranks 18th in world music sales. 

However, there is a confidence 
today among Swedish music execu- 
tives—driven by the commercial sen- 
sibility of producers like Dennlz Pop 
and such multim ill ion -selling acts as 
Ace Of Base and Rednex — that 
allows them to rank their market 
much higher as a source of pop for 
the world. 

"What is typical of the Swedes is 
that they really want commercial 
success," says Engen at Mega 
Records, "and they don't think of lim- 
iting themseh-es to their home mar- 
ket" Billboard will publish its annu- 
al spotlight on the music business in 
Sweden in the Dec. 16 issue. 

RcA RECORDS in the U.S. has 
struck a deal for North American rep- 
resentation of the U.K. labels M&G 
Records and Wired Recordings. The 
agreement was reached by RCA pres- 
ident Bob Jamieaon and Michael 
Levy, chairman of M&G/Wired. The 
artist Zee, who scored a top three hit 
in the U.K. with "Sunshine On A 
Rainy Day" from her debut album, 
will be the first act represented under 
the new alliance. 

"I've known Bob Jamieson for 
many years, and he is one of the 
finest record men in the States," says 
Levy. "I feel very excited about the 
future relationship with RCA in the 
U.S. and Canada." 

Jamieson says, "I have long 
admired Michael's success over the 
years with artists, such as Chris 
Rea. I am very excited to work with 
the team at M&G/Wired and their 
artists roster and lock forward to the 
launch of this jiartnership with the 
upcoming release of Zoe, of whom 1 
am a big fan." 



Home & Abroad is a biweekly col- 
umn spotlightmg the activity of the 
interncUional music btt^inesn and 
artists outside their home markets. 
Information may be sent to Thorn 
Duff^ 2S Ridgmount Street, London, 
WC1E-7AH. orfaxed toU-171-323- 
2316. 



■ BY LARRY LeBLANC 

TORONTO— Although rooted in Cape 
Breton-styled trdditk>nal fiddling music, 
Ashley NIacIsaac's A&M debut album, 
"Hi'" HowAreYouTxIay," also encom- 
passes such unlikely contemporary 
musical elements as punk and grunge. 

"I'm a traditional fiddler, but this is 
an untraditional recording," says 
Maclsaac, 20, about the set, due Nov. 28 
in Canada. "It's an over\'iew of all the 
things which have gone through my 
head in the past 18 months. I'm playing 
fiddle tunes in the same rhythmic 
structure I ahva>'s have, but I wanted 
a recording [where] if >'ou were listen- 
ing to a Beastie Boys album, you could 
put this on and it would be just as inter- 
esting and would groove the same way." 

With production credits by Michael 
Philhp Wojewoda and Pete Prilesnik, 
the ambitious album features backup 
from numerous well-known Canadian 
musicians, including members of the 
classical group Quartetto Gelato and 
the grunge-styled Sub Pop group Jale, 
as well as Gaelic singer Mary Jane 
Lamond, bassist Chin Injeti (Bass Is 
Base), guitarist Gordie Johnson (Big 
Sugar), guitarist Ian Blurton (Change 
Of Heart), and keyboardist Chris 
Brown (Bourbon 'Mrernacle Choir). 

Maclsaac first drew strong interest 
from Canada's A&R community follow- 
ing an explosive set at the East Coast 
Music Conference in St John's, New- 
foundland (Billboard, Feb. 26. 1994). 
The night before he had accompanied 
Paul Simon and Edie Brickell at bene- 
fit concert at New York's Carnegie Hall. 

Maclsaac grew up in Creignish on 
the East Coast island of Cape Breton 
and was a local legend for years. He 
began taking step-dance lessons when 
he was 8 and started playing fiddle a 
year later. He was tau^t technique by 
his father, an electrician at a local pulp 
mill, and learned his repertoire of airs, 
strathspeys, marches, jigs, and reels 
from recordings by such revered local 
masters as Angus Chisholm, Winston 
"Scotty" Fitzgerald, Buddy McMaster, 
Jerry Holland, and Hugh A. McDonald. 
Friday nights, the teenage Maclsaac 
would perform at a local ceildh (party) 
to hone his performance skills. 

By 14, Maclsaac was touring small 
Celtic communities in Massachusetts 
and California with other local musi- 
cians. At 16, he recorded the mostly 
acoustK-based and traditional "Close Tb 
The Floor" and released it indepen- 
dently as a cassette, which sold 8,(X)0 
copies. By 18, he had toured with Cana- 
dian singer John McDermott and the 
Chieftains. "Close To The Floor" sold 
26,000 units after A&M reissued it as a 
CD last year, according to Alan Reid, 
A&M/Island/Motown marketing VP 

While bowled over by Maclsaac's 
East Coast Music Conference perfor- 
mance, Reid (then VP of A& R) was ini- 
tially imsure about how to best capture 
his onstage energy on a recording, or 
how a traditional-styled fiddler could be 
marketed in the pop mainstream. Still, 
Reid aggressively pursued signing 
Maclsaac against stiff competition from 
several other major labels. 

"Ashley's got that intangible star 
quality," says Reid. "He's so engaging 
to watch and to listen to, but he's also 
constantly changing musically.'^ 

Giwen Maclsaac's musical restless- 




ness, it's not surprising that the 18- 
month effort to complete "Hi"" How 
Are You Today" was difficult In all, 
three separate sessions were complet- 
ed. The first took place a week after the 
East Coast Music Conference. Mac- 
Isaac, with Scott MacMillan and Gord 
Samson co-producing, went into the 
Overton Productions studio in Glace 
Bay, Nova Scotia, intending to release 
an album independently. The project, 
however, was abandoned because of tour 
commitments. Then, during a month- 
long laj'off here last 
January, Maclsaac 
had time to map out 
the set's concept. 

After Wojewoda 
introduced Mac- 
Isaac to several 
musicians, they be- 
gan six weeks ofre- 
MacisAAC cording at McClear 
Place Studios and 
Reaction Studios here. But Maclsaac 
soon had mixed feelings about the 
results. Tom between his allegiance to 
traditional Cape Breton music and his 
desire to gain a new audience for fiddle 
music by adding a pop fiawr, Maclsaac 
wasn't sure how far to push the para- 
meters. Since he had been raised as a 
solo traditional fiddler, it was the first 
time he had to create his own music or 
e\'en w^rk within a group structure. He 
had great difilculty conwying his vision 
for the album to others. 

"About 40% of what we recorded got 
mixed and finished for the album," 
Maclsaac says. "A lot of [it] was over- 
the-top ideas, and people just weren't 
doing it the w"ay I thoi^t it should be 
[donel- 1 thought I had a strong vision 
of how I'd want to go across, but one of 
my biggest problems . . . was in com- 
municating how I wanted it to be." 

The fact that he had completed two 
full sessions and still didn't have an 
album didn't bother him, although A&M 



executives were becoming uneasy. **I 
looked at what I was doing wrong," he 
says. "I figured out I hadn't arranged 
the music muskrally. I had arrai^ed it far 
\'ideo, thinking I'd never have radio play. 
The one thing I forgot was that people 
were going to buy the record and listen 
to it. The music has to stand on itsel£" 

After some re-evaluation and con- 
sulting with new producer Prilesnik, 
Maclsaac resumed work last May on 
the album at Toronto's Presence Sound 
with a new set of musicians. Sessions 
continued until the end of July. Mac- 
Isaac was thrilled with the new tracks. 

"While I didn't want to lose the 
integrity of the fiddle tunes, a [musical] 
side had now been opened up to create 
something different," he says. "When 
you heard the old traditional fiddlers 
playing in the kitchen, they didn't sound 
polite. The plto'ing ^"^s gritty, dirty, and 
full of Gaelic. On this [set], I'm probaUy 
playing purer and dirtier than I've ever 
played. I'm playing from the heart" 

Reid indicates that initial support for 
the album will come from the print 
media and national CBC-Radio, both 
avid Maclsaac supporters. "We're go- 
ing out passively at commercial [main- 
stream] radio with this album," he says. 
"We're first going out with 'The Devil 
In The Kitchen' and 'AVhat An Idiot He 
Is' [Nov. 6] to campus and alternative 
radio. There's also a video for 'The Devil 
In The Kitchen' being released at the 
same time. What we want to do is 
expose people to Ashley's live show. Ife's 
doing a cross-C^anada tour in November. 
We'd like to get all the key radio and 
press and retailers out to see him pl^." 

Maclsaac looks forward to playing 
again, but warns that people shouldn't 
expect him to perform in a traditional 
way. "Fm playing for teenagers today," 
he says. "I'm not playing for a bunch of 
old women. That's why [onstage] I have 
on a pair of army boots and combat 
pants and Pm stamping my ass oft" 



S. AFRICAN MUSIC AWARDS 

(Conthmed from page 51} 

"Both the record industry and our- 
selves were aware of the credibility 
problem that existed in the former sj-s- 
tem, and we were determined to make 
these awards as credible and inclusive 
as possible," says Trish Downing, FNB 
manager of group external communica- 
tions, who oversees the bank's cultural 
sponsorships. "Ta that end, we drew in 
160 judges from around the country, 
who spanned all sectors of the musical 
and retail fraternity, the unions, and 
even lay people. We also expanded the 
categories to 29 to ensure that all the 
incredibly diverse musical styles in this 
country were covered. But we also made 
sure that no one with a vested interest 
was included on a judging panel." The 
result was an awards process that the 
bank was willing to associate itself with, 
and that meant that the South African 
Music Awards could once again be dust- 
ed off and brought out of the closet 

Question marks still remain, but for 
the first time, a commitment seems to 
have been made toward finding equi- 
table solutions. 

"I'd like to see a little more motiva- 
tion, inspiration, and opportunity for 
unrecorded artists, but this is a really 
good starting point," says Downing. 



Dubery believes, moreover, that 
critics of the awards are ignoring the 
long-term needs of the industry. "One 
of the issues is the categories them- 
selves. There are 11 categories that 
previously would have fallen under the 
traditional-music category and, in 
some, there were no entries at all, and 
the categories weren't run. What the 
industry must deal with is the fact 
that there were no entries this year, 
not that we shouldn't have the catego- 
ry at all. It is an indication of an area 
where the record companies could be 
more active. On the other hand, as the 
awards de^'elop, perhaps we will see 
a flux, refinements and changes in 
categories and criteria over time. 

"We have invited the Musicians 
Union of South Africa to have a rep- 
resentative on the awards subcom- 
mittee, so we are certainly seeking to 
have their input as we go along. The 
music awards need to be owned by 
artists and record companies, because 
those are the people who are being 
recognized by the awards. We do not 
want it to be controlled by ASAMI 
forever, and we see it, over time, 
becoming a self-funded, self-nm orga- 
nization, like the Grammys." 
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Updated Strawberries: Cream Of Crop 



Retailer Grows With Hi-Tech Internal Systems 



I BY DON JEFFREY 



PROVIDENCE, R.I.— The theme for 
the 1995 Strawberries management 
conference was "all systems go." For 
the past year, the 



KM 



retailer has been 
upgrading inter- 
nal systems that 
will help it to 
become more efTi- 
cient in a highly 
competitive mar- 
ketplace. 
LiPTON Now free of the 

financial con- 
straints of former 
owner LIVE Entertainment, the chain 
has been putting it-s capital and other 
resources into testing and rolling out 
advanced point of sale and inventory 
replenishment systems. 

"We ne\'er had POS in our stores," 
said Ivan Lipton, president/CEO of 
Strawberries, in an interview at the 
conference, held here Oct. 9-12 at the 
Rhode Island Convention Center Now, 
after a $3 million investment, all stores 
have the computerized system. 



"It's extremely easy for the people 
in the stores to use," said Lipton. "Now 
well be able to keep track of inventory 
and sales data with more integrity." 

For merchandise buyers, this means 
knowing which and how much product 
to order and send lo \'arious stores. For 
managers, it means that "they'll be 
spending their time in stores more effi- 
ciently," said Lipton. He added, "They 
used to have to do manual, menial 
tasks. It opens up hours of managers' 
time, for talking lo customers, training 
staff, and working with product." 

Strawberries is also working on its 
inventory replenishment system, 
which will be integrated with POS. 
"The objectK'e," said Lipton, "is to pro- 
vide better access to the information 
buyers need to pinpoint how to mer- 
chandise stores better." 

The new inventory system is being 
programmed and will be tested for 
se\i;ral months before its anticipated 
rollout in March 1996. 

Strawberries has one distribution 
center, at its headquarters in Milford, 
Mass., a suburb of Boston. A fleet of 
trucks delivers product to about half 



the stores; owrnight carriers supply 
the rest of the chain. New releases are 
shipped directly from the manufactur- 
ers. 

Lipton said the new systems wii] 
allow the chain to increase the amount 
of direct or drop-shipping to stores. An 
electronic data interchange (EDI) sys- 
tem is in place for quicker replenish- 
ment of product from suppliers. 

The systems changes have come 
about since the company changed awn- 
erahip last year. 

"The POS we wanted to do much 
earlier," said Lipton, "but we couldn't 
(Continued on next page) 
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Strawberries is the dominant music retailer in Rhode Island. This store is located 
in downtown Providence. (Billboard photo) 



Groceries Say, 'More Videos, Please' 

And Regional Wholesalers Fill Their Plate 




Although Strawberries sells a full line of accessories and video products, it is 
predominantly a seller of music, which accounts for about 86% of sales. (Bill- 
board photo) 



■ BY SETH GOLDSTEIN 

NEW YORK— Regional wholesalers 
are feasting on supermarkets' grow- 
ing appetite for video. 

Over the past several years, many 
groceries have added sectiorus devoted 
to prerecorded cassettes, but many 
more have not. The latest estimates 
indicate that 12,000 of 30.000 food 
stores nationwide stock tapes. The 
"haves" are expanding shelf space 
devoted to the category; numerous 
"have nets" mull adding it. "It's the 
biggest thing since sliced bread," says 
Robert Hanft, VP of Video Manage- 
ment in Tacoma, Wash. "To them, it's 
still a new business." 

Like many wholesalers. Video Man- 
agement offers predominately rental 
inventorj; for a long time the only tapes 
groceries would carry. But their range 
of interest has broadened to keep 
abreast of consumers building video 
collections. U.S. Video in Aurora, Colo., 
for example, reports a steady 20% 
annual growth in sell-through volume. 

Where supermarkets once carried 
only rental cassettes, outlets are now 



embracing permanent budget displays 
in addition to the in-and-out promo- 
tions displayed at checkout counters 
during the holiday season. Sell-through 
fever has forced Video III in Orem, 
Utah, to rethink its approach. 

The wholesaler, suffering a \%-2% 
decline in 1995 rental revenues, wants 
its field reps to introduce a sales 
planogram to grocery accounts. 
"They'w been unwilling to give space 
to sell-through, but we're tryir^ to talk 
them into it," says Video III president 
Gregg Wright, who had hoped to build 
a strategy around Disney releases left 
over from this year's Christmas pro- 
motion. However, because his accounts 
still need to be convinced, Wright won't 
make his fourth-quarter goal. "It will 
have lo be later," he acknowledges. 

Wright's consolation is that it's never 
too late. Sell-through "increases every 
year," says Shellie Tibbitts, president 
of Movie Exchange in Norristown, Pa. 

Movie Exchange is typical of the 
regional wholesalers that have 
emerged to ser\'ice what is essentially 
a neighborhood business. Even nation- 
al supermarket chains lea\e most pur- 



chasing decisions to regional divisions. 
Some wholesalers as Mo\ie Exchange, 
U.S. Video, and Holiday Promotions in 
Poway, Calif., supply sell-through titles 
to hundreds of area stores that oper- 
ate under a single corporate banner. 
Mom-and-pop grocers and local chains 
often are serviced by a distributor 
using a garage as a warehouse. 

One supermarket observ-er counts 
anywhere from 50-100 middlemen 
hauling tapes to outlets large and 
small. In contrast, about 10 distribu- 
tors — a fraction of the number 15 
years ago — handle the bulk of ship- 
ments to 25.(XX) video specialists, and 
even fewer rackjobbers deliver to mass 
merchants. The biggest rack, Handle- 
man Co., in fact, has pitched its capa- 
bilities to supermarkets but with only 
limited success, according to sources. 

Movie Exchange reaches about 1,000 
outlets, all groceries except for a few 
drugstores, in 14 states on the Eastern 
seaboard. Tibbitts saj-s that SO^ of her 
accounts are sell-through, usually tak- 
ing in-and-out displa>'s. 

As the quantity of budget titles has 
(Coufinued on page 71) 
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Tubb Left A Retail Legacy, Too 

Country Music Reigns At His Six-Store Chain 



■ BY PATRICIA BATES 

NASHVILLE— The late Ernest Tubb 
knew country music had sales poten- 
tial more than 50 years ago, well before 
SoundScan began \'eriijTng actual pur- 
chases throughout the U.S. 

Today, his six Ernest Tubb Record 
Shops generate $3 million annually — 
much of it through backlisted titles — 
from three units in Nashville and one 
each in Pigeon Forge, Tenn., Branson, 
Mo., and Fbrt Worth, Texas. The chain 
may expand to Myrtle Beach, S.C., and 
San Antonio, Texas, in the next few 
years, says David McCormick, the 
owner since Tubb's death in 1984. 

But for the time being, management 
is concentrating on relocating existing 
shops. Fbr example, on Jan. 3 the chain 
relocated Ernest Tubb Record Shop 
No. 2 to 4,200 square feet of space in 
Music Valley Village, across from the 
Opryland Hotel at Opryland USA. 
Also, the chain plans to relocate its 
Pigeon Forge outlet soon. 

So far, Shop No. 2's total income has 



IS COMING SOON TO ^-n 
A STORE NEAR YOUl <*^fc^U 



been up at least 25% over last year at 
the previous location, says McCormick. 

Tubb's shop served as the "original 
listening center in Nash\ille," says Will 
Jones, Shop No. 2's manager and cor- 
porate promotion director. "If anybody 
wanted to know haw a new 78 sounded, 
they'd take it out of the package and 
crank it up loud on the old Victrola. You 
could hear it all over." 

That was inside the No. 1 shop, 
which still exist£ at 417 Broadway in 
downtown Nashville, across from the 
restored Ryman Auditorium, the for- 
mer home of the Grand Ole Opry. 

"Ernest Tubb's Midnight Jamboree," 
which was held at Shop No. 1 until 1974, 
is the country's second-longest airing 
radio show — and it is broadcast imme- 
diately after the first, "The Grand Ole 




Will Jones, manager ot ttie Ernest Tubb Record Shop No. 2 in Nashville and cor- 
porate promotions director for ttte chain, stands in front of his store's display for 
boxed CD sets. 



Opry" — e\'ery Saturday night on WSM 
Nashville. At Shop No. 1, hundreds of 
Oprygoers would dance on Broadway 
on weekends in the '405. 

After moving to two other Nashville 
locations, "The Midnight Jamboree" 
relocated Jan. 7 to the new 475-seat 
Texas Troubadour Theatre, which 
adjoins the suburban Shop No. 2. The 
$200,000 hall has padded pews and the 
authentic red bam set from Tubb's '60s 
TV program. 

In addition to its use for "The Mid- 
night Jamboree," the Texas Trouba- 
dour Theatre showcases up-and-com- 
ing acts on Fridays and also serves as 
a concert venue for established artists, 
including those featured on gospel and 
bluegrass nights during the summer 

But while "The Midnight Jamboree" 
helps put the chain on the map, the 
stores' wide selection of country music 
is what brings in customers. Each 
store carries at least 3,000 titles in that 
genre and related ones. In addition to 
CDs and cassettes, as well as numer- 
ous domestic and foreign boxed sets, 
the chain carries about 500 vinyl 45s. 

On the top 10 chart last month at 
Shop No. 2 (in no order) were George 
Jones & Tammy Wynette's "One" on 
MCA, Shania Twain's "The Woman In 
Me" on Mercury, Jeff Foxworthy's 
"Games Rednecks Play" on Warner 
Bros., Tracy Byrd's "Lm-e Lessons" on 
MCA, Junior Brown's "Guit With It" 
on Curb, Perfect Stranger's "You Have 
The Right To Remain Silent" on Curb, 
David Lee Murphy's "Out With A 
Bang" on MCA, Bryan White's "Bryan 
White" on Asylum, Victoria Shaw's "In 
Full View" on Reprise, and Terri 
Clark's "Terri Clark" on Mercury. 

"The number of videos are what's 
really increased over the last few 
years," says Jones. "We have about a 
couple of hundred titles now which I 
inwntory each week." Shop No. 2 also 
has 50-60 books, along with industry 
trade magazines and sheet music. 
Three TV monitors line the walls, sur- 
rounded by racks, bins, and the "Bar- 
(Cotilimied on page 70) 



EXECUTIVE TURNTABLE 



RETAIL: George Valdiviez is promot- 
ed to natk>nal director of marketing at 
WEA in Los Angeles. He was field 
sales manager, country music. 

HOME VIDEO: Lance H. Robbins has 

been named president of motion pic- 
tures and television for Saban Enter- 
tainment in Burbank, Calif. He was 
president of the company's Libra Pic- 
tures. 

Cathy Austin is promoted to VP for 
meetings and conventions at the Video 
Software Dealers Assn. in Encino, 
Calif She was director of meetings 
and conventions. 

The Lyons Group in Richardson, 
Texas, appoints Ernie Z. Frausto to 
president and promotes Debbie Ries 
to VP of sales and Joyce Slocum to 
VP of legal and business affairs. The 
company also names Lynne Mabry 
VP of finance and operations and Sue 




Bristol director of strategic market- 
ing. 

Frausto was senior VP/CFO for 
Lyrick Corp., parent corporation of 
the Lyons Group. Ries was Lyons 
Group's director of sales, and Slocum 
was senior counsel. Mabry was execu- 
tive VP/CFO for TM Century, and 
Bristol was director of account service 
and a principal at MBRK Ad\'ertising. 

PolyGram Video in New York pro- 
motes David Kosse to VP of market- 



ing and names Charles Weir director 
of theatrical marketing. They were, 
respectively, senior director, theatrical 
marketing, and affiliate marketing 
manager at VHl. 

ENTER'ACTIVE: Chris Garske is 

appointed senior VP of publishing at 
Cr Interactive Software in New York. 
He was group VP of marketing at 
Sega of America. 



newsline... 



7TH LEVEL, which produces interactive software, and some of its m^or 

shareholders are planning to sell 
3 million shares of stock in a sec- 




7th LKWML . I ondary offering to the public at 
$17.50 a share. Company pro- 
ceeds from the sale — expected to total $41.3 million — are to be u,sed for 
product development, strategic alliances, and repayment of debt. 7th Level's 
titles include "TuneL and" and "L'il Howie's Fun House." 

MUSICLANO STORES saw its stock jump 14% to $9,125 a share in New York 
Stock Exchange trading when it announced it would take a charge of $5.4 
million to cover the closing of 35 mall stores. 

RETAIL SALES rose 0.3% in September, according to the U.S. Commerce 
Department, after a revised gain of 0.6% in August Retail sales decUned 
0.4% in July Analysts noted that the September gain reflected much dis- 
counting by retailers. 

CAROLCO PICTURES, the struggling independent 
movie company, says it failed to make interest 
payments Oct. 15 on two classes of bonds. If the 
Los Angeles-based company fails to meet the 
obligations within a 30-day grace period, a 
default will result. Carolco's films are distrib- 
uted on video by LIVE Home Video. 

RHINO RECORDS is releasing "As Long As I'm Singing: The Bobby Darin 
Collection," a four-CD, 96-track boxed set, Nov. 21. The set spans 16 years 
and eight labels for which Darin recorded (Decca, Atco, Brunswick, Capi- 
tol, Atlantic, Dot, Direction, and Motown). The suggested list price is $59.98. 

SOUTH POIMTE ENTERPRISES, an adult home video and interacth^ multi- 
media producer, reports that sales increased 31% to $4.99 million from $3.82 
million in the first fiscal quarter, which ended Aug. 31. Net profit declined 
to $193,151 from $194,272. The Cranston, Rl.-based company says the adult 
CD-ROM game "Virtual Valerie 2" accounted for $300,000 of the quarter- 
ly revenue increase. 

WARNER BROS. INTERACTIVE ENTERTAINMENT, a unit of Time Warner, and 
Acclaim Entertairunent hav^ forme<l an agreement to jointly publish three 
interactive software titles based on Warner Bros, feature films now in devel- 
opment. 

CHECKPOINT SYSTEMS, which markets 
electronic article security systems for 
music and other retailers, reports a net 
profit of $4.5 million on revenues of $57.8 
million for the third fiscal quarter, which ended Sept 24. For the same peri- 
od last year, net profit was $2.1 miUion on rewnues of $33.9 million. 




UPDATED STRAWBERRIES IS CREAM OF CROP 



(Continued /mm preceding page) 

pull it off because we were under the 
cloud of the financial difficulties of 
LIVE." 

Strawberries had been a subsidiary 
of the public company LIVE Enter- 
tainment, a home-\ideo suppher based 
in Van Nuys, Calif. LIVE bought 
Strawberries from founder and music 
industry legend Morris Levy in 1989. 
But LIVE, which had tried to pursue 
a strategy of vertical expansion, with 
rackjobbing, retailing, and home-video 
marketing units, soon encountered 
severe firuincial problems. 

Last year, Lipton and other chain 
executives teamed with investment 
groups led by Castle Harlan and 
bought Strawberries in a leveraged 
buyout valued at $40 million. 

Although Strawberries now has the 
focus and the resources to compete 
with other music retailers, it remains 
committed to small neighborhood 
stores at a time when other chains are 
putting their capital into building 
superstores and all-purpose media 
megastores. 

The typical Strawberries store, as 
well as those of its sister chain, Waxie 



Maxie, is 5,000-5,500 square feet and 
located in a small city or town or in a 
neighborhood of a large city. 

By the end of this year, executives 
estimate, the chain will have 167 
stores, of which 127 will be Strawber- 
ries and 40 Waxie Maxie. This year, 15 
stores have been opened and 15 old 
stores have been remodeled. The com- 
pany expects to keep up that growth 
rate for the foreseeable future. 

But despite the small-store strategy. 
Strawberries is getting ready to open 
a couple of stores that are larger than 
ordinary. One is in Cambridge, Mass., 
and the other is in Warwick, R.I. Each 
us 10,000-12,000 square feet 

"These are important marketplaces, 
so it helps us to have larger image 
stores," said Lipton. 

One is an expanded store on Memo- 
rial Drive in Cambridge. Lipton noted 
that it offers free parking, which he 
called "unique" for the Boston area. It 
will open in November. Next door is a 
Microcenter, a high-volume computer 
retailer, which is increasing customer 
traffic in the area. 

(Continued on page 71) 
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Closings Reveal Chinks In 
Chains' Long-Term Strategies 



Last week, in a rare occurrence, 
Tower Records/Video shut down its 
Upper East Side store in Manhattan. 
Then Musicland announced that it 
was taking a $5.4 million charge to 
close 35 stores. Earlier in the year, 
Trans World Music Corp. took a $21 
million charge to shutter 130 stores. 

In all three instances, stores are 
being closed because these chains 
didn't ask themselves enough "What 
if?" questions when they entered 
deals to open those locations. 

Let's look at the Tower Records/ 
Video closing first. Tower president 
Russ Solomon admits quite suc- 
cinctly that he closed the 87th Street 
store because Tower "made a mis- 
take, and we decided to get out of it." 

Solomon's foresight is so sharp 
that he knew the store was a mistake 
before he even opened it. For more 
than two years prior to its opening in 
1993, he tried to 
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maneuver out of 
the lease, real 
estate sources 
say. After he was 
unsuccessful in 
unloading the 

site, he had no 

choice but to 
honor the lease 
and open the store. 

When Tower first decided to put a 
store on the Upper East Side, it was 
100% the right decision. That area 
was fertile ground for a superstore. 

Solomon was shown a site at 86th 
Street and Lexington Avenue that he 
liked. On the plus side, that site had 
a retail history, as it previously was 
an Alexander's department store; 
and it was above a very busy subway 
station, which would provide plenty 
of walk-by traffic. But the rent, in 
Solomon's view, was astronomical, so 
he went around the corner and took 
a secondary location. 

He probably made that decision 
because at that time Solomon was one 
of a handful of merchants — and I am 
referring to all segments of retail, 
not just record stores — who could lit- 
erally "create" real estate. He had 
done it before. In 1984, he opened a 
superstore on the border of the Bow- 
ery in downtown Manhattan. That 
neighborhood was known for its flop- 
houses and warehouses — not for 
retail. Everyone thought he was 
crazy. But today, the store at Fourth 
Street and Broadway is considered 
the No. 1 volume record store in the 
U.S. It is also the anchor for what has 
become one of the premiere shopping 
strips in New York, thanks to 
Solomon. 

Solomon has created real estate in 
other sites as well, and knowledge of 
that ability led him to make the mis- 
take he made with the Upper East 
Side store. He should have asked 
himself, "What if another music mer- 
chant opens a superstore at the supe- 
rior Lexington Avenue site?" At that 
time, Solomon was the only merchant 
in America building superstores. 
Today, the retail landscape is littered 
with companies imitating that for- 
mat. 

One of those, HMy chose that loca- 
tion to launch its U.S. invasion. After 
a rough start there, it prtwed to be an 



I 



excellent music merchant and, in this 
instance, one with a much-superior 
location than the Tower site. More- 
over, because of construction delays 
in Tower's building, the HMV store 
had a nearly three-year head start in 
establishing its presence in the mar- 
ket. Ultimately, the superior position 
and big lead time proved to be the 
main reason why the Tower store 
closed and the HMV store remains 
open. 

Now, let's move onto the just- 
announced Musicland store closings 
and the nearly completed Trans 
World shutterings. Again, both com- 
panies are closing stores because 
they didn't ask themselves the right 
"What if?" question. 

Back at the turn of the decade, the 
mall music store was a very lucrative 
business. Mall merchants were get- 
ting $l-$2 above list price for every 
CD sold, and 
their company 
gross margins 
were in the 
very comfort- 
able 40%-43% 
range, even 

though the typ- 

ical mall had 
two record 
stores. The only annoyance there at 
the time was the number of competi- 
tors looking for mall space. There 
were a staggering nine chains — 
count them — Camelot, Sound Shop, 
Hastings, Musicland, National 
Record Mart, Record Bar, Record 
World, Trans World, and Disc Jock- 
ey — seeking mall locations. 

That intense competition had cer- 
tain ramifications. Often, music 
retailers on the outside looking in at 
a particular mall found a way to talk 
developers into shoehorning a third 
record store into the mall. Also, rents 
escalated like crazy. Before long, 
music merchants saw their total 
occupancy costs escalate from 9%- 
12% of a store's total revenue to 14%- 
17%, well above the average percent- 
age of nonmusic segments. 

Amazingly enough, music stores 
signed such leases, because, after all, 
they could charge above list price for 
CDs and their customers would pay 
it. Also, they were armed with the 
thought that, up until then, the mall 
record store was imper\'ious to what- 
ever changes occurred in retailing 
elsewhere. But instead of being so 
aggressive in taking on such costly 
leases, mall merchants should have 
asked themselves, "What if other 
retailers move beyond discounting 
the top 10 and start discounting 
every title in their stores?" 

If they had asked that question, 
they wouldn't be in the position they 
are now in. Thanks to their expensive 
leases, mall merchants have a very 
high cost structure: 28%-35%, Unfor- 
tunately for them, it's now a 25%-or- 
less gross-margin world for the 
music category. 

And in that world, it is surprising 
that Musicland announced it is buy- 
ing out the leases for only 35 stores. 
Moreover, it would appear Musicland 
and Trans World are not the only 
mall merchants that need to close 
unprofitable stores. 
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Dear Santa, 



I LOVE LLSTENING TO 

music and sliiries. .My mom 
and dad have ii CD player 
and I have a eassellc player, 
so I can use either cassette or 
CD! Here is my Christmas 
wish list: 

I. Winnic-ihe-Pooh Tnke Mv 
HamI 

1. Toy Snm .Soundtrack 

3. Tin- Siiirt Read- Along 

4. f^ncahonias: Listen uw'f/i 
Vtntr Heart 

5. f'oaihtmhis: Spirit of Giving 

6. Tlie new Cimlerellti album 

7. Disney Christmas Sing- 
Along 

8. Puppy ! 

9. Pony ; 
10. Cash 

I know my mom and dad 
won't gel me the lust three, 
so if you could make sure the 
first seven are in the stores. I 
could bug my mom and dad 
about them. I will be very 
nice about asking lor them, 
so don' I worry! 

Your friend, 
M. M. 

P.S. I will make sure to 
■".Share the Music of Disney" 
with my inom. d;id. grandma, 
grandpa, and brother, too! 

Happy Holidays! 



Share the Music 
of Disney 

(II our wehsile: 
hitp://www, disney.com/records 
.'V(Mi" on-line! 
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exciting new 
packaging 
in Audiotape 
History. 

Beginning this 
fall, Maxell's 
entire line of 
audiotape will 
feature the 
"Blow Away" 



Vith the power 
of the Maxell 
name and the 
strength of the 
"Blow Away" 
icon, no other 
brand can give 
you the on-shelf 
presence and 
the guaranteed 
sales velocity 
that Maxell can. 
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So, when you 
sell Maxell, 
we guarantee 
you will: 
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Select-O-Hits Sale Pending; Mira Smith Honored 



Memphis revisited: Those 
with good memories may recall that 
word surfaced back in March that 
Select-O-Hits in Memphis was invT)l\'e<l 
in negotiations regarding the sale of an 
interest in the company to a group of 
unnamed investors outside the music 
business. 

Since that time. Declarations Of 
Independents has checked in with the 
principals of the Tennessee distributor 
for updates, but little progress was 
reported. 

However, Select-O-Hits' Johnny 
Phillips now says that an agreement 
to buy a large chunk of the firm has 
been finalized and accepted by the gen- 
eral partner for the inwstment group 
and that the individual investors must 
now approve the deal. 



IKMIKK 
MPENDilS, 



by Chns Morris 

"Something will happen before the 
end of the year," Phillips says. 

He adds that the family members 
who currently serve as principals of 
the company — himself, his brother 
Skip, and sister Kathy Gordon — 
would remain with the operation after 
the sale, with seven-year employment 
contracts. They would also retain a 



controlling interest in Select-O-Hits 
and its sister company, SOH (which 
handles label-related affairs). 

Negotiations haw been protracted, 
Phillips says, because details of the 
deal have fluctuated over the months. 

He says, "Anything could happen. It 
could be done in a month, and, then 
again, it could never be done." 



Wo 



r OMAN OF THE YEAR: Late last 
year, we noted the revival of Ram 
Records, a small, Shreveport, La.- 
based indie founded in 1955 by pro- 
ducer/guitarist Mira Smith (Declara- 
tions Of Independents, Billboard. Dec. 
10. 1994). 

Smith, referred to by some as "the 
female Sam Phillips" (referring to the 
much-lionized founder of Memphis' 
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Sun Records, and uncle of the afore- 
mentioned operators of Select-O-Hits), 
died in 1989, but she has not been for- 
gotten. The Louisiana indie pioneer 
will be feted in Nashville on Saturday 
(21) as the inaugural honoree of the 
Women in Music Business Assn.'s Hall 
of Fame. 

The Nashville-based trade group, 
which claims some ,500 members, was 
founded close to two years ago as a 
clearinghouse for information to serve 
women in the industry, according to 
WMBA founder Catherine Masters. 

Of Smith's selection for the Women 
in Music Hall of Fame, Masters says. 
"She battled some odds, especially in 
the '50s. There weren't a whole lot of 
women entrepreneurs in the '."iOs ... Of 
all the nvmen we found initially, she did 
a lot to pioneer and pave the way for 
women." 

The induction ceremony at the Van- 
derbilt Plaza Hotel will include 
excerpts from a documentary about 
Smith that will be broadcast on PBS. 
Accepting Smith's posthumous honor 
will be singer Margaret Lewis, who 
revived the Kam imprint with her hus- 
band, Alton Warwick. (Lewis' work 
for the label was the subject of a CD 
released earlier this year by Ace 
Records in England.) 

Flag waving: The kind of country 
music that Wayne Hancock makes 
isn't the kind you find much in 
Nashville these days. 

Hancock's debut album, "Thunder- 
storms And Neon Signs" on San Mar- 
cos, Texas-based Dejadisc Records, is 
thumping, hardcore honky-tonk all the 
way Hancock's unpretentious style will 
remind listeners of a hybrid of the be,st 
of Hank Williams and Jimmie 
Rodgers. 



The Dallas-born singer/songwTiter, 
who now makes his home in San Mar- 
cos (about 30 miles south of Austin, 
Texas), spent a year in Nashville in the 
late '80s. His memories are not pleas- 
ant. 

Hancock -says, "Nashville is a corpo- 
ration. They're not interested in tal- 
ent." About the current crop of talent, 
he says, 'They're good-lookin' people, 
but they can't carry a note in a buck- 
et." 

Hancock relocated to Austin, a far 
more congenial environment for 
uncompromised country, in 1991. 
"When 1 got to Austin, one of the 
things I really liked was that they let 
me do what 1 wanted to do," he says. 
"In Austin, if it sounds OK, it's cool." 

He wound up becoming a member of 
the Austin musical "Chippy," an all- 
star affair including Joe Ely, Robert 
Earl Keen, Terry Allen, and Butch 
Hancock. Another cast member was 
steel guitarist Lloyd Maines, a veter- 
an of Ely's great band from the '70s 
and '80s, who ended up becoming 
Wajme Hancock's producer. 

Maines allowed Hancock to go his 
own route on "Thunderstorms And 
Neon Signs"; the result is a no-non- 
sense sound emphasiidng taut guitars 
(including guest work by Sue Foley) 
and no drums. 

Hancock says, "I don't hate drum- 
mers, but either they go too fast or 
they go too slow or they play too damn 
loud, and 1 can't afford 'em." 

Lately, Hancock has been playing 
dates with his trio in Texas; he may hit 
Los Angeles for a Viper Room show in 
No%'ember 

As for the future, he .says, he hopes 
to record a blues-oriented album "with 
a big Texas steel sound" in the next six 
months. 
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Big Easy: The Sounds Of New Orleans 



IBYJIMBESSMAN 



NEW ORLEANS— When Harris Rea 
launched Big Easy Distributing here 
on South Broad Street in July H>&4, he 
was the first independent distributor 
to set up shop in New Orleans since the 
mid-'80s demise of All South Distribu- 
tors. 

"The idea was that there should be 
a distributor in New Orleans," says 
Rea. "But v,-b also determined that we 
were buying all 

rthis Louisiana 
l| ^ product from out- 
» side the geograph- 
ii-al area, which 
seemed illogical." 

Rea's charge, 
then, was to estab- 
lish Big Easy as 
the distribution 
source for Lou- 
isiana music, "so that anybody, any- 
where in the world, could call New 
Orleans and find New Orleans music." 

Thus, of the 75 lalK'ls now distrib- 
uted by Big Easy (,35 are exclusiw) Rea 
counts 73 that either specialize or 
touch on music by Louisiana artists. 

"For years, the lingering question 
was. 'How come there's no music indas- 
trj' in New Orleans, the most musical 
city in the world?' That's what we're 
about — capturing the business and the 
artists we already have." 

In pursuing that goal, Rea also 
started a one-stop that carries music 
from many labels, in addition to Big 
Easy's distributed lines. The one-stop, 
which operates under the same name 
as the distribution arm, mainly ser- 
vices record stores in the New Orleans 
metropolitan area. About half of the 
company's $1 million in revenue comes 
from the one-stop, with the other half 
coming from the distribution arm. 

New Orleans (Rea tends to use the 
city as an umbrella for all music ema- 
nating out of Louisiana) has long been 
"like a Third World country" when it 
comes to the music business, he says. 

"Historically, people from outside 
came here and appreciated our music, 
then took our talent back to where they 
came from and exploited it," he says, 
speaking of labels that manufactured 
and distributed New Orleans music 
from outside the state. "Music's part of 
the woodwork here. We experience it 
as everyday life, but no one e\'er saw it 



in commercial terms." 

Until, that is, Rea capitalized Big 
Easy with nearly $1 million. The open- 
ing of the 20.000-s(iuare-foot facility in 
an old plumbing warehouse, with cubi- 
cles originally built for pipe parts and 
adapted for record distribution pur- 
poses, capped a New Orleans career 
that had previously centered on retail, 
starting in 1971 when he operated the 
General Store, a small record shop 
across from the U.S. mint in the 
French Quarter. 

After closing that store and moving 
into another General Store outlet near 
the University of New Orleans, Rea 
left to become GM of the Mushroom 
Records store at Tulane Uniwrsity in 
1973. Two years later, he decided to 
return to his own business and reac- 
quired the General Store and another 
one that had been franchised, chang- 
ii^ the name to Peaches (not to be con- 
fused with the then Atlanta-based 
Peaches chain). From 1975 to 1981, he 
added one store each year; then, fol- 
Iftwing the oil crash of 1982, he saw the 
stores decline in number to just one. 
now owned by his ex-wife. 

In 1987, New Orleans witnessed a 
"pivotal j-ear" musically, says Rea. That 
year, Wynton Marsalis won his first 
Grammj-s, launching a jazz mox'ement; 
the Louisiana legislature became 
involved in promoting its native music 
and formed the Louisiana Music Com- 
mission; and the New Orleans Jazz & 
Heritage Festival burgeoned into a 
huge international attraction. 

It was a third "window of opportu- 
nity" for New Orleans music, says Rea, 
citing the first window as the period in 
which Dixieland jazz ruled, prior to 
Louis Armstrong's exodus to Chicago, 
and the second as the golden era of '50s 
New Orleans R&B, climaxing with 
Fats Domino and ending with the Bea- 
tles. 

Although those first two windows 
closed, the third seems to be open as 
wide as the range of New Orleans 
music. 

"We jusl picked up AFO Records, 
the contemporary jazz label in New 
Orleans that put out the first Ellis 
Marsalis record," sa>'s Rea. "We have 
Turnipseed, a new contemporary jazz 
label out of here, and Dinosaur 
Records, an R&B/jazz label that has 
Lillian Boutte, an R&B vocalist from 
here who now lives in Germany. We 



also helped launch Cowboy Mouth 
before it got signed to MCA and have 
its lead man, Fred LeBlanc's, solo 
record." 

Big Easy is also big in advancing the 
local brand of rap music known as 
bounce. "We helped launch two chart- 
ing acts on Big Boy: Mystikal and 
Black Menace." saj-s Rea. 

The distributor, which Rea &-dys ser- 
vices approximately 400 national 
accounts, is looking to branch out inter- 
nationally. Big Easy set up its first 
booth at MIDEM this year, dispersing 
700 catalogs the first three days and 
exciting prospective customers with 
Mardi Gras trinket giveaways. 

Rea expects to double Big Easy's 
first-year sales of $1 million this year 
and to continue doubUng it annually for 
the next Vxo. 

(Continued on next page) 
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TUBB LEFT A RETAIL LEGACY, TOO 

(Continued from page Gjj 
gain Tubb" (with rare eight-track 
tapes at 75 cents to $1), all made of 
unvarnished wood. 

Store No. 2 w-as originally located in 
a log cabin on Music Valley Drive when 
it was opened in 1975. In its new loca- 
tion, it benefits from its proximity to the 
Texas Troubadour Theatre. At that 
store, Tubb's Sih^r [Cagle bus is parked 
inside as a free attraction and a symbol 
of what the tours did for retailing. 

But each of the three other Ernest 
Tubb Record Shops has its own coun- 
try music audience. In Pigeon Forge, 
manager Diane Ownby of Shop No. 4 
(2,000 s<juare feet) offers a lot of tradi- 
tional Southern gospel (the Inspirations 
to the McKamej's) and folk. The shop- 
ping center where the store is located 
brings in live Huegrass groups nightly. 

Since that store is only a few minutes 
from the Dollywood theme park, it also 
has a well-stocked Dolly Parton section. 

"I can't think of a more exciting time 
for us in Pigeon Forge, because we'll 
soon be centrally based on Music 
Road," says Ownby. That's the street 
where theaters are being built, includ- 
ing T.G. Sheppard's and Lee Green- 
wood's. Their grand openings are in 
August and 1996, re.spectively. 

In Branson, Shop No. 5 (2,200 square 
feet) gets traffic from vacationing fam- 
ilies who come to town to see shows at 
the theaters built by longtime country 
stars. The historic Fort Worth Stock- 
yards in Fort Worth, a tourist attrac- 
tion, is the site of Shop No. 6 (2.600 
square feet). 

But well before there was a record 




David McCormick, owner ot the 
Ernest Tubb Record Shops chain, built 
the Texas Troubadour Theatre to 
house "The Midnight Jamboree" and 
other events. Tlie theater is next door 
to Tubb Shop No. 2 in Nashville. 
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Customers browse through the cas- 
sette inventory at Ernest Tubb Record 
Shop No. 2 in Nashville. The wall 
above the cassette display is adorned 
with Tubb memorabilia. 



store chain called Ernest Tubb there 
was the countrj' singer. Tubb became 
known for his signature song, "I'm 
Walking The Floor Over You." Today 
the $15.95 floor mats with that imprint, 
along with plastic giiitar baby rattles, 
are among the souwnirs at Shop No. 2. 

Tubb was inducted into the Grand 
Ole Opry in 1943, but his commercial 
success came during the post-World 
War II era, with "Soldier's Last Let- 
ter" in 1944 and "Waltz Across Texas" 
in 1965. Over the years, his Texas 
Troubadour band included Cal Smith, 
Jack Greene, and Buddy Emmons. 

Tubb decided to go into the business 
of selling records when, in the '40s, his 
fans told him after concerts that they 
couldn't buy his hits. He knew dealers 
only carried 788 from mainstream 
artists like Bing Crosby and Glenn 
Miller, and jukebox operators didn't 
sell Tubb's until months after they 
were released. 

So Tubb began a mail-order catalog 
from Nashville, though he lost money 
over two years. But that didn't deter 
him from starting his first record 
store, in 1947. On May 3 of that year, 
Tubb opened what is now known as 
Shop No. 1 inside the same ofT-Broad- 
way building as Hewgley's Music Shop. 
By the '508, Shop No. 1 was relocated 
a few blocks to where it is now — not 
far from that Nashville honky-tonk, 
Tootsie's Orchid Lounge, and the 
Ryman. 

In order to promote his new record 
store, I'ubb began 'The Midnight Jam- 
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boree," advertising the store during 
the show's radio broadcast. "They 
never enlarged [the 3,000-square-footl 
Shop No. 1 . They'd just clear the floor 
by pushing the racks against the walls 
for the 'Jamboree,' " .saj-s Jones. On the 
weekend of April 10, 1953, Patsy Cline 
made history when she appeared on 
the show for the first time. Now, 42 
years later, Cline is still the overall 
best-selling female xT^alist for Ernest 
Tubb Record Shops, says Jones. 

When Elvis Presley auditioned for 
the Opry Oct. 2, 1954, he was told to go 
back to being a truck driver. But Tubb 
in\ited him that same night to sing on 
his show. Today, Presley's complete 
RCA backlist Ls always in supply, and 
Elvis' films on videotape are most in 
demand at Shop No. 5 in Branson. 

The Midnight JambOTee" also began 
the "in-store" in Nash\Tlle. Since then, 
everyone from Loretta Lynn to Garth 
Brooks has signed autographs and had 
photo-taking sessiwis at "The Midnight 
Jamboree," which has had virtually the 
same format for 48 >'ears. 

Limited to two guests. "The Mid- 
night Jamboree" books well in advance 
for the 60-minute program. Marty Stu- 
art often hosts, in addition to other 
Opry artists. "We're live until about 1 
a.m. Saturdays, and we always let the 
acts sell their music here," s&yn Jones. 

"The Jamboree" lakes orders, and 
Hsteners are sent the 1 15-page Ernest 
Tubb Record Shops catalog if they 
write to the chain's RO. box or call an 
800 number. Many of them request the 
NASCAR auto-racing video series and 
items by comic Jeff Foxworthy. 

"During the winter, our catalog 
makes up to half or more of our overall 
business," says Jones. "Around Christ- 
mas, we do a mailer, but we found that 
sending them out after the holidays 
actually got the best response." Con- 
sumers get two to three other 
reminders annually. 

Today, the Ernest Tubb mailing lists 
consists of 75,000-100,000 names from 
all over the world. 

For 48 years, Ernest Tubb Record 
Shops sent Nashville songwriters to 
Hewgley's and elsewhere for guitars, 
but in June the company unwiled the 
new 1,000-square-foot Texas Trouba- 
dour Music Co. That store, a musical 
instrument outlet, is located next door 
to the Texas Troubadour Theatre and 
sells guitai-s, banjos, and other instru- 
ments, as weW as accessories Uke picks, 
leather straps, ami cases. 

Pricing for the instruments starts 
at $200, and the most expensKe item 
in the shop is a $2,500 Veta fiddle. Soon 
the store will be offering limited-edi- 
tion Les Paul guitars for $3,000- 
$4,000. 



BIG EASY 

(Cant inued from preceding page) 

Admittedly linking together a num- 
ber of catchy quotes, Rea says that 
"New Orleans is the most musical place 
on Earth because it's the birthplace of 
the blues, the cradle of jazz, mother- 
land of R&B and black gospel music, 
domain of Dixieland, big city of zyde- 
co, fais-do-do of C^jun music, and the 
incubator of rock'n'roll. Ernie K-Doe 
once said, 'I'm not quite sure, but I'm 
almost positive all music came from 
New Orleans.' Be that as it may. New 
Orleans music is our message, and the 
world is our market." 
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Tired of leaving messages on 
voice mail and lioping some- 
one will call you back? 
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CALLED H.L.! 
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UPDATED STRAWBERRIES IS CREAM OF CROP 



(Contimted froni page 6i) 

The store in Warwick, located in 
Rhode Island's principal retail corri- 
dor, will open around Thanksgiving. 

Although the company plans to 
expand both its Strawberries and 
Waxie Maxie outlets, it does not 
expect to reach into new markets. 
The chain operates stores in 11 
states, from Maine to Virginia and 
the District of Columbia. New out- 
lets will fill in existing markets. 

Waxie Maxie, which was acquired 
by LIVE, will remain a separate 
chain. Lipton said, "There's no sep- 
arate administrative staff. All mer- 
chandising, marketing, and distrib- 
ution functions are the same. But 
we've tried to keep the name and 
identity. And we target the mer- 
chandising mix to each store." 

Financing for the chain's growth 
will come from internal funds and 
bank borrowings. Lipton said that 
taking the company public through 
a stock offering is a possibility for 
the future. "If the market appears 
to be ready for that, absolutely," he 
said. "The market caps of music 
retailers are unbelievably low. Now 
is certainly not the time." 

Lipton got his start with Straw- 
berries as a store manager 15 years 
ago in Framingham, Mass. When he 
began, there were eight stores. 
When Levy sold the chain in 1989, 
there were 87 stores. 

The fact that the CEO started out 
as a store manager helps to moti- 
vate Strawberries' and Waxie 
Maxie's legion of young managers. 
"It's difficult to retain staff, but 
we've made a lot of improvements," 
said Lipton. "They clearly see the 
opportunities for career growth." 

Music is Strawberries' primary 
business, accounting for about 86% 
of sales, but the company also sells 
home video, accessories, and new 
categories of merchandise, such as 



enhanced CDs and CD-ROMs. 
Home video, Lipton said, is "steady 
for us but not growing. We tried 
developing more inventory and 
space, but it didn't change. The 
benefit wasn't there. But we're not 
cutting back." 

As for nontraditional means of 
selling music. Strawberries is tak- 
ing a look but remains skeptical. It 
has no catalogs or direct-mail oper- 
ations. However, it is exploring the 
Internet's World Wide Web. "A lot 
of people are trying to sell music on 
the Web. But there's not substantial 
volume. It's primarily for marketing 
and information." 

Strawberries, like other music 
retailers, has been hurt by the 
growth of low-price music sellers, 
.such as the electronics chains Best 
Buy and Circuit City. Charging that 



the discounters, "whose core busi- 
ness is not music," do not break 
developing artists, Lipton said that 
the labels "have to be cognizant of 
which accounts are integral to their 
success." 

"We still believe that the key to 
our success is that price isn't the 
only thing that drives the customer. 
In most markets, the customer 
could find the lower price," said 
Lipton. 

He said the message he wanted to 
convey to his managers at the con- 
ference was that they possess "the 
power to do a lot of things that 
affect the service of their stores. 
We're decentralizing functions that 
were centralized. It used to be more 
bureaucratic." Managers, he said, 
now have the authority to make 
their stores unique. 




Strawberries, whose convention theme was "all systems go,' has installed 
advanced, computerized point-of-sale systems in all its stores. (Billboard photo) 



GROCERIES SAY, MORE VIDEOS, PLEASE' 



(Continued from page 6.S) 

increased, so has interest from such 
chains as A&P, Acme, Super Fresh, 
and Waldbaum's. "We have accounts 
who have never handled rentals and 
decided to do this," Tibbitts says. "Cus- 
tomers are collecting, and grocers are 
taking a more active role." 

But managers need to have their 
hands held. "Stores get extremely con- 
fused about how to handle" details of 
sell-through, including returns, co-op, 
and the like, says Tibbitts, "so they 
turn the problem over to us." Movie 
Exchange, acting as a rackjobber, 
takes responsibility for all of the above 
as part of its purchase price. 

Sell-through has been worth the 
effort. Tibbitts says revenues are up 
while rental volume has declined "a 
tad" compared to 1994, and some 
ne^^'er locations are stocking as many 
rental as sell-through copies, about 
4,000 each. 

However, grocers suffer from the 
same problem that plagues sell- 
through retailers — skimpy profits on 
hit titles. Some wholesalers think their 
regional accounts are learning the 
wrong lesson from such national 
heavyweights as Wal-Mart and the 
price clubs by trying to match their 
discount pricing. 

"Wal-Mart sends a mixed message 



to the retail community," says Joe Yost, 
president of Audio/Video Rack Serv- 
ices in Sandusky, Ohio, which has sup- 
plied food, drug, and discount chains 
since 1986. Yost's sales have jumped 
40%-50% over the past 18 months, 
thanks to strong demand for catalog 
titles. 

Nonetheless, "A" titles generate foot 
traffic, and supermarkets are willing 
to use them as lass leaders, if they can. 
But vendors often apply minimum 
advertised prices (MAP), which limit 
how low retailers can go before they 
put their co-op ad dollars at risk. "I'm 
one who's really against [MAP]," says 
Richard Hohn, executive VP of Holiday 
Promotions. 

Hohn's big concern is building ade- 
quate margins around a correct mix of 
audio and video releases, using a vari- 
ety of floor displays. "If you don't have 
balance, it's not worth it," he says. Hol- 
iday, which was founded as a full-ser- 
vice rackjobber in October 1992 by 
Hohn and two other former employees 
of wholesaler Viking Entertainment, 
supplies grocery, book, and drug out- 
lets in nine Western states plus such 
supermarket buying groups as Flem- 
ing and Spartan. 

Lucky Stores, with 400 groceries in 
Northern and Southern California, is 



Holiday's biggest customer. Like other 
food chains, Lucky dabbles in rental, 
but those revenues have been "plum- 
meting," Hohn says. 

Holiday sought to build sell-through 
when it took on Lucky's south division, 
and Hohn says video revenues and 
profits from 232 locations have more 
than tripled in the 18 months since. 
"Well do the same in the north," where 
Holiday will start racking 180 Lucky 
stores Oct. 30. 

Hohn likes the trend toward under- 
$10 features from Disney, FoxVideo, 
Warner Home Video, and others, but 
saves his plaudits for LIVE Home 
Video's Avid line, of which "we've sold 
tons," he says. 

Two reasons, according to Hohn, are 
the flexibility of Holiday's program, 
which is designed to deliver anywhere 
from 180-2,500 pieces per store, and 
attention paid to its accounts. "We're 
like junkyard dogs when it comes to 
service," he says. In the case of Lucky 
South, that meant re-ilxturing in 90 
days video space at 160 locations that 
had been alIo\^'ed to deteriorate. 

The big rackjobbers, Hohn says, 
have tried to become flexible and 
failed. "When push comes to shove, 
they're mass-merchant distributors." 



When the show hits the road, 
the music industry turns to 
the premier reference guide. 
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Retailer Explores Unique Online Features 



■ BY MARILYN A. GILLEN 



LOS ANGELES— The latest entrant in 
the online-retailing stakes has its eyes 
on more than just the music-sales prize, 
thou^ that's certainly the goal early on. 
LA-based Pentagon Records & T^pes, 
which officially opens its \'irtual doors 
to the public this month, with offerings 
of 150.000 music titles at $1L98 or less 
per CD and $8.50 or less for tapes, aims 
eventually to be a full-service enter- 
tainment store with wares that will 
e-xpand beyond music to include CD- 
ROMs, videotapes, laserdiscs, and 
accessories. 

But while it's planning to offer 
e\'erything a "real" store would, from 
top hits at discount pricing to in-store 
background music while browsing, it 
is some of the peculiarities that spot- 
light what Pentagon and others rac- 
ing to sell online potentially bring to 



LOS ANGELES— The Electronic 
Entertainment Expo (E3), take two, is 
shaping up to be a bigger, more expan- 
sive edition of the interactive trade 
show, which debuted in May 1995 to 
large crowds and ample praise. 

"Nine out of 10 attendees we suneyed 
after the Hrst show said they planned to 
return in 1996," says Douglas Lowen- 
atein. president of the InteractK-e Digi- 
tal Software Assn., E3's organizer. 

Evidently, exhibitors feel the same. 
Bookings for the 1996 event, which will 
be held May 16-18 at the Los Angeles 
Convention Center, are already 
approaching the totals achieved for 
1995. Lowenstein saj's, and are expect- 
ed to top out at more than 30% above 
the '95 numbers. 

Already on board are 76 companies, 
with some 360,000 square feet of 
space. The 1995 event attracted 420 
exhibitors, eating up 367,000 square 
feet of space, and 40,000 attendees. 

Although he doesn't anticipate 
expanding beyond the borders of the 
Convention Center, Lowenstein says 
that E3 '96 will use e\'ery inch inside, 
including the North Hall, which was 
not tapped in '95. 



the retail party. These online pecu- 
liarities, analysts say, may in time 
bring increasing numbers of cus- 
tomers to what is presently a tiny seg- 
ment of the music-retail business. 

Pentagon founder and president 
Adam Lilling, for 
instance, has high 



hopes for a "gift- 
giving" feature 
that will be online 
bv Thanksgiving. 
For $3.50 and the 




standard shipping 

and handling costs, Lilling says, Pen- 
tagon will custom gift-wrap for any 
occasion and send out anything in its 
store, with a personalized card 
attached, to a specified giftee. "We 
plan to let people register important 
dates with us, so we can send E-mail 
reminders: 'Grandma's birthday is 
next week — how about this or that 



While the strong early interest can 
be seen as a sign that "we did a lot 
right" in 1995, Lowenstein says, some 
changes will be apparent in 1996; pri- 
marily, a broadening of scope. 

"We'll certainly have a broader, 
richer seminar program next year, 
expanding into business and finance, 
new technologies, and future fore- 
casts, in addition to the retail panels 
we had last year," he says. 

Exhibitors, as at the '95 show, can be 
expected to show off a wide array of 
interactiw content — games, reference, 
edutainment, and entertainment titles. 

"One of the misperceptions of the 
show was that it was just a game 
show," Lowenstein says, "but in fact, 
if you look at the exhibitors list for "95, 
you'll see that the majority were PC 
CD-ROM publishers." 

Those publishers may be faced with 
a dilemma — or, at least, a tight travel 
turnaround time — next year. The 
Electronics Industries Assn. will 
debut a Consumer Electronics Show- 
in Florida, "CES Oi-lando: The Digital 
Destination." May 23-25 at the Orange 
County Convention Center, after an 
aborted attempt in 1995. 



classical album?' " Lilling says. "All 
they need to do is say, *Do it.' " 

The store staff also promises to 
recommend music to customers via 
personal E-mail and to presell hot 
titles for shipment on the day of 
release, and it has set up in-site chat 
areas keyed to specific genres so that 
store visitors can discuss their likes 
and dislikes and suggest music to one 
another. The site is also a spot to "just 
hang out with friends," Lilling says. 

Pentagon, accessible at http://pen- 
tagon.multi.net/pentagon, also boasts 
some unique elements in terms of 
inventory. Its Hall of Independents, 
for instance, will showcase artists on 
small labels, as well as those on none. 

Pentagon will put up a band page 
within that section of its store, includ- 
ing two album audioclips, for any act 
with a tape or CD to sell and $50 to 
spare for the initial setup fee (plus an 



The new show, with co-sponsors 
including the Software Publishers 
Assn., will focus on new technology, 
such as online, cable, satellite, digital 
videodisc, and home theater, and their 
respectiw impacts on the retail envi- 
ronment 

Among those companies already on 
board for the new CES, according to 
the EIA. are America Online. Com- 
puServe. Pioneer Electronics, Sam- 
sung Electronics, Sony Electronics, 
Toshiba, and Thomson. 

"CES Orlando has been specifically 
designed to raise retailer and buyer 
awareness of the growing multimedia 
market and its products' increasing 
popularity among consumers," says 
Jonathan Thompson, staff VP of CES. 

Winter CES. meanwhile, is on for 
Jan. 6-8 in Las Vegas as usual, but 
without such usual suspects as the 
high-profile Sega and Nintendo, both 
of which have decided to pass on the 
1996 show. 

Winter CES will still ha\'e a definite 
multimedia flavor, says the EIA, with 
a contingent of exhibitors houae<I in 
the Sands Hotel, adjacent to the con- 
\'ention center. .mariian a. (Jiu.en 



additional $10 per month for page 
update and maintenance). Pentagon 
will then sell the bands' albums on 
consignment, charging buyers $1.99 
more than the act's selling price to 
Pentagon, Lilling says. Some 100-200 
indies are expected to be within the 
Hall by Nov. 1. 

"Here are bands that were selling 
tapes out of their trunks after shows, 
and now they've got international dis- 
tribution," Lilling says. "And people 
who love music can sample and buy 
music from acts that maybe haven't 
been signed yet, but will l>e, at a very 
low cost" 

On the other end of the spectrum 
are the major-label artists — expected 
to be Pentagon's bread and butter — 
who will be prominently featured 
throughout the rest of the online 
store, which is divided into various 
genre categories, from pop and R&B 
to classical. The company hopes even- 
tually to convert the "featured artist" 
spots to label-sponsored arrange- 
ments, with labels paying a monthly 
fee of $500 for placement. Pentagon 
also boasts corporate sponsors. 

As in any other store, browsers are 
welcome and will be treated to in- 
store play via Xing Technologies' new 
Stream Works system. When a user 
enters the online site (after down- 
loading the free Stream Works soft- 
ware), she can click a button to hear 
the online equivalent of constant back- 
ground music, which is programme<l 
by Pentagon staffers. 

Unique features aside, the new 
storefront faces stiff competition in 
what is fast becoming a crowded 
online market In addition to dozens 
of other online-exclusive retailers, 
such as Music Boulevard and CD 
Now!, established players already 
online include Tower Records and 
Blockbuster Music, and Musicland is 
among those poised for entry. 
Regional chains, such as Boston- 
based Newbury Comics, are also 
staking out online turf, while nonmu- 
sic powerhouses, such as telecommu- 
nications giant MCI— which is 
expected to put a big push behind 
music sales within its expanding 
Marketplace. MCI site by year's 
end — are also eyeing the business. 

"We're not expecting it to be huge 
from day one," says Lilling, "but we're 
expecting it to happen." 



Sega Invests 
In Knowledge 

SEGA IS RAISING its proHle in the PC 
software marketpliice. 

The leading video game company, 
wiiich recently announced plans to have 
the first CD-ROM versions of its titles 
out hy Christmas under its new Sega PC 
brand (Billboard, Sept 30), has made an 
equity investment in Glendale, Calif.- 
based CD-ROM publisher Knowledge 
Adventure Inc. The terms of the invests 
ment were not disclosed. 

Knowledge Adventure, founded by 
Bill Gross in 1991, is a publisher of chil- 
dren's edutainment titles, including the 
popular "3D Body Adventure" and new 
Jumpstart series. 

Sega and Knowledge Adventure 
intend to collaborate on original edu- 
tainment CD-ROM development, 
according to Gross and Tom Kalinske, 
Sega of America president/CEO. 

ANYONE CURIOUS ABOUT the group 
Engine Alley's new album need look 
no further than their PC. Irish compa- 
ny Dojo Internet Services has put 
online — in its entire form — the band's 
new album, "Shot In The Light," 
which is on Ireland's Independent 
Records. Visitors to httpi//www.- 
intemet-eireann.ie/Dojo/musicbox can 
ILsten to the whole album using 
RealAudio technology, which allows 
for almost-instant access of near AM- 
quality audio. Rather than circum- 
venting retail, the online access is 
intended to inspire sales of the CD 
and attract international attention, the 
band says. 

PROVING ENGINE ALLEY'S argument 
about the potential for online "discov- 
ery" is New York band Please, which 
answered an online posting seeking 
"fresh talent to appear in a movie 
soundtrack," according to bandmem- 
ber Charles Newman, who says he 
thought it was a joke — but responded 
anyway. That soundtrack turned out 
to be for "Empire Records," and the 
postee was "Empire Records" assis- 
tant music supervisor Bob Knickman, 
who says he posted notes in music- 
skewed areas on various commercial 
services and the Internet. Cut to the 
happy ending: Please became one of 
three unsigned acts (along with Coy- 
ote Shivers and the Martinis) chosen 
for the hip soundtrack, which is on 
A&M Records. 



E3, CES Orlando Shaping Up For '96 

New Interactive Trade Shows Expand In Scope 



BILLBORRD'S MUSIC VIDEO CONFERENCE & EXPO 

PUTTING THE FOCUS ON MULTIMEDmU! 



r PANELS INCLUDE 
•Creating software 
for muitimedia 
•Online opportunities 
•Licensing videos 
for multimedia 
•Creating a website Jt 



• Keynote address by 
Quincy Jones live via satellite & Herbie Hancock 
discussing the creative links between the music video 
and multimedia communities 



To register or exhibit call: Maureen Ryan 



6-5002 or fax: (212) 536-5055 



MULTIMEDIA 
EXPO II: Back by 
popular demand — 
Multimedia and online 
companies exhibit 
their products & 
services to the 
music video 
^^community, 
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Baseball: The New Video Pastime 

Post-Strike Sales Show Revived Fan Base 



Launching Pad. MCA/Universal, Tropicana, and Microsoft met in front of the 
Apollo 13 module on the Universal Studios lot. where the trio began the cross- 
promotional countdown for the Nov, 21 release of "Apollo 1 3.' Ready for a multi- 
million-unit retail launch, from left, are MCA/Universal senior VP Andrew Kairey, 
Microsoft product manager Shawn Firminger. Tropicana marketing VP Mary 
Gold, and MCA Home Video president Louis Feola. 



■ BY DOUGLAS REECE 

LOS ANGELES— Confident that 
America's pastime in coming out of last 
year's retail slump. Orion Home \ldeo. 
BMG Direct, and newcomer 44 Sports 
II Enterprises are stepping up to the 
plate with new baseball releases for 
the fourth quarter. 

Orion Home Video and PhoenLx Pro- 
ductions, which has exclusiw rights to 
Major League Baseball footage, cred- 
it market-specific promotions for 
breathing life back into basebiiil sales 
after the sport s maligned character 
translated into poor sales last year. 

"The consumer who was pushing 
baseball aside at the beginning of the 



Warner's Hersch Keeps 'Em Guessing; 
Flat Rental Sales Could Get Flatter 




THIS 



HITHEK STUART? Rumors about the future of 
WarnerVision president Stuart Hersch are as thick as 
Republican presidential wannabes in New Hampshire. 
Hersch himself wasn't avaiiabte for comment at press time, 
but numerous trade sources expect him to vacate 
WamerVTsion by the end of the year. Unless he does some- 
thing completely different, like engineer a leveraged buy- 
out of the Time Warner home-video venture — another 
speculative tidbit making the rounds. 

The will he/won't he scenario de\'eloped this summer when 
Warner Music Group chair- 
man Michael Fuchs began 
firing executives who sup- 
ported his predecessor, Doug 
Morris. Hersch and Morris 
were close corporately. a rela- 
tionship deemed sufficient 
reason to ease Hersch toward 
the door. 

However, there are other 
factors at play, in particular, 
the balancing of WarnerVi- 
sion with the other home- 
video divisions of a merged Time Warner and Turner Broad- 
casting. WarnerVision has become a special-interest 
powerhouse, largely because of Hersch, who had the appnn'al 
to seek and acquire msyor properties. 

His purchase of Maier Group and its "Buns Of Steel" 
franchise made WarnerVision No. 1 in fitness overnight — 
and the right kind of fitness, it might be added. "Buns Of 
Steel" celebrity-less tapes are well-equipped to withstand 
the sales pummeling that the more glitter>' exercise cas- 
settes have endured of late. WarnerVision annual revenues 
hover at $100 million-$120 million. 

By all accounts, howewr, Hersch has been grounded: 
Acquisitions, we're told, are ended. So, apparently, have 
meetings with WarnerVision licensors. The executive of 
one company, whose line WarnerVision represents, says 
that Hersch, before readily arailable to discuss sales and 
marketing strategj; is inaccessible. Another sourt-e sa>'S 
that Hersch seemed an outsider at the recent MIPCOM 
show in Cannes, France, which both attended. 

He believes that Hersch and Time Warner will go their 
separate ways by year's end. If true — and only the pro- 
tagonists know for sure — Hersch will take his business- 
building talents eUewhere. Home video could benefit. 

Sticking AROUND: Gene Silverman, who will be the 
former president of PolyGram Video as of Jan. 1, 1996, is 
another wteran talent on the loose. But only New York- 
based companies need apply. Silverman, a Detroit-area 
resident even when he headed sales for Orion Home Video, 
plans to remain in Manhattan, his work-week home since 




by Seth Goldstein 



joining PolyGram two and a half years ago. 

The transition from Silwrman to president-in -waiting 
Bill Sondheim should be orderly. Trade sources indicate 
that Sondheim was being groomed for the chief executive 
slot from the time he came to the company. Silverman's 
role was limited in time but not in scope: He brought prod- 
uct to Polj-Gram Video, such as Big FeatsI Entertainment's 
"Wishbone" series, that might have gone elsewhere. 

Sondheim now will have one year of experience before the 
horae-\ideo di\ision begins recei\ing big-budget movies. Their 
arrival, probably not before 
late 1997, follows the end of 
contracts that give studios 
domestic-distribution rights 
to $40 million-plus movies 
from PolyGram -owned Gra- 
mercy Pictures. Smaller 
titles, such as "Shallow 
Gnve" and "The Usual Sus- 
pects," have gone directly to 
PolyGram Video. After the 
deals end, Sondheim will ha\¥ 
the entire schedule. 

Rental bye-bye? You might think sell-through would ha.\e 
an impact on rental, since consumers allocate only so much money 
(or video, but there has been little correlation between the two. 

Alexander & Associates now says otherwise, and woe 
betide the already flat rental sector if its anali'sis is correct. 
Rental could become even flatter In a study conducted this 
summer for two studios, Alexander found that cassette buy- 
ers rent a lot less than they used to. With sell-through ascend- 
ing, Hollywood can expect more of the same, Alexander says. 

The problem is exacerbated, according to Inteco, a Nor- 
walk, Conn. -based consultancy, in homes receiving direct 
satellite broadcasts. Inteco found that subscribers to 
DirecTV and Primestar, the two biggest satellite services, 
now rent 30^ fewer tapes. At the same time, per-per-\iew 
usage, straining to achieve home video's popularity, 
increased by nearly 50%. The study was conducted in 4,200 
households in the first half of 1995; direct broadcast has 
ejq)anded steadily since then. 

According to Inteco VP Rob Rubin, the numbers veri- 
fy predictions made last year and "potentially portend a 
bleak future for the video rental industry." No mention, 
though, is made of sell-through's impact. 

ClAJIIFICATION: Richard Salvador, who's suing Giant 
Video owners Ralph and Kyle Standley (Billboard, Oct. 
21), says that a fawrable decision could reap him at least 
$19 million, not the $761,500 we excerpted from the court 
papers. That sum relates to breach of contract; the suit 
lists five other counts, plus one for punitive damages. 



season, because of the strike and alt 
the other adversities, has started to 
come back in the last few weeks," .says 
Mike Katchman. Orion VP of sales. 

According to Katchman, baseball's 
battered image is recovering because 
of the on-field heroics of several ball 
clubs and the realignment of di\isions, 
which allowed more teams to be 
involved in postseason play. One pro- 
ject that has already proven itself in 
the marketplace is Orion's "Wahool 
What A Finish," which chronicles the 
Cleveland Indians' ascent from base- 
ball's basement with several dramatic 
llth-hour upsets. 

Realizing the potential of Cleve- 
land's Cinderella story, Orion moved 
quickly to capitalize on the fervor 
sweeping Ohio. Highlights from the 
team's winning season, player inter- 
views, and dazzling comeback perfor- 
mances prowd a home run at retail. 
The title, released Sept. 29, shipped 
more than fiO.OOO copies. 

Tim Kohout, store manager at one 
of the Camelot Music outlets in Cleve- 
land, testifies to the buying frenzy 
gripping the city. "I'Wahoo!' tapes] are 
flying out of here. Initially, w-e had 
about 900, and we probably have about 
450 left, after one week in the store." 

Released only in Ohio, the tape fits 
into Orion's regional marketing strat- 
6gj' by taking adv-antage of the team's 
strong fan base statewide. In fact, it 
w^as the fans who motivated Orion to 
put the tape together. 

Katchman says, "We had Cleveland 
fans calling up our office saying, 'Can 
I order complete copies of last night's 
game?' It was this type of strong fan 
and retail interest that made us real- 



ize we had to get a tape out there 
before the postseason." 

To achieve the turnaround, Orion 
and Phoenix mo\«d quickly. "We didn't 
have the go-ahead on this project until 
Sept. 4," Katchman says. "There was- 
n't one frame or any packaging." 

(Continued on next page) 

Firm Tightens 
Fitness li/larlcet 

m BY MOiRA Mccormick 

CHICAGO— The fitness-video market 
may have gotten flabby of late, but 
BMG Video's Sept. 12 retail launch of 
the previously direct-marketed fitness 
line the Firm is already showing mus- 
cular sales, saj's Mindy Pickard, VP of 
marketing for BMG Video. Pickard 
says that five of the six launch titles 
have hit VkJeoScan's point-of-sale exer- 
cise charts. 

According to Pickard, at press time, 
the $14.98 list "Five Day Abs," "Stand- 
ing Legs," and "Upper Body" were at 
No. 7, No. 14, and No. 32, respectively, 
on the VideoScan tabulation of $13-$15 
titles; the $19.98 list "Low Impact Aer- 
obics" and "Aerobic Interval Training" 
logged in at Nos. 14 and 24, respec- 
tiwly, on the $l&-$20 best-sellers list. 
The sixth launch title is the $19.98 list 
"Body Sculpting Basics." 

The last three titles are 60- to 65- 
minute "Total Body" workouts. The 
first three, called "Firm Parts," are 
(Contimtpd on next page) 



GREAT SEX. 




When it comes to great sex, Dr. Ruth Westheimer 
is the world's hottest authority. As host of Volume 1 
in Playboy's innovative Making Love video series for 

couples, Dr. Ruth shows you the way to great sex 
and great sales! 

□ 

PLAYBOY HOME VIDEO 

Ci l*)r, P1i,>t.,v Ail Rjjjftu. RtwHTd 
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FIRM TIGHTENS FITNESS MARKET 

(Continued from preceding page) 



localized workouts that are 40-45 min- 
utes in length. Together, the six titles 
— one-third of the 18 existing Firm 
videos — are being marketed as "a com- 
plete minisystem," says Pickard. 

For years following its creation in 
1979 by Columbia, S.C.-based sisters 
Anna and Cynthia Benson and pro- 
ducer/medicaJ writer Mark Henriksen, 
the Firm, which has an aerobics-with- 
weights approach that prefigured the 
current direction of much of the fitness 
trade, was sold only through direct 
response. Its "Total Body" workouts, 
each of which cost $500,000 to produce. 




BMG's fitness line. Finn, makes the 
transition from mail order to retail. 



sold for $49.95 each. Over the last few 
years, the price declined to $29.95. A 
year ago, the Firm debuted its "Firm 
Parts" line as a holiday-season test 
with Blockbuster Video. 

"We did have limited retail distribu- 
tion (prior to the BMG Video distribu- 
tion deal]," says Henriksen, "but retail- 
ers had to be persistent." BMG's 
interest in the product stemmed in no 
small part from the fact that "word-of- 



BASEBALL 

(Continued from preceding page) 

Within three weeks, production, 
packaging, and point-of-purchase 
materials were completed. During that 
same period, an advertising deal with 
the Ohio Sports Channel was ham- 
mered out and a baseball card tie-in 
with renowned sports artist Bill Goth 
came together. 

Orion also plans to tempt fans with 
the two-tape set "MLB Unbelievable!," 
which was released for sell-through 
Oct. 10. Priced at $14.98. the package 
consists of a "bloopers" tape and a 
"great plaj-s" tape. 

While Orion remains the exclusive 
licensee of Major League Baseball 
video products, others are finding ways 
to enter the market with related prod- 
uct. BMG Direct, which has direct- 
response rights to Ken Burns' nine- 
part series "Baseball" is offering the 
"Seventh Inning" cassette, devoted to 
the '60s. when New York players Mick- 
ey Mantle and Willie Maj-s dominated 
the game. Priced at $19.95, "Seventh 
Inning" was releaf ed Oct 10 to mail- 
order customers. 

Mantle, who died this summer, is the 
focus of the sales push. "We figured 
that with the playoff excitement and 
the nostalgia generated with Mickey 
Mantle's story, it was [a perfect] time 
to remarket the Ken Burns series," 
says Chris Lynch, BMG Direct senior 
director of business development. 

44 Sports II Enterprises will join 
the game in early November with "The 
Hitter's Commandments," a video that 
features some of the sport's most suc- 
cessful hitters giving aihice on batting 
techniques. 



mouth on this series was phenomenal," 
says Michelle Fiddler, BMG Video 
marketing manager. 

Viewer response has helped fuel 
sales. Some 99% of the Firm's cus- 
tomers consistently report that the 
exercise videos are the most effective 
they haw ever used. Fiddler calls them 
"the Rolls-Royce of the fitness mar- 
ket." Pickard sees the series' strong 
showing as indicative of "pent-up 
demand for these titles, which had not 
been widely available at retail." 

BMG is pushing Firm product 
through a custom point-of-purchase 
display. 'The header cards are unique," 
says Fiddler. "They feature tear pads 
with charts printed on them so the con- 
sumers can determine which Firm 
titles will benefit them the most." 
Additionally, a national print ad cam- 
paign is running in a number of 
women's magazines. 

Pickard says that BMG Video is in 



■ BY PETER DEAN 



LONDON— Blockbuster's $16 million 
U.K. advertising campaign has 
achieved its objectives, according to a 
new independent report, "Advertising 
Video Rental: A Review Of Block- 
buster's 1995 U.K. Advertising Cam- 
paign." Further, the report credits 
Blockbuster's activities for the '95 
increase in rentals among retailers as 
a whole. 

Video rentals are up 4% over 1994, 
twice the amount predicted by the 
most optimistic forecast for 1995. The 
new report states, "Tt would be sur- 
prising if the Blockbuster campaign 
hadn't contributed to this growth." 

As for the goal of increasing Block- 
buster's 20% market share, the chain 
has said, "Early indications are that 
the number of new members, the net 
increase in members, the percentage 
of members who are active, and the 
year-on-year change in transaction 
volume have moved in the right direc- 
tion since the campaign broke." The 
company would not be more specific 
in terms of quantifying that success. 

Rentals have benefited from lack of 
strong television competition and a 
solid release schedule, but there is 
still evidence that transactions have 
risen at the times when the Block- 
buster advertising has been heaviest. 

Since the beginning of April, 
when the Blockbuster campaign 
began, there have been two corpo- 
rate treatments and four title-spe- 
cific advertisements that drew sig- 
nificant viewership. Corporate ads 
were based around two factors that 
Blockbuster says contributed to the 
decline of the rental market in 
recent years: the difficulty most 
indie stores have had in meeting ini- 
tial demand for top titles and the 
perception that cable or satellite is 
a better alternative. 

The campaign opened with an ad 
that focused on Blockbuster's copy- 
depth advantage. It was shown first 
in a 40-second version, then in a 20- 
second version later in the year. The 
bulk of the airtime was used by mid- 



the process of putting together plans 
for January and February, traditional- 
ly the biggest fitness season of the 
year. "All the big video chains — Block- 
buster, Target, Wal-Mart, Suncoast, 
Kmart — and supermarkets will be on 
board for the January promotion." 

BMG Video will release the rest of 
the Firm line when "the time is right, 
probably within the next year or 18 
months," Pickard says. "We could not 
release all 18 titles simultaneously — 
no retailer would put all those SKUs 
out at once." 

Henriksen expects to begin produc- 
tion of new videos in the Firm series 
next spring. As with the series' other 
titles. "We're not looking for celebri- 
ties, but the best teachers," he says. 
The biggest names in the series thus 
far haw been Janet Jones-Gretzky and 
Sandahl Bergman, who teach "Low 
Impact Aerobics" and "Aerobic Inter- 
\'al Training," respectiwly. 



May, except for a one-week burst in 
early June. There were two interrup- 
tions: an advertisement for "Speed" 
in April and one for "Forrest Gump" 
in May. 

After a lull of about a month, the 
second corporate message — an "anti- 
satellite" treatment — was aired from 
the middle of July to late August, 
with interruptions for "Stargate" and 
"Interview With The Vampire." 

The effectireness of the campaign 
was determined via two organiza- 
tions: Music Research Industry Body 
collects details of rental transactions 
by title from a panel of 250 rental out- 
lets, including Blockbuster. Media 
Vision Research uses "people meters" 
to monitor the viewing habits of 4,500 
homeowners and family members. 

Rentals have been higher since the 
campaign started than they were in 
the period before. Research also 
showed that the start of every signif- 
icant burst of advertising was fol- 
lowed the next week by a rise in activ- 
ity. 

However, the correlation between 
the timing of the ads and rental trans- 
actions is clouded by the timing of 
holidays and the release of key titles, 
which could have been responsible for 
peaks of rental transactions. There 
was. for example, a strong peak in 
rental transactions in March, before 
the campaign started, which the 
report attributes to the release of 
"True Lies" and "The Mask." 

Nevertheless, the higher level of 
rental transactions led the report to 
conclude that Blockbuster's advertis- 
ing has had an effect "in a market 
where year-on-year decline is actual- 
ly the norm." 

Also of interest is the title-specific 
ad for "Speed," which was aired two 
weeks after the film's release date. 
Rentals were higher in the third week 
than the second week, and the fourth 
week was almost as good. The results 
could have been clouded by the fact 
that "Speed" coincided with Easter. 
However, the 360,000 rentals record- 
ed in the third week were 60,000 more 
than what the trade considers normal. 



Blockbuster Ad Campaign 
Fruitful For U.K. Rentals 
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PULP FICTION W) 


Miramu Hem Entertainment 
Buena Vista Home Videg 1438 


Jotin Trairotta 
Samuel L Jackson 


2 


2 


10 


OUTBREAK (Rl 


Warner Home Video 13632 


Dustin Hoffman 
Morgan Freeman 


3 


30 


2 


FDENOIKISS IPG 13) 


F(uVK]eo8823 


Meg Ryan 
Kenin Nine 


4 


5 


2 


DON JUAN DEMARCO IfQ 


New Line Home Vrfeo 

Turner Home Entertainment 4027 


Johnny Depp 
Marion Brando 


5 


3 


5 


KISS OF DEATH (R) 


Fii>Vide<l8782 


David Canjso 
Nicolas Cage 


6 


4 


11 


JUST CAUSE Hi) 


tUmei Home Video 13(23 


SeanConnefy 
Launnce ristibixne 


7 


6 


4 


MAJOR PAITNE ifO-n) 


MCA/l)nivei«l Home VKjeo 
Um t>ta. CorD 82323 


Damon IMkvans 


S 


9 


3 


THE MADNESS OF KING GEORGE 00 


Hallmarif Home Entertainment 65013 


N^IHawthome 
Helen Mirren 


9 


11 


2 


THE BASKETBALL DIARIES IR) 


ftlyGrjm Vaeo 8006358993 


Leonardo Dicaprio 


10 


7 


9 


THE QUICK AND THE DEAD (R) 


Ccrfumba InStar Heme Vnjeo 73513 


Shamn Stone 
Gene Hackman 


11 


12 


4 


LOSING ISIAH IR) 


Rlremount Home Video 32836 


Jessica Lange 
Halle 8;ri) 


12 


8 


8 


ORCLE OF FRIENDS (PG 13) 


HBO Home Video 91214 


Chris OOonneU 
Minnie Dfiirer 


13 


10 


9 


NOBODY'S FOOL (R) 


Paramount Home VMeo 329*1 


Paul Newman 
Jessica Tandy 


14 


IS 


6 


HIDEA1NAV (R) 


CdumOia TnStai Heme Video 73463 


JeflGoldtiliiin 
Ctinstine Lahti 


19 


19 


3 


ONCE WERE WARRIORS IR) 


tto* Line Home Wdeo 

Turner Home Entertainment 4177 


Reno Omens 
Temuera Morrtson 


18 


13 


9 


BlUT MADISON m-m 


HC^VUniwi^l Home Video 
Uni DiSI C.V, 82395 


Adam Sandler 


17 


17 


3 


ROOMATES IPG) 


Htft/wnxd Pictures Home Video 
Buena Wsta Home Video 2559 


Peter Falk 
D B. Sweeney 


IS 


IS 


3 


A LmiE PRINCESS (G) 


Warner Home VKko 1910O 


Uesel Matthews 


19 


21 


12 


BOTS ON THE SIDE (R) 


Werner Home Vrieo 13570 


Wliooci GoUbsg 
Mary-Louise F^rlier 


20 


20 


2 


NEW JERSEY DRIVE m 


MCAAJni«rs4l Home Video 

Uni Dist. CcT 42520 


SnanonCortey 

Saul Stein 


21 


14 


6 


A GOOFY MOVIE IG) 


Watt Disney Home Video 
Buene Vista Home Video 4658 




22 


22 


2 


THE JERKY eOVS-THE MOVIE (IS 


Touchstone Home Video 
Buena Vista Home Video 3624 


The Jertcy Beryl 
Alan A/tgn 


23 


28 


17 


DISCLOSURE (R) 


Warner Home Video 13575 


Michael Dou^ 
OcniMoort 


24 


29 


3 


JEFFERSON IN PARIS IFG-I3I 


Toucttstone Home Video 
Buena Vista Home Video 4706 


Nckhione 
Greta Stacf In 


2S 


18 


9 


MAN OF THE HOUSE IPG) 


Wan Disney HorTW Video 
Buena Vista Hcyne Video 4703 


Chwy Chase 
JoniVunTifttrThamM 


20 


27 


27 


THE SHAINSHANK REDEMPTION (R) 


ColLmtHi TnStar Home Video 74593 


Tim Robhns 
U.-*eflri FfMfflan 


27 


NEW^ 


ROe ROY IR) 


MGWUA Home Video 905228 


liam Necson 
Jessica Langa 


21 


25 


11 


HIGHER LEARNING IR) 


CcriumlM TnStjr Home Video 73393 


Omar Epps 
Knsty Swanson 


29 


24 


12 


THE BRADY BUNCH MOVIE IPG IJI 


Paramount Home Wdeo 32678 


G.)'v Cole 


30 


NEW^ 


CASPER IPG-13) 


MCArUniwisal Home Video 
Uni Dist Corp fl?r"iMh 


Christina Rica 
Bill Pullman 


31 


23 


3 


LITTLE ODESSA (R) 


Liw Home Video 69979 


Tim Rath 
Edwanl furlong 


32 


37 


13 


IMMORTAL BELOVED IR) 


CkHi/rmia TnStar Hcn-e Video 74763 


GaryOMman 
tsabelU Rossdlini 


33 


RE-tNUlY 


CINDERaLA (G) 


Watt Disney Home Video 
Buena Vista Home Video 410 


AntnatBd 


34 


34 


17 


MURDER IN THE FIRST IR) 


Warner Home Video 13B95 


Chnslian Slatef 
Kevin Baom 


3S 


26 


17 


DUMB AND DUMBER IPG-UI 


Nei* Ijre Home Vdeo 

Tume* Home Entertainment 4036 


J-m Carrey 
Jeff Danels 


36 


NEW^ 


BULl£TPROOf HEART W) 


Republic Pictures Home Vato 6160 


Arrttiony Lan«lia 
Uimi Rosers 


37 


35 


15 


READY TO WEAR IR) 


MiramaK Home Entertainment 
Buena Vista Home Video 4438 


Juha Rotwrts 
Tim Rottiins 


38 


39 


12 


HOUSEGUEST IPG) 


Hollyvwod Pictures Home Video 
Buena Vista Home Video 3631 


Smbad 

Ptiil Hartman 


3» 


HOIh 


THE BROWNING VERSION IR) 


Paramount Home Video 32881 


Albert Fiiuiey 
Greta Scacchi 


40 


3S 


7 


CANDnUII: FUlEVmi TO THE FLESH (R) 


PolyGram V«l«i 800635667 


Tony Todd 
He< Towan 



♦ ITA gold certification tor a minimum of 125.000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and SI million al suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for tfieatricalty released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontf>eatr)cal titles. €< 1995. 6illboard/BPI Communications. 
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Creatures On Video: 
Barney, Monsters, Dinos 



SHELF 
TALK 



Barney on the rebound: 

The bottom hasn't dropped out on 
Barney sales, but a crowded fourth 
quarter has chewed away some of the 
purple dinosaur's shelf space. 

"Our numbers were slightly off 
with our September release," says 
the Lyons Group VP of sales and 
marketing Debbie Ries. "But some- 
times we're at a disadvantage 
because our titles are not street-date 
sensiti^-e." 

Ries says retailers generally took 
the September release, "Riding In 
Barney's Car," 
but in lower 
quantities. "A 
lot of endcaps 
are crowded 
now, and many 
retailers will 
just order more 
units later," =■ 
Ries saj's. 

The trend, Ries Raj's, appears to be 
that accounts ordering six units of a 
title before took only four or five this 
fall. In other words, no one's pushing 
the panic button. 

But one distributor sa>T4 that about 
40*^ of his accounts pas-sed on order- 
ing the new Barney tape. "All the big 
titles squeezed it out," he .sa.vs. 

Ries counters that Barney's "Wait- 
ing For Santa," now shipping, isn't 
experiencing any sales difficulties. 
"Sea-sonal product is a shoe-in," she 
says. Catalog Barney sales have also 
picked up. and Ries reports that a 
new series of sing-along videos is 
selling nicely. 

Nick at SUNCOAST: Videos and 
merchandise from Nickelodeon's ani- 
mated series "AAAHH!!! Real Mon- 
sters" are getting .some special atten- 
tion at Suncoast Motion Picture Co. 
stores this month. 

The chain's 400 outlets have creat- 
ed a "Real Monsters" display and will 
oiTer the videos, distributed by Sony 
Wonder, at a discounted price of 
$10.99. Two titles, "Monsters Night 
Out" and "Meet The Monsters," nor- 
mally sell for $12.99. An in-store loop 
will advertise the tapes at each Sun- 
coast location. 

Consumers who read Nickelodeon 
magazine will also receive a coupon 
knocking an additional dollar off the 
retail price. Other merchandise fea- 
tured in the display is Mattel action 
figures, plush toys, trading cards, 
and T-shirts. 

For Halloween, Suncoast will giw 
away 100.000 "Real Monsters" trick- 
or-treat bags. 

DiNO SEQUEL: It may be another 
year or two before MCA/Universal 
Home Video sees a sequel to "Juras- 
sic Park," but those new "Land 
Before Time" installments just keep 
coming. 

The latest saga. "The l^d Before 
Time III: The Time Of Great Giving," 
will be released Dec. 12, priced at 
$19.98. It is the second direct-to- 
video title from the 1988 animated 
dinosaur feature from producers 



1 



by Eileen Fitzpatrick 



George Lucas and Steven Spiel- 
berg. 

Marketing elements include a $10 
rebate off Minolta cameras when 
consumers purchase the video and a 
camera priced over $50. For cameras 
priced under $50, consumers get a $5 
rebate. A coupon inside each cassette 
will alert consumers to the offer, 
which expires March 1, 1997. Also 
inside is an eight-page sticker and 
activity booklet. The offer will be 
tagged on Minolta print ads sched- 
uled for December. 

MCA kicks 
in a $3 rebate 
of its own on 
the tape when 
consumers buy 
"Land Before 
Time III" and 

any one of six 

*"^^~'^^^~ "Timmy The 
Tooth" \'ideos. 
A music video featuring a preview 
of the third direct-to-video sequel, 
"The Land Before Time IV: .lourney 
Through The Mi.sts," will be tacked 
on the front of each copy of the cur- 
rent release. The third installment 
will be released in 1996. 

Body shaping; Fleischmann's 
Margarine has tagged ESPN Home 
Video'.s "BodyShaping" series for a 
promotion scheduled for National Fit- 
ness Month in January. Two brands. 
Lo\ver Fat Margarine and Fat Free 
Spread, are participating. 

Consumers who purchase one title 
from the scries and one package of 
either brand will recei\'e a $.S rebate 
from FleLschmann's. 

Cassette boxes will include an 
entry for a Hawaii sweepstakes, 
which will be adwrtised on approxi- 
mately 2 million Fleischmann's jack- 
ages. A Fleischmann's newspaper 
insert, set for distribution to more' 
than 47 million households Jan. 7, 
1996, will adverti.se the sweepstakes 
and rebate offers. 

Four titles from the series — "Step 
Aerobics," "Hips. Thighs & Buns," 
"Arms, Chest & Shoulders," and 
"Abs" — will be in stores Nov. 29, 
priced at $12.95 each. The tapes, dis- 
tributed by ABC Video via Para- 
mount Home Video, are based on the 
ESPN program of the same name 
and are hosted by the show's instruc- 
tors. 

Going BATTY: Wamer Home 
Video isn't missing a Bat-beat when 
it comes to promoting "Batman For- 
ever," arriving in stores Oct. 31. 
Thr«iuKb<mt this month, the company 
has a "Bat-blimp" on a 10-state tour, 
which began in San Diego Oct. 16. 

Warner will conduct "spot the Bat- 
blimp" contests along the way culmi- 
nating in the Zeppelin's arrival in 
New York (or, in Bat-spcak. Gotham 
City) near street date. "Batman For- 
e\'er" cassettes loaded on the 128-foot 
blimp will be deli\"ered to local retail- 
ers with the Caped Crusader on 
board to make sure that no one 
breaks street date. 
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COMPtLEO fROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 








THIS WEEK 


LAST WEEK 


WKS. ON CHi 


TITLE 


Label 

Dtstributing Ljbel, Catalog Number 


Principal 
Performers 


Year of 
Release 


Ratine 


Suicested 

UstPrice 










* * * No. 1 * ★ * 










1 


22 


132 


CINDERELLA 


Walt Disney Home Video 
Buena Vista Home Video 4 10 


Animated 


1950 


G 


26 99 


2 


2 


32 


STAR WARS TRILOGY 


FoiVideo 0609 


Mark Hamill 
Harrison Ford 


199S 


PC 


4998 


3 


7 


2 


LEGENDS OF THE FALL 


Columbia TnStar Honw Video 78723 


Brad Pitt 
Anthony Hopltins 


1994 


H 


19J15 


4 


9 


3 


A LITTLE PRINCESS 


Wamn Home Video 1910O 


Liesel Matthews 


1995 


G 


24 94 


5 


1 


16 


PLAYBOY: THE BEST Of PAMELA 
ANDERSON 


Playboy Home Video 
Uni Dist. Corp, PBV0790 


Pamela Anderson 


199S 


KR 


1995 


t 


3 


6 


A GOOFY MOVIE 


Walt Oisney Home Video 
Buena Vista Home Video 4658 


Animated 


1995 


C 


22,99 


7 


5 


7 


HnJK 1 AL nUWlDAI - 1 Mt AniMAI tU 

VIDEO 


New Line Home Video 

Turner Home Entertainment 4010 


Animated 


1995 


PC 


14,91 


8 


12 


3 


CLEAR AND PRESENT DANGER 


Paramount Hoine Video 32463 


Harrison Ford 
Willem DaFoe 


1994 


PC-13 


14,95 


9 


4 


111 


STAR WARS 


Fo»Video 1130 


Marx namiii 
Harrison Ford 


1977 


PC 


199« 


10 


11 


9 


Qi Avonv DCAi c-fti iDi cc cry 
rLAYUUT: KbAL LUUrLtS-itA 

IN DANGEROUS PLACES 


PlaytKjy Home Video 
Uni Dist Corp, PBV0777 


Various Artists 


1995 


US 


19,95 


11 


14 


4 


BEAVIS & BUTT.HEAD: CHICKS 
N' STUFF 


MTV Music Television 
Sony Music Video 49684 


Animated 


1995 


m 


14,98 


12 


8 


53 


THE EMPIRE STRIKES BACK 


FoxVideo 1425 


Marlt Hamill 
Harrison Fonj 




PC 


19,98 


13 


23 


9 


PLAYBOY: WET & WILD-HOT 
HOLIDAYS 


Playboy Home Video 
Uni Dist. Corp. PBV0776 


Vanous Artists 


1995 


NR 


1995 


14 


6 


43 


RETURN OFTHE JEDI 


FoxVideo 1478 


Mark Hamill 
Harnson Ford 


1983 


PC 


19,98 


IS 


17 


3 


STARGATE 


Uve Home Video 60222 


Kurt Russell 
James Spader 


1994 


PG-13 


19,98 


16 


NEW^ 


CASPER 


MCA^nn/ers3l Honie Video 
Uni Dist. Corp. 32586 


Christina Ritxi 
Bill Pullman 


1995 


PC-IJ 


22 91 


17 


18 


9 


PLAYBOY: THE GIRLS Of RADIO 


Pl3yboy Home Vitteo 
Uni Dist. Corp. P8V0775 


Vanous Aitists 


1995 


NR 


1995 


11 


10 


ID 


THE SWAN PRINCESS 


Turner Horrw Entertainment 8021 


Animated 


1995 


G 


24,98 


19 


15 


8 


ADCm 1 ITCI V CADI II t\l IC CCDBCC 

ABaULUIc.LT rABULUUa atnlts 

1, PART 1 


dbu Video 
FoxVideo 8258 


Jennifer Saunders 
Joanna Lumley 


1995 


NR 


1998 


20 


19 


7 


ADCm 1 ITCI V CADI II f\l IC CCDICC 

ABoULUILLT rABULUUa dtnica 
I, PART 2 


obL vioeo 
FoxVideo 8259 


Jennifer Saunders 
Joanna Lumisy 


1995 


NR 


19,98 


21 


13 


7 


PENTHOUSE: BEHIND THE SCENES 


Penttxxjse Video 

WamerVi&ion Entertainment 50785-3 


Vanous Artists 


1995 


NR 


1995 


22 


21 


8 


THE PEBBLE AND THE PENGUIN 


MGMAiA Home Video 
Warrwr Home Video 505247 


Animated 


1995 


G 


2298 


23 


27 


18 


PINK FLOYD: PULSE A 


CoJumbja Music Video 
Sony Mlsic Video 50121 


Pink Floyd 


1995 


NR 


2498 


24 


24 


33 


THE LION KING 


Wall Disney Home Video 
Buena Vista Hon>e Video 2977 


Animated 


1994 


C 


2S99 


25 


26 


3 


BUFFALO GIRLS 


Cabin Fever Entertainment CF99S 


Anjelica Huston 
MelanieGflllllll 


1995 


m 


2295 


26 


28 


e 


ARC/ll 1 ITCI V PARI II ni IC CPDIPC 

2, PART 2 


□ nr^ ij:Hnn 

but. Videa 
foxVideo8261 


Jennifer Saunders 
Joanna Lumley 


1995 


m 


1998 


27 


25 


7 


ABCm 1 ITCI V CADI II m IC CCDICC 

ADdULUlLLi rADULUUa atnlca 
2. PART 1 


BBC Video 
FoxVideo 8260 


Jennifer Saunders 
Joanna Lumley 


1995 


NR 


19,91 


28 


16 


24 


FORREST GUMP 


Paramoufil Home Video 32583 


Tom Hanks 


1994 


PC 13 


22,95 


29 


35 


19 


THE CROW 


Miramax Hon>e Entertainment 
Buena Vista Home Video 3034 


Brandon Lee 


1991 


R 


1999 


30 


NEW^ 


GLORIA ESTEFAN: EVERLASTING 
GLORIA 


Columbia Music Video 
Sony Music Video 50128 


Gloria Eslelan 


1995 


NR 


19.98 


31 


20 


2 


NATURAL BORN KILLERS 


Wamer Home Video 13228 


Woody Harrelson 
Juliette Lewis 


1994 


R 


1998 


32 


40 


2 


BARNEY: RIDING IN BARNEY'S CAR 


Barney Home Video 
Ttie Lyons Group 2001 


Vanous Artists 


1995 


NR 


1495 


33 


33 


22 


PLAYBOY: THE GIRLS OF HAWAIIAN 
TROPIC 


Playboy Home Video 
Uni Dist, Corp. PBV0771 


Various Artists 


1995 


NR 


1995 


34 


RE-EHTin 


WINNIE THE POOH: FRANKENPOOH 


Walt Disney Home Video 
Buena Vista Home Video 3944 


Animated 


1995 


NR 


14 99 


35 


38 


7 


SCHINDLER'S LIST 


MCA/Universal Home Video 
UniOist, Corp, 82133 


Li am Neeson 
Ben Kingsley 


1993 


R 


29.98 


38 


32 


21 


BEAVIS It BUTT-HEAD: THE 
FINAL JUDGEMENT * 


MTV Music Television 
Sony Music Video 49658 


Animated 


1995 


Ml 


1498 


37 


37 


58 


RESERVOIR DOGS 


Uve Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 


R 


1498 


38 


RE-EinilT 


MICHAEL JACKSON: VIDEO 
GREATEST HITS-HISTORY 4' 


Epic Music Video 

Sony Music Video 50123 


Michael Jackson 


1995 


NR 


1991 


39 


30 


5 


ED WOOD 


Touchstone Home Video 
Buena Vista Home Video 2758 


Johnny Depp 
Martin Landau 


1994 


R 


19.99 


40 


NEW^ 


TIM ALLEN: REWIRES AMERICA 


Paramount Home Video 81 1 10 


Tim Allen 


1991 


NR 


12^95 



• HIAA gold cert, tor sales of 50.000 units or SI millon in s^ies al suggested retail. ARIAA platinum cerl. for sales o1 100.000 units or S2 million in sales at suggested 
retail. ♦ ITA goJd certification 'or a minmum of 125.000 units Of a dollar volume of $9 million at retail tor ttieatncally released programs, or ot at least 25iOOO units arxJ $1 
million at suggested retail for mntnealriiia I titles. ITA platinum certification for a mfnimum sale of 250,000 units or a dollar volume of S18 million at retaii for theatncatty 
released programs, and of at least, 50|000 units and $2 million at sugs^ed retail for nont^eatncal titles, i: 1995, BiHlMwnl'BPI Communications 
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Children's Media Coalition Puts 'Kids First!' 



First world: The coalition for 
Quality Children's Media in Santa Fe, 
N.M.. having made significant retail 
inroads through its presence in 392 
Suncoast Motion Pictures stores 
nationwide, is embarking on a long- 
anticipated community outreach pro- 
gram. 

The Coalition's "Kids First!" pro- 
ject, in which a national cross section 
of parents and children evaluates and 
endorses children's video, CD-ROMs, 
and television shows, has teamed with 
a pair of Pennsylvania-based educa- 
tional associations to hold media work- 
shops in their communities. Video 
retailers were invited to the inaugur- 



al "Kids First!" community sessions. 
Oct. 15-18 in Allentown and Abington. 

Coalition chief Ranny Levy, pro- 
gram director Terry Solowey (for- 
merly with Children's Television 
Workshop), and Cornell University 
professor emeritus Irving Lazar 
planned to conduct daylong workshops 
in each city. The goal was "to educate 
participants as to media literacy 
issues and use 'Kids First!' criteria to 
evaluate children's programming — to 
develop critical viewing skills," says 
Levy. 

"Our concern all along has been to 
reach consumers and familiarize them 
with the 'Kids First!' symbol," she 
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FOR WEEK ENDING OCTOBER 28, 1995 



Top Kid Video 



THIS WEEK 


2 WKS. AGO 


X 
Z 

o 

i2 
S 


COMPILED FROM A NATIONAL SAMPLE OF 
REIAIL STORE SALES REPORTS 

TITLE 

Label, Dist'ibuting Label, Catalog Nuftibef 


II 


SuBested 
LnrPrice 


1 


DE-EIITin 


* * ♦ No. 1 * * ★ 

CINDERELU 

Wall Disney Hi>nte Video/Buena Visu Home Video 410 


I9S0 


KV) 


2 


2 


5 


A GOOFY MOVIE 

Walt D snr , Home Video'Buena Vista Home Video 4658 


198S 


2799 


3 


1 


5 


MORTAL KOMBATTHE ANIMATED VIDEO 

New Line Home Video/Turner Home Entertainment 4010 


199S 


1498 


4 


3 


33 


THE UON KING 

Walt Disney Home Video'Buena Vista Home Video 2977 


I9M 


2i» 


5 


5 


5 


MARY-KATE t ASHLEY'S SLEEPOVER PARTY 

Oualslar VidetVWarnerVision Entertainment 53307-3 


19K 


1295 


6 


6 


5 


FREDDIE THE FROG 

MCAAJnivei^al Home VIdeo/Uni Dist. Cor.n 82368 


1995 


199S 


7 


7 


13 


DISNEY'S SING ALONG SONGS: POCAHONTAS 

Wall D vnv. Home Video'Buena Vista Home Video 4814 


199S 


1299 


S 


4 


9 


THE SWAN PRINCESS 

Turner Home Entertainment 8021 


199S 


2498 


9 


10 


5 


THE MAGIC SCHOOL BUS: INSIDE THE HAUNTED HOUSE 

Kidvision/WamerVision Entertainment 51232-3 


1995 


1235 


10 


9 


3 


MARY -KATE ( ASHLEY: THE CASE OF THE FUNHOUSE MYSTERY 

L . j'l^j- VideO'WamefVision Entertainment 53306-3 


1995 


1295 


11 


11 


107 


ALADDIN 

Walt Disney Home Video/Buena Vista Home Video 1662 


1997 


2499 


12 


12 


3 


MARY-KATE I ASHLEY: THE CASE OF THE CHRISTMAS CAPER 

Dualstar Video/WarnerVision Entertainment 53305-3 


1995 


1295 


13 


8 


7 


THE PEBBLE AND THE PENGUIN 

MGM/UA Home Video-Wamer Home Video 505247 


1995 


2298 


14 


NEW^ 


BARNEY: RIDING IN BARNEY'S CAR 

Bdir'i-y Home Video'The , - 2007 


1995 


1495 


IS 


IE 


9 


SCHOOLHOUSE ROCK: GRAMMAR ROCK 

AtlC Videw'Paramount Home V doo -57021 


1995 


12.95 


16 


19 


9 


SCHOOLHOUSE ROCK: AMERICA ROCK 

ABC VideorParamount Home v-deo ■57022 


1995 


12-95 


17 


17 


5 


WINNIE THE POOH: FRANKENPOOH 

Walt 0 if L> Home Video'Buena Vista Home Video 3944 


1995 


14.99 


IS 


21 


9 


SCHOOLHOUSE ROCK: MULTIPLICATION ROCK 

ABC Video/Paramoont Home Video 47023 


1995 


12.95 


19 


20 


51 


SNOW WHITE AND THE SEVEN DWARFS 

Walt n sri-v Home Video/Buena Vista Home Video 1514 


1937 


2699 


20 


M 


41 


DISNEY'S SING ALONG SONGS: CIRCLE OF LIFE 

Watt r Home Videa'Buena Vista Home Video 3491 


1994 


1299 


21 


15 


, 1 BEAVIS & BUTT HEAD: CHICKS N' STUFF 

1 MTV Music T. I, . ' , Mus e Video 4%84 


1995 


14.91 


22 


13 


9 


BARNEY: MAKING NEW FRIENDS 

Bairev Home Videa-Tlie I '-.-.i-p 2006 


1995 


14.95 


23 


22 


3 


MIGHTY MORPHIN: LORD ZEDD WAVES 

Saban Enterlainment/WarnerVisioo Entertainment 42040-3 


1995 


12.95 


24 


NEW^ 


A FLINTSTONES CHRISTMAS CAROL 

Turner Home Entertainrrwnt H 1146 


1995 


14.98 


25 


DE-EimV 


WE'RE BACK!: A DINOSAUR STORY 

MCATUnivefsal Home Vtdeo/Uni Dist. Corp. 81289 


1993 


14 9B 



3' 9W 



by Moim McConnick 

continues. "We've been working with 
the National Educational Assn. in 
developing a school-based initiative, 
and their strongest area is Pennsyl- 
vania." The Coalition's staging of the 
workshops teaches community mem- 
bers how vital it is to seek out quality 
media and how to train future train- 
ers to evaluate that media for them- 
selves and others. Community mem- 
bers are also encouraged to bring 
more such media into their towns and 
cities. 

"Our next step is to expand this 
program to other communities in 



Billbood. 



Pennsylvania," says Levy, "and then 
roll out to other states." 

Mo ' MONET: An outstanding year- 
old release from New York-based 
First Run Features, "Linnea In 
Monet's Garden," has received a sales 
boost from the Impressionist master 
himself — indirectly, of course. 

Lou Gould, director of market 
development for Baker & Taylor 
Video, says that "Linnea" (based on 
the best art history book e\'er written 
for early-graders) has noticeably 
jumped in sales since the July 22 
debut of the extraordinarily success- 
ful Art Institute of Chicago exhibit 
"Claude Monet: 1840-1926." 

"It's long been a consistent seller," 
says Gould, "but with the publicity 
surrounding the Monet exhibit, the 
numbers have increased around the 
country, but especially in the Mid- 
west." 

The title Ls part of Baker & Taylor's 
year-old Lots of Fun for Kids pro- 



gram, which spotlights 350 core titles 
approved b\' the Parents' Choice orga- 
nization. According to Gould, the pro- 
gram aims to indoctrinate retailers 
with the idea that "it's fine to carry 
Disney and Barney, but there's a \'a»t 
world of entertaining, informative 
children's video out there." 

Lisa Burkin, director of national 
video sales for First Run Features, 
says the company is re-promoting 
"Linnea" this quarter. The release in 
late September 1994, she saw, exclud- 
ed it from major holiday activity last 
year. 

Burkin notes that "Linnea," which 
recently won several awards (includ- 
ing recognition from the aforemen- 
tioned "Kids First!" and the Oppen- 
heim Toy Portfolio), benefits from 
cross-promotions with such ancillary 
items as dolls, books, and note cards. 

Customers can order these items 
from First Run Features via an in- 
pack insert, which also offers a 10% 
discount on orders of at least $30. 



♦ ITA gokJ certificatton (or a minimum of 125,(XX) units or a Oollar volume of $9 million at retail 
for ttieatrically released programs, or of at least 25.0(X) units and $1 millK^n at suggested retail for 
nonttieatrical titles. : ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for norttieatrKal trttes. © 1995. Billt»ard/BPI Communications. 
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Top Special Interest Video Sales. 


THIS WEEK 


O 

i 


1 WKS ON 
1 CMARl 


CmplM troin a natioui umpto of nttil 
stsns ul«s reports. 

TITLE 

Program Supplier, Catalog Number 


List Price 




1 THIS WEEK 


1 2 WKS AGO 


1 WKS ON 
1 CHART 


ComplM Iron a natiorial sampla ol rataH 
stem sales raports. 

TITLE 

Program Supplier, Catalog Number 




RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 


2 


95 


* * NO. 1 * * 
BAD GOLF MADE EASIER 

ABC Vcoo 35003 


1!98 




1 


1 


17 


* ♦ NO. 1 * * 

THE GRIND WORKOUT HIP HOP AEROBICS 

Sonv MiisiC V deo 49659 


1298 


2 


3 


11 


MIKE TYSON: THE INSIDE STORY 

MPI Home VitJeo 7074 


1991 




2 


4 


7 


DENISE AUSTIN: HIT THE SPOT (ABS) 

Parade Video 183 


9.98 


3 


4 


53 


75 SEASONS: 75 TH ANNIVERSARY OF THE NFL« 

PolyGiam Video 8006319053 


199S 




3 


2 


11 


KATHY SMITH'S NEW YOGA BASICS 

WamerVisioo Entertainment 50910.3 


1995 


4 


1 


21 


SHAWN KEMP THE REIGNMAN 

FoxViiJeo (CBS/Fo») 8219 


19 91 




4 


12 


5 


PAULA ABDUL'S GET UP AND DANCE! 

Live Home Video 0114 


1498 


5 


6 


69 


SIR CHARLES 

FoxVibeo (CBSffoxl 5992 


1998 




5 


3 


39 


YOUR PERSONAL BEST WITH ELLE MACPHERSON 

Buena Vista Home Video 3851 


1999 


6 


5 


37 


NBA SUPER SLAMS 2 

FojVicJeo (CBS/Fox) 8198 


14.91 




6 


19 


3 


DAISY FUENTES: TOTALLY FIT WORKOUT 

WarnerVision Enterlainment 51760 


1995 


7 


7 


123 


MICHAEL JORDAN: AIR TIME 

FoxViOeo (CBS'Foxl 5770 


19 91 




7 


6 


15 


KAREN VOIGHT: STRONG 1, SMOOTH MOVES 

ABC Video 44038 


1995 


8 


10 


11 


OFFICIAL 1995 NHL STANLEY CUP VIDEO 

FoxYiOeo (CBS/Fox) 6779 


1998 




8 


7 


137 


CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 

GoodTimes Home video 7032 


1999 


9 


9 


37 


SHAQUILLE O'NEAL: URGER THAN LIFE 

FoiVideo (CBS/Foxl 8179 


1998 




9 


11 


55 


STEP REEBOK: THE POWER WORKOUT 

PolyGram Video 4400877673 


1995 


10 


8 


27 


NBA JAM THE MUSIC VIDEOS 

Fmi'.'i.--;t. iCB5.Fr.; Jjnl 


1498 




10 


9 


47 


ALI MACGRAW'S YOGA MIND i BODY 

Wsrnp' Hnn..? Viclpr ^.-rSi^ 


19 98 


11 


15 


55 


WORLD CUP USA: OFFICIAL PREVIEW 

PolyGram VrdM 8006315733 


14.9S 




11 


10 


35 


MEN OF STEEL: ABS OF STEEL 

WamerVisioo Entertainment 185 


1495 


12 




LESLIE NIELSEN'S BAD GOLF MY WAV* 

PolyGram Video 800633 1 1 53 


1995 




12 


5 


U 


KATHY SMITH'S NEW YOGA CHALLENGE 

WamerVisioo Entertainment 50911-3 


1995 


13 


12 


292 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo (CBS/Fox) 2 173 


19 98 




13 


13 


183 


ABS OF STEEL WITH TAMILEE WEBB 

WamerViSioo Entertainment 132 


9.95 


14 


14 


5 


NFL S GREATEST EVER: VOL 1 

PolyGram Vrdeo 8006353713 


14.95 




14 


14 


11 


BUNS OF STEEL 2000 WITH TAMILEE WEBB 

WarnerVision Entertainment 226 


I49S 


15 


NEW^ 


NFL: TURF TALK 

PolyGram Video 8006353653 


19.95 




IS 


NEW^ 


THE FIRM: 5 DAY ABS 

BMG Video 801 16-3 


1191 


16 


11 


1 


THE OFFICIAL 1995 NBA FINALS VIDEO 

FoxVideo (CBS/Fox) 8271 


19 98 




16 


20 


59 


JANE FONDA'S YOGA EXERCISE WORKOUT* 

WarnerVis-on Entertainment 55021-3 


1991 


17 


13 


23 


THE OFFICIAL 1995 NCAA CHAMPIONSHIP 

FoxVideo (CBS Video) 82 17 


19.98 




17 


16 


31 


REEBOK AEROSTEP 

PolyGram Video 8006330553 


19 95 


18 


20 


63 


NBA GUTS It GLORY 

FoxVideo (CBS/Fox) 5981 


14 98 




18 


8 


55 


KATHY SMITH'S NEW YOGA 

WarnerVision Entertainment 50570-3 


1995 


19 


NEW^ 


THE FOOTBALL HALL OF SHAME 

ABC Video 44033 


1995 




19 


17 


93 


CINDY CRAWFORD/THE NEXT CHALLENGE 

GoodTimes Home Video 05-7100 


1999 


20 


19 


211 


MICHAEL JORDAN'S PUYGROUND 

FoxVideo ICBS/Foxl 2858 


19 98 




20 


15 


79 


YOGA PRACTICE FOR BEGINNERS 

Hc.4. -g Arts 1088 


1998 



♦ ITA gold certification for sale of 125,000 units or a doHai' volume trt S9 mill 
gested retail for nonlheatdcal liHes. . ITA platinum certiticatiofi lor sale ot 250, 
grams, or 50,000 units or $2 million at suggested retail lor nontheatrical titles. 



lion at retail for theatrically released programs, 25,000 units and $1 million at sug- 
.000 units or a dOillar volume of SIB million at retail for ttieatrically released pro- 
IK1995, 8illboard/BPI Communicatioos. 
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GEHING EXERCISE BACK ON TRACK 

STRENGTHENING A GENRE BEGINNING 
TO SHOW SIGNS OF WEAKENING 

BY EILEEN FITZPATRICK 



It's no secret exercise video sales are 
in a slump. Consumer sales from 
Jannar>- lo July were down by 32% 
compared to 1994 sales figures, 
according to New York City-based 
video consultant Alexander & 
.\sscxiates. And wth the lack of a hot new 
trend, those perk)' trainers aren't motrvat- 
ing consumers like they used to. There are 
many reasons why fitness isn't moving — 
and even more theories on how to get it 
going again, 

"This Ls a category that went from great 
to good." says Best Buy video merchan- 
dise manager Joe Pa^no. "It's in transi- 
tion." 

At Best Buy, Pagano says exercise tapes 
have dropped from as high as 8% of the 
chain's revenue to 5%. "We iLsed lo run 
fitness end-cap promotions six 
year." he says. "Now we're 
down to twice a year," 

GLUT RESPONSE 

Retailers pomt to a glut oi 
product and the lack of a hot 
new fitness trend as major fac- 
tors contributing to the decline 
of the categoi)', 

"I think we'a" in a lull," says 
Tower Video VP john Thrasher. 
"But there's always something 
waiting in the wings. If some 
new craze clicks, it becomes a 
phenomenon." 

Ten years ago, the aerobics 
trend launched the exercise market. Step 
aerobics brought it to new heights, 
celebrities came in and gave it some glam- 
our, and body-part tapes kept it going. 
Along (he way. suppliers released hun- 
dreds of tapes for each new trend, and 
now retailers arc choking on an avalanche 
of product. 

Tt's soft because exercise has reached 
ihc saturation point." says Suncoast 
Motion Picture Co. president Gar>' Ross. 
"And I'm not aware of any great scuff 
commg out." 

Suppliers point to the increased popu- 
larifv' of home exercise equipment as one 
reason tape sales have slacked off. 

"Last year, there was a major shift to 
equipment, and there were a lot of 
infomcrcials on the air to drive sales." 
sa)^ WamerVision Entertainment execu- 
tive VP Brian Moreno. "That type of 
infomercial isn't videivdriven, and (hat's 
had a real impact." 

Moreno estimates that, two years ago. 
when "Buns Of Steel." Richard Simmoas, 
Susan Pow^tcr and Tony Utile were run- 
ning direct- response ads for their videos, 
it was vvonh an additional $10 million to 
$ 1 5 million in advertising to pump up the 
category at retail. WamerVision product 
will be back on the air beginning in 
December. Moreno snyi, with three new 
Tony Liidc tapes. In addition, the compa- 
ny will run two-minute direct-response 
ads for Tamilee Webb's "Quick Toning" 
tapes and Unda Aiidn's yoga scries. 




TWO-MINUTE LEGS 

"We've never used two-minute spots, 
and it will be the first year we've made a 
major advertising effort across various 
brands." Moreno says. 

While exercise suppliers have depend- 
ed on the fitness fanatic to constantly buy 
new tapes. Pol)<jram X'ideo, which mar- 
kets [he Reebok video line, is kwking to 
broaden the audience. 

"We need to do a much better job at 
reaching the casual fitness person," says 
senior V'P of sales and marketing Bill 
Sondheim. "We've seen the core fitness 
audience move toward equipment, but 
the casual user isn't willing to shell out 
$400 or $500 for a home gym machine." 

One way to reach the casual exercise 
audience is to advertise in entenainment 
magazines, such as People or Enter- 
icJinnicnl Wcebi)'. Sondheim say's. 

Making fitness a y'ear-round instead of 
a first-quarter business is also a Polj-Gram 
priority, "Retail dictates it's a first-quarter 
business because the>''re not promoting 
fitness in the third quarter." Sondheim 

But Alexander research indicates con- 
sumer purchases for exercise tapes are 
below average from June to September. 
The findings are based on the average 
weekly purchase volume from 1992 to 
1995. Purchases were above average dur- 
ing the first and second quarters, with 
some spikes in sales during the third and 
fourth quarters. 



"The line really dips during the sutn- 
mer." say's Alexander video research man- 
ager Ann WolCson. "I guess people don't 
like silting in front of their television dur- 
ing the summer." 

.As fitness consumers head outside dur- 
ing the summer and toward equipment 
overall, Moreno says designing exercise 
kiosks is one way to gain floor space and 
merchandise video product. For example, 
the lane Fonda Fitness kiosks contain 
videos, weights, water bottles, clothes 
and other fitness accessories, The kiosks 
can be customized according to size and 
product selection, which Moreno says 
works well for different types of retailers, 
such as drug and grocery accounts, 



•■Mthough they seem a natural for exer- 
cise tapes, sporting-goods chains have 
never embraced exercise — or any other 
type of sports tapes, for that matter. The 
kiosks may be the answer. Moreno says. 
"Sporting-goods accounts are more and 
more interested in dedicating space to 
video," he says, "and a multi-product dis- 
play vvith a nim-kcy program is attractive 
to them." 

On the consumer side, Moreno says 
the company will begin using rebate pro- 
motions to motivate consumers to pick 
up extra tapes. The company plans on 
offering $2 instant-redemption coupons 
for its ".-Vbs Of Steel" line. 

Other companies are counting on 
improved product lines to get exercise 
back on track. "Fitness is becoming like 
one big generic pool." says BMG market- 
ing manager Michelle Fiddler. "The frus- 
tration comes when consumers buy a 
tape and don't sec results." 

FIRM RESULTS 
"The Firm" is BMG \'ideo's ticket into 
the market, but whether consumers out- 
side of its core audience will buy the 



videos is the challenge. The scries boasts 
visible results alter 10 workout sessiotis. 
and. according to surveys, 99% of "Firm" 
purchasers say its the best and most effec- 
tive exercise tape they've ever used. "The 
Firm" is only available through direct 
response, and its audience Is so dedicated 
that when the producers ran out of 
money to continue the series, fans sent in 
money to help finance the next tape. Its 
mailing list consists of 69,000 "Firm" 
video owners. 

While the scries has a solid base of ded- 
icated buyers, it must appeal to a broader 
audience to be successful. 

Six tapes, priced at $19,98 and $14.98, 
debuted at retail on Sept, 12. .A Time-Life 
direct -response campaign also begins 
testing in December and is scheduled to 
rollout nationally in January, BMG also 
will send "The Firm" instructors on a 
nationwide tour to promote the series* 
retail availability. 

"It's a small audience, but they're ded- 
icated." says Fiddler. "Consumers may 
conrinue to buy 'Buns Of Steel' tapes, but 
our strongest sellitig point is that this 
series gets results," 1 



KEEPING MENTAL HEALTH IN MIND 

MUSCLE-FLEXING GIVES WAY TO FLEXIBILITY AND 
RELAXATION, AS STRESS-REDUCING TECHNIQUES LIKE YOGA 
ANDT'AI CHI GAIN IN POPULARITY 



BY MARIA ARMOUDIAN 



After billions of dollars and 
coundess hours spent on aero- 
bics and weight-lifting videos. 
.America has begun to turn to 
holistic health fi^r their video 
choices. Sales of yoga, t'ai chi, 
meditation and stress-reduction videos 
have grown at a rate of approximately 8% 
each year since their early introductions, 
vvith yoga finding its way to the top of the 
heap. 

It's the biggest growth area in fitness, 
according to Melissa Bcrman. War- 
nerV'ision senior director of marketing. 
WamerVision, the company with 
approximately 70% of the fitness video 
markeishare, expects this genre to 
account for 20% of fitness video sales in 
19t)6 — a 15% jump from 1994, which 
was at 5%. 

What started as alternative health 
practice, appealing to a fraction of 
Americans, has spread exponentially. 
The specialt)' magazine. Yoga jouwal, for 
example, began as a newsletter with a cir- 
culation of 200. Now. 20 years later, it's 
up to around 120,000 copies, according 
to managing editor Linda Sparrowe. 

Why the rapid expansion? Several 
explanarions surface — the most hopeful 
by yoga instructor Br>an Kest, who has 
his OVV71 "Power Yoga" series on Warner 
Home Video arriving September 24. 

DEEP-ISSUE MESSAGE 

"People are looking for a deeper kind 
of fitness and health. They need some 
inner satisCaction," Kest saj-s. "And yoga 




offers fulfillment that no other exercise 
gives." 

Whereas most exercises have one or 
two purposes, such as increasing 
strength or improving muscle tone, Kest 
sa>'S yoga is "multidimensional," provid- 
ing balance, flexibility, strength, 
endurance, centeredness and stress 
relief — and it ultimately "connects you to 
the underneath' you." 

KINDER, GENTLER EXERCISE 
Others, including some corporate 
execurives. speculate that the maturing 
population is looking for something soft- 
er, less jarring. "The '80s were the age of 



aerobics, and the '90s are ushering in 
this Imind/bodyl area." says Tom 
Lesinsky, VP of marketing for Warner 
Home N'ideo. "Probably, people are more 
inclined lo look for alternatives that keep 
vvith their lifest)'les, particularly as the>' 
age." 

"Baby boomers, particularly, have lost 
interest in Jumping around and sweat- 
ing." adds Bcrman. "Plus, more people 
are accepting holistic medicines, which 
fits in with the mind/body llifest)le]." 

Major labels' mainstream marketing 
probably had a lot to do vvith propelling 
yoga and other soft forms into the popu- 
lation. WarnerN'ision ma)- have begun the 
trend with the 1993 Jane Fonda "Yoga 
Exercise Workout," still one of the top 
sellers. 

Meanwhile, major video labels have 
jumped on the mind4)ody fitness band- 
wagon, pairing stars and star instructors 
with this form of fimess, Warner Home 
Video has released All McGraw's "Yoga 
Mind & Body" and is preparing to release 
the "Bryan Kest Yoga Power" series, 
which includes "Energize," "Sweat" and 
"Tone." 

Even the notorious "Buns Of SiecP 
series has created "The Buns Of Steel 
Mind;'Body Series." featuring yoga with 
Marguerite Baca, "power yoga" with 
Michi Broman. "power stretch" with 
Scott Cole and t'ai chi with Dominic 
Stefano. In fact, right between the popu- 
lar videos "Buns Of Steel" and "Abs Of 
Steel," one can find Kaihy Smith's "New 
Continued on pagfi 80 
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'The Firm' imcs stjfij support from dirat-response. 
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PESJfcECTLY SUCCESSFUL! 

CLAUDIA SCHlf f fiR 
^ PERFECTLY FIT 

DESIGNED BY AND FEATURING FITNESS TRAINER, KATHY KAEHLER 

PERFECTL IFUL Qlauiia ^chiffer 

• Former Quess Jeans tjirl 

• jippearanas on over ^oo magazine covers 

• Called "the face of the 'gos" by 
Time Maga^ne 



PERFECTLY CREDIBLE T(athyT(aehler 

• Fitness expert on ow 

• Fitness advisor on the syndicated talk 
show, "YourJLind And Body" 

*jiCE certified fitness expert 

'Trains many of America's hest-known 





OVER $4 MILLION IN 
ADVERTISING & PROMOTION 



celehrities, movie stars and television personalities 

PERFECTLY MyXIU^ETED. 

• Over million in national 'iT & print advertising 
'Major market tie-iti promotion with Nciman Marcus /Evian 

• Extensive, national publicity campaign including: personal appearance 
tours by (^laudia and T\^thy; national TX'' talkjind entertainment 
shows; maga^ne covers and feature articles. 

• Evian ^pa "Dream l-iuation" ^weepstak^ 

• Qomprehensivc in-store merchandising support 




CLAUDIA 
SCHlFFgR 
jljlji^j^«iH'Jlili«Ji!ill 
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"Women try to etMdate 
her, men admire her. 
Here's the woman 
who started it all..' 

JoaW«d<f. 
M!acltilil!xa.m 

"Rachel's flawless fonn 
and carehil attention 
to cueing makes this an 
unbeatable videa...ft is 
among my favorites... 
People can expect 
impressive results..." 

PegJoiiten.RN 
EMix. AiwKmfmssMtgann 
Gmefnv s Council on 
Ptiysical Fitness S Spans 




THE NEW REVOLOTIONARY WORKOUT 
THAT WILL PUMP UP YOUR RETAIL MUSCLE! 



• Created by Rachel McLlsh, four-time World 
Women's Bodybuilding champion, two-time 
Ms. Olympia. bestselling author of exercise 
books, film star (Pumping Iron 2. 
Iron Eagle 3: Aces) and starring In the 
upcoming feature film Ravenhawk. 

• Teaches how to burn (at and tone your 
body at the same time. 

A DYNAMIC WORKOUT 
SPECIFICALLY DESIGNED FDR 
BOTH MEN AND WOMEN! 

This program Is concentrated exercise. 
You get the most workout and results 
for the least amount of time. 

• Works for all levels of fitness. 

Goes beyond the 
usual exercise video 
by focusing on con- 
ditioning through 
overall strength and 
muscular endurance. 

A unique program vi/hlch tightens, 
tones and actually sculpts your body. 

mm mvLttmimnm 
m nminflinisCHPAIGI ^' 
smnm KWl CAlDill mnMSIIIIIUI'l!/' : t ma 
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Ti»e Home EKimutoeiT 



MENTAL HEALTH 



Yoga" scries, from VV'amcrVision. along 
with ihc "Yoga With Ijnda Arkin" scries, 
which includes a video for Ilcxibilit)-. one 
for relaxation and rejuvenation and one 
for strength. Kathy Smith's "New Yoga" 
was No. 1 on the Billboard Health and 
Fitness chart for 17 weeks. Other popu- 
lar Smith titles include "New Yoga 
Basics" for hegmners and "New Yoga 
Challenge" for intermediate to adx-anced 
levels. 

Although she notes that it does have a 
positive effect, the pairing of celebrities 
with the sacred form is odd to Yoga 
}ourmY-i Sparrowc. "On one hand, we're 
geiting the word out about yoga like 
nc\'cr before, but, unfonunatcly, many of 
the celebrities who have jumped on the 
bandwagon have separated the physical 
aspect from the integrative aspect of 
yoga," she saj's. But people are getting it 
"through the back door." she explains. 
".Mthough people gel involved for the 
physical reasons, they get deeper connec- 
tions than ever before." 

Executives also note that the 
mind/body videos are far less limited, 
both dcmographically and seasonally. 
.Aerobics, for instance, do well after the 
holidays, after people have put on 
weight- Yoga, however, Ls an all-around 
fitness program, not a weight-loss pro- 
gram. Consequently, it maintains a 
steady flow of interest, says l^sinsk)'. 

And the videos seem to appeal to all 
ages and both genders. "The more rigor- 
ous fitness appeals to a younger, general- 
ly female group. Yoga appeals to a much 
broader audience," says Berman. 
"Seniors enjoy it as much as people in 
their 20s." 

Although yoga accounts for the bulk of 
niind/body health videos, other disci- 
plines also arc gaining ground. Specialty 
independent companies, such as Healing 
Ans and Miramar, have had tremendoas 
success in this genre. In addition to sev- 
eral yoga \'ideos, such as "Yoga For The 
Young At Heart" and "Total Yoga," 
Healing Arts has released "Massage For 
Health" and "T'ai Chi For Health." 
Miramar. on the other hand, has made a 
name for itself with stress-reducing med- 
itative videos, such as its "Natural 
States." "Desert Vision" and "Canyon 
Dreams," ambient videos of natural won- 
ders accompanied by new-age music. 

Marketing executives do little to differ- 
entiate these campaigns fnim other video 
campaigns. "We support these titles like 
we do any sell-through title," says 
I.esinsky. "We may pay a little more 
attention to them and explain them more 
than theatrical titles, but we don't market 
them differently." 

While Warner Home Video places 
advertisement strategically, in exercise 
magazines and in Time Warner books, 
WarncrVision has stepped even more 
into the mainstream, no longer focusing 
on specialized markets and publications. 

"We advertise in Redbook and on The 
Home Shopping Network. We are now 
preparing a television campaign," says 
Berman She notes that most network 
programming and top magazines have 
featured yoga. H 
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Wm t most efficienf and sew^ 
■Simply P^""^ ^ori^o^ „ 

V^e recommein/ ta 




YOUR SALl^ 



^Vxe ten besf wori^o«|. 

»^ American Hell,^^^^OS 

Best All Arouni/ ^^^^^ 



'*Our fdyonfe...gij4ia^^ 



t to be the besr ivo^, 

^ Ladies Home Joum^^^^ Vi 



• A direct marketing sensation, THE FIRM is now ovoila 

• THE FIRM videos guarantee visible results in 1 0 weilcouts. 
99% of THE FIRM purchasers call the videos "most effective I've used." (Source 

• The FIRM has followers so loyal, they prepaid for videos to finance 




TOTAL BODY $19.98 EACH 



FIRM PARTS $14.98 EACH 





An introduction lo 
body sculpting. 

VHS»72333-801IO-3 
Approx, 60 min 

Suggested Retail Prk« 



Maximum fat- burning 
and muscle shaping. 

VH5K72333 80111-3 
Appmx. 60mifi. 



, iai emphasis on 
buns and legs. 
VHS«72333-80n2-3 
Apprax. 60 min. 

SugeffikdRtnilPhos 



5 daily short 

abdominal 

workouts. 

VHS»72333-90 n4-3 
Appfox 45 min, 

Suggoted RMoA Piice 



Focused exercises 
for shapely legs 
and thighs. 
VHS«72333-80l19-3 
Approx. 45 min. 

Suggested Retail Piia 
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Forget Scooby Doo. the Smurf?* and 
other Saturday-mom ing cartoon larc. 
There is more-sophlsricared animation 
brewing in the '90s. and much of it Is com- 
ing from Japan. Spawned by mainstream 
exposure in films, computer and video 
games, comic books and music videos, 
Japanese animation (a.k.a. Japanimation 
or ammc) is hotter than ever 

"For the most part, U.S. animation 
seems to be aimed at people under age 
12," says Carl Matek, president of 
Streamline Pictures. "The animation thai is 
coming out of Japan is geared more toward 
the (len-X audience and older. It contains 
more sophisticated, complex stories." 
"Speed Racer" sideswiped its way onto 



JAPANIMATION RISES TO MAINSTREAM 

CARTOONS AREN'T JUST FOR KIDS ANYMORE, AND ANIME 
ISN'T JUST FOR COMIC COLLECTORS 

BYBREHATWOOD 



television in the '70s. The classic series Is 
still popular and currently is Ix-ing released 
by LIVE Home Video, under its Family 
Home F.ntertainment label, m rwo-epLsode 
videos. 

Now the American public is being 
exposed to a diverse amount of high-tech 



animation fnim the land of the rising sun; 
much of it b aimed at adults and contains 
strong doses of sex and violence. 

"This is a cyclical thing," says Man 
Greenfield, VT of A.D. Vision, Inc.. which 
produces and distributes several anime 
titles, including "New Cuie>' Honey" and 




I or over five years. 
Central Parte Media 
has dominated 
the world of 
Japanese anima- 
tion. No other 
company offers 
our expertise, dis- 
tribution power or dlvei 
log! Reta&ers please contact |anet 
Oavfs at ext. 221. Consumers 
please caH Mangamania 
at 800«626«4277. 
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"Plastic Liiile." 

"At first, there was 'Astro Boy' and 
'Speed Racer'," he sa>'s. "In the '70s, there 
were several 'Star Wars' clones. In the '80s, 
it v^'as 'RoboTech' and 'Voltron.' This has 
all happened before. Every 10 )'cars or so, 
people Stan to look beyond their borders 
to find something different. The difference 
this iimc, however, us that the homc-\ideo 
market has made it possible to present this 
material in its original uncut and unedited 
format. Animation, in general, is in the 
middle of a rcnaLssancc now. The intelli- 
gence level of the scripLs has returned, and 
some very sophisricatcd animation is sur- 
facing." 

John O'Donncll. managing director of 
Central Park Media, says that anime had 
been mostly an underground phenome- 
non in the U.S. until its most recent wave 
of popularity. Central Park Media has 
found success with such Japanimation 
cities as "Project A-Ko" and "Legend Of 
llie Overfiend." 

"There were very few legitimate prtxl- 
uct> available in the U.S.." saysO'Donnell. 
"The market has exploded over the past 
five years. There is an audience out there 
that wants intelligent animation. These are 
not carttx)rLs in the traditional sense." 

The seeds of the anime phenomenon 
were planted in the '80s in comic book 
stores, which often carried the specialized 
animation videotapes alongside imponed 
comic books that showcased the Japanese 
animation sty le. 

"We had to find acceptance in comic 
bt>ok stores first," saj'S Herb Dorfmann, 
president of Orion Home Video, which 
distributes anime home video titles from 
Streamline Pictures, including "Akira," 
"Wicked Cir\" and "Vampire Hunter D." 
"They understood the product more than 
anyone else. It may never become a super- 
maiastrcam genre, but it will always have a 
strong specialized appeal." 

Fans of the genre frequently gather at 
comic hook and sci-fi fanfests. which often 
scre-en japanimation films. In the late '80s, 
such events were one of the few places 
that anime fans could find imported 
Japanimation videos. 

In the early '90s, anime began to find a 
larger audience in the U.S. on the arthousc 
movie circuit, as films like 1990's "Akira" 
and 1 99 I s "Twilight Of The Cock- 




"Spced Ruca " frrl/vJ Jmc JajxintmaiUm i tazf. 

roaches" were given limited theatrical 
releases. 

Further exposure for anime has been 
^ined b>- its integration into several of the 
'90s most popular video games, including 
"Mortal Kombat" and "Samurai Show- 
down." 

In addition, some anime films are gei- 
img exposure on cable through networks 
like Showtime, TNT and the Cartoon 
Network. Ihe Sci-Fi Channel airs a 
Japanimation festival once a year and 
began a weekly anime program, "Saturday 
Morning Anime," in October. Music fans 
also have been exposed to anime in a num- 
ber of recent music videos, including 
recent clips by Michael Jackson. Matthew 
Sweet and KMFDM. 

On the internet, an ongoing forum for 
fans of anime is accessible on Usenet at 
rec.ans. anime. In addition, forums for 
Japanimation have p<^pped up on online 
services like America OnUnc and Genie. 

Central Park Media has been panicipat- 
ing in the internet fan forum since 1990. 
"We schedule live chats with the film 
directors in Japan," says O'Donnell. "We 
also give away posters and other promo- 
tional items to those who participate. 
There" tends lo be a high crovstivcr between 
the longtime computer user and these 
films." 

At retail, anime is no longer sold exclu- 
sively at specially retailers and comic book 
stores. Major retail chains like Tower and 
N'irgin Megastoa- are finding success with 
the sel 1-th rough-priced videi>s. too. 

"It's a cult thing," says Mar\'in 
Gleicher, president of Manga Enter- 
tainmeni. which has released "Macross 
Plus," "Angel Cop" and other titles. "I 
doubt that anime will ever be a mass- 
appeal genre, but it will pick up differeni 
niches of the mass marl«:t through relat- 
ed lifestyles and interests, We tai^et the 
skateboard and surfing consumer, but 
also the computer user. It predominandy 
appeals to the young male audience, but 
it is getting more di^'erse." H 





A.D.VISION IS JAPANESE ANIMATION 

A.D. Vision is the nation's hottest and fastest growing specialist in Japanese 
Animation. We've been releasing only the wildest, coolest, no-holds-barred 
animation for the past few years. To learn more about the Japanese Animation 
Invasion and the films everyone else wants to see, call us now! 



1-800-282-7202 



WORLDWIDE WEB SITE: http://www.advfilms.eom • E-MAIL: salesigad vfilms.com 
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o 1999 ORION HOME VIDEO. 
Al Rigtils Raser>«l 



. .T. 



11 today's speciai-intcresi video compa- 
nies hold one truism close to hean, ii is 
the adage that there is strength in num- 
bers. The presence of one-time titles is Fast 
melting into a barrage of bnmd-namc pro- 
gramming powered h)' longstanding lines, 
logos and licensing opportunities, 

"More and more consumers are creating 
their own \ideo libranes. and a good deal 
of them like the idea of having branded 
programs uiihin their collections," says 
Craig Rclyea. VP of marketing at MOV 
Universal Home Video "If ihe>' are satis- 



LINES, LICENSING AND LOGOS 

ONE-HIT WONDERS GIVE WAY TO SERIES WITH STAYING POWER 

BY CATHERINE APPLEFELD 



fied with one or two tides in a line. ihe>' arc 
more likely to go out and buy the rest of 
them," 

The philosophy of acquiring branded 



programming has become an Integra) 
piece of MCA'Univcrsal, which dustributcs 
such lines as "Shelley Duvall's Bedtime 
Stories." the "Wee Smg" children's collec- 



tion and its most recent branded series, 
"Timmy The Tcxith." Other \idco compa- 
nies, among them PolyGram Video. ABC 
\ idco. CBS Fox \ ideo. New \'ideo Croup. 




Kathy Ireland is back with 2 N[W fitness videos! As a proven sell- 
through success, Kathy knows how to deliver the results retailers 
and consumers are looking for! 

' Kathy Ireland Reach mi Kathy treland Body SpecHks 
feature Kalhy s ocluol daily fitness roulines- 

* Kolliy is a certified fitness profcssionol seen daily on ESPN's Body Shaping. 

* Wojkouls designed for women ond men of oil fitness levek. 

* The Best selling Kathy Ireland Total fitness video now 
available at lower MSRPI - 

OISFIAI OFWNS: 
1 2 OS 24 a fUXM OX COUNTER 

stTuroiMiisi[ifi5i3rxi3.rx2ir 

:KKy3! 1 1233 WEIGHT l3t8S 
24 OR 36 n. l>OWERWING OR FLOOR 
SfTUPDIWNSIONS l4'jr«46,S' 
CASECUB(.25I)9S WEIGHT 29 ItS 
USE PACKS: 10, 20 OS 30 0. SOUO OH ASSORTED 



limeioving 12mniitc mtiim that ellKtivety target 
Itie ofri. burr ond tegs. ' S87I 



fofuj ort flexibility, (wtetl posture. rewtrrrKe 
Unining breoti^ing. oWofTii/w/ i1rer}glher]ing 



INITIAL PREBOOK: NOVEMBER 3,1995 
INITIAL STREET DATE: DECEMBER 3, 199S 
For ordering tall: 803-S48-7300 
FAX: 803-548-3335 
P.O. BOX 7647 CHARLOTTE, NC 28241 

MUUCVUlVCOer DCSIGN UAmiQUIOHtUI^ UlllCHISItfSflVIS 





_S(>nv WcfiJiT (*-IJ,s 'EihhantcJ Tu/fs. " 

Columbia TriStar Home Video. War- 
nerVision and Sony's two video labels, 
have huilt strategics based on reci>gnizable 
prtigramminga.s \\x\\. 

M ABC Video, which canies the tSPN 
logo and a bc\^' of ABC network program- 
ming, branded entertainment has been the 
tnixius operandi from the start "As the 
market has grown, it has been absolutely 
critical to have brand names. By that, 1 
mean a label, a personality, a brand that 
has the consumer's recognition, the con- 
sumer's confidence," Jon Pcisingcr, presi- 
dent of ABC Video, says. 

Ci>nsumcr commitment is the end 
game with branded programming, which 
now spans all genres, from children's and 
documentiU)- to fimcss and sports- "In the 
fitness market, several )VdTs ago )'ou could 
put something out and call it a total body 
workout, and because there weren't many 
of them out there you might have a 
chance." Melissa Berman. senior director 
of marketing, fitness, at WamerVision. 
says. "But nowadays, if you just throw 
sijmething out there, why would anyone 
even look at it without a recognizable 
name?" 

Part of the payoff of evergreen, brand- 
name programming is the greater assur- 
ance of a place on the c\er-shrinking retail 
shelf. 

"It is a given in the industry that retail- 
ers will tell you ihey don't believe in a 
product if you come out with only one or 
two titles," notes john Reina. \T of sales, 
sell-through, at (Columbia TnStar Home 
Video, which distributes National 
Cicographic's documentary and children's 
lines. "They look for coaslstency to build 
upon." 

"We see how cluttered the market is 
nowadays, and clearly our ability to put 
our stake in the ground is going to be a 
function of the products we have." says 
John Ruskin, president and CF.O of 
CBS/Fox Video, which h;is claim to BBC. 
National Basketball .Assn. and National 
Hockey Ixague videos. "We want to haw 
a store within a store, a destination that 
builds coniinuir>'." he says. "We arc creat- 
ing crisper. clearer and more manageable 
POP and PCS materials that a'ally marr\ 
together and extend the brand," 

ABC also has taken a closer kxik at the 
video sleevch and has a-designcd packag- 
mg of its ESPN \1deos so that the logo is 
more prominent. The company also 
makes ample use of the new ABC chil- 
dren's programming logo — a v-arialion of 
ihc traditional logo that features the net- 
work's moniker incorptiratcd in a baseball 
cap — on all of its family fare. "We saw 
immediately the value of bringing that logo 
lo \idco," Pcisinger says. "It Is seen in mil- 
lions of homes every day." 

Ne\'ertheless, Pelsinger warns that com- 
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panics must be careful not to become 
overzcalons wiib a brand name. ABC 
\"idci> thus far has used the ABC News 
logo, fur example, with only a select hand- 
ful ot docunieniarv product. "Pan of ihc 
branding stniicgN' is to be vcr\- sclectiw in 
tcrins of what we put on that brand." 
Peisinger sa>-b. "W'c don't warn to confuse 
the consumer." 

Although most special-interest labels 
generate brand-name programs from out- 
side acquisitions, some have managed to 
build their own brands from scratch, 
W amcrMsion's KidVision subsidiary has 
generated its own brand via the "Real 
Wheels" and "Real Animals'" series, and 
20ih Centur)' Hox Home Hntertainmeni 
has made a mark with its 50-titles-slTiin); 
"Studio Classics'" line. Likewise, Soru 
V\'onder. Sony's iwo-ycar-old famdv 
entertainment line, which cut its teeih 
on brand-name programming from 
NickeliMJeon, has cultivated the animated 
''Hnchanicd Tales" series 

"Tver^ihing we do, whether it is in- 
hoase or through acquisitioiis, Ls branded 
in some way," says Wendy Moss, senior 
\'P of marketing at St>ny Wonder. "Uacli 
brand has its own franchise look. We build 
franchises so chat the)' become bigger than 
life to the consumers." 

Most executives agree that, although 
the acquisition cost often is greater than 
thai of de\'eloping product in-house. ihc 
long-term payoff is worth the price 
"Building a product line in-housc is far 
more volatile." Bill Sondhcim, president oi 
Pol>'Gram Video, saj-s. "It takes a far longer 
time before you start to see the benefits, 
and you have to be willing to swing and 
miss many times bcfoi^ you actually con- 
nect. Branded programming brings a 
quicker return on your investment." 

Hor PolyGram. which has the NFL anti 
Reebok brands as well as a growing toy 
chest of recognizable children's names, 
the solid foundation in brand-name pro- 
gramming was a matter of common sense. 
"Because of our affiliation with the audio 
labels, we have the abilit)' to work closely 
with large mass merchants and sell- 
through-orienied chains," Sondheim says, 
"Our strength is in the ability to deliver 
large quanuties ol prinluct m rapid tash- 
ion, and more mainstream brands are the 
perfect fit for that." 

Although the percentage of singular 
xideo titles is decidedly waning, the one- 
offs are far from totally gone "One-off 
tides have definitely diminished, but there 
is stiil the innrigue at many companies to 
associate with a star propert)' that might be 
a one-time program." Sondheim says. "But 
so much of the marketing and sales effort 
goes into the initial set-up, it seems crimi- 
nal not to be able lo levcrayc it over a 
longer life of several titles. " H 
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CALENDAR 



A tveekty thfthig of trade .fhvwK, cou- 
veiUkms, aivard shows, semijiars, aiid 
other events. Send information to 
Calendar, Biliboard, 1515 Broadway, 
New York, N.Y. 100S6. 

OCTOBER 

Oct. 22-24, Eureptan Oanct Music Connn- 
tion, lolly Hotel Carlton, Amstetdam 011'44-31' 
2154-25187. 

Oct. 22-25, Sixth Conftrence On Intaractive 
Markttini, Camelbacit Inn, Scoltsdale. Ari2. 
Brooke Ortiz, 714-489-8649. 

Oct. 23-Nov. 3, Museum Of Tttovision t Radio 
First Annual Radio Fostival, an eiglit-weel( series 
of seminars and broadcasts, Museum of Television 
& Radio. New ftr*, 212-621-6709. 

Oct 24, The Information Superhichway, din- 
ner and seminar presented by tire Caiifomta Copy- 
ligtit Conference, Spoftsmen's l^ge, Los Angeles. 
818-S48-6783, 

Oct 24, U.S. Performance Ri|ht$ And The 
Unfairness Bill: An Update, presented by the 
National Music Publishers' Assn , Grand Hyatt 
Hotel, New Kbrk. Sharyn McLeod, 212-370-5330. 

Oct. 24-26, East Coast Video Show. Trump Tai 



Mahal, Atlantic City, N.l. Diane Stone, 203-256- 
4700x124, 

Oct, 24-26, REPLItech Asia, Singapore Inter- 
nahonal Convenhon and Exposition Centre, Singa- 
pore. 212-643-0620. 

Oct 25, Pretuntas Basicas De Los Derechos 
De Tus Canciones (Basic Quesbons Atnut Song- 
writers' Rights), presented by the American Latin 
Music Assn. and the Songwriters Guild o1 America, 
SGA office, Los Angeles 213-462-1108. 

Oct 25-28, Philadelphia Music Conference, 
Penn Tower Hotel, Ptiiladelphia 215-426-4109. 

Oct. 26. Fourth Annual Salute To Excellence 
Awards Dinner, in recognition of Blach Radio Month, 
honoring Radio One s CaSiy Hughes, New fcd( Sher- 
aton Hotel 4 Towers, New M. 212-222-9400. 

Oct 26. Dance Music: Who's The Real Star?, 
seminar presented by the New York chapter of 
NARAS, ESSO, New %rt. 212-245-5440. 

Oct 27-29. Soniwriters Expo IB, presented 
by ttie Los Angeles Songwriters Showcase and ttie 
National Academy of Songwriters in conjunction 
with ttie Creativity in America '95 Expo, Universal 
City Hilton, Universal City, Calif 213-467-7823 

Oct 28, Gospel Music — Yesterday, Today, 



Billboard Song Contest 
Seeks New Writing Talent 



NEW YORK— The seventh annual 
Billboard Song Contest is under way 
and making progress in its yearly 
search for unknown songwriting 
talent. 

The competition is open to people 
who have earned less than $5,000 in 
annual income from songwriting in 
the last five years. Judging consists 
of a multitiered screening process, 
whereby several advisory panels 
evaluate songs in the seven major 
categories of popular music: pop, 
rock, country, R&B/rap, Latin, jazz, 
and gospel/contemporary Christian. 

After going through the advisory 
panel stage, a select number of 
songs is submitted to a blue-ribbon 
panel of writer/performers in each 
category. After a winner has been 
chosen from each genre, panel 
chairman Quincy Jones will select 
the $5,000 grand-prize winner from 
among the seven first-place win- 
ners. 

The grand-prize winner and the 
other first-place winners will 
receive a host of career-enhancing 
prizes, including a BMG Music Pub- 
lishing contract, professional sound 
equipment, and Gibson accessory 
packs, guitars, and strings. The top 
500 entrants will get BluBlocker 
sunglasses. 

This year's panel of judges will 
include David Foster, the Moody 
Blues, Vinee Gill, Dionne Warwick, 
Carole Bayer Sager, Michael W. 
Smith, Lou Rawls, the Barrio Broth- 
ers, David Benoit, Andrae Crouch, 
and others to be announced. 

Says multi-Graramy-winning pro- 
ducer/songwriter Foster, who has 
been a judge since the contest's 
inception, "The difference between 
a deserving amateur and successful 
professional is an open door where 
the music can be heard, valued, and 
recognized. The Billboard Song 



Contest leaves open the door of hope 
and opportunity for thousands. 
That's why I've been excited to be a 
part of it from day one." 

To enter, contestants must submit 
their songs on audiotape (one song 
per tape), with typeri or clearly 
written lyric sheets and a $15 entry 
fee per song. 

Entry forms are available through 
Gibson guitar dealers or by sending 
a self-addressed stamped envelope 
to P.O. Box 35346, Tulsa, Okla. 
741.53-0346. For more information, 
call 918-627-0351. 



And The Future, panel, workshops, and perfor- 
mances sponsored by the Chicago chapter of 

NARAS, Christ Apostolic Church, Chicago 312- 

786-1121. 

Oct 28. Computer Technoloo; Distal Music 
Production, And Media Integration, workshop 
presented by Basement Recordings. Brooklyn. N.Y 
GusHinkson, 718-485-7120. 

Oct. 30-31, Creatint Interactive Entertain- 
ment: The Second East Coast Developers Con- 
ference, presented by Alexander & Associates. 
Rihga Royal Hotel, New York 212-684-2333. 

NOVEMBER 

Nov. 1, "Spirit Of Life' Award Gala, honoring 
Allen J. Grubman of Grubman, Indursky, Schindler 
& Goldstein, presented by the Music and Enter- 
tainment Industry Chapter of the City of Hope, Cen- 
tury Plaza Hotel, Los Angeles. Scott Goldman, 213- 
626-4611 x6540. 

Nov 8-10, Billboard Music Video Conference, 
Loews Santa Monica Beach Hotel, Los Angeles. 
212-536-5002. 




People Who Love "People." Lightyear Entertainment and the Disney Channel 
celebrate the release of "People," an animated musical celebrating diversity, at a 
gala at the United Nations in New York. "People" will air on the Disney Channel 
Tuesday (24) in honor of the U N 's 50th anniversary and will be released on 
home video Nov. 14. Pictured, from left, are Douglas Zwick. senior VP of original 
specials and acquired programming, the Disney Channel; Arnold J. Holland, 
president, Lightyear Entertainment; Peabo Bryson and Lea Salonga, who per- 
form the duet "How Wonderful We Are" in the program and on the soundtrack; 
Joshua Greene, producer of the project; and Bruce Rider, senior VP of program- 
ming, the Disney Channel, 



LIFELINES 



BIRTHS 

Girl, D'Nidra Raquelle, to Jeff and 
Darnessa Allen, Aug. 15 in Rich- 
mond, Va. Father is the buyer for 
Digits Inc., a CD retail chain. 

Girl, Kalea Michelle, to Terry and 
Virginia Power, Sept. 22 in Los 
Angeles. Father is executive produc- 
er of Power Films. 

Boy, Tristan, to Holly Knight and 
Michael Whitis Knight, Oct. 10 in 
Coimecticut. Mother is a songwriter 
for artists including Tina Turner, 
Aaron Neville, Rod Stewart, Pat 
Benatar, and Heart. 

Girl, Juliana Suzanne, to Steve and 
Carrie Marcantonio, Oct, 10 in 
Nashville. Father is a freelance 



recording engineer. 

Boy, Grayson Christopher, to Melis- 
sa Greene-Anderson and Pete 
Anderson, Sept. 19 in Philadelphia. 
Mother is VP of Collectables/Gotham 
Distributing in Ardmore, Pa. Father 
is senior VP of sales at Atlantic 
Records. 

MARRIAGES 

Lamonia Brown to Anthony Rah- 

saan, Aug. 31 in Jekyll Island, Ga. 
Bride works in the contract adminis- 
tration department at Sony Music 
International. Groom is associate 
publisher of hip-hop trade magazine 
The Four One One. 

Reid Whitelaw to Susan Turk, 

Sept. 2 in Palm Beach, Fla. Groom is 



GOOD WORKS 



Hi 



lELPING KIDS AGAIN: Saxist 
Kirk Whalum will perform at his sev- 
enth annual concert Oct. 28 to benefit 
the Pasadena (Calif.) Boys and Girls 
Club at the Pasadena Civic Auditori- 
um. He'll be joined by Bob James and 
his daughter, Hilary James; George 
Duke; James Ingram; and Teresa 
James. Tickets, priced at $17.50, 
$22.50, and $35, are available at the 
auditorium. Contact: Lysteria Archie- 
Wilcox at 213-223-5642. 



If ONKLING FETE ACTS: A tribute 
to music industry pioneer Jim Conk- 
ling, hosted by NARAS and its Musi- 
Cares Foundation, is set for Nov. 13 at 
the Beverly Hilton Hotel in Beverly 
Hills, Calif. The event will benefit the 
Alzheimer's Assn. Performers include 
Bob Newhart, John Raitt, Peggy 
Lee, Buck Owens, Mitch Miller, the 
King Sisters, George Greeley, and 
Margaret Whiting. Tim Swift, senior 
VP of Pierre Cossette Productions, is 
producing the event, and Stan IVeberg 



is MC, with music by Ray Anthony & 
His Orchestra. Conkling suffers from 
Alzheimer's Disease and resides in a 
facility in Sacramento, Calif For tick- 
et information, contact Dana Tomar- 
ken at 310-392-3777. 

Mentoring program: nu 

Breed, an organization dedicated to 
assisting deserving artists, will donate 
funds to implement a mentoring pro- 
gram » ith Dream Yard, an organiza- 
tion for disadvantaged j-outh that uses 
art as a tool to spark interest in educa- 
tion. Both groups will host a dinner fol- 
lowed by a grand showcase at Lincoln 
Center in New York April 16, 1996. Con- 
tact Annika Cropper at 21.3-651-9300 
or Susan Burkat at 212-793-9347. 

Music school benefit: The 
101st anniversary of the Third Street 
Music School Settlement in New York 
will be celebrated at a luncheon Nov. 2 
at the Plaza Hotel in New York. The 
Marsalis family of musicians will be 
honored: Ellis, Branford, Wynton, 



Delfeayo, and Jason, along with pianist 
Van Clibum. Co-chairing the e\«nt are 
Don lenner of Columbia Records and 
Guenter Hensler of BMG Classics. The 
settlement serves more than 1,000 stu- 
dents of all ages with instruction in 
music, dance, and art An outreach pro- 
gram provides an additional 1,000 pub- 
lic-school students with music and arts 
training. Proceeds from the event will 
benefit the settlement's scholarship 
fund. Contact: 212-874-5457. 



u 



I JA-FEDERATION FETES: L>Tid.<it 
Sheldon Hamick and Michael Price, 
executive director of the Goodspeed 
Opera House in Connecticut are co-hon- 
orees at UJA-Federation of New York's 
annual Theater Group dinner/dance Nov. 
20 at the Hotel Pierre in New York. Har- 
nick will receivie a special tribute for his 
contributions to the American musical 
theater and to UJA-Federation; Price 
will receive the Lee Guber Lifetime 
Achiev^ement Award. UJA-Federation is 
said to be the largest local philanthrop- 
ic organization in the wDrld. Fbr reser- 
vations or inforraatkjn, call 212-836-1 126. 



an independent record producer and 
president of Brookside Music Corp.. 
an international music licensing 
company. 

Alexis Aubrey to Ric Molina, Sept. 
12 in Vancouver. Bride is marketing 
manager at Island Independent 
Labels. Groom is a guitarist, singer, 

and composer. 

Carol Boothby to Gary Arnold, 

Sept. 30 in Sacramento, Calif Bride 
is director of marketing for Preview 
Machine interactive music stations. 
Groom is merchandise manager for 
music at Best Buy. 

Josie Simoniello to Ron A. Spauld- 
ing, Oct. 7 in North Olmsted, Ohio. 
Bride is former sales rep with Cema 
Distribution in Cleveland. Groom is 
national sales manager for Priority 
Records in Minneapolis. 

DEATHS 

Lee Newman, in her 30s (exact age 
unknown), of malignant melanoma, 
Aug. 4 in Amsterdam. Newman was 
a member of Amsterdam-based 
British techno/ house duo Techno- 
head, which recorded for Roadrun- 
ner/edel Records. 

Crash Morgan, in his 30s (exact age 
unknown), of cause yet to be deter- 
mined, Oct. 6 in Waterloo, Iowa. 
Morgan was drummer for the Sil- 
vertone band Big Sugar Prior to 
joining the band in August, he per- 
formed in a number of Toronto 
bands, most notably ska group the 
Arsenals. Big Sugar was at the 
beginning of a monthlong U.S. tour 
in support of its debut album, "500 
Pounds," when Morgan died; the 
tour will continue with guest drum- 
mer Tony Rabalao of Bass Is Base. 
Morgan is survived by his wife, 
Orsula, and son, Justin. 

Send information to Lifelines, do 
Billboard, 1515 Broadway, Hth 
Floor, New York. N.Y. 10036 within 
six weeks of the event. 
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J3 PAULA COLE 
Harbinfer 



PRODUCER Kevin Mien 
ImacAiVAnwr Brm. 46041 

Featured iu Miotic To My Earn, June 18, 
199i. Original Imago album reutsued by 
Warner Bros. 

^JOCSATRIANI 

PRODUCER Glyn Jonfli 
RilaUvtty 88561 ISOO 

Gifted instrumentalist Joe Satriani joins 
veteran British producer Glyn Johns and 
a crack cast that includes Eric Clapton 
sideman Andy Pair weather- Low and ses- 
sion mavens Nathan East and Manu 
Katch^. Although Satriani — like most 
players of his caliber — has a tendency to 
slip into indulgent solos, he shows con- 
siderable restraint and soulfulness on 
such tunes as "Slow Down Blues" and 
playful vocal number "Look My Way." 
Down-to-earth sound and improvisation- 
al telepathy between the band members 
help to raise album above the level of 
most guitar-idol instrumental records. 

-k SPLENDORA 
In The Grass 

PRODUCER: Gene Holdef 
Koch 7912 

Debut album from this favorite Now 
York-based quintet is a natural for the 
alternative airwaves, borne aloft by mus- 
cular guitars and the razor-sharp vocals 
of Wygal sisters Janet and TVicia. Clev- 
erly augmenting the power-trio lineup 
with violin and cello. Splendora is at its 
most splendid with the throbbing rock 
riffery of "Bee Stung Lips," the t«nse, 
surging strains of "Pollyanna," the awk- 
wardly catchy vocal harmonies of "Shirt 
On," the fuzz-tone fringe of "Sever," and 



SPOTLIGHT 




GREEN DAY 
InsomniK 

PRODUCERS Rot) C»sik) & Gieen Day 
RepriM 46046 

California superstars follow their 
mega-platinum breakthrough album. 
"Dookie," with a similarly raucous 
collection of sped-up power pop with 
a punk edge. Radio stations ranging ' 
from alternative rock to hard rock to 
top 40 again have plenty to work 
with, starting with lead single "Geek 
Stink Breath," a crossover smash on 
the Album Rock TVacks and Modern [ 
Rock TVacks charts. Other hitbound ' 
cuts include "No Pride." "Panic 
Song." "Westbound Sign." and 
"Tightwad Hill." Even at '.iS minutes. 
"Insomniac" is a worthy follow-up to 
one of the most resounding success 
stories of recent years. 



the inscrutably infectious hooks of 
"Cover The River." 

R HUX 
Dduxe 

PRODUCER: Patnenon Huiiley 
Black (MIW9S02 

Former journalist and producer 
Parthenon Huxley resurfaces in P Hux 
with his first album in years, and it wss 
well worth the wait. Huxley sings of 
everyday experiences with gripping 
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BRIAN WILSON/VAN DYKE PARKS 
Onn(e Crate Art 

PRODUCER: V*n Dyke PaiVs 
Wamer Bros. 4M27 

An inspired union of Van Dir'ko I^ks' 
invigorating songcraft and Brian Wil- 
son's ingenious vocal arrangements, 
this music ex'okes a bygone pastoral 
world as captiu^ by California's 1890- 
1920s Plein Air painters. The 12-track 
cathedral of sound also enshrines the 
pop-rock ideals of the two composers, 
who surpass their Four FVeshmeiv^ol- 
Ij'wood film-score influences with their 
own widesereen California creed on 
such <iazz]ing cuts as "San I-Vancisco." 
"Movies Is Magic." and the lop 40-des- 
tined "Summer In Monterey." Make 
room beside "Song Cycle," "Pet 
Sounds," "Sunflower," and "Jump!" for 
a new American pop masterwork. 



momentum in a voice reminiscent of 
Da\id Bowie and Eddie Vedder. not so 
much for its tonal character as for its 
powerful sincerity. His inventive and Ijri- 
cal guitar work is bolstered by Rob Miller 
and Gordon Tbwnsend. the former 
rhythm section from Tommy Conwell & 
the Young Rumblers. The dri\ing "It'll Be 
Alright" should be palatable to album- 
rock radio, as should "Savior," a thickly 
layered epistle to anti-commercialism. 
Contact: 408-394-7176. 
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DEBORAH COX 

PRODUCERS Vjtioiii 
Aristi 1878 1 

Newest diva from the house that gave 
the world Whitney Houston and Tbni 
Braxton debuts with an album of infalli- 
ble pop. R&B. and AC that could easily 
establish her as the next star in that 
vein. Sticking to a proven production 
approach (with such masters as Daryl 
Simmons. Dallas Austin, Keith Thomas, 
and Bab>face working the boards), the 
young singer shines on such tracks as 
top 40 hit "Sentimental," gpoo\y pop 
tunes "WTio Do U Love" (which comes 
with a bonus David Morales remix) and 
"Just Be Good lb Me," and ballads "I'm 
Your Natural Woman" and "Never 
Gonna Break My Heart Again." Cox 
has big shoes to fill, and she slips into 
them with confidence. 



RAP 



► AZ 

Doe Or Die 

PRODUCERS: Vawui 
EMI 32631 

Rapper known as "the \iRualiza" forms 
rubbery lines into vivid rh.ymes about 
diamonds and double'digit hustling. His 
first gold single, "Sugarhill" — which fea- 
tures sugar-voiced soul singer miss- 
jones — is a cushiony, Utopian dream 



that's all about "how life's supposed to 
treat ya." Other plush tracks, including 
"Mo Money Mo Murder" (which features 
Nas), "Born Alone, Die Alone," and the 
title track are more junglistic. They talk 
about the struggle to make it and the 
drastic means by which ghetto dwellers 
survive. 



COUNTRY 



^ MARK CHESNUTT 
Wings 

PRODUCER: Tonv Brtmwi 
Oecca 11261 

If this isn't in the running for album of 
the year. I'll eat Mark Chesnutt's hat. He 
has jielded a gem that's a rarity this 
days: a solid honky-tonk album without 
any weaknesses. Strong songs from Jim 
Lauderdale, Mack Vickery, and Chesnutt 
himself, among others, weave an almost 
seamless bar-room tableau of cheating, 
temptation, seduction, regret, and bro- 
ken hearts. The lead cut 8a>'s it alt: "As 
The Honky Tbnk TVirns." Wonderful 
stuff. 



LATIN 



^ GILBERTO SANTA ROSA 
En Vivo Oesde El Carnegie Hall 

PRODUCER Giiberto Santa Rosa 
Sony 81647 

Double-CD live set captures a muy sim- 
})dtico performance peppered with warm, 
witty momentj* and revered salsero's viva- 
cious vocal improvisations. Sound mix at 
times is shaky (the baritone sax is neariy 
inaudible), but good vibe cannot be 
sjwiled, particularly on Giiberto Santa 
Rosa chestnuts "Sin Voluntad" and "Con- 
ciencia." 




FREDDIE HUBBARD 
MMTC 

PROOUCER BiE ApDte Production 
MuucMaitcn 6S132 

FYeddie Hubbard celebrates the art of 
late jazz greats Thelonius Monk. Miles 
Davis. John Collrane, and Cannonball 
Adderley with an album whose title is 
shorthand for Monk, Miles, IVane, and 
Cannon. The eight tracks include one 
Hufabard-penned theme for each artist, 
plus one famous piece associated with 
each. With a band that includes saxo- 
phonists Vincent Herring and Javon 
Jackson, trombonist Robin Eubanks. 
and pianist Stephen Scott, Hubbard's 
powerful, straight-ahead blowing drives 
such originals as the broad, barreling 
"One Of A Kind" and the elegantly 
funky "One For Cannon." Also includes 
Bob Belden's arrangement of Miles' "All 
Blues," and an embellished chart for 
Coltrane's "Naima" by the Yellowjack- 
ets' Bob Mintzer 

(Continued on next page) 



VITAL REISSUES 



HENRY MANCINI 

The Days Of Wine And Roses 

COMPILATION PRODUCER Paul Willjmi 
RCA 66603 

Late composer Henry Mancini is salut- 
ed with a three-disc retrospective that 
celebrates his unrivaled accomplish- 
menL« in music and film. FVnm the 
unmistakable basslinc of "Peter Gunn" 
to the sw eet melody of "Moon River" 



to the pla>'ful lilt of "The Pink Panther 
Theme." Mancini's music is infallibly 
joyful and infectious. Careful song 
selection, sparkling digital restoration, 
and an informative essay by Mancini 
biogriiphiT Gene Lees put the legacy 
into porspeetive. A fitting tribute to a 
melodic genius whoso 20 (»rammys and 
four Oscars only hint at the scope of 
his talent. 



ELVIS PRESLEY 

Walk A Mite In My Shoes— The Essential '70s 
Masters 

COMPILATION PRODUCERS, tiia Mikael Jcgensen & 
RoEB' S«i">or 
RCA 66670 

The King's waning years admittedly 
pale in comparison to his 'fiOs heyday. 
Consetjuently. this fi%'e-disc compila- 
tion — the la.*t in a trilogj- of RCA Elvis 



boxes — is not musically or commercially 
as compelUng as its predecessors. Nev- 
ertheless, it was assembled with the 
same care a.-* the first two and repre- 
sents a vast impro\'enient over RCA's 
treatment of the KK1« catalog in 
decades past. If nothing more, the Elvis 
'70s box is a neciwsary shelf item for the 
cnmpletist. with some pretty good music 
to boot. 
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if BILL FRISELL KERMIT DR1SC0LL JOEY 

BARON 

Uve 

PRODUCER: Hans Wervii 
Granwvtsion 79504 

Recorded four years ago in Spain, this 
live Bill Frisell trio date spotliKhte 
backing stalwarts Driscoll on bass and 
Baron on drums. Fans of the free-jazz 
(ret man will love his gleeful decon- 
struction of styles gone by, with "Rag," 
the dissonant, metallic romance of 
"Hello Nellie," the gentle throbbing of 
"Strange Meeting," the joyful noise of 
"Crumb," and the keening, vaguely 
Latin melody line of ""When We Go." 
FViaell & Co. cover Sonny Rollins' "No 
Moe" and offer a shimmering, naive ver- 
sion of John Hiatt gem "Have A Little 
Fiith In Me." 



NEW AGE 



^TOMASSANMKUa 
Lcao 

PROOUCER: Tomis San M«utf 
Harada 63034 

Ibmas San Miguel's world-muaic atmos- 
pheres are centered by the rhythms of 
the txalaparta, a percussion instrument 
from his home in the Basque region of 
Spain. It's just a few slabs of wood, 
played by a pair of musicians who bounce 
rhythms back and forth. But it's only one 
of the exotic flavors Miguel works into 
this sometimes haunting, sometimes exu- 
berant music. Accordions weave with 
synthesizers, wood flutes with Gregorian 
chants, and folk dance rhythms with por- 
tentous meditations. Lezao is an original 
and arresting fusion. 

^ JOHN OOAN 
tffrapped In Whrte 

PRODUCf RS: BWff Osliay. John Ooan 
HeartsOf SpK« llOSS 

John Doan plays the harp guitar, a hybrid 
instrument that gives this finger-picker 
extended range and nuance. He brings it 
to bear on Christmas chestnuts and 
breathes new life into musty tunes with 
his pristine, intricate picking, which is 
laced \^ith the delicacy of a snowflake. 
With Nightnoise founder Billy Oskay as 
producer, Doan adds darbuka, harmoni- 
um, toy piano, ukulele, and a host of other 
instrumental arcana that evoke the nostal- 
gic, mystical side of Christmas and leave 
the shopping mall sentimentally behind. 




^ THE SISTERS Of GLORY 
Good N«ws In Hard Thtws 

PROOUCfH kontfef CWien 
Warmr Brai. 45990 

Begun as a one-night showcase of tradi- 



FOR THE RECORD 

Billboard's reitiew of the new Gloria 
Eatefan album, ivhich nm in the Sept. 
SO issue, inadi'ertently appeared 
without the artbtVn tnime. Following 
is hotv the review skoidd haiv read. 



LATIN 



^ GLORIA ESTEFAN 
Abriendo Puertu 

PRODUCERS Emi(ioE«e*afi Jr., Kite Santanbef 
Epic/Sony 672B4 

t 'plifting, holiday-laced album sports 
an appetizing potpourri of Aftxt- 
Caribbean grooves anchored by Colom- 
bian vallenato and cumbia rhythms. 
Jubilant title track is bound for top 10 
of Hot Latin IVacks. but album's indis- 
putable smash is charming seasonal 
ballad "MisAll^." 



tional gospel, largely for industry nota- 
bles packed into a small hotel confer- 
ence room in New York, the Sisters Of 
Glory — Thelma Houston, CeCe Penis- 
ton, Phoebe Snow, Lois Walden, and 
Albertina Walker — have taken time out 
for appearances at Woodstock '94, as 
well as the Vatican, and now bring to 
record the sound and excitement behind 
the buzz. With 16 cuts clocking in at 
more than 68 minutes, "Good News" is 
triumphant reaffirmation for the believ- 
er. For the uninitiated, it's as powerful 
and joyful an introduction as one could 
imagine to a truly bedrock, American 
musical genre. Sing on. sisters. Sing on. 

^ CANDI STATON 
W% Time! 

Producer: Marcus C. Williams 
B«r»eaMntorsaund 9160 

Staton, '70s disco diva of "Young Hearts 
Run FVee" fame, long ago hung up her 
dancing shoes and has been singing for 
the Lord ever since. Her latest offering 
finds her in a smooth contemporary 
urban pocket with strong songs of faith 
and a voice that has only improved with 
time. Standouts include "Mama." which is 
reminiscent of Gladys Knight's soulful 
recastings of Jim Weatherly's classic 
country songs of the early 'TOs, the funky 
but chic "Somebody's Knocking," and the 
subtly smoldering "Rapture Me." Anoth- 
er winner from one of the class acts of 
gospel music. 



WORLD MUSIC 



ic U. SRIVINAS AND MICHAa BROOK 
Dream 

PRODUCER: Mtchjiel Bfooh 
Real Wortd/Caralin* 2352 

Bridging the often distant worlds of 
instrumental virtuosity and studio wiz- 
ardry, guitarist Michael Brook has 
helped craft this bold, beautiful ambient 
ahowcase for Indian electric mandolinist 
II. Srivinas. Brooks' sheets of sound 
enwTap a deep rhythm bed as Srivinas 
lAinds his way dreamily through the dark 
electro-acoustic mix. Infinitely spacious 
and powerful, this music — which fea- 
tures performances by percussion- 
ist/vocalist Nana Vasconcelos and violin- 
ist Nigel Kennedy — grows intoxicating 
with time. 



CLASSICAL 



-k JENNIFER URMORE: WHERE SHALL I FLY 
Jennifer Larmore, OrchMtre de Chambre de Lau- 
sanne, Jesus Lopez-Cobos 

PRODUCER: J»m« MaJlison 
TctdK 96800 

This debut Mozart/Handel aria recital 
disc from a new contender in the lyric 
mezzo sweepstakes should have Cecilia 
Bartoli looking over her shoulder. Lar- 
more's modern, big-opera -house 
approach to the repertoire that Bartoli 
has claimed as her own territory, 
reveals a warmer, more luxurious tone, 
a style that Is dramatic without being 
vulgar. No coy ingenue here: The 
recording goes for blood and guts 
rather than charm, particularly in the 
Handel selections. 

-A- HANDEL Suites For Keytward 
Keith Jarrett 

PRODUCER: ManfrwJ Etchw 
ECM Nn* SwtM 1530 

Long renowned as a peerless jazz impro- 
vises pianist Keith Jarrett has been 
steadily making a rmme for himself as a 
classical player with his well-received 
interpretations of Bach and Shosta- 
kovich. Here he surpasses himself with a 
fluid, soulful reading of several of Han- 
del's keyboard gems. Infrequently 
recorded on piano, this captivating music 
encompasses a world of emotion, which 
Jarrett charts with abundant skill and 
taste. 
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POP 



^ WHITNEY HOUSTON Exhale (Shoop 

ShOOp) 13:24) 
PRODUCER: B^byface 
WRITER. Bsbytace 

PUBLISHERS: ECAF/Sony Songs/FoK Film Music 
Corporation. BUI 

Arista 2S85 (c/a BMGI icjtieiie tingle) 

The theme song to Houston's new movie, 
"Waiting To Exhale," is a surprisingly 
understated shuffle-ballad that sidesteps 
the kind of grandstand drama that pep- 
pered her singles from "The Body- 
guard." The result is a performance rife 
with soul and far more interesting vocal 
colors than all the shrieking can provide. 
The production touch of Babyface is 
unmistakable, and he deserves applause 
for surrounding Houston with silky 
instrumentation and a chorus that quiet- 
ly (and permanently) sinks into the 
brain. You will be hearing this one on 
every possible radio station for months 
to come. 

^ ACE OF BASE It's A Bfautiful Lift 

15 401 

PRODUCERS: Oenniz Pop. Max Martin, Joker 
WRITERS: J BergS'en. J Ballard 
PUBLISHER: Megasong/Careers-BMG. BMI 
Arista 2889 ic/o BMGI (cs&seit« single) 
Sweden's hottest musical export is back in 
action with a jaunty, incredibly catchy lil 
ditty that indulges in Euro-NRG dance 
rhythms while continuing to mine the 
Abba-esque pop melodies that sold mil- 
lions of albums worldwide. Even the act's 
detractors ^^'ill find it impossible to resist 
the sugar-coated confection, with shoul- 
der-shaking percussion and sing-along 
chorus. No signs of sophomore jinx infect- 
ing this first single to the approaching 
album The Bridge." 

^ MELISSA ETHERIDGE Your Uttll 
Secret ti^os* 

PRODUCERS: Hugri Padgham. Meli&sa 
Etheridge 

WRITER M Elherldge 
PUBLISHERS: M.L.E./Altno, ASCAP 
Island 7054 Uasielte imglei 

Etheridge hits the stage rocldn' mighty 
hard on the title cut to her imminent opus. 
Lyrically speaking, there is no de\'iation 
from the yearning, sometimes tortured 
view of love and relationships that fueled 
the singer/songwriter's past hits. Howev- 
er, the music has far sharper teeth this 
time around, given this track's bluesy, 
drum-slapping backbeat and crunchy 
rh>'thm-guitar chords. But worry not. this 
song has a hook that is downright h^^-pnot- 
ic and wholly accessible to the same top 40 
stations that supported "I'm The Only 
One." A real winner. 



TERRV ELLIS Where Ever You Are m lo; 

PROOOCERS: Deorii Ft»tw, Thomas McE'r^jy 

WRITERS: D Fott«r. T McEiroy 

PU^lSHCRS: Two Tun-E NuXSof^EMl-BlKkMODd, 

BMt 

EastWest 93S3 ICo f tcMra> (uiattlf vngmi 

Ingenue from the En Vogue fold makes 
her maiden solo voyage uith a sleek and 
soulful ballad that makes excellent use 
of her limber alto range. ThLs first single 
from the imminent albiun "Southern 
GirP benefits from the production and 
Kongwriting of En Wtgiie navigat^irs 
Denzil Foster and Thomas McEIroy. 
who wisely dress Ellis in music that does 
not cop the act's familiar sound. This will 
give her the chance she deserves to 
prove her chops as an individual stylist 
worthy of widespread approval from 



^ LV. Throw \bur Hands Up (no iimir^ i4iw)) 

PRODUCERS: Maurice "DJ Moe" Thompson, Jay 
Supreme 

WRITERS: L. Saixiers. U. Tmmpson, J. Williams. K. 
Blue. A. Edwards. A. Criss 
PUBLISHERS: T Gi'l/Ufge Varlety/G't Only 
Productioni^Aj Jamatt 9, BMI; Maurice TnompsoiV F«»l n 
Blua'Stofytellet, ASCAP 
Tommy Boy 715 <c*swHe singtel 
After giving listeners a thrill as the guest 
vocalist on Coolio's recent smash "Gangs- 
ta's Paradise." singer L.V is poised to 
enjoy a moment or two under the center- 
stage spotlight with this instantly insinu- 
ating hand-clapper. Bolstered by u little 
deft rappin' science from Naughty By 
Nature's TVeach, L.V proves to be quite 
the party master, wrapping his forceful 
voice around the track's funk-fortified 
wah-wah guitars and wriggling groove 
unth the ease of a seasoned veteran. Pre- 
pare for saturating radio airplay. 

^ MOKENSTEF In The Rain (3:58i 

PRODUCER: Big Ham 
WRITER: Hami, MoKenStef 
PUBLISHER: not listed 

OutBunt/Def Jam 7023 ico PGO) (c«t(«tie ms.\t) 

The recent top 10, gold-selling debut hit 
"He's Mine" is quickly followed by this 
atmospheric, del^htfully harmomous bal- 
lad. Old-school soul nuances abound, from 
the smooth bassline to the ear-catching gui- 
tar and keyboard effects. And the stormin' 
thunderclaps are a kitschy but fun touch. 
This is a no-brainer. The only question is 
how long win it take for this one to reach the 
upper regions of the Hot 100. 

OL' DIRTY BASTARD Rawhide (4 09i 

PRODUCER: The RZA 

WRITERS R Jones, R. Diggs. C. Woods, C Smith 
PUBLISHERS: Wu-Tang/Ramecca, BMI 
Elektra 9380 (cassette smgiel 

ODB Strikes pop gold the third time 
around. After a pair of solo singles that 
gathered respectable sales, widespread 
R&B radio play and bouquets of critical 
roses, the quirky rapper unleashes a 
potential pop smash from his massive 
debut album, "Return Tb The 36 Cham- 
bers: The Dirty Version." No one out 
there right now is ser\ing the rh>Tnes this 
clever or with this much personality — a 
fact that is going to pay off like crazy 
within seconds. Jump on the bandwagon 
early. 

^ PRETENDERS Sense Of Ptjrpose o sd 

PRODUCER. Stephen Slre«I 

WRITER: C. Hynde 

PUBLISHER: not listed 

Warner Bras. 7890 (catttTi* sinsiel 

In a marvelous pre\new of the forthcom- 
ing live acoustic album "The Isle Of View," 
the Pretenders approach their esteemed 
1990 power ballad in a deeply moving ren- 
dition (with chamber-st>ied accompani- 
ment from the Duke Quartet) that is cen- 
tered around Chrissie Hynde's startlingly 
vulnerable vocals. Hynde and company 
weave a powerful fipell that accents the 
song's poetic strength, and pop, modern 
rock, album rock, and AC programmers 
will be captivated by the magnetism of 



both programmers and consumers. 
TATJANA Santa Maria ta) 

PRODUCERS Slock & AflWn 
WRITERS Roesne*. Johansen. Stock, Artfcen 
PUBLiSHERS. EMI &e;ma!iy/Wiha SbxVBMGf'Stda 
Sor^g&love This Songs 

REMIXERS- Poto ScHitum. Hatty Ola, MolHus Loop 
AvM Croup/Critique 15560 Icc BMG) (i:? incn tin^i 
The Euro-KRG dance music invasion of 
stateside pop radio airwaves continues 
with the onset of this riotous anthem, 
which has already connected with kids 
everywhere else in the world. If you look 
beyond the "ya dont slop" rap cliches in 
the verses, you will encounter a wonder- 
fully peppy, sing-aiong chorus that is 
impossible t« shake from Uie brain. For 
immediate play at top 40 and crossover 
radio stations. 



this potential smash. 
UB40 Klniston Town i3 46» 

PRODUCERS UB40 
WRITER; K. Patrick 
PUBLISHERS: G«mro<VEmt>assy, BMI 
Virgin 11053 ic/o C«ma) (cassette imgie) 
Never mind that this song was originally 
recorded five years ago for UB40's 
"Labour Of Love 11" opus. The palpita- 
tions of this track's pleasant, pop-splashed 
reggae beat will still fit nicely into the 
choosiest of today's top 40 radio playliste. 
Cue it up! 

12 GAUGE Shake It 'Round And 'Round n as) 

PRODUCER: DJ Magic Mike 
WRITERS J. Pmkney, R. Gordon, Li'l Papp 
PUBLiSHERS: Fiasfcff/Cash Money Brothers/Songs 
or All NationyAllAm, BMI 

Street Llf«/Scottl Bret. 78049 t&o BMG) (cassette 

l.ngH) 

The man who previously exposed the 
world to the "Dunkee Butt" teams up with 
one of the pioneers of bass music for this 
disorienting dance inducer. 12 Gauge and 
DJ Magic Mike are an indestructible duo 
on a mission for maximum rump bumpin'. 
The supersonic bass beats and rapid vocal 
chants are up to the caliber of other 
recent booty anthems. Rock that rump! 



R & B 



^ J0DEC1 Love U 4 Life I4i57) 

PRODUCER: DtVanle 

WRITER: DeVanle 

PUBLISHER: not listed 

Uptown 3523 Ic^o Un.) (cassette single) 

Follow-up to the gold-selling "FVeek'n 
You" is more of the act's patented, groin- 
grinding hip-hofVsoul — just try to walk 
away from that winding bassline without a 
sweated brow. This time, though, the lyri- 
cal vibe is somewhat more romantic than 
carnal — a move that better befits the act's 
smooth harmonic flow. Instant action at 
R&B and pop radio is assured. 

NUniN' NYCE Nasty Girl o as) 

PRODUCER: Mr. Lee 
WRITER: Prmce 

PUBLISHERS: GirlsongVWarner Bros , ASCAP 
Pock«lDwn/Jjv« 42327 (c/o BMG) Icassetle single} 

Female vocal act continues to work toward 
a long-deser\'ed multiformat hit with a 
playful cover of Vanity's Prince-penned 
po|VR&B hit. The track comes in two radi- 
cally different versions. The album cut has 
a TLC-like hip-hop flavor, while the single 
mix races with a house-spiked dance 
bassline. Both work extremely well, 
though odds are that R&B radio will 
choose to spend most of its time with the 
downtempo version. 



COUNTRY 



^ KEITH WHITLEY Whcrrvtr You Art 
Tonight (3 19) 

PRODUCERS: Steve Lindsey. Benny Quinrt 
WRITERS: K Whitley, G. Nicholion, D. Cook 
PUBLISHERS: Sony Tree. BMI; Sony Ctos» Keys/Pour 
Sons, ASCAP 

BNA 64424 iao BMC) <7-inch singia) 

As the title cut from Whitley's forthcom- 
ing posthumous collection, this beautilid 
ballad serves as a haunting reminder of 
Just how much country music lost when 
Whitley died in 1988. The producers wise- 
ly avoid bells and whistles in the produc- 
tion, letting Whitley's afl'ecting vocals 
carry the emotion of the song. The lyric 
about a lonely DJ remembering a favorite 
caller and sending one out to her wherev- 
er she may be sounds tailor-made for 
country airwaves. New Keith Whitley 
songB for radio shoidd be cause for the 
whole indiuitry to rejoice. 

^ WADE HAYES What I Meant To Say 0:i9) 

PRODUCER: Don Cook 

WRITERS: D CooK, S. Hogin. i McBrifle PUO- 
LlSHERS.Sony TieeyKaty's RaintMw, BMt; Sony 
Cross Keys/Mill Village. ASCAP 
Columbil 78067 (c/o Sony) l7-tncri single) 

A slow and pretty ballad from Hayes' out- 
standing debut album, "Old Enough To 
Know Better," that should easily continue 

(ConUnued on next page) 
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his unnning streak at country radio. Ait 
good as Hayes sounds on an uptempo, this 
ballad is further proof that he can slow it 
way down and still deUver the goods with 
warmth and style. 

^ TERRI CLARK When Boy Meets Girl o oi) 

PRODUCERS: Keiin Stegall, Chns Waters 
WRITERS: T. Shapiro, T. Clark, C, Waters 
PUBLISHERS Great Cumb«rland/OiamonO 
Struck/Tom Shapiro/Sony Tree. BMt 
M«rcuryl02 Ic/O PolyGrt<nJ (CD promo) 

On the heels of her top five debut single, 
"Better Things To Do," country's female 
hat act comes out of the chute again with a 
song about the changes brought about in a 
young man's life "when boy meets girl." 
Clark's gutsy twang and the sharp pro- 
duction prowess of Keith Stegall and 
Chris Waters makes this a solid follow-up 
and another potential smash for Clark. 

* HELEN DARLING I Haven't Found It Yet 

13 29) 

PRODUCERS: Mark Wright. M^c^^»e^ Omartian 
WRITERS: H Darlinc, C Jones 
PUBLISHERS; Great Cum berlanO/Fugue/Li tile Chatter- 
bo*. BMI 

Oecca 5S129 (7-<iKr^ vn^t) 
It is easy to see why Garth Brooks phoned 
this lady and declared himself a fan after 
hearing her on a demo. She has a rich and 
distinctive voice that perfectly suited to 
deliver the complex emotions swirling 
through this exceptional ballad. Written 
by Darling and Chuck Jones, the song 
explores the pain of lost love and con- 
cludes. "There's bound to be a Im'e with- 
out regret, but I haven't found it yet" 
Great song, great singer. 



DANCE 



^ DAPHNE I Found It (7 30) 

PRODUCER: David Anthony 
WRITER not listed 
PUBLISHER, not listed 
REMIXERS; David Anitiony, J Phillipe 
Mail 2030 I12-nci> smste) 

Lovely Latina will easily maintain the 
broad base of support she has built in the 
clubs with this wickedly catchy deep- 
house music anthem. Teaming her with 
producer Da\id Anthony was clearly a 
wise decision. For proof, check out the 
soulful vocal edge he brings out of her A 
double pack of remixes assures action at a 
variety of club formats, though nothing 
comes close to topping the high-octane 
original mbc. The next step for Daphne 
should be an album that allows her to 
truly stretch out and explore. Contact: 
212-213-9800. 

ZION TRAIN Dance For Your Life U:i9] 

PRODUCERS- Zian Tram 
WRITERS: Cod. Tench. Perch 
PUBLISHER not 
Mesa 2256 (12 men single) 

U.K. groove collective cooks up a strange 
but appetizing brew of trance, hi-NRG, 
ragga-dub, and ska rhythms for this most- 
ly instrumental dish. Amid the barrage of 
keyboard blips and beeps is a mantra-like 
hook that subversively seeps into the 
brain, while the thin but rubbery bassline 
wraps around the spine. Strictly for the 
adventurous clubhead. 



ROCK TRACKS 



^ SMASHING PUMPKINS Bullet With But- 
terfly Wings («:ie) 

PRODUCERS: Flood. Alan Moulder, Billy Corgsn 
WRITER B C0fB«i 

PUBLISHERS: Chrysalls/Cindertul. BMI 
Virgin 11040 (Oo Cemjl (CD promo) 

Lead singer Billy Corgan lets loose a com- 
pletely crazed vocal performance on this 
deranged rocker — which is easily among 
the best singles of the year. The energetic 
approach is entirely appropriate, especial- 
ly considering that the vocals cry: 
"Despite all my rage, I am still just a rat 
in a cage." Devastatingly good rock that 
previews the band's fortiicoming "Mellon 
CoUie And The Infinite Sadness." 

SELF Cannon i4 on 

PRODUCER Matt Manaffey 
WRITER M MahaKey 

PUBLISHERS: Release the Krakken/Spongebatn 
Spon(«b*lh/Zoe 17180 wo bmg) (CO (ko^oi 

FVom the opening sampled sounds of noisy 
static to the reserved rock climax, this 



band's debut track is a dead-center hit. A 
stop-start guitar hook sputters over a 
shaky bassline, as fiery vocals move in for 
the kill. From the album "Subliminal Plas- 
tic Moti/es." 

POUNDCAKE Kick Tha Can (no liming lisiedi 

PRODUCER: Jon Lupfer 

WRITERS Poundcake 

PUBLISH£R: Throws LIhe A Girl. ASCAP 

Q Division 01 (7-incn s.nsie) 

This Beaton trio bonds blazing guitar riffs 
and harmonious vocals into a jolt of 
melodic pop merriment. Kind coolness 
and unusual sonic nonsense reside 
between these indie grooves. Be sure to 
investigate the mellow flip side, "Alger- 
non." Contact: 617-542-0081. 




^ FOURPLAY The Closer I Get To You 



(3 69) 

PRODUCERS: Fourplay 
WRITERS J Mtume. R, Lucas 
PUBLISHERS Scarab/Enjign, BMI 
Warner aroi. 7752 (CD i.ngiei 

Fourplay emits a healthy dose of heart 
and soul on this heavenly remake of the 
1978 classic duet by Roberta Flack and 
Donny Hathaway. A soothing female vocal 
trades lead duties with a hearty male 
vocal. From the album "Elbcir." 



RAP 



ME & MY COUSIN Red Carpet i3 34) 

PRODUCER. 101 listed 
WRITER: not listed 
PUBLISHER not liUcd 
Priority 50916 ICD imgie) 

Me & My Cousin kick forth a straightfor- 
ward hip-hop jam that combines a gangsta 
groove with a creeping bassline. Rap radio 
programmers who are seeking a return to 
the simplistic styles of the old school should 
quickly climb aboard. 



TAKE IT UKEAMAN 
By Genge O'Dowd and Spencer Brifht 

HvpeiCoihnt 

During his raid-'SOs reign as the 
gender-bending leader of Culture 
Club, Boy George's every move- 
ment was documented by a salivat- 
ing army of gossip columnists. 
Even in the midst of the turmoil 
that followed revelations of his 
heroin addiction, the singer born 
under the surname O'Dowd rarely 
failed to sling a saucy quote or two. 
The problem is that the soundbite 
driven world of tabloids rarely 
attempted to deepen his remarks 
with any real insight into the moti- 
vating factors surrounding his 



BOY 




MAN 



HOME 
VIDEO 

EDITED BY CATHERINE APPLEFELD 

MUSIC 



MARSALIS ON MUSIC 

Sony Classical FiIti & Video 
31 minutes each, $19.98 each 
Jazz sax stylist and composer Wj-nton 
Marsalis brings his music knowledge 
and one-of-a-kind stage presence to the 
masses via this new PBS series, which 
hits retail just after its television airing 
this month. In a similar fashion to 
Leonard Bernstein's classical music edu- 
cational series "Young People's Con- 
certs," Marsalis lends his personal touch 
to "Why Toes Tap," the series' rhythm 
section; "Listening For Clues," a lesson 
in form; "Sousa To Satchmo," a 
Marsalis-narrated history of the jazz 
band; and "Tackling The Monster," his 
words of wisdom about practicing. Com- 
plementary book and audiobook also arc 
available. 



CHILDREN'S 



PEOPLE 

Lightysar Enterlainmeni 
54 minutes, $12.95 

Uniquely wonderful program brings the 
true sentiment behind "It's A Small 
World" home via a swirl of animation 
shorts that takes Wewers from the New 
York apartment of a young girl and her 
grandfather to a variety of remote places. 
A contagious celebration of the differ- 



comments and actions. "Take It 
Like A Man" bluntly fills in the 
blanks. 

Written by O'Dowd with 
Britain's up-and-coming Bright, 
the book traces the singer's life 
from his working-class childhood 
through an adolescence of awak- 
ening homosexuality, wicked 
nightlife, and eventual pop star- 
dom. Far from a softball exercise 
in vanity or revisionist history, 
"Take It Like A Man" shows the 
therapy-enlightened O'Dowd bal- 
ancing humorous and sometimes 
heartwarming anecdotes with 
unflinching details of his more 
unflattering moments — including 
his first experience with heroin 
and the toll his drug-induced 
actions took on friends and col- 
leagues. 

"In Culture Club, I had it really 
easily," he says. "I didn't have to 
work very hard at it. I got really 
successful, and then fell down this 
big hole. Next, I had to work my 
way back up in various ways. I feel 
like I'm on an even keel now." 

Dirt-starved voyeurs will find 
"Take It Like A Man" more than 
satisfying, though it really should 
be absorbed as more than a public 
purging by yet another star who 
momentarily fell from grace. The 
results of O'Dowd's honest self- 
exploration are often inspiring and 
empowering. 

LARKY FLICK 



ences and likenesses of our earth's inhabi- 
tants, "People" is based on the picture 
book by Peter Spier and comprises 10 dis- 
tinct music videos featuring original 
songs by such artists as Peabo Bryson, 
Heavy I)., Al Jarreau, Chaka Kahn, Dave 
Koz, Sounds Of Blackness, Vanessa 
Williams, and more. Like the few truly 
poignant, well -delivered children's pro- 
grams, this will give adults watching plen- 
ty of reason to smile as well. (Contact; 
212-563-»610) 

THE ADVENTURES OF TOM ft HUCK 

C«lebrlty/Ju5t For Kids Home Video 
105 minutes, $19.95 

A stylized, animated reading of the Mark 
Twain gem, Celebrity/JFK's latest fea- 
ture-length video is a bit like a river jour- 
ney itaelt There are swells of excitement 
and a few bursts of comedy, but for the 
most part the program meanders around 
the adventures of Tom Sawj-er and Huck 
Finn, much like a raft navigating calm 
waters day after day. I-Yom Aunt Rally's 
house in Missouri to the caves near the 
infamous Injun Joe's camp, the protago- 
nists stick pretty much to the script in this 
version, which is an adequate introduction 
to the classic Btor>' 

X MEN: THE PHOENIX SAGA, PARTS 3 5 

fty/Jnm VkJco 

70 minute*, $14.95 

All three concluding chapters in the 
"Phoenix Saga" adventure blast onto 
home video on one cassette in this latest 
"X-Men" incarnation. As is par for the 
course, the plot concerns an intense bat- 
tle between evil forces and the ultimate 
good represented by the X-Men. This 
time, an invisible psychic force called the 
Phoenix vsreaks havoc among the clan 
and causes more than a few family feuds. 
The Marvel Comics series is in its fifth 
TV season and growing strong, and uith 
three stories in one video (the 10th in the 
shelf series) this offers fans more bang 
for the buck than some of the previous 
releases. 



HEALTH & FITNESS 



SENSIBLE SUSTENANCE: MACROBIOTtC 
CUISINE 

PaiVTsrs In Markelifig Fof M«l.a 
50 mmiites, $19.95 

First in a new macrobiotic cooking 
series from chef Trena Barnes Helms, 
"Sensible Sustenance" focuses on food 
with a Southern flair After inviting 
viewers into her kitchen, the South 
Carolina-born Helms creates a cornu- 
copia of dishes devoid of meat, dairy, 
sugar, and chemicals. The basis of her 
diet is whole grains, vegetables, and 
fruit, all balanced to promote energy 
and alleviate stress. Although tradi- 
tional macrobiotic diets continue to 
receive mixed reports from physicians, 
consumers who follow the macrobiotic 
lifestyle and are intrigued by its possi- 
bilities will want to check out this 
video, which includes ample demon- 
strations and recipe ingredient lists 
follovking each dish. (Contact: 808-799- 
1600) 



AUDIO 
BOOKS 

EDITED BY TRUDI MILLER ROSENBLUM 



I AM SPOCK 

By Leonard NImoy 

Read by the author 

Nova Audiobookt (a dlvtston of Brillianet 

Corp.) 

4 hours (abridctd), $24.95. 

This highly entertaining autobiography 
will appeal to both the diehard "Star 
TVek" fan and the casual viewer of the 
show. Nimoy comes across as intelli- 
gent, articulate, and immensely likable 
as he relates his life and involvement 
with "Star TVek" and other projects 
(such as directing the hit film "Three 
Men And A Baby"). He is frank in 



recalling tensions between cast mem- 
bers and disagreements with WTiters, 
and he speaks thoughtfully about the 
continuing appeal of "Star Trek" and 
the profound effect Spock has had on 
his own personality. (He often has 
"conversations" with Spock when try- 
ing to work out problems.) Nimoy's 
reading is intimate and conversational, 
as though he were speaking to the lis- 
tener in person: there's a wry chuckle 
in his voice as he recalls William Shat- 
ner's backstage practical jokes, and 
there's pride as he remembers "Star 
Trek's" socially relevant episodes. In 
the show's third season. Paramount 
bigwigs decided the show was "too 
cerebral," and the quality took a sharp 
nose dive; one can almost see Nimoy 
wince as he ruefully recalls such 
episodes as "Spock's Brain," in which 
scantily-clad space bimbos steal the 
Vulcan's brain to run their computer. 
He also discusses the "Star IVek" 
movies (two of which he directed) and 
provides a fascinating look at how each 
movie was created and why they varied 
greatly in quality. 



ENTER* 
AOTIVE 

EDITED BY MARItVM A GUirN 



SCHOOLHOUSE ROCK: GRAMMAR ROCK 
Creative Wonders 

Hybrid PC/Macintosh CD-ROM. S39 95 excwcted 
retail 

Maybe we can't define one anymore, but 
who among us can't still sing "Conjunc- 
tion Junction" with gusto? The "School- 
house Rock" educational classics, about 
as hip as it ever got before 9 a.m. on a 
Saturday morning, reach out to touch a 
new generation of children in the form 
of this first in a planned series of four 
CD-ROMs incorporating the original 
animated music video footage. In 
"Grammar Rock," nine full music videos 
are wrapped up in a broader educational 
package, which includes 19 different 
learning activities set within the shops 
and buildings on the navigable Hudson 
Street. Successful completion of the 
game-like exercises earns children 
tokens, which can be used to play some 
pure-fun arcade games, and also earns 
them check marks on the parent-friend- 
ly progress report. With the newly 
issued videotape version of the "School- 
house Rock" series already nearing 1 
million units sold, and with each of 
those carrying a pre-program trailer for 
the CD-ROM, this rich and playful title 
has a lot more than nostalgia going for 
it — but don't discount that selling point 
by any means. 

HOLLYWOOD 
Theatrix Interactive 

Hytf.fl PC/Macintosh CD-ROM. eiipecled teWil »40 

So-called "children's product" contin- 
ues to leave some of the biggest foot- 
prints in the multimedia landscape. 
Witness the totally hip and should-bc 
hot "Hollj'wood," which is aimed at 
kids 9 and up but promises to also 
appeal to those adults who find it. A 
spinoff of a growing "make your own" 
CD-ROM genre (which to date includes 
cartoons, comic books, and fairy tales), 
"Hollywood" lets users create their 
own full-length films or short skits on a 
level not before seen in these types of 
products. One key here is a new "text 
to speech" technology, which has the 
customizable library of on-screen ani- 
mated characters actually "speaking" 
dialog written for them. While would- 
be screenwriters can stretch the limita- 
tions of a defmed library of characters 
and sets through creative mixing and 
matching, younger children can follow 
an easy-to-use template to help them 
get up and running quickly. A star is 
born. 



PRINT 
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Call Jeff Serrette NY State ■ 212-536-5174 
Billboard Classified -ISIS Broadway 
New York, NY 10036 

FAX YOUR AD 

212-536-5055 



CALL TOLL FREE: 1-800-223-7524 

Regular Classified: S5.20 per word, minimum order: S10S.Q0 
DISPLAY CLASSIFIED: 
I " -1 Issue SI 46.00 PER 

1"- 3 Issues 134.00 PER 

1"-13lssues 127.00 PER 

1"' 26 Issues 119.00PER 
I " - 52 Issues REVERSE ADVERTISEMENTS: $18.75 98.00 PER 
POSITION WANTED: S70.00 PER COLUMN INCH 
BOX NUMBER: S2a.00,t1ADIO HELP WANTED: S85.00 PER INCH 
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE 



**REAL ESTATE TO THE STARS** 
For Real Estate information call Susan Mazo 
In NY (212) 536-5173 

Real Estate To The Stars 
$70.00 per inch 

ALL MAJOR CREDIT CARDS ACCEPTED 
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SERVICES 




FOR SALE 
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PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 



midkxSStIiiums 

IMh-USMh. 




a BASF 



3M 



AMPEX 



«>TDK 



maxell 



SONY 



SHATS 



ON CASSCnE PRIKTING - PfitNTED LABELS & J CAKDS SHRf^K WRAPPNG 



CALL FOR ~ 764 5lh Avenue, Brooklyn, ^4ew Yo«k 11232 
OUR FREE t In New YoA Telephone: (7181 369-8273 

CATALOG m 24 Hour Fox: (7181 369-827S >««>dB«.««&«>h.>«. 



TOLL FREE 1-800-538-2336 



CD-Audio or CD-ROM 




750 



From your CD Master 

& label film. 



Also, BEST raiCE 8 SERVICE in the industry for 
Complete. Retail-Ready Packages - CD S Cassettes! 

CALL rOR OUR CATALOB! 

PBS iSgga gm 1-800-455-8555 

75 Vartck Street. New Yorll, NY 10013 • FAX (212) 966-0456 



COMPACT DISCS • 890 EACH 



|B\jN( (rom your C D no^ maatmr and lobj poMliww) nunjimm 1000 

Complsl* CD and GnMHe PockogM Available in quonlUies of 250/500/1000 

1 -800-874-4174 

CAU. FOR A QUOTE 
Digiid Miring Syilnm • Digad Aiidn Diplkiilia^ 

NATIONAL TAPtfpISC 

1110-4801 Avenue North • MMtrvMe. TA'STZOS 




r> /cr <o <!> 




METAL PARTS - LACQUER MASTER 
TWO COLOR LABELS 

WHITE JACKETS W/HOLE ' ^ .. 

WHITE INNER SLEEVE 

TEST PRESSINGS - SHRINK WRAP 



SOO - 7" VimiTM. ^S'S S599.0CI 

MASTERING - PROCESSING - TESTS - 2-COLOR LABELS 

WHITE SLEEVE • QUICK TURN AROUND REORDER - S269.00 



Ralnbo Records and Cassettes 

I7i8 Berkeley StrHl. Sania Monig. 0 90404 • |]I0| 8}9-i'i;6 • Fax |ilO| 8?8-8;6S 



GLOSSY PHOTOS 

In Quantum 
BiW SxlO's from 27 cents 
Color from 70 cents 

J« Phok Sankc ISAcMemy H« M BdgMoii Mt 0Z135 
Call 1-8aO-252-4JET 




fiPB 



DISTRIBUTION 
& PROMOTION 

Serving domestic and gbbal marketa 
for major and Independent labeb. 
(310) 306-420S 

■117 Manchesler Blvd , Suite 162 
Playa Del Ray. CalUornIa 90293 



^^^^ 



►X,000 CDs O 
ooo CASSETTES 



FREE CATALOG 

FREE DIGITAL BIN DEMO < 
CALL t-aoo-g§§-727t " 



1000 $899 

DIGITAL BIN DUPLICATION 
CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 

FREE REFERENCE CD 

PACKAGES INCLUDE: DIGrTAL MASTER & 
TEST • PROFESSIONALLY DUPLICATED 
CASSETTES OR CD'S • FULLY PACKED 
• PRINTED INSERTS (FIROU CUSTOMER'S FILM} 

GUARANTEED QUALITY 
(800) 423-2936 • FAX (818) 569-3718 

015W ISABEL STREET. BURBANK.CA 91506 



niriTQi Ct^orc 
uiOi I nu ruKLC 



212-333-5953 

E-Mail: digitalforce@morebbs.coiii 



TOTAL CD. CD-ROM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 



The Power of Excellence 



330 WEST 58lh ST, NY, NY 10019 



PROMOTION 

National promotion, distribution and 
marketing of ttie highest calilMr. In 
buainass 2S-I' years. 
MCI MCOADS, INC. 
4721 Troisdale Of. Naslwlle, TN 37220 
(615)833-2052 • Fax (615)833-2101 
1C00)737-9TM 



LEASE FOR SALE 

In Major Western Natsau County Strip 
Mall (wltli malar anchor stores). For tita 
ot records, tapes, CD's etc. Reply To: 

Art file Cempany, 
45-45 B. Austin Bl>d.- SuKa 124 
Islaad Parte, NY 11558 



SPANISH CUTOUTS 

Lar^e Selection of Cassettes & CD's 

Custom Prepacks Avariatile 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept S 
Miami. HorK3a33166 
PH; 305-591-2188 • FAX: 305-691-7210 
PeALERSOWLY 



VIDEOS •AUDIO cassettes/CDs 

COMPUTER SOFTWARE 



Thousands of Titles! 
Call for Catalog 
Contact Ext. 300 
(800) 486-6782 
FA X (803)548-3335 



Colored Jeweli • Jewel Bom 

,#^*i\CD Blisccn • Security Pacluiglii( 
^O^i^X Plasilc Sleew • Price Guns 
Mailers • Divideni ' Norclcoi 

The Jewclmusler Packjtf^ini; Syslcm 
Rciail-k«l shfiiikwrapping. Docs CDi. Video* 
casseitcs. LP's, posters A more...only $189.95! 
Indict • Bodgcli • NoweJliet • Acceisonct • BUnk 'hpe 

PerTormance Dial's. 

2 Dak St. New BpiMnMCK nu OBS0 1 



Campus Records | 



■khdkulf DiMnbuiur 



LakM.N^ mil 

1^18)763 6698 ^ 
1^161 7B3 6'M FAX • 
(j'nifuf Bltnd of lndep€narni aid 
Majof Label Chifoyn o>t4 Oytniack' J 



for 



Buy direct and save' While other people are 
raising their prices, we are slasning ours Major 
latwl CD's, cassettes and LP's as low as 50C 
Your choice from the most extensive listings 
available. For free catalog call (609) 890-6000 
fAX: (609) 890-0247 or write 
SCORPIO MUSIC. INC. 
P,0. BOX A 
TRENTON. NJ 08691-0020 



PROFESSIONAL 
SERVICES 



ACCESSORIES 



smil l>lMo 



• CD. Cassette • Video Duplication 
• Full Graphics 



CALL FOR OUR BROCHURE 

1-800-737-7624 



lmniW}jlla'iflm(in^^ 



QU>\i_i"rv 



FREE CATUOGUC or SKCIAt QUOTE C*Ll 
AUGNID AUDIO 1 80O 869 6561 
or718.78«-6969 f-M 718 499 ■ 0421 

■,-4,l,MIW.l.W;ll^«1IUIi = 



CUSTOM COMPACT DISCS 

Affordable single copy CDs starting at 
S35. Write, call or fax for information. 

46 PRODUCTIONS 

42W557 Hawk Circle, St Charles, IL 60175 
TEL (800) 850 5423 
FAX (800) 203 1725 



PRO SING Karaoke 

!^'\ FiccCntiiloq World starqosl 
ft^Aj selection AllBrandsolenuipinenl 
|f^B» CO*G LDs VociiElimioalors 
l^p^ myf ^ Players Speakers Mics 
ifci-TiiCrj* CSPPO BOX 1106 
BPT-^VIBB Bridgeview IL60455 
PlJ^i»73|^ 1-800 000 8466 



Songs Wanted 
Call: 
•l-(672)3 4444 3 
-F (672) 3 4444 4 
-l-(672)3 4444 5 
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HELP WANTED 



HELP WANTED 



FIXTURES 



VIRGIN MEGASTORE 




MIEISIQRI 



CAREER OPPORTUNITIES 

Virgin Hegas[ore, the world's premier entertainmen; retailer anrtouncei the 
Grand Optning of the New Yorlt Times Square Migaitore in March 1996. The 
7S,000 sq. foot Megajtore will be the largest entcrtainmenc store in th« 
world stocking the largest selection of CDs, cassenes, singles, videos, laserdisa, 
multi-media and speoality books. Immediate openings are now available for: 

GENERAL fiANAGER Ovenees the entire Megasiore operation, and all store 

management S staff. 
ASST. MANAGER-MUSIC A ASST. MAMAGER-NON MUSIC PRODUCT 

Reporting to the G.N. - oversees all personnel, opcations, purchasing and 
merchandising of their respective departments, liaison to all indust^ 
conucis. 

ASST. MANAGER-ADMINISTRATION KeportS 10 j.H. - responsible for all 
Store Adminutration. including Cash Office. Shipping S Receiving, Loss 
Prevention and outside non industry vendors. 

PRODUCT BUYERS (Speualiiing in Music. Sp«aalty Husic, Singles. Videos & 
Laserdiscs, Multi-Media S Books) 

LOSS PREVENTION MANAGER A SHIPPING/RECEIVING MANAGER 

POSITION AVAILABLE IN LA. CORPORATE OFFICE 

HIS MANAGER Reports to the VP Finance, responsible for start-up 
orjganiiabon of a newly established MIS dept Oversees the development 
and support of the chain's networked inveniorv/POS S)fstem. Minimum S 
yean experience in related reuil industry prel?rred. 

Qualiried management ar>d bupng candidates will have a minimum of 2 years 
successful work experience within the position for which they are applying. All 
candidates will possess excellent communications and interpersonal skills, and 
will be self-motivated, positive team leaders. Ability to relocate a plus. 
Availability to attend a personal interview in Los Angeles or Mew York is 
mandatory. Virgin Megaslores offer a comprehensive salary and benefits package. 

Send Rtumc, talary history and saUry requirements (mandatory for 
consideration) in confidence to: Virgin Retail Group, Attn. HR-BB 1 020, 
8912 Burton Way, BcveHy Hills. California 902 1 1 



NATIONAL CHR PERSON 
WANTED 

Successful independent 
Urban/Dance Record Label located 

in the South Atlantic Region Is 
loolcing lor an experienced National 
CHR Crossover radio promotions 
person. Please send resume, salary 
requirements and references to: 
Boi 8279 
Billboard Classified 

151S Broadway 
New Yoric, N.Y. 10036 



PROJECT MANAGER WANTED 

LIFEbeat sks tndrsg powarhouse for innovative 
spcl BVflnls. Eip w/stitf mgmt. corp spnsrthp, 
budgets, promo/pub & more. Should be cmptr 
lit, tamillir w/all musical genres & looking lo 
make a ditterence for people living w/AIOS. 

Forward m w/ialary hist, to: 810 7th Ave. 
4th tl., NV, NY 10019. Attn: J. Knter. 



AUDIO & VIDEO 
BUYER 

Aggressive national 
entertainment corporation is 
seelting experienced Auijio and 
Video buyer. Experience in 
purchasing budget. Midline, 
and frontline product Is a plus. 
Must be familiar with all major 

label policies. Needs to be 
aggressive and have computer 
experience. Send resume to: 

Audio/Video Buyer 
UAV Entertainment 

P.O. Box 7647 
Charlotte, NC 28241 



SALES POSITION 



Ful Growioc New York Based One Stop / 

Trading Card nistribuior Seeks 
Self Motivated Expehenced Saleapersoa(f ). 

I N-HOU«t TILIPHOMI tAlXt 

* Miui Have Stroo^ Knowledge of Music * 
(Hip Hop. Dmcc. RAB, Reuv. Fmajk. Rock,clc.) 

- Motivated / Prafeiuooal Styte - 
Awareoess of Cutloaicr Satiifadioo aod Service 



Fa»tt*-su.no (&16) 294-1644 
Oi Call Fran (S16) 294-5905 Ext. 420 



Qualified publicist to run New 
York Office specializing in jazz 
and MOR music. Able to bring 

in new business. Only 
experienced publicists need 
apply - no beginners and no 
journalists. Please fax resume 
and sensible salary 
requirements to: 
(310) 456-0779. 



LOOKING FOR 
AN ALTERNATIVE: 

MAJOR LABEL SEEKS MANAGER 
OF ALTERNATIVE DISTRIBUTION 

Needed now: a self-starter with extensive Icnowledge of 
independent distribution and a solid marketing 
background. Focus on alternative music, but familiarity 
with all music genres is necessary. Will interface with 
national promotion, publicity and product development 
departments to design and Implement artist marketing 
campaigns at grass roots level. Field marketing 
experience highly desirable. Retail/distribution 
background a plus. Send resume and cover letter to: 

Box 8280 
Billboard Classified 

1515 Broadway 
New York, NY 10036 



LIVE MUSIC TALENT BUYER 

1600 capacity concert club 
in Detroit suburb needs 
experienced talent buyer. 
Must have agency and record 
company contacts. 
1-800-340-0110 



MUSIC PUBLISHING OPPORTUNfTY 

Smill muHlnatlonal publlihar requires a brlohl, 
ambitious Individual w/excellent music industrY 
contacts to becoms Mgr of Crsaiive & Adm. 
Services. Exp. in songplugglng. synchronkzatlon 
placement, copyright aOm. and royalties It 
Ideal. Please send letter i resume lo: 
Box B281, Billboard Classiried 
1515 Broadway. New York, NY 10036 



FACTORY DIRECT 

■CDjrUlLBOX STOU.AGE 
CABINtl.S. In Stock Now, No 
Waiting Choice ol colors. 2 sizes 

2 drawer 570 Capacity, S234 

3 drawer 855 Capacity S289 



Pnces INCLUDE locks Textured 
steel construction. 



'CD JFWELBOX SHELF, 2-TfER. 

Gndivall SlaHvall Pegboard 8 
lacings, capacity 64 25 long, 
double tier Black, white, grey. 
Adjustable diuiders "Flip thru" 
browsing Use lot CD-ROM 



Architectural Merchandising Floor 
Plans at r>o cost or obligation. 



•)cu i:i. BO\oi{ LO\r. bo.\ 

COMI'ACT UISC UISI'1.AURS 

■ALDiocAssrnr dispiamrs 

•LASERDISC DISI'LAYIRS 
-VIDEO CASSETTE l)ISI'LA\ERS 
•ELECTRONIC ARTICLE 
SLRVEILLANCE SYSTEMS 



^ jf NEW! V 



•COMIC BOOK DISPLAY ERS 
•TRADING CARD DISI'LAYERS 
•COLLECTIBLES DISI'LAYERS 
Fot Gridwall, Slalwall. Pegboard. 
•CLASS SHOWCASES 



Stocked in Chicago, Baltimore, 
Los Angeles, and London, England 



Free 100 Page Color Catalog 

1»800»433«3543 

Ask lor Jim IMcFarland 

Faa: 213 624-9022 



COMPUTERS 



POSTERS 



BUSINESS 
OPPORTUNITIES 



JAv»l«bla m SfMnllh loo' 
PHOHE: (919)833-5533 
FAX: (919)833-1900 
il^ilNllI Ic TO. lliM»>. He I7M» («ll«l«ii««»«: 



♦ It********-**-****-**** 



RecordTrak' 




Inventory Managemen 
Fot Rpcord Stores 



800-942-3008 



* HOT!! - POSTERS - HOT!! * 

* Rock - GIrli I Moie * 

* We Manufacture A Large Selection * 

* of Blackllght Velvet Posters. * 

* HEW BUtCKLIGHT VELVET POSTERS * 

* • Brandon Lea "Ttia Crow" * 

* • Bvsh ' Uarilyn Manson * 

* • Hole * Dead Rock * 

* Call For Catalog - 1 -800-221 •6328 * 

* (loNYS 718-499-2001) J 

* SCORPIO POSTERS * 

* 9i 19th SnuET - Baooiin, NT 11232 * 

* DEALEM OaLT * 

* ★A***-***********-**-* 



AT&T, MCI 900#-S 

Starting a Turnkey 900 line 
as a side business is easier 

THAN rOU THINKi 
■FREE INTERNET ADVERTISING' 
Calf 1-800-417-4900 
FOR FREE INFORMATfON! 



"BURGLAR BUSTER CASSETTE 
WARNING DEVICE" 

Company sought to license and 
manulacture this new product. Write 
the inventor at; 22 Dutchess Avenue, 
Staten IsutNO, New York 10304, U.S.A. 



YSL COMPUim SYSTIMS 
MIAN MORI PROFni 

Call 0* fa* lodoy lo iee why YSt ts undeni 
obly the leodor in computer iyitems (or 
muMC Qfid video fetaile^i and wKoieialeri 
We buill 20* yeori of munc on6 video in- 
duslry experience into our computer syslems 
to help moke yoor business mofc profitable 

YOUNO rrSHMS UMtTED phont .404) 449 0338 
Fo> 1404) ft40 9733 
AutiralM): 1081 338 2477 

ftISS Bulorc) r*^ SwC 100 rMrciotk. Ci 3007 1 



NOVELTIES 



MUSIC MERCHANDISE 

Trie aiem'. u'leTy if hcerssd c(30uc: iiounij' 
POSTERS T-SHIRTS STICKERS PATCHES, 
CAPS JEWELRY TAPESTRIES BUTTONS ETC 
Same Oay shippinQ ' NO mnimums 
GET IT ALL WITH ONE CALL'" 
DfALERSONLV • r800 ?18 2238 • Cau roTJiTAiot 
ZMACHARS POSTERS iNC 
(30&) 888-2238 FAX (30518881924 

r<ium;?m suhe io?f«DL£v a33i66 

StRVICE ISOUR»1GOAL- 



The Hottest Issue of the Year! 
Billboard's 

YEAR-END ISSUE 

• Expanded Editorial Coverage * Special Features 

• Reviews of 1995 • Previews ol 1996 

• Trends of ttie Year • Listings Pliotos 

1995 YEAR-END CHARTS & #1 AWARDS. Most complete chart wrap-up In 
the world ... ranl<ing top anists In music. 

INCREASED NEWSSTAND CIRCULATION: 94% ... over regular weekly 
circulation. This issue enjoys a two-week life. 
WORLDWIDE READERSHIP 200.000 decision-makers in over 100 
countries around the globe ... 
Be a part of this don't miss issue with a Billboard Classified Real Estate 
Advertisement! This is an issue that will be circulated and referred to for 
many, many weeks to come ... 
CALL TODAY!! DON'T DELAY!! 
Toll Free (800) 223-7S24 
Billboard 
Classified Action Mart 

Jeff Serrette 
(212) S36-S174 (NYS) 
FAX: (212) 536-5055 
Real Estate to tfie Stars 
Susan Mazo 
(212) 536-5173 (NYS) 
FAX: (212) 536-5055 
AD DEADLINE: 
DECEMBER 8th 

ISSUE DATE: 
DECEMBER 23rd 



(Continued on patje 9-2) 
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REALESTATETOTHESiyHlS 



I ijoii see c luxury, 
elegance anc re inemeni:, \\us 
will te music to your ears. 



Tlie elegant new apartment residences o( Llistancia reflect tlie rick 
heritage o( Mediterranean arcliiteclure, with graceful arckcJ Joor- 
vays and lusk gardens around a tiled courtyard with pool and spa. Located 
in tlie heart of llie entertainment industiy, Lhstancia is freeway-close to 
all of your destinations. Customized floor plans include charming studios, 
one and two hedroom residences and magnificent penthouse suites. 
Apartments feature wood-huming fireplaces, spacious halconies, granite 
countertops, individual alarms and a complete lltness Center. The lifestyle 
of LEstancia is not easy to come huy. Yet now it s quite simple to lease. 

Tke Most fl^iinf Aparimmi RetiJina in Los Ang^s 
VmelanJ Avenue al Venlun BkJ. • Open daily from 9A,M lo 6PM 

Shown liy appoinlmtnt only • |818| 506-6(K)0 
AClMlipMnKElliHngMnavFnncat PrAstftfrlMgMtp^tlSRMgllnvnMCviniMn 



VIRGINIA LAKEFRONT MINI-ESTATE 




5000 sq.ft. luxurious S yr. stona/ 
csdir 12-room. 4 BR home on 
close lo 1 acre. Qver 265' laketront 
w/private dock A pontoon boat. 
4 lull S 2 half-baltis. 4 welbars; 
steamroom; Finnish sauna; jaciozl; 
game room: library; 2 fireplaces; 
gaiebo; 3000 sq.ft view-deck; 
custom landscaping; satelllle dish; 
and more. 24-hr security. 
Adjacent sand beach; tennis; 
clubhouse; pool. 70 mi. Irom D.C. 
Partially or fully furnished tor 
immediate occupany. $491 K. 
Seller: Provencher |B04) 44S-M11 



ARCHrrcCTURAL MASTERPIECE 

One of Atlanta's most spectacular 
contemporary. Brilliant workmanship & 
design. Master suite + upper level priv. 
suite wrtti fpic, sauna & spa. $595,000. 
Barbara or Ausker Morris 
(770) 977-9100 or (404) 847-7m 



WANTED TO BUY 



Reach For The 
STARS! 
MOVING? 
RELOCATING? 

ARE YOU INTERESTED IN 
RESIDENTIAL, COMMERCIAL 
OR STUDIO PROPERTIES? BE 
SURE TO READ THE ADS IN 

THE REAL ESTATE TO THE 
STARS CLASSIFIED SECTION 
EVERY WEEK IN BILLBOARD. 
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WE PAY TOP 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



(305)351-0000 

FAX (305) 351-0561 -CAli NOW! 



REAL ESTATE RATES 

Rate $70 
1 Inch by 1 Column 
See Coupon For Details 



WANTTOBUYCLOSEOUTS' 



VIDEOS/PVs» COMPUTER SOFTWARE 

AUDIO CASSEHES/ CDs 
Contact Ed Pernick 
or Steve Nicholson 
(800) 486-6782 
FAX (803) 548-3335 



SONY FUNDS, DISTRIBUTES NEW LABELS 57 RECORDS, SHOTPUT 

(Continued from ptiffe 16) 



lots* hugely successful "Core" and 

"Purple." 

Throughout his career, O'Brien 
hs& been closely associated with pro- 
ducer Rick Rubin: He engineered 
and mixed albums by the Black 
Crowes and the Jayhawks for Ru- 
bin's American Recordings, worke<l 
with Rubin on the Red Hot Chili Pep- 
pers' "Blood Sugar Sex Magik," and, 
as a staiT member at American, pro- 
duced albums by Pete Droge and 
Dan Baird. 

O'Brien says that discussions with 
Sony began after his two-year stint 
at American concluded last year. 

"There was interest on both parts 
to figure something out, and it devel- 
oped into doing a label thing." says 
O'Brien. "I wanted to have not only 
the label through the miyors, and to 
be able to sign groups and do that 
whole thing, but I also wanted to 
have a label where I did mostly 
things regionally, through the South- 
east." 

Product from 57 Records will be 
issued through labels in Sony's Epic 
Records Group and C'olumhia Rec- 
ords Group. 

"It's kind of a cool thing," O'Brien 
says. "Depending on the artist, de- 
pending on the time, depending on 
who's most excited about it, I can put 
it through any of the miyor labels at 
Sony. The worst thing that can hap- 
pen is that a couple of the labels want 
it at the same time. That's a good 
problem to have." 

O'Brien says that his deal with 
Sony had iU roots in his interest in 
3 lb. thrill. 

"About a year and a half ago, I 
went to them — they didn't have a 
deal — and said, 'Look, 111 pay for the 
record, we'll make an album, I'll 
front it, and we'll make it with (engi- 
neer] Nick DiDia helping us, and 
then, of course, we'll get a deal. No 
problem,' " recalls O'Brien. "Well, it 
didn't happen that way. 

"It came down to, 'Well, I'm gonna 
have to do something about this.' 
That's kind of one of the main rea- 
sons I started my own label. I got 
frustrated." 

"Vulture," which was nearly com- 
pleted a year ago, was finished when 
the band re-entered the .studio to 
record three new songs after the 
agreement with Sony was concluded. 



MCA PUBLISHING 

(Continued from page ^6) 

signings are Matador/ Atlantic Rec- 
ords' underground faves Guided By 
Voices, Blue Thumb's Jonatha 
Brooke & the Story. I.R.S. Records' 
Gren. and new Canadian band Belly- 
god. 

The latter act does not have man- 
agement or a recording contract, but 
MCA Music Publishing has set up 
showcases in hopes of landing the 
band management and a label deal. 

The company has also attracted 
veteran artists, such as Chick Corea. 
In September, MCA Mu.sic Publish- 
ing acquired Corea's catalog and 
entered Into a co-publishing agree- 
ment with Chick Corea Music for his 
future work as an artist signed to 
StreU'h/GRP. 

In addition, MCA Music Publishing 
continues to be home to several suc- 
ce.ssful Rongwriting talents, .such as 
Glen Ballard, who co-wrote and pro- 
duced the Morissette album, and 
country songsmith Gary Burr, who 
was recently named ASCAP song- 
writer of the year (Billboard, Oct. 14). 



O'Brien describes 3 lb. thrill as 
"fairly hard-sounding and aggres- 
sive-sounding, but it's also very pop, 
verj- melodic." 

The producer says that several 
signinga for 57 are pending, but none 
has been completed. He says he 
hopes to have three or four albums 
out on the imprint within the year. 

Since the Sony labels will fulfill 
57's marketing and promotion, the 
company is maintaining a staff of just 
three people in its Atlanta office. 
"We're going to hire people in-house 
(for 57] as we nee<i to," O'Brien says. 
"We have one record right now. so 
we don't really need to." 

Former American Recordings 
staffer Mala Sharma is serving as 
5Ts GM and is overseeing Shotput'.s 
alTairs as well. 

The idea for Shotput was gener- 
ated by Jeff Calder. guitarist/singer/ 
songwriter of Atlanta's Swimming 
Pool Q's, who sugge.sted that O'Brien 
reissue "Music To Eat." 

The Hampton Grease Band album, 
which features reigning Atlanta ec- 
centric ('ol. Bruce Hampton (and, in 
a supporting role, Mike Greene, cur- 
rently president of NARAS), is an 
adventurous but obscure work com- 
monly cited as the poorest-,selling 
two-LP .set ever i.ssued by Columbia. 

"That's a record that everyone al- 
ways talked about and knew about, 
but nobody had," O'Brien says. "I 
just want people to hear it. People 
should have it." 

He adds, "From that, 1 spoke to 
Glenn | Phillips | a bit, and I found out 
that Glenn had a record basically fin- 
ished. I listened to it and dug it and 
said, 'Let's put that out, too.' " 

Shotput will also release an album 
by the Atlanta act the Sight-.seers, 
who will go into the studio to begin 
their debut album this month. 

Defining the rationale for his in- 
die-oriented imprint, O'Brien says, 
"If you want to sign someone to a 



major-label thing, you have to be 
prepared to commit vast amounts of 
money for a long term, and you have 
to really think that stuff through. 

"If I go see a band, and I think 
they're goo<I, and I'm excited about 
it, and I don't really want to think all 
that stuff through, I can sign them to 
my Shotput label. They can make a 
record relatively cheaply and get it 
out there and see how it goes." 

The future may hold an alliance 
between Shotput and an Atlanta in- 
die of long standing. O'Brien .says. 

"I'm talking with Danny Beard 
over at dB Records about doing 
some stuff with him, about reissuing 
some of his stuff." O'Brien says. 
"That's were I got my start — t made 
dB records ... I was sort of the la- 
bel's house producer for a couple of 
years there." 

O'Brien says that Shotput will re- 
lease "as much as I can get away 
with" — hopefully as many as six al- 
bums in the first year. This activity 
will necessitate the hiring of an in- 
house staff. 

He says, "We're in the middle of 
hiring a couple of marketing people 
and a radio person [for Shotput], so 
we'll have probably three or four 
people dealing with just this label by 
the .start of next year, when the.se 
records come out." 

From the first, O'Brien will have 
an important hand in producing his 
labels' acts. 

"I'd like to get it to a point down 
the road where I don't have to pro- 
duce all the records." he says. "It 
would make sense for me only to be 
signing things that I'm going to pro- 
duce, for a while, just because that's 
why 1 did it to start with, but I think 
that dowTi the road that will probably 
change a bit — if someone comes to 
me and .says. 'I've got a great group, 
and I think this guy would be a great 
producer,' I'd like to be able to say, 
'Yeah, let's do that.' " 



CD STILL DRIVES 14% GLOBAL SALES GROWTH 



(Continued frxim page 10) 

industry." 

According to IFPI, the world's 
highest market growth rates in unit 
terms in the first six months of 1995 
were thase of Brazil (55.8%), Indone- 
sia (45.2%). and South Africa (38.6%). 
Conversely, Thailand has slipped 
25.4%), Argentina 23.2%, and Mexico 
18.8%. 

IFPI cites the U.K.. with a 21% rise 
in first-half unit sales this year, and 
Brazil as continuing success stories 
for the record industrj'- In regard to 
the latter, it .says. "CD .sales are dou- 
ble the volume of sales reported in the 



.'^ame period in 1994. and the dollar 
value of the market is holding strong." 

IFPI attributes declines in Argen- 
tina and Mexico to "adverse economic 
conditions" and .says the decline in the 
latter market suggests that it will lose 
its pasition in the top 10 world music 
markets this year. 

"It will be interesting to speculate 
which markets will be competing for 
the lower-end positions," .says the 
IFPI. "and whether South Korea will 
be the first Asian territory' (excluding 
Japan) to feature in the top 10 mar- 
kets in 1995." 



BOURNE MUSIC LOOKS TO GLOBAL FUTURE 



(Contiiiiwd fnim pogr Jtfj) 

gettable," "Black Magic Woman," 
"Popcorn," and the Charlie Chaplin 
classics, such as "Smile" and "Eter- 
nally." Bob Hilliard's Better Half 
catalog and Jimmy Van Heusen 
copjTights are other Bourne works. 

Beebe Bourne sees the Asia-Pa- 
cific countries, particularly China, as 
areas of potentially huge growth, 
provided that rights are properly re- 
gulated, respected, and paid for. She 
is enthusiastic about technological 
progress too, with the .same caveats. 

"I'm all for the electronic super- 
highway, as long as it has .some toll 
booths along the way. My hope is 
that foreign societies and publishers 



band together on copyright issues 
and work together to solve their 
common problems, instead of em- 
phasizing their differences of opin- 
ion." 

Bourne has produced a promo- 
tional double CD, the first of several, 
with the aim of presenting some of its 
top copyrights for circulation around 
the world. It Is titled "Unforgettable 
. . . That's What We Are," and Saul 
Bourne's daughter also pre.serves his 
old tag of "Music Bourne To Live." 

"We're looking at several catalogs 
for possible acquisition," she adds. 
"We're proud of our past, but excited 
by our future." 
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Sparks Fly As Radio Rivals Square Off 




WKQX (Q101) Chicago PD Bill Gam- 
ble, left, and John Gorman, operations 
manager of WMMS Cleveland, lead a 
discussion of modem rock's future 
during a Billboard/Airplay Monitor 
Radio Seminar panel. (Photo: Chuck 
Pulin) 



Tkui siory ivajt compiled by Chuck 
'J'aylor. with reporting by Eric 
Boehlrrl. Janine McAdams, Sean 
Ross, mill Phyllii Stark. 

NEW YORK— The relentless search 
for harmony between radio stations 
and record labels in the face of 
crosstown and format rivalries domi- 
nated panels at the Billboard/Airplay 
Monitor Radio Seminar, held Oct, 12- 
14 at the Marriott Marquis Hotel 
here. 

Discussions, at times heated, cen- 
tered i)n mutual concerns, such as 



servicing R&B stations as opposed to 
crossover ones and complaints that 
labels no longer ensure easy access of 
superstar acts to country radio. 

This year's Billboard/Airplay Mon- 
itor conference drew in excess of 750 
people; more than 1,000 attended the 
closing-night awards show and dinner 
(see stor y, page H). 

One of the more contentious ses- 
sions addressed the coexistence of 
R&B and top 40/rhythm-crossover. 
Facilitators for the session were 
Bruce St. James, music director at top 
40/rhythm-crossover KPWR Los 



Execs Discuss Dizzying Station Sales 

Seminar Message: 'Get Big Or Get OuV 



NEW YORK— The fire sale of radio sta- 
tions that is sw'eeping the industry will 
continue at least until 1997, and entre- 
preneurs will hav'e a tough time break- 
ing into the business. Th«;e were anrong 
the points made by some of radio's most 
pow^'rful group heads Oct. 12duringthe 
{^ning session of the Billboard/Airplay 
Monitor Radio Seminar. 

Surveying the current land rush by 
dominant radio groups acquiring sta- 
tions in response to deregulation from 
Washington, D.C., were Dan Mason, 
president of Group W Radio; Scott Gins- 
burg. chairman/CEO of Evergreen 
Media; Herb NfcCord, president/CEO of 
Granum Communications; and David 
Pearlman, co-COO of American Radio 
Systems. 

As broadcasters, said Pearlman, 
"We're at a crossroad. You either haw 
to get big or get out." He suggested that 
programmers who own stand-alone sta- 
tions in predominantly duoiwlized mai*- 
keLs start thinking about e.x:it strategies. 

Looking back at recent history. 
McCord said that with telephone com- 
panies, cable companies, and others 
receiving permission to reach more con- 
sumers from the FCC, it was simply a 
matter of time before radio's ownership 
rules were relaxed or lifted outright. 
Ginsburg added, "The wTiting was on 
the wall." 



Heftrring to the current climate in 
which .station.-^ are bought and s\\'apped 
at a di/:7,ying pace, McCord said, "The 
go-go Jitinospherc is going to last for 
anothe couple of years." He added that 
" *96 w ill be another home run," before 
sale mulliplf.>; cool off by Vl. 

Mas:>n noted that the 12 times cash 
flow M Liltiplc that Group W paid for 
W.Xir ■ \V'S( R Chicago earlier this 
year, v liitli raised so many eyebrows 
within the industry, "looks pretty good 
ri^t n' m- for a station in Chicago." (Sev- 
eral high-prnfilo sales have recently 
lopjiefi the 15 times cash flow multiple.) 

The bright side of radio's buying 



spree. McCord said. Ls that, unlike the 
previous industry- booms, today's emerg- 
ing Goliaths are first and foremost radio 
professionals not newspaper publishers, 
television broadcasters, or bankers 
merely dabbling in the medium. 

How far could today's consolidation 
extend? Pearlman pointed out that six 
operators now' control Boston radio, and 
that number could shrink to four or, in 
slightly smaller markets, es-en three. 

The downside, panelists agreed, is 
that it's difficult (i.e., expensive) for 
broadcasters to make the entrepre- 
neurial leap from management to own- 
(Contimied on next page) 




Radio gro jp heads gathered for the Billboard/Airplay Monitor Radio Seminar to 
examine lite in a world of pending deregulation. Pictured, from left, are Dan 
Masor, president of Group W; Scott Ginsburg, cf^lrman/CEO of Evergreen 
Media Herb McCord. presidenf CEO of Granum Communications; and David 
Peartman. co-COO of American Radio Systems. (Photo: Chuck Pulin) 



Angeles, and Harold Austin, PD of 
crosstown R&B outlet KKBT. 

While the rivals were cordial, a 
tense moment arose when former 
Reprise R&B rep April Washington 
complained that staffers at top 
40/rhythm-crossover WPGC Wash- 
ington, D.C., told her that if the sta- 
tion did not get a particular record 
first, it would refuse to see other reps 
or take any other records from the 
label. She called the situation "hold- 
ing the record company hostage." 

WPGC PD Jay Stevens replied, "If 
we supported an act first, we expect 
exclusivitv." Stevens cited a promo for 
rival R&B WKYS by Shai, an act 
WPGC broke nationally. "That hurt 
my feelings. I think we were owed 
something for that. If that's holding 
the record company hostage, then so 
be it." 

Crosstown rivalry also flared up at 
'Artist Wars: Radio's Divisive Issue," 
a panel featuring R&B, album rock, 
top 40, and country label executives. 

One fiery moment came when 
KKBQ (93Q) Houston PD Dene Hal- 
lam complained that an artist dinner 
was called off when a rival PD 
announcetl the station would not come 
if93Q attended. 

"Labels shouldn't let themselves be 
extorted," Hallam said. "Don't deal 
with radio terrorists — they should be 
blackballed." 

At the panel, "Adult Top 40: The 
Fall Auditorium Test That Shook The 
World." researcher Jon Coleman 
claimed that scores on AC core ai'tists 
such as Michael Bolton. Amy Grant, 
and Whitney Houston had dropped 
dramatically in favor of songs by pop 
and modern rock acts. This led to a 
heated exchange with Columbia VP of 
AC promotion .Jerry Lembo, who 
pointed to less-than-stellar sales of 
Bolton's current album and single, 
which he said had been "poisoned by 
consultants." 

Lembo also took issue with the fact 
that many top 40/adult outlets have 
turned away not just from traditional 
AC artists, but from anything with an 
R&B flavor, citing PDs who had 
already told him that the forthcoming 




During the Billboard/Airplay Monitor 
Radio Seminar. Bruce St. James of 
KPWR Los Angeles, left, and Harold 
Austin of crosstown KKBT prove to 
R&B Airplay Monitor managing editor 
Janine McAdams that R&B and top 
40/rhythm-crossover can co-exist. 
(Photo: Chuck Pulin) 



Mariah Carey/Boyz II Men duet 
would not fit their format. 

Lembo sensed "a racial overtone" 
to such opposition. He also suggested 
that AC could burn modern rock-lean- 
ing acts the same way they had 
Bolton. Coleman noted that some 
focus group respondents were already 
tired of Hootie & the Blowfish. 

WHAT DO WOMEN WANT? 

On a different front, Larry Rosin, 
president of Edison Media Research, 
offered results of a study commis- 
sioned by Billboard and the Airplay 
Monitors on how women and men 
relate to and process music. One of 
the key findings was in the area of 
lyrical content. 

"0\'erwhelmingly. women are more 
likely to listen to and remember lyrics 
than men," Rosin said. "Men hear the 
lyrics of a song. Women listen to the 
lyrics of a song." 

For stations targeting women. 
Rosin recommended that PDs "evalu- 
ate the lyrics in a much more pro- 
found way — talk about the lyrics (on 
the airl, have your jocks read them." 

Rosin also noted that women eryoy 
song repetition more than men. "Men 
simply cannot tolerate repeated lis- 
tening of songs as well as v^'omen can," 
he said. "For women, songs are a 
(Continued on next page) 



A MUST BUY FOR '95! 



Billboard's 1995 Record 
Retailing Directory 

"Outstanding source material...an invaluable tool in 

seeking new opportunities." H. Brown, impel Marketing 

Billboard's 1995 Record Retailing Directory provides the aecurate 
infnrmalion ynu need to reach record retailers and sell them your 
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INDUSTRY RIVALRIES 

(Continued from preceding page) 

story. They are like characters in a 
play, and [women ] like to revisit those 
characters o\*er and wer." 

A separate session, "Female Pro- 
grammers: What They Know About 
Your Audience That You Don't," 
allowed a response to Kosin. The pan- 
elists agreed there is "female intu- 
ition," particularly in regard to pick- 
ing new music but also in regard to 
contests, special events, and e\'en sta- 
tion logos. 

"It just makes sense to ha\'e female 
input when programming for a pre- 
dominantly female audience," said 
consultant Liz Janik. 

"We act on a feeling many times 
that we can't substantiate with black- 
and-white figures, which is what men 
like to see. We juat know," added 
Radio One's Terry Avery. 

WEJM Chicago PD Monica Starr 
noted that her experience as a moth- 
er helps. "Now we're known as the 
station with great games. As the 
mother of a IS-j-ear-old, I know my lis- 
teners get bored if you don't keep 
them busy. This summer I kept my 
station busy. 

COUNTRY CONUNDRUMS 

Concerns about product quality and 
tempo dominated the country sessions. 
Consultant Moon Mullins complained 
at one panel that because radio has 
demanded so many uptempo songs, 
Nashville songwriters have begun pro- 
ducing "tempo records that have no 
depth." 

"We're not generating enough pas- 
sion for the music we play, because 
we're playing a lot of bubblegum," 
said consultant Jay Albright. 

"Radio needs to get into a mode 
where we [program] the better songs 
and not be concerned about the 
tempo," added Mullins, who noted 
that one of his client stations, WUSY 
Chattanoc^a, Tenn., will pla>' three or 
four dmvntempo records in a row. 

Nearly everyone who took part in 
the debate seemed to agree that there 
is still plenty of good product coming 
out of Nashville, but it's more difficult 
to spot because of the product glut. 
"There are just as many great songs 
out there." said consultant Joel Raab, 
but "they're harder to find, because 
there is too much weak stuff getting 
on the radio." 

RCA Label Group chairman Joe 




One Billboard/Airplay Monitor Radio Seminar session focused on fem^e pro- 
grammers. Pictured, from left, are Anne Gress, WJJZ Philadelphia; Terri Avery, 
Radio One; Uz Janik, Liz Janik Associates; Theda Sandiford; Michelle Santosu- 
osso, KMEL San Francisco; and Monica Starr. WEJM Detroit. (Photo: Chuck 
Pulin) 



Galante cautioned that "this format 
could become top 40 if we go to the 
song side. Ever since I came back (to 
Nashville], all I hear about is the 
songs," when country radio is sup- 
posed to be an artist-driven format. 
"It seems to me that on the radio side 
we're picking the songs with no real 
thought about the iu-tists behind them. 
That's not what this town was built 
on." 

KKBQ's Hallam countered. "I'd 
rather ha\'e a hit song by a person who 
can't sing than a stlH' song by an artist 
who can." 

At "The Country Clinic" session, 
some concern was expressed that 
superstar artists are no longer as 
accessible to radio as they once were. 
The lack of superstars at the recent 
MJI and Huntsman broadcasts dur- 
ing Country Music Assn. week was 
used as an example. 

Gary Falcon, who manages Baker 
& Myers and co-manages Travis 
Tritt, explained that events like the 
Country Music Assn. broadcasts 
sometimes make artists feel like they 
are being run through a mill. "The 
artists become part of a flood that hits 
the station, and there is nothing dis- 
tinguishing about it," he .said. 

Consultant Keith Hill responded, 
"If Travis Tritt decides he doesn't 
ha\'e fi\'e minutes for a half-million lis- 
teners in Houston, he's making a mis- 
take." 

Decca Records senior VP/GM She- 
lia Shipley defended the artists, not- 
ing that they must divide their time 
among an ever-growing number of 
metlia outlets. "But I don't think you'll 
find a single artist who doesn't think 
radio is the most important thing they 
do," she said. 

R&8 SEEKS DEFINITIONS 

Finding a workable definition for 




"Everyone Loves 
Anyone In Love" 

Mult contemporao' radio, could use a 
dose of Lesley Olshet, Olsher... is an honest, 
eiiioyable singer.-. The rarnith Olsher brings 
to soine of .AC s better staples... may stem 
from the fact that she also sings jazz. Full of 
ke insttiiments. Anyone In Lov«'s" VOsJike 
produaion mII suiprise those used to a 
nigh-tech approach to contemporary pop. " 
Hmimm , iAZZIZ }Aa^:m 

■ANYONE In love 

Now Available Through Your Favorite Record Store or 
TOWER, BLOCKBUSTER, HASTINGS & aMELOT RECORDS 



Retaileis Please Codtatt In United States: 
3C Sales The Laiaie Croup Distrfaitacrcal 1.410.676.2001 
ln(jnada;.>i«ayAu(io.;i4.65l.;707 
In SE Asia: Oii-Un Music Intaitalional, 'Qiran 
RaciopianXionbi'Midieleaajtnnnxial 



listen 10 our musjt on tiv intonet: 
Wn. hltp:imwl)laddaMa.coni 
end bladidiu bladidahlia.com 



the R&B adult format was a key topic 
at the "R&B: The Adult Choice" ses- 
sion. Co-facilitator Daisy Davis, music 
director of WDAS Philadelphia, 
noted, "We haw a lot of commonali- 
ties — not a lot of rap and softer than 
the mainstream. But you have to find 
out what your market wants." 

PDs agreed that rap can work on 
the adult format and that adult sta- 
tions can break new music. The dis- 
cussion became more heated when 
label reps complained that the R&B 
adult format has changed the land- 
scape so much that in some markets, 
such as New York, there is no young- 
end urban station where they can 
work records. 

And while many stations have 
made the switch from R&B main- 
stream to attract advertisers, many 
are still finding it an uphill struggle. 
"[Smooth jazz stations] tend to get 
the dollars that should come to us in 
terms of time buys, though I do get 
some jazz buys," said co-facilitator 
Hector Hannibal of WHUR Washing- 
ton, D.C. 

ROCK TALK 

Camaraderie abounded at a session 
addressing modern rock's celebrity 
status. WKQX Chicago PD Bill Gam'- 
ble and OmniAmerica's John (3orman 
underscored the fact that modern 
rock is a hit format and that it is 
important to play lots of new music in 
this "nonethnic" format. 

Panelists agreed that modern rock 
needs to gear its promotions, talent, 
and music to compete against top 40 
and mainstream stations. 

At a panel addressing mainstream 
rock issues, there was a consensus 
that the format is as strong as it has 
been in years, but that cautious opti- 
mLsm is needed to compete with mod- 
ern rockers. Facilitators Dave 
Richards, PD at WRCX Chicago, and 
.lim Owen, PD at KSHE St. Louis, 
Mo., suggested that stations can play 
on their heritage somewhat but need 
to update their sound. 



EXECS DISCUSS SALES 

(Continued from preceding page) 

ership. That traditional mm, Ginsburg 
said, is getter "dimmer and dimmer." 
Pearlman doubted he could have made 
the move to ownership today as suc- 
cessfully as he did just fiw years ago. 

Other telling industry ob8er\'ations 
included Mason's suggestion that, for 
the first time in close to a decade, 
younger-end demos are making a 
strong rebound among advertisers, 
which could signal a mxich-needed boost 
for top 40. Ginsburg stressed that in 
this day of consolidation, unique pro- 
gramming — "a point of difference" — 
and a strong morning show are becom- 
ing increasingly important 

ERIC BOEHLERT 
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* * * No. 1 * * * 


1 


1 


1 


18 


KISS FROM A ROSE 

m/5lfl£ BROS 


♦ SEAL 
10 MChs A No. 1 




2 


2 


23 


AS 1 LAV ME DOWN 

COlLVr - 


♦ SOPHIE B HAWKINS 


CD 


3 


3 


15 


ONLY WANNA BE WITH YOU 

ATlAMiC 87'. 


♦ HOOTIE & THE BLOWFiSH 


4 


4 


5 


21 


RUN-AROUND 


♦ BLUES TRAVELER 


CD 


6 


6 


12 


BACK FOR GOOD 

AivisTA ; :e'ie 


♦ TAKE THAT 


e 


5 


4 


21 


1 CAN LOVE YOU LIKE THAT 

(ii;i/;)i,'nAfir.ANiir 


♦ ALL-4-0NE 


CD 


9 


9 


11 


ROLL TO ME 


♦ DEL AMITRI 


® 


7 


7 


12 


YOU ARE NOT ALONE 

E=< 7900:' 


♦ MICHAEL JACKSON 


CD 


10 


13 


9 


RUNAWAY 

AAi.* ; : 94 


♦ JANET JACKSON 


10 


8 


8 


8 


FANTASY 


* MARIAH CAREY 


\±±j 


15 


19 


g 


CARNIVAL 

EL£KTHAMin.E£G 


♦ NATALIE MERCHANT 




13 


16 


11 


TIL 1 HEAR IT FROM YOU 

AAM ALiLM tUt 


♦ GIN BLOSSOMS 


13 


]j 


12 


23 


I'LL BE THERE FOR YOU 

fAsr-iVf-- t;H- 


♦ THE REMBRANDTS 


14 


14 


14 


14 


1 COULD FALL IN LOVE 

EM. LAT r. Au5l.U CLi.Ey 


♦ SELENA 


15 


12 


10 


19 


COLORS OF THE WIND 

t'Ol.'-rt ODD 6400: 


♦ VANESSA WILLIAMS 


IE 


18 


15 


3< 


1 KNOW 

CJUJf.1BA } 


♦ OlONNE FARRIS 


17 


17 


16 


48 


IN THE HOUSE OF STONE AND LIGHT ♦ MARTIN PAGE 

WE^CoRv ec'.io 


18 


19 


21 


28 


LET HER CRY 

A-U^NTlC 87231 


♦ HOOTIE & THE BLOWFISH 










★ ★★AlRPOWER*** 


QD 


21 


22 


11 


DECEMBER 

ATLANT!r,(l71'i7 


♦ COLLECTIVE SOUL 


(20) 


28 


- 


2 


BLESSED 


♦ ELION JOHN 


21 


2D 


20 


26 


WATER RUNS DRY 


♦ B0Y2 II MEN 


22 


16 


11 


10 


CAN 1 TOUCH YOU...THERE? 


♦ MICHAEL BOLTON 






23 


22 


17 


16 


WALK IN THE SUN 


♦ BRUCE HORNSBY 


24 


23 


23 


9 


FOREVER TONIGHT ♦ PETER CETERA S CRYSTAL BERNARD 


® 


25 


31 


3 


I'D LIE FOR YOU (AND THAT'S THE TRUTH) ♦ MEAT LOAF 


® 


2; 


26 


8 


LET ME BE THE ONE 


♦ BLESSID UNION OF SOULS 


27 


24 


24 


32 


I'LL STAND BY YOU 


♦ PRETENDERS 


CD 


30 


30 


4 


RUNAWAY 


♦ THE CORRS 


(29) 


31 


39 


4 


ANTS MARCHING 


♦ DAVE MAnHEWS BAND 


(30) 


35 


40 


3 


GOOD INTENTIONS 

rr, , v 7, ■ ■ - .rpiJiSE 


TOAD THE WET SPROCKET 


31 


29 


28 


13 


WATERFALLS 

,AIA7:f . Jli,;,ARISTA 


♦ TLC 




37 


38 


3 


NAME 

METAl BLAiDE 1 77baWAHSER BROS 


♦ GOO GOO DOLLS 


(IT) 


33 




2 


DO YOU SLEEP? 

GE•FE^ 19388 


♦ LISA LOEB & NINE STORIES 


34 


2f) 


25 


g 


MEXICO 

MARGAR 7AVILLE ALBUM CUTiWCA 


JIMMY BUFFEn 


35 


32 


27 


23 


BIG YELLOW TAXI 

AAM0'l7f, 


♦ AMY GRANT 


CM) 


40 




2 


1 WILL REMEMBER YOU 


• SARAH UCLACHLAN 


dD 


38 




2 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 










★ * ★ Hot Shot Debut* ★ * 


CD 


NEW^ 


1 


BELIEVE IN YOU 

iSLATi? Album Lu' 


JUDE COLE 


39 


36 


35 


IE 


SOMEONE TO LOVE 


♦ JON B FEATURING BABYFACE 


40 


34 


32 


20 


SOMEBODY'S CRYING 


♦ CHRIS ISAAK 



CD bracks showing an mcreasc m iJetectrans owcr Ihe prwious ween, regaratess ol charl nicN«rierl. Airpowef awarded to 
those records which attain 600 aeiedons for me firemme •viOeoc'ipavaiiatiiliTy t BiHtxwfcL'BPI C4ynmunic«io«i5 

HOT ADILT CONnMPORARY RECURRENT 



1 




1 


3 


HAVE YOU EVER REALLY LOVED A WOMAN? « BRYAN ADAMS 

A&M ;02B 


2 




2 


9 


YOU GOTTA BE 

550 MUSIC 77551 


♦ DES'REE 


3 




8 


33 


COME TO MY WINDOW 

ISLAND 858 028 


♦ MELISSA ETHERIDGE 


4 




3 


5 


1 BELIEVE 

EMI 58320 


♦ BLESSID UNION OF SOULS 


S 




4 


7 


HOLD MY HAND 

ATLANTIC 87230 


♦ HOOTIE & THE BLOWFISH 


8 




5 


9 


TAKE A BOW 

MAVERIC«,SIRE IBOXVWWtNERBfiOS 


* MADONNA 


7 




7 


It 


I'M THE ONLY ONE 

ISLANO 4068 


♦ MELISSA ETHERIDGE 


8 




10 


32 


ALL 1 WANNA DO 

AAM 0702 


♦ SHERYL CROW 


9 


8 




29 


WILD NIGHT ♦ JOHN MELLENCAMP/ME SHELL NDEGEOCELLO 
MERCURY 858 738 


10 






2S 


IF YOU GO 

SBK581&^MI 


♦ JON SECADA 



Recurrents are titles which have appeared on the Hot Adult ContemporBry chart for 26 weeks and 
have dropped below trie top 20. 
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WPU BIG WINNER AT AWARDS CEREMONY 



(Contintied from page 8} 

(^ory, winning station of the year, pro- 
gram''operations director, niusic direc- 
tor, and local air personality honors. 
KLVE Los Angeles won for major- 
market PD and music director. 

One new award categorj', consultant 
of the year, was added to this year's 
ballot. That prize went to Houston- 
based Guy Zapoleon's Zapoleon Media 
Strategies in both the top 40 and top 
40/adult categories. New World Com- 
munications' Jerry Clifton won as 
R&B consultant of the year. Pollack 
Media Group's Jeff Pollack and Rusty 
Walker Consulting's Rusty Walker 
won in the rock and country cate- 
gories, respectively. 

Format-by-format, winners at the 
Billhoard/Airplay Monitor Awards 
were as follows: 

In the adult categon,', WF^LJ took 
the aforementioned major-market sta- 
tion of the year. PD, music director, 
local air personality, and promotions 
director. 

WMTX (Mix 96) Tampa. Fla.. won 
three awards, including medium-mar- 
ket station of the year, PD and air per- 
sonality for OM/'morning man Mason 
Dixon.' WMTX won the PD and per- 
sonality awards last vear, too. 

AC WMGS (Magic 93) Wilkes- 
Barre. Pa., won as small-market adult 
station and for music director Stan 
Phillips. 

KTHT Fresno. Calif., PD Jon Zell- 
ner won his second consecutive PD of 
the year award in the small-market 
category. Brian Douglas of WKRQ 
Cincinnati and Michael W. Perry & 
Larrj' IVice of KSSK-AM-KM won for 
music director medium-market and 
local air personality small market, 
respectively. 

COUNTRY HONORS 

Among country stations. KKBQ 
Houston won honors for major-mai'ket 
station of the year and for pro- 
gram/operations director for Dene 
Hallam. 

Greg Cole, music director at WF^OC 
Baltimore, was awarded music direc- 
tor of the year in the major-market 
category, while WPOC promotion 
director Sheila Silvcrstein picked up 
her second award in the 
promotion/marketing categor>'. 



The winner for small-market station 
of the year was ICASE Austin, Texas, 
which also picked up the music direc- 
tor trophy for Steve Gary. 

WSFX, as mentioned, cleaned up the 
medium-market category', garnering 
awards for station of the year, 
PD/operations director, music direc- 
tor, and local air personality. 

WIVK Knoxville, Tenn", OM Les 
Acree took home the trophy 
for small-market pro- 
gram/operations director of 
the year. WYYD Lynch- 
burg, Va.'s UobjTin Ja>'Tnes 
triumphed as small-market 
local air personality, and 
WKHX-FM Atlanta morn- 
ing man Moby prevailed in 
the major-market category' 
for the third consecutive 
year. 

R&B WINNERS 

WRKS New York, 
whose R&B adult format 
galvanized the Big Apple 
this year, was a double win- 
ner, taking home the 
m^jor-market station of the 
year award as well as the 
promotion director award 
for Wendi Caplan. 

WGCI-FM Chicago's 
Elroy Smith won major-market R&B 
PD honors. P.M. driver Doug Banks 
was named m^jor-market local air tal- 
ent of the year. 

After eight years as a market and 
format leader. WJHM (102 Jam?.) 
Orlando, Fla., finally became a double 
Billboard/Monitor award winner, nah- 
hing me<lium-mai*ket trophies foi' PD 
Duff Lindsey and music director 
Cedric Hollywood. 

Meanwhile, small-market PD and 
air-talent trophies went to Raleigh, 
N.C.'s Cy Young. The awards are for 
Young's work at WQOK. although he 
has since jumped ship to erosstown 
WFXC. 

The medium- and small-market ,sta- 
ti(m of the vear awards went to Gulf 
Coast R&B ouUeLs. WQUE (9;lQ) New 
Orleans and WBLX Mobile. Ala., 
topped those categories, respectively. 
As a result. Mobile becomes the only 
market in which rival R&B stations 



won honors. 

Elsewhere in the deep South, WDFA 
Memphis morning man Bobby O'Jay 
repeated as medium-market local air 
personality of the year. 

Finally, music director honors went 
to Harold Austin at FCICBT Los Angeles 
for major market, and Mad Hatter at 
WGOK Mobile, Ala., for small market. 




ROCK LIVES 

KROQ Los Angeles won the most 
rock trophies overall. The station 
picked up honors for top major-mar- 
ket station, PD Kevin Wealherly. and 
promotions dijwtor Stacie Seifrit. 

Awards also went to such main- 
stream outlets as KLBJ-FM Austin, 
Texas (small-market station), WXTB 
Tampa, Fla. (medium-market music 
director), WPLR New Haven. Conn, 
(small-market music director), WAVF 
Charleston, S.C. (small-market air 
personality), and WFBQ (Q95) Indi- 
anapolis, which picked up a medium- 
market jock award fur morning duo 
Bob & Tom. 

The only other multiple rock winner 
was WMMS Cleveland, which won for 
station and PD of the year (John Gor- 
man). Major-market rock mu.sic flirec- 
tor honors went to WBCN Boston's 
Carter Alan, while the small-market 
program/operations director honor 



went to Brad Han-son of WMAD Madi- 
son, Wis. 

SPANISH STARS 

Tina Compean of KQXX McAllen, 
Texas, won for program/operations 
director, music director, and local air 
personality in the Spanish .small-mar- 
ket field. And KQXX was named 
small-market station of the year. 

KLVE Los Angeles 
picked up major-market 
awards for PD Pio Ferro 
and music director Maria 
Elena Nava. Major- and 
medium-market Spanish 
station of the year honors 
were awarded to KLAX 
Los Angeles and WRMD 
Tampa, Fla., respectively. 
WRMD's Carlos Jose Per- 
alta was cited as medium- 
market music director of 
the year. 

WSKQ-FM (Mega 97.9) 
New York's Paco. a market 
fixture in the late '70s and 
early '80s on WKTU (Dl.sco 
92) New York, won the 
major-market Spanish-lan- 
guage air personality 
award, while Guillermo 
Prince of KLOK/KBRG 
San Jose, Calif., w'alked 
away medium-market local air per- 
sonality and PD/OD of the year. 

TOP 40 WINNERS 

As mentioned. WHTZ (ZlOO) was 
the yeai"'s big winner in the top 40 cat- 
egory, -scoring awards as station of the 
year and for PD Steve Kingston and 
mu.sic director Andy Shane. 

WPST Trenton," N.J.. won small- 
market station of the year. WBHT 
(Hot 97) Wilkes-Baire, Pa.'s Kid Kelly 
picked up .^mall-market PD and air 
personality awards. And WDCG 
{G105) Raleigh, N.C., now a modeni- 
rock-leaning top 40, won the small- 
market music director of the year 
award. 

Top 40,''mainstream winners indud- 
(h\ WF'LZ Tampa, Fla.. which earned 
medium-market station of the year 
and air |K'rs(jnality (tf the year awards 
(for now-.sjTidicate<l i)ersonaIity Bubba 
the Love Sponge); and medium-mar- 



ket WNCF Columbus. Ohio, where PD 
Dave Robbins and music director Dan 
Bowen were repeat winners. 

KITS Los Angeles picked up the 
promotions director award for Karen 
Tobin, and Rick Dees repeated as 
major-market air personality. Dees 
also took home an award for top 40 
network/.^vndicateri progi*am of the 
year for his countdown show, "Rick 
bees' Weekly Top 40." 

Other network/syndicated program 
winners were Westwood One's 
"Casey's Countdown with Casey 
Kasem," in the adult category; ABC 
Radio Netw'ork's "American Countiy 
Countdown with Bob Kingsley"; and. 
in the R&B category, "The Tom Joyn- 
er Morning Show" and "Rockline," dis- 
tributed by Global Satellite Network. 

Finally, Infinity Broadcasting sjm- 
dicated personality HowanI Stem took 
the prize for nationally syndicated jock 
for the second consecutive year. 

CHOOSING THE WINNERS 

The Billboard/Airplay Monitor 
Radio Awards, which honor excellence 
in radio br()adcasting. air given annu- 
ally in six format categories. This 
year's nominees were chosen in the 
spiing by readers of Billboard and the 
four Airplay Monitor publications, 
who cast write-in votes on a ballot. 
Final voting ballots were then placed 
in the July 7 issue of Airi>lay Monitor 
and the July 8 issue of Billboard; vot- 
ing was oix?n to all readers of the mag- 
azines. 

The UR)5 aw anis co\ er the period of 
May UnM-May 1995. The m:gor-mar- 
ket categorj' comprises stations in the 
top 20 Arbitron markets. The medium- 
market categorj' includes markets 21 
through 50. Remaining market.s aiv in 
the small-market category. 

A total of 88 awards were given to 
441 nominees this yeai*. The awards 
were presented by WYNY New York 
morning hosts Katherine Brown and 
David Temple, WPLJ morning ho.si.s 
Shannon and I'ettengill, WItKS morn- 
ing man Ken "Spider" Webb, and 
Muller. 

AsNistaiice in pivjxifing thij< stoiff hkls 
provided bif Srau Ross aud Phyllis 
Stark. 
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Radio 



P R O G R A 



NETWORK/SYNDICATED PROGRAM OF THE YEAR 

CRITERIA: CREATIVITY ,. CONTENT PRODUCTION VALUES .,- INFLUENCE - RATINGS SUCCESS 


ADULT 


COUNTRY 


R&B 


ROCK 


TOP 40 




I aseyS 

ytith Casey Kast-m 


AMBHCAN 
COUNTRY 




ROCKLINE 




Weekly 




COUNIDOwN 










m o r n t f) y j 'i o iv 








CASEY'S COUNTDOWN 
WITH CASEY KASEM 
Westwood One 


WITH BOB KINGStEY 

AMERICAN COUNTRY 

COUNTDOWN 
WITH BOB KINGSLEY 
ABC Radio Networks 


THE TOM JOYNER 
MORNING SHOW 
ABC Radio Networks 


ROCKLINE 
Global Satellite 
Network 


RICK DEES' 
WEEKLY TOP 40 
ABC Radio Nelworks/CD Medio 



NATIONALLY 
SYNDICATED AIR 



OF THE YEAR 

OaTEBA; ENTIinAIKMEKT »U.UE [KEJIIvm 

i!*rNcssucass_AffiLi»Tts 



r 



HOWARD STERN 

Infinrty BfOodcosling 



RADIO PROGRAM DIRECTOR/OPERATIONS DIRECTOR OF THE YEAR 

CRITERIA. PROGRAMMING ACHIEVEMENT ... RATINGS ACHIEVEMENT ., INTEGRITY .,, CREATIVITY ... OVERALL STATION SOUND ., PEOPLE SKILLS ... TALENT DEVELOPMENT 



ADULT 



COUNTRY 



R&B 



ROCK 



SPANISH 



TOP 40 







SCOTT SHANNON 

WPU N..W Yori 



DENE HAILAM 

KKBQ Housloi 



ELROY SMITH 
V/GCI-FM Chicoqo 



KEVIN WEATHERLY 
KROQ Los Angelfts 



PIG FERRO 
KLVE Lo5 Angeles 



STEVE KINGSTON 
WHTZ New York 








MASON DIXON 
WMTX-FMTompo. FL 



DOUG BAKER 
WSIX Noshville 



DUFF LINDSEY 
WJHM Orlando, FL 



JOHN GORAAAN 
WMMS Cleveland 



GUILLERMO PRINCE 
KLOK/KBRG Son Jose, CA 



DAVE ROBBINS 
WNCI Colur>ibus, OH 








JON ZELLNER 
KTHT Fresno, CA 



Its ACKtt 
WIVK Knoxville, TN 



CV YOUNG 
WQOK Raleigh, NC 



BRAD HANSON 
WMAD Madison, Wl 



TINA COMPEAN 
KQXX McAilen, TX 



KID KiLLr 
WBHT Scronlon, PA 



96 



BILLBOARD OCTOBER 28, 1995 



Radio 



PROGRAMMING 



RADIO MUSIC DIRECTOR OF THE YEAR 

CRITERIA: ACCESSIBILTY ... MUSIC ACUMEN . STREET AWARENESS ... RESEARCH ABILITY . . INTEGRITY . PEOPLE SKILLS ... INFLUENCE WITHIN THE STATION 



ADULT 



COUNTRY 



R&B 



ROCK 



SPANISH 



TOP 40 



O 






HAROLD AUSTIN 
KKBT Los Angeles 






ANDY SHANE 
■VHTZ New York 




BRIAN DOUGLAS 
WKRQ Cinciincili 






CEDRIC HOLLYWOOD 
WJHM OHondo, Fl 



BRIAN MEDUN 
V.'XTB Tomiw, Fl 




CARLOS JOSt PttALIA 




DAN BOWtN 

WNCt Coli.n'hjs, OH 



(A 








STAN PHILLIPS 
WMGS Willces Borre, PA 



SIEVE GARY 
KASE Auslin. TX 



WGOK Mobile, AL 



PAM LANDRY 
WPLR New Haven, CT 



TINA COMPEAN 
KQXX McAllen, TX 



KANDY KLUTCH 
WDCG Raleigh, NC 



RADIO PROMOTION/MARKETING DIRECTOR OF THE YEAR 

CRITERIA CREATIVITY MARKETING POSITIONING ABILITY STREET AV.'ARENESS INFLUENCE WITHIN THE STATION 



ADULT 



COUNTRY 



R&B 



ROCK 



TOP 40 






Ml ilji DAGNESE 
WPU New Yoik 



SHEILA SILVERSTEIN 
WPOC Balllmore 



V/ENDI CAPLAN 
WRKS Now York 



S'ACiE SEIFRIT 
KROQ Los Aiigeles 



KAREN TOBIN 
KIIS Los Angeles 
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97erial 



Radio 



P R O G R A 



LOCAL RADIO AIR PERSONALITY OF THE YEAR 

CRITERIA; ENTERTAINMENT VALUE ,. COMMUNITY INVOLVEMENT ... CREATIVITY ., RATINGS SUCCESS 



ADULT 



COUNTRY 



R&B 



ROCK 



SPANISH 



TOP 40 



O 




scon SHANNON 
& TODD PETTENGIIL 

V.'PU New Yl.-- 





MOBV 

■ h^^ F'v'. Atlo'tto 



DOUG BANKS 
VilGCI-FM Chicago 



.'AANCOW MULLER 
V/RCX Chlcogo 




RICK DEES 
KlIS Los Angeles 



O 




MASON DIXON 
V/MTX-FM Tcimpa, FL 



X 




GERRY HOUSE 
WSIX Nashville 



BOBBY O JAY 
WDIA Mcftipliis 



BOB KEVOIAN S TOM GRISV^OLD 
WfBQ Indianapolis 




GUILLERMO PRINCE 
KBRG Son Jose, CA 



f 



BUBBA THE LOVE SPONGE 
WFU Tamoa, FL 




MICHAEL W PERRY 
& LARRY PRICE 
KSSK AM FM Honolulu 



ROBYNN JAYMES 
vmD Lynchbufg, VA 






CY YOUNG 
WQOK Raleigh. NC 



DAVt ROSSI 
WAVE Charleston, 5C 



UNA COMPtAN 
KQXX McAllon, TX 




KID KELLY 
WBHT Scronlon, PA 



RADIO CONSULTANT OF THE YEAR 

CRITERIA PROGRAMMING ACHIEVEMENT . RATINGS ACHIEVEMENT INTEGRITY- CREATIVITY , PEOPLE SKILLS 
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BY ERIC BOFHLERT 



Deep Blue Something takes honors for the most 
clev-er cinematic reference of the year, with its 
single "Breakfast At Tiffany's," No. 'S4 on the 
Modern Rock Tracks chart. But do lead singer Todd 
Pipes a fawr, don't ask him who Tiffany is. 

The song itself was hatched at the University of 
North Texas. "I worked at the library when I was in 
college," says Pipes. *'I had 15 minutes before I had 
to get to work one day and there was an Audrey Hep- 
burn movie on TV, 'Roman Holiday,' and I'd been 
thinking about the name 'Breakfast At Tiffany's' for 
quite a while. It just sounded really romantic. So 
when I saw the mo\ie I sat down, playing these real- 
ly simple chords, thinking 'Breakfast At Tiffany's.' " 
Pipes recently got his master's in English and is 
set to begin his Ph.D., and doesn't see a conflict 



between his highbrow studies and Deep Blue Some- 
thing's pop approach. "I like pop music, in the sense 
of the Beatles being pop, the Rolling Stones trying 
to be the best pop band in the world. I'm really into 
that kind of pop. Although i do feel like I have a 




^-.I'*Vou tell peo- 
ple it^s al><>ut u 
111 ovie, and 
they're just 
a ni a z e d . ** 

— Da*p Blu» Somathing 



responsibility towards Byron and Wordsworth and 
that kind of stuff, and I can draw on their styles 
somewhat, but you can't bludgeon somebody with lit- 



3illboard» 



FOR WEEK ENDING OCTOBER 28, 1995 



Billboards 



erary didacticism. People don't want to hear it. And 
lots of times, I don't want to hear it either." 

And if there's one thing that the band's hit has taught 
Pipes: Don't overestimate the public. "You'd be amazed 
at the amount of people who come to the show that just 
lo^-e the song — "That's my favorite song, s^-ho's TWany?' 
And I'm going, can't j-ou read in the lyrics, 'I think I 
remember the film'? It's about a nKj\ie. 'What nrKAie? 
Can you rent it?' I'm talking about hundreds of people: 
radio DJs, programmers, people at shows. You tell 
them it's about a movie, and they're just amazed. Vthai 
amazes me was I thought the whole hook of the song 
was, 'Hey, I remember that mo\ie.' I thought that's why 
people liked it so much, because they liked the nxAie." 

Maybe he should have gone with "Return Of The 
Jedi." 



FOR WEEK ENDING OCTOBER 28, 199S 



Album Rock Tracks . 






Mi. 


S3 

Ml 


TRACK TITLE ARTIST 

AiB:,V TlTlf IIF AN*1 lABfl/JlSTRlBUTING LAKL 


1 


1 


1 


6 


★ ★ ★ No. 1 ★ * * 

HARDASAROCK 3 «iMs u Ak> 1 * AOOC 
eAU3REAK£R EASTWEST/EEG 


CD 


2 


S 


8 


NAME ♦ GOO GOO DOLLS 


3 


3 


2 


12 


murnnu/M a m i<;m 

^ rEfJ r::NE TRAUMMNTEfiSCOPF 


(D 


6 


9 


3 


PERRY MASON 4 02ZY OSBOURNE 

tpic 


i 


4 


3 


17 


TOMORROW 4 SILVERCHAIR 

FsriGj'DMP EPtC 


6 


5 


6 


7 


SIMPLE LESSONS ♦ CANDLEBOX 

ijrv MAVERICKWRNER 8»05 


(Jj 


13 


18 


4 


MY FRIENDS ♦ RED HOT CHILI PEPPERS 

■-.■J.- -.ril V.P,LTr WARNfR BRDS 


CD 


S 


13 


7 


LUMP ♦THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

-^e:.jem: i"ir the um'EO states of America coi'jmbia 


CD 


14 


16 


4 


GEEK STINK BREATH ♦ GREEN DAY 

.■IS,;'Jt«iE REPBiSE 


10 


11 


15 


21 


POSSUM KINGDOM ♦ TOADIES 

^ leEE-f'E' ■ !NTrRs:npf 


Cn) 


NE 


If ^ 
It ^ 


1 


♦ * ^AlRPOWER-* * * 

YOUR UTTLE SECRET ♦ MELISSA ETHERIDGE 

TOUR urru SECRET ISLAND 


QD 


le 


20 


7 


niMRFR^^muir * ^rvrtj M&Rv thrff 

MAM»OrH;AnANTIC 




38 




2 


★ -k aAirpgwera^ ★ * 

GRIND ALICE IN CHAINS 
AUC£ IN CHAINS COLUMBIA 


® 


19 


24 


4 


riAPiu in WIT rVA<nci w mlmi'iio rviuniooti il 

.■.ii^-:L.L^LLP.L MAVfRICK-'REPBI^f 


15 


10 


10 


18 


AND FOOLS SHINE ON ^ BROTHER CANE 

V.RGN 


16 


9 


7 


14 


IN THF fti nan * rfttfr than f7ra 

L :lL'[ [LEKTKAIfG 


17 


15 


11 


12 


TIL 1 HEAR IT FROM YOU ♦ GIN BLOSSOMS 




36 




2 


★ * *AiRPOWERl^ ★ * 
BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

ME.LON C3VJI AND T^-: -NriNiTc SAONEiS VWCIN 


19 


U 


8 


11 


SMASHING YOUNG MAN ♦ COLLECTIVE SOUL 

..■j: t .: ,_ .. atlanhc 


20 


I! 


14 


13 


YOU OUGHTA KNOW ♦ ALANiS MORlSSFTTE 

..:..:.:L L ■■Lt KLL VAvERiC^^'REPRISE 


QD 


22 


31 


4 


* * ★AlRPOWER* ★ * 

I'll CTiru AQOtiun * rnn pir^HTrR<s 

Fcxi naMiERs ROSWEacAPiroi. 


22 


20 


21 


5 


SCUM MEAT PUPPETS 

r.J J'>E LONDOftlSLAND 


23 


7 


5 


9 


ROCK AND ROLL IS DEAD ♦ LENNY KRAVITZ 

ch': vmr.iN 


24 


IG 


12 


10 


JUST LIKE ANYONE ♦ SOUL ASYLUM 

1 :! YOUR OIM LIGHT SHINE C&JJMBIfl 


(D 


23 


30 


5 


HOOK ♦BLUES TRAVELER 

■'■■jlj' A4M 


(D 


35 


40 


3 


GOOD INTENTIONS ♦ TOAD THE WET SPROCKET 

► -■iE\Di, COlUMBIfc-RFPRISr 




28 


33 


3 


RAININ' SPONGE 

R-IT-NllPINATA WOf". 


21 


24 


22 


22 


ALL OVER YOU LIVE 

-.WMNr, COPPER RADKWCrrvL'MCA 


CD 


31 


36 


3 


DROWNING HOOTIE & THE BLOWFISH 

i^RAC^iDREAR VirW ArLANl;C 


30 


21 


17 


9 


WARPED ♦ RED HOT CHILI PEPPERS 

r-\; "OT MlNUIf WARNti^ ^HLS 


31 


25 


28 


8 


SOLITUDE ♦ EDWIN MCCAIN 

;.',(ur.:i THIEVES lavA'Atlantc 


32 


30 


27 


21 


ONLY WANNA BE WtTH YOU ♦ HOOTIE & THE BLOWFISH 

■|^-. --i; ■ vV ATLANTIC 


33 


29 


25 


17 


IMMORTALITY PEARL JAM 

.■|^■^ ,1 EPIC 




39 




2 


THE BREAK ♦ URGE OVFRKIl I 

i xr -hi L-*Ai;ON OE-FEf. 


3i 


26 


29 


25 


RUN-AROUND ♦ BLUES TRAVELER 

h-JUH AAW 


3S 


34 


35 


X 


LITTLE THINGS ♦ BUSH 

■iirFE'i ^rnNF TRAUMMNTtRKOPt 


37 


27 


23 


15 


ANTS MARCHING ♦ DAVE MATTHEWS BAND 

■ ■ ■ .-.NDDfi^lN^ RCA 


d) 


NEW^ 


I 


DEJA VOODOO KENNY WAYNE SHEPHERD 

rl.::i Ml : i " GIANT 


CD 


NEW^ 


1 


BREADMAKER BROTHER CANE 

.l-L- VftGi'. 


40 


32 


32 


8 


ELECTRIC HEAD PT 2 (THE ECSTASY) ♦ WHITE 70MBIE 

^;,lK.j LR:EP . GE-FEi. 



Modern Rock Tracks 






WKS 


n 


TRACK TITLE 

fllHI'M TrEf (It AN'l 


ARTIST 

LABEUOISTRIBUTISG LABEL 


1 


2 


3 


a 


★ * * No. 1 * * * 

NAME 2 anks « No. I ♦ GOO GOO DOLLS 

A 60T TiAWED GOO UCTAL BLAOCWARNER BROS. 


2 


1 


2 


11 


LUMP ♦THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

r-1. v •■n -iTFO STATES OF AMERC. COLUMBIA 


CD 


4 


5 


4 


GEEK STINK BREATH 

N^-TF.'Mi.: 


♦ GREEN DAY 

REPH i- 


4 


3 


1 


10 


HAND IN MV POCKET 

jAGuEC L rT_E PL. 


♦ ALANIS MORISSETTE 

WAVEIMXR-PRI^F 


® 


12 




2 


BULLET WITH BUTTERFLY WINGS * SMASHING PUMPKINS 

MELLON COLLIE AND THE INFINITE SADNESS ^ RGi'. 


e 


5 


4 


15 


COMEDOWN 


♦ BUSH 


7 


6 


6 


9 


POSSUM KINGDOM 

nuseEimccK 


♦ TOADIES 

iNTERSCOPE 


s 


7 


9 


5 


MY FRIENDS 

riflE HOT 0 t*^iE 


RED HOT CHILI PEPPERS 

WARNER HROE 


9 


8 


7 


10 


A GIRL LIKE YOU 


♦ EDWYN COLLINS 

BAR r...M A'.f.' 


® 


10 


11 


6 


I'LL STICK AROUND 

FOO FIGHTERS 


♦ FOO FIGHTERS 


11 


11 


10 


10 


TIME BOMB 


♦ RANCID 


a 


9 


8 


19 


TOMORROW 

FHOGSTOMP 


♦ SILVERCHAIR 

EPIC 


13 


13 


14 


9 


WALK THIS WORLD 

■■'E- 


♦ HEATHER NOVA 

H:''; iEAT.'.VllKK 


® 


15 


17 


6 


QUEER 

GARBAGE 


♦ GARBAGE 

ALMO .L.J-JL.'EGE:fE*. 


OD 


29 




2 


FRIENDS OF R 

-^tljn", THE^E'.--.. 


♦ THE RENTALS 


QD 


17 


16 


19 


IN THE BLOOD 


♦ BETTER THAN EZRA 


17 


14 


12 


7 


SIMPLE LESSONS 

Lua 


♦ CANDLEBOX 

WAVER "'.V-i^'i-ER BUE': 


QD 


23 


28 


4 


HOOK 

rOE.s 


♦ BLUES TRAVELER 


QD 


26 


31 


5 


ONE OF US 


♦ JOAN OSBORNE 

HIUI C*RILLMIERCUHV 


QD 


20 


24 


7 


DO YOU SLEEP? • LISA LOEB & NINE STORIES 

TAILS GEFFFN 


OD 


NEW^ 


1 


GRIND 

.VI !.:■: 'f. CHAINS 


ALICE IN CHAINS 
COLUMBIA 


® 


35 




2 


NATURAL ONE 

"KIDS" £01,HDTRAL> 


FOLK IMPLOSION 

l.'NI.' iK 


23 


18 


22 


20 


CARNIVAL 


♦ NATALIE MERCHANT 

EaKTRAEEG 


® 


24 


25 


4 


MORNING GLORY 

.■ THE ■ ■ ■ MORNING OLORT 


♦ OASIS 
EPC 


2S 


21 


27 


6 


CAN'T WAIT ONE MINUTE MORE 

i£T TOUftGOA^i 


♦ CIV 

l;ivj.'Atlantic 


2S 


25 


23 


5 


SCUM 

W .lOKE 


MEAT PUPPETS 

LrjN!>aN'SL,='0 


27 


28 


35 


3 


GOOD INTENTIONS 

FRIENDS 


TOAD THE WET SPROCKET 


28 


22 


20 


7 


THE HEARTS FILTHY LESSON 

^'J'E HE 


♦ DAVID BOWIE 


® 


39 




2 


UNINVITED 


♦ RUTH RUTH 

VENTHUE'AMEHOkWARNER BROS. 


3C 


30 


26 


21 


SAY IT AINT SO 

WEE2ER 


♦ WEEZER 

DGOGEtFEN 


® 


40 




2 


WONDER 

T..1EPE L-' 


NATALIE MERCHANT 

E,EE.^RA'EEG 


32 


19 


15 


13 


TIL 1 HEAR IT FROM YOU 


♦ GIN BLOSSOMS 


33 


27 


19 


9 


WARPED 

ONE HOT M \J'F 


♦ RED HOT CHILI PEPPERS 
WARNER BROS 


34 


34 


37 


4 


BREAKFAST AT TIFFANY'S 

t-GME 


DEEP BLUE SOMETHING 

RAINWAyEIVINIEHStOPt 


® 


36 


33 


18 


ANTS MARCHING 

LM.E"'HE lAaiL AND DREAMING 


♦ DAVE MATTHEWS BAND 

RC* 


® 


NEW^ 


1 


YOUR LITTLE SECRET 


♦ MELISSA ETHERIDGE 

■SEANO 


® 


NEW^ 


1 


CUMBERSOME 

■\V'EBir.At. STANDARD 


♦ SEVEN MARY THREE 

MAMMCTH.'A'I ANTIC 


® 


NEW^ 


1 


DONT STAY HOME 

311 


♦ 311 

CAPRICOfiN 


® 


NEW^ 


1 


ALL 1 REALLY WANT 


ALANIS MORISSETTE 


411 


38 


34 


26 


ALL OVER YOU 


LIVE 

RAETIOACIi'vEjWCA 



crplvr mddM tr BnudcM Dm Svsie<i«' RM<a Tuch senwe 10^ Mutt rocKMDons vid 63 motkni nxt 
trie ptwoiA on* , tgirdles a> cnatt n ewenenl Aiipowe twarial ID ITtat •eccnfi *^ic.l' KIai 
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HnS! 
IN 
TOKIO 

Week of October 1. 1996 



(D Rock And Roll Is Dead / Lanny Krsviu 

<2> Fantasv / Miniti Ct'n 

(S> Wirpfld / n«d Hoi Chili Pepper* 

® ScaDnaii / Seaman Jotm 

<3) Countrv House / Blur 

® Fairground / Simply Red 

Runaway / Janat Jackson 
<S> Do Vou Sleep? / Usa Loeb & Nine Stories 
IS> The Hearts Fihhy Lessen / David Bowie 
Q Take Me Higher / Diani Ross 
ORoII Wrlh tt/ Oasis 
O 3 Is Family / Oana Dawson 
O Downtown V«nus / PM. Dawn 
O Are Vou Ready? / Pebbles 
OiCoutd Fall In Love /Selena 
O You Learn / Aianis MonsseHs 
O Ainokotoba / Spitz 
(Ti) Naked / Reef 

@ I'll Ba There For You / The RtmbraixlO 

Q Hello. Again / My Little Lover 

® Endorphinemachine / ^ 

& Walk This WoHd / Haattier Nova 

3 Sunday To SaEurday / Take TttaX 

n Come Imo My Life / Gairy OeVeaux 

@ To Deserve Vou / Batte Midler 

@ Kiss And Tall / G Love And Special Sauce 

& You Are Not Alone / Michael Jackson 

@ Could It Be f m Falhn' In Love / Regina Belle 

i9 Money / Ragga Twins 

® Strength / Totiko Furuuchi 

O trs A Beautiful Day / Carnation 

® Love Love love / Dreams Corne True 

@Lei It Go/Maysa Leak 

0 Jump To My Love / Incognito 

® Funk It Up / Toshi Kubot* 

® Lucy's Eyes / Papermoon 

Q Shinshidensetsu / Ohsama 

^Oh Baby /deal 3 

Whafs All Tl>.s About / Linda lewis 
® Ain't No Body / Diana King 
@Baby Come Back/ 

Heaven Featuring New York Voices 
& Peace Sign /War 
@ Boombasiic / Shaggy 
& Stereotypes / Blur 
® RToTheA/CJ Itwis 
$5 W»wr<«ri»/TLC 
& Pull Up To The Bumper I Patra 
@ I Hear Your Name / Incognito 
® Heyl Get Qui Of My Way / Cardigans 
0 Stay / Lsa Loeb & Nine Stones 
Selections caa be heard on 
'Sepporo Beer Tokie Hot W 
evety Smdey 1 PM-5 PM oti 
mJAPAN/StJmm TOKYO 
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38 


19 
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BILLBOARD OCTOBER 28. 1995 



Radio 



PROGRAMMING 



WBCS, WKLB Keep Heat On In Boston; 
M Street: 40% Stations Group-Owned 



Boston's country radio war 
keeps growing more and more curious. 
With WKLB being sold to Ewrgreen 
Media (see Newsline, this page), 
crosstown ri\'al WBCS VP/GM Peter 
Smyth renews the million-dollar guar- 
antee he made in .January, which wxiuld 
pay cash to the first caller if the station 
abandoned its format before the end of 
1995. That offer now stands until the end 
of 1996. 

Speaking at the Billboard/Airplay 
Monitor Radio Seminar Oct 12-14 in New- 
York, Evergreen chairman/CEO Scott 
Ginjjberg said his plans for WKLB call 
for "maintaining our \iability as a coun- 
try radio station. If that doesn't work, w-e 
would look at some kind of AC [formal]." 

Meanwhile, lest stories like this make 
you feel that exwyone has been bought 
by the m^r groups;, the M Street Jour- 
nal just released a report that saj-s only 
40% of all station-s in America are group- 
owned. In the top 100 Arbitron markets, 
51% of stations are group-owned \*s. 46% 
of stations in Arbitron markets not in the 
top 100 and 30% of stations in non-Arbi- 
tron markets. But a majority of statk>ns 
are part of duopolies: .57% , or 7,241 sta- 
tions, \'s. 43% stand-alones. 

The FCC ha-s decided to delay imple- 
mentation of its new Emergency Alert 
System — which is to replace the age-old 
Emergency Broadcast System, with its 
familiar long testing tone — until Jan. 1, 
1997. The commission bowed to petitions 
from broadcasters for more time to install 
new equipment. 

PROGRAMMING: MODERN Y100 

Sbi months after it began billing itself 
as "Philly's modem rock," WPLY ( YlOO) 
Philadelphia officially made the format- 
ic jump. No otiier changes are inwlved. 

KWMX Denver flips from AC to top 
40, following a promo featuring a female 
TOice named "Alice" requesting a Garth 
Brooks song. Se\«ral seconds of that 
country track were immediately foUowtxl 
by a needle-acratching-the-record sound, 



followed by Green Day. New assistant 
PD Steve Douglas from WDCG (G105) 
Raleigh, N.C., will handle afternoons at 
KWMX. Masic director Paul Donovan 
will movie from afternoons to middays, 
replacing Valerie Knight, who's headed 
to KRQQ Tucson, Ariz., to replace Tim 
Richards as MEVmiddays. Richards is 




by Chuck Taylor 

with reporting bu Eric Boehlert 
and Douglas Reeee 

the new APD/MD at top 40/adult 
WBMX (Mix 98.5) Boston. 

Tbp 4flfrhjthm WHHH (Hoosier 96.3) 
Indianapolis flips its duopoly partner 
WGGR from oldies to satellite R&B 
adult, effectively flanking R&B rival 
WTLC-FM. WHHH APD/MD Carl 
Frye is overseeing the new format 

Harv Alan is the new PD at WZGC 
Atlanta, replacing Dennis Winslow. 
Alan arrives from DeMers Consultants. 

KMPS Seattle PD Tony Thomas has 
relinquished those duties to become MD. 
He will keep his afternoon shift. Picking 
up those stripes Ls Becky Brenner, gen- 
eral program manager for KMPS and 
local sister station KZOK. Former MD 
Daryl Webster remains P/T while he 
looks for a new (^jportunity. 

Chris EbboU will .<iene as PD of Sun- 
dance's four Phoenix stations, KZON, 
KYOT, KOY, and KISO. He previously 
was VP/programming at Entertainment 
Radio Networks. Ebbott replaces Dave 
Logan, who recently exited. 

Ric "Kocco" Bennett has been ele- 



newsline... 

STEVE OSHIN has been upped to VP/GM at KBIG Los Angeles, fining the 
role left by Kari Johnson Winston, who recently moved to oversee Bonneville 
Broadcasting's stations in Seattle. Oshin previcHosly was VP of sales at KBIG. 

GENE LOMBARDI exits as GM at WWKX (Kix 106) Providence, R.I. Peter 
Crawford, CEO of parent station WBNW Boston, will handle Lombardi's 
duties. 

DICK STEIN has been named Park Lane Group's VP of Northern California, 
as well as GM of KPPUKFMF/KALF, Chico, Calif He will also oversee 
the company's KQMS/KSHA Redding, Calif. He was previously VP/GM of 
W1B\' Belleville. 111. 

JIM MURPHY, PD of Jones Satellite Networks' U.S. country format, adds 
senior operations manager stripes, replacing Phil Barry, who remains 
VP/programming and operations. 

DAVID HAYMORE has been named CEO of Cadena Radk) Centre, a subsidiary 
of Los Angeles-based Heftel Broadcasting. Ha,vmore was managing direc- 
tor of ABC Radio International. 

STATION SALES: WKLB Boston, from Fairbanks Communications to Ever- 
green Media Corp., for $34 million. WNNK/WTCY Harrisburg, Pa., and 
WXBM Pensacola, Fla., from June Broadcasting to Patterson Broadcast- 
ing. KPLM Palm Springs, Calif, from R Group to RM Broadcasting, for 
$1.55 million. 



\ated to PD at WENZ (the End) Cleve- 
land, replacing Phil Manning. Bennett 
has been in morning drh^ at the End for 
the past vear. 

WXLK (K92) Roanoke, Va., PD Chris 
Taylor exits. APD Richie Cunningham 
is interim PD. 

KTOW-AM Tulsa, Okla., which 
flipped frt)m gospel to U&B la.st week fol- 
lowing the format change of KTOW-FM 
from R&B to country, has gone back to 
gospel due to listener complaints. GM 
'Tonv Barrow is out D.C. Skyy remains 
PD of the AM. 

Diana Laird has been named PD for 
the Adult Rock & Roll 24-hour satellite 
format from Westwood One. She comes 
from KJFX Fresno, Calif. 

PEOPLE: CROOK & CHASE 

Several months ago, the team of Lori- 
anne Crook and Charlie Chase 
announcefl plans to sever ties with the 
Nashville Network and "The Nashville 
Record Review" countdown. Now, the 
pair has .signed with the Jones Satellite 
Networks for a new four-hour count- 
down, tentatively titled "The Crook & 
Chase (Country Countdown." Plans call 
for a January kickoff. The .show, which 
will be open to all .stations, regardless of 
whether they are affiliated with Jones, 
will be the syndicator's fu^t venture into 
longform programming. 

KITS (Live 105) San Francisco mid- 
day jock Roland West adds MD stripes. 
He replaces Steve Masters, now at 
MCAs Way Cool Music. 

KPRS Kansas City, Mo., hires morn- 
ing man Sunny Andre from WWIN-FM 
(Magic 95.9) Baltimore to replace B J. 
Barry, who exits. Midday jock Chris 
King, meanwhile, received a proclama- 
tion from K.G.'s mayor recognizing the 
jock's 26-year history at the station. 

KIXY San Angelo, Texas, inks Robin 
Hastings for middays, replacing Andie 
Summers. 

WSTR (Star 94) Atlanta hires WBZZ 
(B94) Pittsburgh p.m. driver Downtown 
Billy Brown for the vacant night gig. 
Brown is no stranger to the Olympics 
city, having worked at the late, great 
WAPW(Pbwer99). 

Evening jock L.G. Dupree adds MD 
duties at WHKW Louisville, Ky. 

Production director/p.m. driviT Jack 
Kahan adds MD stripes at WJMX-FM 
(103X) Florence, S.C., replacing Deana 
Desnick. 

After auditioning for a week, Joe 
Steele from WZNY Augusta, Ga., gets 
the nod for nights at WGTZ (Z93) D^v- 
ton, Ohk). 

New top 40 WSSX (95SX) Charleston, 
S.C., inks Phlash Phelps from WDJB 
(B106) Fort Wayne, Ind., for mornings. 
P/T Mitch Zatto is the new night jock. 
Arrotyi toviTi, former AC WJYQ returns 
to the air as hot AC WNST (Star 105) 
under a duopoly with classic rock 
WTBB. T.K. O'Grady, PD of WYBB, 
will oversee WNST. Alan Sneed con- 
sults. 

WBSS (Boss 97) Atlantic City N.J., 
promotes midday personality Christina 
Jovee to MD. 

WBHT (Hot 97) Wilkes-Barre, Pa., 
PD Kid Kelly moves from afternoons to 
mornings, replacing Mark Anthony, 
who exits. Danny Ocean moves from 
middays to afternoons. WKCI (KClOl) 
New Haven, Conn., night jock Mark 
McCarthy joins for midday's. 



Burke Allen Wakes Up 
'Sleepy' WAEV Savannah 



Un 



ntil two years ago, WAEV (Mix 
97.3) Savannah, Ga., was, by operat- 
ing manager/PD/morning man Burke 
Allen's description, a relatively sleepy, 
music-intensive AC station. Then, 
consultant Jeff .Johnson of Alan 
Burns & Associates refocused it to 
hot AC, and la.st year, Allen was hired 
from the OM position at top 40 WVSR 
Charleston, W.Va., to help WAEV 
crank it up yet another notch. 

Allen deliberately pla.ved it safe 
during his first six 
months at WAEV, 
until he became com- 
fortable w ith the mar- 
ket Now, Mbc 97.3 has 
segued to top 4Q/adult 
to fill the niche creat- 
ed when legendary 
crosstown top 40 
WZAT(Z102) nipped 
to rock several years 
ago. And in the spring 
Arbitron, WAEV was 
up 5.4-7.0 12-plus. "In 
effect," Allen says, 
"we are the market's 
top 40 station." 

WAEV targets 
women 18-49, super- 
serving women 20-29. 

Its evolution is a 

result of the same 

musical changes that other top 

40''adult PDs have noticed lately. 

"This is the biggest musical shift 
I've seen since the British inva-sion," 
Allen says. "I had initial misgivings 
about leaving a traditional top 40 in 
Charleston and going to AC radio. 
But in truth, adult top 40 today is not 
that much different than top 40 was a 
year ago. 

"The format is now more .song-dri- 
ven than artist-driven. The tempo and 
intensity have increased, and adult 
females are now more receptive to 
that hipper, more current-based 
sound. Traditional AC artists are no 
longer automatics based on name 
alone. 

"I do have one hand tied behind my 
back, becau.se we don't have Sound- 
Scan in this market," Allen says. 
WAEV calls six stores a week and 
incorporates requests, since Allen 
doesn't have access to call-out infor- 
mation. (He does, howevw, have access 
to call-out from other markets.) 

Here's a 7 p.m. hour at WAEV: 
Madonna, "Into The Groove"; the 
Dave Matthews Band, "Ants March- 
ing"; Rod Stewart, "The Motown 
Song"; Taylor DajTie, "Tell It To My 
Heart"; Seal, "Kiss From A Rose"; 
Hootie & the BlowTish, "Only Wanna 
Be With You"; Kenny Loggins, "Foot- 
loose"; All-4-One, "I Swear"; Mariah 
Carey, "Fantasy"; Alannah Myles, 
"Black Velviet"; the Rembrandte, "I'll 
Be There For You"; R.E.M., "Losing 
My Religion"; and Gregory Abbott, 
"Shake You Down." 

WAEV tries to dominate the '80s 
image in Savannah. It also puts a 
fresh spin on traditional theme week- 
ends: The recent "Close But No 
Cigar" weekend featured songs that 
made it to No. 2. Then there was the 
all-remake "Why Can't They Leave 
A Good Thing Alone?" weekend. 




HI ItKK Al.l.KN 
OM/PD Air Petsoralily 
WAEV Savannah. Ga. 



Allen finds those a change of pace 
from the usual album-giveaway 
weekends. 

Allen Is also OM/PD of sister R&B 
adult WLVH { Lm-e 101 . 1 ). which pulls 
down 8.8 12-plu$. The trombo is 
rounded out by 1,000-watt gospel AM 
WSOK, which features U-j-ear mar- 
ket legend E. Larry McDuffie in 
mornings. WSOK actually has the 
highest numbers of the three, with a 
9.8 12-plus. "It's tough to buy women 
in this market . . . 
Love has most of the 
young-end black 
women, WSOK has 
most of the upper- 
demo black women, 
and Mix has the 
majority of [white] 
women. 

"My toughest task 
is making Mix a con- 
tender while doing 
mornings," Allen sa>^. 
He's joined by co-host 
Lyn Michaels, who 
doubles as WAEVs 
promotions director; 
TV meteorologist 
Brad Huffins; and pro- 
ducer Shaun Sawyer, 

the show's designated 

"Danger Boy." 
"The one distinct advantage we 
have here is [being] very local," says 
Allen, who hopes the hometown angle 
seta WAEV apart from such syndi- 
cated morning fare as "John Boy & 
Billy," "Ron & Ron," and Tom JojTier. 
who's heard on Love 101. L 

Savannah, says Allen, "has a won- 
derful lifestyle. It's close to the beach 
[and] has a low cost of living." That's 
why WAEV has been able to attract 
major-market talent. Assistant PD 
Rick Hunter, a veteran of WAPE 
Jacksonville, Fla.. handles midda>*s, 
and p.m. dri\'er/music director Brad 
Kelly did mornings at WEDJ Char- 
lotte, N.C. Night guy/production 
director Bill West comes from near- 
by Hilton Head Island. S.C. Gary 
Lang does overnights and is "the 
unsung hero of the station," Allen 
saj-s. 

WAEVs latest promotion is "Pick 
The Mix At Work." It involves 
stopovers by the morning show at 
local offices to check radios and give 
away cash. If workers are displaying 
their Mix table tents, the station will 
double the money. The table tents 
were sent to hundreds of offices with 
letters asking listeners to fax the Mix 
if they wanted the station to visit. 
Since then, Allen says, "we've been 
changing the fax paper about every 
two hours." 

Owned by former ratings-industry 
magnate Tom Birch and former 
WFIL Philadelphia PD Ray Quinn. 
WAEV has a "very uncorporate 
atmosphere," Allen says. "I had lunch 
at a sub shop today with Ray Quinn, 
who wore sweats. GM Dan Gorby 
sells the station, gives me ideas, and 
gets out of the way, to let me do the 
job he hired me for. This is the best 
move I could ha\"e made. I'm li\'ing in 
paradise in a winning situation." 

KEVIN CARTER 
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$400 Video Sells MTV On Rentals 

Low-Budget Clip Gets ^120 Minutes' Play 



■ BY BRETT ATWOOD 

LOS ANGELES— For about the 
price of a catered meal at a produc- 
tion shoot, Maverick/Reprise act the 
Rentals have deliwred a low-budget 
music video that is capturing the eyes 
and ears of programmers. 

The black-and-white video for 
"Friends Of P," which has already 
recei\'ed airplay on MTV's **120 Min- 
utes," is one of the most bare bones 
vidclips to ever find its way onto tele- 
vision. In the video, the disinterested 
members of the rock sextet appear 
comically stiff and aloof as they per- 
form against a simple white back- 
drop. The entire budget for the no- 
frills video Ls estimated at about $400, 
according to the band's Matt Sharp. 

The low budget isn't the only atyp- 
ical aspect of the Rentals. With a fic- 
tional biography that reads Uke some- 
thing out of a James Bond novel, the 
Rentals are poised to be the Spinal 
Tap of the modern rock world. 

According to the band's bio, the 
members of the Rentals are the sons 
and daughters of American embassy 
employees in Prague. The band, 
which supposedly was founded in 
1978, performed icy synthesizer 
anthems at that time. Unfortunately, 
the Eastern Bloc act was forced to go 
underground after guitarist Rod 
Cervera was imprisoned for alleged 
espionage activities. After 12 years in 
prison, Cervera was released. Mav- 
erick mogul Madonna supposedly dis- 
covered the reunited act in Prague 
while attending its first concert in 15 
years. 

The video for "Friends Of R" was 
deliberately shot as if it were a pio- 
neer clip from the earliest days of 
music video. The aloof nature of the 
performance in the clip is in the same 
visual mode as Kraftwerk and other 
Eastern Bloc music acts of that era. 

Of course, the Rentals aren't real- 
ly from Prague at all. Many viewers 
will immediately recognize Sharp in 
the video as the bassist in Weezer. 

Sharp describes the video, which 
he directed with longtime friend 
Jason Ruscio, as "cold and removed." 

"It's certainly not the most hi-tech 
video ever made," says Sharp. "We 
shot it with [Cenwa's] camera, which 



I think was an old World War II cam- 
era. We didn't even have a synch 
motor for the shoot. At the end of the 
production, we found out that it had 
all been shot at the wrong speed." 

Sharp says that he initially thought 
all the footage from the shoot was 
unuseable. 

"I was bummed out because I 




THE RENTALS 



thought that we had wasted the 
$400," says Sharp. 

"When we made this video, we 
were very much removed from the 
record industry. We were not signed 



to any label. We didn't have any pro- 
fessional editing equipment. When we 
tried to edit it, the music would 
always be two or three seconds out of 
synch. 

"The weird thing is that I don't 
know anything about making videos. 
We just sort of made this for fun. It 
wasn't made to sell records. We didn't 
think anyone would ever actually see 
it. It flips me out that MTV is even 
playing it." 

Despite his casual approach to the 
Rentals, Sharp insists that the band 
is more than just a side project. 

"It's very fulfilling to be able to 
completely do your own thing with no 
influence from the record company," 
says Sharp. "That's what the Rentals 
are about." 

However, Sharp says that his 
inwlvement in the second music ven- 
ture doesn't mean he has left Weezer 

"Basically, it's on hiatus," says 
Sharp of the band, which copped sev- 
eral MTV Video Music Awards this 
year. "We are getting along better 
than ever. We're all enjoying our 
break from the band." 



PRODUCTION NOTES 



LOS ANGELES 

David Nelson directed the new 
video for L.V.'s "Throw Your Hands In 
The Air," while Neil Shapiro directed 
photography. Nelson is also the eye 
behind Coolie's "Too Hot" clip. 

Craig Henry shot Bone Thugs-N- 
Harmony's "East 1999" clip for Ruth- 
less Records. Martin Coppen direct- 
ed photography, while Gary Rapp 
produced. 

Love Jones' "The Thing" was 
directed by Liz Friedlander for 
DNA. 

Director Okuwah shot Anointed's 
"It's In God's Hands Now." The clip 
was produced by Terry Power and 
Gary Rapp, while Bernard Aurox 
directed photography. Okuwah also 
directed Boyz Of Paradize's clip 
"The Run Around." Louise Barlow 
produced, while Agust Jakobsson 
directed photography. 




Texas IVvlst Rock legend Chubby Checker is adding a country twist to his clas- 
sic "The Twist" on the set of his latest video shoot. Pictured on the "Texas Twist" 
shoot, from left, are TNN assistant producer and dance instructor Barry Amato, 
Checker, director Jim Ritz, and producer Bob Cummlngs. The clip debuted 
recently on TNN's "Wlldhorse Saloon." 



NEW YORK 

Guy Guillet recently wTapped the 
video for Collective Soul's "The World 
I Know." Russ Swanson was director 
of photography, while Marc Smerling 
produced. Guillet also directed Mic 
Geronimo's "Da Natural" clip forTVT 
Records. Neil Shapiro was director of 
photography, while Todd Factor pro- 
duced. Finally, Guillet is the eye behind 
Donnel Jones* "In Da Hood" for 
LaFace Records. Tim Ives directed 
photography, while Alyson Barri pro- 
duced. 

Jeffrey W. Byrd directed the new 
clip for Blahzay Blahzay's "Danger." 
He also directed Al Green's "Your 
Heart's In Good Hands." Dave 
Daniels was the director of photogra- 
phy for both jobs. 

OTHER CITIES 

Power Films director Craig Henry 
recently completed two dips for Biyu 
Banton in Montego Bay and Ocho 
Rios, Jamaica. "Untold Stories" and "I 
Wanna Be Loved" were shot by direc- 
tor of photography Malik Sayeed and 
produced by Brain Ades. 

Dee Trattman is the eye behind the 
Badlee's "Fear Falling" video. Greg 
Everage produced for E Squared, 
while Kim Haun directed photogra- 
phy on the Harrisburg, Pa., shoot. 

Fear Productions recently blew out 
two clips with director Chris Robin- 
son at the helm. Rome/ Pimp record- 
ing act Foe's "Are You The Bomb" and 
Errol Blackwood's "The Dream Goes 
On" were produced by Glenn Batte, 
while Chuck Regner directed photog- 
raphy. 

Pucho recently wrapped production 
on Rusted Root's "Ecstasy" in the 
t)and's hometown of Pittsburgh. Marc 
Smerling produced. 



November Awards Abound: 
BillboanI Vid, MTV Europe 



Billboard awards; Final 

nominees for this year's Billboard 
Music Video Awards will be 
announced in the next issue. "Bay- 
watch" star/Critique recording 
artist David Hasselhoff will host 
the event, which will be held Nov. 10 
at the Santa Monica Loews Beach 
Hotel in Santa Monica, Calif. 

For more information on the 
awards program and the 1995 Bill- 
board Music Video Conference 
(held Nov. 8-10), contact Maureen 
Ryan at 212-536-5002. 

MtV EUROPE NOMINEES: 
Bon Jovi leads the pack of nomi- 
nees for the 1995 MTV Europe 
Music Awards, which will be held 
at Le Zenith in Paris on Nov. 23. 
The veteran rock act is 
nominated for three 
awards, including best 
live act, best rock act, 
and best group. 

Other multiple-award 
nominees include Mi- 
chael Jackson, R.E.M., 
Green Day, and Off- 
spring, who are up for 
two awards apiece at 
the event, which will 
be hosted by fashion 
designer Jean-Paul 
Gaultier. 

MTV Europe will 
broadcast the program 
live to 37 European 
territories, while MTV 
Latino will beam the 
program live to its U.S. 
and Latin American 
audiences. MTV will 
air the show in the U.S. at 9 p.m. 
that evening. 

Live performers who have 
already been announced for the 
show include Bon Jovi, the Cran- 
berries, East 17, and MC Solaar. 

The nominees are determined by 
a panel of 700 key figures in the 
European music industry, includ- 
ing record label heads, music mar- 
keters, agents, promoters, and 
members of the press. The final 
» inner in each category will be 
determined by viewers, via phone 
or fax. 

Spots inviting viewers to par- 
ticipate in the voting process will 
air on the music channel until Nov. 
12. 

Here is a complete list of nomi- 
nees for the 1995 MTV Europe 
Music Awards: 

Best male: Dr. Dre (Pri- 
ority/Virgin), Michael Jackson 
(Epic), Scatman John (RCA), 
Lenny Kravitz (Virgin America), 
and Neil Young (Reprise). 

Best female: Bjork (One Little 
Indian), Sheryl Crow (A&M), PJ 
Harvey (Island), Janet Jackson 
(Virgin), and Madonna (Maver- 
ick/Sire). 

Best live act: Bon Jovi (Mer- 
cury), the Prodigy (XL Record- 
ings), R.E.M. (Warner Bros.), the 
Rolling Stones (Virgin), and Take 
That (RCA). 
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Atlvood 



Breakthrough artist: Dog Eat 
Dog (Roadrunner), H-Blockx 
(Sing Sing), Alanis Morissette 
(Maverick/Reprise), Portishead 
(Go! Beat), and Weezer (Geffen). 

Best rock act: Bon Jovi (Mer- 
cury), Green Day (Reprise), Oasis 
(Creation), Offspring (Epitaph), 
and Therapy? (A&M). 

Best dance act: East 17 (Lon- 
don), Ini Kamoze (Sony), La 
Bouche (Hansa), Moby (Sony), 
and Sin With Sebastian (Sing 
Sing). 

Best group: Blur (Food/Par- 
lophone), Bon Jovi (Mercury), 
Green Day (Reprise), R.E.M. 
(Warner Bros.), and U2 (Is- 
land/Atlantic). 
Best song: the Cranberries, "Zom- 
bie" (Island); Michael 
Jackson, "You Are Not 
Alone" (Epic); Off- 
spring, "Self Esteem" 
(Epitaph); Seal, "Kiss 
From A Rose" (ZTT); 
and TLC, "Waterfalls" 
(LaFaceArista). 

Return of the 

MACK: Max Julien, 
.star of the '70s "blax- 
plotation" film "The 
Mack," is back. The 
actor reprises his role 
as "Goldie," the self- 
proclaimed "meanest 
mack that ever lived," 
in the rap clip for 
THA' D.R.E.'s "GotW 
Get Paid." 

Tracking down the 
actor for the video 
was no easy task, according to the 
clip's director and producer, 
Darryl Williams. 

"It was a little bit of work," says 
Williams. "We found him through 
Annazette Chase, who co-starred 
with him in *The Mack.' " 

The video, for better or for 
worse, stays true to the spirit of 
the original film. Pimps, pushers, 
and prostitutes abound, so don't 
expect to see this on the Disney 
channel. However, the Playboy 
channel's "Hot Rocks" is already 
on it. 

Reel news: Squeak Pictures 
has signed choreographer Frank 
Gatson for directorial duties. Gat- 
son is well-known for his choreog- 
raphy on such clips as Michael 
Jackson's "Remember the Time" 
and En Vogue's "Free Your Mind" 
. . . 1171 Production Group has 
signed director Peter Kovacs. 

M ONSTER MOVES: The rock 
video show "Monster Rock" has 
just added 12 new affiliates, 
including WTMB-TV Pittsburgh, 
KCY-TV Van Nuvs, Calif., WRAY- 
TV Raleigh, N.C.. and KDM-TV 
San Diego, Calif. 

The Eye is open on the Internet 
Send news items and feedback to 
brett213@iz.netconLcom. 
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HICHLICHTS Sc HTTRHCTIONS 

Opening night party hosted by MTV. 
A live music showcase hosted by The Box & Epic Records. 
And much, much more watch Billboard for details. 




CJuiricy Jnnes 



JOINT KEYNOTE ADDRESS 

by industry Icf^ends 
QUINCY JONES via 
satellite and HERBIE | 
HANCOCK, who will | 
discuss the special 
challenges of music video 
and multimedia. 



The 17th Annual Music Video 
Awards hosted by 
international recording artist 
David Hasselhoff, star 
and executive producer 
of "Baywatch" and the 
new fall series 
"Baywatch Nights." 
His self-titled U.S. album 
was released earlier this 
year on Critique Records. 



HOTEL ACCOMMODATIONS 

The Loews Santa Monica Beach Hotel 

1700 Ocean Avenue, Santa Monica, CA 90401 

For reservations, please call 310-458-6700 and state that you're with the 
BILLBOARD MUSIC VIDEO CONFERENCE 

Room rate $145.00 single or double. To insure room rate, reservations 
must be made by October 8, 1995. 

REGISTRATION INFORMATION 
H-- $355.00 EARLY BIRD REGISTRATION 

PAYMENT MUST BE POSTMARKED BY SEPTEMBER 29TH 

$395.00 Pre-Reglstration 




"nttf 'Tift ii-Rtl$t$" $mft$: Your chance to tape a 
session with some of today's hottest acts! Attention record labels - 
call Maureen Ryan: 21 2-536-5002 to sign up your act! 

KffSlC VlVtti f<iCV$ (SiRtiVV: Hear what young viewers 
have to say about the latest music videos. Brought to you by New Jersey- 
based marketing and research firm Music Marketing Network. 

KVLt mtVl^ tXVti It; Get a hands-on feel for the y 
latest products and services for new media. Call now to reserve ^ 
your booth! ^ jg 




CONTACT INFORMATION 

MAUREEN P. RYAN, Special Events Manager 
212-536-5002 PH • 212-536-5055 FAX 



' Cut out form 
and mail to: 



DISCOUNT AiRUNE INFORMATION 

You are eligible for special discount fares from 
American Airlines for travel to California, November 
5 - 10, 1995. To qualify for these reduced 
rates, reservations must be booked directly 
through I.C. Travel y 
at 1-800-547-9420. 
Please identify yourself as FIRST NAME: 

a Billboard Music Video ^y'' lasj name- 
attendee to receive 
discount. 



Billboard Music 
Video Conference 
x'' attn: Maureen P. Ryan, 
1515 Broadway, 
14th Floor, NY, NY 10O36 
or Fax to 212-536-5055. 
' This form may be duplicated. Please type or print 
dearly Make all payments to Bilboard Magazine 



/ COMPANY: 
TITLE: 



ADDRESS: . 



/ crrv: 

PHONE: _ 



-STATE:. 



. FAX: . 



. ZIP:. 



.COUNTRY: . 



/ TM PAYING BY CHECK □ MONEY ORDER □ 
CREDIT CARD #: 



VISA/MC □ AMEX □ 
_ EXPIRATION DATE: 



payment must be postmarked by October 25th 
$450.00 Full Registration 
After October 25th and walk-up 



/ CARDHOLDER S NAME: 
CARDHOLDER'S ADDRESS: . 



/' CARDHOLDER S PHONE: 
CARDHOLDER'S SIGNATURE: 
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FOR WEEK ENDING OCTOBER 15, 1995 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS INOT BY BDS) FOR THE WEEK AHEAD 



14 hourt daily 
1899 9th Stmt NE. 
Washington. D.C. 20018 

1 Boyi II Men, Vibm 

2 Janet JackMn, Runaway 

3 Brandy. BtDkenhearted 

4 MayJ.Bice.i.^[Xjl.WeMeFeelU)ejA 

5 Xscape, Whn Can ■ Run To 

6 TLC. D'a^irV 0" You 

7 Faith Evans. io\i Used To Love Me 

8 Codlo Feal. LV., (;angsta's Paradise 

9 Monica, L Tins And Like Tnai 

10 Patra. Pu I Up To The Bumper 

1 1 Brian McKniEhl, On The Down Lca 

12 Deborah Coi. Sanlintenlal 

13 Diana Ross. Take M« Hieher 

14 BLackstieet, Tonight's The Night 

15 Guru, VJAlzn What Vou Say 

16 Mariah Carty. Fantasy 

17 Aaron Hall, Curiosity 

18 SliM-Lo, I Wrsh 

19 N.P.G., Tfe Good Life 

20 Immature, Feel The Funh 

21 Chef Roekwon, Ice Cream 

22 Groove Theory. Tell Me 

23 Mobb Deep. Give Up The Goods 

24 Montefl Jontol. Samelhin' A Da HiTie,r 

25 Isaac Hayes. W.ilk On By 

26 Gntd i Eddie LMrt. Sr.. >^X, Mssi\ Y:>i 

27 C +C Music Factory. I'< Always Be Arnvxl 

28 Earth Gyrlz. Love 01 Mine 
?9 GoocHe Mob, Cell Therapy 
30 Shai. Conw With Me 

* * NEW ONS* * 

Joded. Love U 4 Life 

Jason Weaver, I Can't Stand The Ram 

Jets* t Trina B.. Where Is The Love 

Anointed. In God's Hands Now 

MoKenStet. m The Rain 

Barno Boyu. Hm We Roll 

ME>ntHI Jordan, Daddy's Honie 

Buju Banlon. lA'.vma Be Loved 

Bhj, Hide Ar<! Go Gel II 

Monica. Before You Walk Out Of My bfe 

Alt4-0ne, I'rn Voui Man 

Tony Rich. NotKxJy Kno*"i 

Kut KIOM, Surrender 

J'swi, lake A Uxk 

Chefoky. Shcvn You Hew 



ConliniMMM prosrammmg 
2806 Opryiand Dr.. 
Nashville. TN 37214 

1 Faith Hill, 1 ei s Go To Vegas 

2 John MldMetMni< | pme»y,fO Mans Lana 

3 Travis Tritt. Soir^tir:i« She Forgets 

4 Tim McGraw. I Lil>e I:, i Lc-.« II 

5 Clay Walker. Wno r^eeds You Baby 



6 Pam Tillts. Deep Down 

7 S*wjerBre>»(n,iI'w!i'irfiCai«JlW*tn- 

8 Martina McBride, Safe In The Anns. . 

9 TerrI Clark, (fctiet Irdiigs To Do 

10 Kenny Chesr>ev, M I Need To Know 

1 1 Tracy Lawwce. rr li* WorM HalA Fiat 

12 George Strait. Chi.'Ck Yes O No 

13 Daryle SinileUry. i Let Her Lie 

14 BlacMmfc. 1 m ^iol StKTg Enough To Say 

15 Stiania Twain, T)>e Woman In Me 

16 Utile Texa». lite Goes On 

17 Ty England. Smone In Her Eyes 

18 JohrBeny.lflHadAnyPndeLeAAt All 

19 Rhell Akins. Sr>e Said Yes t 

20 Bryan While. RKsecca Lynn t 

21 Chety Wright. L stenin' To The Radio t 

22 Ken Mellons, Rub-A-Dubbm' t 

23 Alan Jachson, Tail, Tall Trees » 

24 Asleep At The Whc«i, L^ Down Sally t 

25 Ty Herndon. Heat Half Empty t 

26 Collin Raye. Om^ Boy, Or>e Girl 

27 H«ba McEntire, Or> My Own t 

28 Sefany SniSws. Oartd Jht L^ng t 

29 Junior Brown. Higt^way Patrol 

30 Mark Chesruitt. Trouble I 

31 Jeff Carson. The Car • 

32 Lee Roy Pamri. kVien A Woman iaja A Wan 

33 Vince an. Gc Rest M0n On Thai Mountain 

34 Rhonda Vincent. V.hgt Mae Da You Want 

35 Shenandoah, Hea.-en Bound 

36 AMiTtipin, I-.il'.A&CteeAaniGel 

37 David Lee Murphy. Dust On Th« Bottle 

38 The Mavencks. Mere Comes The Ram 

39 Neal McCoy, It i Was A Dnnkm Man 

40 Wesley Dennis. Who's Counting 

41 James House, Anything For Love 

42 Brett Jarrtes. If I Could See Love 

43 Rob Crosby. 1-.^ T<f:ut>leWith 

44 David Ball. H.- -v 'cik Healm' 

45 Cordederate Railioad. BiVs LauKlmial. . 

46 Perlect Stranger. iiti>^S:rar^ Here KV-.. 

47 DoMg Supemaw, Ni* f iBifli Houft m... t 

48 James Bonamy, Do£ 0" A ToolbC" 

49 Emibo. It s No! The End 0* The World 

50 Shelby Lynne. I m Not The Ot>e 

I hdicalL-s Hot Shots 

* * NEW ONS* * 

Helen Oarting. I Haven't Found It Yet 
John Prine. Am't Hurtin' Nobody 
Teni Clark. Wnen Boy Meets Girl 
Tim McGraw, Can't Be Really Gone 
Wade Hayes, What I Meant To Say 




Continuous programming 

1515 Broadway. NV. NV 10036 

1 Coolto Feat LV,. C»anesta s Pararlise 

2 Red Hot Chili Peppers, My Fntmds 

3 Green Day, Geek Stmk Breath 

4 TIC. Dtfifiin' On You 

5 AJanis MorissMe, Hand h My Pocket 

6 Mariah Carey, F^ntdsy 

7 Presidents Of The UnM Statn. Uin:c> 

8 Goo Goo Dolls, Narr^e 

9 Janet Jackson. Runaiva) 

10 Foo FlgWers, I ! Slir- A-Om'M 



11 Sall'N4>«H.An1Nuttin'BiitAStieTt^r« 

12 Bush, Corr* Down 

13 Bon Jffvi, Sonething For The Pain 

14 Brandy. Brokenhearted 

15 Melissa ElheridBe. Your Little Secret 

16 Rancid. Trc^t^ Bomb 

17 Toadies. Po^um Kingdom 

18 Edwyn Collins, A Gid Lik« You 

19 Boyi II Men, Vibin' 

20 Silverchair. Tomorrow 

21 Ltsa Loeb & Nine Stales. Do Ycu Sleeo' 

22 Garbage, Quef r 

23 Meat Loaf, \ C L* Fat You 

24 Dave Matthews Band. Anis Marching 

25 Candlebox. Smple Lessons 

26 Skee^Lo, i '^■^h 

27 Seal, K.-. ■■ifTi ARose 

28 HDdelTt«BkiN«^ '>^Wma9eW^Vcii 

29 CIV. Cu t Woil One Minute More 

30 Alanis Morlssetla. You Oughta Know 

31 De((iBkjeScmelhinB,BnailaEtAirAarVs 

32 R-E.M,, l.;rifii)e 

33 BoneThi«s-N4lainaiy, III Of Tna Mortr 

34 P.M. Dawn. Downtown Venus 

35 Take That. R^ck For Good 

36 D'angelo, fi'cm Sugar 

37 Natalie Merchant, Carnival 

38 Edwin McCain. Solitude 

39 AC'OC, Hdcj As A Rock 

40 Heather Nova. Walk This World 

4 1 Naughty By Nabm. FeeJ Me Flow 

42 Joan Ostwrne. O^e Of Us 

43 Radiohead, Jusi 

44 White Zombie. Electric Head Pt. 2 

45 Filler. Pose 

46 Shaggy, Boomt>sslic 

47 Groove Theory, TeH Me 

48 Lenny Kravitz, Rock And R»l Is Dead 

49 David Bowie, Tlie Hearts Filthy les.Sinii 

50 Red Hot Chili Peppers, Warped 

*• Indicates MTV Exclusive 

* * NEW ONS* * 

LV., Throw Your Hands Up 

Jodeci, Love U 4 Lite 

LL CddI Jl«oyz II Men, Hey Lover 

The Rentals. Friends Of P 

Tony Rich, NoCody Knows 

Solo, Heaven 

Everclear. Santa Monica 

Toad The Wei SprocM. Good Imertrnns 

e3TNN 

THE HASHVnXE NTTWODK. 
Thf Htart of Counoy 

30 hours weekly 
2806 Opryiand Dr., 
Nashville, TN 37214 

1 Junior Brown. Higttway Patrol 

2 TracyLaww>ce.lfTheWjfldHaaAFm 

3 Faith Hill, Let s Go To Vegas 

4 Tim McGraw. I L>ke It. I Love It 

5 Travis Tritt, Sometimes She Forgets 

6 Alan Jackson. Tali, Tall Tre«s 

7 B*yR8yCyfus,T!»;FasltsIH3(seliiA , 

8 John MichatI MontgDnwry, Nc M.yi's Unc 

9 Terii CUrk. Better Th ngs To Dc 

10 Shania Twain. Tne Woman it Me 

1 1 Daryte Singletary. I Let Her Lie 



12 Sawyw Bxwn. iTt-r. T^rsCjikBi V/<iitrv 

13 Kenny Chesney, Ar I Need To Krcw 

14 Martina McBride, Safe In The Arms..- 

15 BlacWHwk.lrTTNc(SlicnsEnci^ToSay 

16 Shenandoah, Heaven Bound 

17 Reba McEntlre, On My Own 

18 Ty Herndon, Heart Half Empty 

19 Rhett Akins. She Said Yes 

20 Jeff Carson, The Car 

21 Neal McCoy. If I Was A Dtmkin' Man 

22 LceltayPsndLWtiB^A'/iAimanawsAkb- 

23 AannTlppin.TharsAsCk»eAsl'LGet. 

24 Tracy Byrd, Love Le^sow 

25 George Ducai. Kisses Don't Lie 

26 Uttle Texas. Ute Gses On 

27 VInce QU, . (iest Hi?i On that Martan 

28 David Ball, Hrjnky Tonk Healin' 

29 Ccrfcdei a te Raftoad. Bilfs LaundmruL.. 

30 Clay Walker. Wno Meeds Yqu Baby 

* * NEW ONS* * 

John Berry, If I Had Any Pride At All 
Ty Englartd. Srriohe In Her Eyes 
David Lee Murphy, Dust On The Bottie 
Riders In The Sky, The Trail Tip Song 
Tfw Hutchens, Knock, Knock 
Pam Tillis, Dtep Down 



Continuous programming 
1515 Broadway. NY. NY 10036 

1 Janet Jackson, Rut^a/iay 

2 Seal. Kii'i From A Rose 

3 Blues Traveler. Run Around 

4 TLC. WaleHalls 

5 Soplw B. Hawkins. As I Lay Me Down 

6 Melissa Etheridge, Your Little Secwt 

7 Mariah Carey. Fantasy 

9 Natalie Merchant, Carnival 

10 Gin Blossoms. Til i Hear It From You 

1 1 Joan Osborne. One Of Us 

12 Meal Loaf, id Lie For You 

13 Aianri Montsetta. Hand in My Pocket 

14 Collecttve Soul, December 

15 Del Amitri. Roil To Me 

16 Take That. Back For Good 

17 MadomaWlthMatfwUKl(.IWamYaj 

18 k.d- lang. if I Werv You 

19 GooGoo DoNs. Name 

20 Paula Abdul. Crazy Ccol 

21 Edwin McCain, So itude 

22 Oave Matthews Band. Ants Marching 

23 TheRer*rjndh.'ir,.taaebNdAI*n* 

24 Deep8kjeSanietlwg.Ri«kiastAlTiftarV$ 

25 Oes'ree, yol; Gsn.! Be 

26 Melissa Etheridge. ir i Wanted To 

27 Boyi II Men. Wate' Runs Dry 

28 Hootle & The Blowflsh. Let Her Cry 

29 Bryan Adam, Km Vou Ever RwiyLoMC 

30 INXS. Need You Tonight 

* * NEW ONS* * 

Etton John. Biessed 

Qwicy Jore & Tana. Ycu Put A Udc Cr I Jy H01 
Tony Rich, Nobody Knows 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING OCTOBER 28. 1995. 




Concinuout programnHng 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

Mysttkal. Y'ali A.n l Ready Yet 

BOX TOPS 

Mariah Carey. Fantasy 

Bora Thi«»-N-Hannonv, tst 01 Tha Mcnin 

Xscape. feels So Good 

Lonil, i Got 5 On II iRemnj 

Bones Thugs- N- Harmony, East 1909 

Coolio Feat. LV. Gangsta's Paradise 

TLC. Diggin' On You 

Larry Loc, I'm Having Fiashb»cks 

2P»c. Tcmplat'ons 

Rackwon, Ice Oeam 

Immature, Feel The Funk 

Backstreet Boys. We've Got it Gom Cn 

Jodeci. Freek'n Ycu 

Insarte Clown Posse, Chcken Huntin 

Fat Joe. Success 

Michael Jackson, You Are not Alone 
Jodeci. Love U 4 Life 
Frost, Eastside Rendezvous 
Shai, Come Wiin Me 
Method Man, The Riddler 
Bnandy, Brokenhearted 
3T, Anything 

Mokenstefl. He's Mir^e (Remix) 

Das EFX. Real Hip Hop 

Patra. Pull Ud IRemi.) 

Junior M.A.F.I-A.. i Need You TomgW 

Masta Ace, S.li.n' On Chrome 

Too Short. Top Down 

Groove Theory. Tell Me 

Tina Moort, Ai: I Can Do 

Adirta Howard, My Up Ar>d Down 

BlackstrecL Tonight's The Night 

Selena. I Could Fall In Lcrve 

NEW 

E'vMbali 1 MJG. Break Em Off 
One Million Strong. Where Ya At' 
Silk, r'-.-.^f--. On Vou 
Whitney Houston, fitule 



music TV 

Continuous prngramming 

11500 9lh St N 

St Petersburg, FL 33716 

Martiru McBride. Sale In Th« Arms... 

Sarah McLachlan. i WMI Reowiber You 

Tracy Bird. Lme Lessons 

Mariah Carey, Fantasy 

Reba Mc Entire, On My Own 

Tim McGraw, I Like It. I l(r^« it 

John Rartt, Tl^ey Say Ifs Wonderful 

Brian Wilson, Do It Again 

Jann Arden. CouW I 8e Youi Girt 

MIchset Bolton. Can I Touch Vou.. .There 

Jon Secada.'Shanice. If I r4ev«r Knew You 

Selena, i Cuuld faV- In LOve 

Nestor Torres, tl Dorado 

Terri Clark, Bettef Things To Do 

Deep Forest. Maria's Song 

eagles, Li.Mrri To BeSlill 

Gloria Estefan. It s Too i.ate 

Vince GiU. Go Rest High ,, 

Sophie B. Hawklnv As i Lay Me Down 

Hoote & The Btowfbh. Wara ^ Wtn You 

Continuous programming 
299 Queen St West 
Toronto. OnUrw M5V2Z5 

Smashing Pumpkins. aullcts...(new) 
Black Grape. In The Name.. .(new) 
WiW Strawberries. Fall (new) 
Ttie Phaicyde. Running (new) 
The Tragicalty Hip, Thi;gs (new) 
The Cranberries, I Can't Be . Inewl 
Cipher. Peep (new) 

Alanit MwlsMtt*. Hand m l^ Pocket 




Continuous procramming 
nil Lincoln Rd 
Miami Beach. FL 33139 

Pet Shop Boys, Panmaro '95 
Take That, Bac k For QooO 
Alanis Morissctte, You Oughla Know 
Lenny Kraviti, Rock & Roil , 
Shaggy, In The Summertime 
Durta King. Sfiy Gt/y 
La Ley. Ei Diie.vi 
Edwyn Collins, A Gin Like You 
MichatI Jackson, You Are Nc4 Alone 
Los Tres. La Esp»da Y La Pared 
Real McCoy. Come And Get Your Love 
Bjorfc. isooel 

Wot Wet Wet, Don'l Want To Forgrvc 
Bon Jovt, Scntething For The Pam 
Natalie Merchant. Camivai 
Mariah Carey. Fanlasy 
Charly Garcia, Cerca De La flevolucion 
hkiolie t The BhMvfiih. Or.|y Warma Be With Yoj 
Boyz II Men. Water Runs Dry 
Faith No More. Evidence 



Five l.'2-hour shows weekly 
Signal Hill Dr 
Wall. PA 15148 

Petra, Tnmk T^ice 

Walter Eugenes. I Need You 

Steve Taylor. On The Fritz 

Rez. Suipn/ed 

Bride, Psychedelic Super... 

The Kry. Jesus is Coming Soon 

Jars 01 Clay, Fkood 

Three Ckmscs, This is Not My Home 

Rich MuRIrs, Btcther's Keeper 

Whiteheart, Even The Hardest Heart 

Johnny Q, Public. Body Be 

The Kry. Everywhe-re 

Plank Eye, C-;xn Hcjse 

Sixpence None Tlie fiict>er, Ang<eti'e^': 




Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

Tim Keyes. All i NeeO Is You 

G. Love & Special Sauce, K.ss And Tell 

Supergrass, AInghl 

Edwin McCain, Solitude 

Erasure, Slay With Me 

Green Apple Quick Step, Dizzy 

Hagfish, Stamp 

Jonaltvan Brooke. Ncifimg Sacred 

Alanis Morissette, Hand In My Pocket 

Joan Osborne. One Ot Us 

Jason Weaver. I Can't Stand The Pain 

Gins Against Boys, Stw s Lost C^tml 

Sophie B. Hawkins. As I Lay Me Down 

TLC, Digii'n' On You 

Diana King. Lnue Triangle 

Love Battery. Harold s Pmk Room 

Meat Loal, I'd Lie For You 

Lisa Loeb & Nine Stories. Do You Sleep' 

Fledgling, Soloman's Cnsiwi 

JT The Bigga Figga, DM\t:i'. In The Late 



CMC 



CALIFOftNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Mansh Carey, Fantasy 
Janet Jackson, Runaway 
Groove Ttwory, Tell Me 
Xscape. Who Can i Run To' 
3T. Anything 
Immature, Feel The Funk 
Frost, Eastside Rendezvous 
TLC, Diggin' On Vou 
AZ. Sugar Hill 

Oove Shack, Summerlime In The LBC 



NATION EXPOSES ASIAN ACTS 



(Continued ftvni ixi(je 1.5) 

and singer Natiicha Atlas l^ee story, 
pa^e 1 K Nation hit.s cttrvtti a niche for it- 
self in :i mai'ket that hius, until recently, 
proved i-esistant to the chamis of any 
Asiiin acb; nthei" than Ajwiche Indian. 

Principals Kath CanoviUe and Aki 
Nawaz (aka Fun-Da-Mental front man 
Pro|)a-(^handi) stalled the company in 
1988, when they were manajjers pre- 
senting such Asian jifls iis the duo Ronii 
& Razz and ('alvin Singh to niiyor labels. 

Frustration was the guiding force in 
setting up shop, says Canoville. "We 
went to major record labels and were 
putting 'no loss' [lackages to them. We 
were presenting arti-sts selling 50.000- 
liO.OOU on cassette, mainly through 
Asian sho{xs. They were rejecting them 
out of hand and signing indie bands. I 
don't know of any indie acts si»lling that 
kind of numbers." 

Their rejection, says Canoville, w"as 
for two reasons: "They simply difl not 
understand the market, and they felt 
that there was no place for them in the 
record indutitry. The only way to 
pix)gre.ss was to (io it ourseh es. We de- 
cided we hitd to work outside the indus- 
try as fai* as ijossible." 

The label's first release was the aptly 
named "Fuse" compilation. intnKlucing 
audiences to a variety of Untlsh-Asian 
music, which also encoui-aged buyers to 
check out the oiiginal material that had 
shaiK'd the new [Mip hyhiid. 

All Nation titles are independently 
(H.*<tributed; in the U.K.. pnnlucl got^s 
through either sales house RTM and its 
distiibutor Disc Marketing or Bejj^ars 



Banquet, 

International deals are done on an 

act-by-act ba.sis with independents in 
Europe, although Nation did sign im in- 
ternational licensing deal with Sony 
LRD for Transglobal Underground's 
"Interaational Times." 

Along with Transglobal. Fun-Da- 
Mental, and Atlas. Nation's roster in- 
cludes South Africa's Prophets Of Da 
City, Asian Dub Foundation. Hustlers 
HC, Yam Yam. and >\mbisonic. 

Nation gives artists their ^^{lom, 
says Canoville. "We don't dictate what 
the singles ai-e or what the video's like. 
We don't believe in too much produc- 
tion, as we Lielieve thitt what's being put 
(lown Ls worthwhile." 

When the musically anarchic Trans- 
global Undergniund met with Nation, it 
was a match matle in hea\ en. Cano\-ille 
says. "They approached us on the same 
tip. sa>ing, 'Sod the industry.' " 

Canoville is not surpiised that m^or 
labeLs have jumjied on the ethnic band- 
wagon recently, from such commercial 
productions as Deep Forest and 
Ademius tti borrowing Asiim images in 
music videos. "Look at -Janet Jackson 
wealing a sari in her video [for 'Kun- 
avray'l- What the hell has that to do with 
Asian [teople?" 

To keep ahead, Nation will encourage 
the experimentation that allowed it to 
survive in the first place, s;iys Canoville. 
"There's a general feeling that doing 
what we're doing is nut enough- We'll 
probably be going off into v\'eirder 
things, but .still with a creative edge." 



THE U.K.'S NEW NATION OF ETHNO-TECHNO' 



(Coat i lilted /mm page 

Guru, but it.s music is a style that has 
largely lieen ignored in favor of indie 
guitar bands. 

West says the genre's inability to 
Ih; pigeonholed is one of the reasons it 
has been difficult to gi*asp. "They're 
not indie, they're not techno, and not 
the kind you can hum in the bath. It's 
quite intelligent music." 

Ahlan claims there is a huge mar- 
ket for ethnic-flavored music that is 
not acknowledged by the establish- 
ment hecau.-ie it does not go through 
mainstream channels. "In the Asian 
community, there are records which 
sell tens of thousands of copies but 
never show up Ion the chartsl because 
they are going through corner shops 
rather than Our Price." 

CULTURAL HOME 

One label that is setting out to gain 
a greater profile for such music is 
Outcaste Records, set up by Asian 
DJs DJ Ritu and Shabs last year "to 
give a cultural home for Asian 
artists," says Shabs. "At the time 
vv-hen we set it up the Banghra labels 
were doing their own thing, but that 
was really .safe and selling to a limited 
audience." 

Outcaste's aim is to bring Asian 
music further into the mainstream. 
Its fii-st release, "Migration" by Nitin 
Sawhney. was issued in September. 

Outcaste also runs club nights in 
London that include i>erformances by 
the likes of Sawhney and such DJs as 
Ritu. Max Mistry. and Shabs. 

With Outcaste set to unleash a vol- 
ley of 12-inch singles, it is taking 
Asian music deeper into the club 
zone. At the same time, it is trjing to 
get such album artists as Sawhney 
out of the w orld music racks, 

"World music in this country is a 
ghetto," says Shabs. 

Several releases show just how 
close the ethnic and dance music 



scenes are becoming, including "Tur- 
f|uerie," a compilation of Dutch-based 
Turkish pop acts, and "Turkish (lold." 
a German compilation on the Euro- 
star label. "Ethnotechno." a compila- 
tion of mainly British and European 
techno tracks assembled by 
T\TAVax Trax! in the U.S., features 
Juno Reactor. Sabres Of Paradise, 
Steel. Porn Rhino, and UTU. 

World music artists are also capi- 
talizing on this trend. Earlier this 
year, the Going Global label released 
Mory Kante's "Yeke Yeke," which 
has appeared in a variety of mixes at 
world music club nights worldwide. 
Cesaria Evora's new single. *'Nha 
Cancera," will be released with a 
Deep Forest remix, more proof that 
world music can find an audience in 
the 12-inch market. 

The phenomenon of ethno-technoifl 
by no means confined to the U.K.. but 
the melange of cultural influences 
here makes it the focus for an unpar- 
alleled diversity of creativity. 

Ironically, the most successful pro- 
ductions to use ethnic samples have 
been Deep Forest's self-titled album 
and "Boheme" (French productions) 
and Enigma's "Cross of Changes" 
(German). The French No. 1 success 
of Sacred Spirit is even further proof 
that ethnically infused releases can 
have a massive audience. 

Despite the hype surrounding 
"Brit-pop" acts. Abstract Sounds' 
Christie believes ethno-techno is 
more representative of the U.K. 
"English rock bands are being touted 
abroad, but this is the kind of music 
which is easy to acce.ss. It can travel 
well — there's no language barrier." 

Transglobal Underground's Ahlan 
adds that this is the sound of Britain 
today. "I'm always susjticious of peo- 
ple who defend pure Britishness. 
There's nothing left that is purely 
British." 
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SEGER CREATES A 'MYSTERY' FOR CAPITOL 

(Coutiu tied from /Mfff 1) 



an>lhing yet We're just doing it with 
drum machines. We're getting pretty 
good, actually' 

Seger, who is Iwoked by ICM, says 
hell make the decision in mid-Novem- 
ber whether to tour. 

"It's just a mat- 

/^""^fi^i^^^^^^ of making sure 
\Gy9059^ J that my voice will 
^--^lllMi'^ he good enough; 

that I can do it as 
well as I ah\'a>'s could." he siiys. "S^ime 
of my high notes I'm having trouble 
with. I'm talking 3% of evei-j-lhing I'm 
singing, maybe 2*^ or even , but nev- 
ertheless, if I feel I can't do it well for 
the audience. I won't do it" 

In addition to testing his vocals for the 
road, Seger has been flexing his produc- 
tion muscles in the studio. "It's A My.s- 
ten,'" is the fii*st album he has pi*oduced 
by himself in his 80-yeai' career. 

"WTiat f co-producer/ maniigerl Punch 
Andrews brought to the ballgame was 
sort of an E\ eninan ear, and he tended 
to pash off the nmgh o<lgt-s and more ec- 
centric stuff that I do," says Seger. "So I 
felt like it was lime to show my full 
»-ange — whatever that Is. I hojw iieople 
are read}' to take the step with me, be- 
cause it's a little rougher and a little raw- 
er, but it's really the way we've been IK e." 

"It's A M.vHteiy" will come out world- 
wide Oct. 24, except for in the U.K., 
where it will be released in January. 
Outside the U.S. Seger is distributed 
through EMI Intematiomil. He Is pub- 
lished by (Jeai- Publishing. 

The only cover on the album is Seger s 
remake of Tom Waits' "Ifi Shells Fxxm 
A 30-6." The two met once in Los Ange- 
les. "I was driving with my sunglasses 
on, in a Hawaiian sliiit. and I was talking 
on a car phone. I probably l<j(>keti like a 
tourist to him, or he probably thought I 
was with the CIA," sa>-s Seger. 

Waits hoi)iMKl into Scar's car, "and I 
just h:ul to ask him alxiut so many songs, 
because I ju.st love hLs stuff. We got along 
great Then, after about 20 minutes or so. 
I said, 'I actually have to gt) to this place. 
Can I drop you anj-whereT He said, 'Just 
take me right Uick to the same .'<pot and 
ilrop me off su I can continue my walk.' " 

Without being overbearing, many of 
the new songs' lyrics are mocking com- 
mentaries on today's world. "1 really 
hate being cynical, and I dislike cynicism 
in other jjeople, but, dam, what can you 
do when you get the O.J. verdict and 
things like that?" he asks. 

Tliat withering perspective is evident 
on the first single, rocker "Lock And 
Load," on which Seger chastises himself 
for losing sight of what really matters. 

"Lock iVnd Load," which went to i-a- 
dio Oct 9, picked up 28 stations its first 
week at album rock. 

**We have an uphill battle with radio," 
says Lou Mann, (Capitol's senior 
VP/GM. 'The new AOR format won't 
embrace it so much, but the old AOR 
will He's a staple. The battle will be at 



(Coniitiued from jhiuc 10) 

a personal tax bill and another $1 mil- 
lion to meet another urgent bill On 
each occasion, Moore was facing 
bankruptcy. 

Sting told the court that such a re- 
quest would have caused alarm rather 
than sympathy. "I am a generous 
man — but not that generous." 

Sting first learned that Moore was 
stealing millions of pounds of his mon- 
ey when an anonymous letter arrived 
at his London home in September 
1992. The letter, written by a worker 
in Moore's office and an employee of 
an associated insurance company, left 



new, hipper, younger AOR." The single 
also went to top 40, AC, and tiiple-A 

"It's a good song," says Da\id Hamil- 
ton, PD at album rock station KQRS 
Minneapolis. "Bob still matters in this 
market and, particulaHy, Ui our .station. 
He's done verj* well here in the past" 

Paul Peterson, music director at 
Phoenix album rock outlet KDKB. likes 
Seger's perfoi-manee. but is lukewann 
about the song. "It sounds like he felt he 
needed to write an anthem. This song It 
about a 50-year-old guy who's a million- 
aire, relielling against the world." 

Gi\'en the expanse of Segei*'s fan base, 
Capitol is advertising the album on 
new.s- lalk and sports radio to get the 
w^ord out to oldei* de%'otees. 

As it did with Seger's double-plat- 
inum greate.'it-hit': collection, Capi- 
tol is t\ing in promotions with General 
Motoi-s, wiiich uses Seger's music in its 
Chevy truck ads. The 10 million GM 



{Coutinued from page 15) 

package." 

"Latino" sports an attractive blend of 
Latino evergreens, a pair of Anglo ptip 
hits, "Bridge Over Troubled Water" 
and "Here We Are" (written by Este- 
fan's wife, Gloria), and two unknown 
entries, one of which was written by Di 
Blasio. 

Ramone says he wanted to replace 
the sweeping aiTangements of Di Bla- 
sio's pre\ious recordings with a leaner, 
lej*s pretentious profluction. 

"Di Blasio has his own unique spot in 
music," says Ramone, "so we tried to 
take an intimate approach that would 
reveal his piano personality, without 
the pasturing." 

Di Blasio says he is enamored of the 
romantic-leaning "Latino." eitingthe al- 
bum's musical variety and "more 
acoustic" approach. 

Lopez's radio thrust started Oct. 18, 
when BMG seniced the first single, 
"Eva," to Latino and Anglo radio sta- 
tions. "And for the Anglo market," says 
L6i)ez, "we are using indei>endent pro- 
moters who will target adult contemjio- 
rary, jazz, and NAC stations." 

At Latino AC radio, several PDs are 
eagerly anticiiiating the new single, pai*- 
ticularly in Miami, where Di Blasio lives. 

Tony Campos, PD at WAMR-FM 
Miami, saj-s, "He has a great sound that 
fits our station, because we play any- 
thing that has to do with love-related 
themes, and Di Blasio certainly is in that 
wave." 

Although "Latino" is being released 
in No\'ember with an initial shipment of 
150,000 units, Lopez says e.xtensive ef- 
forts to break the album will not begin 
until Januai-j'. 

"We want to tie the launch of this 
record near Valentine's Day, when we 
will go all out to promote and market 



the singer "white-faced and shaking." 
Sting's first reaction was to believe 
that the thefts had left him bankrupt, 
but the jury was told that the loss of 
the 6 million pounds had not been no- 
ticed earlier because it made such a 
small dent in his fortune. 

The court was told of Sting's 108 
bank accounts worldwide, his two 
homes in England and those in New 
York and Malibu, Calif., and that he 
had revenues "comparable to thase of 
a multinational company." His tax lia- 
bility in the last 15 years has totaled 
20 million pounds ($30 million). 




Mastercard holders will get an in.^eit 
promoting the album in upcoming 
monthly statements. Additionally, GM 
employees will receiv e a scratch can! en- 
titling them to a discount on the album. 

Nowhere is the release more anticiiwt- 
ed than in Star's hometown of DetiDit 



|itl," sa.\*s h6\yez. 

By that time, say Carlos Suarez, 
Latin music buyer at Sjwc's, "Latino" 
should already lie a hit. 

"Di Blasio ha^ been a good seller for 
us in the past, with Latino and Anglo 
customer," says Suai-ez. "He is ready 
to make that ci-ossover jump. He's got a 
shot to ]M?rhapK gel into the siune league 
as an instiiimentalL'it like Vanni." 

In Januaiy and Febniaiy. Kogei-s & 
Cowan is exjiected to intrwluce Di Bla- 
sio to Anglo buyers via print media 
and talk-show appearances. The al- 
bum wilt be bolstei'ed at retail with co- 
op advertising, endcaps, and listening 
bfKJths. 

In March, Di Blasio is scheduled to 



BENITEZ SAYS HOLA' TO 

(Continued from page Hi) 

Benitez .says it is too early to unveil 
signing plans. However, he says that 
HOLA will l>e looking for young, un- 
known, U.S.-based artists who cater to 
"the l.V to ;i4-yeai'-o!fl, second- or thirrl- 
generation Hispanic set who ai-e starting 
to assimilate into the :/\merican culttuxj." 

HOLA will be staffed with A&R. 
marketing, sales, and national and re- 
gional jiromotion jieojjle, concentrating 
on Puerto Rico's San Juan, Miami, Los 
Angeles, and New York, where the 
Bronx-lwrn Benitez is based. In addi- 
tion to those cities, HOLA will have re- 
gional reps in San Antonio, Texas, and 
Chicago, Benitez says. 

Benitez says that hLs decision to cre- 
ate the fii-st known bilingual music com- 
pany- was ba-*fl on ailistic and commer- 
cial considerations, 

"Creatively, I always wanted to re- 
lease bilingual music, but there was nev- 
er a department at a record company 
that specialized in marketing these 
artists," Benitez says, adding that the 
Hisijanic jxiiHjlation is the fastest^jrow- 
ing ethnic group in the U.S. 

Benitez relishes the **total autonomj"" 
that the Polj-Gi-am airangement gives 
him. "It allows me to work with the 
kinds of artists I feel there's a need for, 
and at the same time be able to use Is- 
land's and Polj-Gram's marketing, man- 
ufacturing, and distribution capabili- 
ties," he says. 

Benitez has appointed former EMI 
executive Ken Baumstein as executive 
VP/GM of HOLA 

Baumstein says, "I don't think there's 
a label out there, m^or or independent, 
that's devoting itself lo be a home for 
arti.sts of Latin descent — artists who 



Capitol, Cema, and Seger thmv a party 
at the Ro>-al Oak (Mich.) Music Theater 
Oct 19 for local radk), retailei's. imd pivss. 

For Roy Burkhert. buyer for the 
Troy, Mich. -based Harmony House 
chain, the success of Seger's gi*eatest- 
hits package proved that i"ock'n'roll nev- 
er forgets. "Seger's greatest hits rejm e- 
nated his career and showed that he still 
has a strong fan base," says Burkhert. 
"The new album will do well. It's good 
.■\merican nmU iwk'n'iDll" 

Knowing the strength of the gi-eat- 
est-hits collection, Cajutol jdans to 
market the new album with the I>est- 
of compilation at retail. "What we're 
doing is positioning the albums ne.xl 
to each other," says Mann. "Most of 
the advertising focus will be on the 
new album, hut we bought the posi- 
tion next to it in the record stores for 
the greatest hits." 

Andrews has made no secret of the 



embark on his U.S. tour. And like his al- 
bum, Di Blasio's show will reveal a dif- 
ferent musical jwrsonality. 

"I must have an aitistic stage show 
that Ls moiv \ibi-ant, yet not e.\cessi\ e," 
sa.w Di Blasio. Rut the charismatic i»er- 
fomier, who beguiletl a cheeiing Nation- 
al Assn. of Recoixling Merchandisei-s au- 
dience last year, hastens to add. "Tm not 
going to tampei' with my ability to com- 
municate witli the audience. If I stopiM?d 
talking, my eaiwr would Ix' over." 

Bom Raiil di Blasio in the southern 
Argentina town of Zajwla, the aspiring 
jiianist studied classical music foi- most 
of his early career. Moving to Chile in 
1978, Di Blasio cut two alliums l>efore 
relocating to Miami in 1987. 



LATIN ARTISTS 



ai*e going to be i)erfomiing mainstream 
pop and R&B music. We want people to 
a.ssociate HOLA with Latin music, 
much in the way Windham Hill is asso- 
ciate<l with new- age or MotowTi was an- 
sociated with soul in the '(iOs." 

From a marketing standpoint, 
Baumstein says that he plans to forge 
alliances with high-profile consumer- 
goods comiiani&s that are t^ing lo tap 
into the growing Latino consumer base. 

"Every week, I read stories about 
how Procter & Gamble or Coca-Cola 
are tning to reach out to that s|)ecific, 
young, contemporaiT Latino mai-ket," 
says Baumstein. "People magazine is 
not far away from starting a Si)anish 
edition. In the Hispanic market, the 
Peojile Lssue that had Selena on the cov- 



Big Fights librdr>- to $9.95, coinciding 
with the rental release of HBO's 
"Tyson" movie. "The new price has 
been a powerful spur to sales," says 
McGee. "We're veiy, veiy happy with 
the results." 

He wants to apply a similar strateg>" 
to HBO Video's 50d^title catalog, which 
includes recent Savoy mo\ies. Samuel 
Goldwyn classics, documentaries, and 
the Benny Hill comedy series from 
Thames Tele\Tson in the U.K. McGee 
says that prices of $1S-$15 for features, 
already standard in the trade, are un- 
der consideration, as are cross-promo- 
tional partnerships. 

HBO Video recently hired Cynthia 
Rhea, former senior VP of ad agency 



fact that "It's A Mystery" ftilfills the 
artist's contract with Capitol, going so 
far as to include that information in a 
press release. Aside from a brief stint 
with Warner Bros, in the early '70s, 
Seger has been on Capitol since 19(i7. 

"I don't know if I see us lea\ing ('api- 
tol," says Seger. "We had such n great 
hlston,' with them. Of eoui-se, it's inter- 
esting to ci»nsider yoin-self a free agent" 

As far as the press release goes, 
Seger laughs and siiyt^, "Thai's proba- 
bly my manager's way of sa.\ing, 'You 
better work hard (m this one if you 
want us back.' " 

"I can't imagine ( -apitol Recorrls with- 
out Bob Seger," Siiys Mann. "We'rv (loing 
everything we to show him that this Ls 
where he should be until he finishes his 
career." 

Asaixtance in preparing this story 
mm provided by Terri Horak. 



In the tKist four years, Di Blasio has 
recorded four albums for BMG, includ- 
ing "Piano De America 2." which be- 
came a top 10 mainstay on The Bill- 
lK>ard Latin 50 despite recei\ing only 
six)radic radio and TV exposure. 

In tlie naxt several montiis. Di Blasio 
will perfomi shows in Latin America, 
where "Latino" is schedule<l to be re- 
leased from Nt)\-. 7-Nfrt-. 20. 

The international plans for "Latino" 
are U'ing finalized, s;iys Ix)i)ez, adding 
that the i-ecoi-d will tie released in Eu- 
rope and Asia in FobiiiaiT. I ^>ix'z is not 
sure whethei* Di Blasio will tour K urope 
or A^ia. but he says that the artist "has 
a firm offer to play Hong Kong, so we 
may begin there." 



er was their biggest seller in a long 

time." 

A pmducer, remixer, and com|)oser 
who got his start as a D.I in such once- 
hot Manhattan clubs as Xenon and Stu- 
dio 54. Benitez has worked with many of 
the top names in the music business, in- 
cluding Madonna, Whitney Houston, 
Michael Jackson, Paul McCartney, 
David Bowie, Paul Simon, and Julio 
Iglesias. 

Recently, he has ventured into film 
and TV scoring and music supervision, 
with cre<lits on title-s ranging from "Mi 
Vida Loca" to "Si^cies" to "The Kicki 
Lake Show-." 

Terms of Benitez's venture with 
Wasserstein Perella and PolyGram 
were not disclose<l 



Kirshenbaum and Bond, as marketing 
VP, replacing Peter Liguori. Part of 
her job is to develop those relation- 
ships. "We're in active discussion right 
now on a couple of things," McGee says. 

Much of HBO Video's catalog was 
repriced after rental demand was ex- 
hausted, but McGee thinks that sell- 
though potential remains untapped. 
"Many titles will have a new life," says 
McGee, especially with the arrival of 
digital videodisc. "That will be a big 
spur to sales." 

Time Warner, w'hich partnered with 
Toshiba in creating a DVD standard, 
has been actively promoting the new 
format, due to be introduced late next 
year. 



BMG'S DI BLASIO GOES GLOBAL ON LATINO' 



STING IS STUNG BY ACCOUNTANT 



HBO VIDEO SHIFTS FOCUS TO SELL-THROUGH 

(Continued ftutit jKifie 
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FOR WEEK ENDING OCTOBER 28, IMS HOT100A-Z 



Hot 100 Airplay. 

Compiled trom a national sample of airplay <. J by Broadcast OaU Systems' Radio Track s«rvic«. 
232 stations are electronically mooitored 24 hours a day. 7 days a week Soogs ranked by gross impres- 
sions. computed t>y cross- rcterencmg exact times of airplay witti Arbitron listener data. This data 
Is used in the Hot tOO Singles chart 
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t Otld whiiiti tuve appeiwed on ihe Hol 100 
weeU *ntS hMt dropped bekMr the top 50. 



TITLE (Publislm ~ Licensing Org.) Sheet Music Dist 
30 1ST OF THA MONTH (Ruthless Attach. ASCAP/No 
Ihufi. ASCAP/Oollarj N-Sense, BM^Keeflu, 
B«l/Chaptur 8. BMmooiJMngs, BMt} 
40 Aim HUTHIN' BUT A SHE THIMG (Bol Of Nab. ASCAPI 
SO ALREADY MISSING YOU (Divided. BMI/Zomba 
BMl'Ramal. BMLltfarner-IamerlarM. BMI» WBM 
39 ANYTHING rto The Tee. BMI) 
6 AS I LAY ME DOWN (Nietit Rainbmv. ASCAP/Broken 
Plate, ASCAP)HL 

AUTOHATK LOVER tCAU FOR LOVQ (Copyi^ConnO 
BACK FOR GOOD rCMI Virgin. ASCAP) HL 
BEFORE YOU WALK OUT Of MY LIFE/lIU THIS 
AND LIK THAT lAlmo ASCAP/SjIaixJra, ASCAP/tWI 
Ca^^dida. BML'EMI Blackwood. BMI) WBM^L 
BOMHGI CStneCity. ASCAP/tUw^ Lewie. ASCAP) 
BOOMBASnC/M THE SUMMERTtME OMngSkc 
ASCMVMgtan BMM=UyO»n. ASCAP^ftnadv. ASQV) a 
BOOM BOOM BOOM (Chcacc Style. ASCAP/Zomba. 
ASCAP/Ofrshaiw, ASCAP) WBM 
BREAKFAST AT TIFFANY'S (Dbv BkB Soinrt««, ASCAP) 
BROKENHEARTED {Human Rttyttim, BMl/Chiysahs. 
ASCAP;'VBuri£ Leneia, ASCAP) 
BROWN SUGAR iAh ch(xi.ASCAP/12K!0AM. 
ASCAP.PcfyGfain krt I, ASCAP/lan MercfBrt. ASCAP) HL 
CAN I TOUCH YOU. ..THERE? {Warrter Ctuppell. 
ASCAP/Mr Ba<1ixi'&. BMl^oniba. BMI/Warner- 
Tamerlane. BMI/Oul Of Pxhel. ASCAP) WBM 
CAN'T CRY ANYMORE CWainer- Tamerlane BMliWd 
Crow. BAtL^gnorant. ASCAP) WBM 
CARNIVAL (Indian Love Bnde. ASCAP) 
CELL THERAPY (Orgsnued Noiio. BML/Strff STiirt. 
BMIi-tinodie Mob. BMI) 

COLORS OF THE WIND (FROM POaHONTAS) 

iw Ji'-Oeildtid. BMI.Vtalt Oisney ASCAP) HL 
COMEDOWN lUad Dog Winston, BMIvWarner- 
lamerlane. BMI/Truty SoottimE Elevaloi. ASCAP) WBM 
COME WITH ME (Musk Corp 01 America 
BMI/Cameo Appearance By Ramses. ASCAP/Vantfy. 
ASCAP.'MCA, ASCAP/G Spot, BMIAppahc. 
ASCAP.'Pdfoi Lam. ASCAP/Gasolirw Alley. ASCAP) HL 
DANGER ICopynghl Control) 
DECEMBER IRciand Lerd BMlWamer QvwH m\ WBM 
DOH-T TAKE IT PERSONAL (lUST ONE OF OEM DAYS) 
(D AR P . A.SCW.' Afm Cmiim RtiySim M litp, 

BMllM Atrt, ASCAJVTiil (tfel, ASCAPiDoeu \a.tnMa. 
ASCAP.'Oel lam, ASCAP.li Cod I ASCAR HLWBM 



DREAMING Of y(HI (Vircm, BMI/Ctiesca Tunes, 
ASCAp.'Snuw BMI) 

EAST SIDE RENDE2V0US (A L 1.. BM(fD G Enius. 
BMI,''Dverexposed, BMI/Bug. BMI.^refict) Licl>. BMUIoo 
Brown. Too Down. BMI) 

EVERY LIHLE THING I DO (EMI Apnl, ASCAP/Soul On 
Soul, ASCAP/WB. ASCAP/Evelle, ASCAP/Takjng Caie 
W Business. BMI/IHIy's lams. ASCAP/Jumpine Bean. 
BMI) HLMBM 

FANTASY (Rye. ASCAPi'Scny, ASCAP/MMered. 
ASCAP/fW^ Ml ASOVi^tcne Jam, ASCAPiltoss. NOy 
i CaporK ASDV,,*rtB iSOPl- HWM 
FEEL THE FUNK (FROM DANGEROUS MINDS) 
ilombs. BML''HoDhnun. BMI) WBM 
FOREVER TONIGHT (Songs Of Pot^ram, BMI/Enc 
Carmen. BUl/Ne» Nonpareil. BMlWB. BMI) WBM/HL 
FREEK'N YOU (EMI April. ASCAP I'DeSwirg Mob. 
ASCAP) HI 

GANGSTA'S PARADISE (FROM DANGEROUS MINDS] 

a-Boy. ASCAPAji-B/O llselt, ASCAP..'Boo Daddy. 
ASCAP/larry Sanders, BMl'Songs Of PolyGram. 
BMlWadcaslle, BMI) HLWBM 
A GIRL LIKE YOU (FROM EMPIRE RECORDS) 
(Edwyn Collins, BMI} 
GOOD aetila1iv«, BMI) 

HEAVEN ([Ml April. ASCAP/Ttytc Tym. ASCAP/Ttew 
Perspective. ASCAP) 

HE'S MINE M Init. ASCAP.'Mo Ken. ASCAP.Mvra Wm, 
ASCAPjCcmiTwrsy ASCAP-W ASCAP.'SWies 01 Urstrada. 
ewi''Sot«s Ot PotyGfaa BW'RutOw B*id, BMI) WWVtl 
HOOK (Blues Traveter. BMI/lrving. BMI) WBM 
HOW HIGH (FROM THE SHOWt) (Funky Hoble. 
ASCW/Zomba, ASCAP/Frick Sermon. ASCAP/Careefs 
BMG. BML/Wj Tang. BMI) HUWBM 
I CAM LOVE YOU UKE THAT (Diamond Cots. 
BMI;Wonderlar>d BMliOrtenon, ASCAP/Second Wave. 
ASCAP/full Keel. ASCAP/Tnends And Angeh, ASCAP) 
HUWBM 

ICE CREAM (Careefs BMG, BHl'Ramecce. BMim- 
lang. BMI) HL 

I'D UE FOR YOU [AND THAT'S THE TRUTH) 

{Realsongs. ASCAP) WBM 
I GOT S ON IT (Slackola BMllrue Science. 
ASCAP/Triple Go«. BMl/Jay King rv. BMI/Sonts 01 AM 
Nations. BMI/Vfarnor-Iamnlane. BMl/EMI Blackirood, 
BMIiTwo Tuff-Enufl. BMDWBM.'HL 
I HATE U (Conlrovetsy. ASCAP/WB. ASCAP) WBM 
I LIKE IT. I LOVE IT (Emdar ASCAP/Tous Wedge. 
ASCAP) WBM 

20 I'LL BE THERE FOR YOU/THIS HOUSE IS HOT A 
HOME (W8, BMlMariwr-Tametlaixi, ASCAP) WBM 

as I MISS YOU (COME BACK HOME) (FROM NEW YORK 
UNDERCOVER) (tWI Atinl, ASCAP.^I-Z-Du/ ll. 
ASCAP .WB ASCAP.'tvelle. ASCAP) 

51 t WANNA 6 WITH U (B« Ears. BMUWarner- 
Tamerlaw, BMh WBM 

47 I WISH {Orange Bear. BMI] 

79 lEEPS. LEX COUPS. BIMAZ t BEKZ (EMI ApiH 

ASCAP./B*e Mo tasy, ASCAPAosI Boyi. 

ASCAP/Vanessa ASCAP/'Wr \m Sons ASCAP/tlyde 

Otis. ASCAP) HL 
4 KISS FROM A ROSE (FROM MTMAN FOREVER) 

(SPZ, BMI) 

4S LET HER CRT (Monica's Reluctance To Lob. 

ASCAP /tMI April. ASCAP) HI 
2» LET ME BE THE ONE (Hit & Run, ASCAP/Tosha. 

ASCAP/Bflfbosa, ASCAP/S)\apiro Bemstein & Co , 

ASCAP) HlvWBM 
U LIQUID SWORDS iCJh ASCAP^Rjmecca. BMI) 

52 MACARENA (BAYSIDE BOYS MIX) ASCAP) WBM 
7B MAGIC CARPET RIDE ''PclvGiam. ASCAP) HI 

73 MC S ACT UKE THEY DON'T KNOW (Zomba, 

ASCAP.BDP. ASCAPjtJitied Peart, ASCAP/EMI Apnl. 

ASCAP) WBM/HL 
« MISSING (Sony Tree, BMI) HL 
65 A MOVER LA COUTA (AACI ASCAP.'BMG 

ASCAP 6 0 Edcions Musicatos Relay, SADIAC) HL 
17 NAME (Scrap Metal. BMI/Melal Blade. BMl>tMI Vitgm. 

BMI) HL 

54 ONE MORE CHANCE/STAY WITH ME (B« Poppa. 
ASCAP/Justin. ASCAP/IMI April. ASCAP) Hl/WBM 
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DON'T TAKE IT PERSONAL 
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WHO CAN 1 RUN TO 
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1 GOT 5 ON IT 
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1 LIKE IT. 1 LOVE IT 
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THE WOMAN IN ME . . . 
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WATERFALLS 
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LINDA RONSTADI .■..M ■ 'I'>M"t ■ 


23 


24 


II 


HEAVEN 
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FEEL THE FUNK 
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':[-. ■■ i.:-i-i'_Nj 
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27 


21 


3 


THROW YOUR SET IN THE AIR 
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A NATURAL WOMAN 
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AS 1 LAY ME DOWN 
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1 CAN LOVE YOU LIKE THAT 
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I M NOT STRONG ENOUGH TO SAY NO 
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32 
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PLAYER'S ANTHEM 

.i'.'.'. F .'. 'irirASItr.BEATATLANTO 
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EAST SIDE RENDEZVOUS 

FROST (RUTMLESiRELATIVITYl 
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00 YOU SLEEP? 

LISA LOEB & NINE STORIES IGEFTCN) 
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WE MUST BE IN LOVE 
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CELL THERAPY 

GOODIE MOB dA/ACILp'ARISTA) 


73 


60 
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FEELS SO GOOD 

»■^[.■A^') ji.-s.i ULI X»LUMBl« 
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25 
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TIL YOU 00 ME RIGHT 

Art» ," v;RG-r.[ 
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WHEN YOU SAY NOTHING AT ALL 
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PRETTY GIRL 
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COMEDOWN 
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a ONLY WANKA BE WITH VOU (Monica's Reluclincs lo 

Loll- ASCAP.IMI Apnl. .i&CAP) HL 

57 PLATER'S ANTHEM (Und^, ASCAP^Qali s True Fir*. 
BMi™ Apri, AS(^,.')iJSl)n. ASCAP/«« Poppa, ASCAPl HI 

2t PRETH GIRL ISonr Tree. BMI/Ecat, BMt) HL 
83 REAL HIP HOP (Sliaigttl Out Da Sevm, ASCAP) 
12 ROU TO ME (PolyGram, ASCAP) HI 
16 RUN-AROUKD (Blues Iiaveler. BULIrvinft. BMI) WBM 
] RUNAWAY (Black ice. BMl/tMl A4)ri(, ASCAP/T)>1i! 

lyme, ASCAP) WBM 
7fi RUNAWAY (PolyGram) HL 
75 RUNNIN' (Bee1|unl>ye. BWiyEMI Blackwood. 

m< tsticy. ASCAP) HL 
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ASCAP.i Mi. ASCAP,«MG. ASCAP/tdibon Scm ASCAP) 

Hi 

31 SEHTIMEMTAL (EMI Apnl. ASCAP/D A R P , 

ASCAP/WB, ASCAP/Nulhouse. ASCAP/tMl Blackvfood, 

BML/IMborali Cox, BMI) WBM.'HL 
77 Sn U FREE (New York House. BMl'Wax Head, 

BM(/T43dine Rene«, BMI) 
U SOLITUDE (EMI, ASCAP^'HaiTineior). ASCAP/tMl April, 

ASCAP) HL 

44 SOMEONE TO LOVE (Sony Tree. BMI/Ical. BMI) HL 
74 SOMETHIN- 4 OA HONEYZ (Mo Swant ASCAP^-Oii s, 
BMb'MadcaMle. BMLOrys^ilis, ASCAP/r^omai}- 
Noman. BMLWarner- Tamerlane. BMiySongsOf 
PolyGram. BML'^SecMr] Decade, BMI) HL/WBM 
34 SUGAR HILL arichy Track. BMI) 

58 SUMMERTIME IH THE LBC (FROM THE SHOW!) (B« 



Nuts. BML/tMl April, ASCAP) HL 

TEU HE (Almo, ASCAP-Gfoove 7B, ASCAP/Jirep, 

BMI/Sorry Tree, BHL'Dreain Team. BMI) VffiM/Hl 

TEMPTATIONS (Joshua s Dream. BMI/IMeiMOpe 

Pearl. BMlWariier lameilane, BMI/Saia. BML^nes 

Ot Laslrada BMl/Fiinky KnolHe, BMI/Brirlgeport, 

BMI/'Bw Mo Eaw. ASCAP) HL;W6M 

THROW YOUR SET IN THE AIR (Soul Assasins. 

ASCAP/WCA. ASCAP/Hits From Da Bong ASCAP/BMG 

ASCAP) HI 

TtL YOU DO ME RIGHT (Sony Tr«e. BMl^cat, 
BMI.i'Kmel.BMI} HL 

VIBIN' (Black Panther. BMI/Vanderpool, BMI/Aynm, 

BMl^SKawn Patrick. BMI/lnsign, BHl/Bw & Tee, 

BMl^Butler Jint. BMI) HL 

WATERFALLS (Organired Haas. BMI/Stiff Shirt. 

BMli'Belt Star, ASCAP/ Tubiz. ASCAP/Pebbitooe. 

ASCAP/IMI Apnl. ASCAP) HL 

WATER RUNS DRY (Sonr Tree. BMl/Fcal. BMI) HL 

WE'VE GOT IT GOING ON (Qvntin ASCAP.Mees, ASCtf) 

WHO CAH I RUN TO (Wanner I ametUrte. BMI) WBM 

WIHGS OF THE MORHING (Star Of Afrrca, BMIy1rvir« 

BMI) 

THE WOMAN IN HE (HEEDS THE MAM IN YOU) 

(Loon Ecriu. BMlZwuba. ASCAP! 

YOU ARE NOT U.OHE QartoA BMl'K Kel^. BMI) WBM 

(YOU MAKE ME FEEL UKE) A NATURAL WOMAN 

(Screen Gems. BMI/tMl. BMil 

YOU USED TO LOVE ME (Orra B^, Wl/tm Carte. 

BMW BWuKDd BMl'TMi Sbeel Tumol, BMO HL 
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by Jerry McKenna 



I OP OF THE CHART: The top five holds steady this week with Mariah 
Carey's **Fantas>'" leading the way for the fifth consecutive week. It remains 
far ahead of the competition in overall chart points. "Fantasy" loses its bullet, 
however, because of a decrease in single sales. This sales decline will continue 
in the weeks ahead, since the commercial single of "Fantasy" has been cut out 
and will soon disappear from retail shelves. The only bulleted single within the 
top five is "Runaway" by Janet Jackson (A&M), which holds at No. 3. It is the 
biggest sales gainer and second-biggest overall point gainer on the chart. 
"Runaway" could mount a challenge to the top in several weeks if it continues 
to show airplay and sales growth. 



Ne 



lEXT UP; Although the top five holds steady, there is quite a bit of move- 
ment in the bottom half of the top 10. Moving 8-6 in its 22nd week on the chart 
is "As I Lay Me Dowti" by Sophie B. Hawkins (Columbia). It is the biggest 
aii-play gainer on the chart and could easily land within the top five next week. 
The .second-biggest airplay gainer, moving 10-7, is "Tell Me" by Groove The- 
ory (Epic). It too could land within the top five next week, considering its 
growth in airplay and No. 4 ranking on the Hot 100 Singles Sales chart. En- 
teiing the top 10 for the first time are "Back For Good" by Take That (Arista), 
at No. 9, and "Carnival" by Natalie Merchant (Elektra/EEG), at No. 10. Both 
singles continue to show growth potential as they make their way up the chart. 

The GREATEST GAINER AWARDS: The winner of both the Greatest 
Gainer/Airplay and Sales awards, jumping 35-21, is "I'd Lie For You (And 
That's The Truth)" by Meat Loaf (MCA). It zooms 39-15 on the sales chart 
and 57-19 on the Hot 100 Airplay chart. "Lie" is top 10 at seven monitored sta- 
tions, including No. 9 at WSTW Philadelphia. The runner-up for the sales 
award, moving 51-32, is the double-sided hit "Before You Walk Out Of My 
Life'TLike This And Like That" by Monica (Rowdy/Arista). The A-side, "Be- 
fore," is receiving most of the Hot 100 monitored airplay and is breaking out 
of Houston, where it is No. fi at KBXX (the Bo.\). The itinner-up for the air- 
play awai'd, moving 48-39, is "Anything" by 3T (MJ J/550 Music). It is top 10 at 
five monitored stations, including No. 3 at KXTZ Las Vegas and KSFM 
(FM102) Sacramento, Calif. 

The HOT SHOT DEBLT, at No. 38, is "Dreaming Of You" by the late Latin 
superstar Selena (EMI Latin^EMI). It Ls her first Hot 100 single. "Dreaming" 
debuts at No. 51 on the sales chart and is top five at seven monitored stations, 
including No. 3 at KIIS (Kiss) Los Angeles. Selena's previous single, "I Could 
Fall In Love." is No. '20 on this week's air]>lay chart. It was never commercially 
available as a single and is therefore ineligible to chart on the Hot 100. Debut- 
ing at No. 43 is Scotsman Edwjix Collins with his first Hot 100 entry, "A Girl 
Like You" (Bar/None-A&M). 'This popular modem rock track is No. 1 at five 
monitored stations, including WMMS Cleveland. Three other act.s make their 
first chait appearances this week. At No. tj6 is Wu-Tang Clan member Ge- 
nius/GZ.\ with his solo release "Liquid Swords" (Geffen). At No. 85 is R&B 
artist Monifah with "I Miss You (Gome Back Home)" (Uptown/MCA), and at 
No. 97 is Florida-based group Backstreet Boys with "We've Got It (Join' On" 
(Transcontinental/Jive). 
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t 
X 


t 

i 


z 

o 

a 


TITLE 

ARTIST ILABEUT3ISTRIBUTING LABEL) 


14 


25 


4 


JESUS FREAK 

DC TAlKilFOREFRONT.-CHORDAf.T 


IS 




1 


FADES EM ALL 

JAIML iROWDTiARISTA) 


16 




1 


TAKE ME HIGHER 

DIANA ROSS ll.tOTCAVN> 


17 






IF YOU WANT IT 

•-.VJ. rriR REALILPTOWRJACAI 


IS 




1 


TONITE 

A FEV, GOOD F^EN ILAFACt'ARISTAI 


19 


13 


9 


MACARENA 

LOS DEL lAAR iCRITFaUE! 


20 


20 


7 


ROBI. ROB'S eORIQUA ANTHEM 

C-C J'ilC 'ACIC^'f 'LOLUt/BAi 


21 


22 


8 


SOMEONE ELSE'S STAR 

BR'AN WHITE IASYLUMi 


22 




1 


LET-S GO TO VEGAS 

FAIIH HILLIWARNER BROS t 


21 




1 


WHO NEEDS YOU BABY 

CLAY WALKER lGIAr,T] 


24 


19 


7 


WHERE'S DA PARTY AT? 

DDCG E FRESH iGEE STREET.'ISLAND; 


a 


24 


10 


SULTRY FUNK 

M C HAMMER IGIANI 



There is just one problem: The proto- 
type version pro\ides only four min- 
utes of playback. 

"Although the present megabit 
memory -storage level (40 megabytes) 
restricts playback time. NEC is sure 
that Silicon View \\ill come into its 
own when gigabit-class memories 
reach the market," the company said 
in a prepai-ed statement. 

Not sui"prisingly, NEC has no plans 
to market the prototype, although it 
says it is working to put Silicon View 
in stores as soon as possible. 

"It's going to be a couple of years 
before we get this thing off the 
ground." says NEC spokesman Mark 
Pearce. "This is something we feel 
sure is going to be made into a product 
by the turn of the centur>'." 



Silicon View includes jacks that al- 
low it to be connected to headphones, 
conventional speakers, or televisions. 

"There is a big future for this tj'pe 
of thing, but I think they're too early, 
to be honest." says Barry Dargan. 
electronics industry analyst at SBC 
Warburg International. "The technol- 
ogy's just not up there yet. [Digital 
videodiscs are) going to have 650-700 
megabytes per disc." 

UTiile some industo' obsen'ers see 
Silicon Audio as a potential threat to 
software retailers, since it would allow 
consumers to directly download 
movies and music, others question 
NEC's strategy-. 

''Technology is going to leapfrog 
[Silicon Audio]," says one industry 
source here. "Real-time delivery 



down a phone line or whatever, which 
is already happening here in the 
karaoke industry, is a portent of the 
future, so that any other advances in 
'packaged' media are not going to 
have the sort of worldwide impact tliat 
CDs had." 

Peai-ce stresses, however, that even 
if do\\TiIoading music from central ter- 
minals becomes the main way for con- 
sumei-s to access audioxisual material, 
there will be a need for a portable 
playback medium such as Silicon View. 

It would be relatively simple, he 
adds, to hook a Silicon View unit to a 
personal computer, using a cable or 
other interfaces, so that music could 
be played back through the PC or data 
from the unit could be used in a multi- 
media application. 



C+C MUSIC FACTORY TAKES NEW STEP 

(Contirniedfro))} fmpe 16) 



mostly on building awai-eness of the vo- 
cal lineup, as well as affii-ming Cli\illes' 
talent as a solo producer and song- 
writer. 

"It's important to remember that 
C+C Music Factory' is a production en- 
tity that has always changed its vocal 
lineup in one form or another," says 
Glen L^jeski, senior \T of ailist des'el- 
opment at MCA. "I don't believe the 
ne^v faces will be a huge jolt to anyone. 
Of course, it doesn't hmt that this line- 
up is incredible — both vocally and \isu- 
ally." 

Viewei^ of the Box and BET ai*e al- 
ready getting an eyeful of the new C+C 
Music FactoiT via a \ideoclip for "IT! Al- 
ways Be Around," which was directed 
by'ciirilles. 

"Actually, we're going to be a^res- 



sivel>' going after tele\ision for this pro- 
ject," L^eski says, indicating a booldng 
on "Soul Ti-ain" later this month, as well 
as sevei'al pending talk-show inteniews 
with Clivilles. 

Also on the act's promotional agenda 
is a series of club gigs duiing the holiday 
season, with a lull-band torn- imder con- 
sideration for the fii"st quailer of 1996. 
The group is without a booking agent, 
and the club dates are being booked by 
MCA. C + C is managed by Barbara 
Warren-Pace. 

C + C Music Factor.' comes to MCA 
after a foui'-yeai' alliance with Columbia 
Recoi*ds. Its 1991 debut album. "Gonna 
Make You Sweat," has sold 6.5 million 
units worldwide, according to Colum- 
bia. The act enjoyed a stiing of interna- 
tional radio and club hits that includes 



"Gonna Make You Sweat (Everybody 
Dance Now)." a chart- topping. Gram- 
my-nominated dance anthem that tiig- 
gered countless copycat acts. C + C re- 
tains its publishing with EMl- Vii-gin. 

C + C's last record, "Anything 
Goes," was released on Columbia in 
1994 and sold 185.000 copies. On Oct. 
10. Columbia released "The Ulti- 
mate," a i*embc album of pre\ious hits, 

Clivilles optimistically faces the 
pressure of making lightning strike 
again. 

'*It wasn't easy to do this without 
Da\id. who w^as my partner and best 
friend for 13 yeai-s." he says. "But I 
needed to show the world that I have 
what it takes to make great music on 
mv owTi." 



SALT-N-PEPA FORM JIREH RECORDS 

(Continued fmm jmcje 12) 



ne.s^s affairs \'P/secretary Julia Kirk- 
endall will be in charge of the label's day- 
to-day operations. 

Jireh plans to release pi*oduct from a 
broad musical spectrum of recording 
acts, from rap to rock. Says James, 
"We've always refused to confine our- 
selves with regai*d to who we ai*e ci*e- 
ati\'ely. We listen to all t\T>es of music 
and like vaiiety. .-^0 mv lal>el i-oster Ls go- 
ing to i-eflect that" 

The first act sche<iuled for release is 
R&B male quintet Day Ta Day, which 
sang backgi-ound vocals during Salt-N- 



INSCAPE 

(Continued fro)ii paQe IJ) 

sumer titles debuted this fall. The 
consolidation does not affect these 
other multimedia units. 

The acquisition by Time Warner of 
Turner Broadcasting System will add 
Turner Interactive to the list. 

Time Warner Interactive's ar- 
cade/consumer games division, based 
in Milpitas, Calif., is not affected by 
the consolidation and will continue to 
operate as usual. 

Inscape. whose first titles debut 
later this month, has won wide-scale 
advance praise for its initial slate of ti- 
tles. Due in late October/early No- 
vember are 'The Dark Eye," a role- 
playing adventure game based on 
stories by Edgar Allan Poe and fea- 
turing an original soundtrack by 
Thomas Dolby, and the Residents' 
"Bad Day On the Midway." 

All Inscape titles will be distributed 
through WEA Corp. 



Pepa's 1994 concert toui-. An album from 
the group Is slated for release during the 
first quarter of 1996. 

Also scheduloti for release in eaiiy '96 
is an album by alternative rock band 
Modem Yesterday. 

Later in lift)(i. the Utliel will i-eleiise a 
set by Salt-N-Pepa DJ Spinderella; on 
tiip for \WI is an album by female R&B 
act Inobi, also Salt-N-Pepa backgi'ound 
singei-s. 

Says Kirkendall. "We plan to relea.^ 
three albums in oui- fii-st yeai-. f bm- in our 
second, and fiv e in the thuTl." 

James and Denton began their music 
cai-eers iis Sut)er Natuix' iK'fore signing 
with independently distributed Next 
Plateau as Salt-N-Pepa. In 1987. the la- 
bel released the act's debut album, "Hot, 
Cool And Vicious," which was ceitified 
platinum and peaked at No. 7 on the Top 
R&B Albums chait. 

The act released four more sets, in- 
cluding 1988's gold-certified "A Salt 
With A Deadly Pepa" and 1990's plat- 



inum-certified "Blacks' Magic," 

In 1992, the act signed with London 
Records. A yeai- later, it released "Veiy 
Necessar>'," which peaked at No. 4 on 
The Billlx)ard 200. The album siKiwned 
the hit singles "Shoop" and "Whatla 
Miui." which i-eached No. 4 and No. 3 on 
the Hot 100, i*es(5ectively. 

According to sources, the act began 
negotiating its deimituiv from London 
eai'liei' this yeai*. Salt-N-Pepa's catal(^ 
will slay with London. 

Kirkendall says that labels have been 
cautious regarding rap through the 
yeai-s because of the short lifespan of 
many hip-hop acts. However, MCA 
demonstrated a long-range commit- 
ment to the group. 

"Salt-N-Pepa have been around al- 
most 10 yeaiTs. and we know they can lie 
around for 10 more," she says. "Al 
ITeller] and Richard fPalmese. MCA 
Records president] shai*e the gi*oup's vi- 
sion of broadening their scope beyond 
being only a rap act" 
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Bfeog.^ HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS. TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED. COMPILED, AND PROVIDED BY m^HI* 



THIS 
WEEK 


LAST 
WEEK 


h 


5g 

id "« 


TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

LABEL 4 NUMBER/DISTRIBUTING LABEL 


peak 
position 










* * * No. 1 * 


* ♦ 




1 


1 


1 


5 


FANTASY S onlis at No. 1 ♦ MSI' ■'.M LA-Lr' 
■■ ; '■ .-'I- . ■ -■:.vf:.-H : e[L-;/. : r iCji:Dj':MKTii^icrjcaLwBi*7BM3 


1 


2 


2 


2 


11 


GANGSTA'S PARAOISf (FROM -OANCEroUS MINDSn A 

D-RASHUDiAivl' JR .1 SAHDtHS,3 RASHEED.S WDNCERI 


♦ COOLIO FEATURING L,V. 
iCj ID! MCA SOUNDTRACKS SSlOAiWCA 


1 


(D 


3 


4 


7 


RUNAWAY 

.fl'.'TLE^'SJ AC*':OMI Af'^.n\,JM*fi»IS IITLFW-S 


♦ JANET JACKSON 

IC;!;: 1 ; •.A&MHM 


3 


4 


4 


5 


19 


KISS FROM A ROSE (FROM "BATMAN FOREVERT • ♦ SEAL 

:,Mi (C)tDnv,(2niSifiv 1 .'^"■i'.;- eftos. 


1 


5 


i 


3 


9 


YOU ARE NOT ALONE A 


w MILMAtL JALKbUN 

It: iDi ■ . ■ EPIC 78002 


1 




8 


8 


22 


AS 1 LAY ME DOWN 


A CnOLJIC □ LJAlAYI/IAlC 

• bUrnIt D. MAVVMNo 

:'-: ;: COIDMBIA 77803 


6 


CD 


10 


12 


10 


TELL ME • 

BP . . L .'.t,D BRDWN? 


♦ GROOVE THEORY 

ICHD) mix) EPIC 77961 


7 


1 


6 


7 


13 


ONLY WANNA BE WITH YOU 

DCIIHMAP, ■ 'i.Ehf.DRUCKER.JSONErLLD) 


♦ HOOTIE & THE BLOWFISH 

CI ATUU4TIC 87132 


6 


CD 


12 


16 


12 


BACK FOR GOOD 

IGBARLOW) 


♦ TAKE THAT 

ckd; ivi arista ! ?wfi 


9 




11 


II 


13 


CAANIVAL 


♦ NATALIE MERCHANT 

: elektra ■ ; j 


10 


u 


9 


9 


8 


BROKENHEARTED 

■ KCRCOCM.K.JONESi 


♦ BRANDY 

ic. III 1^1 ATLATic c;';:c 


9 


QD 


13 


13 


17 


ROLL TO ME 

A CLAY IJ CJRfilEt 


• DEL AMITRI 

lOOOAAM 1114 


12 


13 


14 


10 


20 


1 CAN LOVE YOU UKE THAT 

D KJ^. UH ■.: DERRV.J KIMBALL) 


♦ ALL-4-0NE 

LCI ID) BLITZZ 87134)ATIANTIC 


5 


14 


7 


6 


21 


WATERFALLS A 

cftGANIitD NOI/t ■■^ANIiEONOI^E.METHERIDGE.LLOPESI 


♦ TLC 

(a (Dl (M) (Tl (V) UtfACE 2-4107/ARlSTA 


1 


QD 


18 


27 


3 


WHO CAN 1 RUN TO 

J DUPRI --e JL', b MW0NS,AISTIN,JR_; 


♦ XSCAPE 

ICI IDlSOSODEf 7A":': C jLLIMBiA 


15 


11 


IS 


14 


32 


RUN-AROUND 

S VL'V jN M HARBlEROl) PC*rt»l 


♦ BLUES TRAVELER 

' AiU D582 


8 


QD 


19 


22 


3 


NAME 

GI0R0AN0U.R2EZNIKI 


♦ GOO GOO DOLLS 
C, METAL BLAOEl 7 ;SB /.Aivl.E= BROS. 


17 


It 


16 


15 


21 


IGOTSONIT* «LUNI2 

TW(ECAP0I«:HVSEAND5 ELLIS rjlLWr'JK'ir.G'r^TEPVCUSCYBUL 5MIIII IC) IDl IT) NCO TRTK 38*74 


8 


(S) 


20 


26 


6 


00 YOU SLEEP? 


♦ LISA LOEB & NINE STORIES 

, GEFPEN 19J88 


19 


20 


17 


17 


5 


I'U BE THERE FOR YOU/THIS HOUSE IS NOT A HOME ♦ THE REMBRANDTS 

GMftCKluC^ - V. .L: SCUM - .i'".i M '-„M".^', ^ A .i , ' -L-lm: y. .l: iCi iQi Yi EAsnwESI M3StEEC 


17 










* * ★ Greatest Gainer/Sales & Airplay * * * 




QD 


35 


- 


2 


I'D LIE FOR YOU (AND THAI S THE TRUTH) 

RNEVISON J .\->"t-i 


X)iCl L'CA :.5:?A 


21 


22 


24 


24 


25 


DECEMBER 

■ ' i-M V" 1 .. I lEHOLANDl 


♦ COLLECTIVE SOUL 


20 


23 


21 


18 


24 


BOOMBASTIC/IN THE SUMMERTIME A 

Rli VIN&STON P;;/CNIA i i ' ■ 1 . 1 - 1 1 L v[j iUIVlNGSTON) 


♦ SHAGGY 

ICI IT) rv) IX) VIRGIN 384^2 


3 


(D 


29 


38 


11 


BREAKFAST AT TIFFANY'S 


♦ DEEP BLUE SOMETHING 


24 


D CASTEIL " ' ■ ■ 


11 RAINMAKER - > 1 


25 


23 


20 


20 


HE'S MINE* 

HAMi ',1 iRL'jTI.'AI. ri 


♦ MOKENSTEF 

C/ir^i :mi OLlEY.ifa' UJ,. 1;;.J ■,.;-\D 


7 


(D 


32 


33 


9 


PRETTY GIRL 


♦ JON B. 

(C)(Di iT)iY';rA8ruM '?613;^mmi;s« 


26 


27 


22 


36 


19 


COLORS OF THE WIND (FROM "POCAHONTAS") • ♦ VANESSA WILLIAMS 

KIHOI-'AE rc: lOi ;v^MCur.vCOD 64001 


4 


2t 


28 


23 


27 


DON'T TAKE IT PERSONAL (JUST ONE OF DEM DAYS) A « MONICA 

DALi'.r. D III... i &WITH BA'.ER. r 'Dl AImT; :v I "^CAT"- -,ri,n .-R ''A 


2 


(D 


30 


30 


13 


LET ME BE THE ONE 

EMO^ A • ■ • '. ; ;T.i a; 


♦ BLESSID UNION OF SOULS 
. EMI 58443 


29 


30 


26 


21 


10 


ISTOFTHA MONTH* 

rJ '.itK.MPOiVElLJ 


♦ BONETHUGS-N-HARMONY 

.. ; ' RUTHLESS- : - -i.-; . 


14 


QD 


33 


« 


8 


SENTIMENTAL 

D-AUSTIN iL' AUSTIN C.W0lfE.0.COX) 


♦ DEBORAH COX 

(C)iL; !MjiTMX) ARISTA ;-2a52 


31 


QD 


51 


- 


2 


BEFORE YOU WMK OUT OF MY LIFE/LIKE THIS AND LIKE THAT * MONICA 

-^is«ci(,MRiiN,o*ijsm.c.iwintAM*wmcscMAci<-<AFjNDi.iriri:A:..rf, :c • tmvi i '/i^: -'•'-^r- 


32 


QD 


34 


35 


9 


COMEDOWN 

Y- ■o:ASLEY,BL5h (Q.ROSSOALE) 


• BUSH 
(C) TRAUMA 3S134/INTEnSC0RE 


33 


34 


27 


25 


16 


SUGAR HILL • 

L f L ■ 


♦ AZ 

iCi IT] ai EUl 58407 


25 


3S 


31 


31 


17 


'TIL YOU DO ME RIGHT 

BAH-'ACt L i'.LjS.K EDMONDS: 


♦ AFTER 7 

(C) (01 IVl VIRGIN 38494 


31 


3C 


25 


19 


6 


1 HATE U 


OmTi iVmy; nPG 1781; .VAi^'.-- BROS. 


12 


QD 


43 


64 


3 


ICE CREAM 

RZA : ".G:, :; WOODS) 


♦ CHEF RAEKWON 
IC) (0) IT)L0UD&442&fiCA 


37 










■k * * Hot Shot Debut * * * 




® 


NEW^ 


1 


DREAMING OF YOU 

GROCHE ■ c.3i:jE,T SIvJ'A: 


SLLLNA 
(CJ EMI LATIN S849a€UI 


38 


® 


48 


60 


4 


ANYTHING 

3T [T AL -':,r -J T JACKSON b LAID.VLIL A ^ETTNER 


♦ 3T 

IC) ID) MJJ 77913'SSD MUSIC 


39 


(M) 


54 




2 


AIN'T NUTHIN' BUT A SHE THING 

C JAf.'LS 


♦ SALT-N-PEPA 

ICI '01 iT] -V.i lONCON 


40 


41 


38 


41 


10 


1 LIKE IT, 1 LOVE IT 

:!■:.•■;■/■ : ■■ ' i-.:.i^.u\,M hall 


♦ TIM MCGRAW 


25 


42 


36 


29 


10 


HOW HIGH (FROM 'THE SHOWIT • 

E SERMON - ■.. • :l i .1- 


♦ REDMAN/METHOD MAN 

ICI IT) DO DEF JAM'RAL : 


13 


CD 


NEW^ 


1 


A GIRL LIKE YOU (FROM "EMPIRE RECORDS") 

E COLLINS 1 1 


♦ EDWYN COLLINS 

' Yi BAR NONE .'..M 


43 


44 


37 


34 


27 


SOMEONE TO LOVE • * JON B. FEATURING BABYFACE 

BABYFACE - IC IDi'V'iVASYUM =i- MUSIC 


10 


45 


44 


39 


27 


WATER RUNS DRY * 

BABY-ACE : ..L . - L 


♦ BOYZ II MEN 

;CJ IT MOTOWN 0358 


2 


® 


46 


46 


6 


FEEL THE FUNK (FROM "DANGEROUS MINDS") 


* immature 

cicimcasoundtracks^';y";'.|':a 


46 


47 


39 


32 


27 


1 WISH • 

WKA--\ IC ;SKEE-LO, 


♦ SKEE-LO 

ic; iTi r>; SUNSHINE ^-.^ 'ron Ei-:.s 


13 


40 


47 


47 


34 


LET HER CRY 

B GEHLMN iM BRYAf-.D FELBER.D Rl>CYLER,J SONEFtLO) 


♦ HOOTIE & THE BLOWFISH 

C"Y\ <«.A^Ar.T;:d;:'31 


9 


40 


50 


54 


12 


HEAVEN «SOLO 

JJAU'-.EAiS JnA^PSI'niEWS.(M«iHTDST(»iO,CMAVtS.EM«XSG»ROAi 10 (T) (Kl nHSPECTlW 7*»AAM 


44 
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WEEK 


LAST 
WEEK 


2WKS 
AGO 


5- 

^ ? 
So 


TITLE 

PRODUCER ISONGWRITER) 


ARTIST 

LABEL & NUMBEFVDISTRIBUTING LABEL 


PEAK 
POSmON 


SO 


40 


37 


26 


EVERY LITTLE THING 1 DO ♦ SOUL FOR REAL 

HEAyIY." K3TLDVEnT0«E HEA.'Y D.RLiE ^S:^,:l- VIER.BAF-IES.CALMOUN, ! UPTOWN M.^ 


17 


51 


55 


58 


15 


1 WANNA B WITH U ♦ FUN FACTORY 

PCSITIVE GRODVE 1 "^li - -ES^ELaAuERTCCTTURA.R.HARDISON) ICllO;iTi IX) CURB EDEL :y :-v3 


45 


52 


49 


45 


9 


MACARENA (BAYSlOE BOYS MIX) 

C UE ' , - ■' TR AY - -■ ■ - 


♦ LOS DEL RIO 

;Ci'D; iTmyyyRCA 64407 


45 


53 


45 


53 


3 


THROW YOUR SET IN THE AIR 

■ ■ ■ . , ■ ' . - - ■ F 


♦ CYPRESS HILL 

CIIM)(T; I>, P|)FF,YOYY[ Y5,M2,COLUMBiA 


45 


54 


41 


40 


19 


ONE MORE CHANCE/STAY WITH ME A ♦THE NOTORIOUS B.I.G. 

.-- . iTHE'YDTCfliajSS ') iY;EEAAG£t.O(t04N,SCOM8Sl iCi iDl IMI ^1 WD MT 'a-'.C-LA^iSTA 


2 


55 


42 


28 


9 


CAN 1 TOUCH YOU...THERE? 

RJ.LANGE :M BOLTON.R J LANGEl 


♦ MICHAEL BOLTON 

■; L; . COLUMBIA 77991 


27 


56 


52 


52 


18 


GOOD 

D.ROTHCHILOIK.GRIFFIN) 


♦ BETTER THAN EZRA 

to IDI ELEKTRA 6442&EEG 


30 


57 


53 


43 


15 


PLAYER'S ANTHEM * 

DJCLWR KENT iYhe NOTORIOUS 6 1 S LITYLE «;V I^IE CEASiRi 


♦ JUNIOR M.A.FJ.A. 

ICIIWIIT.IJ UNCEAyY ,3£A7 -,----|YY-y 


13 


QD 


58 


59 


12 


SUMMERTIME IN THE LBC (FROM "THE SHOW!"] « THE DOVE SHACK 


58 






QD 


6? 




2 


AUTOMATIC LOVER (CALL FOR LOVE) 

, •; . L^.'^AT-iLBERMANfiROTHERS .Y '.j iJiL- WIY 


♦ REAL MCCOY 


59 


QD 


62 


69 


12 


MISSING 

B I.T-YORN J COXOr. iTJhOA;L b .VA!T 


♦ EVERYTHING BUT THE GIRL 

: ■ ATLANTIC 87124 


60 


QD 


63 


81 


3 


CELL THERAPY ♦ GOODIE MOB 

-M:ECNC*2E,Ra*Wi£TTTBUIITCN.CGIPf.WK»iGHT0Ni ICHMI IT; iij LAFACE . :, t- 'y 


61 


12 


61 


55 


20 


FREEK'N YOU * 

A 1 ;- - 1. ; L^.OEVANTt 4HB0AHNSELF IDEVANTE 4HISDAMNSELF) 


♦ JODECI 

;Cl MmI, ■ UPTOWN -Y,_^ ,..YA 


14 


63 


59 


51 


13 


YOU USED TO UWE ME* 

: TH:',(PSO«.S-aiMBS(F.EVANS.SCCMBS) 


♦ FAITH EVANS 

iCl ;D itZ :T..Y EYA_ rY' ' Y-Y.Y Ah I'A 


24 


64 


60 


56 


9 


VIBIN' « BOYZ II MEN 

T-:. ■i-.-i: ■.iiw£N;l/si4CCliWi\«fifiiSA»;paiS5ET:Cf.uANT.tfUTES':ii-.;;s ic;itic»Y'J:woycwn«m 


56 


QD 


65 


65 


5 


A MOVER LA COLITA 

Dl iiiAMYc ■ -ji ICI ;d; 


ARTIE THE 1 MAN PARTY 
T ;x; GROOVE NATION --a- yy BROS 


65 


QD 


NEW^ 


1 


LIQUID SWORDS 


♦ GENIUS/GZA 

(Cl " YYY.-r., r,..;,p 


66 


QD 


70 


79 


4 


HOOK 

S,Y|--MPSCN M BARBIEflO iJ.ROWERl 


♦ BLUES TRAVELER 
. ■ AiM )176 


67 


® 


68 


72 


4 


DANGER 

P.F 11 Till. OLT^OUD lOUTLOUD P.F.OJTTINj 


♦ BUHZAY BUHZAY 

(C) IT) FADER YGA'Y MERCURY 


68 


® 


71 


71 


; 


COME WITH ME 

SHAI --lA 


♦ SHAI 

;CY (M; 1X1 GA50L NE ALLEY ?508: MCA 


69 


70 


57 


48 


G 


DOWNTOWN VENUS 


♦ P.M. DAWN 

;y ;y gee street a.; - . 


48 


71 


56 


42 


13 


BROWN SUGAR 

■■ -'.'MEL IL ANbL,J A SIyA-ELC ML 


♦ D'ANGELO 

-MMLL 1 I ;; XI (Ml Yfi.YAD 


27 


® 


72 


73 


5 


BOOM BOOM BOOM 

THE OUTMEBE fiPOYMfPS K.MAYgERRYi 


♦ THE OUTHERE BROTHERS 

(OCT) ;- AUREIWUOO 


72 


73 


64 


57 


8 


MC'S ACT LIKE THEY DON'T KNOW 

LI. PALMiE- ■ ■ 


♦ KRS-ONE 

:; III YUwEAZiiS 


57 


74 


66 


62 


12 


SOMETHIN' 4 DA HONEYZ * 

;; 1 i-LL '.' .C";-.-N : kashllc i/ JCP;A^,c y^iep:e,l.R4SME£0) 


♦ MONTELL JORDAN 

<C) (HI (T) IV) (XI PMPiRAL 6962,1SLANO 


21 


® 


81 




2 


RUNNIN* 

J DEE IT Y-APDSC'i £ w LCDX J YANCT C SIEWARTI 


♦ THE PHARCYDE 

CmT, ;«i DELICIOUS VINYL YYlr: API-YY 


75 


® 


76 


33 


3 


RUNAWAY 

:i Yi/,r£R„ COPR ITY-E CDRRS) 


♦ THE CORRS 

L; 'Dl iJl.LAVAqaiAYY AYLANIiL 


76 


QD 


84 




2 


SET U FREE 

GACOSTA ;a; ,IAI.RENEE) 


PLANET SOUL 

(C) FT) IX] STRiaLY RHYTHM 12362 


77 


® 


78 


90 


3 


MAGIC CARPET RIDE 

PIZZAWAN ■. 


♦ THE MIGHTY DUB KATS 


78 


79 


77 


74 


e 


JEEPS, LEX COUPS. BIMAZ A BENZ « LOST BOYZ 

EASY I/O BE; ;OSHAfi-YEY . ,Y'R CHEEKS.BUHNAKEDTIMDAyVG iC: iW, ;T: L'PTOyy*'! 'y:y,2 v::.a 


67 




80 




2 


ALREADY MISSING YOU 

G LEVER- ■ .- Y T ■. .HDLASI 


♦ GERALD t EDDIE LEVERT.SFi 

IC; Oj EASTVyEST (YA3YA Li(, 


80 


® 


NEW^ 


i 


EAST SIDE RENDEZVOUS 

M CARLO ;A.LT, . , L_LA 3C0ZZESEI 


♦ FROST 

;Ci RUTHLESS ;S34'PELAr'YrY 


81 


(if) 


85 


94 


4 


SOLITUDE 

PIC ,E i/,;:iiK 


♦ EDWIN MCCAIN 

ICI LAVA ay..a',yi; 


82 


03 


73 


61 


6 


REAL HIP HOP 

DJ PREMIER Y ,■.::,!', w ^ MY 


♦ DAS EFX 


61 


84 


75 


70 


11 


SCATMAN (SKI-BA-BOP-BA-DOP-BOP) 


♦ SCATMAN JOHN 

: " . • YYAYYYg,; 


60 


® 


NEW^ 


1 


1 MISS YOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER") ♦ MONIFAH 


85 












91 




2 


FOREVER TONIGHT ♦ PETER CETERA & CRY5ThI BERNARD 
PCETERA ..;■ ■. ■y;:;y ri^er north 3005 


86 


07 


82 


68 


17 


CAN'T CRY ANYMORE 

B=Y0nREL-i5CROYV y. "-yYL; 


♦ SHERVL CROW 
AIM 0638 


36 


® 


NEW^ 


1 


WINGS OF THE MORNING 

■ - - LEWS ;: BailEYC REDD1NG.A iSBEJ..A-10'YES; 


♦ CAPLETON 

iC ID; 'M, iT XflWANSIAfiPA; .y. 


88 


89 


83 


77 


5 


TEMPTATIONS 


♦ 2PAC 


68 


® 


NEW^ 


1 


THE WOMAN IN ME (NEEDS THE MAN IN YOU) 


♦ SHANIA TWAIN 

ic; ;vi UERCjYi, ■,'< '■. L,l -' YY ;a 


90 


91 


74 


66 


8 


CRAZY COOL 

Y.EYihE- " LORD ■ L--L: V J SMITM.S.ST.VICTOR) 


♦ PAULA ABDUL 

(C) (Dl (D (XI CAPTIVE 3S^ ) c V PC N 


58 


92 


79 


78 


12 


MOLLY (SIXTEEN CANDLES) 

Y (SPONGE) 


♦ SPONGE 

C WORK 77976 


55 


® 


NEW^ 


1 


BOMDIGI 

■ ii-Y':;N SUSARLESSIE SERMON P . AIXESy 


♦ ERICK SERMON 

ICY ID; ;mii:t; kf yawrai. --.rc island 


93 


94 


88 


89 


5 


WEST UP! 


♦ WC& THE MAAD CIRCLE 


88 












® 


NEW^ 


1 


(YOU MAKE ME FEB. UKB 4 KATUUl WOMM (FROM HEW YORK UNDEKOVEm « MART J BUSE 

j MTUME Y Y.;' M 'lY.lj Y.Y'.LI^ ^ , A YYYA 


95 


96 


99 


84 


7 


SITTIN' ON CHROME 

ASEONL li-- 


♦ MASTA ACE INCORPORATED 


84 


® 


NEVW^ 


1 


WE'VE GOT IT GOING ON 


♦ BACKSTREET BOYS 


97 








Y 1 ■ ■ Y* ' Y- Y- Y - . ; YIARTIN H CP CHLCW) 


(C)(0) TRAMSCONTINENTA. . . ■ .E 


90 


69 


93 


7 


TONIGHT'S THE NIGHT 

T.RLE'Y " R'LEY T . . - -Y Yy ^ (V YL A'yS V F LEy 


♦ BLACKSTREET 

1 Y' ■ 1 ■ Y. I. QBIIA 


80 


90 


66 


80 


18 


THE BOMB! (THESE SOUNDS FAU INTO MY MIND) ♦ THE BUCKETHEADS 

K GONZALEZ - ,1 . -Y- YL . .-(Y. -.Y-l y. YY 1 ., HENRY : "-Y 1" y y:-I-,; yyy'.-y 


49 


100 


93 


98 


7 


ONE BOY. ONE GIRL 

- Y,Y(-.:- -: -lY- - rY.Y Y' A SPR'L.GER S SMITH 


♦ COLLIN RAYE 

;CI Vj EPIC YYAY3 


87 



Of^econfo onin Itw snutttsl s^«yand s«la e*ins wceh- ^Videocllp jnuUtMlily- •Recording induUry As«i Of America 4ftiAA] certification tc ules<:4 SDO.OOO units. A RIAA ceiificaticm leu saiet ol 1 milioo umH, wiih aoCflxinil miilicn indicaind by ■ numeral (oiicwins the symboJ CaQiog number ishv cassene 
vngle. 'Asterisk mCicdtH caUlcg numter is tor ais&ene rmtfwffe; regular cassette single unavailaDle ICI Cassette smgte availatx^^ly (D) CD single avai'ability. IM) Cassette ir-ax-sifi^e availaCulity (T) Vinvl rnaii-singte availaCil:1y (VI Vinyl single availabill^. IXI CD maxi-singte avstlabuty. C 1995, Brilboanl'BPI COmmunicationt. 
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Jesus Preak 





dc Talk 





Mtne AriU Agancy: 615-38347S7 




THE 



Billboard 20Q 



FOR WEEK ENDING 
OCTOBER 28, 1995 



THE TOP-SEUING ILBUMS COMPILED FROM A HATIONAL 
SAMPLE OF RETAIL STORE AND RACK SAUS REPORTS 
COLLECTED. COMPILED. AND PROVIDED BY 

'ound§can» 
" III 



THIS 
WEEK 


LAST 
WttK 


2 WKS 
AGO 


WKS ON 
CHART 


ARTIST TITLE 

LABEL & NUMBCR/CISTRIBUTING LASCL (SUGGESTED LIST PRICt OR CQUIVALCNT FOR CAS5CTTC/CD) 


peak 

position 


1 


1 




2 


* * * No. 1 * * * 

MARIAH CAREY COLUMBIA 66700 (10 96 E^16. 981 ^MchsKNo. 1 DAYDREAM 


1 


CD 


NEW^ 


1 


GREEN DAY reprise 46046*jWARNER BROS (10 9*16 981 INSOMNIAC 


2 




2 1 i 


18 


AUVNIS MORISSETTE A' WA^tftC^'''tPfTS£4^%!,WARNERElRCS (ia 9&I596)H JAGGED LITTLE PILL 


1 


<1J 


NEW^ 


' 


JANET JACKSON nccipw nc a nccAnc i qqc/i oqc 
MM 540399- 111 9817,981 "^^'^^ °^ * 1986/1996 


4 


5 


3 


2 


12 


SOUNDTRACK MCA solinotracks 11228*/WCA (10. 9917.98) DANGEROUS MINDS 


1 


6 


4 


3 


66 


HOOTIE & THE BLOWFISH A^ ATLANTIC 8761 3.'AG( 10 9^16 96>H CRACKED REAR VIEW 


1 


CD 


5 




2 


REBA MCENTIRE MCA 11264 (10 9a'i6 98) STARTING OVER 


5 




6 


5 


4 


TIM MCGRAW CURB 77BOO C10.9a']6.98) ALL 1 WANT 


4 




10 


11 


33 


★ * * Greatest Gainer * ★ * 

SHANIA TWAIN A' MEWURY NASHVILLE 522886 110 98 EQi'16 96) ^1 THE WOMAN iN ME 




10 


8 


8 


48 


TLC A'' lAf ACE 26009/'ARISTA (10 9&t6 9fl) CRAZYSEXYCOOL 


3 


11 


7 


7 


4 


MICHAEL BOLTON COLUMBIA 67300 (10 98 £0(16.981 GREATEST HITS 1985-1995 


5 


12 


9 


4 


3 


AC/DC EASTWEST SUaOitEG I10.9&16.9S) BALLBREAKER 


4 


13 


12 


9 


12 


UWiL IMUteD-N-nAKMUnT A RLn>ILES5D53SWUATMiT(I0,98rl5.961 t. lyyy LltKNAL 


1 


14 


13 


10 


5 


RED HOT CHILI PEPPERS warnerbros 45733 (10 9&16.9e) ONE HOT MINUTE 


4 


OD 


NEW^ 


1 


A7 rill • iin qdfi t. oai (VIP OD Ptir 


15 


16 


le 


IE 


46 


BLUES TRAVELER A' AIM 54026: 19 9&li 961 FOUR 


8 


17 


IS 


13 


17 


NATALIE MERCHANT A euktra6i;4VEEi: I10 9a'l6 98l TIGERLILY 


13 


18 


14 


12 


16 


SILVERCHAIR A epic 67217 now Ea'l5.98l ■ FROGSTOMP 


9 


GD 


NEW^ 


1 


KRS-ONE jive 41570' I10 9&15.98I KRS-ONE 


19 


C20) 


20 


17 


13 


JEFF FOXWORTHY A WARNER esos.45Ese<l0.9a(l&9ei GAMES REDNECKS PUY 


8 


21 


18 


18 


40 


BUSHA rR*UMAlNTERSCOPE92531/AG(1098/159fllB SIXTEEN STONE 


17 


22 


11 




2 


CANDLEBOX maverick 45962-WARNER BROS (10 98/16 981 LUCY 


11 


23 


24 


33 


9 


SB«'S^'if™™Q "Tb ''^ " """"^ • ^I^N'S Of THE UNITED STATES 


23 


QD 


25 


60 


36 


?Sr0321-" »f5,8,B ^OW THAT I'VE FOUND YOU: A COLLECTION 


13 


3D 


29 


27 


13 


SELENA EMI lAIiN 34121EMI no 98.16 98) DREAMING OF YOU 


1 


3D 


32 


76 


3 


SOUNDTRACK usoerworid jzljawiTOi (9.9&'13 981 DEAD PRESIDENTS 


26 


27 


22 


19 


54 


Ph'JLm*™ b*? UNDER THE TABLE AND DREAMING 


11 


28 


21 


15 


8 


SOUNDTRACK TVT 61 10 |9.9S'16.981 MORTAL KOMBAT 


10 


29 


23 


28 


13 


XSCAPE • SO5OD€F67022','COLUMBIA(10 98Ea'15,98) OFF THE HOOK 


23 


30 


31 


35 


3 


LISA LOEB t NINE STORIES GEFFEN 24734 I10.9B;T6 9S1 TAILS 


30 


31 


19 


14 


9 


SOUNDTRACKA 0EFJWRAL529021'.lSlANDU0 9ai6.981 THE SHOW 


4 


32 


30 


29 


5 


I?»«R^B»s'ILl ,10.9&16 98, G^E^TEST HITS ■ FROM THE BEGINNING 


21 


33 


28 


23 


67 


SEALA- mSIREasilSWARHERSROS il09&15 98l SEAL 


15 


34 


2E 


20 


3 


GERALD LEVERT it EDDIE LEVERT, SR. father and <!0n 

EAiTWESi 618i»ttG ; 10 91V15,9ei FAIHtK ANLl iOM 


20 


35 


27 


25 


77 


LIVE A- RADIOACTIVE 10997'.WCA I109&I5,98I THROWING COPPER 


1 


3« 


36 


38 


44 


GARTH 8ROOK$A''CAm0LNASHVILLE29689110.9EVlS9Sl THE HITS 


1 


'JD 


NEW^ 


1 


K.D. LANG EARNER BROS, 46034- 110.98116.981 ALL YOU CAN EAT 


37 


X 


34 


42 


29 


« "I?ic"'^"*G h""^!^?*'^''^*' "":"*EL MONTGOMERY 


5 


39 


17 


6 


3 


■f NPG 45999,WARNER BROS, 110 9816 981 THE GOLD EXPERIENCE 


S 


3D 


NEW^ 


1 


INDIGO GIRLS epic 67229 i15 9824 981 1200 CURFEWS 


40 


41 


33 


30 


7 


FAITH EVANS BAO BOT 73003/ARISTA 110.9&15. 96} FAITH 


22 


42 


35 


32 


5 


BLACKHAWK ARtSTA 1S792 (10.9&I5 98) STRONG ENOUGH 


22 


'J3) 


49 


52 


8 


GOO GOO DOLLS warner BROS 45750 (9-9&I5.98) IB A BOY NAMED GOO 


43 


44 


38 


31 


17 


EpIc^MOT^isffEOS^gs) HISTORY; PAST. PRESENT AND FUTURE BOOK 1 


1 


45 


43 


40 


53 


SOUNDTRACKA MCA luoj- 1109816 98) PULP FICTION 


21 


46 


40 


39 


15 


FOO FIGHTERS • ROSWEU. 34027',tAPlT0l (10.9&1698I FOO FIGHTERS 


23 


47 


45 


41 


12 


VARIOUS ARTISTS lOMMT BOr 1 137 (10.9»15.9ai JOCK JAMS VOL. 1 


30 


48 


47 


43 


59 


BOYZ II MENA"M0T0WN0323lia9a'I6 98) II 


1 


49 


44 


46 


3 


SOUNDTRACK reprise 46008WARNER BROS ao.98;l6-98l FRIENDS 


44 


SO 


42 


37 


27 


GEF"'N^4S»"nnM^169e) CREEP: 2000 SONGS OF LOVE. DESTRUCTION 


6 


dD 


NE 






JOE SATRIANI REiATivin 1500 110 9&16 981 JOE SATRIANI 


51 


52 


46 


44 


20 


SOUNDTRACK A' wait wsney 60874 uo 98/16.981 POCAHONTAS 


1 


53 


41 


34 


7 


JUNIOR M.A.F.IJL UKOEA^BIG BEAT 92614/AG ll09B'159ei CONSPIRACY 


8 









8g 






1 






Is 




ARTIST TITLE 

LABEL « NUMSERTitSTRieUTING LABEL ISLKXIESTED LIST PRKE OR EQUIVAlEm FOR CASSCrrEA:0) 


si 

a. £ 


CM) 


54 


85 


7 


DOLLY PARTON Columbia 67140 (9.98 E(l't5.98i 


SOMETHING SPECIAL 


54 




64 


81 


10 


DAVID LEE MURPHY MCA 11044 (109&I598I ■ 


OUT WITH A BANG 


55 


S6 


50 


45 


13 


i™^'.f258-,MCA „09*16.,8, ™E SHOW. THE AFTER PARTY. THE HOTEL 


2 


CID 








* ★ * Pacesetter * * ★ 




70 


121 


65 


VINCE GILL A MCA 11047 (t0.9&15 98) 


WHEN LOVE FINDS YOU 


6 


58 


59 


61 


3 


THE MAVERICKS MCA n257- (10 96(15 98) 


MUSIC FOR ALL OCCASIONS 


58 


59 


56 


56 


12 


TOADIES STERSCOf E 922402'AG (10 96/15.98) Hi 


RUBBERNECK 


56 


3D 


66 


72 


7 


FAITH HILL WAHRER BROS. 45872 (1098/16 981 


IT MATTERS TO ME 


36 


61 


55 


53 


15 


D'ANGELO • EMt 33629 (9 9&13 98) 


BROWN SUGAR 


42 


62 


58 


50 


5 


MANNHEIM STEAMROaER 

AMERICAN GRAUAPMONE 1995 (11 96^17.98) 


CHRISTMAS IN THE AIRE 


35 


63 


62 


49 


10 


BRIAN MCKNIGHT • MERCUm 528280 (1098 E(yi5.9( 


!) 1 REMEMBER YOU 


22 


64 


37 


26 


3 


GRATEFUL DEJU) GOR 1402CVARBrA (13.96(20 981 


HUNDRED YEAR HALL 


26 


65 


52 


47 


11 


RAEKWON GUEST STWRING TONY STARKS (GHOST FACE KILIERI • nui v ri iii t 4 n iRiu ( nii 

LOUO b6663',iRCA 110 9&16 981 ' "'^ ' 


4 


66 


60 


51 


14 


SHAGGY • VIRGIN 40158- (10 96(15,961 


BOOMBASTIC 


34 


67 


39 


22 


3 


DAS EFX EASTWEST 61S29*/EEG(10.96/1 5.98) 


HOLD IT DOWN 


22 


68 


71 


83 


5 


GEORGE STRAIT MCA 11263(39.96(49.981 


STRAIT OUT OF THE BOX 


63 


69 


63 


55 


13 


MONICA • RDWOY 370a&ARISTA (10 9&15 961 


MISS THANG 


3E 


70 


57 


48 


19 


SOUNDTRACK A Atlantic 82759/ag (109^17 98) 


BATMAN FOREVER 


5 




68 


63 


49 


EAGLES A' GEFTEN 24725 (12.9&'17.98l 


HELL FREEZES OVER 


J 


72 


El 


54 


15 


LUNIZ • NOO TRTBE 40523 (9.98(13-98) 


OPERATION STACKOLA 


20 


73 


73 


64 


8 


SOUNDTRACK A&M 540384 (10 9&ie 98] 


EMPIRE RECORDS 


63 


74 


65 


68 


8 


COLLIN RAYE eph; 67033 (10 98 E1115 98) 


1 THINK ABOUT YOU 


40 


75 


74 


65 


19 


ALL-4-0NE A BLITZ^ATLANTIC 8274&AG [10.98/16 98) 


AND THE MUSIC SPEAKS 


27 


76 


53 


36 


5 


LENNY KRAVITZ viRGil^ 40696 (10.9&169e) 


CIRCUS 


10 


77 


67 


59 


31 


COLLECTIVE SOUL A Atlantic 82745.'flCll09*16.9e 


COLLECTIVE SOUL 


23 


78 


76 


77 


10 


SOPHIE B. HAWKINS COLUMBIA 53300(10.98 E(^16.» 


S) WHALER 


72 


OD 


NEW^ 


1 


fp^7!l8?io4"^ THE KINGS OF SPAIN 


79 


80 


51 


21 


3 


DAVID BOWIE v)RGir( 40711 (to.9&16-9e) 


OUTSIDE 


21 


81 


69 


67 


3 


GLORIA ESTEFAN EPX: 67284 (8.98 Ea'16.96) 


ABRIENDO PUERTAS 


67 


82 


82 


91 


3 


LITTLE TEXAS WARNER BROS 46017 (1096(15,98) 


GREATEST HITS 


82 




81 


79 




SOLO PERSPECriVE 54901 7,'A4H 


SOLO 


CT 


84 


48 


24 


3 


KOOL G RAP COLD CHILLIN'EPIC STREET 57808-/EPIC (10,96 E(J(15 981 4.5.6 


24 


85 


77 


89 


3 


MARTINA MCBRIDE RCA 66509 (9,9^15 98) 


WILD ANGELS 


77 


86 


80 


69 


54 


THE CRANBERRIES A' island 524050 (10 9a i6 98) 


NO NEED TO ARGUE 


6 


87 


75 


73 


8 


RANCID EPITAPH 86444- (8 9&'13-98) 


AND OUT COME THE WOLVES 


45 


88 


86 


87 


82 


TIM MCGRAW A' CURB 77659 (9,9aiS9B) 


NOT A MOMENT TOO SOON 


1 


89 


78 


66 


8 


MICHAEL W. SMITH reun«n0106/arista(IO96/17.98i I'LL LEAD YOU HOME 


16 


90 


79 


70 


26 


RUSTED ROOT • MERCURY 522713 (9 98 E(^15,98)B 


WHEN 1 WOKE 


51 


(n) 


94 


102 


IE 


LORRIE MORGAN • BMA 66508 (10 9615.981 


GREATEST HITS 


46 


92 


83 


57 


31 


ANNIE LENNOX A arista 25717 (1098/16.98) 


MEDUSA 


11 


93 


84 


78 


88 


GREEN DAY A* REPRISE 45529-.(WARNER BROS (9.9815 


98) IB DOOKIE 


2 




NEW^ 


1 


„ ». WORKING CLASS HERO; A TRIBUTE TO JOHN LENNON 

MC-LLr,VM)L 6;ai5 110.98/16 981 


94 


95 


90 


71 




JIMMY 8UFFETT • MARGARITAVILLE !1247.'MCA(10.9a 


16 98) BAROMETER SOUP 


6 


^ III, ^ 


99 


111 


g 


DEEP BLUE SOMETHING rainmakeR'INTERSCOPE 9260840 i10 96'15 98i ■ HOME 


96 


3D 








* * ★ Heatseeker Impact* * * 




103 


118 


8 


JOAN OSBORNE BLUE gorilla 526699MERCURV 110 98 


Eai59S)H RlLISH 


97 


98 


87 


74 


62 


WEEZERA' 0GC 24629G£FFEN{1098'15.98)|| 


WEEZER 


16 


fsD 


110 


164 


55 


BROOKS & DUNN A' ARISTA 18765 (10.9^15 98) 


WAITIN' ON SUNDOWN 


15 


(JOO) 


107 


138 


9 


ALABAMA RCA 66525 [10 9a'l5 98) 


IN PICTURES 


100 


101 


88 


80 


16 


BON JOVI A MtRCURl' 528181 (10 98 ECl 16 981 


THESE DAYS 


9 


102 


89 


75 


28 


BETTER THAN EZRA EL£KTRA617S4,EEG[109&1598 


SB DELUXE 


35 


loD 


NEW^ 


1 


MYSTIKAL BIG Kir 41581/JIVE (10.9&1598I ■ 


MIND OF MYSTIKAL 


103 


004) 


106 


112 


27 


SOUNDTRACK A priority 53959* 00.96(15.961 


FRIDAY 


1 


:io5) 


NEW^ 




DEBORAH COX arista IB781 (10.96(15.96)11 


DEBORAH COX 


105 


106 


92 


84 


55 


BRANDY A' Atlantic 826l(V/Wj(9.9&i5 9B) 


BRANDY 


20 




123 




28 


JOHN BERRY cap(TOl Nashville 284951 10.9a is 98) 


STANDING ON THE EDGE 


69 



(~) Albums wilh the greatest sales gains this week. •Recording Industry Assn. 01 America (RIAA) certification (or sales of 500,000 album units (250.000 for EPs). A RIAA certiticalion tor shipment of 1 million units (500,000 for £Ps), with multiplatinum titles indicated by 
a numeral following the symbol. *Aslefisk indicates LP is available. Most tape prices, and CO prices tor WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, whictt are projected from wholesale prices. Greatest 
Gainer shows chart's largest unit increase Pacesetter indlc«tes biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this week, Bindicates past or present Heatseeker title. C 1995, Billboard/BPI Communications, ar»d SoundScan, Inc. 
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JWICAiUlusic 




in the U.S. in the U.IC 

for the week of OCT. 1 



Congratulations to Alanis Morissette, Her Co-writer and Producer Glen Ballard, 

Scott Welch at Third Rail Management, and EVERYONE at Maverick Records. 
And to BLUR, C.M.O. Management, London and EVERYONE at EMI Records U.K. 



MCA Music Publishin g 

It's About the Music 



Cli aterial 



Dill 


onn 

k^Va^NjI^l* ^m\J\J, COnHnUBd FOR WEEK ENDING OCTOBER 28, 1995 


THIS 
WEEK 
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CHART 


ARTIST TITLE 

LAGEL Jl NUMBEFVDISTRieUTING LASCL ISUGGESTEO LIST PRICE OR EQUIVALENT FOR CASSETTDOIJ 


PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. OH 
CHART 


ARTIST TITLE 

UBEL & NUMBEWDISTRIBUTING LABa (SUGGESTED UST PRICE OR EQUIVAIENT FOR CASSETTl^CO) 


PEAK 
POSITION 


108 


98 


101 


218 


METALLlCAA'£LEKTRA6in3*iEEG!10 9a'!5 98i 


METALLICA 


1 




155 


120 


99 


4 


DOWN EASTWEST61&3OEEGll0.9ai5.9fll 


NOU 


57 


109 


105 


136 


7 


TAKE THAT arista iseoo (9 98'> Bl 


NOBODY ELSE 


105 




156 


119 




2 


P.M. DAWN GEESTRECT 52Jl-t7ilSlAND (10 9S>'16 98) 


JESUS WEPT 


119 


110 


12 


- 


2 


OASIS EPIC 67351 110,96 E015 98) (WHAT'S THE STORY) MORNING GLORY? 


72 




157 


152 


146 


50 


NIRVANAA' DGC 2i727-wnN {iO 9a!6 981 MTV UNPLUGGED IN NEW YORK 


1 




Ht\ 


«► 


1 


SOULS OF MISCHIEF )« 41551 (10 9&15 981 


NO MAN'S LAND 


111 




158 


145 


137 


lOO 


TOM PETTY & THE HEARTBREAKER5A' 

MCA:0813(10.9&'17 98) 


GREATEST HITS 


5 


112 


102 


93 


29 


REAL MCCOYA arista 18778 (10 9&15 981 


ANOTHER NIGHT 


13 




159 


155 


143 


11 


AL GREEN the right stuff 30BCX>CAPITa I10.9E116.98I 


GREATEST HITS 


127 


(nr. 


NEt 


«► 


1 


MR. BUNGLE warner Bros 459^3* (10 9&15 98l B 


DISCO VOLANTE 


113 




160 


121 


106 


57 


THE NOTORIOUS B.I.G. SAD BOY 73000'iARlSTA (9 9&15 9 


ei READY TO DIE 


15 


114 


115 


98 


74 


OFFSPRING A' epitaph 86432* 18 9&14.9S) B 


SMASH 


4 




161 


141 


126 


18 


BJORK ELEKTRA61740.tEG(10,9a'16,9ai 


POST 


32 


115 


97 




85 


SHERYL CROW AiM 540)26 (10 9816 98) B 


TUESDAY NIGHT MUSIC CLUB 


























162 


127 


110 


8 


TWINZ MF JAM.'RAL 5?;e83',15UN0 <ia9a'l5.98) 


CONVERSATION 


36 










MARK CHESNUTT DECCA 1126rMCA no wis 9B> 


WINGS 






















2 




163 


148 


166 


26 


SOUNDTRACK A&M »03&7 ho 9&16 98) 


DON JUAN DEMARCO 


61 


117 


116 


107 


51 


BOB SEGER t THE SILVER BULLET BAND A 

CAPITOL 30334- 110 9a'15.981 


GREATEST HITS 


8 




IM 


16? 


173 


£1 


JON B. rABrUMi'SSOMUStCeMS&tPIC [9.98 Eai5 981 Bi 


BONAFIDE 


7Q 
/S 


HI 


122 


188 


et 


ALAN JACKSON A' ARISTA )8759li0.9a'15%) 


WHO 1 AM 


5 




165 


95 


62 


3 


RBX PREMEOHATED dSSe^WARNER BROS I9 9B/15 961 


THE RBX FILES 


62 


119 


114 


109 


62 


JEFFFOXWORTHYA- 

WARNER BROS 453 )4 J IC 9B.':5 981 B 


YOU MIGHT BE A REDNECK IF.. 


38 




166 


144 


120 


19 


PINK FLOYDA'" Columbia 67065(19,96 £034 981 


PULSE 


1 






























120 


124 


119 


108 


MELISSA ETHERIDGE A ISIAND 848660 (1094 16 « 


6) YES 1 AM 


15 




(W) 


173 


171 


14 


CURB 77799 if^S iffl ^^^^^ THE RIGHT TO REMAIN SILENT 


68 


121 


109 


103 


84 


NINE INCH NAILS A' NOTHiWTVl,nTElscOPE9234bAS(10.»16 98) THE DOWNWARD SPIRAL 


2 




m) 


NEW^ 


1 


JT THE BIGGA FIGGA straight 0UlTHAU>SBS39ei'l>iaofliTYllO»l6 981 DWELUN' IN THE LABB 


168 


122 


96 


97 


13 


AFTER 7 viRliiN 40547 (!0.9»16.9e) 


REFLECTIONS 


40 




169 


150 


95 


8 


FOURPLAY WARNER BROS 4S988 I10,9fl/i6 98J 


ELIXIR 


90 


123 


104 


92 


28 


MONTELL JORDAN A PMRRAL 527179MSLAND (10 9 


8,16 98) THIS IS HOW WE DO IT 


12 




cm 


175 


161 


120 


THE CRANBERRIES EVERYBODY ELSE IS DOING IT SO WHY CAN'T WE' 
ISLAND 5 id 156 (10.93 LCl'16 9aiBB t»i.nrDWL/i tLot lo i/uinu ii. oni w^ii nt. 


18 








2 






85 


















124 


85 


— 


WC & THE MAAD CIRCLE PAYOAmoNOON S28650*.1SLAND 110 9&15 98) CURB SERvIN' 




171 


157 


162 


243 


ENIGMA A- CHARtSMA 86224,VIRGIN (9 9a'13.9Si 


MCMXC A.D. 


6 


12S 


lOO 


90 


16 


SKEE'LO SUNSHINE 7548&SC0nt BROS (99&15 981 


1 WISH 


53 








172 


147 


149 


200 


PEARL JAM A° epic 47857* (10.98 EQi'ie 9B! D 


TEN 


2 


12( 


132 


123 


72 


SOUNDTRACK A'^ walt Disney 6oas8(10 9&i7.98) 


THE LION KING 


1 




on; 


187 




2 


PURE SOUL STEP SUWNTERSCOPE 9263&'AG BB 


PURE SOUL 


173 


127 


93 


169 


13 


BETTE MIDLER Atlantic 62821'AG do 9a'15,9e) 


BETTE OF ROSES 


67 




174 


166 


153 


49 


SADE A' EPIC 6&6e6* (10 98 Eai6 98) 


THE BEST OF SADE 


9 


12t 


112 


96 


19 


SOUL ASYLUM A Columbia 57616* (10.98 EC^]6.98i 


LET YOUR DIM LIGHT SHINE 


6 




175 


163 


158 


85 


YANNI A' P??ivAlt MU5lC8?116(10.9»15.ga) 


LIVE AT THE ACROPOLIS 


5 


129 


111 


104 


10 


KORN IMMORTAL 6663^EPIC <9 98 EQ'15 98) B 


KORN 


99 




176 


143 


124 


21 


THE REMBRANDTS • EASTWEST 617S^'E£G flO 9&1S 98l 


LP 


23 


130 


129 


130 


7 


SAWYER BROWN CURB 77785(10 9»15.98) 


WANTIN' AND HAVIN' IT ALL 


77 




177 


176 


167 


Z36 


ORIGINAL LONDON CASTA' puiMTnini nr tut no^oA uinui if^urc 


46 


131 


91 


82 


3 


EMILIO CAPITOL NASHVILLE 32392 (9 9a;13 98) 


LIFE IS GOOD 


82 




POirOOR 831563-..A4M (10 98 EU'ie 98) 










200 




90 


REBA MCENTIRE A* MCA t0906(I0 5a i6 98) GREATEST HITS VOLUME TWO 




132 


134 


140 


5 


SAMMY KERSHAW MERCURY NASWILLE 528536 liO. 


» lamm HITS. CHAPTER ONE 


131 













192 






THE MAVERICKS A mca 10961 {9 9&15 98)H 


WHAT A CRYING SHAME 




133 


126 


100 


21 


rUDIQ tQA&U m acaoKt ^uncujAfmco aenc nn aencofli rfYRrVfD Ql 1 IT 


31 












(180) 








^H^^.. , r.. CINDERELLA: TRIBUTE TO A CLASSIC 
WALT Dl&NEV 60886 ( 10.98/16 981 




(134^ 


154 


182 


77 


REBA MCENTIRE A' MCA 10994 (10.9&15 98) 


READ MY MIND 


2 




Ntwr 


1 


180 


135 


139 


168 


13 


TRACY BYRD MCA 11242 (10 9aT5.98) 


LOVE LESSONS 


44 




181 


186 


196 


11 


BRYAN WHITE asylum 616122 (9.98/1 5.98) ■ 


BRYAN WHITE 


120 


(136, 


151 


183 


6 


TERRI CLARK mercury nashv(ile 526991 • (10.98 Ecyis.ge) B TERR! CLARK 


136 




182 


182 


163 


37 


SPONGE • WORK 5780aCOLUMBIA (iO.98 Ea'16.9ei ■ 


ROTTING PINATA 


58 


137 


128 


122 


38 


VAN HALEN A- warmer BROS. 45760* (10.9ai6.98) 


BALANCE 


1 




(183., 


NEW^ 


1 


IRON MAIDEN CMCINTERNATIONAL 8003 ill. 9&]S.9ei 


X FACTOR 


183 


139 


130 


116 


5 


1^!?}S^,'f^ CO, IDIOT'S GUIDE TO CLASSICAL MUSIC 


104 




184 


146 


133 


8 


THE DOVE SHACK DCF JAM/RAL 527933MSLAND(!0 9a'15 98j 


THIS IS THE SHACK 


68 
































139 


118 


115 


6 


REGINA BELLE COLUMBIA 66813 (10 98 E(^16.98) 


REACHIN' BACK 


115 




185 


174 


160 


87 


SARAH MCLACHLAN A nettwerk ]e7;5iARTSTA i9 n 


FUMBLING TOWARDS ECSTASY 


50 
































140 


137 




46 


PATTY LOVELESS* EPIC 64188 (9 98 E(^l5.9e) 


WHEN FALLEN ANGELS FLY 


60 




186 


184 


197 


83 


BLACKHAWK A arista 18708(9.9a'l5.98) 


BLACKHAWK 


98 


















187 


170 


157 


47 


PEARL JAM A' IPK 66900* (10 98 E(V16 98) 


vrrwxjGY 




141 


101 


■ 


4 


SOUNDTRACK unowN ! 1342/ucA I109&1 7,981 


NEW YORK UNDERCOVER 


73 




1 


142 


142 


152 


4 


VARIOUS ARTISTS cold front 6186 (89ai4 98) 


CLUB MIX '95 VOLUME II 


142 




188 


158 


142 


29 


SOUL FOR REAL A UPTOWN in2&i1iilCA(9 9a>LS 98) 


CANDY RAIN 


23 


143 


133 


128 


25 


FILTER REPRISE 45864^WARNER BROS ( 1 0 9aT 5 96) B 


SHORT BUS 


59 




vi89. 


NE 




1 


CECE WINANS sparrow 51441 (9 98/13.98) 


ALONE IN HIS PRESENCE 


189 


(m) 


149 


132 


8 


VARIOUS ARTISTS word 06O4.tPlC 19 98 E(il5,9«) 


MY UTMOST FOR HIS HIGHEST 


99 




190 


185 


ISO 


206 


NIRVANA A" CGC 24425*,'GEFFEN ho 95*15 981 


NEVERMIND 


1 
































145 


103 


94 


3 


EMMYLOU HARRIS asyluim61854.ieg(109&]5 98i 


WRECKING BALL 


94 




191 


113 


58 


3 


SONIC YOUTH OGC 24825'/GEFFEN 110 9^16 981 


WASHING MACHINE 


58 


14« 


131 


156 


5 


GARBAGE almo sounds 60C04*«EFFEN (10 9&16 98) B GARBAGE 


131 




192 


191 


177 


4 


TRACY LAWRENCE atianth: a2fl47/AG 


TRACY LAWRENCE LIVE 


151 


147 


140 


139 


152 


KENNY G A' arista 1S6461109&15 98) 


BREATHLESS 


2 




193 


189 


190 


161 


QUEEN A HOLLVWOOD e 1 265 {10.98,1 1 6.961 


GREATEST HITS 


II 


(148: 


lEO 


184 


71 


TRACY BYRD A I4CA 10991 (10 98/15 98) 


NO ORDINARY MAN 


30 




194 


177 


159 


18 


PAULA ABDUL captive 401i2&VIRGIN (t0.9a'I6.98) 


HEAD OVER HEELS 


18 


149 


125 


108 


31 


2PAC A i%TERSCOPE 92399*. AG i9 9a'15 981 


ME AGAINST THE WORLD 


1 




195 


164 


151 


28 


BLESSID UNION OF SOULS EMi 3]B36(]09a'l59a)B 


HOME 


73 


150 


136 


135 


66 


BONE THUGS-N-HARMONYA' 


CREEPIN ON AH COME UP (EPI 


12 




196 


178 


178 


101 


CANDLEBOXA' MAVERICK.'SIRt 45311WARMER BROS (9 9&15 « 


im CANDLEBOX 


7 




RLTHLESS 5526*RELATIVITY |7 9&]2 981 B 




197 


165 


154 


20 


!l''S™™lSE 958n«(7,ecm ^''^"E'' ™E SPIRAL (EP) 


23 


151 


156 


144 


9 


EDWIN MCCAIN LAVA 92609AG 110 9815 981 B 


HONOR AMONG THIEVES 


107 




152 


117 


105 


17 


MACK 10 • PRIORITY 53938 19 9&14 98) B 


MACK 10 


33 




HE 


RE-EHIBT 


2 




198 


(M 


NEW^ 


1 


LIFE OF AGONY ROADRUNNER 8924 (]09&16 9eiB 


UGLY 


153 




199 


159 


134 


19 


PRIMUS • iNI£Bsaj« 92553-,«G 110 9^16 981 TALES FROM THE PUNCH BOWL 


8 


154 


138 


131 


67 


SOUNDTRACK A* epic SOUNDTRAX 66329'EPIC (15 98 


E»24 98i FORREST GUMP 


2 




(200; 


NEW^ 


1 


EDWYN COLLINS 8ar ncwe 58i9 9a^]4 9BiB 


GORGEOUS GEORGE 


200 



TOP ALBUMS A-Z (USTHI BY ABTRTS) 



2Pk 149 
PmU Abdul 194 
AC/DC 1? 
Aftef? 122 
AlabBiTu 100 
AIM-One 75 
AZ 15 
JonB. 164 
R«0na Bette 139 
Win Berty 107 
Bettet Th*n Em 102 
BfOfV 161 
BlackhBwh 42. 186 
Blewd Union 0( SouK 195 
Blutt Traveler 16 
Michael Bolton 1 1 
BonJcvi 101 

Bone ThuKS-N-Harmony 13.150 
David Bowie BO 
Boyzllhten 48 
Brandy 106 
Bnx*s & Dunn 99 
GarHi Brooks 36 
JmmyBuflett 95 
Bush 21 

Tracy Byrd 135,148 



Candlebox 22, 196 
Marian Carey 1 
MarttCtwsnun 116 
Tern ClarV 136 
Cciilective Soul 77 
Eowyn Collins 200 
Deborah CoK 105 
The Cranberries 86.170 
ShorylCrow 115 

D'AneeK) 61 
DB4EFX 67 

Deep Blue SorneETting 96 
The Dove Shack 184 
Down 155 
Eaffes 71 
Dnilio 131 
Enigma 171 
Gloria Estefan 81 
MdouEtheridae 130 
Faitti Evans 4 1 

nnw 143 

FooFightW* 46 
Foofptay 169 
JeH Fonwvlhy 20. 119 
KefwiyG 147 



Gart>^ 146 
Vine* Gill 57 
GooGooDolb 43 
Grateiful Dead 64 
Ai Green 159 
Green Day 2. 93 
Eminytou Mams 145 
Sophw B. Hawkifis 7B 
F»(1hH.II 60 
Moolw & The Bio*1iW 6 
Indtgo Girls 40 
lror> Maiden 183 
Cnnsisaafc 133 
MKhael Jackson 44 
Alan Jackson 118 
Janet Jackson 4 
Jotteci 56 
Wontell Joirdan 1 23 
J1 The Bigga Figga t68 
Juniw M.A.F.I.A 53 



Sammy Kenhaw 
KoolGRap 84 
torn 129 
AJsonKrauss 24 
Lenny Kravrtz 76 



J32 



RRS-OfW 19 

k.d. lans 37 

Tracy laMKocx 192 

Annie Lennoi 92 

Gerald LevetX & Eddie Levert, Sr 

Of Agony 153 
bitle Texas 82 
Live 35 

Lna Loeb & Nirw Stones 30 
Patty Lo««te« 140 
Lunii 72 

Mack 10 152 
Mannhe>m SleanvQller 62 
Dave Uanhe««« Band 27 
Tne Maverichi 58. 179 
Martina McBnde 85 
£{h<inMcCa*i 151 
Reba Mctnlire 7, 134, 178 
Tim McG/aM 8, 88 
Bnan McKn^ht 63 
Sarafi McLactilan 185 
Natalie Merchant 17 
Metaiiica 108 
BeneMidief 127 
MonicB 69 

Jo^n Micfiael Montgomery 38 



Lome Morgan 91 
Alanis Mwissefle 3 
Mr Bungle 113 
Dawd Lee Murphy 55 
MysElk^i 103 

Nme tncn Naite 121, 197 

Nirvana 157. 190 

The Notonous B.I.G. 160 

Oasis UO 
Otficmg 114 
ORIGINAL LONDON CAST 
Ptiantorn 01 The Opera HighlipMs 

177 

ioanOsbomo 97 

DOiy Parton 54 

Pearl Jam 172,187 

Perfect Stranger 167 

Tom Petty i The Meanbreakers 1 58 

Pink Floyd 166 

P.M Dawn 156 

The Presidents 01 The United States 
Of America 23 
Primui 199 
•Pnrace Symbol* 39 
Pure Soul 173 



Queen 193 

Raekwon Goest Starring Tony Starhs 

(Ghost Face Killcf) 65 

Ranod 87 

Collm Raye 74 

RBX 165 

Real McCoy 112 

Red Hot Oiili Peppers 14 

The RemOrandts 176 

Rusted Root 90 

Sade 174 
Joe SatnanI 51 
Sawyer Brown 130 
Seal 33 

Bob Segn & TTi* S*m BuM Band 

117 

Selena 25 
Shaggy 66 
Silvcrchair 18 
Skee-Lo 125 
Michael W Smith 89 
Soki 83 
Sonic Youlti 191 
Soul Asytum 128 
Soul For Real 188 
Souls 01 Mcchtef 111 



SOUNDTRACK 
Batman Forever 70 
Dangerous Minds 5 
Dead PresKlents 26 
Don Juan Demarco 16 
Empire ReconK 73 
Forrest Gump 1 54 
Fnday 104 
FnertOa 49 
The Lion King 126 
Mortal Kombat 28 
New York Undcfcove* 
Pocahontas 52 
Pulp F«:tion 45 
The Show 31 

Sponge 1B2 

Gaorge Slrsil 6S 

Take That 109 

Tears For Fears 79 

TIC 10 

Toadies 59 

Travis Tritl 32 

Stiania Twain 9 

Twini 162 



Amanng Grace: A Country Saiula X 
Gospel 198 

Cinderella; Trtt>ute To A Classic 



Jock Jarrts Vol 1 47 
My Utmoit For His H^hest 1 44 
Working Ciass hiero: A inbute To 
Jonn Lennon 94 

WC & The Maad Orcle 124 
W««!r 98 
Bryan While 181 
White Zcmbie 50 
CeCe Winans 1B9 



29 



112 
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DIVERSE ACTS, INDIE LABELS DISCOVER FREEDOM IN PHILLY 

(Continued from page 1) 



Wink; the guitar pop of Buzz Zeemer, 
Wanderlust, and the Idle Wilds; and 
the roots-rock of Go To Blazes and the 
Rolling Hayseeds. 

"I don't think there's ever been a 
better time than right now," says Lar- 
ry Magid, head of leading concert pro- 
moter Electric Factory Concerts, 
which has been in business since 19(>8. 

With this abundance of fresh talent, 
in recent years, an infrastructure of 
studios, producers, indie labels, band 
managers, local radio involvement, 
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Iff 


Mir- 




GO TO BLAZES 



and concert venues has developed 
that has raised the level of original 
music coming out of the city. 

"If you go to Austin [Texas] or Seat- 
tle, all the bands sound like everybody 
else. Here, they're all different, and 
it's sprouting up all over the place," 
say.s Larry Mazer, who manages local 
artists the Low Koad and Lauren 
Hart and co-manages the Goatj* and 
Gimme. "It's a bunch of little indus- 
tries going on all over." 

Since the closing of the Chestnut 
Cabaret and the 40th Street Under- 
ground in 1994, the club scene has 
grown. Longtime stalwarts, such as 
South Street's J.C. Dobbs (to which 
demo tapes arrive at the rate of 30-40 
a week — "record-breaking numbers," 
according to publicist Tom Sheehy), 
Chinatown's the Trocadero, and Old 
City's Khyber Pass Pub, have been 
joined by newer additions, such as the 
2nd Street acoustic room the Tin An- 
gel and its indie rock neighbor Up- 
stairs At Nick's. (Members of R.E.M. 
played there with Go To Blazes and 
New York's Railroad Jerk after a 
show this month). 

The swanky blues joint Warm Dad- 
dy's and eclectically booked Middle 
East are around the comer. And the 
bustling Grape Street Pub is the hub 
of a growing scene in outlying Man- 
ayunk. There are also alternative- 
come-lately contenders, such as the 
Boot'n'Saddie in South Philadelphia, 
the Barbary in Fishtown, and the 
Overpass in Manayunk. 

Each club has its own mini-scene. 
Grape street is home base to Arnold. 
Joseph Parsons, June Rich (the folk- 
rock band fronted by harmonizing duo 
Jackie Murphy and Vanida Gail), and 
melodic pop-rock band Buzz Zeemer, 
which has stepped up to the most-un- 
justly unsigned level since adding 
Tommy Conwell on lead guitar. 

Nick's is home to the Strapping 
Fieldhands, plus such linchpins of the 
punk rock scene as World Domination 
signee Latimer, Caterpillar, 0 Mighty 
Isis, Witness Protection Program, 
and Temple Of Bon Matin. The punk 
scene is fostered by Drexel Universi- 
ty's WKDU-FM. 

Earlier this month, EFC put what 
could be the crowning touch on the 
thri\nng club scene when it reopened 
the Electric Factor>% the historic club 
that operated as Philadelphia's coun- 
terculture musical meeting place from 
1968-70. 

The new Electric Factor^' is a fle.\i- 
bly sized club, with a capacity of 500- 
3.000, that emphasizes local bands. 

The cavernous converted ware- 
house opened with June Rich. Dande- 
lion, the Strapping Fieldhands. and 



Bethlehem's Solution A.D., and Magid 
plans to feature at least one local act 
on every bill. 

"There's so much going on that 
something has to catch fire," says 
Magid. who is considering starting an 
Electric Factory label to capitalize on 
the depth of the local talent pool. "It's 
going to hap|>en in a big way." 

Several Philadelphia acts are al- 
ready happening, from mush- 
mouthed Philly-native bluesman G. 
Love, who is gaining notice with his 
second album, "Coast To Coast Mo- 
tel" on Epic's Okeh imprint, to the 
live-band hip-hop crew the Roots, cur- 
rently working on their sophomore 
DGC effort, tentatively titled "illadel- 
phalflife, volume 3," at Center City's 
Sigma Sound Studios. 

The increased activity has not gone 
unnoticed in New York, and A&R ex- 
ecutives are turning up to check out 
Philadelphia bands. 

"There's a danger in saying it out 
loud, but there is a buzz about Philly," 
says Michael Caplan, senior VP of 
Epic/550 Records, who signed G. Love 
& Special Sauce to Okeh and local al- 
ternative rock band echolyn to 550. 
"It's easy to come down there, too. I'm 
a sucker for the Metroliner." 

LOCAL PLAYERS STAY HOME 

Local heroes Boyz 11 Men — who, 
like the Roots, Arnold, jazz bassist 
Christian McBride. organist Joey De- 
Francesco, and Amel Larrieux of the 
Epic R&B duo Groove Theory are 
product^! of South Philadelphia's High 
School of the Creative and Perform- 
ing Arts — are the city's biggest suc- 
cess story. Sales of the gi'oup's 1994 
Motown release "11" have reached 7.2 
million units, according to SoundScan. 




THE ROOTS 



The Bo>'z recently set up headquar- 
ters at Stone Creek Recording, a stu- 
dio they purchased in the leafy 
Philadelphia suburb of Gladwyne. 
where they plan to produce local as 
well as national acts. (Brandy, L.L. 
Cool J, and Color Me Badd have been 
in since the Boyz opened for business 
in June.) 

Another player with a larger role in 
the Philadelphia scene is Ruffhouse 
Records, the Sony-affiliated, de facto 
major-label operation in nearby Con- 
shohocken, Pa., owned by Chris 
Schwartz and Joe "the Butcher" Nico- 
lo. Ruffhouse has broken big with Cy- 
press Hill and Kris Kross and is aug- 
menting it*s R&B roster with a host of 
Philadelphia rock acts. 

Currently on the Ruffhouse roster 
are Arnold, whose impressive album 
"Almost Speechless" is making fast in- 
roads at jazz/AC radio; grungy four- 
some Dandelion, whose "Dyslexicon" 
was produced by Joe's brother. Phil 
Nicolo (they are commonly known as 
the Butcher Brothers), at Ruffhouse 
ar^junct Studio 4 (where recent visitors 
have included Urge Overkill and An- 
thrax); and the Trip, the teenage alter- 
na-threesome from New Hope, N.J.. 
fronted by Maria Nicgoi-ski. with a de- 
but scheduled for early 199fi. 

Ruffliou.^e has a joint business ven- 
ture with the Contract label, which Joe 
Nicolo calls "our farm loam." Contract 
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has picked up local punkabillies Shag, 
punk-popsters Rudy & Blotz, and, ear- 
lier this year, released "Reservoir 
Dog", the latest by western Philadel- 
phia original gangsta Schoolly D. 

In mid-October, Ruffhouse signed a 
deal to bring 0\'um and Ovum Soul, 
the techno and acid-jazz sister labels 
run by DJ/producers Josh Wink and 
King Britt, into its fold. This would 
give the labels worldwide distribution 
through Sony. 

Britt and spinning partner DJ 
Dozia host the "Back 2 Basic" jams at 
the Silk City Lounge on Spring Gar- 
den Street every Monday and Satur- 
day, and there they mix classic soul 
sounds with the live acid jazz of one of 
the best unsigned bands in town, Ja- 
far Barron Boptet. 

Wink has attained popularity in Eu- 
rope. His current single, "Higher 
States Of Consciousness," entered the 
U.K. pop charts at No. 3 this month. 

There has been a surge of Philadel- 
phia arti.>4ts signed to miyor labels and 
major independents. "Everj'body has 
been sharpening their skills." says 
Roots drummer Ahmir Khalib- 
Thompson. "A lot of people have been 
living and breathing New York. We've 
been trying to impress big brother, 
but we've got something going on 
here." 

HIP-HOP HEALTH 

There are proudly obnoxious subur- 
ban rappers the Bloodhound Gang on 
Cheese Factory/Columbia, and the 
jazz-tinged quartet Huffamoose, 
whose Joe Chiccarelli-produced debut 
is due on Interscope in 1996. Acoustic 
pop act the Low Road is generating 
interest around town for its second al- 
bum on Passenger/Caroline, which is 
being recorded with Dave Johnson at 
Tongue and Groove Studios in Old 
City. 

In early November, roots-fired 
quartet Go To Blazes, which is signed 
to East Side Digital, will issue "Go To 
Blazes And Other Crimes," a limited- 
edition, acoustic-based album for the 
German Glitterhouse label that is the 
band's best effort to date. (The .set is 
available at Philadelphia store Third 
Street Jazz & Rock or via E-mail at 
gotoblazes(« aol.com.) 

Conscious rapper Bahamadia. a 
protege of Gang Starr's Guru, has a 
Chrysalis debut due in March. Anglo- 
folk act Sojourn signed to Mercury 
last month. Dulcet-voiced singer/ 
songwriter Susan Werner's "Last Of 
The Good Straight Girls" came out on 
Private Music earlier this year, while 
Hart is being shaped in the Sheryl 
Crow mold for her Columbia debut, 
due next year. 

Female vocal hip-hop duo Zhane 
and brother act the Whiteheads have 
followed Boyz II Men to M()tow'n. 

Khalib-Thompson points to collec- 
tives the Foreign Objects and the Phi- 
lafifth Dynasty as further signs of the 
hip-hop scene's health. 

Philadelphia also is home to guitar 
pop bands galore, including Wander- 
lust on RCA (.SCO .story, jiiigf !■")), the 



Caulfields on A&M, and the Idle 

Wilds, whose "Dumb, Gifted And 
Beautiful" was released on Ardent 

The central Pennsylvania scene, 
centered around Lancaster club the 
Chameleon, has produced Live, the 
Innocence Mission, Solution A.D.. 
C»od Lives Underwater, and Sudden- 
ly, Tammy! 

In addition to the acts that have at- 
tracted national attention, several 
bands arc releasing albums on local la- 
bels. Center City's Matador-distrib- 
uted Siltbreeze label has the Strapping 
Fieldhands and has released vinyl 
from such out-of-towners as Guided By 
Voices, the Grifters, and the Thomas 
Jefferson Slave Apartments. 

This year, Compulsiv has released 
albums by improvisational noise outfit 
Bardo Pond, which has since signed to 
Matador, and guitar rocker Caterpil- 
lar. And there are plenty of other 
players on the scene, from punk labels 
Deadbeat and Egg Yolk to Mercury- 
affiliated Big Pop Records. 

The scene is supported by a net- 
work of rising studios and producers, 
from Johnson's Tongue and Groove 
and Adam Lasus' Studio Red to John 
Wicks' Third Story Studios in west 
PhUly. 

"There are a lot more labels in town 
now, and there's suddenly a lot of tal- 
ent concentrating in the area and 
staying here," says Marina D'Angelo, 
a DJ at WKDU. "You don't have to 
leave Philadelphia to make records 
anymore." 

CONSIGNMENT PRODUCT INCREASES 

June Rich. Iota, Bag Of Hammers, 
and the Rolling Hayseeds (which, 
leader Rich Kaufman reports, will 
change itt name to Rock Salt & Nails 
when its Charlie Chestorman-pro- 
duced debut is relea.sed early next 
year) are self-issuing CDs of impres- 
sive quality and selling them at retail 
outlets, such as Tower Records. Third 
Street Jazz & Rock, and the Philariel- 
phia Record Exchange. 

"It used to be that we would get 
mostly hardcore punk and metal 
bands coming in with tapes and 7- 
inches," says Mike Hoffman, store 
manager and buyer at Third Street. 
"But it's getting bigger. We seem to 
be getting a lot more consignment 
product ail the time. Now it's CDs, 
with more genres under the rock um- 
brella, and more elaborate covers, 
sometimes with UPC codes. Some 
groups bring their own posters in with 
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their own display material. It's defi- 
nitely getting more substantial." 

Hoffman says that Thin! Street sold 
more than 50 CDs of the Strapping 
Fieldhands' Siltbreeze release "In The 
Pineys" and more than 300 of the Low 
Road's "The Devil's Pocket" 

"Tho.se numbers are up there with 
R.E.M. or Green Day." says Hoffman. 
Thii"d Stifet's biggc^^t wholly indeix?n- 
dent sellers in memory have been 
Werner's "Midwestern Saturday 
Night" and "Live At The Tin Angel." 
each of which sold himdreds of wpies. 



including mail orders from around the 

country. 

The four Tower Records stores in 
the area and Main Street Music in 
Manayunk also sell local artists on con- 
signment Rolling Hayseeda^ock Salt 
& Nails leader Kaufman, who is also 
record sales manager at Tower in sub- 
urban King of Prussia, says that he 
avoids cassette-only releases and 
checks to see "if it's a band that playa 
out and can actually sell the CD" be- 
fore taking on local product 

According to Kaufman, Huf- 
famoose's self-titled debut was a big 
seller, and the store has sold 30 units ot 
jazz saxman Larry McKenna's "Larry 
McKenna Plays Harold Arlen." 

AU THE ELEMENTS ARE IN PLACE* 

"The quality of music coming out o\ 
Philly has really improved," says 
Bruce Warren, music director o| 
WXPN-FM (88.5) and "The World 
Cafe," the Public Radio International 
program syndicated on 85 stations 
and produced at the University of 
Pennsylvania station. 

"There are a lot of good bands and a 
good club scene," Warren says. "All 
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the elements are in place." 

"The World Cafe" has been instru- 
mental in exposing local bands to a na- 
tional audience and in making 
Philadelphia a must-stop on the itiner- 
aries of national acts. 

The only outlets for regular airplay 
of local artists are adult alternative 
WXPN and .student-run WKDU. 
Commercial rock outlets WMMR-FM 
(93.3) and modem rock WDRE-FM 
(103.9) each air local music shows for 
one hour on Sunday nights. 

At WXPN, June Rich, the Low 
Road, Philadelphia institution Kenr 
Kweder, Lancaster's Burning Bus, 
and country belter Patsy Foster 
(named one of Billboard's top 10 un- 
signed acts of 1994) have all been in 
regular rotation this year. On Mon- 
days, the station airs the Philly band 
showcase "Extra Local" from 8-11 
p.m., hosted by Erin Riley. 

At punk-centric WKDU, local indie 
bands getting regular exposure in- 
clude Latimer. Strapping Fieldhands. 
Stinking Lisaveta, the Gel Caps, and 
two bands led by Bethlehem's John 
Terlesky, garage-pun kers the Origi- 
nal Sings and the experimental Vi- 
brolux. 

"It's only been in the last year or sc 
that we've been getting all this music 
on vinyl and CD," says D'Angelo, the 
WKDU DJ whose locally focused Fri- 
day afternoon show, "Doctor Dar- 
ling's Weekly Honnonal Therapy," is 
bullish on Mel's Rockpile, 0 Mighty 
Isis, and Rupert Si)eed. 

J.C. Dobbs' Sheehy calls the scene 
"more \ibrant than ever." He pointi to 
examples as disparate as Boyz II 
Men's decision to set up headquarters 
in Gladwyne, the ever-increasing 
numV>or of music venues advertising 
in the city's weekly alternative pa- 
(Confi>iur<{ OH fHifjr ltd} 
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RUSSELL SIMMONS 

CELEBRATES 

DEF JAM MUSIC GROUP, INC/s 



WITH A BENEFIT 



FEATURING A LIVE PERFORMANCE BY 

RUN DM 

/ 

AND AN OLD SCHOOL REVUE FEATURING: 

FURIOUS FIVE 
COLD CRUSH 
FEARLESS FOUR 
ORIGINAL HOLLYWOOD and 
LOVEBUG STARSKI 




10th year anniversary 



at the Puck Building, First floor 

Ballroom 

295 Lafayette Street New York City, I music group inc.| 

New York 

Show Begins at 10:30pm - Open Bar 



Tickets $50 

For more information call Livet Reichard 212-431-6850 



All proceeds go to Rush Philanthropic Arts Foundation, a not-for profit arts in education founda- 
tion for children, developed to provide educational and artistic opportunities, as well as facilities 
and funding for socially and financially at-risk children and their connmunities. 

501 (C) (B) Tax Exempt Corporation 




FAMOUS SHIFTS TO BMG MUSIC 

(Coutinnedfmm ixif/e I) 



sented by Chappell Music. 

The deal, finalized Oct. 16, is retro- 
active to Oct, 1 . 

The arrangement, said to be the 
largest subpublishing deal in historj'. 
represents a "historic moment" for 
the 8-.vear-old BMG Music Publish- 
ing, which started with no sublicens- 
ing deals, acconling to president Nick 
Firth. 

"Within that time, we have built an 
international network that has placed 
us in the top four of music publishing 
groups," says Firth. "We now repre- 
sent some 200 catalogs international- 
ly." 

Irwin Robinson, chairman/CEO of 
Famous Music, the publishing arm of 
Viacom's Paramount Pictures, ranks 
his company among the top 10 music 
publishers. 

The Famous Music deal gives BMG 
Music Publishing, a unit of BMG En- 
tertainment, access in foreign territo- 
ries to a catalog of 100,000 cojwTights, 
many of which are standards generat- 
ed by their exposure in Paramount 
feature films and TV shows over the 
past 67 years. Paramount formed Fa- 
mous Music in 1928. 

Famous Music has a number of im- 
portant ties in contemporary music 
also, most recently with such 
wTiter/performers as Boyz II Men, 
Bjork, Letters To Cleo, 4 Non 
Blondes, and Phil Galdstone. 

BMG Music's contemporary roster 
includes the music publishing inter- 
ests of such acts as Ace Of Base. Beck, 
House Of Pain, Wu-Tang Clan. 
Method Man, Mobb Deep, and Rae- 
kwon and writer/producer Ashley In- 
gram. 

BMG Music also acquired the cata- 
logs of such establishefl writers and 
performers as Barrj* Manilow, Diane 
Warren, Gilbert Becaud, B.B. King, 
Mel Tillis. the Beach Boys, and San- 
tana. 

BMG Music's Nashville unit, estab- 
lished in 198i^. has had 18 No. 1 singles 
in the last five years. 

In 1990, BMG Music Publishing 
formed a gospel division, which was 
bolstered in 1994 by the acquisition of 



Reunion Music. 

Overall, BMG Music has acquired 
127 music publishing catalogs in 12 
countries. 

"This is an extraordinarily impor- 
tant deal for us, as it fits well with 
[publishing] assets we have overseas," 
says Strauss Zelnick, president^CEO 
of BMG Entertainment, to whom 
Firth reports. "There aren't too many 
[firms like Famous available] out 




Robinson, left, and Firth. 



there, so it's really a coup for us. 
We're highly focused on growth." 

Eighteen months ago. Famous Mu- 
sic was the subject of rumors of sale 
resulting from the debt that Viacom 
incurred after its purchase of retail gi- 
ant Blockbuster. However, before a 
prospectus reached the desks of possi- 
ble buyers, a decision was made to re- 
tain the music publishing operation, 
which the trade estimated could fetch 
more than $1 billion. 

"We are ecstatic to be 'back in busi- 
ness' and to resume our aggressive 
posture of signing talent and building 
the Famous Music catalog," says 
Robinson. 

Firth and Robinson decline to dis- 
cuss the money or advances involved 
in the deal. 

Firth says, "We see all sublicensing 
deals that go by, because we're bid- 
ding on a finite pool, and this deal 
dwarfs any other sublicensing 
arrangement I've heani of." 

According to Robinson, the bidding 
centered on three companies, includ- 
ing Wamer/Chappell; he would not 



name the third publisher, but sources 
.say it was EMI Music Publishing. 

"The deals were close," says Robin- 
son, adding, however, that the switch 
was not simply based on financial 
commitments. 

One source -says that Famous Music 
wanted a sublicensing arrangement of 
lesser duration. Robinson has said 
that Famous might eventually create 
its own multinational identity, espe- 
cially within the EU (Billboard, May 
23, 1992). 

Also, although Robinson says he 
was impressed with the service Fa- 
mous received at Chappell, he adds, 
"At Wamer/Chappell. with their own 
involvement in movie music, their 
works were competing with mine." 

Firth, who shares a seat with 
Robinson on ASCAP's board of direc- 
tors, says that Famous brings BMG 
Music Publishing the kind of in-depth 
catalog of standards it did not previ- 
ously possess. 

We're that much more powerful," 
says Firth. "They're a locomotive for 
us. It's a marriage made in heaven." 

OTHER FOREIGN DEALS 

"Among BMG Music's other for- 
^^©igfi'licensing deals are those with 
Zomba Music and Lowery Music, 
along with the catalogs of the Bee 
Gees, Amy Grant, Carly Simon, Neil 
Young, Lisa Stansfield, the Cure, and 
Horace Silver. 

BMG Music Publishing has 24 
wholly owned offices in 22 countries 
and has representation in an addition- 
al 18 territories. 

Famous has been represented 
abroad by companies other than 
Wamer/Chappell in Japan, South Ko- 
rea, Taiwan, Okinawa, Vietnam, Thai- 
land, and China. Sources say that Fa- 
mous is about to announce new 
arrangements in these markets, al- 
though this does not mean that cur- 
rent licensees will be changed. 

Famous Music got it-s foreign rep- 
resentation under way with Chapixjll 
shortly after it was established. Those 
ties were extended to most world mar- 
kets in 1932. 



DIVERSE ACTS, INDIE LABELS DISCOVER FREEDOM IN PHILLY 

(Continued from ]Xige lU) 

pers. and the arrival of Mule, the 
gmnge-blues quartet on Touch And 
Go Records that recently relocated 
from Detroit. 

"There are more people investing 
revenue, and more people who want to 
be players," says Sheehy. "In 25 
years, the music scene has never been 
more vital." 

That vitality begins with such bands 
as Camden, N.,J., female garage band 
the Friggs. Replacements-esque rock 
band Marah. or rock/rap band the 
Goats (no longer on Ruffhouse but 
close to a new m^jor-label deal), who 
find the Philadelphia area a comfort- 
able environment from which to make 
a run at success. 

"There are several advantages for 
artists," says Larry Goldfarb, part- 
ner with Ric Cohen in Golden Guru 
Entertainment, which, along with 
Steve Barnett*s Hard To Handle 
Management, Mazer's Entertain- 
ment Services Inc., and Debbie 
Schwartz and Dennis Colligan's DSM 
Management, is one of a growing 
number of nationally prominent 
artist-management companies in the 
Philadelphia area. 

"It's livable, it's fairly small, and it's 
cheaper than Boston or New York," 



says Goldfarb, who manages Arnold, 
Werner, and Jeffrey Gaines, plus un- 
signed acts Todd Young and the Tide- 
water Grain Company. *'If you're 
looking to build a base, there are four 
of the biggest markets in the country 
within driving distance. You've got a 
big advantage over a kid living in the 
middle of nowhere." 

The success of G. Love, Dandelion, 
and the Strapping Fieldhands is en- 
couraging other local bands. 

"When bands get signed and start 
to happen, you get a competitiveness 
in the scene that's good for everyone," 
says Janet Billig, senior VP of At- 
lantic Records. "Artists tend to grow, 
and it builds confidence in the whole 
music community." 

Despite the competition, "There's a 
real spirit of cooperation," says Ovum 
Soul's King Britt, the DJ who has 
toured with Digable Planets. 

Britt, who hosts an acid-jazz radio 
show, "Full Circle," on Temple Uni- 
versity jazz sUtion WRTI-FM (90.1) 
on Wednesday nights, will debut his 
acid-jazz collective, Silk 130, on an 
Ovum Soul album to be released in 
early 1996. 

"Back in the day, no one was work- 
ing together, and I was frustrated," 



says Britt. "But while I was out on 
tour with the Digables, the Roots got 
signed, and that spearheaded a lot of 
unity. It's changed drastically around 
here." 

Palmyra Delran, guitarist for the 
Friggs, agrees. "We're in one of these 
periods where the bands really seem 
to like each other," she says. "There 
are a lot of places to play, and a lot of 
bands are getting something for 
themselves, so there's not a lot of re- 
sentment" (The Friggs' latest single, 
"Juiced Up" backed with "Mama Blew 
A Hoody," is on New York's Feralette 
Records). 

While Philadelphia insiders are 
wary of their town getting over- 
hyped, they are confident that the 
music is so stylistically varied that 
the scene is not likely to burn out 
anytime soon. 

"I don't want it to get overrated — 
it's not like this place is a mecca," says 
WXPN's Warren. "But there's defi- 
nitely a buzz. If I was musician or a 
club owner or a promoter, I'd be real- 
ly happy, because all this activity is 
going to have a positive effect" 

Dan DeLtica is a staff writer ivith 
The Philadelphia Inquirer. 



As Chappell executives. Firth and 
Robinson had insight into the interna- 
tional value of the Famous catalog. 
Firth, whose association with Chap- 
I>ell ran from 19(>4-85, was a key figure 
in Chappell's international arena. 
Robinson, who was v^ith the company 
from 1977-87. was chief of Chappell's 
domestic operation. 



Chappell was sold to Warner Bros, 
in 1987 by its owners, individual and 
corporate investors led by publishing 
mogul Freddy Bienstock. 

Firth's link to Chappell also in- 
cludes two legendary publishing fig- 
ures, his grandfather Louis Dreyfus 
and his great-uncle Max Dreyfus 
who were owners of Chappell Music. 




by Geoff Mayfield 



HAT A DAY FOR A DAYDREAM: Mariah Carey holds off a formi- 
dable charge by Green Day*s latest album, retaining her command of 
The Billboard 200. With a modest second-week decline of 3.6%, the 
216,000 units rung by Carey's "Daydream" led Green Day's "Insomniac" 
(171,500) by a 25% margin — impressive, since the latter was the top sell- 
er at such significant music chains as Circuit City and Strawberries. The 
rockers, whose previous album spent two weeks at No. 2, lead among mu- 
sic retailers, and Carey carries stores serviced by rackjobbers. 

Another anticipated title makes a less auspicious bow, as Janet Jack- 
son's hits package has first-week sales of 129,0(X) units, which places her 
at No. 4, behind the still-growing Alanis Morissette (No. 3), whose 8,000- 
unit pickup yields a one-week sum of 156,000 units. 

Running up that HILL: Next week, we'll see whether Green Day 
and Janet Jackson can follow Mariah Carey's lead and avoid the steep sec- 
ond-week declines that have ravaged other recent albums. WTiat is certain 
is that year-to-date album sales, just barely above last year's pace (see 
Market Watch, page 118), v^ill fall behind 1994's numbers, as a light Oct 



7 release schedule competes with the week that brought the all-star rap 
soundtrack "Murder Was The Case" and three other top 10 entries. 

Feels like the first TIME: Despite the fiash flood of superstar 
releases, eight of the top 50 titles on The Billboard 200, including two of 
the top 10, are debut albums. One of those acts, Hootie & the Blowfish, 
has roamed the chart for 66 weeks, the last 38 in the top 10. Note that most 
of the rookies making headway now hit the market before the fourth-quar- 
ter splash began. The above-mentioned Morissette arrived in June, the 
Presidents Of The United States Of America, who move to No. 23 with 
a 6% gain, came out Aug. 1, and Joan Osborne, who bullets 103-97 with a 
19.5^ gain, was released in March ... A housekeeping note about anoth- 
er debut album: The Jive -distributed "Mind Of Mystikal," which enters 
The Billboard 200 at No. 103. has the same content as the independently 
distributed "Mystikal," which has logged 32 weeks on Top R&B Albums. 
We have thus linked the new^ title's chart historj' to that of the original. 
Arrival of the Jive version stirs a -loo's; increase among stores on the R&B 
panel, which moves the title 51-14 on the R&B chart. 

Going up the country: The Country Music Assn. Awards aired 
Oct. 4. but the chart jolt from a TV awards show usually lasts a couple of 
weeks. This explains Shania Twain's Greatest Gainer awards on The 
Billboard 200 (10-9) and Top Country Albums (3-3) and Vince Gill's Pace- 
setter triumph, with a 25*;?^ gain, on the big chart (70-57). John Berr>', who 
re-entered The Billboard 200 at No. 123 in the wake of the telecast, zooms to 
No. 107 this week with a 22% gain, while Reba McEntire scores a hat trick 
with bullets at Nos. 7, 134, and 178. In all, 19 of the 49 bullet; on The Bill- 
board 200 belong to Nashville rosters, most by artists with CMA exposure. 



ATCH WHAT HAPPENS: Since a new season fetches additional 
viewers, TV can have more impact on music sales now than during the 
summer. On last week's chart, "Late Night With Conan O'Brien" guest 
Joan Osborne (No. 97 this week) scooped a bullet on a 118-103 jump, with 
a 15% gain, while Shania Twain rode from "Late Show With David Let- 
terman" and the CMAs to a 11-10 bullet on The Billboard 200. "Saturday 
Night Live's" Sept. 23 guest, No. 16 Blues Traveler, earned a bullet — 
which makes you think that Prince (No. 39 in his third week) would have 
been wise to keep that season-opener booking. 

The queen of last week's TV dance was Bette Midler, whose "Tonight 
Show With Jay Leno" shot pro\'ided a 169-93 jump and a fat 74% gain. 
This week, without the TV juice, her album declines by 18% (No. 127). 

Although there are fewer examples of tube-induced sales bursts this 
week, a "Late Night" shot brings Edwyn Collins a 23% unit gain and a 
chart debut at No. 200. Lisa Loeb & Nine Stories fall short of this week's 
bullet criteria, but their Oct. 7 "SNL" stop helps pump a 6% boost (No. 
30), respectable when you consider the trouble that new albums — by both 
developing and established acts — have had holding their ground amidst 
this season's crowded release schedule. One Leno guest. No. 95 Jimmy 
Buffett, has a 2.4% gain, but another. No. 8 Tim McGraw, has an 8% de- 
cline. 
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RADIO WAKES TO INTERSCOPE ACT DEEP BLUE SOMETHING 

(Coitiinitvd fmni /kujc 15) 



However, with "Home" reaching No. 
1 on Heatseekers for the weeks ending 
Oct. 7 and Oct 14 and cracking the top 
half of The Billboard 200, Pipes says he 
w not too worried about litsing his day 
job. 

The question of w^hether top 40 air- 
play harms a rock band, however, does 
leave the songwriter a bit concerned. 
"We do have a little bit of fear about 
that," sa>'s Piixw. "With top 40, people 
make certain assumptions. We're an ;il- 
temative hand, and there's more to us 
than that song . . . This Is a verj' light al- 
bum. Live is very different. It spills over 
into the ethereal 'goth' thing. In our li\'e 
show, we play songs not on the album 
that are really musical — U-minutes 
long. When we did 'Home.' we didn't 
think it woukl l)e a nationid release, but 
Interscope really liked it" 

Thus week, "Bi-eakfast At Tiffany's," 
which landed on Dallas radio early this 
year but was officially service*! in July, 
is No. 24 with a bullet on the Hot 100 
Singles chart, No. 34 on Modem Kock 
Tracks (See 'The Modem Age," page 
99), and No. 37 on Hot Adult Contem- 
porary. The song is also getting spins at 
triple-A stations. It has not appeared on 
the Album Rock Tracks chart 

The \ideo for the song is also receiv- 
ing supix>rt at MTV, VHl. and the Bo.x. 

The band became Heat^eeke^s Im- 



TNN THREESOME 

(Co)ttiiuini from fxiffc 

tainment show available for syndica- 
tion beginning in Januarj', will be simi- 
lar in format to "Music City Tonight," 
the team's current TNN show. 

Other syndicated series in produc- 
tion are "Weekend With Crook And 
Chase," which will premiere on the In- 
spirational Network (INSP) in Janu- 
ary, and a re\i\*al of "Funny Business 
With Charlie Chase." 

Owens, president of Jim Owens & 
Associates, will produce three other 
specials: "Music City News Song- 
writer's Awards" (hosted by Crook and 
Chase), *'CMA Preview," and "This 
Yeai- In Countrj' Music." 

In addition, the Owens-produced 
"The Crook And Chase Country 
Countdown" will debut in national ra- 
dio syndication in Januar>'- 

CHET FLIPPO 
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pact Ailists when "Home" reached No. 
99 on The Billboard 200 for the week 
ending Oct. 21. The album, which was 
released in October 1994 on the Dallas- 
based RainMaker lalx^l and i-ereleiufcd 
in June on Interscojie. climbs to No. iMi 
this week on The Billboard 200, with a 
15Tf increase in sales. 

According to KoundScan, the album 
has sold more than 9CJ,000 units. Sound- 
S«m did not have a tiguiv for the Rain- 
Maker version of the album, but Paul 
Nugent, who runs RainMaker and man- 
ages the band with jiartner Mike Swin- 
ford, sa>'s 13,000 copies were manulac- 
tured. The Interscope version is the 
same as the RainMaker release, but 
with two fewer songs, three songs i-ei-e- 
corded, and the rest of the album 
remixetl. 

Bill WLsener, owner of Bill's Records 
& Tapes in Dallas, says that next to 
Heatseeker alumni Tiipping Daisy and 
the Toadies, Deep Blue Something is 
the store's best-selling local l>and. 

"It brought in a wider range ofjieople 
than the other t^vo did," sa>'s Wisener. 
"We're seeing rockei-s and |x>p fans, old- 
er [)eople and reall.\' young ones, too." 

Even with this success, Nugent says 
the band has an uphill battle to fight off 
the connotations of top 40 airjilay. 

"The band is being cmcified foi" being 
melodic," says Nugent, who started 
booking Deep Blue Something three 
years ago through his 214 Entertain- 
ment. The band is now booked by CAA. 
"Just because my band knows how to 
sing and people want to .sing along 
doesn't mean they aren't credible. 
That's bullshit. A lot of stations are 
afraid to play it, but once the>' do, they 
find it i-eacLs. We do have a stoiy build- 
ing at all fonnats, but we have to claw 
and scratch all the wav there." 



Modem iwk KPNT St. Louis and al- 
bum rock KISS San Antonio. Texas, 
were a few of the stations that were ini- 
tially hesitant to plav "Breakfast At 
Tiffany's." 

"I wasn't a big believer in the .song 
when I fii:st heaitl it," says KPNT oper- 
ations manager Jim McGuinn. "I 
thought that it may have leaned a little 
too fai* on the pop side. But once we got 
it on the aii-, it reacted almost immedi- 
ately and quickly reached top five 
phones within a week or two and has 
hung there ever since. Sales in the mar- 
ket have been really stj*ong, too, and we 
haven't had an\' ]>i*oblemR with the im- 
age. We had feared that it was too pop- 
py or too jangly. Judging fmm the rest 
of the album and fi-om the band, I think 
they fit in at altemative." 

KISS operations manager/PD Virgil 
Thom|>son played the .song in "guard- 
ed" rotation at first. However, the sta- 
tion soon found the song was one of its 
liest-reacting tracks. 0\"enill, the song 
testefl as the fifth favorite song. In the 
25-^54 demo, the song rated fouith. The 
band also drew one of the station's 
largest crowds for its Texas Tracks 
Live show on Monday nights, with more 
than 1,200 fans. 

The members of Deep Blue Some- 
thing, TiKld, his brother Toby (guitar, 
vocals), Kii-k Tatom (guitar), and John 
Kirtland (drums), formed the band 
while attending the I Jnivei-sity of North 
Texas in Denton, just northwest of Dal- 
lits, where they all earned degrees. 

Through 214 Entertainment, which 
also booked Tripping Daisy, the NLxons, 
and Better Than Ezra, Deep Blue 
Something played 250 shows in Texas, 
Louisiana, Ark;insas, Kansas, and Okla- 
homa in the last few years and have 
o]>ened for such acts as Oasis and Dui"an 



Duran. 

Interscope A&R director Chuck 
Reed, who also signed Possum Dixon 
and Compulsion, recruited the band af- 
ter hearing atwut its well-recei\'ed |>er- 
formance at KDGE's Edgef&st in April 
1994. 

Reed says what naturally attracted 
him to the band was its strong song- 
writing, Todd and Toby's harmonies, 
and its intense li\'e show, which he says 
rocks much harder than the album 
would lead one to believe. 

Todd Pipes says the songs on the al- 
bum were written when he was in col- 
lege, and many of them are included in 
his senior thesis, which is now in the Li- 
brary of C/Ongress. 

"I want my lyrics to be able to stand 
by themselves." says Pipes. "I really 
like words. Because I'm wiucated in lit- 
erature, I feel a resi>onsibility to uphold 
that tradition." 

Joel Folger, PD at KDGE, which was 
one of the first stations to play "Break- 
fast At Tiffan/s," describes the single 
as "smart rock from a great band. This 
is one of our biggest records of the 
year." 

Outside the U.S., "Home" was re- 
leased Aug. 29 in Canada. The label 
plans to release it in Australia in late Oc- 
tober; in Germany Nov. 3; and else- 
where in Europe by mid-November. A 
U.K. release date has not Ijeen set 

Nugent says the label's primaiy goal 
for now is to get "Breakfast At 
TilTany's" on the iiir in San Francisco, 
Atlanta, Washington. D.C.. Chicago, 
and Boston, which have not embraced 
the band yet. "We haven't gotten so 
many m^or markets, yet we're still sell- 
ing well," heiuld.s. 

The hand is booked at clubs and the- 
aters nationwide through Nov. 5. 



WANDERLUST EN ROUTE TO ALTERNATIVE FAME 



contracts were signed, and in A|)iil 1S)95, 
the band released its debut album, 
"Prize." 

"The first song Dave No\ik ( RCA se- 
nior VP of A&Rl and 1 heard w'as 'I 
Walked,' and it wiis tivmendous," says 
Peter Robinson, RCA director of A&R, 
who had heajxi Sax as a solo act se\ ei:al 
years eai'lier. "I had a]wa>*s lovecl Scot's 
songs, but the biind really gjive him the 
tools to biing out the greatness I always 
knew was there. There's a givat chem- 
istry' Ix'tween the playei-s: When you see 
them li\''e, you'll never let down. It's ob- 
\ious that they l)elong l(.)gelher." 

In addition to Sax, Wanderlust con- 
sists of Rob Bonfiglio on lead guitai- and 
hamiony vocals. Mark Levin on bass, 
and Jim Cavanaugh on diiims. 

"Prixe" showcases the band's jangly. 
Ix)p-i"ock sound, which combines catchy 
melotiies and flawless hamionies with a 
hard, moody edge. In recording the al- 
bum with Philadelphia producer 
Michael Musmanno. the band tried to 



MARLEY BATTLE 

(Cnutiu lied fmm pa(/c l-'O 

were found liable for $1.05 million in 
damages, including .$.s00,000 for racke- 
teering chiu*ges and $250.(XK) foi* com- 
mon-law violations (Billboard, Nov. 28, 
1992). Steinberg was found liable for 
im of the toUil, Zolt for 25'^. The two 
were oi-deivd to pay the sum to the Mai- 
ley estate, of which the artist's widow, 
Rita M;u-ley, Is a l)eneficiai*j-. 

The Sept. 28 ruling not only upholds 
the original judgment against Steinbei?: 
and Zolt, it also includes a clause that 
prevents future litigation on the matter. 



create an appropriate atmosphere for 
each song. 

"When we recorded 'Before We 
Fade,' oui- only light souitc was a really 
cheap stixjbe light." i*ecalis Sax. When it 
was time to reconi the infectious, ener- 
getic "Coflee In The Kitchen." Sax say.s, 
"I had thive cujjs before we recorded it. 
I wanted to really feel the coffee! I was 
fl.\ing, jumping all amund the iwrn." 

The album was released in Canada 
Sept. Hon IJMG. Worldwide rek'ase plans 
harl not Ix'en cletennined at pi-e.ss lime. 

The fij-st single, "1 Walked," acliieved 
a No. 1 rtiDadciist DnUi Systems rank- 
ing at radio .stations WMMR Philadel- 
phia. KXPK Denver. WDVE Pitts- 
burgh. KEtiE Minneapolis, WNEW 
New York. WIYY Baltimore. WSHE 
Miami, KTE(!; Albui|uerijue, N.M., 
WKLQ Crand Rapids. Mich., and 
WRCX Chicago. 

The album has sold 11.000 copies, ae- 
conling to SoundScan. 

The second single, "Before We Fade," 
Wiis senicetl to main.stream ixick and al- 
ternative radio the week of Oct. 10 
(along with a live acou.stic version of 
"Stage Name" fmm a Kockline radio 
concert) and has been adde<l at about a 
dozt»n stations, .siiys RCA \T of pi-omo- 
tion Dave Lonco. 

"We started |)la.\ing it immediately. 
The ail* staff ai-e aU really into it," says 
Riki Hofberg, music director of 
WMMR. "They're a great pop-rock 
band, and it si^nis like a national pictui-e 
is happening for them." 

On Nov. 4. Wanderlust uill begin a 
tour with Collective Soul running 
ihnjugh Dec. 12. The tour will hit col- 
leges and clubs in Connecticut, New 
York, Massachusetts, Penn.sylvania. 



North Carolina, South Carolina, Ken- 
lucky, Alabama, Tennes.see-, and (Georgia. 

The band is booked by Joel Marks of 
Lovely B(M)king and managed by Deb- 
l)ie Schwartz and Dennis Colligan of 
DSM Management 

"Touring is real important for this 
band, liecause they did not have a tour- 
ing l>ase when we relea«<?d the record," 
.s;iys Lonc(). "We're working feverishly 
on getting them out in front of i>eople, 
l)ecause they really put on a great live 
.show, with their dual Rickenbacker gui- 
tars and their almost elTortless, perfect 
hannonies." 

Robin.son says. "We've also been do- 
ing radio ads and teIe\ision spots on 
MTV and on local stations. But the key 
for us is that they're a woi-king iKind that 
loves to play live. Any time tliey'if in a 
town, we .see a sales increase. The longer 
we ciin keep them on the read, the more 
of a fan Itase we cjin build." 

All the songs on the album were writ- 
ten by Sax and published by Pepper- 
stash Music (AS('A1*), except for "Cof- 
fee In The Kitchen," which was 
co-written by Sax and Bonfiglio and 
published by Pepperst;ish Musio'Guild- 
ed Palace Music- 

"People are really looking foi* some- 
thing iHJsitive, becau.se lhere''s so much 
negative energy around, between 
what's on TV and the way the world is," 
says Sax. "If they can listen to this 
record and feel better almut their lives, 
the world, the future, that would be 
great. That's the kind of mu.sic I like. If 
something's bumming me out and I get 
in my car and 'We Can Work It Out' 
comes on the radio, 1 immediately feel 
so much better. That's what I'd like our 
music to do." 
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WARNER, BMG TEAM ON LATIN VIDEO CHANNEL 

(Cant i7}ned from page 8) 



million the year before. 

Although MTV Latino's subscriber 
base Is grottinf? at a healthy rate, some 
sources say that it has not achieved the 
anticipated viewer ratings. One reason, 
some suggest, is that its music mix may 
be too broad to appeal to the variable 
tastes of viewers in different Latin 
American countries. Rock from Argenti- 
na, for example, does not necessarily 
work with Mexican viewers because lyric 
content and styles are specific to each na- 
tion. MTV Latino executives were not 
a\'ailable for comment at press time. 

The Warner/BMG/HBO venture 
hopes to avoid programming problems 
by beaming targeted repertoire to vari- 
ous countries. On the first day, there will 
be one satellite stream, but executives 
say a second feed with mostly different 
programming will be added "as (juickly 
as possible." One will transmit programs 
to Venezuela, Central America, and 
Mexico. The other will transmit to Chile, 
Argentina, and other countries south of 
Venezuela. Additional feeds will be 
added over time. 

Explaining the justification for differ- 
ent feeds and programming, Gassner 
says, "Latin music is a phantom. There 
is Mexican music, Argentinian music, 
Chilean music. But there is not a Latin 
music," 

The new \ideo channel is similar to ef- 
forts undertaken by the record compa- 
nies in Europe and Asia. 

In Germany, VIVA, a cable music 
video venture of Warner, Sony Pictures, 
PolyGram, EMI Music, and local busi- 
nessman Frank Otto, programs local 
repertoire for German-speaking audi- 
ences. Sources say it has become prof- 



itable, competing successfiilly with MTV. 

Another model for YA is Hong Kong- 
based Channel V, a joint venture of 
BMG, Warner, Sony, EMI, and News 
Corp.'s STAR TV unit, which transmits 
market-specific programming to vari- 
ous countries in Asia. 

YA, unlike Channel V, will operate in 
only one language, Spanish. Por- 
tuguese-speaking Brazil will not be part 
of the channel. 

Besides MTV, there are many small 
music-video competitors in Latin Amer- 
ica. Two that are said to be successful 
are MuchMusic in Argentina and Tele- 
hit in Mexico. 

'*We think we have the knowledge and 
resources to be successful in a competi- 
tive market," says Fertig. 

Executi\'es decline to say how much 
they arc investing in the new channel. 
Gassner notes that a business like this 
typically breaks even in three to five 
years, and says that he expects YA to be 
profitable in three years. 

Other record companies were ap- 
proached about participating in the ven- 
ture but declined, sources say. However, 
partners are expected to be added over 
time. 

Gassner sees great growth potential 
for this venture. He says that there are 
300 million people in the region, and only 
about 20% of households have cable tele- 
vision. 

If this project proves successful, it 
could restore efforts by labels to start a 
miLsic \ideo channel in the U.S. A Warn- 
er-led effort to compete with MTV col- 
lapsed afier internal turmoil at Warner 
led to the dismissal of its chairman, Bob 
Morgado. 



VIACOM STORE FOCUS: SELL-THRU, LOW PRICE 

(Continued from page 8) 

"We're trying for incremental 
sales," says Berrard, "and we can do 
that without sacrificing profits." 

A declining rental market, increased 
competition from regional chains, and 
poor results from its music stores 
aren't dampening Blockbuster's 10th- 
anniversary celebration. 

On the music side, Berrard blames 
CD price erosion and the conversion of 
acquired chains Super Club, Sound 



WARNER WRITE-OFF 

(Continued (rtiiu ikujv S) 
lion. 

The shining stars in the quarter 
were Warner's domestic operations 
and its Warner-Chappell publishing 
unit, where revenues and profits were 
up. Distribution company WEA led all 
music distributors for the first nine 
months this year, with a 22.3% U.S. 
market share. 

During the quarter, Warner labels 
scored No. 1 albums from two new 
acts, Hootie & the Blowfish, with 
"Cracked Rear View" (Atlantic), and 
Alanis Morissette, with "Jagged Little 
Pill" (Maverick/ Reprise). 

Other top 10 albums included Jeff 
Foxworthy. "Games Rednecks Play" 
(Warner Bros.); Neil Young, "Mirror 
Ball" (Reprise); the "Batman Forev- 
er" soundtrack (Atlantic); John 
Michael Montgomery's self-titled al- 
bum (Atlantic); and the Re<l Hot Chili 
Peppers, "One Hot Minute" (Warner 
Bros.). 

For the six months that ended Sept. 
30, Warner Music repoits earnings of 
$395 million on sales of $2.fl7 billion, 
compaml with eamings of $4fiJ> million 
on sales of $2.tiS billion in the same (le- 
riod last year. 



Warehouse, and Music Plus to the 
Blockbuster banner as reasons for the 
chain's |X)or performance. 

"Viacom is not happy with the re- 
sults from the music stores, but neither 
are we," Berrard says. 

Now that Blockbuster has complet- 
ed the transition. Berrard says, it is 
ready to execute promotional and ad- 
vertising activities to boost sales. 

He dismisses rumors that Viacom 
may want to sell the music stores. 

"Viacom gains great benefit from 
the .stores if their next steji is forming 
a label, because they are a built-in dis- 
tributor," he says. 

Ben-ard adds that cross-promotion 
among each of Viacom's divisions, in- 
cluding Discovery Zone, Paramount 
theme parks, and cable channel Show- 
time, offers value-added consumer 
benefits better than those of any other 
retail chain. 

"We have a built-in advantage, be- 
cause a customer can go to one of our 
video stores and get a coupon or dis- 
count for something in the music store, 
or a subscription to Showtime," says 
Berrard. 

But of the nearly 700 stores Block- 
buster oi>ene(I worldwide in UH>5, only 
about 20 wx're music stores. 

Berrard al.'^o dismisses the notion 
that regional video chains, such as 
Portland. Ore.-based Hollj'wood En- 
tertainment, and a declining rental 
market are eroding Blockbuster's 
profits. 

"That's just ridiculous, because we 
oi>en more stores in a month than those 
regional chains do in a year " he says. 
"We're* as profitable as ever." 

Berrard says that industry-wide 
third-quarter rental declines of about 
S'J: this year reflect the cyclical side of 
the rental business. 



TOTAL 498,608,000 497,874,000 fDNO.)%j 
ALBUMS 421,923,000 423,497,000 (UP 0,4%j 
SINGLES 76,686,000 7^.377,000 (DN 3%) 




UP 4.7% 

12,201,000 
UP 2,3% 



CD 245,850,000 273,492,000 (UP n.2%j 

CASSEHE 1 75,61 5,000 1 49,384,000 (DN 14.9%) 
OTHER 458,000 621 ,000 (UP 35,6%) 




UP 6.4% 

"¥"t-« ■ » WE 

10,361,000 
UP 1.5% 



1,968,000 
2,039,000 

l-*AN« 

DN3.6% 



1,841,000 
UP 6.9% 



MAJOR CHAIN 
CHAIN 

INDEPENDENT 
MASS MERCHANTS 

mXJNOED FIGURES 



175,202,000 
61,796,000 
57,715,000 

127,210,000 



204,099,000 
54,479,000 
54,230,000 

110,689,000 



UP 16.5% 
DOWN 11.8% 
DOWN 5.6% 
DOWN 13% 



COMPIUEO RROIVl /K IMATIOIMAU S/VMf*l_e OF RETAIL STOFie AMD RACK 
SALES RERC3RTS COLLECTED. C O M F* I L E D . AtvID RROV»DED E,Y 



Bits Of 'Tapestry' Back On Display 



Wi 




BEAT. 



K'RK ONLY SIX MONTHS away finm iho 25th an- 
nivei'sary of the debut of Carole King's "Tape.stry" on 
The Billboanl 200. That landmaiii release helped usher in 
the singer/songwriter era and reminded us of the brilliant 
talents of Ms. King, who toiled in the buikling at 1(»50 
Kroadway in the *(i<)s, churning nut songs with tht-n hu.'*- 
band (lerry (loffin for artists like the Shirelles. the 
Drifters. Little Eva, and the Mon- 
kees. 

Ono of the .songs (loffin and King 
wrote fluring that decade was record- 
ed by .Aretha Franklin in liMl". 
There was a tliiitl wiiter listed in the 
credits: Atlantic's Jerr>- Wcxier. w ho 
came up with the title, according to 
King. "A Natural Woman (You Make 
Me Feel Like)" entered the Hot 100 
on Sept. :10, IWjT. and iwaked at No. H. 

Along with the chestnut "Will You 
Love Me Tomorrow." King included "Natural Woman" on 
'Tapestry." Celine Dion covei-s the song on the u]>coming 
Lavii; Atlantic 25th anniversary salute. "TapestiT Re\isit- 
ed," but the stmg revisits the Hot 100 this week in anoth- 
er vi'i-sion. 

Mar>' J. Blige enters the chart at No. 95 with her ver- 
sion of the Goflin/King^'e-xler composition, from the 
soundtrack of T\'"s "New York Undercover." The l;p- 
towit/MCA single, produced by James Mtume, marks 
the first time that the .-^ong has been on the Hot 100 since 
Franklin's original 28 years ago. Blige has moved the 
parentheses to the beginning of the title, making it an 
easier-to-say "(You Make Me Feel Like) A Natural 
Woman." 

Kither way, it's good to have this song back on the chart 
and in our consciousness. Expect to hear a lot more of 
King in the coming months, as such singles iLs Eternal's 
"I Feel The Earth Move" will no doubt grace the charts. 



H 




by Fred Bronson 



ER, NATALIE: For the first time in her chait career, 
Natalie Merchant is in the top lOof the Hot 1(X). as "Car- 
nival" edges u]) one place. 11-10. The Elektra single is 
Merehant's In-sl effort on her own. but she's been chain- 
ing since litS8 in her fonner role as lead singer of 10,000 
M»niucs. That jn-otip'.s highest chail eiiLiy was a cover of 
Bruce Springsteen's "Because The Night," which 
peaked at No. 11 in Mm. 

Three out of four aint 

BAD: .Meat I^oafs new MCA single 
is in its early days, but in its second 
week on the Hot 100. "I'd Lie For 
You (And That's The Truth)." at No. 
21. is the fourth- biggest single of his 
2-l-yeai' chart career. At this rate. 
"Lie" could rival "I'd Do Anything 
For Love I But 1 Won't Do That)" as 
Meal Loafs most succe.ssfui single. 

DoWTS* IS X 'V: It might come jis a suiiiri.se. but S<iphie B. 
Hawkins' "As I Lay Me Dowti" is just one notch away fi-om 
equaling the ch;u-t iwisition of the single that started it :tll for 
her "Damn I Wu;h I Was Your liover" peaked at No. 5 in 
U*!»2, and the charming "A'* I Lay Me Down" bullets JS-fJ. 

Take AWAY: Just in time far the group's airival in the 
U.S., "Back For (lood" by Take That moves into the lop 
10 of the Hot 100. The ()uai*tet is conditioned to having 
hits at home in the U.K., but Arista has given the group 
its first U.S. chart entry and brought it home, as the sin- 
gle ImlleUs 12-9. 

Double vision: in an odd chart occurrence, three 
artists have two adjacent titles on the Top Pop Catalog 
Albums chart. Pink Floyd, Enya. and the Eagles are alt 

double-teamed. 
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And we're 
gonna stick it to you 
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Some bands don't need to plug in to make electricity. 



Pretenders The Tsle Of View 

An acoustic retrospective, recorded in London in front of a live audience 

Back on ihe Chain Gang • Sense of Purpose • Brass In Pocket • Chill Factor • 
Kid • Private Life • I Hurt You • Criminal • Lovers orToday • The Phone Call • 
2000 Miles • I Go lb Sleep • Hymn To Her • Revolution 



The toiuxri dcbiils on MT\' October 22; it's on late Oclolier 

iiiid public Iclevision November. Dei ember and |aniiai7. 

I hc Pretenders pcrlorm at the Bridge concert in S;m Francisco October 28, 
Ilie Willern in Los An^cUs Ociobcr 30. OavitI Ixlici nian Novembt-r 
Symphonx Space in New York on November 4 and November 5. 

Chrissie H\ iide pcrlbrnis on "Friends" November 2. 
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